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3illy Falcon—Heartfelt and always
genuine. Pretty Blue World, the second
release of Jon Bon Jovi's JAMBCO label;
is an emotionally charged album driven
ty an acoustic rock sound that's sure to
te a multi-format success. Featuring the
first single and video “Power Windows."

On JAMCO/Mercury Records.

BAD MUSIC for a BAD world

RUSH, the new single by BIG AUDIO
DYNAMITE Il. From the forthcoming
album “The Globe,” in-store on July 16.
Available now as a CD5.

See B.A.D. Il on tour this fall.

On Columbia.

DAVID SANBORN Another Hand

The new aibum from the leading voice of
the alto saxophone with Chariie Haden,
Jack DeJohnette, Mulgrew Miller, Bill
Frisell and Al Anderson and Terry Adams
of NRBQ. On Elektra Musician CDs &
DIGALOG aw Cassettes 61088-2/4

LT

Indies To Exhihit Frugality At VSDA

Even Big Firms Have Scaled-Down Plans

EBY JIM McCULLAUGH

LOS ANGELES—Reflecting the toll
the recession has taken on the home
video business, especially among B-
and C-movie firms, the upcoming Vid-
eo Software Dealers Assn. conven-
tion will see far fewer independent
suppliers exhibiting than in past
years.

A number of these suppliers are
opting to set up shop in hotel suites
this year instead of taking a booth at
the VSDA’s 10th annual confab July
14-17 in Las Vegas.

Additionally, due to the industry
consolidation of the past year, a num-
ber of larger manufacturers will be
represented at VSDA by affiliated
companies or distributors: For exam-
ple, Media Home Entertainment will
be working from the FoxVideo booth
for the first time as the result of a re-
cent distribution pact. HBO Video

Rap Labels
Going For A
Musical Mix

H BY JANINE McCADAMS

NEW YORK—Looking to establish
themselves as broad-based recording
companies with long-term viability,
several rap labels have branched out
into other genres.

Citing the large market for alter-
native forms of music entertainment,
these labels—which include Profile,
Nastymix, Next Plateau, Priority,
Delicious Vinyl, and Tuff City—are
broadening their rosters and their
marketing plans.

Rock, jazz, and reggae are particu-
larly attractive to these labels be-
cause of the growing popularity and
acceptance of these musical styles

(Continued on page 75)

will be found at the booth of its sister
company, Warner Home Video. And
MGM/UA Home Video, now distrib-
uted by Warner, will also be absorbed
into the Warner booth.

Among the more notable indepen-
dent suppliers that will be in suites in-
stead of on the show floor are Fries
Home Video, Prism Entertainment,
Strand-VCI, Shapiro-Glickenhaus,
JCI Home Video, VidAmerica, and
Unicorn Video.

Reasons cited for the switch this

year, say some of these suppliers, are
a new “frugality” and “efficiency”
among independents, fueled by the
economy and the overall flat state of
the business.

Says Len Levy, executive VP of
Fries Home Video: “It's a financial
decision. We found that a booth
doesn’t pay. We can get the people we
want to see in a suite. We don’t have
any major film that we’re promoting
now but we’'re working on sell-

(Continued on page 74)

26-Year-0lds Fit The Bill
For Adult-Seeking Top 40s

EBY SEAN ROSS

TYSON’S CORNER, Va.—Top 40
PDs need adult numbers. But here’s
the rub: The tastes of 25-34 listeners
are often contrary to the nature of
the format. For many programmers,
the solution is not to go after 25-564 in
general—as some PDs have done—
but to concentrate on 26-year-olds
who count as part of the 25-54 demo
but still have relatively young tastes.

The 26-year-old theory surfaced
several times at this year’s Bobby
Poe convention, held here June 20-21.
It did so first at the major-market PD
panel when WHYT Detroit PD Rick
Gillette described agency time buy-
ers as “typically morons” who just
look at raw numbers when making
decisions. “If you have every 26-year-
old, you can be top five 25-54 and

IN THE NEWS

RCA/Col Pulls Support
From U.K. Video Push

PAGE 5

they’re not going to know they’re all
26, he said.

Similarly, Jay Stevens, PD of chur-
ban WPGC Washington, D.C.,
claimed that his station was “25-54
driven” and that even his night jock is
bonused on 25-54 numbers. “If we
win 2529, we can be top three 25-34
and top five 25-54” and make money.
WPGC was No. 2 in 25-54 last fall,
Stevens said, even though “we don’t
care if anybody over 29 listens.”

(Continued on page 69)

Abdul, Skid Row
2nd Discs Dispel
‘Sophomore’ Jinx

H BY THOM DUFFY

NEW YORK—Challenging the wide-
Iv held industry perception of the
sophomore slump, the Top Pop Al-
bums chart is suddenly hot with
strong second outings by Paula Abd-
ul, Skid Row, Garth Brooks, and
N.W.A, all of whom hit platinum or

(Continued on page 73)

' Handleman Buys
Liecherman, Is
$1 Bil Giant

ﬂBY ED CHRISTMAN

NEW YORK-—The Handleman
Co., with a pending agreement to
pay about $100 million to buy its
closest rackjobbing competitor,
Lieberman Enterprises, is poised
to become the entertainment soft-
ware industry’s first $1 billion ac-
count.

If the deal, which must get ap-
proval from the antitrust division
of the U.S. Justice Dept., goes

(Continued on page 67)
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No 1 IN BILLBOARD

— HOT 100SINGLES
# RUSH RUSH
PAULA ABDUL (CAPTIVE/VIRGIN)

TOP POP ALBUMS
# FOR UNLAWFUL CARNAL
KNOWLEDGE
VAN HALEN

HOT R&B SINGLES
# HOW CAN | EASE THE PAIN
LISA FISCHER
TOP R&B ALBUMS
+ MAKE TIME FOR LOVE
KEITH WASHINGTON
(QWEST/WARNER BROS.).
HOT COUNTRY SINGLES
% DON'T ROCK THE JUKEBOX
ALAN JACKSON (ARISTA)

TOP COUNTRY ALBUMS
% NO FENCES
GARTH BROOKS
TOP VIDEO SALES
# THE JUNGLE BOOK ‘
- (WALT DISNEY HOﬁME VIDEO_)
TOP VIDEO RENTALS
% KINDERGARTEN COP
(EIICA 'UNIVER?AL HOME VIDEQO)

(WARNER BROS)) |

(ELEKTRA)

(CAPITOL)

ORIGINAL SOUNDTRACK ALBUM

Dying Young

Featuring Music By James Newton Howard
Performed by Kenny G

2 1991 Arsta Revonds,
1991 Twennmh Cenmr- Fox Film Corporation

Includes The New Single
“THEME FROM DYING YOUNG”

by KENNY G plus “ALL THE

WAY ” by JEFFREY OSBORNE

a Berntelsmann Mus Ry

THE ORIGINAL SOUNDTRACK ALBUM TO THE FILM
PREMIERE MAGAZINE CALLS “THE #1 MOVIE OF THE SUMMER!”

\

IN-STORE
July 2nd
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GONTENTS

JULY 6, 1991

VOLUME 103 NO. 27
A NEW SOUND FOR DOLBY

Dolby is set to roll a new film system designed to provide digital sound

while still maintaining the commonly used analog soundtrack, thus ren-

dering the film adaptable to any theater. Trudi Miller has the story.
Page 42

BLOCKING HOME-VIDEO CONCERNS

Blockbuster Entertainment Corp. chairman H. Wayne Huizenga hit Wall
Street recently in an attempt to quell skepticism among analysts and in-
vestors stemming from the threat of new technologies such as pay-per-
view and video-on-demand. Don Jeffrey was there. Page 45

AUSSIE MANAGERS JOIN PSA BATTLE

Artist managers in Australia are banding together to aid the local music
industry in its fight to hold down the reforms recommended by the Prices
Surveillance Authority. Glenn A. Baker reports. Page 52A

A COUP FOR BMG CLASSICS

BMG Classics is bolstering its roster with the exclusive signing of five
artists, including Gerhard Oppitz and Kyoko Takezawa, who both have
albums due out on the Red Seal imprint. Is Horowitz has that score, plus
information about soundtracks to the film “Meeting Venus.” Page 59
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Blockhuster Is Testing One-Day Rentals

Move Aimed At Increasing Availability Of Hits

@ BY EARL PAIGE

LOS ANGELES—In a two-pronged
effort to increase the amount of hit
rental product available in its stores,
Blockbuster Entertainment is buying
more heavily on selected titles and is
testing a one-day rental approach.

Fort Lauderdale, Fla.-based Block-
buster, the largest video specialty
chain in the country, with 1,800
stores, has distinguished itself in the
market by offering three-day rent-
als—a move that has been widely imi-
tated by its competitors. If the mam-
moth retailer implements one-day
rehtals chainwide, it is certain to have
a major impact on home video retail-
ing.

Ron Castell, Blockbuster senior VP
of programming and communication,
confirms the chain is experimenting
with one-day rentals, but plays down
the significance of these tests. “We
test the damndest things,” Castell
quips.

According to a Wall Street analyst,
one-day rentals are being tested in
five markets around the country.

In one of the test markets, Austin,
Texas, eight titles are being adver-
tised for one-day frequency at $2.
The titles are “GoodFellas,” “Green
Card,” “White Fang,” “Come See

The Paradise,” “Sleeping With The
Enemy,” “Kindergarten Cop,” “Post-
cards From The Edge,” and “The
Grifters.”

Commenting on the test, one
Blockbuster franchisee says, “I think
this is corporate’s realization that
they aren’t making as much money
on catalog as they once were, that the
money is in new releases.”

This source adds that “you know
how often Wayne [Huizenga, chair-
man] has said Blockbuster receives
35% of its revenue from new re-
leases. I don’t think that’s true any-
more.”

The franchisee points out that one-
day rentals “could have a dramatic
effect on revenues. If you rent a mov-
ie at $2 for one evening, as in their
tests, you can ideally expect $60 in a
month. If you do it the old way [three
evenings for $3], and if everyone
keeps their movie three evenings,
then it’s $30 for the month. You can
effectively increase revenues 100%.”

HEAVIER BUYING
While one-day rentals may in-
crease the rate of hit turnover, the
second prong of Blockbuster’s ex-
periment—heavier buying on select-
ed titles—is aimed at enhancing the
chain’s competitive edge. According

RCA/Columbia Pulls Support
From U.K. Generic Vid Push

M BY PETER DEAN

LONDON—RCA/Columbia has
pulled out of the U.K.’s video gener-
ic advertising campaign, throwing
the future of the $16 million project
into doubt. Managing director Cees
Zwaard, who coordinated the pro-
motion from the outset, made his
announcement after a series of dis-
agreements with his partners in the
project.

Zwaard maintains that the cam-
paign’s original aims had been com-
promised and that it was not capa-
ble of rebuilding the rental market
back to 1989’s levels. The main
fault, he claims, is “that it is not ge-
neric in any sense.”

Launched in February with a con-
troversial talking wildebeest TV ad,
the U.K.’s first generic campaign,
involving all the Hollywood majors,
was product-led and did not stress

the intrinsic values of video, as had
been originally intended. The sec-
ond batch of TV commercials was
launched in April, but many distrib-
utors were still privately unhappy
about the campaign’s direction.

Zwaard has stepped down from
his position as chairman of the ge-
neric advertising committee, taking
with him the backing of RCA/Co-
lumbia, sister company 20/20 Vi-
sion, and indie label MCEG/Virgin
Vision.

“It has always been my opinion
that we need to brand video as a de-
sirable entertainment pursuit in its
own right and to communicate the
benefits of video in a truly generic
sense,” says Zwaard. “The U.K. in-
dustry has never agreed to adopt
this approach, and I do not now feel
that it will ever do so. At this point
in time, we are further away from

(Continued on page 74)

to a Wall Street source, buying on
key titles has been stepped up,
“based on local market competitive
factors. If they have a tough competi-
tor in San Antonio, like H.E.B,
they’ll buy heavier there.”

This analyst says with the heavier
purchasing isolated to test markets it
should not affect Blockbuster’s fi-
nancial performance. “If it's just in
[test markets), no, but if they buy a
lot heavier on the hit titles [on a na-
tional basis], it shifts their sales mix
from catalog to hit product, and that
would tend to lower their margins.”

Castell acknowledges the firm is
buying deeper on some titles, but re-
buts any suggestion that could affect
the chain’s financial performance.

(Continued on page 74)

Disney Mulls |
‘Fantasia’ For
Fall Sell-Thru

NEW YORK—Just when it
looked as if the fourth quarter
video sell-through picture was
complete, the trade erupted last
week with speculation about last-
minute moves by at least two stu-
dios to unleash additional A titles
before Christmas.

The expected announcement
this Tuesday (2) by Disney Home
Video that it will release “Rescu-
ers Down Under” at a sell-
through price in late September or
early October had been widely
seen as the last piece of this year’s
fourth-quarter puzzle.

But now sources close to Dis-
ney say the studio is seriously
considering dropping either “Fan-
tasia’” or “101 Dalmatians” into
early November to take advan-
tage of an expected lull in the
competition around that time.

Another candidate for Novem-
ber sell-through release, accord-
ing to industry sources, is Warner
Home Video's ‘“Robin Hood:
Prince Of Thieves.” Although it
received generally poor reviews,
the Kevin Costner vehicle is show-
ing strong box-office legs and is
expected to top $100 million in do-
mestic grosses.

(Continued on page 74)

Music-Vid Biz Lacks Info On Home-Taping

B BY KEN TERRY
__and MELINDA NEWMAN

NEW YORK—The music video divi-
sions of record companies seem
largely unconcerned about home tap-
ing of their products, despite a recent
nationwide study in which 42% of the
respondents said they had watched
copies of music videocassettes.

Since the survey was commis-
sioned by Macrovision, which manu-
factures the primary copy protection
system for videocassettes, the labels
have reacted to its results with some
skepticism. Nevertheless, it appears
to be the Ry study done so far on
home taping in the fast-growing mu-
sic video market.

Conducted by the Fairfield Group,

the survey incorporates interviews
with 329 teenagers and young adults
aged 12-24. Among the major find-
ings:

e Not counting programs taped off
of TV or cable, respondents had one
copy of a music videocassette for ev-
ery 4.8 originals in their libraries, and
the ratio of past-month copies to past-
month purchases was 1 to 5.8.

¢ Fifteen percent of the respon-
dents admitted to making copies of
prerecorded music videos in the past
year.

e Forty-six percent of those sur-
veyed said they womldwhaye pur-
chased the last videocassette they
had copied if they had not been able
to copy it.

e Of those respondents who watch

music videocassettes, 60% said they
trade or borrow tapes from friends.
Of those that trade or borrow, 64%
trade or borrow both originals and
copies.

Label executives do not feel this
study is conclusive, partly due to
problems with the methodology. Yet
none of the companies contacted by
Billboard has done such a survey it-
self, and the Recording Industry
Assn. of America has yet to look at
home copying of music videos.

“Obviously, Macrovision has done
this because they can sell the technol-
ogy to companies that want to pre-
vent home taping,” comments Hilary
Rosen, executive VP of the RIAA.
“Perhaps because of the existence of

(Continued on page 69)
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One Standard For GD Pack Unlikely

Trade Examines Eco-Pak Alternatives

B BY PAUL VERNA

NEW YORK—With the advent of at
least three new alternative CD pack-
ages, in addition to the much-publi-
cized Eco-Pak, industry executives
are admitting that they may never
settle on a single standard, but rather
on a set of specifications that satisfy
the concerns of manufacturers, re-
tailers, artists, consumers, and other
interested parties.

This development represents a ma-

jor turnaround for an industry that
just three months ago, at the Nation-
al Assn. of Recording Merchandisers’
annual convention, appeared ready to
accept Ivy Hill’s Eco-Pak as its stan-
dard (Billboard, April 6). Now, all of
the major label groups except Ivy
Hill parent WEA are supporting one
or more of these new, all-plastic mod-
els while not ruling out the paper-
board-based Eco-Pak.

WEA remains committed to the
Eco-Pak, though it has tempered its

B BY CHRIS MORRIS

LOS ANGELES—JRS Records, the
new record label formed by finan-
cier Stephen Swid and headed by
president/chief operating officer
Artie Mogull, will be distributed do-
mestically by BMG and will enter
the market with its first three re-
leases in August.

Mogull says that JRS expects to
complete a distribution pact for ter-
ritories outside the U.S. within a
month.

The company has announced that
Dave Urso, former promotion exec-
utive at Elektra, Atco, Warner
Bros., and Planet Records, has been
appointed VP of promotion. Urso,

New BMG-Distributed JRS
Label Plans First Releases

L : :
- g
Gyl , *
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MOGUL URSO

who most recently owned a consult-
ing firm, says he will head up what
he calls “a full staff of promotion
and marketing managers and na-
tional executives.” This amounts to
15-18 jobs, which, he says, will be
filled by July 15.
JRS (an acronym taken from the
(Continued on page 64)

absolute support of the package by
agreeing to expose it to a consumer
study and renaming it the “Eco-Pak
Jewel Box,” in an apparent conces-
sion to proponents of all-plastic solu-
tions to the packaging dilemma.

Lou Fogelman, president and CEO
of Los Angeles-based Show Indus-
tries and chairman of NARM's Pack-
aging Committee, says, “I don’t think
there has to be a standard. I don’t
think you have to have one package,
because there are different needs.
You've got front-line needs, catalog
needs, budget needs, and so forth.
NARM'’s recommendation has al-
ways been to keep it 5'/,-by-11 with-
out trying to pick any package as a
standard, so it's really up to the man-
ufacturing group to decide what kind
of package they want to use.”

Similarly, Rick Cohen, senior VP of
sales at BMG Distribution, says, “For
years, we've had CDs in clamshells,
in boxes, in hybrids between the two,
in keepers, etc. To me, to wind up
with different types of packages is
not inconsistent with what we’ve
seen.”

Minneapolis-based Musicland,
which operates more than 800 music
stores, has also accepted this scenar-
io. “As far as we're concerned, the
size is the only factor that we’re look-
ing at, and I imagine that we're going
to wind up with more than one pack-
age,” says Arnie Bernstein, execu-
tive VP of operations and marketing.

ALTERNATIVES
The three packages that have re-
(Continued on page 65)

2 Radio Gonsultants Seek Lahel Clients

Say Record-Testing Doesn’t Present Conflict Of Interest

B BY PHYLLIS STARK

NEW YORK—Two Philadelphia-
based companies best known for
their work in the radio industry are
now seeking record company clients
for new services that test records
for labels.

Despite the fact that both compa-
nies earn their living from radio
and, in some cases, influence play-
lists, representatives claim there is
no conflict of interest involved in
serving the two different indus-
tries. Surprisingly, most PDs and
label reps share that view, although
a handful have expressed some con-
cern.

The two companies—Harris Com-
munications and Bolton Research
Corp.—are markedly different, as
are the services they offer. While
both have radio clients, Harris is a
consultant and Bolton is a radio re-
search company. The Harris service
surveys record buyers, while Bol-
ton’s focuses on radio listeners. And
while Harris president George Har-
ris claims he does not make the rec-
ord information available to his ra-
dio clients, Bolton plans to charge
the labels for the service, but make
it available to radio for a nominal
cost.

Harris launched his service, Phil-
adelphia Research Organization, as
a separate division of his company a
year ago. Since that time, he says he
has worked with a few labels, al-
though he declines to reveal which
ones, citing the necessity of “confi-

dentiality because we’re dealing
with careers here.”

Bolton's product, Pre Score, is
“still in the research and develop-
ment stage,” according to director
of research and programming Lou
Patrick. But initial tests have been
performed for both RCA and
Warner Bros.

LITTLE CONCERN
While most people in the industry

are unaware of the fledgling ser-
vices, those who do know about
them are largely unconcerned about
any potential conflict of interest
since, they say, Bolton does not
make music decisions for stations
and George Harris, in most cases, is
only one of a number of people who
are involved in the decision to add
records at a station. The few objec-
tions that have been raised center

(Continued on page 67)

B BY JOHN LANNERT

MIAMI—Saying he is impressed by
Hispanic music’s increasing sales
penetration into domestic retail out-
lets, CEMA Distribution president
Russ Bach has announced that be-
ginning Monday (1), CEMA’s sales
reps will market product from Capi-
tol-EMI Latin to their respective
American, or Angle, accounts.

Capitol- EMI Latin’s product had
previously been marketed to main-
stream retailers by the firm’s His-
panic sales force. Under the new ar-
rangement, the company’s Hispanic
sales personnel will service only
Latin retail outfits.

“The Latin division for our com-

Hispanic Music Is Getting
Mainstream Push By CEMA

pany is only a couple of years old
and has grown rather rapidly with
its own sales reps,” says Bach.
“But at the same time, we were no-
ticing that the Latin product is now
equally represented in the main-
stream accounts, particularly in ar-
eas like Los Angeles, where it is so
heavily Latin. It just made sense to
us to say, ‘Gee, are we really cover-
ing this [market] the way we
should?’ So we went about taking a
look at the Latin marketplace and
decided that Latin product should
be marketed in the same way as all
other mainstream product in the
U.S. So therefore, we're going to
bring them into the CEMA fold.”
(Continued on page 65)

PALing Around. Participating at a fund-raising dinner for PAL (the Police
Athletic League) at New York’s Plaza Hotel, from left, are New York Mayor
David Dinkins; Sony Music president Tommy Mottola; Columbia recording artists
Mariah Carey and Billy Joel; and model Christie Brinkley.

EXECUTIVE TURNTABLE

RECORD GOMPANIES. RCA Records in New York promotes Randy Goodman to
senior VP of marketing and Butch Waugh to senior VP of promotion. They
were, respectively, VP of product development and VP of promotion for the
label.

Laurie Holder-Anderson is promoted to VP of promotion operations at
A&M Records in Seattle. She was national field manager for the label.

Jeanne Mattiussi is appointed VP of video/artist development at PolyGram
Label Group in New York. She was senior director of video development and
production at RCA.

John Sigler is appointed head of album and alternative promotion at Giant

HOLDER-ANDERSO

GOODMAN WAUGH MATTIUSSI
Records in Los Angeles. He was national director of album promotion for
RCA.

JRS Records in Los Angeles appoints Dave Urso VP of promotion. He was
head of David Urso’s Music Business Consultants. (See story, this page.)

Cat Collins is named VP of promotion and field operations for Def Ameri-
can Recordings in Atlanta. He was a regional promotion director for Geffen in
Nashville.

Eric Hodge is named national promotion director for the Imago Recording

HARRIS

HAYNES

HODGE MURRAY

Co. in New York. He was a regional director at Virgin.

Drew Murray is promoted to senior director of rock promotion at Mercury
Records in New York. He was director of rock promotion at the company.

Relativity Records names Sarah Haynes national promotion director in Los
Angeles, Stu Bergen national alternative promotion director in New York,
Marco Collins West Coast manager, alternative promotion department, in
Los Angeles, and Jim Keller Northwest promotion manager in Seattle. They
were, respectively, West Coast manager of AOR for Relativity, national alter-
native promotion director at TVT, DJ at XETRA-FM (91X) San Diego, and
manager of network programming for Sight & Sound.

Columbia Records appoints Robin Cecola director of national singles pro-
motion, West Coast, in Los Angeles and Francesca DeFeo associate director
of publicity in New York. They were, respectively, local promotion manager
for the Baltimore/Washington, D.C., area at Columbia, and associate director
at EMI Records.

Chrysalis Records in Los Angeles names Justin Fontaine director of West
Coast CHR and Ron Poore associate album director. They were, respectively,
Midwest regional promotion manager for Mercury, and Los Angeles regional
promotion manager for LR.S.

Bruce Harris is appointed product manager for EMI Records USA in New
York. He was a songwriter for Peer Music, a music journalist, and a consul-
tant to various record companies.

PUBLISHING. Ken Smith is named professional manager at PolyGram/Island
Music in New York. He was assistant to Ed Eckstine at Mercury Records.

6

www americanradiohietorv com

BILLBOARD JULY 6,-1991


www.americanradiohistory.com

M.C. Hammer
&
Bust It Productions

would like to thank

Publlc Relations Consultants

Gwendolyn Priestley and Bob Gibson

for their extraordinary
contributions to
the worldwide success
of
M.C. Hammer
and

“Please Hammer Don’t Hurt 'Em”

MWW americanradiohisto om


www.americanradiohistory.com

Boh Marley’s Estate Of Gonfusion
Rita, Blackwell Stand Up, Bid $12 Mil

This story was prepared by David
Stansfield in Rome and Ken Terry
in New York.

ROME—Just a few days before the
Jamaican Supreme Court was set to
decide the fate of the Bob Marley es-
tate, members of his family, in an un-
precedented show of solidarity, an-
nounced here that they wanted to
gain control of the estate with the
help of Island Records founder Chris
Blackwell and that they would match
any offer made by other companies.

According to Rita Marley, Bob
Marley’s widow, and Blackwell, MCA
has made a net bid of $12 million, but
MCA will not confirm or deny this.
Windswept Pacific, which earlier of-
fered $16 million, is said to have with-
drawn from the bidding.

The Jamaican court will begin its
deliberations Monday (1).

Rita Marley revealed the family’s
new position at a press conference
here June 26. Also present were
Ziggy Marley & the Melody Makers,
the I-Three’s (Rita’s backup group),

Rappers And Rockers
Highlight July Releases

B BY MELINDA NEWMAN

NEW YORK—July is a rapper’s de-
light with new releases from past
platinum or gold performers Heavy
D & the Boyz, Slick Rick, and D.J.
Jazzy Jeff & the Fresh Prince coming
to stores.

Additionally, new July releases
from past platinum artists Tom Petty
& the Heartbreakers, Alice Cooper,
and Living Colour will keep rockers
happy until the fall onslaught that
will supposedly bring new U2, Bob
Seger, Dire Straits, Bryvan Adams,
John Cougar Mellencamp, and Bruce
Springsteen releases to thirsting

fans.

Heavy D & the Bovz follow up
1989’s platinum “Big Tvme” with
“Peaceful Journey” from Uptown/
MCA. In stores Tuesday (2), the col-
lection contains 13 songs all written
by Heavy D and features guest ap-
pearances by Big Daddy Kane, Q-Tip,
Jodeci, Johnny Gill, and others. The
title track is dedicated to group mem-
ber Trouble T-Roy, who died during
the band’s last tour in an accident on
stage.

Even jail can’t keep Slick Rick from
his fans. The rapper, who is serving
at least a 3'/,-year term for attempt-

(Continued on page 64)

Ticketmaster, A*Vision Link

To Market Vid,

NEW YORK—Ticketmaster and
A*Vision, Atlantic Records’ home
video arm, have formed a broad-
based relationship that will start with
telemarketing of video- and music-
based products and could evolve into
development of interactive television
programming.

Ticketmaster chairman and CEO
Fred Rosen and A*Vision president
Stuart Hersch would give no details
of the deul, saying logistics are still
being worked out. However, sources
say the premise is to offer a full
range of music products, including
CDs, videos, and tour clothing, to
ticket buyers who order concert tick-
ets by phone. The items will not be

Music Wares

limited to Atlantic artists. Fulfillment
details and the exact items offered
are still being negotiated.

“What we find is people want con-
venience,” says Rosen. “If you can
get the new tape by your favorite art-
ist when you buy tickets to his up-
coming concert, 1t presents some in-
teresting opportunities.”

Hersch says, “We expect this rela-
tionship to expand into development
and production of cable TV and inter-
active programmning, including the
production of ‘infomercials’ and other
innovative marketing and promotion
campaigns.” Such a move would take
A”Vision far beyond its current role

(Continued on page 64)

Rykodisc Readies CD Game

Sound Clips Give Trivia Clues

M BY TRUDI MILLER

NEW YORK—Trivia question:
Which record company is the first to
get into the game business? Answer:
Rykodise, which is about to release
“Play It By Ear: The First CD
Game,” a trivia game that uses a
compact disc to give sound clues to
players.

The Play It By Ear CD contains 99
tracks, each with three sound clips.
Players read a question from a card
in one of 12 categories, then play the
appropriate track to hear the clue.
The categories are pop music, mov-
ies, TV themes, news and history,
sports, classical music, musical in-

struments, tongue-twisters, short
stories, short-term memory, folk
songs, anthems and marches, and an-
imals.

Rykodisc began developing the
game two years ago, when the idea
was proposed by Barry Levine, who
has produced interactive media for
GTE and has worked with M.I.T. Me-
dia Lab and Prodigy.

The Salem, Mass.-based record la-
bel is using its usual pressing plant to
press the CDs; the box and other
game components are manufactured
by a Texas production company. Ry-
kodisc’s independent distributors will
sell the game to music retailers, but

(Continued on page 73)

Cedella Marley Booker, Bob’s moth-
er, and Julian Marley plus The Wail-
ers, all of whom performed together
for the first time.

The ownership of the Marley es-
tate has been in doubt for 10 years,
since he died without leaving a will.
Commented Booker, “He was a
Rasta who believed in rights and jus-
tice. A will is material and not spiritu-
al.YY

Among the estate’s assets are the
artist’s song catalog, recording royal-
ties, distribution rights, and Jamai-
can real estate. In 1989, the Jamaican
Court of Appeals approved a bid by
[sland Logie to acquire the estate’s
assets for $8.2 million. But this bid

(Continued on page 61)

Special Beyond Special. M.C. Hammer and Judy Collins are the recipients of
this year's humanitarian and creative achievement awards, respectively, of the
Music and Performing Arts Unit of B’nai B’rith. Shown, from left, are Jay
Coteman, president/CEO of Entertainment Marketing Communications
International; Hammer; Collins; and Joe Cohen, chairman of the dinner held in
the artists’ honor June 18 at New York’s Marriott Hotel.

VAN HALEN lands its third consecutive No. 1 al-
bum as “For Unlawful Carnal Knowledge” enters
the Top Pop Albums chart at No. 1. The band’s last
album, “0U812,” took two weeks to reach No. 1 in
1988; ““5150,"” the band’s first album without former
lead singer David Lee Roth. took three weeks to
reach the top in 1986.

Van Halen is the first act to reach No. 1 with three
consecutive studio albums since Madonna scored
with “Like A Virgin,” “True Blue,” and “Like A

Prayer.” The Rolling

Stones were the last
B

group to achieve the
e —— |

feat. The Stones topped
the chart with eig/it con-
secutive studio albums
from 1971-81.

“For Unlawful Carnal
Knowledge” dislodges
Skid Row’s ““‘Slave To
The Grind,” which had
debuted at No. 1 last
week. It’s the first time
since 1988 that hard rock/metal bands have ap-
peared at No. 1 back-to-back.

3RD BASS’ ““Derelicts Of Dialect” enters the pop
albums chart at No. 22. That’s already far higher
than the rap duo’s previous album peaked. “The
Cactus Album” topped out at No. 55 early last year.

3rd Bass is the second white rap act on Def Jam
Records to enter the uppermost reaches of the pop
chart. The Beastie Boys topped the chart for seven
weeks in 1987 with ““Licensed To I11.”

The duo’s current single, “Pop Goes The Weasel,”
jumps to No. 6 on the Hot Rap Singles chart and ad-
vances to No. 48 on the Hot R&B Singles chart.

FAST FACTS: Natalie Cole’s “Unforgettable”
vaults from No. 25 to No. 11 on the pop albums
chart, becoming her highest-charting album since
“Unpredictable” in 1977. At the rate this album is
climbing, Cole will soon be “Unstoppable.” The al-
bum also enters the Top Jazz Albums chart at No. 4.

Cher’s “Love Hurts” enters the chart at No. 81.
Cher’s last album, “Heart Of Stone,” went top 10 in
1989 and spawned two top 10 singles. It was Cher’s
first top 10 album since Sonny & Cher’s “Look At
Us” in 1965.

Paula Abdul’s “Rush Rush’ holds at No. 1 on the
Hot 100 for the fourth consecutive week. It’s the
first single to log four weeks on top since Timmy
T's “Because I Love You (The Postman Song).”” And
it’s the first to spend four weeks on top that didn’t
have the benefit of a “frozen” week over the holi-
days since Mariah Carey’s “Vision Of Love” last
summer. Abdul’s hit also logs its second week at No.
1 on the Hot Adult Contemporary chart.

by Paul Grein

Van Halen Knows Best: 3rd Bass Scores;
Abdul In No ‘Rush’ To Relinquish Top Spot

Michael W. Smith’s “Place In This World” leaps
to No. 7 on the Hot 100, just two months after fellow
Christian-music artist Amy Grant topped the chart
with “Baby Baby.” Grant co-wrote both hits, as well
as her own current single, “Every Heartbeat,”
which jumps to No. 22.

UB40’s remake of Al Green’s “Here I Am (Come
And Take Me)” jumps to No. 10 on the Hot 100, 18
years after Green’s original version reached the top
10. It’s UB40’s third remake to hit the top 10, follow-

ing Neil Diamond’s
“Red Red Wine” and the
Temptations’ “The Way
You Do The Things You
Do.”

Bryan Adams’ ‘“(Ev-
erything I Do) I Do It
For You,” the first sin-
gle from his upcoming
A&M album, leaps from
No. 53 to No. 31 in its
second week on the Hot
100. The first singles
from Adams’ last three albums have all reached the
top 10—as have the albums themselves.

Cathy Dennis’ “Too Many Walls” is the top new
entry on the Hot 100 at No. 65. Dennis’ “Touch Me
(All Night Long)” hit No. 2 in May.

There are two “Motown’ hits—that’s songs with
the word ““Motown’’ in the title—on this week’s
chart. Boyz Il Men’s “MotownPhilly”’ jumps to No.
39; Rod Stewart’s “The Motown Song” debuts at
No. 73. Quick: Someone do a remake of Philly
Creme’s “Motown Review.”

Fred Schneider’s “Monster’’ enters the Hot 100
at No. 95. With the B-52’s, Schneider has landed two
smash hits, “Love Shack” and “Roam.” Both songs
hit No. 3 and were nominated for Grammy awards.

WE GET LETTERS: William Simpson of Los Ange-
les notes that each of Van Halen’s last three albums
has had a “coded” title. “5150” is police code for
drunk and disorderly conduct; we'll leave it to you to
find the hidden message in “For Unlawful Carnal
Knowledge” and “OUS812"” ... Simpson adds that
Boyz Il Men’s “MotownPhilly” on Motown is the
first top 40 hit to mention its label in the title since
the 5th Dimension’s “One Less Bell To Answer” on
Bell in 1970.

And screen legend Gregory Peck wrote in to com-
ment on a recent letter about album titles. A reader
in Greece noted that Paula Abdul’s “Spellbound”
was the first No. 1 album with the same title as a
classic movie since Fleetwood Mac’s ‘“Mirage’ in
1982. The odd part: Peck starred in—and developed
amnesia in—both films. Writes the droll Peck:
‘“ ‘Spellbound’? ‘Mirage’? Are you sure I was in
those films?”’
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MPI Home Video Presents

The
Rock & Roll

Collection

Dick Clarks GOLDEN GREATS

p
525 o g

IN STEREO

Over 55 Original Full Length Performances Spanning Four Decades of Rock’s Greatest Memories

INTRO

JACKSON 5/ABC

BEACH BOYS/Surfin’ Safari

ROD STEWART/Maggie May

DONNA SUMMER/Last Dance

BUDDY HOLLY & THE CRICKETS/Peggy Sue

#1 HITS

JIM CROCE/Bad, Bad Leroy Brown
PAUL ANKA/Lonely Boy

KIM CARNES/Bette Davis Eyes

GLEN CAMPBELL/Rhinestone Cowboy
THE DOORS/Light My Fire

GONE BUT NOT FORGOTTEN
JACKIE WILSON/Lonely Teardrops
BIG BOPPER/Chantilly Lace

OTIS REDDING/Try A Little Tenderness
RICK NELSON/Mystery Train

CALIFORNIA SOUNDS

JAN & DEAN/Baby Talk

BUFFALO SPRINGFIELD/For What it's Worth
STEPPENWOLF/Magic Carpet Ride
AMERICA/Ventura Highway

MAMAS & PAPAS/California Dreamin’

MP 6211 UPC 30306-6211-3

Color @ B/W NR Approx. 4 hrs.

MOTOWN MUSCLE

THE FOUR TOPS/Baby | Need Your Lovin’
RARE EARTH/Get Ready

MARVIN GAYE/Ain't That Peculiar
SMOKEY ROBINSON/Just To See Hzr
TEMPTATIONS/Ain't Too Proud To Beg

DANCE MUSIC

JOEY DEE & THE STARLIGHTERS/Peppermint Twist
JANET JACKSON/Control

DANNY & THE JUNIORS/Rock & Rall Is Here To Stay
CHUBBY CHECKER/The Twist

TEEN IDOLS

OSMOND BROTHERS/Down By The Lazy River
BOBBY SHERMAN/Littie Woman

BOBBY VEE/Run To Him

RICK SPRINGFIELD/Jessie’s Girl

FRANKIE AVALON/venus

SINGERS/SONGWRITERS

HALL & OATES/Maneater

STEELY DAN/My 0Old School

EDDIE COCHRAN/C'Mon Everybody
STEVIE WONDER/I Was Made To Lave Her

DUOS

EVERLY BROTHERS/Cathy’s Clown

CAPTAIN 8 TENNILLE/Love Will Keep Us Together
RIGHTEOUS BROTHERS/Soul & Inspiration
PEACHES & HERB/Reunited

SONNY 8 CHER/I Got You Babe

GIRL GROUPS

MARTHA & THE VANDELLAS/Dancing In The Streets
SISTER SLEDGE/we Are Family

SHIRELLES/will You Still Love Me Tomorrow
SUPREMES/Where Did Our Love Go

WILD MEN

JAMES BROWN/Please, Please, Please

PAUL REVERE & THE RAIDERS/Oop Poo Pah Do
BEASTIE BOYS/Fight For Your Right To Party
JERRY LEE LEWIS/Great Balls Of Fire

KISS/Rock & Roll All Night

PARTY MUSIC

KOOL & THE GANG/Celebration

THREE DOG NIGHT/Mama Toid Me Not To Come
THE KINGSMEN/Louie Louie

WANG CTHUNG/Everybody Have Fun Tonight
ISLEY EROTHERS/Shout

4 Volume Set, Suggested Retail Price 9 9 Prices may vary in Canada
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Hl COMMENTARY

MUSIC EDUCATION NEEDS YOUR SUPPORT

Gov’t Cuts Hurting School Programs

B BY MICHAEL GREENE

The National Commission on Music
Education, a 60-member, blue-rib-
bon panel comprised of artists, edu-
cators, and civic and business lead-
ers, has just issued a disturbing and
compelling report on the deplorable
state of music and arts education in
the U.S.

It is no longer conjecture or sup-
position: The political leadership of
our country has gone about the
dirty business of methodically
slashing music and arts programs
in our schools for the past 15 years,
and now we can clearly survey the
specter of an artistically barren
educational system. That has
brought me and the Commission to
a daunting, inescapable conclusion:
America’s culture is at risk.

The Commission—sponsored by a
coalition comprised of the Record-
ing Academy, the Music Educators
National Conference, and the Na-
tional Assn. of Music Merchants—
traveled around the country con-
ducting symposiums and taking tes-
timony from teachers, students, po-
litical leaders, parents, and business
people. Among the shocking conclu-
sions it reached are the following:

¢ In urban and rural areas, nearly
60% of school districts do not have a
full-time music specialist on staff.

¢ The national average is only one
music teacher for every 497 stu-
dents. In a survey of 41 states, Cali-
fornia, one of our most populous
states, ranks at the bottom with
only one music teacher for every
1,535 students.

e Six of every 10 Americans have
not attended a live music perfor-
mance in the past year.

¢ The federal government spends
nearly 29 times more on science edu-
cation than it spends on arts educa-
tion.

The arts are an integral compo-
nent of the human experience, not
an elective. “They are essential if

SINGLES DELETIONS

I found Darren W. Stuart’s letter
concerning the deletion of singles
(Billboard, May 11) very interesting
for several reasons. We now know
that Janet Jackson was denied a
chance to set a new record for the
number of top 10 singles from one al-
bum simply because A&M didn’t
make the single widely available (re-
venge for leaving that label?).

But the practice of taking singles
off the market to spur album sales is
just the latest scam record companies
have come up with to rip off the con-
sumer. For years, we’ve had great-
est-hits collections that include a cou-
ple of new songs in hope of getting
the consumers to buy what they al-
ready have to get something new.
Sometimes the new cuts are released
as singles, sometimes not. About a
decade ago, Motown released Stevie
Wonder’s “Original Musicquarium,”
a greatest-hits collection with four

we are to survive together with ci-
vility and joy,” wrote Dr. Ernest
Boyer of the Carnegie Foundation,
a Commission member. However,
conventional back-to-basics wisdom
on the public schools appears to be
that, when there are financial prob-
lems, music and the arts get shown
the door. To treat music as an “op-
tional” item in education is simply
absurd.

History has made the case for
music education most powerfully.
Socrates, Plato, and Aristotle un-

For example, in 1978-89, students
taking music courses scored an av-
erage of 20-40 points higher on both
verbal and math portions of the
SATs than students who took no
arts courses.

Let’s suppose the so-called “wis-
dom” prevails and that music and the
other arts become the sacrificial lamb
of the education budget, and that
fewer of our children get an educa-
tion in music. Only private schools, or
the communities with the biggest tax
base, would retain their programs.

‘A solid arts/music

education is good

for the kids, good
for the country’

Michael Greene is president of the National
Academy of Recording Arts & Sciences.

derstood (in Plato’s words) that
“music is a more potent instrument
than any other for education.” Con-
fucius said that only men who stud-
ied music were fit to govern. In me-
dieval times, music was one of the
four subjects in the higher division
of the liberal arts, one of the foun-
dations of modern learning.

Now only 29 states have music as
a required part of their educational
curriculum. This is a critical point,
because music and the other arts
are not frills that exist only to make
the quality of our lives more mean-
ingful aesthetically. Music must be
thought of as a human and cultural
imperative, just like math, science,
or language.

There are impressive connections
between participation in music
classes and academic achievement.

Music would become a privilege of
the rich, tied to class economics, and
not a universal entitlement. Histori-
ans would point to this period as the
beginning of a cultural caste system
in this country, and we would be held
accountable.

The rich tapestry of American mu-
sic has seldom been created by the
privileged upper class. To the con-
trary, it has been the common men
and women of this country who have
used music as their mouthpiece to ar-
ticulate suffering, joy, and love. And
when asked, you will find there was
usually a public school music teacher
who gave them the encouragement
and training to pursue their musical
dreams.

In general, a solid arts/music edu-
cation is good for the kids, good for
the country, and good for the future

new songs. Only three of those songs
were released as singles. Other
times, different versions of hits have
appeared on albums, so the consum-
ers don’t get what they thought they
were buying.

These kinds of scams are damning
evidence of the industry’s hypocrisy
when it accuses home tapers of rip-
ping it off. Those of us working-class
music lovers who already spend more
than we should on the industry’s
products are supposedly crooks when
we supplement our collections with
home taping, or when we make our
own personal tapes of selections
from recordings we actually bought.
But when wealthy corporations and
artists rip us off, that'’s legitimate.

Richard Warren
Bronx, N.Y.

DISGO’S RETURN

In reference to Rockin’ Rich Nord-
heim’s reply (Billboard, June 1) to my
letter about the resurgence of '70s
music, I must admit that I overlooked
some important artists of the ’70s
whose careers are still going strong.
Along with Donna Summer, it is true

that Elton John, Rod Stewart, Aero-
smith, Billy Joel, Chicago, Hall &
Oates, and Michael Jackson have re-
mained leading influences through-
out the '80s and now the '90s.

However, along with the "70s re-
makes he mentioned, there is also a
rise in remakes of disco classies in to-
day’s “house” and modern dance mu-
sic. Samantha Fox, for instance, has
just remade ‘“More, More, More/
Love To Love You Baby” on her new
album “Just One Night.” “Love To
Love You Baby” has also been sam-
pled in Digital Underground’s new
release. Pat & Mick recently scored
with “I Haven’t Stopped Dancing
Yet” and “Use It Up, Wear It Out.”
You see, .today’s house and hi-NRG
dance music has the same beat as a
lot of disco. “How To Dance” by the
Bingo Boys is a prime example.

At the same time, I agree, the clas-
sic rock of the '70s is going to become
more popular. People like Rod Stew-
art are going to continue scoring big.

But I take exception to one state-
ment in Nordheim’s letter. He said
that disco was “the most unpopular
popular music of all time.” That may

of our industry. Such programs fos-
ter critical and flexible ways of think-
ing; they teach self-discipline, create
esteem, demand cooperative commu-
nication, and, in many cases, provide
the therapeutic means of motivating
many students who otherwise could
not possibly plug in to their educa-
tional experience.

I believe there can be no more criti-
cal use of our creative fervor, stub-
born indignation, artistic outrage, or
maternal/paternal instinet than to
protect our music and its heritage.
We do this by ensuring that the next
generation gets the chance to reach
higher ground, to build on this coun-
try’s music—the most coveted inthe
world.

So will we be able to survive with
“civility and joy”?

The answer begins with members
of the recording/music industry. We
must target local decision makers
with community-based advocacy at
the grass-roots level. The Commis-
sion can supply you—PTAs, local par-
ent groups, and individuals—with the
print materials and videos to help you
get music back in your schools.

We are allowing American’s chil-
dren to be robbed of an important
part of their birthright as American
citizens. This is categorically unac-
ceptable. Many years ago, H.G. Wells
wrote: “More and more, history is a
race between education and catastro-
phe.” He was half right, because his
formulation leaves open the question
of what kind of civilization we will
have when—as it must—education
wins. And for that, we must examine
deeply why we educate our children.
It’s not simply to win that race
against catastrophe. It is that, having
won, we can “survive together with
civility and joy.”

For more information on how you
can help in your local community,
contact the National Commission on
Education, ¢/o NARAS, 303 N. Glen-
oaks Blvd., Suite 140, Burbank, Calif.
91502.

appear so, but there were more gold
and platinum albums and singles dur-
ing that era than in any other part of
rock’n’roll’s history. Not even the
British Invasion, the Motown sound,
or the San Francisco era of the late
'60s comes close. Disco also pulled
the music industry out of an econom-
ic rut and helped make the '80s pros-
perous for the industry.

Did disco ever die? In terminology,
yes, but in reality, no. It just changed
names. We now refer to it as “dance
music.” Madonna is disco taken an-
other step forward. If Donna Sum-
mer hadn’t ruled the discos of the
'70s, Madonna never would have
learned to “vogue.”

Darrell Russ
Frederick, Md.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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'91 Poe Spotlights ‘Desperation Factor’

W BY SEAN ROSS

TYSON’S CORNER, Va.—Although
this was, in many ways, the “What’s
Wrong With Top 40" version of the
Bobby Poe convention (see story,
page 1), top 40 PDs weren’t the only
contingent here with problems. Rec-
ord folks had the glut of new labels,
the “promotions-for-adds” syndrome,
and the problem of record leaks to
deal with.

Those aren’t new issues, but top
40’s increasing conservatism has ex-
acerbated them and the debates on
those issues were somewhat higher-
pitched than in past years. Reprise’s
Marc Ratner cited the “desperation
factor” that comes when 40 labels are
competing for 30 playlist slots.

That doesn’t mean there were a lot
more answers. When, at the VP/pro-
motion panel, Impact’s Bruce Ten-
nenbaum asked, “How come every-
one on this panel gets held up for pro-
motions?”’ there weren’t a lot of
panelists who would admit they were
until several minutes later when
WB’s Greg Lee said, “Let’s not B.S.
each other” and suggested that an
unnamed station recently had been
given 500 CDs to add a record.

That prompted IRS’ Barry Lyons
to admit that the “adds-for-trips”
syndrome is happening because

“there comes a certain desperation
that leads us to let that genie out of
the bottle ... Show me someone who
wouldn’t do anything to get that last
add for a breaker, and I'll call you a
liar.”

New Giant president Charlie Minor
said that the tighter situation at radio
had forced his label to “decide if we
have a hit a lot faster than we’ve
been doing.” But other record people
said they were coming to grips with
the possibility that a hit might come
home with less than 10 adds a week.

One oft-cited example of a record
that had survived some slow weeks
to become a hit was Jesus Jones’
“Right Here, Right Now.” SBK VP
of promotion Ken Lane noted that his
label had used time buys—something
radio has asked for at previous con-
ventions—to promote the record.
That led WKZL Winston Salem, N.C,,
station manager Chuck Holloway to
note that “Right Here” tested well
right away, partly because the hook
had been exposed repeatedly through
record advertising.

But few PDs at Poe were receiving
enough time buys to keep them hap-
py. At the Radio/Records Hot Box
session, WMXP Pittsburgh PD Rich
Hawkins claimed that most of the
combo dollars in Pittsburgh went to
print and that label money was used

Can We Talk/News? It May
Be FM’s Future Format

B BY CRAIG ROSEN

LOS ANGELES—Is news/talk radio
finally making its way to FM?

After years of predictions that
N/T would be the FM format of the
future, a number of N/T outlets have
finally surfaced on FM over the last
year, due largely to the rise of simul-
cast and program supplier agree-
ments. In fact, the M Street Journal
newsletter reports that 16% of the
N/T format is on FM, although that
includes noncommercial outlets.

According to Pollack Media Group
chairman/CEO Jeff Pollack, the fu-
ture of news/talk will be on FM. “It
is not a question of if it will happen,
it's when it’s going to happen, and it
will be soon. It is a format that we
will see in all the major markets in
the next five years,” Pollack con-
tends.

Pollack points to the success of an
all-news FM in Paris as an example.
As for full-service talk, he says it can
work. “All-talk can work on FM, but
it would be more of a comedy-talk as
opposed to traditional talk a la Larry
King and Michael Jackson.”

Traditional talk, however, has
worked for 16 years and continues to
do so on FM at WWDB Philadelphia.
WWDB—which outlived its main AM
competitor, WCAU—racked up a 4.1
12-plus in the winter Arbitron and is
ranked 11th in the market. PD Dave
Rimmer says WWDB is a success be-
cause of a “long commitment of mak-
ing talk work here. The owner of the

station understands talk radio and
talk personalities, and most impor-
tantly he and the sales manager
know how to market it to the adver-
tising community.”

If talk on FM is viable in Philadel-
phia, why haven’t more stations at-
tempted it? “Talk radio is expensive
to start up, wherever you are,” Rim-
mer says. “Everyone doesn’t want to
go against natural flow and order,
and talk on FM to most people is
against the natural flow and order.”

Yet more station owners are start-
ing to take that risk. Thanks to a pro-
gramming supplier agreement,
WWTN Nashville signed on in Janu-
ary as an FM successor to the former
WSIX-AM. The station’s program-
ming consists of a combination of lo-
cal talk and nationally syndicated
fare, such as Bruce Williams’ Talknet
program.

OM/assistant GM Dan McGrath, a
veteran of rival N/T WLAC-AM, is
making a conscious effort to make
WWTN’s brand of FM talk different
from the AM competition. “The main
thing is we want it to be hip,” he
says. “We want it to be talk, but we
want it to be fun, and we've got great
bumper music.”

WWDB’s Rimmer, however, has a
different game plan. “The program-
ming philosophies on AM and FM
talk are the same,” he says. “We are
here to entertain and hopefully in-
form people . .. I don’t think the mis-
sion is any different. The advantage

(Continued on page 14)

to “sell blank tape, video, and stereo
equipment. What the hell does that
have to do with anything?”

WB’s Lee said that he didn’t hear
from enough radio sales people. But
WLUM Milwaukee MD Dana Lun-
don countered that when her station
tried to turn its “Jamuary” promo-
tion into an ongoing sales promotion,
record people were not interested.

The record leak issue was also a
point of contention between pro-
grammers and label people. Geffen’s
Peter Napolielo claimed that his label
never would have pursued legal ac-
tion against WMMS Cleveland if the
station hadn’t said “No, fuck you,”
when asked to drop a Guns N’ Roses
track it had obtained early. (Geffen
later took action against Mercury for
allegedly giving WMMS the leak.)

But WSPK (K104) Poughkeepsie,
N.Y,, PD Sean Phillips told labels
they couldn’t be too upset when they
frequently propagated leaks them-

selves. Phillips claimed to have been
the third party on a phone call be-
tween a label contact and another la-
bel person who, unaware that Phillips
was listening, started to outline his
company’s plans to leak a record.

While Reprise’s Ratner responded
that his company had never intention-
ally leaked a record and that Warner
Bros. had, in fact, fired an employee
for doing so in the mid-’80s, other
panelists admitted that leaks were
sometimes part of a campaign to
break an artist. “If we're doing it,
there’s no harm,” asserted Napo-
liello.

A lot of the discussion on the pro-
gramming panels centered on just
how much musical room top 40 had to
maneuver, and whether the mass-ap-
peal top 40 would return as it had
during previous boom-bust cycles or
whether the format was permanently
locked into a niche. Much of the hot

(Continued on next page)

The Big Payback. One of the
highlights of this year's Bobby Poe
convention for many programmers
was getting to meet James Brown,
right, who received a “World
Achievement Award” from Poe, left, at
the convention banquet, then greeted
programmers at the Scotti Bros.
hospitality suite.

THE DEAL to put Infinity’s
WXRK New York morning man
Howard Stern on KLSX Los An-
geles is finally done, putting
Stern on the air in four major
markets. Stern will start around
July 15 on KLSX. The first two
hours of his New York show will
air live at 3-5 a.m. L.A. time, then
the entire East Coast show will be
repeated. Infinity’s Mel Karma-
zin says the next market Stern
will target is Chicago.

PROGRAMMING: NBN DROPS NEWS

After 18 years, the National
Black Network shut down its
news operation June 27, terminat-
ing 20 employees in the process.
NBN’s overnight talk show,
“Night Talk,” with Bob Law, will
stay. President Jack Bryant
blames the changes on the lack of
news programming at many ur-
ban stations. He says NBN may
later expand with music- or
sports-related shows.

OM Mark Driscoll is out at
WIOQ (Q102) Philadelphia. Sta-
tion sources say he may remain
involved in some creative capaci-
ty but will not return as OM as he
has in the past. .. WWHT/WTLT
Columbus, Ohio, GM/PD Tom
Gilligan is upped to VP/opera-
tions for the parent MM Group.
He’ll remain GM of WWHT, but
Rob Morris will assume the PD
duties shortly.

WHTX (Gold 96) Pittsburgh has
dropped those calls to return to
spectrum AC as WVTY (Variety
96). Longtime morning team Larry
O’Brian & John Garry are out.
Their departure came about 72
hours before another veteran Pitts-
burgh morning team, Jimmy Roach

Stern Finally A Done Deal At KLSX:
Driscoll Out At 0102; NBN Drops News

& Steve Hansen, left WMYG.
After 14 years in top 40, the em-
battled WKXX (Kix 106) Birming-
ham, Ala., has switched to Satel-
lite Music Network’s Real Coun-
try format as WBMH. Interim
GM Jim Reeder is now perma-
nent. SunGroup VP/program-

=

by Sean Ross with
Craig Rosen & Phyllis Stark

ming, Southwest Zack Owen is
now PD/mornings for WBMH,
teamed with Julie-~the only sur-
viving member of the WKXX air-
staff. Ken Curtis is upped from
MD to PD at Owen’s former home
base, KYKX Longview, Texas.
Country rival WZZK loses MD
Bob Sterling to the PD job at
WUSY (US101) Chattanooga,
Tenn., this week.

Former WOMX (Mix 105.1) Or-
lando, Fla., PD Brian Thomas is
officially PD of WEZB (B97) New
Orleans, replacing Greg Rolling
... KOY-FM (Y95) Phoenix PD
Rick Thomas has returned to
XHTZ (Z90) San Diego as PD, re-
placing Brian White. Y95 MD
Monroe Greer is out also.

At album WYNF Tampa, Fla.,
APD/MD Charlie Logan is
upped to PD, replacing Tom Mar-
shall. Across town, longtime old-

ies outlet WHBO has dropped its
calls and SMN’s Kool Gold format
to become simulcast AC WMTX-
AM ... PD Bill O’Brien is out at
AC WYST (92 Star) Baltimore.

At KCCN-AM-FM Honolulu,
PD Skylark Lindsay is out. P.M.
driver Bill Van Osdol will pro-
gram the FM; Night jock Kimo
Keawe is named PD for the AM
... Brian Depoe is upped from
nights to PD/p.m. drive at
CKWX (Country 1130) Vancou-
ver, British Columbia ... Norm
Pelligrini has been named PD at
classical WFMT Chicago. He re-
turned to WFMT as an in-house
consultant last winter when Pe-
ter Dominowski left ... Sports
WIP Philadelphia PD Tom Bigby
adds station manager duties.

Urban WKWM Grand Rapids,
Mich., morning man Michael
Jackson is the new PD/MD at
adult alternative KTNT Oklaho-
ma City, replacing Tom Garrett.
Also, WKWM PD Frank Grant
has left for an AE position at AC
rival WLHT ... Former WXOK
Baton Rouge, La., PD Matt Mor-
ton—last with Warner Bros.—re-
turns as PD/mornings, replacing
Jim Mitchum, who can be
reached at 312-427-6451.

After several months with Satel-
lite Music Network’s Pure Gold,
WGKL Charlotte, N.C., has its local
lineup in place. Robb Stewart, for-
mer PD of crosstown WMXC, will
do mornings. PD Tim Fox will han-
dle middays. Market veteran Char-
lie Walker does afternoons. Dale
Richards from crosstown WWMG
does nights. Sharon Steele from
WGKL's predecessor WZZG stays
on for overnights.

(Continued on next page)
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(Continued from preceding page)

David Wheeler is the new PD at
easy KMXD Des Moines, Iowa. He
previeusly did mornings at crosstown
KDMG ... Scott Mahalick is out as
OM/p.m. drive at WGTC (Country
102) South Bend, Ind. Night jock
Doug Montgomery is the new PD/
afternoons. Scott Salisbury from
crosstown WFRN joins for nights . ..
APD Brad West is upped to PD for
AC/country combo KRMG/KWEN
Tulsa, Okla.

WVVY Coastal N.C. will move its
staff and top 40 format to the fre-
quency of now-dark WSFL and sell
its old frequency to Bishop L.E. Wil-
lis ... Former WSRZ Sarasota, Fla.,
APD/MD Secott Chase is the new PD
of WTLQ (Q102) Wilkes Barre, Pa.
PD Don Tandler may stay on as MD
... PD Steve Wilson is out at top 40
WRFY (Y102) Reading, Pa.

After nearly a year off the air,
WRDW-FM Augusta, Ga., is back as
urban/AC WAKB under new PD
Ron Ely, previously APD at cross-
town WFXA (Foxy 103). WRDW'’s
AM will come back soon as a gospel
outlet ... Chattanooga, Tenn., gets
an all-sports outlet when the former
WDXB returns to the air on August
1as. WJOC ... WNFI (I100) Daytona
Beach, Fla., morning man Mark Ross
is upped to PD, replacing Ron
Brooks. Tim Travis goes from
nights to p.m. drive. Former WTHZ
(Z103) Tallahassee, Fla., personality
Andrew Reninger replaces him.

Classic rock KZTR-FM Oxnard,
Calif., will be Spanish KELF (Radio
Elefante) by the time you read this,
as part of a programming deal with
crosstown Spanish AM KTRO (Radio
Tiro). KTRO PD Albert Vera will
oversee a contemporary Spanish for-
mat on KELF to go with the more
traditional one on KTRO. Also,
KZTR’s AM will become Unistar
country KKZZ. Tom Spence will be
OM/mornings for the AM.

POLICE BLOTTER

300-pound actor Eustachio Robert
Marena, who dances to such songs
as “Bad To The Bone” and ‘‘Suicide
Blonde” in TV commercials for
WLUP-FM Chicago, was arrested by
federal agents June 24 and charged
with selling fireworks and explosive
devices, among them the powerful M-
250 firecracker. Marena, who faces
up to 10 years in prison, is free on

$4,500 bail. He is known on the spots
as “Joey Bag Of Doughnuts.”

Also, KNX Los Angeles anchor-
man Bruce Bernhart was arrested
on June 19 during his nightly news-
casts on suspicion of molesting a 13-
year-old girl who came to his house to
interview for a baby-sitting job. Bern-
hart is on leave from the station and
will be arraigned July 17.

Ex-WFLA Tampa, Fla., host Liz
Richards, who previously lodged an
EEO complaint against that station,
has now filed a sex discrimination
and breach-of-contract suit against
the Jacor station. Jacor VP/chief op-
erating officer Randy Michaels, one
of the people named in the suit, calls
the charges “outlandish”’ and sug-
gests that Jacor will countersue. On
the other hand, Salem Communica-
tions has dropped its competing appli-
cation for the license of Infinity’s
WXRK New York.

With former WXKS-FM (Kiss 108)
Boston PD Sunny Joe White now
across town at rival WZOU, Kiss
owner Richie Balsbhaugh claims that
White has forfeited his ownership in-
terest in parent company Pyramid.
But former WZOU MD Cadillac
Jack McCartney joins Pyramid as
program coordinator for its Cody-
Leach Broadcast Architecture divi-

sion. McCartney has a noncompete
that would keep him out of Kiss 108
for six months.

Contrary to reports elsewhere,
WPLJ New York VP Tom Cuddy
claims his station did file “Mojo Ra-
dio” as a spring book slogan with Ar-
bitron before rival WHTZ (Z100) did
the same. He says Arbitron failed to
notify WPLJ that Z100—which used
the word “mojo” for several days be-
fore WPLJ—was claiming the slogan
and that WPLJ will get full slogan
credit in the spring book.

Finally, WOKI (I100) Knoxville,
Tenn.’s Venus Swimwear Model
Search contest at a local nightelub
was disrupted June 20 when a patron
who had been ejected from the club
fired 2 9 mm weapon at the bar’s
front windows. Several people, in-
cluding 1100’s J.J. Randall, were cut
by flying glass; nobody was hit by
the 16 or so shots fired.

PEOPLE: DANIELS DIES

Pioneering female broadcaster
Yvonne Daniels died June 21 of
breast cancer at age 51. She was
most recently the morning host at
adult alternative WNUA Chicago.
But those who DX’ed during the '60s
know her as Sid McCoy’s late-night
co-host at WCFL. Those 10 years

Showing Her KODJ. Jean Jordan, left, was the winner of KODJ Los Angeles’
Isuzu Stylus giveaway. Pictured with the winner and her new t-shirt are jock
John Majhor, center, promotion director Maggie Day, right, and assorted
listeners.

VP/GM stripes.

newsline...

KEN STEVENS is named VP/GM of WLIF Baltimore, replacing Winnie
Brugman. He will remain GM of co-owned WJFK Washington, D.C.,
but will relinquish those duties at WYSP Philadelphia.

CURT PETERSON is the new GM at WODZ/WRVR Memphis, replacing
Debbie Nichols. He was GM at KIDO/KLTB Boise, Idaho.

BILL JOHNSTON, GM of WMFR Greensboro, N.C., adds VP/GM stripes
for co-owned WMAG. He replaces Dick Harlow, who will concentrate
on the GM duties at sister station WWMG Charlotte, N.C.

DARREL 6000IN, station manager of WWKB/WKSE Buffalo, N.Y,, adds

OARRYL STEELE is out as GM of KCPX Salt Lake City. Ernie Kovak from
Fairwest is named station manager.

younger remember her as the first
full-time female jock on WLS during
its top 40 heyday and the role model
for many rookie broadcasters. Dan-
iels also worked for Gordon McLen-
don’s WYNR and was also part of
the all-female lineup at WSDM, now
WLUP-FM.

With urban KHYS Houston hav-
ing become urban/AC Y98.5 (Bill-
board, June 29), ND Dee Ann Collins
moves to middays. Midday host G.L.
Hayes goes to afternoons. Part-timer
Stevie T. will do nights, replacing
Glen Cooper, who becomes produc-
tion director. Les Holmes and Jay
Lamont are out.

WMMO Orlando, Fla., midday host
Suzanne Michaels joins AC WAXY
(Mix 106) Miami as APD/MD, replac-
ing Catherine Block ... Former
KWSS San Jose, Calif., MD Rick An-
horn joins WRBQ (Q105) Tampa,
Fla., as MD. Former KWSS morning
producer Michael Shannon goes to
AC KWAV Monterey, Calif., for p.m.
drive. MD Jim Seagull exits.

Midday host Wendy Naylor adds
APD duties at modern KDGE Dallas
... WBCN Boston night jock Tami
Heide heads to modern KROQ Los
Angeles for overnights, replacing
Swedish Egil, now with rival KSRF/
KOCM (Mars FM) . .. Jimmy Novak
from WXLC Waukegan, Il joins al-

- bum WWBZ Chicago for p.m. drive.

Urban WIKS Coastal N.C. MD/
midday host Yvonne Sanders heads
to similarly formatted WHRK (K97)
Memphis as morning co-host, replac-
ing Pam Wells. P.M. driver Jeff Kin-

LABELS AND TOP 40 PDs TRADE PUNCHES AT POE CONVENTION

(Continued from preceding page)

box panel, for instance, centered on
whether dance stations could play
Extreme’s “More Than Words.”

On one side of the niche issue was
Joel Salkowitz, OM of dance outlet
WQHT (Hot 97) New York, who
charged that “stations that own the
variety position are in deep shit be-
cause they have no core,” and former
WEZB (B97) New Orleans PD Greg
Rolling, who said the teen audience
at his station had rejected Nelson and
any other act that wasn’t urban-
based.

They were pitted against the likes
of WAPW (Power 99) Atlanta PD
Rick Stacy, who pointed out that Har-
ry Connick Jr.’s “Recipe Of Love”
was his No. 1 testing 18-24 record and
KOYE Laredo, Texas, PD Steve
Chase, who claimed that the musical
polarization of teens and adults “isn’t

as bad as everyone thinks.”

Chase contended that artists like
Celine Dion and Whitney Houston
work at nights and that top 40’s real
problem was PDs who think they
have to play only rap and hard rock
at night. He was seconded by WAPE
(Power 95) Jacksonville, Fla., PD Jeff
McCartney, who added, “Too many
people are saying you can’t do this at
night. They don’t know until they

McCartney was also one of several
PDs who came out in favor of in-
creased use of "70s and '80s gold, es-
pecially now that songs like “Some-
body’s Watching Me” were showing
up again on VH-1. “We made ‘Shake
It Up’ by the Cars familiar. We made
it a hit. Then we said to AOR, ‘Take it,
it’s yours,’ ” he said.

Similarly, Chase noted that 60% of

his requests were for gold. And
WAYS Macon, Ga., PD Rick Woodell
said that oldies “should have never
left as far as true top 40 is concerned.
I don’t know who came up with the
idea that a kid is going to turn off the
radio because you play ‘After The
Love Is Gone’ or ‘Shining Star.” ”

But WDCG (G105) Raleigh, N.C.’s
Brian Patrick noted that while it
might be all right to bring back some-
thing—like “Der Komissar”—that no
longer belonged to any particular for-
mat, “We can’t repeat with AC for
Journey oldies. They’re gone . ..
When we backed off on oldies, we got
our upper demos back.”

In contrast to last year’s Poe,
which took place during the heart of
the 2 Live Crew controversy, social
issues had a much smaller presence
at the '91 Poe. Consultant Alan

Burns, who opened the convention,
was applauded when he thanked the
industry for its support of the Per-
sian Gulf troops, but not when he
suggested that they help register
voters for the '92 election.

The indecency issue was, however,
the focus of MCA president Richard
Palmese’s keynote address. Palmese
accused labels and radio of perpetu-
ating “a plague of hatred” with mate-
rial that was racist, misogynist, and
homophobic. Palmese praised Gef-
fen’s decision not to release last
year’s album by the Geto Boys—the
only recording act he cited by name—
adding, “There is censorship and then
there is taste and I think we all know
the difference.”

Attendance at this year’s Poe was
reported at 812 people, up sharply
from last year’s 600 or so attendees.

ney is named APD/MD ... Night
jock Geoff Gill adds assistant MD
stripes at urban KJLH Los Angeles.
Also, Ken Taylor joins from rival
KACE for part-time. Across town,
night jock Sky Walker exits KKBT.

Former KNAC Los Angeles morn-
ing man “Gonzo” Greg Spillane
goes to nights at WMMR Philadel-
phia. Bubba John Stevens is now
permanent in afternoons ... KFMS
Las Vegas p.m. driver Tad Swenson
goes to middays at country KYGO-
FM Denver, replacing J.J. McKay,
now with album rival KRFX ... For-
mer KIOI San Francisco morning
partner Karen Dee joins country ri-
val KSAN for nights, as Frank Terry
goes to middays and Terry Rhodes
exits radio.

At top 40 KUTQ (Q99.5) Salt Lake
City, PM. driver Tom Timmons is
upped to APD/MD, replacing Tony
Rumfallo, who is called up by the
Utah National Guard. Brandon
Young from crosstown KBER joins
for nights ... J. Karen Thomas goes

. from late nights to middays at top 40

WAPW (Power 99) Atlanta ... At
standards KFRC San Francisco, Jim
Lange replaces Carter B. Smith in
mornings. Dan Sorkin from rival
KGO joins for afternoons.

Former KRBE Houston morning
man Mark Waldi goes to middays at
rival KKBQ, replacing Chris Kelly,
now with WYXR (Star 104.5) Phila-
delphia. Also at WYXR, Anne Gress
from WMTX Tampa, Fla,, joins as
MD. Another ex-WMTX’er, Charlie
Davis, joins the morning team at
WMXC Charlotte, N.C.

Radio Awards
Gorrections

These are corrections to the 1991
Billboard Radio Awards ballot
that appeared in the June 29 is-
sue.

e Major-market urban air per-
sonality nominee Guy Black is
presently at WHQT Miami.

e Small-market urban MD of
the year Larry Carr is at WQIC
Meridian, Miss.

e Small-market country air
personality nominee Jay Rich-
ards is at KLLL Lubbock, Texas.

e “American Country Count-
down” should have been listed as
“American Country Countdown
With Bob Kingsley.”

BILLBOARD JULY 6, 1991
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FOR WEEK ENDING JULY 6, 1991

Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND

. 5 - COLLEGE RADIO AIRPLAY REPORTS.
eBio8| 39| 23| Tme ARTIST
F2| 33| ~2) TS| LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 x %
2 3 7 KiSS THEM FOR ME SIOUXSIE AND THE BANSHEES
GEFEEN 7-24387 1 week at No. 1
1 1 11 | GET THE MESSAGE ELECTRONIC
WARNER BROS. 2-21832
4 7 CHOCOLATE CAKE CROWDED HOUSE
CAPITOL 44725
5 18 STAND BY LOVE SIMPLE MINDS
A&M 1568
SHINY HAPPY PEOPLE R.E.M.

WARNER BROS. 4-19242

s |17 KOZMIK ZIGGY MARLEY & THE MELODY MAKERS
VIRGIN 4-98819

3 | 2 THE OTHER SIDE OF SUMMER ELVIS COSTELLO
WARNER BROS. 4-19333
FLOWERS IN THE RAIN STRESS
REPRISE ALBUM CUT
CR SEAL

AZY
SIRE 4-19298/WARNER BROS.

EHERCCHCNE

WHICH WAY S|
AZM ALBUM CUT

HOULD | JUMP? MILLTOWN BROTHERS

—
—
)
o
—
o

SING YOUR LIFE
SIRE ALBUM CUT/REPRISE

MORRISSEY

RBLE
FONTANA ALBUM CUT/MERCURY

HOUSE OF LOVE

GEFFEN 19102

| WANNA BE A BOSS

STAN RIDGWAY

~

[

I~
wwwmh&h@wmwa

EVERYDAY SUNSHINE

FISHBONE

NEWD) | |

ISLAND ALBUM CUT

14 16 24 COLUMBIA 38-73859
| FEEL SO GOOD RICHARD THOMPSON
@ NEW ’ 1 CAPITOL 16728 ¢
DIANE MATERIAL
16 6 6 11 MERCURY 868 165-2 ISSUE
17 | 23| 28 | 4 | BETTER BACK OFF MARSHALL CRENSHAW
PARADOX ALBUM CUT/MCA
95 | EARL CHAPTERHOUSE
DEDICATED ALBUM CUT/RCA
RUSH BIG AUDIO DYNAMITE Ii
NEw ’ l COLUMBIA 44-73844
TEXARKANA REM.
20 8 4 8 WARNER BROS. ALBUM CUT
21| 28| — | 2 | SUBMARINE SONG THE CANDY SKINS
DGC ALBUM CUT
22 | 26 | 25 | § | WOMAN WITH THE STRENGTHOF... PETER HIMMELMAN
EPIC ALBUM CUT
WALKING DOWN MADISON KIRSTY MACCOLL
@ NEw ’ 1 CHARISMA 2-96342 MAD 2y
30 | — | 2 | GROOVY TRAIN THE FARM
REPRISE ALBUM CUT
THERE SHE GOES THE LA'S
Ll 13 3 13 LONDON 863 370-4/PLG
CARAVAN INSPIRAL CARPETS
% |18 15| 7 | Graraabumcur ¢
ROCKAWAY RIC OCASEK
@ NEW ’ 1 RE?%SE ALBUM CUT oe
0BVIOUS SON JOE JACKSON
28 14 | 8 10 VIRGIN ALBUM CUT S
EAST EASY RIDER JULIAN COPE

0y 12]9 13

AMERICAN MUSIC
SLASH ALBUM CUT/REPRISE

VIOLENT FEMMES

() Tracks with the greatest airplay gains this week. © 1991, Billboard/BPI Communications, Inc.
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e e e = ]
FM GOING NEWS/TALK? Alh"m n“ck Tl‘acksm
(Continued from page 12) COVPILED AL
= MPILED FROM NATIONAL ALBUM ROCK
that we have is the great pool of || x| x|g |3k TLE RERIC R RECORTS RTIST
. : Q| 5
available llstene.rs on the ,FM, band || Z%| <% 5 2| £33 LaseL & NUMBERDISTRIBUTING LaBEL A
and we are trying to capitalize on
that.” * % NO. 1T x
Part of the advantage to FMisthe [|((1D)| 1 | 3 | 3 | LEARNINGTOFLY  TOM PETTY & THE HEARTBREAKERS
fact that there are more listeners in '
younger demographics on that band. || 2 | 2 | 1 | 5 | POUNDCAKE  eur VAN HALEN
“There are more young people avail- 3 4 4 5 | SMOKESTACK LIGHTNING LYNYRD SKYNYRD 1991
able to you,” Rimmer says. “The "TL""T'%';B:MACUT
question is how do you draw them in @ 5 7 3 i’?ﬂﬁu 73999ND DI FOREIGNER
and make it socially acceptable for (| 7 [ 1| 3 | THE SOUND OF YouR voicE 38 SPECIAL
them to say they listen. That is the CHAR;SNM(;\ z;_ :|S|7r: :
bag!e for anykta]k ]St:tl:nth t l . 6 3 2 9 EEEFEMERICAN AL&JM CUT/REPRISE Unl= RO 2
immer acknowledges that luring _ YOU COULD BE MINE GUNS N' ROSES
younger demos to WWDB would @) s 2| cerrenaLoum cut
give the station a sales boost, yet 3 9 | 8 | Bliiad REM.
; . ALBUM CUT
thus far that station has only been | = =11 T "T"\iND oF CHANGE SCORPIONS
moderately successful in increasing MERCURY 868 180-4
its listenership among younger 12 | 14 | 7 | JETCITY WOMAN QUEENSRYCHE
adults.
If there is a hotbed of FM talk sta- * & % FLASHMAKER * % *
@D| NEWp | 1 | ENDOF THE LINE ALLMAN BROTHERS BAND
¢ . o RIGHT HERE, RIGHT NOW JESUS JONES
Talk radio is 2| ujw|u| GETH
. ORDINARY AVERAGE GUY ALSH
expenSer to Start up 13 10 6 10 PYRAMID 35-73843/EPICG JOEW
, |10 [ o | Mowwey susness S
wherever you are @)| 15 | — | 2 | (EVERYTHING 1D0) IO IT FOR YOU BRYAN ADAMS
. ROCKAWAY
tions, it would have to be New Hamp- D) = | — | 2 | Sl o doe
W
c=D HEY STOOPID ALICE COOPER
shire, where several small market @ V| — 1.2 | epcaarsess ¢
i i MAN IN TH X ICE IN
WKBKEM Keone N H. signedon | [SDl 2 | 20 | 13 | B IEE0 i
in March. Its AM sister station has % | 32 |3 ki&?AHEGEIMRTED EXTREME
been doing talk for 30 years, but GM || 49 | 23 | 22 | g | BEEN YOUR FooL TATTOO RODEO
Tal Hood sought an FM simulcast to e
increase his coverage area. “Because || 21 | 13 | 8 | 12 | LIFTMEUP YES
I have an FM station, and everyone
. . HANG ON ST. CHRISTOPHER BULLETBOYS
plays music on FM, it doesn’t mean | 2 | 28 | 24 | 7 | JARNERGROS ALBUM CUT
have to play music,” Hood says. 23 | 15 | 15 | g | BLOOD ON THE BRICKS ALDO NOVA
Hood acknowledges it is hard to ST THE MOODY BLUES
find good local talk talent, but if you S ERIERE
can fill a staff, talk can work on FM. @5)| 31 | 31 | 5 | BULDAFIRE DRIVIN' N' CRYIN'
“Some folks are so tied into FM, they SUAND ’ELEEM (0
barely acknowledge the existence of || 26 | 27 | 29 | 4 | QHWELL a0 02 SR
AM,” he says. “They go up and down :
ays. “They go up * % * POWER TRACK* % %
the FM dial, hit talk radio, and go, RIGHT NOW VAN HALEN
‘What the hell is this? Then we got |[@D| 8 | — | 2 | REHTNOW e
"em, because we are talking about the 40 | — | 2 | RUNAROUND VAN HALEN
local issues they are interested in.” WARNERIBROSTALBUMICLT
] 'T LIVE WITH Y
Bob Vinikoor, GM/PD/owner of || 20 | 20 | o | 5 | |CANTANEWTYOD, QU
another simule station
i’ ’ SAVING MY HEART YES
WNTK Lebanon, N.H., says it’s not | 49 3 | RRistAALBUM CUT
only local talk that will score on FM. | |31yl 35 [ 45 | 3 | SOMETHING TO TALK ABOUT BONNIE RAITT
“Every format of music is in the mar- CARITO4 4724
ket,” he says. “Talk helps us differen- || 32 | 34 | 30 | 5 | ALLTHETIME IN THE WORLD JELTSHAD
tiate ourselves from the other sta- 3% | 18| 12 | 13 | DIRTYLOVE THUNDER
tions. When you hear Rush Lim- GEFFEN 19026
biuihedo(l)r}g ;10 ‘Ffomi-Ngzli' Itipd’?te,’ 3 |19 (13711 ﬁﬂl’;kcw&nﬂc\&m?M MEMPHIS CONTRABAND
you are going 1o Stop and Listen. WALKING IN MEMPHIS MARC COHN
Another advantage to talk on FM % | 2 |16 | W | fianncasrrar
is that it gives stations a market ex- 3 | 38 | 35 | 5 | 3 STRANGE DAYS SCHOOL OF FISH
clusive. “If I play ‘the best oldies in ot FE
town,’” so can the station across the @ 4 | 8 |3 mﬁgf;\%blcm BILLY SQUIER
street, but if I've got Rush [Lim- || 34 | 39 | 44 | § | MISSYOU IN A HEARTBEAT THE LAW
baugh] or Dr. Dean Edell, no one else ZILALTE B BT
in the market can have them.” NEW)p | 1 | BUILD ME UP HUEY LEWIS & THE NEWS
Vinikoor adds that talk on FM may 1 | ROLLIN'ON THE DOOBIE BROTHERS
be a solution in these tough economic REWD CACTORALBUMICU,
times. “People are going to start try- | |(41)| NEWp | 1 | TOP OF THE WORLD VAN HALEN
ing things that are nontraditional, in x;Rsfgsfﬂfrt:"g;“: GEORGE THOROGO0D
order to make it through the down- || 42 | 21 | 17 | 8 | REood L0 H
turn in the economy,” he says. (@3)| 48 | — | 2 | STANDBY LOVE SIMPLE MINDS
Ed McLaughlin, CEQ/chairman of GAE
EFM Media Management, whichsyn- || 4 | 41 | 39 | 4 | TELLTHETRUTH OAID (123 [T
dicates Limbaugh and Edell, says he | [, 717, "5 | THE MORE THINGS CHANGE CINDERELLA
wouldn’t be surprised if talk took off MERCURYATBUMICO,
on FM. “It may take someone design- NEW)p | 1 | APPLEPIE Ut el
ing a format that appeals to the 1849 1 | KISS MY LOVE GOODBYE L.A. GUNS
audience,” he says. “Then you might NEW ) POLYDOR ALBUM CUT i
i i VER THUND| ARC COHN
et e e | (@] Wew. | 1| 4155 GO0 e
2 : DESERT
WWDB’s Rimmer concurs. “When B A CAIEPISI'OL 447“1”:? ON GREAT WHITE
music stations realize that they don’t 50 | 33 | 26 | 6 | SET MEINMOTION BRUCE HORNSBY & THE RANGE
want to carve up music between a Ren 288

few different formats, they will have
to start thinking talk,” he says. “I'm
surprised it hasn’t happened sooner.”

(:) Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BPI Communications, Inc.
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RECORDS

THE ELEMENTS OF ARTIST
DEVELOPMENT.
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Artists with natural talent-every label needs them, and
every successful label knows how to nurture and refine
that talent by making the right records and developing
the right marketing strategy to break their artists to
the biggest possible audience.


www.americanradiohistory.com

RECORDS

The history of A&M is the history of signhing unknown
artists and turning them into superstars. With their new
platinum albums, Amy Grant and Extreme join Sting in
the ultimate refining of their gifts.
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STING

Multi-platinum worldwide

Sold-out Spring American theater tour

Sold-out European arena tour now in progress
American arena tour coming this Fall

New home video out soon

AmMmy GRANT

Platinum

“Baby Baby” #41

Top Ten

June Artist of the Month

Heart In Motion Summer Tour starts July 4

EXTREME

PLATINUM
G,
“MORE THAN WORDS” #1 BILLBOARD AND ’T{
NEwW HOME VIDEO PHOTOGRAFFITTI ALREADY GOLD
ON TOUR NOW WITH
DAviD LEE ROTH AND CINDERELLA

UPCOMING TOUR WITH Z2Z Top

ARTIST DEVELOPMENT AT A&M.
IT’S ELEMENTAL s

©®1991 A&M Records, Inc. All rigats reserved.

AMMW america
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Hot Adult Contemporary.

z COMPILED FROM A NATIONAL
wE |z @ : :&- SAMPLE OF RADIO PLAYLISTS
2| 2w | 28| €| TITLE ARTIST
rl—-' ;’ 5 Lg o~ g é 5 LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 x %
M| 1 3 | ¢ | RUSHRUSH @ PAULA ABDUL
CAPTIVE 4-98828VIRGIN 2 weeks at No. 1
9 | 2 | 4 | 10 | MORE THAN WORDS @ EXTREME
A&M 1552
(3)| 5 | 5 | 11 | POWER OF LOVE/LOVE POWER @ LUTHER VANDROSS
EPIC 34-73778
4 | 3 1 | 12 | LOVEIS A WONDERFUL THING @ MICHAEL BOLTON
COLUMBIA 38-73719
5 | 4 5 | 14 | 1 DON'T WANNA CRY & MARIAH CAREY
COLUMBIA 38-73743
AN'T FORGET YOU @ GLORIA ESTEFAN
|@ 6 10 7 EPIC 34-73864 .
r@) 10 | 11 | 15 | PLACEIN THIS WORLD @ MICHAEL W. SMITH
REUNION 19019 /GEFFEN
8 | 7 g | 10 | PART OF ME, PART OF YOU @ GLENN FREY
MCA 54060
BABY BABY  AMY GRANT
9 8 7 18 AZM 1549
12 | 12 | 9 | STARTING ALL OVER AGAIN DARYL HALL JOHN OATES
ARISTA ALBUM CUT
MIRACLE & WHITNEY HOUSTON
11 9 6 13 ARISTA 2222
@2)| 15 | 21 | 4 | UNFORGETTABLE @ NATALIE COLE
ELEKTRA 4-64875
(3)| 16 | 19 | 5 | THE DREAM IS STILL ALIVE @ WILSON PHILLIPS
SBK 07356
1 | 16 | 11 | WALKING IN MEMPHIS & MARC COHN
L ATLANTIC 4-87747
15 13 13 |13 !A-gﬁleSdABT FIRST SIGHT @ STYX
16 | 11| 8 | 17 | RHYTHM OF MY HEART @ ROD STEWART
WARNER BROS. 4-19366
HOW CAN | EASE THE PAIN @ LISA FISCHER
17 18 11 ELEKTRA 4-648%7
18| 19 | 17 | 10 | NEVER GONNA LET YOU DOWN SURFACE
COLUMBIA 38-73643
51 | 36 | 3 | LOVE AND UNDERSTANDING & CHER
GEFFEN 19023
2 | 33 | 4 | EVERY HEARTBEAT & AMY GRANT
A&M 1557
a0 15| 2 (R:& FOR HELP @ RICK ASTLEY
(@] 2 | 35 | 5 | LILY WAS HERE @ DAVID A. STEWART/CANDY DULFER
ARISTA 2187
@3)| 2 | 31 | 5 | CANYOU STOP THE RAIN @ PEABO BRYSON
COLUMBIA 38-73745
* % * POWER PICK*X & %
48 | — | 2 | (EVERYTHING | DO) I DO IT FOR YOU & BRYAN ADAMS
A&M 1567
(@5)| 25 | 28 | 5 | SETMEINMOTION BRUCE HORNSBY & THE RANGE
RCA 2846
%6 | 18 | 12 | 15 | (IF THERE WAS) ANY OTHER WAY @ CELINE DION
EPIC 34-73665
97 | 27 | 32 | 4 | EVERYBODY GETS A SECOND CHANCE @ MIKE/MECHANICS
ATLANTIC 4-87679
3 | 34 | § | LOSING MY RELIGION ® REM.
WARNER BROS. 4-19392
MOVE RIGHT OUT @ RICK ASTLEY
3 39 4 RCA 2839
37 | 41 | 5 | VLLBETHERE # THE ESCAPE CLUB
ATLANTIC 4-87683
(BD)| 38 | 38 | 7 | KISSING YoU @ KEITH WASHINGTON
QWEST 4-19414/WARNER BROS.
2| 8|52 !ﬁ%&:s IN LOVE @ WILSON PHILLIPS
33| 30 | 24 | 20 | MERCY MERCY ME/l WANT YOU ROBERT PALMER
47 | — | 2 | ITAINTOVER 'TILIT’S OVER @ LENNY KRAVITZ
VIRGIN 4-98795
JUST THE WAY IT IS, BABY © THE REMBRANDTS
35 26 22 15 ATCO 4-98874
36 | 29 | 25 | 17 | V'VEBEEN THINKING ABOUT YOU & LONDONBEAT
RADIQACTIVE 54005/MCA
VOICES THAT CARE @ VOICES THAT CARE
37 32 23 17 GIANT 4-19350
38 |36 | 29 | 14 | JOYRIDE ¢ ROXETTE
* x *HOT SHOT DEBUT x % »
NEWD | 1| | SOMETHING TO TALK ABOUT © BONNIE RAITT
CAPITOL 44724
A BETTER LOVE & LONDONBEAT
40 4 43 3 RADIOACTIVE 54101/MCA
NOTHING BUT THE RADIO ON @ DAVE KOZ
41 34 20 13 CAPITOL 44674 0 0
THE MOTOWN SONG # ROD STEWART
NEw ’ ! WARNER BROS. 4-193202
COMING OUT OF THE DARK © GLORIA ESTEFAN
43 41 37 24 EP?C 34-73666 0
HERE | AM (COME AND TAKE ME ® UB40
44 45 46 3 VIRGIN 4-99141( )
WALK MY WAY BETH NIELSEN CHAPMAN
45 43 42 18 REPRISE 4-19447
50 | — | 2 | FADING LIKE A FLOWER @ ROXETTE
EMI 50355
47 | 39 | 43 | 11 | TOUCH ME (ALL NIGHT LONG) @ CATHY DENNIS
POLYDOR 879 466-4/PLG
ALL THE MAN THAT | NEED & WHITNEY HOUSTON
48 42 44 29 ARISTA 2156
49 40 40 31 f&'.n‘nol\gGME THE WAY @ STYX
CIRCLE OF ONE @ OLETA ADAMS
50 33 27 12 FONTANA 868 162-4/MERCURY

() Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Billboard/BPI
Communications, Inc.
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WLTW New York Says Best
Promo Is No Promo Dept.

NEW YORK—It’s difficult to be-
lieve that in what has been dubbed
the “age of marketing,” a success-
ful station could have no promo-
tion department whatsoever. But
in the winter Arbitron, soft AC
WLTW (Lite FM) New York was
tied for third place with a 5.0 12
plus share, and was the market's
leading AC.

Surprisingly, PD Kurt Johnson
says, ‘I think part of our success
is that we don’t have a [promotion
director]. Since the focus is music,
we want to minimize the things
that can get in the way of that—
and promotions can. There are for-
mats like ours where the execution
of promotions interrupts what we
are trying to accomplish. We're

LT,

1067 FM

LITE MUSIC

here to play music and that’s what
we do.”

WLTW runs just two promo-
tions each year. These are ‘““Lite
lunch,” an eight-week spring pro-
motion in which the station pro-
vides a catered lunch for a desig-
nated office each week, and the
winter “Lite night,” a major listen-
er party. But even these are not
heavily promoted on air. Johnson
says the announcements are care-
fully placed and “worked into the
flow of the station.”

Both promotions are handled by
GM George Wolfson’s assistant,
Lori Flitcroft, who also handles
the station’s merchandising along
with another office manager.

Despite the lack of promotions,
Johnson sees marketing as vital to
the station’s success. Toward that
end, the station buys a fairly
heavy television schedule. “‘No
matter what you are doing,” John-
son explains, “you have to educate
the consumer as to what you are.”

And although he firmly believes
that promotions are not right for

Promations
& Marketing

by Phyllis Stark

WLTW, Johnson admits to keeping
a watchful eye on crosstown rival
WNSR (Mix 105), which now has
both a marketing director and a
promotion director, and is ex-
tremely active promotionally. In
the winter ratings, WNSR was up
to a 4.2. In the second spring trend,
the two stations were almost neck
and neck, WLTW had a 4.8 to
WNSR’s 4.6.

Like WLTW, WNSR runs a
heavy TV schedule, and Johnson
believes this is the main reason for
the station’s success. “I think they
are moving up more from their
marketing than their on-air con-
testing,” he says.

But while WNSR promotion di-
rector Paul Heffner doesn’t com-
pletely credit his station’s gains to
promotions either, he says, ‘it has
made a difference.”

IDEA MILL: PRINCELY PROMO

KPWR (Power 106) Los Angeles
marked the release of the film
“Robin Hood: Prince of Thieves,”
by encouraging “rich listeners”
and corporations to donate food to
the Union Rescue Mission ...
KQMQ Honolulu, Hawaii will dis-
tribute 200,000 pairs of specially-
designed glasses, sporting the call
letters, which listeners can use to
watch the eclipse of the sun on
July 11.

KFBK Sacramento, Calif. is pro-
moting “no tie Friday” all sum-
mer. When the temperature hits 90
degrees, male listeners are encour-
aged to go tieless. Women can go
without stockings.

WCKZ (Kiss 102) Charlotte,
N.C., hosted an all-night drug- and
alcohol-free graduation celebra-
tion at a local amusement park last
month. Over 11,000 graduates

(Continued on page 22)

Star Look-Alike. WZTR (Star 95) Milwaukee recently hosted a Gen. Norman
Schwarzkopf look-alike contest at a local mall. Operation Desert Storm veteran
Mike Brewster, who currently serves in the Wisconsin Air National Guard, was
the winner. Pictured, from left, are runner-up Michael Wilson, Brewster, and Star
95 morning man Bob Barry.
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CURRENT PLAYL

POWER PLAYLISTS.

ISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM

with a

audience of more than 1 miliion.
GOLD—Stations with a weekly cume

audience between 500,000 and 1 mililon,
SILVER—Stations with a weekly cume

audience between 250,000 and-500,000.

kly cume

PLATINUM 28 30 The KLF, 3AM. Eternal 7 7 Michel'le, Something In M’ Heart
A29 —  Jesus Jones, Right Here, Right Now 3 8  Luther Vandross, Power Of Love/Love P
A30 — UB4Q, Here | Am (Come And Take Me) 9 $  Another Bad Creation , Playground
A — Hi-Five, | Can't Wait Another Minute }(1) }(1) (F:or Eulnth:u Cag't PIaaMe s ®
rystal Waters, Gypsy Woman (She's Ho q . . /
g g (s:arlouche Feelcfrle Erfotvev N Washington P.D.: Lorrin Palagi ==
uriace, Never Gonna Let You Down 1 1 Extreme, More Than Words
1214 UB4D, Here | Am (Come And Take Me) 22 Mariah Carey, | Don't Wanna Detroit P.D.. John McFadd T
1027 15 15 The Party, Summer Vacation 3 5 P; r|“ w"f"g hon aona Ly Gl o bRl
- Rush
16 15 Extreme, More Than Words 4 4 Uaaut(‘) Her: ) Auv: Come And Take Me) 12 Paula Abdul, Rush Rush i o i
. L Rilt RS y g 2 & Extreme, More Than Words Chicago P.D.: Greg Cassidy
New York 0.M.: Steve Kingston | Los Angeles P.D.: Bilt Richards I 17 packiBerSide ,',:tmum Candy Du . ‘{‘O'S‘;’n'gss 53;?23: Love/Love P 3 1 Color Me Badd, | Wanna Sex You Up 1 2 Paula Abdul, Rush Rush
1 2 Paula Abdul, Rush Rush 1 1 Color Me Badd, | Wanna Sex You Up (Fr 19 19 Rythm Syndicate , P.A.S.SJ,%.N. 7 8 DwidA smmy,n" ucing Candy Du 4 5 Salt-N-Pepa, Do You Want Me 2 A4 Extreme, More Than Words
23 Crystal Waters, Gypsy Woman (She's Ho 22 Extreme, More Than Words 20 20 Jesus Jones, Right Here, Right Now 8 10 Michael W. Smith, Place In This World 5 9 EMF, Unbelievable . 3 14 EMF, Unbelievable
31 Me Badd, IWznna Sex You Up (Fr 3 3 REM, Losing My Religion 21 21 Corina, Temptation 9 3 Michael Bolton, Love Is A Wonderful T § 10 Pcr?cres" Can | Call You My Giri 4 11 Color Me Badd, | Wanna Sex You Up (Fr
4 6 EMF, Unbelievable 4 5 Surface, Never Gonna [et You Down 22 22 D.J. Jazzy Jeit & The Fresh Prince, 10 12 Gienn Frey, Part Of e, Part Of You 7 3 World Class Wreckin, Turn OIf The 5 71 REM, Losin% My Religion
5 5 Black Box, Strike It Up 5 & EMF, Unbelievable 23 23 Cher, Love And Undevstandmﬁ 11 13 Wilson Phillips, The Dream (s Still A 8 4 Another Bad Creation , Playground 6 13 Jesus Jones, Right Here, Right Now
6§ 8 Corna, Temptation & 4 Luther Vandross, Power Of Love/Love P 24 24 Michael W. Smith, Place In This world 12 7 Rick Astiey, Cry For Hel s 1 R-E-“h Losing My Rehgion 7 13 Tara Kemp, Piece Of My Heart
7 4 REM., Losing My Reiigion 7 10 Stereo MC's, Elevate My Mind 25 25 Lenny Kravitz, It Ain't Over Til It’ 13 11 Rod Stewart %ymm Of My Heart 10 8 Rude Boys, Written All Over Your 8 EX hm Syndicate , PASS.I.ON.
8 9 Poison, Life Goes On 8 12 Another Bad Creation , Playground 2% 26 Tara kemp, Piece Of My Heart W 17 Amy Grant, Every Neartbeay 11 14 Jesus Jones, Right Here, Right Now § 5 Michael Botton, Love Is A Wonderful T
§ 7 Extreme, More Than Words 8 11 Black Box, Strike It Up 8 21 27 Keith Sweat, Your Love 15 14 Voices That Care, Voices That Care 1221 D.J. Jazzy Jeff & The Fresh Prince, 10 26 Roxette, Fading Like A Flower (Evea
10 16 Jesus Jones, Right Here, Right Now 10 15 Crystal Waters, GYSSy Woman (She's Ho 28 28 Gloria Estefan, Can't Forget You 16 15 Roxette Joyride ' 13 11 Roxette, Joynde _ 11 10 UB4O, Here | Am (Come And Take Me)
n 18 lack Crowes, Hard To Handle 11 14 Tara Kemp, Piece Of My Heart 29 29 Peabo alxson, Can You Stop The Rain 17 20 Leony Kravitz, it Ain't Over Til It' 14 16 Jesse Jaymes, Shake It (Like A 12 12 uznl. You're The One For Me
12 14 Steelheart, Il Never Let You Go 1217 Amy Granl, Every Hearlbeal 30 30 Yasmin, Wanna Dance 18 16 The Triplets, You Don't Have To Go Ho 19 1T Lenny Kravitz, It Ain't Over Til It 13 EX Musto & Bones, Dangerous On The
13 24 Bryan Adams, (Ever(thing 1 Do) I Do | 13 18 Lenny anllkl Ain't Over Til ft 19 13 Robert Palmer, Mercy Mercy Me (The Ec 16 13 Tara Kemp, Picce Of My Heart 14 28 After 7, Nights Like This (From "The
14 17 David A Stewart Infroducing Candy Du 147 Pauls Abdul, Rush Rush 2 22 Cher, Love And Understanding 1712 Amy Grant, Baby Bab 15 18 Luther Vandross, Power O} Love/Love P
15 10 Mariah Carey, | Don't Wanna Cry 15 8  Michael Bolton, Love is A Wonderful T 21 28 Roxette, Fading Like A Flower (Every 18 13 Black Box, Strike It Up 16 EX Wilson Phillips, The Dream Is Still A
16 12 Michaet Botfon, Love Is A Wonderful T 16 24 Jesus JonesMngm Herekklghl Now 72 25 Bryan Adams (Everything | Dog 1 Do 1 19 18  Crystal Waters, Gypsy Woman 17 EX Michael W. Smith, Place in This World
17 20 Jomanda, Got A-Love For You 17 9 LL Cool J, Mama Said Knock You Out 23 21 Londonbeat, I've Been Thinking About 20 22 The Party, Summer Vacation 18 EX Corina, Temptation
18 11 Luther Vandross, Power Of Love/Love P 18 20 Simple Minds, See The Lights b 24 23 Amy Grant, Baby Baby 2l EX  Fred Schnerder:{ Monster Al3 — The Black Crowes, Hard To Handle
19 13 Another Bad Creation , Playground 18 21 Glora Estefan, Can't Forget You A% = Rod Stewart. The Motown Song 22 EX  The KLF, 3 A M. Eternal 20 EX D0J.J Jeft & The Fresh Prince, S
2 7 gam t’!ere 1 Am (Come And Take Me) ;‘1' g ch:r?a “Tee(:\;t:{'i‘orscome And Take Me) L i 3 g ’ J'ef: sc"’?“['ﬁ;v'a';fﬁ;si«lﬁh"' o‘: = gryan dams, (EAverytmng 1D0) 1 Do |
- -N-| , q . "zyre, Forever Amo'r
:22% — T K,"T'p?;:%% m",:e':a 22 19 Londonbeat, A Better Love ) Pittsburgh P.D.: John Roberts 25 EX Dzyre, ForeEer Amo’r g
23 26 Michael W. Smith, Place In This World 23 27 b.sa‘ﬁsclher“ How Can | Ease The Pain 1' 1 Paula Abdul, Rush Rush ;g EX Amy Grant, Every Heartbeat b
28 27 Lisa Fischer, How Can | Ease The Pain gg Elg Hi-Five, | Like TEh'-‘ W‘ahy_ (T"IQDK'SSI'"K \ 2 4 Color Me Badd, | Wanna Sex You Up (Fr K 15 ngﬁy. S&Vess"."*"‘e h""e AT hi
25 28 Rythm Syndicate  PASSION. B'Y!"h ams, l( verything [ Do) I Do 3l K2 gueensryche, Sitent Lucidit A I ST AT Ol NEOL
A% — DJ. Jazzy Jett & The Fresh Prince, S 26 16 Mariah Carey, | Dont Wanna Cry 4 71 ftirehouse, Don't Treat Me Bad —  The Don, In There . " “The.
27 18 Cathy Dennis, Touch Me (All Night Lon 21 30 David A Stewart InlroducmSCandy Du 5 8 Extreme, More Than Words : — Nr—FB/eHI Can’t Wait Another Minute @L«—
A G ol bt iEarteal BB oot wago change &3 Marah Larey | Oont Wama Cry EX B G, Temptaton 1 0 ¢
B 15 Queensryche, Sient Lucidly ’ 30 22 CAC Music Factory Feat, Freedom Will 73 Cathy Dennis, Touch Me (All Night Lon | yaghington P.D.: Chuck Beck Dallas P.D.: Joel Folger
A30 eabo Bryson, Can You Stop The Rain Natalie Cole. Unf b 8 16 Jesus Jones, Right Here, Right Now Syndi
A = NalalielCale, Unforgetiablel 9§ Sheena Easfon, What Comes Naturally 1 1 Paula Abdul, Rush Rush 12 Rythm Syndicate , PASSLON.
A — D.J. Jazzy jett & The Fresh Prince, S 10 13 Whitney Houston, Miracie 2 3 Extreme, More Than Words —_— g = 2 1 Paula Abdul, Rush Rush
X EX Keitn Sweal, Your Love 1115 Wilson Phillips, The Dream Is Stil A 3 4 Mariah Carey, | Don't Wanna Cry / 35 Another Bad Creation , Playground
EX_[EXTPCiQuest, Can I Call You My Giry 1212 The Black Crowes, She Taiks To Angels 4 5 REM, Losang't My Religion -7 (/7] oy [3mCeioy MelBaddWannalSexiYoulUpi(Fe
(") 13 14 Huey Lewts & The News, Couple Days Of 5 6 Another Bad Lreation , Playground /, , / 5 9 EMF Unbelievable =
14 9 Tara Kemp, Hold You Tight 6 2 Color Me Badd, | Wanna Sex You. Up (Fr ) Vel ]/ 6 7 After 7, Nights Like This (From "The
15 22 Michael W. Smith, Place in This World 7 1 UBAO, Here | Am (Come And Take &ag RADIO WHYT 7 4 Extreme, More Than Words
New York P.D.: Joel Salkowitz 16 20 Roxette, Féding Like A Flower (Every 8 8 'uDrmelgevame - ) o - 5] |19 RlacHiBosy Steikelltlp
11 Corina, Temptation m‘mm }; g git’y“gléo‘?":; srreset Tsl:%hilghts 1] Llfh f’}mriarn‘l):cgamekgockmoz OL:t" Detroit P.D.: Rick Gillette 10 6 HiFive, | Like The Waaﬁhe Kissing
2 2 Paula Abdul, Rush Rush 19 18  Glenn Frey, Part Of Me, Part Of You 11 10 Rod Stewart, Rhythm Of My Heart 1 1 Paula Abdul, Rush Rush 1111 Mariah Carez, I Don't Wanna Cry
3 4 Coro, My Fallen Angel 2 21 Luther Vandross, Power Of Love/Love P 12 23 Bryan Adams, (gver thing rDo) Dol 25 Salt-N-Pepa, Do You Want Me 12 20 Amy Grant, Every Heartbeat
§ 3 Color Me Badd, | Wanna Sex You Up (Fr | Los Angeles P.D.: Jeff Wyatt 21 23 Thunder, Dirty Love 13 13 David A Stewart Introducing Candy Du 32 REM, Losing My Religion 1315 Londonbeat, A Better Love
5 5 Crystal Waters, Gypsy Woman (She’s Ho 11 st C's . Elevate My Mind 22 30 The Black Crowes, Mard To Handle 14 14 Londonbeat, A Better Love 4 4 Another Bad Creation , Playground 14 16 Dawid A. Stewart Introducing Candy Du
6 6 Dzyre, Forever Amot 2 b5 erleoA'gd ? 3 er‘:aRe hY Min 23 28 Cher. Love And Undesstandin 15 17 Lenny Kravitz, It Ain't Over Til |t 5 3 Color Me Badd, | Wanna Sex You Up (Fr 15 17 Jesus Jones, Right Here, Right Now
7 7 dUisa Fischer, How Can | Ease The Pain Colon Mo B SIS s Up (F 2 35 Tara Kemp, Piece Of My Hear 16 16 Crystal Waters, Gypsy Woman (She's Ho 6 6 Musto & Bones, Dangerous On The 16 18 UBA4O, Here | Am (Come And Take Me)
83 George Lamond.Love's Contagenus : N c‘,’é‘;{,. Waters. Gypey Woman (Sheafls | 25 75 Rythm Synsicate , PASSION 1 2 jeus Jones, Right Here, Right Now 7§ Stereo MCs, Eievate My ind 17 EX Bryan Adams, Everyting | 00) 1 Do |
yjLovejlesire . ma Sai 2 27 Amy Grant, Every Heartbeaf 18 20 Amy Grant, Every Heartbea fnbelcvane . erarca, We Want Tie Fun ;
10 10 Nomad, (I Wanna Give You) Devotion g g l[;ai'sfog;e"ch::l";a BaitnockivoulOut 27 TheyEscape C|u;,yl‘ll Be There 18 19 Black Box, Strike.Jt Uj ) 9 16 D.J. Jazzy Jett & The Fresh Prince, S, 18 21 Crystal Waters, Gypsy Woman gShe s Ho
H 11 Luther Vandross, Power Of Love/Love P 7 10 Tara Kemp Of My Heart 28 29 Daryl Braithwaite, Higher Than Hope 20 25 DU Jazzy Jeft & The Fresh Prince, S 1011 Dizyre, Forever Amo'r 20 14 Michael Bofton, Love Is A Wonderful T
1212 Jomanda, Got A Love For You g 9 an em?‘amcep yofi Love P 29 EX Bryan Adams, (Everything | Do) | Do | A21 — Paula Abdul, Promise Of A New Day 11 7 Extreme, More Than Words 21 23 Lisa Fischer, How Can | Ease The Pain
13 13 Tara Kemp, Piece Of My Heart 2 2 NoinerandicssiRower Ofllove/Love 50 EX Rod Stewart, The Motows Song %2 Tara Kemp. Piece Of My Heart 12 12 PC Quest, Can | Cali You My Girl 22 24 Wilson Phillips, The Dream s Still A
14 15 Another Bad Creation , Playground 1 15 UEAKE I|e,1 ”cw” (I 5 T“:'"ﬁ A —  ias, Perfect World 23 24 Micth'sm.m Place In This World 13 10 LL Cool J, Mama Said Knock You Out 23 25 Titiyo, My Body Says Yes
15 16 Rythm Syndicate , P.A.S,S.Y.%.N. I i Tere X {n (Come And Take Me) A —  Pauls Abdul, Promise Of A New Da A28 — Roxette, Fading Like A Flower (Every 14 14 David A. Stewart Introducing Candy Du 24 26 Lenny Kravitz, It Ain't Over 'Til It’
16 19 Rare Arts, Boriqua Posse ‘[}""F“‘ﬁ i A Poison, Life Goes On Y A5 —  Rod Stewart The Motown Son 15 15  Keith Washington, Kissing You 25 21 The Escape Club, I'll Be There
17 21 Lisa Lisa & Cult Jam, Let The Beat Hi IR [ ATLIITED, I A Moarc Cohn Walking In Memphis EX EX  Rythm Syndicate . PAS.S10, 16 18 Jesus Jones, Right Here, Right Now 2 19 Cathy Dennls, Touch Me (Al Night Lor
A8 —  Face, Forever Yours ) h n SheenarEaston wna{' Comeysg’Natr:ually A Mariah Care " Prisoner 1720 Boyz |l Men, Motowq{)hllly - 21 EX Roxette, Fading Like A Flowerhé very
;3 2 %_“lz;:th':vysao;dmdsthv:lsoor. Can't He 15 18 Sandee, Love Besire : — Lengy K'"|Vir' It Ain't Oyer Tit It }g gxl }:nnysz(w:&rltmrioi:s‘gver Tit it g g g;—:lwé,,alz(y)an Wait Another Minute
43 D Lazzy Jeft b The Fresh Prioce, § B e e e e Biations X N [arealbelSoundfisurivoice 2 B MKt AN Hema 0 EX Robbe Nevd st Like vou
ingo Boys , Borrowed Love Shocky o b . y Grant, Baby Bal arty, Summer Yacation
723 Angal Youre Love Just At Right 13 B Damian Dame trclusi o KpstalwateelDpsyWomaniGheliio 217 Cystal Waters Gyosy Woman (Shes Ho A Yan Haln. Standin On Top Of The o
24 18  Black Box, Strike It U - J deri s isa Lisa & Cuft fam, Let The Beat Hi J. e resh Prince,
% 3l AM. Eternil A H 1';;:; o “s";ng&g{esa NGOy A — Natae Cole Unforgettabe A (l)mihzeulz‘}ss_r;m]y Place I This World
26 17 Mariah Carey, | Don't Wanna C P [ A=ty —  Hi-Five, n't Wait Another Minute aktown , Turn p
21 EX  Hi-Five, | Cant Wait Another wanute g ;2 Lenny ;("‘(";"f'A" Ain 'Fo"ev' Til It N ) A — The Don, In There ) A Guns-N-Roses, You Could Be Mine
,\g = {a Louder Than Love a3 JA%man':‘r: TheL(o):% F%" N?: Atlanta P.D.: Rick Stacy g 3 ][he PKany, ngme&vhancal’;onn E; = B'{ack C;qwes.ob’!a'ad Lo Hr?ndle
-Fire, Taste The Bass " 3 ara Kemp, Piece y Hea ara Kemp, Piece ea
30 32 BG The Prince Of Rap, This Beat Is Ho 25 28 DJ. Jazzy Jeft & The Fresh Prince, S . . . 1 JLgitaulaAbduiiRush RuSH ‘ EX EX Heavy D. & The Boyz, Now That We Foun EX EX Cher, Love And Understanding
13 2% 16 Gerardo, t The Funk . 2 2 Michael W. Smith, Place In This World . ;
31 3 Deee-tite Good Beat 26 Rit fCemrdolwelwaialtind Philadelphia P.D.: Mark Driscoll 3 7 EMF Unbelievable g X #;s';e Jaymes, Sha e A"S%”I% A White EX EX The Rembrandts, Someone
32 EX  Seal Crazy h 1 5 Crystal Waters, Gypsy Woman (She's Ho 4 0, Her, (Come And hm Syndicate , PAS.S.I.O.N.
33 EX Clubhouse, Dee]p In My Heart g g% g.‘"do‘";:- Sﬂ"é Is VO‘;‘[ t‘" 2 3 ENF, Unbelievablgp Y ¢ ; 5 gf%:%b':{ler:l??»:e oThis (F'O;‘ah%hhge) EX EX Corina, Temptation
34 EX  Cathy Dennis, Too Many Walls 30 17 MTgah Carey |°B'°w't Wanna [ 3 1 Paula Abdul, Rush Rush 6 6 Color Me Badd, | Wanna Sex You Up (Fr
35 35 April, Losing My Heart 31 33 Gardner Cole Whatever It Takey 4 4 Color Me Badd, | Wanna Sex You Up (Fr 7 8 Rythm Syndicate , PAS.SION.
A —  Heavy D. & The Boyz, Now That We Foun A32 =  Hi-Five, | Can't Wait Another Minute 5 6 Unity 2 Buckwheat, The Rebel 8 3 Jesus lones, Right Here, Right Now
A — Boyz 1t Men, M°‘°W';g1'""¥ 35 BX Boyz Il Mem Motownphily 6 7 Stereo MC's, Elevate My Mind 33 Surface, Never Bonna Let You Down
A —  After 7, Nights Like This (From "The A — Keylh Sweat, Y an y 7 9 Rythm Syndicate, PAS.S.I.0N, 10 14 Firehouse, Don't Treat Me Bad
X EX David A Stewart Introducing Candy Du 35 EX David A Stewar Introducing Candy Du 8 8 Yo-YoFeaturing Ice Cube, You Can't P 11 11 Londonbeat, A Better Love twomx
A — Yasmin, Wanna Dance o 1!9) 1(2, c‘:‘,{,‘.’,“"fe",ﬁ\",ffangﬁ" Words g }g (S:::ilﬁatir%g“pmmn Houston P.D.: Guy Zapoleon
A = A Lighter Shade Of Brown, Latin Activ ALl — Boyz i Men, Motownphill 18 18 Titiyo My Bady Says Yes . 1 1 Extreme, More Than Words
A The KLF, 3 AM. Eternal o , My Body Say Detroit 22 Michael Bolton, Love s A Wonderful T
EX EX Lisa Lisa & Cult Jam, Let The Beat Hi {2 }g %: h;r Vangross. Pover l" Love/Love P 15 15  Luther Vandross, Power Ol Love/Love P | 1 Wichael Bolton, Love Is A Wonderful T FRE MI:,»;;; Ca?eyonf Dg‘:ﬁt SVannao'(‘Z u
EX EX Cathy Dennis, Too Many Walls 13§13 elparpiSummertyacationiy Pl 16 16 Lisa Fischer, How Can | Ease The Pain 22 Paula Abdul, Rissh Rush 44 The Rembrandts, Just The Way It Is, B
EX EX Vanilla Ice, Rollin’ In My 5.0 Michael W. Smith, Place In This Worl 17 22 Witson Phillips, The Dream Is Stilt A 3 5 Ext T d 8 Gloria Estefan, Coming Oct OF The O
15 16 D'zyre, Forever Amo'r 18 21 David A Stewart Introducing Candy Du reme, More Than Words H na Estetan, Coming Qut Of The Dar
16 21 Jesus Jones, Right Here, Right Now 19 20 Harry Connick. Jr., Recipe For Love 4 3 Rod Stewart, Rhythm Of My Heart 6 6 Rod Stewart, Rhythm Of My Heart
’5.5 2 ' M Et 5 7 Styx, Love At First Sight 7 7 U840, Here | Am (Come And Take Me)
F“ }g ﬁ L"fn‘fh’vmg, E{f‘malyo ) Devotion 2 22 fihe chFr; 3 ﬁ'M' Elerntare 6 4 Mariah Carey, | Don't Wanna Cry 8 9 Alas, Waiting For Love
New York P.D.: Scott Shannon LR R R T M e s ) (hedos Fating Lie A Flower (Every 76 Amy Gt Baby Bab 9 10 Paula Abdul, Rush Rush
1 1 Paula Abdul, Rush Rush 20 20 Lenny Kravilz, It Ain't Over Til It 23 26 Tara Kemp, Piece Of My Heart 8 9 Gioria Estefan. Can't Forget You 10 11 Marc Cohn, Walking In Memphis
2 3 Color Me Badd, | Wanna Sex You Up (Fr Pt 21 29 Lisa Lisa & Coit Jam, Let The Beat Hi 3R Amy Grank: Every Heartbeat 8§ 12 Mike + The Mechanics, Everybody Gets 11 12 David A Stewart introducing Candy Du
3 1 Box, Strike | 2z 32 D)) Jeft & The Fresh P S g ; d 10 13 Cher, Love And Understanding 12 5 Amy Grant, Baby Baby
13 R e ,E;,’,%ion BB oy leH & The Fresh Prince, 22 |5 KiotheBadlCreationmiRiavgraund 11 11 Michael Damian, What A Price To Pa 13 13 Luther Vandross, Power Of Love/Love P
5 & EMF, Unbelievab 28 24 Tara Kemp, Piece Of My Heart 27 31 Salt-N-Pepa, Do You Want M 12 14 David A. Stewart Introducing Candy Du 14 15 Glenn Frey, Part Of Me, Part Of You
§ 7 Crystal et ;psy Woman (She's Ho Tt08FmM 35 At R Th (From “The % % c?m-x ngfé,sf’cy‘gy o (She's Ho 13 16 Michael W. Smith, Place In This World 15 14 Rick Astley, c? For He!{)
7 8 Corina, Temptation X 26 26 The Fifth Dﬁaloon, Partytine A29  —  Bryan Adams, '(Everythin 100 1 Do | 14 10 Dave Koz, Castle Of Dreams 16 16 Styx, Love At First Sigh!
8 5 Extreme, More Than Words Boston P:D.: Steve Rivers 21 28 Seal, Crazy 30 12 Extreme, More Than Words 15 18 Natalie Cale, Unforgettable 17 20 Michael W. Smith, Place In This World
9 11 Another Bad Creation , Playground 1 1 Paula Abdul, Rush Rush A28 — Jomanda, Got A Love For You 31 EX Cathy Dennis, Too Many Walis 16 19 Keith Washington, Kissing You 18 19 Lisa Fischer, How Can | Ease The Pain
10 14 Rythm Syndicate , PA'S.SLON. 2 3 S,rg_u.pe a Do You Want Me 239 33 lcy 8ly, Pump It 32 EX Cher, Love And Unders| anding 17 20 Wilson Phillips, The Dream Is Stitl A 139 22 Cher, Love And Understanding
11 12 Luther Vandrass, Power Of Love/Love P 3 5 UB4O Here '\ Am (Come And Take Me) 30 34 Tony Terry, With You A — Orchestra JB, Come Ajive Al3  —  Amy Grant, Every Heartbeat 2023 Wilson Phillips, The Dream Is Still A
12 13 Tara Kemp, Prece Of My Heart 2 7 Tara Kemp, Piece Of My Heart 31 31 Glona Estefan, Can't Forget You A — DJ. Jazzy jelt & The Fresh Prince, S Al3  — Bryan Adams, ﬂ verything | Do) | Do | 21 21 Celine Dion, (If There Was) Any Other
15 15 The Escape Club, ll Be There S & Lithe Vap'dms Poweryol Love/Love P A32 —  3RD Bass, Pop Goes The Weasel EX EX Desmond Chiid, Love On A Rooftop A20  — Lenny Kravitz, It Ain't Over Til It' 2 18 REM., Losing My Religion
ig {g Argxocunt. EvAer'y Hembeatd H Czlor Me aadd, Wanna Sex You Up (Fr A‘_“33 35 g:lhy hl’itaﬂrniﬁ, To: Malny Walls i ;-z g Egya%rka‘;vatmagyvi{rz;mgall Do) I Do |
UBA0, Here | Am (Come And Take Me re — ro, My Fallen Angel | t,
16 18 Jesus jones, Righl( Here, Right Now i ; 1 Ext;'e"r:\es, rfu'T,"fS_fgfgf,_o_N_ A35 —  Bryan Adams, (Everything | Do) 1 Do | 25 EX Bonnie Raitt, Something To Talk About
1717 David A Stewart Introducing Candy Du g 14 mr, Ungelievable A — HiFive, | Can't Wait Another Minute
18 20 Roxette, Fading Like A Flower (Every 10 10 Another Bad Creation , Playground A —  Wilson Phillips, The Dream Is Still A 6
13 21 Black Crowes, Hard To Handle 11 12 Crystal Waters, Gypsy Woman (She's Ho A —  Yasmin, Wanna Dance
20 23 Sait-N-Pepa, Do You Want Me 12 15 Londonbeat. A Borer Love EX EX Robbie Nevil, Just Like You T @ ’0]}
2L 2 Bryan Adams, (Everylting | Do) | Do | 139 Tracie Spencer, This Time Make It Fun EX EX Keith Sweat, Your Love T=TR: A : .
22 24 Lenny Kravitz, It Ain't Over Til IV 13 19 Jesus Jones, Right Here, Right Now EX EX Simon, Without You I'll Never Be The Minneapolis P.D.: Mark Bolke
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TO APPRECIATE just how much of a change there’s
been in Dallas top 40 over the past three years, consider
the following midday monitor of KEGL (The Eagle): Col-
or Me Badd, “I Wanna Sex You Up”; Seduction, “Two
To Make It Right”; Roxette,“Joyride”; Hi-Five, “I Can’t
Wait Another Minute”’; Taylor Dayne, “Heart Of
Stone”; Amy Grant, “Every Heartbeat”; Corina, “Temp-
tation”; Paula Abdul, “Rush Rush”; Lenny Kravitz, “It
Ain’t Over ‘Till It’s Over.”

The mid-’80s KEGL might have played “Rush Rush”
eventually. Maybe even Corina. But Hi-Five? Color Me
Badd? Not likely. It definitely would not have segued
from “Playground” into “Dreamboy Dreamgirl” into
“Every Little Step” as it does at night. And there proba-
bly would have been a Sammy Hagar record in there
somewhere. Then again, KEGL’s rival, KHYI (Y95),
was sitting out most urban product at the time. Now it’s
top 40/dance outlet Power 95. The only thing that hasn’t
changed is the ferocity of the top 40 battle.

When PD Joel Folger arrived at KEGL for the first
time in 1983, Eagle had segued from rock 40 to a mod-
ern/top 40 hybrid to mainstream top 40. In 1988, he re-
turned from a year as PD of KJYO Oklahoma City,
Okla. And shortly thereafter, the discussions about re-
turning to the center started. “I remember looking at
the Hot 100 and out of the top 30 records, we were only
playing eight or something like that,” he says. “There
wasn'’t a lot of quality rock product at the time. We were
faced with becoming a classic rock top 40 station, kind of
like what happened to a lot of AORs, and I don’t think
anybody wanted that.”

By early 1989, Y95 had already moved back to the cen-
ter. And churban KJMZ had just debuted, although it
has since gone more urban. KEGL, Folger says, was
able to add dance material without alienating its 18-34
target audience. Or without its target audience particu-
larly noticing.

“Listeners don’t pick up on these changes as quickly
as people tied into the industry. After listening for a
month or two after this transition—which didn’t happen
overnight—Ilisteners probably sat back and said ‘Oh,
they’re playing more new music than they were before’
or that the music was a little more upbeat.”

So if there were no major complaints, were Metroplex
| listeners really ever that adamant about not wanting to
| hear urban crossovers on their top 40 stations? “I guess
we'll never know,” says Folger. He also points out that
“in those years between 1984-88, Eagle was in a great
position, halfway between the ACs and the AORs.” And
he notes that KEGL’s last two morning shows—Stevens
& Pruett and Moby—skewed male. Current morning
man Dave Kraddick’s female appeal was “an important
factor in our switch.”

In the winter Arbitron, KEGL was up 4.2-4.4 12-plus

while KHYT fell 4.0-3.1. By the second spring trend,
KEGL had cracked a five share while KHYI remained in
the threes about a month after modifying its format.

How KEGL responded to KHYT’s change depends on
whom you ask. Folger insists there was never an at-
tempt to block KHYI musically. He also claims that the
promos about how much variety KEGL plays and the
much-used liner, “The New Mix Is On 97.1,” have been
in place since before KHYI's change and AC KMGC's
switch to KDMX (Mix 103).

Folger also says there are still records that differenti-
ate KEGL from KHYI—Roxette, Cher, Nelson, Wilson
Phillips, Poison, etc. He’s even fooled around with Garth
Brooks’ “Unanswered Prayers” and “Friends In Low
Places” because of the sharing between KEGL and
country leader KSCS.

But KHYI PD Frank Miniaci claims that since Y95's
change, KEGL has become “a completely dance-orient-
ed churban station. They flavor it with a little rock gold
from time to time, but we’ve been looking at tracking
for both stations and they're playing the same music.”

Both Miniaci and Folger claim they want to end the
street warfare between the two top 40s that reached its
nadir last September when Y95’s interactive phone line
somehow ended up carrying a plug for KEGL—some-
thing in which the latter station denies any involvement.
But there are still incidents.

Miniaci claims KEGL has bus cards showing its Eagle
mascot crushing the old Y95 logo. And he acknowledges
that he did let p.m. driver Billy Burke go on the air and
congratulate someone for winning $7,000 in “Big Money
Hi-Low,” which happens to be KEGL'’s contest. That in-
cident ended up in a local magazine, then on Kraddick’s
morning show, although Folger contends he was only
covering it as a news story. Miniaci has since added an
hourly promo in which he personally calls for an end to
on-air radio wars.

Folger says he never considered filling the hole for a
dance outlet before KHYI got to it. Although he says
“the jury is still out” on whether KHYI can do better
than KJMZ, which was unable to walk the line between
urban and top 40, he will say, when pressed, “For the
most part, the tastes of Hispanics in this city are not
that different from everybody else ... Most of them
have grown up in this city and the [radio] choices have
been the same for them as they have for everybody else
that they’re going to go for it.”

Besides Hi-Low, which has run on-and-off since last
fall, KEGL’s current promotions include a variant on the
song-of-the-day contest in conjunction with GTE where
listeners call a phonemail number to find out what the
$1,000 money song is. KEGL’s bus cards also include
such “attitude” slogans as, “Solid As Our Savings &
Loans” and “Help, We’re Under The Bus.”

SEAN ROSS

| CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems witha future.

Premiere, MJI Taking New
Tacks On Oldies Programming

LOS ANGELES—The oldies arena
is one of the most competitive in
syndicated programming, and it be-
came more so when veteran gold
personality Dick Bartley left
Westwood One Radio Networks
for ABC Radio Networks (Bill-
board, Feb. 16). With Bartley’s
move to ABC, all of the big four net-
works now have gold-based syndi-
cated fare.

The stiff competition, however,
isn’t stifling the creation of new
gold programming. New York-
based MJI Broadcasting will join
the mix during the week of July 15
with “The Oldies Countdown,”
while Los Angeles-based Premiere
Radio Networks launched its R&B/
oldies show “Reflections” June 22.

“The Oldies Countdown” is a two-
hour weekly show hosted by oldies
WCBS-FM New York afternoon
driver Bob Shannon. Each week,
the show will count down the hits of
the week for a specific year. “The
important aspect is that it’s a genu-
ine countdown,” says MJI Broad-
casting president Josh Feigen-
baum. “We are providing a service
to oldies radio stations that hasn’t
been provided before—a fully pro-
duced countdown with all the actu-
alities and jingles.”

Going with the current trend in
countdowns, MJI is also offering
the show unhosted to those stations
that want to maintain their own
identity during every daypart. “We
think Bob is great and stations
would do well to use him, but we
also know that stations have their
own stars in their respective mar-
kets, so we are offering a fully pro-
duced, unhosted version with
scripts, actualities, jingles, and
clean copies of the records on CD,”
says Feigenbaum.

Affiliates for “The Oldies Count-
down” include KFRC-FM San Fran-
cisco, WFOX Atlanta, and KDWB
Minneapolis.

Rather than throw another show
into the oldies jungle, which in-
cludes Premiere’s own “Live From
The ’60s,” that network decided to
give gold a new twist by focusing on
urban radio. “Reflections” is a two-
hour show featuring the biggest
R&B and soul hits from the ’50s,
'60s, and '70s. According to Pre-
miere executive VP Tim Kelly, the
network polled its urban affiliates
on what type of show it should of-
fer. After it got those results, Pre-
miere created “Reflections.”

“Reflections” is hosted by KKBT

(The Beat) Los Angeles personality
Big John Monds, and will mix inter-
view bits with the music. “We try to
capture the feeling of the year with
the music, social, historical, and
show-business events of the times,”
Kelly says.

Features will include a “Time Ma-
chine’’ segment and “Solid Soul
Trivia” portion of the show, which
will be tied into a phone number lis-
teners can call. There will also be a
feature on the hot songwriters be-
hind the hits of yesteryear.

NEIWORKS

SYDICATION £

by Craig Rosen

AROUND THE INDUSTRY

Robert Meyrowitz’s RBM Pro-
ductions Corp. will certainly have a
hot Fourth of July with “Radio De-
sert Storm,”’ a four-hour special
featuring dedications and song re-
quests to troops still stationed in
the Middle East. The special is spon-
sored by General Motors. More than
100 stations in the U.S. plus Armed
Forces Radio and stations in more
than 100 countries around the world
are set to broadcast the special. Af-
filiates include WNEW-FM New
York, WCKG Chicago, WMMR
Philadelphia, KRQR San Francisco,
and others.

WW1 has announced the excel-
lent or bogus (depending on your
point of view, dude/) hosts of its
“Solar Eclipse Rock Radio Festi-
val,” set for July 11. They are Alex
Winter and Keanu Reeves, aka Bill
and Ted of “Bill And Ted’s Excel-
lent Adventure” and the new se-
quel, “Bill And Ted’s Bogus Jour-
ney.” Celebrities contributing their
voices to the special include Wil-
liam Shatner, astronaut Buzz Al-
drin, and “Rocketeer” star Bill
Campbell, along with various rock-
ers including Rolling Stone Ron
Wood and the B-52’s Fred
Schneider.

Premiere Radio Networks presi-
dent Steve Lehman has been select-
ed as a finalist in the 1991 Entrepre-
neur of the Year Awards and was to
be honored at a June 26 banquet at
the Century Plaza Hotel in Los An-
geles.

PROMOTIONS AND MARKETING

(Continued from page 19)

from 57 high schools visited the
park from 6 p.m. to 6 a.m. ... At
WQHT (Hot 97) New York’s recent
dance concert, attendees could get
free measles shots, compliments
of the New York City Health De-
partment.

Winners of the annual Gold Me-
dallion Awards were announced at
a June 19 ceremony, which con-
cluded the Broadcast Promotion
and Marketing Executives’ annual
conference. Radio winners includ-
ed KIRO Seattle, KMOX St. Lou-

is, WINS New York, WKQX
(Q101) Chicago, WPCH Atlanta,
WRMM Rochester, N.Y., WSNY
Columbus, Ohio, and WXRT Chi-
cago.

PRO-MOTIONS

Top 40 WBBM-FM (B96) Chica-
go needs a new marketing director
to replace Dan Kieley. Contact
VP/GM Tom Matheson . .. Rick
Tyler is named promotions direc-
tor at WZYP Huntsville, Ala., re-
placing Jim Long who exits radio.
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Jammin’ At The Apollo. Super producers Jimmy ‘“Jam” Harris & Terry Lewis
pay a visit to Harlem's Apollo Theatre Recording Studio in support of the Save
The Apollo campaign. Shown, from left, are Erik Nuri, A&R consuitant and Save
The Apolio studio coordinator; Lewis; Harris; and Percy Sutton, Apollo Theatre

Investor group managing partner.

H BY JANINE McADAMS

NEW YORK—Peabo Bryson, the
smooth vocalist best known for his
urgent vocalizing on such tracks
as “I'm So Into You,” “Reaching
For The Sky,” ‘“Feel The Fire,”
and “If Ever You're In My Arms
Again,” has returned to recording
after a two-year hiatus with a new
album and a new label. “Can You
Stop The Rain,” both the new al-
bum and single on Columbia, are
being welcomed with open arms by
radio and record buyers.

Bryson has been through sever-
al labels since he debuted on his
own on Bang Records and then as
lead singer for the Michael Zager
Moon Band on Bang subsidiary

EFIL4CIGART: I'd been holding off on speaking on
it because I felt that doing so would only pump the
hype machine. But [ am compelled to comment in
light of all the hoopla. Tragic: That’s what I think of
“Efil4zaggin,” the new album by N.W.A. On the one
hand it’s a triumph for Priority, and for independent
labels in general, because of the way the new
SoundScan chart system lodged this album at the
top of the Billboard Top Pop Albums chart. Some
would say it is clear evidence of the acceptance of

rap in the mainstream.

Cool. But look at it this
way: A lot of kids pay-
ing to hear a group of R

and the
Blues

black gangstas call
themselves ‘“‘niggaz’’
not once but continuous-
ly throughout an album
rife with images of vio-
lence and personal dis-
respect—that’s gotta be
popular in the new ra-
cially charged era. Who
needs Ax] Rose? And anyone who has read my col-
umn knows what my stand is on such album tracks
as “To Kill A Hooker,” *“One Less Bitch,” ‘“Findum,
Fuckum, & Flee,” and “She Swallowed It.”” N.-W.A
proved how easily it was influenced by the Luther
Campbell esthetic on the last EP release; here, it
takes its misogyny to hateful extremes. But we
know why this is popular. There’s no question that
the production is sharper than ever (many funky
grooves, many borrowed from Parliament/Funka-
delic). Eazy-E singing “I'd Rather Fuck You” is
sheer comedy just for his delivery. But if this kind of
musical message is the wave of the future, then we
are surely without hope.

STARR FILE: The latest word on the Gang
Starr/Chrysalis situation is that the rap group has
not been dropped completely from the label. It is
still performing around the country at the moment.
But there will be new developments forthcoming in
terms of its status. Watch this space.

I’M LISTENING, I'M LISTENING! Metal band An-
thrax takes on the Public Enemy anthem “Bring
The Noise” with Chuck D. on board for the ride.
This is slammin’, hard, to the point. P.E. always had
a driving, rock-tinged edge, and this version raises
Chuck’s ministerial delivery to new heights. It’s

Low ‘Priority’: N.W.A’s Chart-Topping Album

Violence, Misogyny Mar Un-Eazy-E ‘Efildzaggin’

by Janine McAdams

from the Anthrax album “Attack Of The Killer B’s”
(Island/Megaforce). Look for the video with live-
performance clips of the band sharing the stage
with P.E. ... Color Me Badd’s upcoming debut al-
bum, “C.M.B.,” (Giant) is a nicely turned, unique
collection that places the “Sex You Up” dynamos
squarely at the vanguard of the doo-wop/hip-hop
movement. With reedy, urgent vocal harmonies and
innovative, up-to-the-minute production by hot hit
men Dr. Freeze and Spiderman, Color Me Badd’s
foursome robs from the
past (Motown, Philly
soul), mixes in street-
edged hip-hop realism,
and runs back to the fu-
ture with sly assurance.
Besides its current
“New Jack City” track,
this multiracial troupe
hits with the driving,
hooky ‘“Heartbreaker’’;
“I Adore Mi Amor,” a
sweet-as-candy ballad
with a Stevie Wonder-ish chorus; the radio-ready
“Roll The Dice’’; the chugging ‘“‘Slow Motion,”
which takes an old Blood Sweat & Tears bass line
and funks it up into an irresistibly engaging groove;
and “You’re Da One I Onena Love,” which hooks
into a “pop-pop-pop-music’’ sample. This is quirky,
youthful, jammin’, and badd . . . We recently caught
a four-song sample of the upcoming Vanessa Wil-
liams “Comfort Zone” project on Wing/Mercury.
All we can say is that 'Nessa is breaking out sassier
than ever. The title track is a smooth dance tune
with Brit-soul rhythms; in the more hyper dance
mover ‘“Running Back,” she reads her man for his
wrongs; and on ‘“My Boots,” she gives much con-
temporary attitude (she even raps) in a funky hip-
hop setting filled with samples and orchestra hits.
With “Best For Last,” she goes classic pop diva with
a superbly written love ballad lush with acoustic pi-
ano and strings. Her voice sounds stronger and
more supple here than it ever did on “Darlin’, I.”
This will firmly establish her as a pop singer to be
reckoned with. Can’t wait to hear the rest . . . Atlan-
tic is gearing up for the debut of Chris Pittman, the
smooth 15-year-old crooner from the Maurice Starr
stable. This former lead singer for Perfect Gentle-
men steps into the limelight July 8 with the single
“Show Me” from the album “C.P. Time.” Also com-
ing soon from Atlantic, a new Anne G. album.

Bullet Records in 1976. His last hit
single came on Elektra, a remake
of the Al Wilson hit “Show And
Tell.” Before that, Bryson spent
years on Capitol.

“The next move [ made was not
about money, it was about respect

“This is music to
make love by’

H

for my career,” says the singer
about his jump to Columbia. “It
was a more amicable parting than
you would think. We mutually de-
cided to do some things. It was dif-
ficult, but it wasn’t as difficult as
it could have been. There’s nothing
wrong with Elektra and Capitol;
they just weren’t right for Peabo.”

One of the differences at Colum-
bia is that the label seems to take a
more active interest in promoting
Bryson to a wide number of mar-
kets, including pop. The single de-
buted on the Hot 100 Singles chart
three weeks ago with a bullet and
shows good upward movement; it
was last week’s Power Pick Sales
on the Hot R&B Singles chart at
No. 25. And Bryson, who has long
enjoyed a solid core of R&B fans
who revered his classically sensu-
ous tenor, couldn’t be happier with
the staff at Columbia.

“I am exceptionally happy,” he
says. “I’ve never been with a com-
pany that has done it as well as
they’ve done it, and we’re not even
at the halfway point [with this sin-
gle]. They have been able to main-
tain a high level of intensity for a
very long period of time ... You
have good people at the helm like
[president] Donnie Ienner, [black
music promo VP] Eddie Pugh, and

No Stopping Balladeer Peaho Bryson

Columbia Pours On Promos For New Album

[chairman] Tommy Mottola too.
They have a great A&R depart-
ment. And the pop department is
always ready to come to the par-
ty_”
Columbia’s game plan for Bry-
son has been keyed to advance ex-
posure. The artist has already ap-
peared on “The Tonight Show”
and ‘‘Showtime At The Apollo,”
and his image has been seen on
Sony’s giant screen in New York’s
Times Square. In addition, Bryson
has been featured on Mallvision, a
series of screens set up at 20 malls
nationwide, as part of a record re-
tail contest for consumers. Bryson
was also scheduled to perform the
national anthem at the Mike Ty-
son/Razor Ruddock title bout
June 28 in Las Vegas, according to
Sandra Trim-DaCosta, director of
marketing. With Showtime, which
has rights to the fight, the label
has coordinated a contest with
R&B radio, in which winners won
tickets to the fight.

Bryson’s album is heavy on the
ballads, his forte, with about half
the material written by the artist.
“This is music to make love by and
to have a relationship by,” Bryson
explains, adding that he feels this
is the best album he has made to
date. Producers include Walter
Afanasieff, Sir Gant, Barry Mann,
Peter Bunetta, Rick Chudacoff,
and Dwight Watkins. Bryson co-
produced five tracks.

With “Can You Stop The Rain” just
hitting its stride at pop and urban ra-
dio, Columbia is reluctant to choose a
second single just yet. But Bryson is
expected to begin a series of perfor-
mances around the country in Au-
gust, with a formal tour to be an-
nounced in the fall.

Pepsii & Friends. Columbia artist Cheryl “Pepsii’* Riley, left, manager/producer
Bowlegged Lou of Full Force, and Capitol artist Melba Moore show support for
New York’s Urban Women'’s Retreat, a shelter for more than 100 women and
children who are victims of domestic violence. Riley performed “How Can You
Hurt The One You Love” from her new album, “Chapters.”
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T0P R&B ALBUMS

AND ONE-STOP SALES REPORTS.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE

EN VOGUE A ATLANTIC 82084 (9.98)

BORN TO SING 3

GANG STARR CHRYSALIS 21798 (9.98)

STEP IN THE ARENA 19

THE BRAND NEW HEAVIES DELICIOUS VINYL 846 874 (9.98) THE BRAND NEW HEAVIES | 44
Zz

g <l & e 2 51 | 33 | 32 | 54 | KEITH SWEAT A 2 vINTERTAINMENT 60861/ELEKTRA(9.98)  I'LL GIVE ALL MY LOVE TO YOU 1
ww| WX 7 Sk

ZH 2w | 28| €<% | ARTIST TITLE | =42 .

E = 5 = 2] g ; 5 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) E 8 52 53 55 7 RODNEY O - JOE COOLEY NASTYMix 70300 (9.98) GET READY TO ROLL 52

* % NO.1 % * 53 54 | 43 | 47 | BLACK BOX @ RrCA2221(9.98) DREAMLAND 16

(D] 2 | 3 | 10 | KEITH WASHINGTON awesT 26528+ WARNER BROS. (9.98) MAKE TIME FOR LOVE 1 54 | 45 | 34 | 23 | EPMD @ RAL47067/COLUMBIA (9.98 EQ) BUSINESS AS USUAL | 1

2 | 1 | 1 | 7 | LUTHER VANDROSS A EPIC 46789 (10.98 £Q) POWER OF LOVE | 1 % [ 92 |50 12 :_-:L":g:: :2;“:3;‘;32‘;?:(’: a— ONLY WAYISUP | 34
62 | 74 BEWARE OF THE DOGS | 56

3 3 2 15 | SOUNDTRACK A GIANT 24409/REPRISE (9.98) NEW JACK CITY 1 4 JR 2006/JOEY BOY (8.98) g
(W 9 | 21| 4 | NwArUmHLESS 57126mRI0RTY 9981 EFILAZAGGIN 4 GD | NEWD 1 | KOOL MOE DEE JIvE 1388/RCA (9.98) FUNKE wWiSDOM | 57
5 | 4 | 4 | 18 | ANOTHER BAD CREATION A COOLIN' AT THE PLAYGROUND YA' KNOW! | 2 64 | 70 | 3 | sHABBA RANKS epic 47310 9.98) AS RAW ASEVER | 58
6 5 6 | 21 | 0UAYS Em 93390 0.98) EMOTIONALLY YOURS 2 59 | 56 | 64 | 40 { TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE | 38
7 7 8 15 TEDDY PENDERGRASS ELEKTRA 60891 * (9.98) TRULY BLESSED 4 60 60 63 11 REDHEAD KINGPIN & THE F.B.I. vIRGIN 91608* (9.98) THE ALBUM WITH NO NAME 51

13 | 16 | 7 | LISAFISCHER eLekTRA 60889+ (9.98) SO INTENSE | 8 61 | 58 | 61 | 7 | INNOCENCE chrvsaus 21797 9.98) BELIEF | 58
9 | 10 | 9 | 33 | HI-FIVE @ v 1328mcA (9.99) HI-FIVE 1 NEWD> | | | NATALIE COLE eLekTra 61049 13.98) UNFORGETTABLE | 62
10| 8 7 | 32 | WHITNEY HOUSTON A 3 ARISTA 8616 (10.98) I'M YOUR BABY TONIGHT 1 63 | 55 | 48 | 66 | BELL BIV DEVOE A * MCA 6387 (9.98) POISON 1

QD | 11 | 17 | 5 | ICET sie 26492-wARNER 805, (9.98) e 64 | 57 | 62 | 10 | VICTORIA WILSON-JAMES EPIC 46853 (9.98 eq) PERSEVERANCE | 55

QD | 19 | 28 | 5 | BOYZ 11 MEN MOTOWN 6320° (9,981 COOLEYHIGHHARMONY | 12 NEWD | 1 | GENERICE Rca3159998) JUSTFORYOU | 65
13 | 12 | 10 | 11 | SOUNDTRACK viRGIN 91609* (3.98) THE FIVE HEARTBEATS | 10 66 | 59 | 58 | 33 | MONIE LOVE wARNER BROS. 26358 (9.98 DOWNTOEARTH | 26
14| s 5 1 12 | VO.YO esrwEST 51605* (5.98) MAKE ROOM FOR THE MOTHERLOAD 5 67 | 65 | 60 | 15 | MARVA HICKS POLYDOR 847 209/PLG (9.98 FQ) MARVA HICKS | 46

30 | 41 | 3 | STEVIE WONDER MoTOWN 6291 (10.98) MUSIC FROM "JUNGLE FEVER* | 15 68 | 61 | 59 | 14 | HERB ALPERT asm 5345999 NORTH ON SOUTHST. | 51

16 | 15 | 12 | 20 | osauik ® profiLe 1402 5.98) QUIK IS THE NAME | 9 69 | 66 | 57 | 62 | JOHNNYGILL A2 vorown 6283 .98) DL IVERERE
: 7 EILA :

17 16 15 10 B ANGIE B BUST IT 95236/CAPITOL (9.98) B ANGIE B 15 U Y 67 et EnERNERBROS 2625010 708) SEXICHMBAT 5

18 | 27| 5 | CHUBB ROCK seLecT 21640 (9.98) THEONE | 18 71 | 69 | 65 | 20 | MAIN SOURCE WILD PITCH 2004 (8.98) BREAKING ATOMS | 40
19 | 17 | 14 | 32 | FREDDIE JACKSON @ capitoL 92217 (9.98) DO ME AGAIN | 1 72 | 67 | 68 | 5 | KM.D.ELEKTRAG0977 (9.98) MR.HOOD | 67
20 | 14 | 11 | 20 | ALEXANDER O'NEAL TA8U 45349/EPIC (9.98 Q) ALL TRUE MAN 3 13 | 68 | 56 | 16 | GEORGE HOWARD GRP 9629 (9.98) LOVE AND UNDERSTANDING | 32
m 2 m T AT 7 14 [ 72 | 86 10 | TONY D. aTH & B'wAY 444 025 (9.98) DROPPIN' FUNKY VERSE 71
AR '98) By —— @D| 79 | 88 | 3 | TWINHYPE proFiLE 3408 .98 DOUBLE BARREL | 75

Wi A
TN EREEE IE%”AT‘%T&%&% Tc’éfu‘.’a‘é%'gé’" THE JEEP BEETS TERMINATOR X & THE VALLEY. 73 16 | 73 | 66 | 40 | PEBBLES ® mca 10025 (9.98) ALWAYS | 12
w2215 [ oeia SVOUL =t t S rsousomn | 2 D] 85 | — | 2 | cHERVL"PEPSIF RILEY coLumein asesz o.98) CHAPTERS | 77
TOMMY BOY 1029 (3.98)
8 | — | 2 | JoDECIwmca 10198998 FOREVER MY LADY | 78
25 | 23 22 13 | WILL DOWNING ISLAND 848 278/PLG (9.98) A DREAM FULFILLED 22
M| 7 83 4 SHIRLEY BROWN MALACO 7459 (9.98) TIMELESS 71
26 25 20 40 L.L. COOL J A DEF JAM 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT 2 ALB.SURE'® )
21 | 20 | 13 | 53 | MARIAH CAREY A 5 COLUMBIA 45202 (9.98 EQ) MARIAH CAREY | 3 @0)| REENTRY | 33 | waancn avos. 26005 0.38 PRIVATE TIMES. .AND THE WHOLE o! ¢
28 271 | 23 26 | C&C MUSIC FACTORY A 2 COLUMBIA 47093 (9.98 EQ) GONNA MAKE YOU SWEAT 11 81 80 | 89 10 | SUCCESS-N-EFFECT wRAP 1108/ICHIBAN (8.98) BACK-N-EFFECT 73
29 | 28 | 25 | 31 | RALPH TRESVANT A mca 10116 (9.98) RALPH TRESVANT | 1 90 | — | 2 | BLOW FLY panDISC 3007+ 9.98) THE TWISTED WORLD OF BLOW FLY | 82

35 | 38 | 5 | DAMIAN DAME LaFACE 6000/ARISTA (9.98) DAMIAN DAME | 30 83 | 81 | 79 [ 13 | WHODINI mca 10201 9.98) BAG-A-TRIX | 48

pr—

@D 37 | 52 | 5 | sounDs OF BLACKNESS perspEcTIVE 1000/a8M (5.98) THE EVOLUTION OF GOSPEL | 31 84 | 77 | 73 | 21 | ICECUBE @ PRORITY 7230" ©98) KILLATWILL | 5
32 | 32 | 35 | 6 | PAULAABDULA CAPTIVE 91611%VIRGIN (10.98) SPELLBOUND | 32 85 | 83 | 76 | 47 | WHISPERS ® capmoL 92957(9.98) MORE OF THE NIGHT | 8
n 29 | 30 | 45 | OLETA ADAMS ® rontana 845 S46MERCURY (9,98 £Q) eI IONE, 1 86 | 82 | 63 | 33 | SPECIAL GENERATION BUST IT 94846/CAPITOL (9.98) TAKE IT TO THE FLOOR 17
TR 26 | BRAND NUBIAN ELEKTRA 60946 (9.98) ONE FOR ALL 3 87 78 88 15 | MICA PARIS 1SLAND 846 814 (9.98) CONTRIBUTION 58

- 88 7 1 18 BWP No 068/COLUMBIA (9.98 E 34
35 | 31 | 24 | 59 | TONY! TONI! TONE! A WING 841 902/MERCURY (8.98 EQ) THEREVIVAL | 4 J el L) EMICHE
NNIE LAWS ATA 75753%/SAX (9, IDENTITY
36 | 36 | 36 | 23 | TONY TERRY epic 45015 (9.98 EQ) TONY TERRY | 36 :9 2‘; jg 262 RO CaX0 ) 870
ED 0.G & DA BULLDOGS 0 DIGITAL UNDERGROUND @ TOMMY BOY 964* (6.98) THIS IS AN E.P. RELEASE
37 3 31 15 PWL AMERICA 848 326/MERCURY (9.98 EQ) LIFE OF AKID IN THE GHETTO 21

63 | — | 2 | PEABOBRYSON columeia 46823 9.9 CAN YOU STOP THE RAIN | 38 NEWD | | | NEMESIS erofie 1411 1098) MUNCHIES FOR YOUR BASS | 91
39 | 40 | 45 | 32 | LEVERT arianmic 8216 .98 ROPE A DOPE STYLE g 92 | 88 | 78 | 9 | O.G. STYLE RAP-A-LOT 5715L/PRIORITY (9.98) ! KNOW HOW TO PLAY 'EM? | 69
40 | 43 | 47 | 13 | M.C. BREED & D.F.C. 5.0.£.G. 4103/ICHIBAN (9.98) M.C. BREED & D.F.C. | 40 NEWD | | | SHABBARANKS pow wow 7417+ 898) RAPPIN' WITH THE LADIES | 93

94 75 81 18 | GERARDO INTERSCOPE 91619/EAST WEST (9.98) MO’ RITMO 64

41 42 40 30 JEFFREY OSBORNE ARISTA 8620 (9.98) ONLY HUMAN g
95 | 74 75 12 | K-9 POSSE ARISTA 8665 (9.98) ON A DIFFERENT TIP 66

44 | 43 | 10 | m.c. POOH i amINuTE 187 (B.98) LIFE OF ACRIMINAL | 42
m 9% | 91 | — 2 VARIOUS ARTISTS TOMMY BOY 1037* (9.98) CLUB MTV PARTY TO GO, VOL. 1 91
43 [ 38 | 33 [ 31 RUDE BOYS ATLANTIC 82121*(9.98) RUDE AWAKENING o s 1% 2 \cncmus BASE FEATURING D.J. MAGIC MIKE BACK T HAUNT 10U 5

49 | 53 | 8 | JON LUCIEN MERCURY 848 532 (9.98 EQ) LISTEN LOVE | 44 HEETAH 9404 (9.98)

98 92 | 8§ 18 | TARA KEMP GIANT 24408*/WARNER BROS. (5.98) TARA KEMP 34

)| 50 ] st | 13| Ree smcssazsiaom R 1 4l 99 | 94 | 77 | 14 | BOOGIE DOWN PRODUCTIONS LIVE HARDCORE WORLDWIDE | 25
46 | 41 | 42 | 15 | TYRONE DAVIS icriBaN 1103 (9.98) I'LL ALWAYS LOVE YOU | 3% (RCA 19.98)

p” " 100 | 93 | 91 | 7 | KMCPrioRITY 57122 (6.98) THREE MEN WITH THE POWER OF TEN | 83
4 6 | M4 SURFACE COLUMBIA 46772 (9.98 EQ) 3 DEEP

(O Albums with the greatest safes gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
A RIAA certification for sales of 1 million units, with multimillion seilers indicated by a numeral following the symbol. All albums available

on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPi Communications, Inc.

BILLBOARD'S RHYTHM & BLUES CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING RHYTHM & BLUES SINGLES AND ALBUNIS, YEAR BY YEAR

« Number One Rhythm & Blues Singles, 1948-present
» Top Ten Rhythm & Blues, 1948-present
» Top Rhythm & Blues Singles Of The Year, 1946-present
« Number One Rhythm & Blues Albums, 1964-present

* Top Ten Rhythm & Blues Albums, 1964-present

* Top Rhythm & Blues Album Of The Year, 1965-present

FOR INFORMATION, WRITE: Billboard Chart Research, 1515 Broadway, New York, NY 10036
Also available: thematic and customized artist research. Call (212) 536-5375
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THE ALBUM AND LONGFORM VIDEO
LBUM PRODUCED BY TEDDY RILEY AND KOOL MOE DEE
Featuring- Rise 'n' Shine featuring KRS-ONE and Chuck D,
How Kool Can One Black Man Be,Here We Go Again,
To The Beat Y'All

g

ZOMBA RECORDING CORPORATION and ZOMBA VIDEO present
"FUNKE FUNKE WISDOM"
the Abum and Longform Video
KOOL MOE DEE * KRS-ONE » CHUCK D *
THE LONGFORM VIOEG Written by KOO} Moe Dee ¢

produced by Joseph F. Nardelli * oirected by Jim Swaffield
For New Generation Pictures

' J
tHe rca records Label—it all adds up toﬁ oNe.

L Py Tmkrs) ® Registered * Marca(s) Registrada(s)
General Electric, USA BMG logo ® BMG Music * © 1991 BMG Music
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His firstsingle was
a No. |

smash.

Now, the great voice of

“Tomorrow” is back today.

S ure!

Producedby AIl B.

and Kyle Wes st

The new single from

the forthcoming

motion picture soundtrack

"Boyz N The Hood"

TERRIROSSI'S

RHYTHM
SILTION

AT THE TOP: “How Can I Ease The Pain” by Lisa Fischer (Elektra)
clings to the top of the singles chart, making a slight increase in both radio
and retail points. “Do Me Right” by Guy (MCA) rises 6-2, due in part to a
solid retail gain and in part to four records that fall out of the top five. It
has No. 1 reports from six stations, including KMJQ Houston; WRKS New
York; and WKYS Washington, D.C. The two bulleted singles in the top five
are very close in points, but their radio and retail profiles rank inversely.

“Do What I Gotta Do” by Ralph Tresvant (MCA) is No. 3 in radio rank
with reports from 102 stations. It has top five reports from 40 stations and
No. 1 reports from six: WDAS Philadelphia; KMJM St. Louis; WHJX Jack-
sonville, Fla.; WBLX-FM Mobile, Ala.; WLWZ Greenville, S.C.; and KSOL
San Francisco. It ranks No. 6 in total retail points with reports from 102 of
the 117 retailers. “Exclusivity” by Damian Dame (LaFace) gains WMVP
Milwaukee and WRKS New York: It has 101 radio reporters. It is No. 1 at
WBLK Buffalo, N.Y,, and has top five reports from 35 stations. Its radio
rank moves 9-5; its retail rank moves 7-3 with 113 retailers.

THIRTYEVERYTHING: Eight records in the 30s are bulleted and all of
them are strong performers. “Let The Beat Hit 'Em” by Lisa Lisa & Cult
Jam (Columbia) vaults 40-31 with reports from 85 stations, gaining 10 new
reports. It makes dramatic playlist increases, such as 21-12 at WOWI Nor-
folk, Va., and 25-14 at WDKX Rochester, N.Y. Sales increases are signifi-
cant with activity from more than 40% of retailers. “The Morning After I
Made Love To You” by Jeffrey Osborne (Arista) gains three stations for a
total of 90 and has significant reports, such as 21-17 at WRKS New York;
31-17 at WGOK Mobile; 18-13 at KKDA-FM Dallas. “Amazing Love” by
Phil Perry (Capitol) has reports from 80 stations, gaining six. It moves 34-
26 at WDAS Philadelphia and 27-20 at WDKX Rochester, N.Y. “Addictive
Love” by BeBe & CeCe Winans (Capitol) has reports from 100 stations,
gaining two this week. Strong moves include 36-24 at WUJM Charleston,
S.C.; 36-26 at WHRK Memphis; and 33-17 at WZAK Cleveland. “If You're
Serious” by Riff (SBK) is new at seven stations, including WUSL Philadel-
phia; WMXD Detroit; and WIMI Jackson, Miss. It is on 86 stations and
makes good moves, such as 32-18 at WK'YS Washington, D.C., and 23-15 at
WEBB Baltimore. “Special” by Vesta (A&M) is on 90 stations, gaining six.
It jumps 39-29 at WCKU Lexington, Ky.; 38-27 at WYLD-FM New Orleans;
and 39-30 at WTLC Indianapolis. “For The Love Of Money” by Troop, Le-
vert featuring Queen Latifah (Giant) continues the “New Jack City”
soundtrack tradition, with five new stations for a total of 91. It surges 42-27
at WCKX Columbus. Ohio and 22-17 at KJMZ Dallas. “Now That We
Found Love” by Heavy D. & The Boyz (Uptown) gains five new reports for
a total of 72. It's new at WGCI Chicago, KPRS Kansas City, Mo.; and
WIZF Cincinnatti. It is already No. 13 at WBLS New York.

cHECK THE FACTS, MA’AM: Thanks to Glenn Slade of Brooklyn, N.Y.,
for checking last week’s column regarding “Unforgettable” by Nat “King”
Cole (Capitol). The reference book that I used started with information be-
ginning in 1955. This single charted in 1951, according to “Joel Whitburn’s
Pop Memories 1890-1954,” and peaked at No. 14.

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
SECONDARY  TOTAL

GOLD SILVER TOTAL
ADDS ADDS ADDS DDS ON
21 REPORTERS 27 REPORTERS 56 REPORTERS 104 REPORTERS

ARE YOU STILLIN. ..
KEITH WASHINGTON qwesT 6 14 27 a7 48
DON'T WANNA CHANGE. ..
PHYLLIS HYMAN PHILLY INT'L 10 10 19 39 40
WHY CAN'T YOU COME HOME
EX-GIRLFRIEND RePRISE 4 9 15 28 29
NEVER STOP
BRAND NEW. . . DELICIOUS VINYL 6 5 14 25 63
| KNEW )
CHRIS BENDER EasT WEST 5 8 11 24 27
SO MUCH LOVE
B ANGIE B susTIT 1 8 13 22 69
THINGS THAT MAKE YOU. . .
C&C MUSIC FACTORY coLumsia 4 6 10 20 38
SUMMER BREEZE
NICKI RICHARDS atLANTIC 5 6 8 19 58
ALWAYS
PEBBLES mca 6 1 9 16 64
UNFORGETTABLE
NATALIE COLE ELEKTRA 3 5 8 16 50

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y, 10036,
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Billboard

FOR WEEK ENDING JULY 6, 1991

HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE

wiloxle SE OF DANCE CLUB PLAYLISTS. Wi lex|e CE OF RETAIL STORES AND ONE-STOP SALES REPORTS.

2U |28 |29 €S| TITLE ARTIST fulou (33| L2 TITLE ARTIST

F2| 33| ~2| S| LaseL & NUMBERDISTRIBUTING LABEL F2!32 |~ | 25| LaseL & NUMBERDISTRIBUTING LABEL

*x NO.1 x *» * % NO.1 x %
1 2 5 6 | GOT A LOVE FOR YOU BIG BEAT B8-0031 1 week at No. 1 JOMANDA (D] 2 2 9 | 1WANNA SEX YOU UP (FROM "NEW JACK CITY") GIANT 0-19382 1 week at No. 1 - @ COLOR ME BADD
2 3 5 LET THE BEAT HIT "EM COLUMBIA 44.73834 LISA LISA & CULT JAM 2 1 1 10 | GYPSY WOMAN (SHE'S HOMELESS) MERCURY 868 209-1 @ CRYSTAL WATERS
3 1 3 9 (I WANNA GIVE YOU) DEVOTION CAPITOL V-15733 & NOMAD @ 6 11 4 LET THE BEAT HIT 'EM COLUMBIA 44-73834 LISA LISA & CULT JAM

(B 8 | 12| 5 | 3aM ETERNAL arisTA ap-2231 @ THE KLF 4 3 3 | 10 | WHERE THE STREETS HAVE NO NAME Ewmi 56217 # PET SHOP BOYS
5 5 8 6 MOVE YOUR BODY (ELEVATION) OPTIMISM (IMPORTYARISTA © XPANSIONS @ 8 9 8 TEMPTATION CUTTING CR-248 CORINA
6 7 9 8 TASTE THE BASS MERCURY 868 305-1 SAFIRE @ li 7 7 WHAT 1S THIS THING CALLED LOVE TABU 38-73810/EPIC ® ALEXANDER O'NEAL
1 4 1 10 GOOD BEAT ELEKTRA D-66550 @ DEEE-LITE 1 5 5 10 ESP/GOOD BEAT ELEKTRA 0-66550 @ DEEE-LITE

15 | 20 | 5 | MALFUNCTION rcaPromo N-JOI 10 | 10 | 7 | TASTE THE BASS mercury 868 305.1 SAFIRE
9 | 11 | 15 | 7 | GET THE MESSAGE WARNER BROS. 0-19465 @ ELECTRONIC 9 4 | 4 | 12 | TONITE mca 54069 THOSE GUYS

13 | 16 5 CAN'T HELP MYSELF zvx 6455-US 2 BROTHERS ON THE 4TH FLOOR 12 |15 5 CAN'T HELP MYSELF 7vx 6455-US 2 BROTHERS ON THE 4TH FLOOR
i1 6 2 12 | GYPSY WOMAN (SHE’S HOMELESS) MERCURY 868 209-1 @ CRYSTAL WATERS @ 15 | 29 4 LOVE DESIRE FEVER 38-73755/COLUMBIA SANDEE

@ 18 24 5 DEEP IN MY HEART ATLANTIC PROMO CLUBHOUSE @ 14 21 4 POWER OF LOVE/LOVE POWER EPIC 34-73778 @ LUTHER VANDROSS
139 4 | 10 | FASCINATING RHYTHM VIRGIN 0-91616 BASS-O-MATIC 3] 13 | 20 | 6 | MOTOWNPHILLY motown 2030 # BOYZ Il MEN

'A8| 23 | 41 | 3 | THROW YOU DOWN reprise 019378 THELMA HOUSTON “ |9 8 | 9 | RING RING RING (HA HA HEY) TOMMY BOY T8-965 ® DE LA SOUL

A5 19 | 28 | 4 | caravaN mureosesaeexTra INSPIRAL CARPETS (A5)] 18 | 23 | 5 | GOT A LOVE FOR YOU &G BeAT B3-0031 JOMANDA
16 | 17 | 19 | 6 | RINGRING RING (HA HA HEY) TOMMY BOY T8-965 @ DE LA SOUL 16 | 17 | 18 | 8 | GET THE MESSAGE WARNER BROS 0-19465 @ ELECTRONIC
17 | 10 | 10 | 8 | WHAT IS THIS THING CALLED LOVE 7ABU 38-73810/€PIC @ ALEXANDER O'NEAL 22 | 40 | 3 | SUMMERTIME JIVE 1465-1-JD/RCA @ D.J. JAZZY JEFF & THE FRESH PRINCE
18 | 14 | 11 | 8 | RHYTHM OF TIME epic 49.73767 @ FRONT 242 ((A8)| 21 | %6 | 5 | DO ME RIGHT mcas54097 _#GUY
19 | 20 | 26 | 5 | OH YEAH (THINK ABOUT..) RCA2816-1-RD D.J.H. FEATURING STEFY 19 | 11 | 6 | 11 | PLAYGROUND MOTOWN 4765 @ ANOTHER BAD CREATION
20 12 3 12 | TONITE mcasao69 THOSE GUYS 20 19 19 7 MEA CULPA PART 1l CHARISMA 0-96352 & ENIGMA
21 | 16 | 13 9 | THIS TIME MAKE IT FUNKY CAPITOL V-15704 @ TRACIE SPENCER 21 | 25 | 33 | 5 | (1 WANNA GIVE YOU) DEVOTION CAPITOL v-15733 @ NOMAD |
22 | 26 | 3¢ | 4 | TEMPTATION cutrinG cr.228 CORINA 22 | 26 | 35 | 4 | CIRCLE OF ONE FONTANA 868 162-1/MERCURY @ OLETA ADAMS

* % * HOT SHOT DEBUT * * * * * * HOT SHOT DEBUT * % *
@3)| NEWD | 1 | THIS BEAT IS HOT epiC 49.73842 @ B.G. THE PRINCE OF RAP (2D | NEWD | 1 | NOW THAT WE FOUND LOVE wca 54088 HEAVY D. & THE BOYZ
31 | 48 | 3 | DROPPIN' LIKE FLIES WARNER BROS. 0-40085 SHEILAE % | B i 37 | 4 | SPILLIN' THE BEANS ATLANTIC 0-86031 @ JELLYBEAN
* % * POWER PICK* * * 25 30 36 5 WE WANT THE FUNK INTERSCOPE 0-98815/EAST WEST & GERARDO

@5 36 | 49 3 | ONE STEP AHEAD ATLANTIC PROMO DEBBIE GIBSON * * * POWER PICK* * %

30 | 45 3 LOVE DESIRE FEVER 38-73755/COLUMBIA SANDEE & - i 9 3 AM ETERNAL AmSTARD 2231 S THEKLF
M3 | — ) MOVE (DANCE ALL NIGHT) MCa 23998 SLAM SLAM 21 16 | 17 7 1 CAN'T TAKE THE POWER EPIC 45-73751 OFFSHORE
28 | 28 | 39 | 4 | BRUTAL EQUATION NETTWERK v-13822 CONSOLIDATED NEWP | | | THIS BEAT IS HOT epic 49 73842 # B.G. THE PRINCE OF RAP

37 46 3 HUMAN NATURE RCA 2855-1-RD GARY CLAIL 29 20 22 6 RHYTHM OF TIME £PIC 49-73767 @ FRONT 242
30 | 22 | 17 | 9 | MEACULPA PART Il crarisma 0-96352 @ ENIGMA 30 | 23 | 25 | 8 | WEEKEND T5r866 # DJ DICK

@D| 43 | — | 2 | SExONWHEELZ waxTRax 7163 MY LIFE WITH THE THRILL KILL KULT @D 37 | 46 | 3 | DOWHAT1GOTTA DO mca 54035 @ RALPH TRESVANT

(3D)| NEWP | 1 | NOW THAT WE FOUND LOVE UPTOWN 54088/MCA @ HEAVY D. & THE BOYZ @G| w0 2 | YOUR LOVE JUST AIN'T RIGHT VIRGIN 0-96363 ® ANGEL

@ 2 | — | 2 NIGHT BY NIGHT COLUMBIA 44.73816 ALANDA DRAKE 3 49 = 2 P.A.S.S.1.O.N. IMPACT 54063/MCA ® RYTHM SYNDICATE
34 | 21 | 14 | 10 | HEY DJ SIRE 0-40025/REPRISE BETTY BOO AND THE BEATMASTERS 34)| 47 | — | 2 | THECHUBBSTER sELECT 62379 @ CHUBB ROCK

G| NEWD | 1 | oPTiMISTIC perspecTive 0oov/aam ® SOUNDS OF BLACKNESS 35 | 39 | 42 | 3 | EXCLUSIVITY LARACE 4000/ARISTA @ DAMIAN DAME

NEWD | | | DIN DAA DAA ‘91 caroiac 340160 GEORGE KRANZ FEATURING DOUG LAZY 36 | 32 | 39 | 5 | THIS TIME MAKE IT FUNKY CAPITOL v-15704 @ TRACIE SPENCER
37 [ 46 | 47 [ 3 | ANOTHER MAN'S RHUBARB Rca 2834-1-RD POP WILL EAT ITSELF 3 | 24 | 14 | 16 | UNBELIEVABLE emrv-56209 ® EMF

NEW D> 1 | SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/ISLAND @ BROTHERS IN RHYTHM NEW p- I | PIECE OF MY HEART GIANT O-19458/WARNER BROS. ® TARA KEMP
39 27 25 7 BOB’S YER UNCLE ELEKTRA PROMO HAPPY MONDAYS 39 27 12 13 PEOPLE ARE STILL HAVING SEX SMASH 879 667-1/PLG @ LATOUR
40 34 35 6 THIS IS YOUR LIFE LONDON 869 373-1 © BANDERAS 50 48 3 POP GOES THE WEASEL DEF JAM 44-73702/COLUMBIA @ 3RD BASS
41 | 41 | 30 8 SET ME FREE 7YX 6639-US BEVERLEE 41 | 46 | — 2 OPTIMISTIC PERSPECTIVE 0001/A&M ® SOUNDS OF BLACKNESS
42 40 40 4 IT'S UNBELIEVABLE 1.R.S PROMO YEN NEW ’ 1 KISS THEM FOR ME GEFFEN 0-24387 @ SIOUXSIE AND THE BANSHEES
43 | 45 | 37 | 5 | ICAN'T TAKE THE POWER EPIC 4573751 OFFSHORE 43 | 41 | — | 2 | SEE-SAW EMI56206 ATOOZI
44 | 25 | 22 | 10 | PHOENIX OF MY HEART WING 422 868 133 1/MERCURY @ XYMOX 4 | 44 | 45 | 6 | YOUCAN'T PLAY WITH MY YO-YO EAST wEST 098831 4 Y0-Y0
45 | 24 | 18 | 12 | WHERE THE STREETS HAVE NO NAME EMi 56217 @ PET SHOP BOYS NEWD | | | MOVE (DANCE ALL NIGHT) wca 23098 - SLAM SLAM |

NEW b 1 SPLIT wAX TRAX PROMO KMFDM NEW ) 1 LOVE'S CONTAGIOUS COLUMBIA 44-73857 GEORGE LAMOND

NEWD | 1 | 00OPS tommy BoY 986 808 STATE NEWD | | | ELEVATE MY MIND ISLAND 162440 519 STEREO MC'S

NEW ) 1 ARE YOU GONNA BE THERE ( D. PROMO SHAY JONES 48 33 2 16 STRIKE IT UP RCA 2792-1-RD @ BLACK BOX

NEW ) 1 RED HILLS ROAD ATLANTIC 0-11670 CANDY FLIP 49 [ 42 | 38 17 | HERE WE GO COLUMBIA 38-73690 @ C&C MUSIC FACTORY FEAT. FREEDOM WILLIAMS

NEW p 1 BORROWED LOVE ATLANTIC PROMO BINGO BOYS 5 | 29 | 13 9 HEY DJ SIRE 0-40025 /REPRISE BETTY BOO AND THE BEATMASTERS

C) Titles with the greatest sales or club play increase this week. @ Videochip availabihity. Records listed under Club Play are 12-inch unless indicated otherwise. © 1991, Billboard/BPI Communications, Inc.

12" mixes by the Basement Boys and Soulshoch & Cutfather.

bet serlous Kow! -

“Epic” Reg. U.S. Pot. & Tm. Off. Marcn Registrada./ == is a trademork of Sony Musi Entestainment Inc./©1991 Sony Music Entertainment Inc.

epic

This Is A Dance Ultimatum!

Dancing isn't optional when CUT *N' MOVE hits the floor with "GET SERIOUS,” the lead track from their debut release,
"GET SERIOUS." Featuring hit man MC Zipp and sultry siren Thera, this track rocks the house and thoroughly takes control.
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B DANCE

Exciting D’Bora; Fond Of ‘Rae’;

MUSIC ROUND-UP: Those who
jammed on the Freestyle Orches-
tra’s 1990 top five hit “Keep On
Pumpin’ It Up” would be wise to
note the solo debut of D’Bora, the
featured singer on that track. On
“Dream About You” (Smash), she
delivers a polished and soulful vocal
amid plush R&B/house surround-
ings. There are mixes here for near-
ly every format, with our faves be-
ing E-Smoove’s horn-rimmed
“Dreamy Mix” and Tony Humph-
ries’ string-laden extended version.
Look for her fine full-length disc,
“ESP,” due out shortly.

Fonda Rae resurfaces with “Who
Is She” (GMYV, Long Island City,
N.Y.), a finger-snappin’ slice of
diva-house that has the sass’n’
groove to go further than last
vear’s “Do You Want My Love.”
Our only quibble with this very fes-
tive track is that it comes in five
similar mixes—none of which is a
workable dub.

Although we were starting to
wonder if they would ever be picked
up by a U.S. label, we’re pleased to
note the domestic release of Soul
Family Sensation’s brilliant ‘I
Don’t Even Know If I Should Call
You Baby’’ on Epic. Marshall Jef-
ferson has refashioned this easy-
paced slice of nouveau jazz/soul
with a tougher bassline than the
original, as well as caressing
strings. A nice way to cool off at the
end of the evening, though this
would be an intriguing change of
pace for peak-hour sets.

While New York-based Maxi
Records isn’t as active as we'd like
it to be, its records are usually well
worth the wait. This time, they of-
fer a fierce deep houser, ‘“Your
Love Has Taken Me Over” by SK
Project Featuring Roberta Gil-
liam. Gilliam glides with vocal ease
over a spine-stirring bassline, and
wraps herself around an infectious
hook that could help spark some de-
served crossover radio action.

Picking up lots of early regional

attention is Abby Lynn’s “Love
Will See Us Through” (Martu/Mic
Mac, New York). Although the A-
side version is an insinuating mid-
tempo R&B/funk jam, the real deal
is Todd Terry’s sweaty under-
ground house mixes. Very deep.

Fun Foundation bows as the
first act to come out of the new
Elektra-distributed Pendulum
Records. “Masterplan” is shuffling
slab o’ hip-hop, replete with clever
rhymes and diva vocals at the
chorus. It may initially remind some
of C&C Music Factory, but this
stands tall on its own merits. We've
had the chance to preview the trio’s
upcoming debut album, and it's
much more diverse musically than
this single indicates.

For something atmospheric,
check out “Moodswings” by Works
Of Atreus (Atreus, New York). This
12-inch single is a refreshing four-
song series of jazz- and ambient-fla-
vored underground house dubs that
work in a stylistic vein similar to
Strictly Rhythm and Nu-Groove.
Cool for early a.m. sets.

Sometimes you just can’t be there
on time. Although we’re prepared to
take our lumps for being late, we
can't resist giving a word or two of
praise to the brilliant “If U Want
My Love” by Dionne (First Choice,
New York). This deep-bassed hous-
er was a huge hit in the UK., and
has been knocking around the un-
derground club scene here for
awhile now. We're astonished that a
major hasn’t snapped up this deli-
cious rave, which is draped with
plush strings and Dionne’s equally

silky vocals. Better late than never.

ON THE IMPORT TIP: Hi-NRG
circles have been twirling gleefully
with Kylie Minogue’s festive,
house-inflected ‘‘Shocked.” Taken
from her PWL disc, “Rhythm Of
Time,” this cut was first featured

e | =

TRAX

by Larry Flick

here on an installment of Hot
Tracks’ “NRG For the '90s” remix
package. “Shocked” is so catchy
that it could be the multiformat hit
that Minogue has been after. She’s
signed to MCA in the U.S. We won-
der what they’re waiting for . ..

There’s a tremendous under-
ground buzz surrounding the first
single by Cooltempo act Circuit,
“Shelter Me.” It made its debut in
the top 20 of Music Week/Record
Mirror’s Club Play Chart last week.
The track is a chunky, sound effect-
filled houser that bears the unmis-
takable R&B influence of producers
Jolley Harris Jolley (who recently
earned kudos for their work with
Innocence). Smokin.’

From fab Italian label Media
comes “It's Gonna Be Alright” by
Sharada Featuring Valerie
Etienne. Chock full of nifty synth/
organ lines and peppy percusion,
this cut will sate those who are han-

Soulful ‘Sensation’

kering for a taste of Black Box/
49ers-style disco-house. A twirlin’
good time!

Also worth a spin or two (or more)
is Donna Gardner’s “Good Thing”
(Virgin, U.K.). Gardner’s lovely
alto lends a retro-soul vibe to the
tune’s flute-filled pop/house ar-
rangement.

A SLAMMIN’ DEAL: EMI Rec-
ords has formed a new dance and
rap label, called Slammin’ Records.
The label will focus mostly on 12-
inch singles, and will be distributed
through New York-based indie label
Quark.

Ron Urban, executive VP/GM of
EMI, says, “Slammin’ will offer a
successful launching pad for certain
initial releases before their albums
go through CEMA Distribution.”

The first release on the label will
be a 12-inch version of “A Groove”
by the Jaz.

TID-BEATS: Dave Costanza has
left his post as director of dance mu-
sic at Epic Records. Sources say
the split was amicable. The label
plans to reorganize the dance de-
partment, which will be headed up
by Frank Ceraolo, currently na-
tional dance promotion manager.
Michele Levan, dance promotion
coordinator, will also have increased
responsibilities ... Due to unfore-
seen circumstances, the Jersey
Sound Coalition Showcase, slated
for June 27 at the Apollo, was post-
poned. It will be rescheduled for lat-
er this summer ... While U.S. jocks
contemplate the Adventures of Ste-

ARTIST DEVELOPMENTS |

ADVERTISEMENT

" THEUNDERGROUND AND |
INDEPENDENT DANCE CHART

1.LIQUID OXYGEN “Revenge® DANCEFLOOR |
2 ABITCH/JOHANNA ‘Freak It (Re-mix]  PROECT X |
3. HI TECK BOYS “Shattered Dreams” DANCEFLOOR
4. DREAMSCAPE *Techno Oreams* F88
5. RARE ARTS ‘Boriqua Posse {Re-mix) SR AECORDS
8. SAMPLE MINDED Etemnity" BOTTON LIE

7. SMOKE SIGNALS "Epilogue:l Want Your Love™ EMOTIVE

8. MAURICE “Melody Remix” 1D RECORDS
9. CHOSEN FEW *Positivity" FOKUS RECORDS
10. SERIOUS BEATS *Volume Two" DANCEFLOOR
1. SOUND SOURCE "Naked Theme' RIGHT AREA

12 FREQUENCIES BASS & BLEEPS Vol F2.
13. "HOUSE WITHOUT A HOME - Vol §* MAACHAN RECORDS

14, TRANSCENDENCE "Frenzy'fefc. STROBE
15. EBONEE "Stand Strong, Stand Tal" ECHO USA
16. TAALAM It's A Political Thing’ HYPERTHAUST
17. PROJECT XYZ "4 Track EP. WORE WySIC

18. BITS AND GROOVES “Vokume 2 FA8
19. BASS IS BASE “The Spirit HIBIS
20. YOLANDA "Living For The Nite" UR. RECORDS

Compiled from reperts given by Independent
Record Stares, Ciobs and D.4.'s nalisnwids.

All the above tilles available Thramgh:

VISTA SOUNDE INTERMATIONAL, INC.
215 Englewoad Avenue
Englewand, N.J. 07631

Tel: 201-568-0040 FAX: 101-568- 2558

PROMOTING INNOCENCE

Cooltempo/Chrysalis recording act
Innocence was in the enviable posi-
tion of coming to the U.S. after
having already generated five hits
in its native U.K. A surprising suc-
cess for a group that began, ac-
cording to singer Gee Morris, as
“very much of an experiment.”

“I was temping in a bank when
they called me,” says Morris, refer-
ring to the group’s other members,
the production/songwriting team
of Anna Jolley, Mark Jolley, and
Brian Harris. “They asked me to
come down and do a song they had
written for me.”

Initially compared with Soul II
Soul because of its down-tempo
grooves and Morris’ smooth, so-
phisticated delivery, Innocence
soon carved its own niche with a
combination of R&B, house, jazz,
and ambient styles.

“We're trying to introduce a live
feel back into dance music,” says
Morris. “Kids are getting tired of
the same samples over and over
again.”

That awareness was evident on
the group’s first U.S. single, “Let’s
Push It,” which enjoyed under-
ground club success but never
broke in the mainstream. Over a
chugging rhythm section, Morris
weaves her voice in and out of a
mellow electric guitar solo, creat-
ing a new sound from familiar but

disparate elements.

Morris drew on her experience
as a session singer with such acts
as Duran Duran, Jonathan Butler,
the Pet Shop Boys, and Stevie
Wonder. “I’m not uncomfortable in
almost any musical genre,” she
says. “I think of our sound as a
mature version of dance.”

Judging by the songs on the
group’s album, “Belief,” that ma-
turity extends to Anna Jolley’s lyr-
ics, as well. Morris uses phrases
like “uplifting,” “positive vibes,”
“thriving off each other’s ener-
gies,” and “seeking knowledge of
self” to describe the 10-song set.

“All our tracks have messages,
but you’re not obliged to respond
to them,” she says. ‘“People tend to
listen more when they’re not in-
timidated.”

Although “Belief” got off to a
slow start in the U.S., Chrysalis
plans to forge ahead with a new
single from the album, “Silent-
Voice.” PETE ARDEN

EMF DIPS INTO SUCCESS
Along with compatriots Ride and
Charlatans UK, EMI recording
group EMF is involved in a burst
of young energy that has
ensconced itself on the U.K. pop
and dance charts and has begun to
have a strong presence on the U.S.
charts as well.

The combination of a successful

concert tour, a top 10 club and pop
radio hit with “Unbelievable,” and
a well-received first album,
“Schubert Dip,” has made the band
feel like it has hit the U.S. with a
vengeance. And the group plans on
enjoying every moment of it.

“EMF are here to enjoy,” says
band member Derry Brownson.
“The whole thing about the music
business is that everything’s so
serious. We’ve knocked down a
few barriers.”

Ian Dench adds, “We don’t look
miserable on stage.”

EMF likes to stand up and be
counted—or even do some of the
counting itself. As for the
continual comparisons to other
bands EMF has had to endure, the
group members take them lightly.

“All music has degraded to a
dance beat,” says Dench.
“Everyone’s doing it; [take] My
Bloody Valentine for example. But
‘Unbelievable’ is basically a rock
song you can dance to.”

“Schubert Dip” is d 10-song set,
highlighted by the controversial
track “Lies,’” the current single. It
has drawn sharp criticism from
Yoko Ono due to the use of a
sound bite from Mark Chapman in
which he gives a description of his
assassination of John Lennon. The
band and EMI have agreed to
remove that sample from the
single. RICK MORDECON

vie V's fab new 12-inch, “That’s The
Way It Is” (which features choice
rhymes by Monie Love), the U.K.-
bred producer/songwriter is al-
ready hard at work on his second al-
bum for Mercury. Still in early
stages, it will tentatively include ap-
pearances by Thelma Houston,
Ruby Turner, and a newcomer
named Jacqueline Juliet ... Folks
in search of CD versions of their
fave "70s disco classics should look
for three more volumes to be added
to Priority Records’ (Hollywood,
Calif.) extensive “Megahits” series.
Due out in August, the collections
will include such gems as “Passion”
by the Flirts, “You Sexy Thing” by
Hot Chocolate, “‘Fire’’ by Ohio
Players, and “Knock On Wood” by
Amii Stewart . . . Speaking of disco,
prepare for Omar Santana house
remixes of Sarah Dash’s nugget
“Sinner Man,” out this month on
Chicago-based Composite Records.
Rapper Kool Rock Steady, who re-
cently left DJ International to join
Composite, has also added a rhyme
or two.

Workin’ It. House music diva Liz
Torres visited Frankie Knuckies at the
Sound Factory in New York during a
recent trip to promote her new
Streetside single, “Out Of My Life
(Don’'t Mess With Me).” Knuckles is
preparing for the release of his Virgin
Records debut album, “Beyond The
Mix,” which is due out in August. The
first single from the set, “The Whistle
Song,” ships to club DJs next week.
(Photo: Tina Paul)

Hot Dance Breakouts
CLUB PLAY

1. KISS THEM FOR ME SIOUXSIE AND
THE BANSHEES Gerren

WHAT WOULD WE DO DSK FFrr

NO DEEPER MEANING CULTURE
BEAT epic

EVERYDAY PEOPLE ARETHA
FRANKLIN ARISTA

THAT'S THE WAY IT IS THE
ADVENTURES OF STEVIE V MERCURY

12" SINGLES SALES

1. THINGS THAT MAKE YOU GO

HMMMM C&C MUSIC FACTORY
COLUMBIA

. MALFUNCTION N-JOI rca

. BORROWED LOVE BINGO BOYS
ATLANTIC

. 000PS 808 STATE TomMMY BOY
. THROW YOU DOWN THELMA
HOUSTON RePrISE

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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White Winged Voice. Stevie Nicks, left, joined Mark Lennon, lead singer of the
Zalifornia band Venice, right, at the Santa Monica: club At My Place, in a benefit
how for the twin brother of the band’s drummer, recently diagnosed with multiple
slerosis, with additional proceeds going to the National Multiple Sclerosis Society.
e all-star guests at the June 4 show also included Jackson Browne, drummer
L tias Taylor, and Little Feat percussionist Richie Hayward. Venice has released a
d  on Modern/Atlantic Records. Venice guitarist Michael Lennon and drummer
Su  tt Crago will back Nicks on her summer tour, which opens July 9 at the

Wt dlands Pavilion in Houston. (Photo: Robin Carr).

EBY SCOTT BRODEUR

NEW YORK—Mick Jones couldn’t
help himself. While at a London party
with some of his friends this winter,
Jones snuck into the room with the
stereo and popped in a song from his
band’s new album. Call it personal-
ized market research.

“The tape was on for 10 seconds
and everyone was asking if this was
the new Foreigner record,” Jones
says. “I thought that was incredible.”

For a number of reasons. First, the
new Atlantic Records dise, “Unusual
Heat,” was then months away from
being released, and not many people
even knew about it. More important,
the new album is the band’s first
without lead singer Lou Gramm.

The reaction at the party is the
same one Atlantic executives are hop-
ing radio programmers and record
buyers have. They want people to re-

alize that Foreigner is lead guitarist

G THERED AROUND the table at the Tower Books
st ‘e in lower Manhattan were three individuals who
hi e felt the sting of censorship—the renowned Allen
G sberg, poet Elen Myles, and editor and publisher
B: ney Rosset, formerly of Grove Press, the publish-
in house that bucked the moralists of an earlier day
to ring out such once-banned books as ‘“Lady Chat-
te y’s Lover,” “Tropic Of Cancer,” “Naked Lunch,”
ar “The Autobiography Of Malcolm X.”

sining them before a small audience at this low-key
bc k party were two writers in

sensored Reading; Estefan Endorsement;
Divinyls Lively; Simon In Central Park

tion to restrict access to violent, misogynistic re-
cords—without asking the more soul-searching ques-
tion of why so many young fans respond to this stuff.
As repugnant and troubling as such discs may be,
they call for vigorous criticism—not censorship. (See
The Rhythm & The Blues, page 23). And that critical
discussion is not possible, of course, without preserv-

ing the right of expression for all.
It is a right under siege. But “50 Ways To Fight
Censorship” offers a battle plan, ways to work
through the political system, the

th forefront of today’s battle
ag inst restrictions on free ex-
pr 3sion—whether in print, on
st ‘e, on screen, or in pop music.
D wna Demac, with her book
“I yerty Denied” (Rutgers Univ.
P1 3s, $10.95), has provided an es-
se tial account of censorship’s
rit in the '80s and what it means

schools, the media, the market-
place, the existing network of
free expression organizations,
and more.

Most important of all, the book
says don’t believe the right-wing
hype that has made raunchy rap
or rock the focus of the debate.
Step No. 50: “Attack the real ob-

to my artist—or audience—to-
de¢ . And Dave Marsh, editor of
th rock’n’politics newsletter “Rock & Roll Confiden-
ti: ” has compiled “50 Ways To Fight Censorship,
A: | Important Facts To Know About The Censors”
(T ander’s Mouth Press, $5.95), an indispensable
D. Y. guide to joining the free-speech fight.

n the eve of the long Fourth of July break—when
it" worth celebrating a nation’s declaration of free-
d¢  with more than a picnic—the Beat offers these
su gestions for your summer reading list. In the
n¢ e of disclosure, let me acknowledge a minor role
as contributor to Marsh’s book (and a contribution of
m  proceeds to the anti-censorship “Right To Rock”
ca paign). But no one who works in the music or
hc e entertainment industry, or enjoys their creative
ov ut, can afford to ignore the history in “Liberty

by Thom Duffy

scenities: homelessness, unem-
ployment, war and militarism,
racism, sexism, AIDS, homophobia,” it says. “Censor-
ship often serves the basic purpose of thought control.
It’s designed to sweep aside essential questions—
about power and its profits particularly—while rais-
ing phony ones.”
And it is time to fight back.

'ON THE BEAT: “Gloria Estefan and Bacardi Im-
ports, Inc. urge fans to ‘make the responsible
choice,’” ” trumpets a press announcement of Bacardi’s
sponsorship of the singer’s 1991 North American tour,
hyping the company’s new low-alcohol rum drink.
While the deal includes ads by Estefan encouraging
moderation, wouldn’t the more “responsible choice”
have been a non-alecoholic sponsor? . . . Hi-Five, mean-

Foreigner’s Latest Sound Is Familiar

New Singer Complements Vets On ‘Unusual’ Set

Mick Jones, not Lou Gramm. And
that’s what Bud Prager, president of
E.S.P Management Inc. and a long-
time member of the Foreigner team,
also expects.

“Music comes from a person,”’
Prager says. “Mick Jagger may be
the star of the Rolling Stones, but it’s
Keith Richards that gives the group
its sound. It’s always been like that.”

In its 15 years of recording, For-
eigner has sold more than 30 million
records. All six studio albums have
enjoyed significant play at album
rock stations as well as top 40 outlets.

But with the budding success of
his solo efforts, Gramm could no
longer commit to Foreigner the way
the band expected him to, Jones says.
So when discussions for “Unusual
Heat” began, Gramm told the band
he did not have the time to devote to
recording and touring.

“Lou made the first step and
said he couldn’t meet our expecta-
tions,” Jones says. ‘“It was actual-
ly a huge relief. We all just took a
big breath and realized that it was
the best thing for everyone.”

(Continued on next page)

38 Special Shoots For Wider
Audience With Charisma Debut

@BY CARLO WOLFF

CLEVELAND—Guitarist Jeff
Carlisi of 38 Special prides himself
on records that tuck Southern rock
punch into a slick pop package. He
says “Bone Against Steel,” the
band’s debut for Charisma Records
after nearly 14 years with A&M,
will expand the group’s following
while retaining its longtime fans.

Sparked by the top 10 album rock
single “The Sound Of Your Voice,”
the album’s 13 tunes represent a
year of songwriting and four
months of studio work. Carlisi is on
the front line along with vocalists
Donnie Van Zant and Max Carl, who
joined the band with guitarist Dan-
ny Chauncey in late 1987 after the
departure of singer Don Barnes.

The first album this lineup did
was 1988’s “Rock And Roll Strate-
gy,” which yielded the hit “Second
Chance.” Despite that album’s suc-
cess, Carlisi thinks “Bone Against
Steel” is better, particularly since
former Survivor tunesmith Jim Pe-
terik co-wrote several tunes, includ-
ing the new single.

The new disc also reunites the
band with Phil Quartararo, presi-
dent of Charisma Records. Quartar-
aro first worked with 38 Special in
1977 as a regional promotion man
for A&M, when the band was a
baby act.

“‘Rock And Roll Strategy’ was a
bit of an experiment,” Carlisi says.
“We had been together about six

months before we made that rec-
ord.” While “Strategy” is a “good
record, not a great record,” Carlisi
says “Bone Against Steel” is “the
best we’ve ever made.” That comes
from a man who considers 1981’s
“Wild Eyed Southern Boys” a hot
album that “typified the spirit and
sound of its time.”

(Continued on next page)

Chris Whitley’s
Bluesy Bow

@ BY THOM DUFFY

NEW YORK—As Chris Whitley
describes the sparse, blues-ac-
cented songs on “Living With
The Law,” his debut dise on Co-
lumbia Records, he talks not of
lyrics, but of landscapes.

He sits in a coffee shop in
Manhattan’s old Hell’s Kitchen
neighborhood, where the land-
scape is one of walk-up tene-
ments and street-front meat
markets. It evokes an earlier,
earthier era, despite the modern
glitz so close by.

So it is with Whitley’s Colum-
bia dise, which arrives Tuesday
(2) after an extensive promotion-
al buildup by the label. The 12-

(Continued on next page)

/ SHURE"

The microphones

D ied,” or.the ideas offered in “50 Ways ... " while, disputes reports that the young singers are no 1
ctions such as the recent explicit-lyric-labeling longer on the Budweiser Superfest bill with L.L. Cool the p rOfeSSlona‘lS
ve 1 in Louisiana (Billboard, June 29) make it clear J, Ralph Tresvant, Keith Sweat, Pebbles, and John- stand behind
th efforts to brand and limit access to pop music, ny Gill. Manager Robert Ford says Hi-Five “has no ¢
an ng other arts, have not stopped. The recent rise of problem with what Anheuser-Busch is trying to do THE SOUND
N. ".A.’s hardcore rap disc “Efil4zaggin” to No. 1 on  and no intention of performing on dates deemed inap- OF THE PROFESSIONALS® Mark Slaughter
th Top Pop Albums chart seems certain to unleash propriate by the sponsor. However,” he adds, “it is un- WORLDWIDE of Slaughter
L-t.l: right-wing moralists again. They will demand ac- (Continued on next page)
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www americanradiohistorv com


www.americanradiohistory.com

BN TALENT

FOREIGNER’S NEW SOUND

(Continued from preceding page)

Jones also knew he wanted to
continue the band with bassist
Rick Wills and drummer Dennis
Elliott, and he solicited tapes for a
new singer. “A lot of names that
would surprise you came up as
possible replacements,” Jones
says, smiling. “But I didn’t want to
go with someone well-known.” So

‘We had to find
somebody fresh
to forge ahead’

he pored through hundreds of
tapes—there were many who did
perfect Gramm imitations—before
he came across the one sent by
Johnny Edwards.

Edwards, 36, originally from
Louisville, Ky., is a bar band veter-
an who did the audition tape on a
whim from his manager at that
time. Jones was immediately im-
pressed.

“I heard the tape, and in the
first four bars of his singing I
knew that this was the voice |
wanted,”” he says. ‘“There was
emotion and strength. There was
tone and attitude. It was perfect. I
could have gone for a Lou Gramm
clone, but I knew it was the wrong
thing to do. I knew we had to find
somebody fresh to forge ahead
and write another chapter in our
career.”

So Jones took a chartered plane
to Los Angeles where Edwards
was living and asked him to come
back to New York that same day to
begin working on material. Ed-
wards did, and the material came
to be “Unusual Heat,”” a record
filled with the same type of pop/
rock songs that have made For-
eigner such a consistent chart win-
ner. The lead single from the al-
bum, “Lowdown And Dirty,” de-
buted in the top 10 on the Album
Rock Tracks chart.

Paired with veteran producer
Terry Thomas, Jones was able to
come up with songs that drew
from his strengths—beefy guitar
riffs and catchy choruses—with-
out sounding formulaic or dated.
““Only Heaven Knows’’ and
“Mountain Of Love” are two ex-
amples of the crunchy pop that has
become synonymous with Foreign-
er. The ballad “I'll Fight For You,”
though a bit lengthy at more than
six minutes, could also be a big sin-
gle for the band.

PUBLICITY

PRINTS

LUthographed On Heavy Gloss Stock
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COLOR
1000 - $396.00
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Chicago Blues Fest Trumpets Alligator Records

B BY MOIRA McCORMICK

CHICAGO—Nearly 600,000 people
attended the eighth annual Chica-
go Blues Festival June 14-16 at
Grant Park’s Petrillo Bandshell.
The festival, which featured,
among other things, a 20th anni-
versary salute to pioneering blues
independent Alligator Records,
drew a total of 590,000, compared
with last year’s tally of 550,000.
The most heavily attended eve-
ning was June 15, when 210,000
turned out to see a program titled
“Uptown Saturday Night,” which
included headliners Betty Everett,
Jimmy Witherspoon, Joe Louis
Walker, Champion Jack Dupree,
and Junior Wells. Blues Fest’s
opening night, with its customary
theme of “Sweet Home Chica-
go”’—which this year featured the
Alligator tribute—drew 200,000
people. The evening’s lineup fea-

tured all artists from the Chicago-
based label, including Koko Taylor
with Kenny Neal, Lonnie Brooks,
Son Seals, Little Charlie & the
Nightcats, Li'l Ed & the Blues Im-
perials, and others.

Sunday’s main headliner, Willie
Dixon, was forced to cancel his ap-
pearance due to an injury, but
members of his musical family per-

formed classic Dixon tunes such as
‘““Hoochie Coochie Man.”” Other
headliners included Jimmy Rogers
and Sunnyland Slim, plus numer-
ous artists in a pair of special sets.
“Echoes of Robert Johnson” hon-
ored the 80th anniversary of the leg-
endary bluesman’s birth with perfor-
mances of his music by Taj Mahal,
John Hammond, and others. The oth-

er set, “KFFA’s King Biscuit Time,”
paid tribute to the longest-running
blues radio program in the country,
and featured Pinetop Perkins, Rob-
ert Jr. Lockwood, and Frank Frost
with Sam Carr.

Assistance in preparing this sto-
ry was provided by Patricia Ma-
lecke.

38 SPECIAL SHOOTS FOR WIDER AUDIENCE

(Continued from preceding page)

“Wild Eyed” and its hit, “Hold On
Loosely,” show how 38 Special was
evolving, according to Carlisi. “If
you listen to those songs lyrically,
they’re really not Southern songs,”
he says. “The thing that made it
Southern was we were still a
bluesy, roots-oriented band and the
spirit and fire a lot of Southern
groups had were very much part of

the 38 Special sound.”

The band has always been able
“to combine that Southern, blues-
based music with a pop sensibility.
The more you do it as a songwriter,
all you can do is become better at
it,” Carlisi says.

“When you have an act that’s
been making records for as many
years as this, the catch is to make it

NEW ON
THE CHARTS

“My music is 2 mix between pop and
jazz,” says Candy Dulfer. “If people
accept it as well as they did in Eu-
rope, it would be great; it would be a
sign that people are willing to listen
to something a bit more complicat-
ed.”

While male musicians like Kenny
G continue to prove that instrumen-
tal songs can wander into pop terri-
tory, rarely if ever does a woman
come along who can do the same,
charming a mainstream top 40 audi-
ence without singing a word. Enter
Candy Dulfer, a Holland-born saxo-
phonist who at the age of 21 landed
a U.S. deal with Arista Records and
is currently in the Hot 100 with her
instrumental song “Lily Was Here,”
written and produced by the Euryth-
mics’ Dave A. Stewart.

Dulfer credits her father, a fam-

ous Holland jazz musician, for en-
couraging her to perform. She be-
gan doing so at the young age of 12
and two years later created her own
band, which performed in her home
town of Amsterdam. As time went
on, the artist gained a loyal follow-
ing in the Netherlands and soon
took her eight-piece act on the road

CANDY DULFER

to other European countries.

As news of her talent spread,
Dulfer hooked up with the director
of “Lily Was Here,” a Dutch movie
in need of a soundtrack. The direc-
tor introduced her to Stewart and
the two immediately developed an
artistic rapport.

The title song from the film,
which included Dulfer’s solo sax
performance, was released through-
out Europe and went to No. 1in Hol-
land and top 10 in countries includ-
ing England, Germany, and France.
She was subsequently signed to
BMG International and was given
the opportunity to record “Saxua-
lity,” a full album of material that
includes songs she wrote with her
guitarist, Ulco Bed. Arista picked
the disc up for stateside release
three months ago.

Dulfer is currently planning a sec-
ond album and is set to embark this
summer on a European tour that
will be followed by U.S. gigs in the
fall. JIM RICHLIANO

CHRIS WHITLEY’S BLUESY BOW

(Continued from preceding page)

song disc, composed by Whitley on a
1928 National steel guitar, was pro-
duced by Malcolm Burns, engineer
and keyboard player for Daniel Lan-
o0is, and recorded in Lanois’ New Or-
leans studio. The result is a sonic mix
of the very old and very new: Robert
Johnson meets U2.

The album’s atmospheric style is
inspired by “places that I lived that I
really wanted the music to sound
like,” says Whitley, a Texas native,
bred in locales from Oklahoma to
Mexico to New England, who cut his
musical teeth from street gigs in
New York to pop bands in Belgium.

“I played for awhile in the '80s in
these electro-pop bands and, basical-
ly, what it did was bring me back to
what I valued,” he says. A fan of
blues records from the '40s and ’50s,
Whitley credits Johnny Winter’s 1969
debut disc on Columbia with turning
him on to the blues bite of the steel
guitar.

When Whitley returned to New
York from Europe in 1988, he was de-
lighted to discover a boom in blues

clubs—and privileged to meet Lanois
through a mutual friend. Last year,
at a barbecue at Lanois’ home in New
Orleans following the Jazz & Heri-
tage Festival, the producer in turn in-
troduced Whitley to L.A.-based music
publisher Kathleen Carey, president
of Reata Music.

“I got home from New Orleans
and was playing his tape in my car,”
recalls Carey. “I pulled off the road,
tracked him down on the phone, and
said, ‘I've got to work with you.””
She signed Whitley to a publishing
deal a week later.

Among the many label execs for
whom Carey subsequently played
Whitley’s demo tape was Michelle
Anthony, senior VP of Sony Music.
As record company interest in Whit-
ley snowballed, he obtained manage-
ment with Nick Wechsler and Danny
Heaps of Addis Wechsler & Asso-
ciates, who represent the likes of
Robbie Robertson, Sinead O’Connor,
Steve Earle, and Michael Penn.

But Columbia—which experienced
one of the surprise hits of 1990 with

its boxed set of vintage Robert John-
son blues—successfully wooed Whit-
ley and, after signing him, presented
him in select industry solo showcases
last fall.

The label’s campaign for Whitley,
which began at the National Assn. of
Recording Merchandisers’ conven-
tion last spring, started rolling in ear-
nest two months ahead of the in-store
date of “Living With The Law.” Ad-
vance tapes and a postcard endorse-
ment from Lanois were mailed in
May. Trade magazine ads, a national
promotional tour, and promo CDs for
album-rock and modern-rock outlets
hit in June. Whitley's song “Kick The
Stones” is on the soundtrack of the
sleeper hit flick “Thelma & Louise”
and a video of the album’s title track
is aimed at MTV and VH-1.

Whitley, meanwhile, soft-spoken
and video-genic, looks forward to a
latesummer showcase tour and the
most direct promotional tactic of all.
“You just have to see me play live,”
he says. “lI know—really know—
what I do.”

as fresh as you can but not alienate
the core fan who has given the band
growth and momentum,” Quartar-
aro says. “I've been able to see this
band develop and become more
mass-appeal in terms of consumer
awareness. I've been able to see it
refine itself.”

In the '70s and ’'80s, 38 Special
worked the album rock field, like
Lynyrd Skynyrd, Molly Hatchet,
and the Allman Brothers. But in the
'90s, its core fan has grown up and
its music has gained broader appeal,
according to Quartararo, who notes
that “Second Chance” was success-
ful at top 40 and AC and it had a
winning video.

“We think we have a half-dozen
hits in this album,” he says. “Some
lean AC, upper demo, some more
rock. You introduce the new album
by letting the consumer who has
been there for 12 albums know the
band has a new album. Then you
start to broaden the base.”

THE BEAT

(Continued from preceding page)

fortunate that the sole sponsor of
the largest national tour featuring
black artists is a distributor of alco-
holic beverages” ... While the Di-
vinyls touched the pop top 10 last
month with their delightful ditty “I
Touch Myself,” a rocking Ritz gig
by the Virgin Records’ act in New
York June 20 proved these Aussie
punks have lost none of their guitar-
crunch credibility during the past
decade.

0N THE ROAD: New York City of-
ficials (hungry for any good news
nowadays) say Paul Simon plans a
free concert this August in Central
Park. An HBO special and album
are being discussed . .. Poison cut
short its “Flesh & Blood” tour after
the flesh and blood of bassist Bobby
Dahl’s fingers were broken in a
slammed car door. But the band de-
nies rumors of a breakup. A live,
double disc, with five new studio
tracks, arrives this fall ... Blue
Oyster Cult and Rights Of The Ac-
cused launched a summer club
swing June 26 at Biddy Milligan’s in
Chicago ... Yes opens a summer
U.S. tour Friday (5) at the Florida
State Fairgrounds in Tampa, Fla.
... Tour openings: keyboardist Jan
Hammer and jazz drumming great
Tony Williams, Sunday (30), Park
West, Chicago; Amy Grant, Thurs-
day (4) Civic Arena, Pensacola, Fla.;
Steel Pulse, Wednesday and Thurs-
day (3-4), the Greek Theater, Los
Angeles; EMF, July 8, Le Spectrum,
Montreal; Robert Palmer, July 12,
Caesar’s, Lake Tahoe.
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Racketeer Influenced and Cor-
rupt Organizations Act, a federal
statute that deals with mail and
wire fraud. In an action filed June
11 in the U.S. District Court of New
York, Hunter Country Club Inc. of
Richmond, Ill., which ASCAP has
been attempting to license since the
mid-'80s, claims that, among other
things, it has had a tough time ob-
taining information with regard to
copyrights licensed by ASCAP, so
much so that brochures it mails de-
claring the availability of such in-
formation are fraudulent to the
point of break-

ing the law.
ASCAP gen-
eral counsel
Bernard Kor-
man says the
action has no
merit, adding

by Irv Lichtman
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il theater annotator
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he can recall
only one other
case in which ASCAP was charged
with racketeering and that case
was thrown out of court.

"ICE BEGINNING: Keith Thom-
as, staff writer/producer for Sony
Music, has given the publisher his
first hit effort, having already
shown his stuff as the co-writer of
Amy Grant’s smash “Baby Baby.”
For Sony, the relationship is with
the big R&B single ‘““Addictive
Love,” a Capitol outing by BeBe &
CeCe Winans, also co-writers of
the song. Thomas is producer of the
session.

DEAIS: Los Angeles-based Play-
hard Music has signed an exclusive
subpublishing agreement with Sil-
ver Angel Music to represent the
Sade catalog as of Monday (1). The
catalog contains about 40 songs,
mostly from the albums “Diamond
Life,” “Promise,” and “Stronger
Than Pride.” Harry Paress and
Curt Cuomo, writers with such art-
ist credits as Bangalgore Choir
(Giant), Vixen (EMI), and Pretty
Boy Floyd (MCA), have worked out
a co-publishing deal with Playhard.
The duo is collaborating with John
Wetton (from Asia), Ricky Phillips
(from Bad English), Debbie Holli-
day (from Stilletto), and Jimu Ja-
mison (from Survivor) ... Mea-
dowgreen Music, the Christian mu-
sic publisher in Nashville, has
extended the writer contracts of
Larry Bryant, Billy Simon, and
Mark Hauth.

PRINT ON PRINT: The following
are the best-selling folios from

A BILLBOARD
SPECIAL SALUTE

DIANE WARREN

THE #1 POP SONGWRITER OF THE YEAR
The top recording artists in the world know her. So do the top
producers... radio programmers... and record company
executives in search of the song ready to crash the top 10 on it's
way to No.1... in search of the song that has "breakout" and
"breakthrough" written all over it... and into it... by the most

successful songwriter of our time.

ISSUE DATE: AUGUST 24

This ledtot :company’sinvolve- Warner Bros. Publications:
ment in its fi - effort in the music 1. Dances With Wolves, soundtrack AD CLOS E:J ULY 30 "
print field. In 1e U.S,, its distribu-  selections E
tion will be t ough Hal Leonard 2. Megadeth, Rust In Peace (guitar g
Publishi g ice of 14.
L L R 2 R ?b&elmm After The Rain (guitar FOR AD DETAILS CALL: CHRISTINE MATUCHEK 213-859-5344 &
tab) o
THE YEARS 1AVE SEEN lots of 4. Cole Porter 100th Anniversary @
challenges to anket licensing, but  (piano/vocal) e
few have ac sed a performing 5. Rediscovered Gershwin (piano/ g
rights organi :ion of violating the  vocal) &
BILLBOARD JUL 3, 1991 33

WwWwWwW americanradiohistorv com



www.americanradiohistory.com

AMUSEMENT BUSINESS®

BOXSCORE %™

ARTIST(S)

Venue Date(s)

Ticket Price(s, Capacity I

STEPHEN Ry e—s
SONDHEIM =

ON RECORD

A BILLBBOARD
SALUTE

EVERY ORIGINAL CAST RECORDING
RELEASE OF A STEPHEN SONDHEIM
MUSICAL IS A MAJOR EVENT. WITH THE
RELEASE OF HIS LATEST SHOW
"ASSASSINS", JOINBILLBOARD IN A
SALUTE TO BROADWAY'S MOST
DISTINGUISHED COMPOSER/LYRICIST AS
WELL AS THE LEADING ROLE

RCA VICTOR

HAS PLAYED IN CAPTURING
BROADWAY ON RECORD.

ISSUE DATE: AUGUST 3

AD CLOSE: JULY 9

FOR INFORMATION CONTACT:
ANDY MYERS 212/536/5272

|

l

GRATEFUL DEAD:
ROGER MCGUINN

GRATEFUL DEAD
DWIGHT YOAKUM

JULIO KLESIAS
MAX ALEXANDER

GRATEFUL DEAD
JOHNNY CLEGG & SAVUNA

FRANK SINATRA

STEVE LAWRENCE
EYDIE GORME

THE MUSIC OF ANDREW

LLOYD WEBBER

| THE BEE GEES

| GUNSN'ROSES

SKID ROW

| GUNS N'RUSES

|
L

!
|
f

L

SKID ROW

DON HENLEY
SUSANNA HOFFS

GUNS N’ ROSES
SKID ROW

FINGERS TAYLOR &
THE LADYFINGER REVIEW

1 ELWIS COSTELLO

|

| THE REPLACEMENTS

e |

AC/DC
LA GUNS

Soidier Feld June 22

Chicago
| I

RFK Stadium wnels |

Washington,

D.C.

Radio City June 11-22
Music Hall ‘I

New York

Los Angeles June 1
Coliseum
Los Angeles

4
Sports Palace June 22
| Mexico City,
Mexico

+ — e
Universal June 20-22
Amphitheatre
Universal City,

Calf

4
Hersheypark June 11
Stadium |
Hershey, Pa

The New Pine June 19-20

{ Knob Music

| Theatre

Clarkston, Mich

Schyler-Halle June 10-11
Stuttgart

Germany

$1,573,891 58,416
$27.50/%22 seflout

$1,322,900 53,597
$25 seliout

$1.291,510 39828
$35/$30/825 41,692
sefiout

$1,019,200 40,768
$25 60,000

S S — i

$872,582
(2,643,435,000
Mexican pesos)
$83.33/$60/325

$760,690 25,004 T

| $32.50 sellout |

$628,460 2721
$32.50/$22.50 30,000 |

$612,039 27,402 T
$23.50/$21.50 sefiout |

|
|
.

$546,939 18326
(959,143 19,086
German marks)

$45.71/820

S — = i

The Spectrum June 14
Philadelphia

-t — 1S
Nassau June 17
Veterans
Memorial
Coliseum
Uniondale, N.Y. L
Garden State June 18-19 |
Arts Center
Holmdel, N.j

Charlotte
Coliseum
Charlotte, N.C

= S A
JIMMY BUFFETT & Shoreline June 15
| THE CORAL REEFER BAND Amphitheatre

Mountain View
Calif

Madison Square June 22
Garden
New York

Olympic June 23
Saddledome

$450,425 18,017 |
$25 sellout

—— -
$436,550 17,462 |
$25 sellout

Radio City Music

Promoter

Jam Prods.
Metropolitan
Entertainment

Metropolitan
Entertainment/
Celtar Door Prods.

Hall Prods.

Bill Graham
Presents
Avalon Attractions

Ogden Presents
Ocesa

MCA Concerts

Joseph
Entertainment
Group

Cellar Door Prods
Belkin Prods. |
Metropolitan [
Entertainment

—
Marek Lieberberg
Konzertacentur

GmbH

Electric Factory
Concerts

Metropolitan
Entertainment

. o &

$433,925 21,604
$27.50/$17.50 sellout

= e —

17349

in-house

| cellar Door Prods.

sellout
|

182
$25/$19.50 sellout

$362,225 14,489
$25 15,006 |

L , |
i $343,683 15117 H

Bill Graham |
Presents

Ron Delsener
Enterprises

Perryscope
Concert Prods.

Calgary,

(393,001 17,489 i

! Canadian)

Albertat $26.50
== — S = =

JINMY BUFFETT & | Blockbuster
THE CORAL REEFER BAND Desert Sky
FINGERS TAYLOR & Pavilion
THE LADYFINGER REVIEW Phoenix

GUNS N’ ROSES Hampton

SKiD ROW Coliseum
Hampton, Va

AC/DC Shoreline

LA GUNS Amphitheatre
Mountain View,
Caiif.
ARCO Arena
Sacramento,
Calif.

CLASH OF THE TITANS: Alpine Valley
ANTHRAX/MEGADETH Music Theatre
SLAYER/ALICE IN CHAINS East Troy, Wis.

STEVE WINWOOD Garden State
WARREN ZEVON Arts Center
Holmdel, N.J.

THE MUSIC OF ANDREW Concord
LLOYD WEBBER Pavition
Concord, Caiif.

ELVIS COSTELLO Mann: Music
THE REPLACEMENTS Centre
Philadelphia

SIMMY BUFFETT & Concord’

THE CORAL REEFER BAND Pavilion
FINGERS TAYLOR & Concord, Calif.
THE LADYFINGER REVIEW

STX World Music
VINNIE JAMES Theatre
! Tinley Park, HI.

June 23 | $326,359 17,267

$23/818 18,000

June 22 $310,500 13,800

$2250 seliout

$268,600 14252
$22.50/%19.50 20,000

June 15 $265,110
$25/%22.50

June 15 $238,652
$29.50/%24.50/
$18.50/310

June 22 $216,799
$28/817.50

June 18 $200,913
$32.50/%17.50

lune 15 $19%6,215
$22.50/$12.50

June 16 $192,117 8550
$29.50/%19.50 seliout

June 21 $190,677 10,591
$22.50/320/ 20.000
$9.80

| Evening Star
| Prods.

Cellar Door Prods

Bill Graham
Presents

Bill Graham
Presents

Joseph
Entertainment
Group

in-house

Bill Graham
Presents
in-house

Electric Factory
Concerts

Bill Graham
Presents
in-house

Tinley Park Jam
Corp.

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores shouid be submitted to:

Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-327-1575. For research information
and pricing, call Laura Stroh, (615)-321-4254.
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Brooks’ Tow

“Fighting Fire With Fiy

rring Success At Fan Fair

»

v °
‘No Fences’ 'hain’s Top Seller At Fest
NASHVILLE—Garth  ooks’ tri- At Tower’s regular Nashville lo-
ple-platinum ‘“No Fe ‘es’” was cation, the sales ranking was the
Tower Records’ best-s¢ ng album same except that Mark 0’Connor’s
at its Fan Fair operatioc 1ere June “The New Nashville Cats” nudged
11-14. Daniel out of 10th place.

The others in the t 10 sales According to Tower manager Mi-
ranking were, in this 3er: Alan  chael Tannen, sales were up over
Jackson’s “Don’t Rocl "he Juke- last year only slightly at the Fan
box”; Ricky Van Shelt ’s “Back- Fair store but up “a good deal” at
roads’’; Travis Tritt’ “It’s All the regular store. Several top coun-
About To Change’”; ' ice Gill’s try and gospel acts did live late-
“Pocket Full Of Gc !’; Clint night acoustic sets at the regular
Black’s ‘“‘Put Yours f In My Tower location.

Shoes’’; Jackson’s “H e In The Although he says he doesn’t have
Real World”; “Garth I oks”; the the specific count, Tannen esti-
Kentucky Headhunter ‘Electric mates that the top two albums sold
Barnyard”; and Dav Daniel’s more that 200 copies each at the

Fan Fair location.

Country Music TV, Radio Team Up

25 Stations Join Vid Channel’s Promo

@ BY EDWARD MORRIS

NASHVILLE—In mid-July, Country
Music Television will begin a continu-
ing cross-promotion between itself
and radio stations in the various mar-
kets where the music video program-
ming service is available. The pur-
pose of the promotion is to shift fan
attention back and forth between a
participating radio station and CMT.
So far, 25 stations have agreed to
participate. Under the terms of the
promotion, each station gets exclusiv-
ity in its market area. It will allude to
CMT during its broadcast day “as
practical and appropriate,” citing the
local CMT channel number and the

cable system that carries the service.

Keith \

Upcoming

KENTUCKY BLUE
thing profoundly mov
Keith Whitley album
ber. This isn’t a great:
of the songs haven't
enrich the project eve
ducer, Garth Fundis,
archives, demos, ani
sound bites to illustra
ing character and art
unveiled songs is a dv
with Earl Thomas Cc
ley called ‘‘Brothe)
Love.” (That song,
the way, is also on Ci
ley’s current album a
will be out in August
a single.)

Whitley was schoo
and steeped in bl
grass music, but !
reigning passion w
for the honky-to
style. Without comp:

RD: Expect to hear some-
z and historic when the new
‘om RCA debuts in Septem-
-hits package—in fact, most
<en available before. But to
further, Whitley’s last pro-
as searched through family
nterview tapes and found
the ill-fated singer’s endear-
ic growth. One of the newly

Nashville
Stzne

nising either form, he was
able to fuse the stark motionality of one with the
energy and recklessne i of the other to create some
of the most heartfelt ¢ ntry music ever recorded.
He was just beginning t >njoy the critical and com-
mercial acclaim he had w. %ed for most of his life
when it all came to an end tv. vears ago with an al-
cohol overdose. Tentative title “r the new album is
“Keith Whitley: Kentucky Bluer 1.”

REPORT FROM THE TROPICS: Bert. Higgins—
he of “Key Largo” fame—called Scene 1. ~ay that
he and his Paradise Band are soon going 0. ° tour
that will take them to the Caribbean and then . Ta-
pan. Prior to that, he was scheduled to do a 10th .
niversary showcase at Atlanta’s Center Stage tha.
was also to be videotaped for commercial release.
Higgins’ upcoming album (on Southern Tracks) is
“Back To The Island.” Its lead single is “The “F'
Word."”

MAKING THE ROUNDS: Brenda Lee, Kevin
Welch, the Texas Tornados, and Jim Lauderdale
are set to perform at this year’s Montreux Jazz Fes-
tival . . . In case you missed it in the tabloids, Randy

hitley: Gone But Not Forgotten

RCA Album Unveils Hidden Treasures

by Edward Morris

Travis and longtime mentor and manager Lib
Hatcher were married May 31 in Hawaii . . One of
our favorite trade magazines, Bluegrass Unlimited,
is celebrating its 25th anniversary this month. Un-
der the editorship of Pete Kuykendall, the monthly
has evolved into an indispensable repository of al-
bum reviews, artist profiles, arguments about blue
grass ideals and directions, history lessons, humor
(both intentional and incidental), and listings of
events and venues. Until the International Blue-
grass Music Assn. was
formed, Bluegrass Un
limited pretty much held
that highly individualis
tic music scene together
... Actress and singer
Rebecca Holden has
been named national
spokesperson for the en-
vironmental group Save
The Ocean Project.

MARK YOUR CALENDAR: The first Bluegrass In
The Hills festival will be held Aug. 16-18 at the Jam
boree In The Hills site near St. Clairsville, Ohio.
Among those scheduled to perform at the three-day
extravaganza are Bill Monroe, Ralph Stanley, Jim
& Jesse, Alison Krauss, Mac Wiseman, John Hart-
ford, the Lewis Family, the Osborne Brothers, Tim
O’Brien, the Nashville Bluegrass Band, the Dry
Branch Fire Squad, Del McCoury, Peter Rowan,
the Dillards, the Mike Snider Trio, the Bluegrass
Cardinals, the Tony Rice Unit, Doyle Lawson &
Quicksilver, Elmer Bird, Cabin Fever String
Band, Short Crick Flatpickers, Dog Hollow Blue-
grass Band, and Loren Porter ... Canada’s Coun
try Music Week '91 will be held in Hamilton, Ontar-
io, Sept. 10-15.

SIGNINGS: Singer and songwriter Chris Eddy to
the Beckett-Seals Music Group for publishing. He is
the son of guitarist Duane Eddy and will be pro-
duced by Barry Beckett as part of his development
deal . .. Patty Loveless to Fitzgerald Hartley, Los
Angeles, for management . . . the Malaco Records &
Music Group to Evelyn Shriver Public Relations.

For its part, CMT will produce and
air 15-second spots to tout the cooper-
ating stations, recommending that
viewers listen to those stations when
they’re not watching CMT. The
promo spots, which will air national-
ly, will include the station’s call let-
ters, its positioning statement, and its
city of license. These spots will air na-
tionally, rather than market by mar-
ket. At the outset, one station will be
spotlighted each hour. CMT has not
decided how many stations it will ulti-
mately work with,

As noted in a CMT press release,
there is a growing interdependence
between music videos and radio.
Nashville labels tend to release their
music videos from a few to several
weeks before the corresponding sin-
gle is shipped to radio. CMT adds new
videos to its playlist almost as soon as
they are received. Consequently,
states the release, CMT viewers may
call radio stations requesting that a
song be played well before the single
is available, The promotion is built on
the premise that country fans both
like to watch video and listen to radio,
and that each medium can profit by
drawing attention to the other.

Participating stations will be sent
CMT'’s weekly playlist to enable them

to refer to specific songs or artists in
their promos.

Stations will be solicited for the
promotion from a list comprised of
Billboard, Radio & Records, and Ga-
vin reporters, as well as candidates
provided by TNNR (The Nashville
Network’s radio programming ser-
vice) and the Country Music Assn.

Stations signed to date are KSSN
Little Rock, Ark.; KIKK-FM Hous-
ton; WAYZ Hagerstown, Md.; WSOC
Charlotte, N.C.; KPLX Dallas;
KYKR Beaumont, Texas; KZLA Los
Angeles; KYGO-FM Denver; WSM-
AM-FM, Nashville; WPOC Balti-
more; KGMN Kingman, Ariz.

Also KYYK Palestine, Texas;
KEEY Minneapolis; KUPL Portland,
Ore.; WCRJ Jacksonville, Fla,;
WEKKG Columbus, Ind.; WYAY/
WYAI Atlanta; WCLT-FM Colum-
bus, Ohio; WUSN Chicago; KMPS-
FM Seattle; KSAN San Francisco;
WWKA Orlando, Fla.; and WKDW
Staunton, Va.

The cross-promotion is being han-
dled through CMT’s special projects
administrator, Dawn Gardenhour.

CMT is jointly owned by Opryland
USA, which also owns The Nashville
Network, and Group W Satellite
Communications.

K-tel Hopes To Get Country
Fans ‘Hooked On’ New Project

NASHVILLE—K-tel Internation-
al is acknowledging country mu-
sic’s growing popularity with the
issuance of the album ‘“Hooked On
Country.” The project is the latest
in the company’s 10-year-old
“Hooked On” series that packages
large numbers of medleys to rep-
resent different formats. “Hooked
On Country,” for example, has 10
themed cuts that use portions of 58
songs.

The album will be available in
cassette and CD and will be sup-
ported by a single, a companion
music video, and TV advertising.
The records will be sold exclusive-
ly through retail stores. Stores
may participate in the TV cam-
paign on a co-op basis.

“Hooked On Country” is per-
formed by the Wood Brothers,
who are musicians at the Opryland
USA amusement park, and several
of Nashville’s top session players.
“Hooked On Country Love,” the
first single release, has snippets of
“Young Love,” ‘“‘Love Takes
Time,” “Love Is All Around,” ‘(I
Wanna) Love My Life Away,” “A
Love Song,” ‘“Pure Love,” and
“Say You Love Me”—all in three
minutes and 35 seconds.

Other ‘“Hooked On’’ country
cuts feature Randy Travis, Willie
Nelson, Merle Haggard, George
Strait, Marty Robbins, Johnny
Cash, trains, waltzes, and country

parties. Covering nine hits and
running for six minutes and 14 sec-
onds, the Strait cut is the longest
one,

K-tel will service the “Hooked
On Country Love” single and mu-
sic video in early July.

First single features
snippets of love songs

Although this is K-tel’s first
country entry in the series, Albert
Coleman and the Atlanta Pops Or-
chestra recorded an album for
Epic Records in 1982 called “Just
Hooked On Country.” Two cuts
from that album charted.

“Hooked On Classics,” released
in 1981, was the first in the K-tel
series. It has been followed with
packages on swing, bluegrass,
Dixieland, polka, instrumentals,
movies and theatrical themes, and
dance.

Country music’s star
is rising in Canada,
where domestic
acts are starting to
carve their own niche
... See page 54
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FOR WEEK ENDING JULY 6, 1991

TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
PROVIDED BY sl‘o[ljnldis‘ialri

- = l
& Z 4 z
AR IR =l lslzls|3 B
w
18138 2| |[§]513)8 | &
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* % NO.1 % aa | 40 | 37 45 | TANYA TUCKER capiToL 91821* (9.98) TENNESSEE WOMAN ! 18
3 >
@ 1 1 | 41 | GARTH BROOKS A 3 cAPITOL 93866* (9.98) 30 weeks at No. 1 NO FENCES 1 a1 | 39 | 43 | 57 | GEORGE STRAIT A mcA6415(.98) LVIN ITUP | 1
* ! THE 2
CI T N B DON'T ROCK THE JUKEBOX 4 | 40 | 8 | CHARLIE DANIELS epic 46835450NY (9.98) RENEGADE | 25
3 3 SHELTON * (9. BACKROADS 3
€D 5 | RICKY VAN COLUMBIA 168557SONY (598 FQ) c 43 | 41 | 50 | 90 | RANDY TRAVIS & warner aros. 25988 (9.98) NO HOLDIN' BACK | 1
4 4 4 | 112 | GARTH BROOKS A 2 caPITOL 90897+ (9.98) GARTH BROOKS 2 e 1 | HANK WILLIAMS, JR. AMERICA (THE WAY | SEE 1) "
(5)] 5 | 6 | 4 | TRAVIS TRITT warner 6ros. 4.26589" (9.98) IT'S ALL ABOUT TO CHANGE | 5 ® iRl Zes 53 Y ARNEAIBROSYISES)
‘E’ 51 51 DAN SEALS i
(6) 7 | 7 | 33 | CLINTBLACK A reas2srz o0 PUT YOURSELF IN MY SHOES | 1 5 CAPITOL 48308 (498 THEBEST | 7
7 1 9 | 10 | 13| GEORGE STRAIT @ wca 10204+ (3.98) CHILL OF AN EARLY FALL | 4 I B B MR N
8 8 9 41 | REBA MCENTIRE & mor 10016 .98 RUMOR HAS IT 2 4 46 49 37 | JOE DIFFIE EPiC 46047*/SONY (8.98 EQ) A THOUSAND WINDING ROADS 23
9 [ 6 | 5 | 14 | DOLLY PARTON coLumsin asssze/sony (9.98) EAGLE WHEN SHE FLIES | 1 | P [ S ORI C eSS LU O T
10 | 10 | 8 | 11 | THEKENTUCKY HEADHUNTERS @ mercury 848 054+ (9.98) ELECTRIC BARNYARD | 3 e O O O i) BACK TO THE GRINDSTONE | 24
50 | 43 52 | 46 | TEXAS TORNADOS REPRISE 26251 *WARNER BROS. (9.98) TEXAS TORNADOS 25
11 13 11 9 HANK WILLIAMS, JR. WARNER/CURB 26536*/WARNER BROS. (9.98) PURE HANK 8
12 | 11 | 14 | 68 | ALAN JACKSON A arista 623 8.98) HERE IN THE REAL WORLD | 4 51 | 42 | 45 | 10 | THE OAK RIDGE BOYS rca 30234 998) UNSTOPPABLE | 41
13 | 12 | 13 | 40 | THE JUDDS @ cure/mca 52070+/RcA (9.98) LOVE CAN BUILD A BRIDGE | 5 (62)| 57 | 61 | 7 | LEEGREENWOOD cariroL sssei* (595 APERFECT10 | 52
14 15 15 67 TRAVIS TRITT ® WARNER BROS. 26094* (3.98) COUNTRY CLUB 3 53 53 54 20 MIKE REID COLUMBIA 46141+/SONY (9.98 £Q) TURNING FOR HOME 22
@ 18 19 12 | BILLY DEAN st 54302+/CAPITOL (9.98) YOUNG MAN 15 54 | 48 4 45 | SHELBY LYNNE EPIC 46066*/SONY (8.98 EQ) TOUGH ALL OVER 31
19 | 23 | 15 | VINCE GILL mca 10140 (9.98) POCKET FULL OF GOLD | § % | 92 | 42 | 21 | RONNIE MCDOWELL curs 77414- 9.98) UNCHAINED MELODY | 32
17 16 16 4 DIAMOND RIO ARISTA 8673* (9.98) DIAMOND RIO 16 56 50 46 12 THE FORESTER SISTERS wARNER BROS. 26500* (9.98) TALKIN' 'BOUT MEN 16
18 14 12 47 PIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI 12 57 55 58 57 PATTY LOVELESS mca 6401 (9.98) ON DOWN THE LINE 12
CAPITOL 94389* (9.98)
19 | 17 | 17 | 6 | DOUG STONE eric 45303-/50nY (8.9 £Q) DOUG STONE 12 58 | 56 | 63 | 43 | MICHAEL MARTIN MURPHEY WARNER BROS. 26308* (9.98) COWBOY SONGS 25
20 | 20 | 18 | 85 | THE KENTUCKY HEADHUNTERS A T ) NEW ) 1 | VERN GOSDIN cOLUMBIA 47051*/SONY (9.98) OUT OF MY HEART | 59
MERCURY 838 744 (8.98 £Q) MARY-CHAPIN CARPENTER
B3 | B0 | 36 | e ot o o v SHOOTING STRAIGHT IN THE DARK | 22
Q)| 26 | 26 | 78 | VINCE GILL @ mca a2321 698 WHEN | CALL YOUR NAME | 2 :
2 22 1 21 | 112 | CLINT BLACK & 2 rea o668 (0.98) KILLIN' TIME 1 61 59 55 | 21 | MARTY STUART MCA 10106* (9.98) TEMPTED 20
23 | 23 | 25 | 150 | THE JUDDS A RCA/CURB 8318 /RCA (9.98) GREATEST HITS 1 62 | 58 | 56 | 66 | RESTLESS HEART @ Rrca9961 (9.98) FAST MOVIN' TRAIN 6
24 | 21 | 20 | 33 | DWIGHT YOAKAM REPRISE 26344+ WARNER BROS. (9.98] IF THERE WAS A WAY | 7 63 | 60 | 59 | 44 | LEE GREENWOOD wca 42219 6.98) GREATEST HITS VOLUME TWO | 27
@ 30 | 28 | 75 | RICKY VAN SHELTON A COLUMBIA 45250 /SONY (8.98 EQ) RVS IlI 1 64 | 62 | 64 | 36 | CHET ATKINS & MARK KNOPFLER coLumsia 45307+50NY 898 Q) NECK & NECK 2]
2 25 2 56 ALABAMA @ RCA 52108* (9.98) PASS IT ON DOWN 3 65 61 62 9 MARK O'CONNOR WARNER BROS. 26509* (9.98) THE NEW NASHVILLE CATS 46
27 2 221 10 | LORRIE MORGAN RCA 30210-4* (3.98) SOMETHING IN RED 20 66 69 67 | 101 | SHENANDOAH @ COLUMBIA 44468*/SONY (8.98 EQ) THE ROAD NOT TAKEN | 6
28 27 30 | 40 | RANDY TRAVIS @ WARNER BROS. 26310* (9.98) HEROES AND FRIENDS 1 67 64 57 43 | CARLENE CARTER REPRISE 26139*WARNER BROS. (9.98) | FELL IN LOVE 19
29 | 28 | 29 | 21 | AARON TIPPIN Rrca2374* (9.98) YOU'VE GOT TO STAND FOR SOMETHING | 24 68 | 66 | 68 | 117 | K.T. OSLIN A RcA8369(9.98) THIS WOMAN 2
30 | 29 | 31 | 45 | KEITH WHITLEY @ Rca 52277+ (9.98) GREATEST HITS 5 69 | 67 | 65 | 40 | SAWYER BROWN CURB/CAPITOL 94259+/CAPITOL (9.98) GREATEST HITS 26
31 | 31 | 27 | 13 | KATHY MATTEA MERCURY 846 975+ (9.98) TIME PASSES BY | 9 I I R L SOWIN'LOVE | 13
(32| 33 | 35 | 8 | MCBRIDE & THE RIDE wca 2363+ 9.98) BURNIN' UP THE ROAD | 32 @D| 75 | 69 | 125 | RICKY VAN SHELTON & coumsia aaz21s0nv (3.98 £y LOVING PROOF | 1
33 32 32 37 MARK CHESNUTT McA 10032+ (9.98) TOO COLD AT HOME 12 12 73 71 44 | VERN GOSDIN COLUMBIA 45409/SONY (8.98 EQ) 10 YEARS OF GREATEST HITS 21
35 | 39 | 56 | SHENANDOAH CoLUMBIA 45490/SONY (8.98 EQ) EXTRAMILE | 11 13|70 | — | 2 | ALISON KRAUSS rounper 0275 (9.98) I'VE GOT THAT OLD FEELING | 70
. IN MY K.D. LANG & THE RECLINES @
35 34 3>5 20 | PAM TILLIS ARiSTA 8642* (8.98) PUT YOURSELF PLACE 34 14 68 75 | 102 SR 2557 IWARNER Ba0S, (5.58) ABSOLUTE TORCH AND TWANG 12
.@I) NEW i HIGHWAY 101 WARNER BROS. 4-26588* (9.98) BING BANG BOOM 36
@5 reentry | 1g | DON WILLIAMS TRUE LOVE | 56
37 38 | 33 32 | K.T. OSLIN @ rca 52365+ (9.98) LOVE IN A SMALLTOWN 5 .
() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
38 36 38 | 43 | KATHY MATTEA @ MERCURY 842 330" (B.98 EQ) A COLLECTION OF HITS 8 A RIAA certification for sales of 1 million units, with multimitlion sellers indicated by a numeral following the symbal. All albums available
. on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
39 37 34 2l PAUL OVERSTREET rca 2459 (9.98) HEROES 17 labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BP) Communications, Inc. and SoundScan, inc.
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5 4 GEORGE STRAIT A mca 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 7 18 9 VARIOUS ARTISTS PrIORITY 8659 (4.98) TEN GALLON COUNTRY, VOL. 3 2
6 11 | REBA MCENTIRE A mca 2789 (8.98) GREATEST HITS 7 19 14 | HANK WILLIAMS, JR. A WARNER/CURB 25834/ WARNER BROS. (9.98) GREATEST HITS 111 5
1 7 ANNE MURRAY A 3 CAPITOL 46058* (7.98) GREATEST HITS 7 20 19 | WILLIE NELSON A ? COLUMBIA 237542*/SONY (9.98 EQ) ) GREATEST HITS 2
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by Lynn Shults

NO. 1: “Don’t Rock The Jukebox” becomes the second No. 1 hit for Alan
Jackson. The song was written by Jackson, Roger Murrah, and Keith Ste-
gall, who co-produced the record with Scott Hendricks. The album by the
same title holds down the No. 2 spot on the Top Country Albums chart and
the No. 23 position on the Top Pop Albums chart.

lNSIDE THE TOP 10: Travis Tritt is getting calls from people who care as
“Here’s A Quarter (Call Someone Who Cares)” (13-9) is this week’s big
gainer. “Somewhere In My Broken Heart” (6-5) by Billy Dean also contin-
ues to grow.

BOUNDING OUT THE TOP 20: “You Know Me Better Than That” by
George Strait (24-17) is the most active record on the chart for the fourth
consecutive week. Trisha Yearwood’s “She’s In Love With The Boy” (22-
15) is a close second, followed by Alabama’s “Here We Are” (20-12), Marty

Stuart’s “Till I Found You” (18-16), and “The Moon Over Georgia” (16-11) .

by Shenandoah.

ELSEWHERE IN THE TOP 50: “She’s A Natural” by Rob Crosby (26-21)
leads this group and is the third most active record at the monitored sta-
tions. The Lee Greenwood & Suzy Bogguss duet “Hopelessly Yours”
jumps from No. 38 to No. 30, barely squeezing out Reba McEntire’s “Fal-
lin’ Out Of Love” (27-22). Gaining ground quickly is “Down At The Twist
And Shout” by Mary-Chapin Carpenter (49-42); Dolly Parton’s “Silver
And Gold” (45-36); “Down To My Last Teardrop” by Tanya Tucker (46-37);
Vince Gill’s “Liza Jane” (32-24); and “Brand New Man” by Brooks &
Dunn (54-47).

DEBUTING THIS WEEK: Thanks to airplay monitoring, numerous new
acts have made a stronger and faster impact on the Hot Country Singles &
Tracks chart. This week’s example is Eddie London, who leads all new
entries with “If We Can’t Do It Right” at No. 56. London is followed by
Lionel Cartwright’s “Leap Of Faith” (58); “Whole Lotta Holes” by Kathy
Mattea (59); Ray Stevens’ “Working For The Japanese” (64); “You Call Ev-
erybody Darling” by K.T. Oslin (69); Chris Ledoux’s “This Cowboy’s Hat”
(72); and “Nothin’ But You” by Robin Lee (75).

THE ALBUM CHART: “No Fences” by Garth Brooks continues to hold
the No. 1 position by outselling the competition by a three-to-one margin.
There is plenty of action to be found on the chart, with the strongest gains
for the week being registered by Ricky Van Shelton’s “Backroads” (3-3);
Tritt’s “It’s All About to Change” (5-5); “Put Yourself In My Shoes” by
Clint Black (7-6); Shelton’s “RVS II1” (30-25); “Pocket Full Of Gold” by Gill
(19-16), and Dean’s “Young Man” (18-15) .. . Highway 101 explodes on the
chart with “Bing Bang Boom,” which debuts at No. 36 ... Vern Gosdin’s
“Out Of My Heart” enters at No. 59.

cOMMENTS: Writer/artists seem to be the rage of the early 90s, and six
of this week’s top 10 fall in this category. Interestingly, Brooks, Dean,
Jackson, Wynona Judd, and Pam Tillis all have one or more co-writers;
only Tritt has a solo songwriting credit. Why so many collaborations? Mu-
sic Row veterans often note that once a writer/artist’s career gets going,
the demands of being a “hit act” consume most of his or her time, leaving
little energy for songwriting. Based on that theory, the co-writing trend
should continue.

COUNTRY IR

Martin Delray delivers his recent hit,
“Get Rhythm,” during the Atlantic
Records show while 8-year-old
Nichoias Bass re-creates his dance
number from Delray’s music video of
the song.

Arista artists and execs gather following the label's show June 13. Pictured,
from left, are Pam Tillis; Allen Butler, senior director of national promotion and
artist development, Arista Nashville; Michelle Wright; Alan Jackson; and Tim
DuBois, VP/GM, Arista Records Nashville.

Epic artist Shelby Lynne gives her
recent tour buddy, Columbia artist
Willie Nelson, a hug before their
performance at the WSIX Fan Jam I
concert at Starwood Amphitheatre.

Warner Bros. artist Kevin Welch
entertains the crowd and chuckles as
guitar sidekick Michael Henderson
shows off one of his guitar-playing
tricks before a rain-soaked crowd.

Shown backstage before the MCA Records show June 11, from left, are Joe
Deters, director of regional promotion, MCA/Nashville; Vince Gill; Mark Chesnutt;
and Tony Brown, executive VP and head of A&R, MCA/Nashville.

Several RCA artists visit with label execs prior to the label’s show June 12.
Pictured, from left, are Joe Galante, president, RCA Records; Larry Stewart of
Restless Heart; Clint Black; Aaron Tippin; Richard Sterban of the Oak Ridge
Boys; and Jack Weston, VP/GM, RCA/Nashville.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ASCAP)
51 ALL | CAN BE (IS A SWEET MEMORY) (Sony Tree, 22 FALLIN' OUT OF LOVE (Paul Craft, BMI)-CPP
BMI) HL 49 FANCY (Northridge, ASCAP) CPP
35 ARE YOU LOVIN' ME LIKE I'M LOVIN’ YOU (WB, 43 FEED JAKE (Tom Collins, BMI) CPP
ASCAP/Sunstorm, ASCAP /Warner-Tamerlane, 53 FRIDAY NIGHT'S WOMAN (Jesste Jo, BMI/Music

BMI/Foon Tunes, BMI) WBM
23 BING BANG BGOM (Careers, BMI/Hugh Prestwood,

Corp. Of America, BMI/MCA, ASCAP/Haven Harbor,
ASCAP/Buddy Cannon, ASCAP/Pri, ASCAP) HL

BMI) HL 73 GET RHYTHM (House Of Cash, BMI) CLM

32 BLAME IT ON TEXAS (Maypop, BMI/EMI Blackwood, 9 HERE'S A QUARTER (CALL SOMEONE WHO CARES)
BMI/Wrightchild, BMI) WBM (Sony Tree, BMI/Post Oak, BMI) HL

28 BLUE MEMORIES (Irving, BMI/Littlemarch, BMI) 12 HERE WE ARE (Warner Chappell, ASCAP/Macy Place,
CPP ASCAP/Benefit, BMI)

47 BRAND NEW MAN (Sony Tree, BM1/Sony Cross 29 HEROES (Scarlet Moon, BMI/Juniper Landing,
Keys, ASCAP) HL ASCAP) CLM

61 CALLOUSED HANDS (Bait And Beer, 30 HOPELESSLY YOURS (Sony Tree, BMI/Sony Cross
ASCAP/Forerunner, ASCAP/Colgems-EMI, ASCAP) Keys, ASCAP) HL

20 CAN | COUNT ON YOU (Violet Crown, BMI/Blame, 4 | AM A SIMPLE MAN (Rick Hall, ASCAP)
BMmi) 52 IF | CAN FIND A CLEAN SHIRT (WB, ASCAP/Two

1 DON'T ROCK THE JUKEBOX (Mattie Ruth, Sons, ASCAP/Waylon Jennings, BMI)

ASCAP/Seventh Son, ASCAP/Tom Collins, 25 IF | KNOW ME (Music Corp. Of America, BMi/Jessie

BMi/Murrah, BMI) CPP/WBM
42 DOWN AT THE TWIST AND SHOUT (EMI April,

Jo, BMI/Dixie Stars, ASCAP/Brass & Chance,
ASCAP) HL

ASCAP /Getarealjob, ASCAP) HL 46 (IF IT WEREN'T FOR COUNTRY MUSIC) I'D GO

38 DOWN HOME (Maypop, BMI/Warner-Elektra-Asylum, CRAZY (Millstone, ASCAP)
BM!/Mopage, BMI) WBM 26 IF IT WILL IT WILL (Bocephus, BMI) CPP

37 DOWN TO MY LAST TEARDROP (Paul & Jonathan, 10 IF THE DEVIL DANCED (IN EMPTY POCKETS) (Texas
BMI) Wedge, ASCAP/Sony Cross Keys, ASCAP) HL

41 EVEN NOW (With Any Luck, BM1/Sleepy Time, 56 IF WE CAN'T DO IT RIGHT (Maypop,

BMI/Blackwood, BMI/Wrightchitd, BM1I)

BMI/Screen Gems-EMI, BMI) CLM/WBM

CLMm/CPP

65 | KNEW MY DAY WOULD COME (Hookem, 44 PICTURE ME (Nickel Nugget, BMI/WB, 16 TILL | FOUND YOU (Irving, ASCAP/Littiemarch,
ASCAP/Blue Lake, BMI) ASCAP/Bamatuck, ASCAP) WBM BMI/Little Nemo, BMI/Bug, ASCAP) CPP

55 | MUST HAVE BEEN CRAZY (Warner-Tamertane, 3 POINT OF LIGHT (Don Schlitz, ASCAP/EMI 34 TILL YOU WERE GONE (Lodge Hall, ASCAP/Polygram
BMI/Patrick foseph, BMI1/WB, ASCAP/Samosonian, Blackwood, BMI/Bethlehem, BMI/Almo, ASCAP) Int’l, ASCAP/Songs De Burgo, ASCAP) HL
ASCAP) CPP/WBM 48 TIME PASSES BY (Sheddhouse, ASCAP/Polygram,

14 IN A DIFFERENT LIGHT (Polygram, ASCAP/Ranger 60 RESTLESS (Cedarwood, BMI) HL ASCAP/W.B.M., SESAC/Longacre, SESAC) HL/WBM
Bob, ASCAP/Sony Cross Keys, ASCAP/Songs Of 40 ROCKIN’ YEARS (Southern Gallary, ASCAP) CPP 50 TO BE WITH YOU (Silverline, ASCAP)

PolyGram, BMI) HL 39 SHADOW OF A DOUBT (Fame, BM!/Bobworld, 68 TOO MANY HONKY TONKS (ON MY WAY HOME)
54 | WONDER HOW FAR IT IS OVER YOU (Acuff-Rose, BMI/Rick Hall, ASCAP) (Butputter, BMI/Ben Shaw, ASCAP/Edge 0" Woods,

BMI) CPP 74 SHE DON'T KNOW SHE'S PERFECT (Bellamy Bros., ASCAP/Tommy Barnes, ASCAP)

LEAP OF FAITH (Warner-Tameriane, BMI/Long Run, ASCAP/Red Brazos, BM1/Urge, BM1) CPP 66 TOO MUCH CANDY FOR A DIME (Milene, ASCAP)

BMI) 21 SHE'S A NATURAL (Grand Coalition, BMI/Maypop, 62 TOO MUCH FUN (Fame, BMI/Bobworld, BMI/Makin’
24 LIZA JANE (Benefit, BMI/Englishtowne, BMI) BMI) WBM It Up, BMI/Music Of The World, BMI}

18 LORD HAVE MERCY ON A COUNTRY BOY (Polygram, 15 SHE'S IN LOVE WITH THE BOY (Warner-Elektra- 7 WE BOTH WALK (Edge O’ Woods, ASCAP/Kinetic

ASCAP/Ranger Bob, ASCAP) HL Asylum, BMi/Rites Of Passage, BMI1) CLM/WBM Diamond, ASCAP/Moline Valiey, ASCAP) CPP
27 LUCKY MOON (EMI Blackwood, BMI/Wrightchid, 36 SILVER AND GOLD (Brick Hit, BMI) CPP 71 WHAT ABOUT THE LOVE WE MADE (Vintage, BMI)
BMi/Polygram, ASCAP/Kicklighter, ASCAP) HL/WBM 33 SMALL TOWN SATURDAY NIGHT (Bait And Beer, 63  WHATEVER IT TAKES (Maypop, BMI/Fame,
13 MEET IN THE MIDDLE (Sony Tree, BMI/Willesden, ASCAP/Forerunner, ASCAP/Little Nemo, BMI/Bug, BMI/Bobworld, BMI} WBM
BMI/Zomba, ASCAP) HL ASCAP) CLM 59 WHOLE LOTTA HOLES (Sheddhouse,
11 THE MOON OVER GEORGIA (Fame, BMI) 5 SOMEWHERE IN MY BROKEN HEART (EMI ASCAP/Polygram, ASCAP/Sony Cross Keys, ASCAP)
75 NOTHIN' BUT YOU (Gold Line, ASCAP/WB, ASCAP) Blackwood, BMI/EMI April, ASCAP/Lion Hearted, 57 WITH BODY AND SOUL (Bill Monroe, BMI) HL
45 OH WHAT IT DID TO ME (Champion, BMi) HL ASCAP) HL 67 WITH THIS RING (Vee Ve, BMi/Ala King, BMI)

8 ONE HUNDRED AND TWO (irving, BMI/Littlemarch, 70 THE SWEETEST THING (Carlooney Tunes, 64 WORKING FOR THE JAPANESE (Paul Craft, BMI)
BM!/Sheep In Tow, BMI/Kentucky Sweetheart, BMI) ASCAP/Chrysalis, ASCAP/BMG, ASCAP/2 Kids, 69 YOU CALL EVERYBODY DARLING (Edwin H. Morris,
cPP ASCAP) CLM/HL ASCAP)

19 ONE MORE PAYMENT (Howlin' Hits, ASCAP/Red 72 THIS COWBOY'S HAT (Warner-Eiektra-Asylum, 17 YOU KNOW ME BETTER THAN THAT (Mitlhouse,
Brazos, BM1) CPP BMI/Brooks Bros., BMI/Halsey Bros., BMI) BM1/Sheddhouse, ASCAP) HL
6 ONE OF THOSE THINGS (Warner-Eiektra-Asylum, 2 THE THUNDER ROLLS (Bait And Beer, 31 YOU'RE THE ONE (Coal Dust West, BMI) WBM

BMI/Blood, Sweat and Ink, BMI/Scarlet Moon,

ASCAP/Forerunner, ASCAP/Major Bob, ASCAP)
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DUPLICATION

Billboard's A/V Cassette Duplication Spotlight
closely examines the process behind the duplication
decisions made at record labels, home video and
music video companies.

Reach Billboard's over 200,000 readers worldwide

and watch your ad response multiply.
For ad details call:
New York/Ken Karp (212) 536-5017
Los Angeles/Arty Simon (213) 859-5369,
Jodie LeVitus (213) 859-5313
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Platinum Apollo. Ray Chew, left, shows his platinum albums to studio manager
David Miles, top right, and engineer Elai Tubo at Apollo Recording Studios.
Miles is co-producing Chew's next album at the Neve-equipped studio using
3M’s new 966 analog audio mastering tape.

DOLBY BOWS NEW CINEMA SOUND PROCESS

(Continued from page 42)

the small size of the audio bits
could make them prone to damage
with repeated playings.

According to Kodak publicity co-
ordinator Dave Harney, CDS is a
reliable, robust system. “There
are many digital audio systems in
use around the world, namely CD
players, that have no backup. We
don’t believe that a backup system
is required for CDS,” he says.

In creating Dolby SReD, the San
Francisco-based company exam-
ined several parts of the film look-
ing for places on which to encode
the digital data before deciding on
the space between the sprockets.

The common perception that the
sprocket area on film gets
scratched with repeated playback
was labeled a myth by Allen. In re-
ality, he said, what occurs is a
scraping, so that after many
playings, a gray coating eventual-
ly accrues on the film. However,
since the SReD data bits are very
large, they can still be seen
through the gray and the sound is
unaffected, he explained.

At the press conference, Dolby
ran a damaged SReD film loop
without visuals, projecting the
blank film on the screen as it ran.

Scratches and other imperfections
could be clearly seen, but the digi-
tal sound remained unaffected.

In addition, the SReD format
has a fail-safe system, so that if
the digital encoding does get too
damaged to play, the playback will
switch to the analog soundtrack,
then back to digital when the dam-
aged area has passed.

According to Allen, SReD is ca-
pable of a peak sound level of 105
dB, louder than the 100 dB of
70mm or the 90 dB of analog
Dolby, and its frequency range is
20 Hz to 20 kHz.

The average 35mm optical ana-
log soundtrack has a 40 Hz to 12.5
kHz frequency range with a dy-
namic range of 59 dB. Four-chan-
nel Dolby 70mm film—the best of
analog theater sound—offers a 30
Hz to 14.5 kHz frequency range.

During the presentation, vari-
ous sounds were played in analog
Dolby SR and new SReD formats.
The digital version was noticeably
clearer, with better channel sepa-
ration. The sume was true when
several movie clips—from “The
Abyss,”” “Jacob’s Ladder,” and
“The Silence Of The Lambs’ —
were played with the new format.

AES Fetes 91st
Meet In Big Way

NEW YORK—The Audio Engi-
neering Society will offer a rec-
ord 142 papers and a dozen semi-
nars and workshops at its 91st
convention, Oct. 4-8 at the New
York Hilton & Towers here.

The organization has also ex-
panded the length of its technical
program from four to five days.

According to convention com-
mittee chairman Jerry Bruck of
Posthorn Recordings, New
York, more than 160 papers were
submitted for consideration.

Sessions for the presentation
of papers are scheduled for the
mornings and afternoons of all
five convention days, with three
additional evening sessions.

Paper topics include architec-
tural acoustics, microphones, re-
cording, audio production, digi-
tal technology, loudspeakers,
sound reinforcement, psycho-
acoustics, and transmission con-
cepts.

Authors from France, Germa-
ny, England, Hungary, Japan,
Poland, Italy, Canada, and the
U.S. are slated to participate.

The seminars and workshops
will explore a wide range of sub-
jects, including a re-examination
of the audiotapes from the Presi-
dent Kennedy assasination, and
women in audio. Other topics in-
clude new audio media for the
'90s, digital audio broadcasting
for the U.S., restoration and
transfer of sound archives, and
digital audio compression.

Several technical tours will
also be conducted at some of the
city’s hi-tech broadcast and re-
cording studios and religious and
theatrical venues.

The convention also will fea-
ture six floors of exhibits in the
redesigned Hilton & Towers.
The Americas, halls I and I, will
be used, along with the second
floor, ballroom, and fifth and
sixth floors that the AES has
previously used.

The organization has also ap-
pointed a new official drayage
and decorating firm, Freeman
Decorating Co., and a new secu-
rity company, McRoberts Pro-
tective Agency. SUSAN NUNZIATA

NEW PRODUCTS AND SERVICES

(Continued from page 42)

DUPE DIRECTORY: Corbell Pub-
lishing, Marina del Rey, Calif., an-
nounced “The 1991 Video Duplication
Directory” with a suggested list price
of $147. It includes listings of video
duplicators, an introduction to the in-
dustry, and statistics on the business.

QUANT-M LEAP: Quant-m Re-
search, Middleport, N.Y., announced
3-D Sound Surround, designed to
produce three-dimensional surround
sound using conventional automobile
stereo systems. Joining Archer Com-
munication, Roland, Hughes Air-
craft, and others in developing 3D
systems, the Quant-m automobile
unit is designed to enhance FM
broadcasts, as well as cassettes and
CDs, and is significantly lower in

price, listing at $25, according to the
company. A home stereo version is
also under development.

NEW MOON: Phil Moon, former
marketing manager for Yamaha
Corporation of America, founded
two new companies aimed at serving
the marketing needs of the music and
professional audio businesses. Moon
launched Loft Marketing and Loft
Market Research in Stanton, Calif.

99 TRACKS: Digital House, New
York, took the CD format to its limits
recently when it mastered and repli-
cated a 99-track CD for the Minneso-
ta Dept. of Education. The disc is
used as an interactive evaluation tool
throughout the Minnesota statewide

education system. Digital House has
also expanded its offices, increasing
design, printing, and support ser-
vices.

MOVING FENDER: Fender Musi-
cal Instruments is relocating its cor-
porate headquarters from La Brea,
Calif., to Scottsdale, Ariz. It plans to
expand engineering and research and
development, and will work with Ari-
zona State Univ.’s Electrical Engi-
neering Department on research and
development leading to product de-
velopment, according to Fender pres-
ident Bill Schultz. About 30 employ-
ees will relocate with the company,
which will maintain a presence in Cal-
ifornia with its Corona manufactur-
ing operation.
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Building Blockbuster’s Gase On Wall St.
Huizenga Assures Analysts Of Co.’s Strength

B BY DON JEFFREY

NEW YORK-—BIlockbuster Enter-
tainment Corp. chairman H.
Wayne Huizenga took his defense
of his company’s future to Wall
Street June 17, asserting that new
technologies are not a threat to
video retailing and that his chain
would continue to add market
share at the expense of smaller re-
tailers.

In a 20-minute address to ana-
lysts and investors, Huizenga re-
stated Blockbuster’s intention to
increase its market share in three
years to 20% from 13%.

Maintaining that there would be
“virtually no price increases” on
video rentals, Huizenga said that
this policy would prevent other re-
tailers from gaining any advan-
tage over Blockbuster. “We don’t
want to give the little guy room to
breathe,” said the feisty chief ex-
ecutive. “Market share is the name
of the game for us.”

Concerning expansion, he said
the chain expected to meet its tar-
get of 2,000 franchised and compa-
ny-owned stores by the end of the
year. But, replying to a question,
Huizenga conceded that the defec-
tion of Cox Communications as a
franchisee had “‘hurt” the compa-
ny’s franchising goals (Billboard,
May 18). Cox, with 82 Blockbuster
locations, had planned to open an
additional 40 outlets by the end of
the year.

Nonetheless, Huizenga said, the
chain would still add 240 fran-
chised stores this year, although
‘“maybe not in the quarters’ ex-
pected.
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Expansion of company stores
would be financed internally
through cash flow, said Steven
Berrard, chief financial officer.
Last year the company generated
a cash flow of $214 million, which
he said was ‘“sufficient to fund
100% of new store growth.”

He said securities analysts have
projected 1991 systemwide reve-
nues (sales from franchised and
company stores) of $1.6 billion,
company revenues of $800 million,
and net profit of $79 million to $95

‘We don’t want
to give the
little guy room
to breathe’

million. For 1990, the Blockbuster
results were: systemwide reve-
nues, $1.13 billion; company reve-
nues, $632 million; net profit, $68.6
million.

Asked about acquisitions, Hui-
zenga said Blockbuster would
“probably acquire a franchisee or
two.” He also said he was in “on-
going negotiations” with small
video retail chains about possible
buyouts.

The matter of the proposed new
small-size Blockbuster stores for
smaller markets, known as Home
Town Superstores, did not come up
during the formal meeting (Bill-
board, June 18). Afterward, Jo-
seph Baczko, the new president
and chief operating officer, said
such a concept would be used pri-

Loads With Film. Best director Kevin Costner, third from left, helps director of
photography Dean Semiler, second from left, set up a shot during the filming of the
multi-Oscar-winning “‘Dances With Wolves.” “Dances,” which has grossed nearly
$175 million to date, will be released on cassette by Orion Home Video Aug. 28. It
is widely expected to be one of the biggest-shipping rental titles of the year.

marily by franchisees to expand
their reach in markets in which
they already operate. He said the
smaller-store concept would prob-
ably not be a strategy for compa-
ny-store growth. “We’re getting
pressure to build larger stores,”
he added. Berrard said that no
such downsized units were cur-
rently open and that the company
was ‘“‘not in any rush to open any.”

Baczko did tell analysts about
the new Blockbuster store proto-
type that is being rolled out this
year, which features improve-
ments in layout, fixtures, and mer-
chandising. He said the additional
investment to change an existing
store to this new look was “truly
minimal.”

The new president was also
asked about direct buying of prod-
uct from the studios, an issue that
has roiled distributors. He said the
chain had no plans to institute
such buying but admitted that it
could happen in the future,

Since the meeting was held
about one block away from the
New York Stock Exchange, where
Blockbuster’s shares are listed
and traded, it was inevitable that
the analysts would question execu-
tives on the sluggish performance
of the stock. Fielding a question
about short-selling of Blockbust-
er’s stock and its relationship to a
2-year-old controversy over Block-
buster’s accounting methods, Ber-
rard noted that the company had
changed its amortization policy on
hit videocassettes ““earlier than we
had to.”

Some investors had charged that
the company wrote off, or amor-
tized, the value of its videos over
too long a period, thus inflating
quarterly earnings.

But short selling and the perfor-
mance of the company’s stock con-
tinue to be issues for the company.
For the one-month period that end-
ed June 14, Blockbuster had the
highest short interest of any U.S.
company—it totaled 14.2 million
shares, a 30.7% increase from the
previous month. (Short interest is
the number of shares that inves-
tors have borrowed and sold short
but not yet repurchased. Short
sellers hope to replace the bor-
rowed stock at a lower price.)

Many defenders of Blockbuster
believe that the short sellers have
been responsible for the negative
news and implications about the
company’s future, hoping that
such reports will drive down the
price of the stock. The stock, in-

(Continued on page 51)

LOS ANGELES—LIVE Home Vid-
eo continues to aggressively attack
the $14.95 sell-through market with
plans now to promote close to 40 ti-
tles at that price point in September
alone, including “Teenage Mutant
Ninja Turtles: The Movie.”

LIVE, one of the earlier propo-
nents of $14.95 theatrical catalog
product, joins an expanding list of
suppliers that have targeted the fall
sell-through landscape with more
product at those price levels.

The rising popularity of the
$14.95 price tag, say analysts,
stems from a number of factors, in-
cluding a keener fight for shelf
space, expanding participation of
grocery and drug chains, and a dis-
cernible jump in impulse purchases
when titles move from $19.95 to
$14.95.

Recently, in fact, two $14.95
“holdouts,” FoxVideo and
MCA/Universal Pictures Home
Video, announced promotions along
those lines (Billboard, June 8). And
Orion Home Video, another hold-
out, recently bypassed the $14.95
price point altogether and an-

A LIVE One: 40-Title Surge
On $14.95 Vid Sell-Thru

nounced the release of six titles at
$7.98 list, each duplicated in the ex-
tended play (EP) mode (Billboard,
June 29).

In addition to the “Turtles” mov-
ie, the newer LIVE repriced $14.95
mix includes “Rambo: First Blood
Part 2,” “Rambo 3,” “Iron Eagle
I1,” “Red Heat,” “Weekend At Ber-
nie’s,” “Lock Up,” “Short Time,”
“Fright Night 2,”” “Howling V,”
“Watchers I1,” “Silent Night, Dead-
ly Night IV,” “Prom Night III,”
“Lobsterman From Mars,” and oth-
ers.

Family Home Entertainment,
LIVE'’s children’s line, also plans to
create a new line of animated Teen-
age Mutant Ninja Turtles called
“Sewer Hero Series.” Each title in
this series, which will spotlight indi-
vidual Turtle characters, will retail
for $12.95. Meanwhile, FHE contin-
ues to market other animated chil-
dren’s product in the $10-§15 range,
including the highly successful ani-
mated “Teenage Mutant Ninja Tur-
tles” series at $14.95 each.

At the same time, LIVE is also

(Continued on next page)

For 52 weeks straight, Playboy has had more
non-theatrical video product on Billboard’s Top 40
Sales Chart than any other single company.
No wonder we’re known for great figures!

@ 1991 PEI. All Rights Reserved. Sales Chart used with permission of Billboard.
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]
‘Lucy” Laser Set Is A Ball ﬂl] 120 >418S
™
’ C [ [
Ist In Voyager’s TV-Classics Line
, ) 5 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
EBY CHRIS McGOWAN Voyager’s Paul Norman is co-pro- 2|« iI(;
ducing the “Lucy” disc with Bart An- Sy z Y By

LOS ANGELES—On Oct. 15, exactly ~ drews, author of Doubleday’s “The ‘I A SR - B2 | | 8&
40 years after “‘I Love Lucy” first Love Lucy Book.”” Andrews has I|2|z TITLE A Principa 35| 3 | 3=

e Cy Yy DOOK. v 3] = Manufacturer, Catalog Number Performers >x | & | 6d
aired on CBS, Lucy and Ricky and  been researching and cataloging the
Fred and Ethel will be getting the  series for more than 15 years. * NO. 1 % %
complete “bells and whistles” treat- One of the two sides of the $49.95 1 | 1 | 8 | THEJUNGLE BOOK Walt Disney Home Video 0602 Animated 1967 | 6 | 249
ment on laserdisc from Voyager Co.  Voyager “I Love Lucy” disc will be in Carreras - Domingo -

The label will launch its new “The  the CLV (extended-play) format and 2 | 3 | 38 | THREE TENORS IN CONCERT &2 London 071-223-3 Pavarotti 1990 | NR | 24.95
Criterion Collection: Television Clas-  contain two uncut episodes from the Touchstone Pict :

A . X s A haadid ures Richard Gere
sics” line with an “I Love Lucy” spe-  series: “Job Switching” (also known 3| 4| 3 | PRETTY WOMAN Touchstone Home Video 1027 Julia Roberts RO |G kR
cial-edition disc that pays tribute to as the “‘Candy Factory” segment) 4|2 |5 £ LITTLE MERMAID
one of the most successful programs  and “Lucy Does A TV Commercial” U IS RIS ST GUEICY (S i
in television history. (better known as ‘‘Vitameatavega- 5 | 5 | 14 | UCKTALES THE MOVIE .

Santa Monica, Calif.-based Voyag- min’"). Included will be the show’s VIS LIl e GUIENS 1990 | G| 2299

original opening and closing credits, . Paramount Pictures William Shatner

V .[[ f [l and its commercials from Philip Mor- 6 10 | 11 STAR TREK V: THE FINAL FRONTIER Paramount Home Video 32044 Leonard Nimoy 1989 | PG | 1495

Oyager wit oliow Playboy Video
: . . . . 7 | 6 | 8 | PLAYBOY SEXY LINGERIE Il yooy Various Artists 1991 | MR | 1999
[he ‘[LOUe LUCy’ The other side of the disc will be in HBO Video 0602
. . the CAV format, which allows fordi- | g | ¢ | 1 ROCKY & BULLWINKLE: Buena Vista Home Video 1019 Animated 1991 | W | 1299
dlSC LUI[h a rect access to individual frames. It :
v Lo 5 will include the _Orlgmal scripts for 9 7 38 .?,:CEHSEDDIE%%MONS: SUEAINAD Warner Home Video 616 Richard Simmons 1990 | NR | 1998
TLUI[Igh[ Zone set the aforementioned two shows
(which ended up being shot filﬁ.erent' 10 | 8 | 40 | PETER PAN Wwalt Disney Home Video 960 Anmimated 1953 | G | 2499
ly from how they were written), as
er is best known for its deluxe laser ~ well as plot synopses of all 180 epi- 11 5 . . Mickey Rooney
. . ; 14 | 12 | PETE'S DRAGON A ¢ Walit Disney Home Video 10 1977 | G | 2298
presentations of American and for-  sodes of “I Love Lucy. e Helen Reddy
. . : D ; e
eign ’fllm clizs§1cs such as Citizen On bpth sides, Fhe laserdisc’s digi- 12 | 13| 11 | DESERT STORM: THE WAR BEGINS  Turner Home Entertainment 3057 Eemard Shaw e b s
Kane” and “L’Avventura.” Voyager tal audio track will carry the sound- eter Arnett
packaged such titles, under the name  track of featured episodes and clips, | 13 | 16 | 2 | THE PRICE AND THE PAUPER Walt Disney Home Video 1185 Animated 1991 | 6 | 1299
“Criterion Collection,” with on-disc  while the two analog audio tracks
supplementary n‘laterial‘such as in-  will featurg two different running 14 1 171 7 | HARD TO KILL m::g z;o;élccaeo 914 Steven Seagal 1990 | R | 1998
terviews, shooting scripts, story- commentaries on the footage by the !
boards, and second audio tracks of  cast, crew, and writers. ‘ 15| 24| 29 ygf&%mﬂ iEA IMMACULATE Warner Reprise Video 3-38195 Madonna 1990 | MR | 1998
film commentary by directors or crit- Among those lending their memo- .
cs. ries and thoughts to the three hours | 16 | 25 | 16 | PLAYBOY: GIRLS OF SPRING BREAK Z'géb\‘jiy i Various Artists 1991 | MR | 1999

Now, for the first time, Voyager of commentary will be cast members CBSFox Vi
will be giving the Criterion treat- Doris Singleton, Mary Jane Croft, 17 | 11 | 18 | MICHAEL JORDAN’S PLAYGROUND Foxvld‘jovz'g%‘g Michael Jordan 1990 | nR | 1998
ment to important te l‘e‘v1s ion Ross Elliott, and Jerry Hausner; prop 1 PLAYBOY'S 1991 PLAYMATE OF THE _ Playboy Video .
shows, beginning with ‘I Love man Herb Browar; Bart Andrews 12| 8 | year HBO Video 0601 Lisa Matthews 1991 | NR | 1999
Lucy,” which starred Lucille Ball and Prof. David Marc (the latter has PolyGram Music Video
and Desi Arnaz, and originally ran  penned several books about televi- | 19 | 15 | 4 | EXTREME: PHOTOGRAFFITTI 75026 17140-3 Extreme 1991 | NR | 1495
from 1951 to 1957, sion); writers Bob Carroll Jr. and Ma-

In early '92, Voyager will follow  delyn Pugh Davis; and associate pro- 20 | 35 | 12 | VOICES THAT CARE Giant/Warner Reprise Video 38245 Voices That Care 1991 | NR | 998
the “Lucy’ disc with a special ducer Al Simon.

“Twilight Zone” edition. (Continued on page 51) 21 | 18 | 3 | DESERT STORM: THE VICTORY Turner Home Entertainment 3058E Bernard Shaw 1991 | NR | 1498
— | 22 | 28 | 250 | THE SOUND OF MUSIC 4 @ FoxVideo 1051 é‘#:ig’;f‘fr“;ummer 1965 | ¢ | 2498
y
LIVE’S 40-TITLE SURGE ON THE $14.95 VID MARKET 23 | 26 | 32 | TOTAL RECALL Carolco Home Video 68901 A. Sch 1990 [ R [ 2499
(Continuedfrom preceding page) arolco Home Video . Schwarzenegger 4
. . ROCKY & BULLWINKLE: .
planning a number of price reduc- “We were one of the front-runners 4| 1919 VOL. 1l Buena Vista Home Video 1021 Animated 1991 | NR | 1299
tions in September on recent theatri- ~at $14.95,” he continues, “and we WHITNEY HOUSTON: WELCOME Ansta Records nc. _

5 - , : 25 |30 | 3 Whitney Houst 1991 | MR | 1998
cal product to $19.95, including Ar-  think it's a good price point for titles HOME HEROES 6 West Home Video SW-5721 e '
nold Schwarzenegger's “Total Re- which have maxed out at higher price % | 27 | 2 _ .
call,” ““Air America,” “Narrow points. It gives them new energy and DUMBOe Walt Disney Home Video 24 Ammated 1947 | G {2298
Margin,” and ‘“Music Box.” new Spin. ROCKY & BULLWINKLE: .

Says Stuart Snyder, senior VP of “While more grocery stores and 21136 | 19| yory SN Tl GIATIELLSe LT (2
sales for LIVE, “It ($14.95] has been  drug chains are getting involved with 28 | 23 | 165 | TOP GUN Paramount Pictures Tom Cruise s | ea | 1a0s
a growing category for the racks and  $14.95 product, it’s still a growing Paramount Home Video 1629 Kelly McGilhis
mass merchants. Obviously, the low- category with the mass merchants 29 Universal City Studios Kevin Costner

; . ' g ) : RE-ENTRY | FIELD OF DREAMS . 1989 | PG | 1995
er price point also allows other retail- and discount stores. As more good MCA/Universal Home Video 80884 Amy Madigan
ers to enter @he business Y:(md it be- prqduct comes alor}g‘ at thesle price 30| 29| 4 1(§h(E)RD|::REKSTEFAN: COMING OUTOF 1o o ises 19V-49088 Glona Estefan o e
comes attractive for them. points, they are willing to dedicate

He adds that in addition to more more space to it.” 31 | 20 | 37 | TEENAGE MUTANT NINJA TURTLES:  New Line Cinema Judith Hoag 090 | pe | 2499
$14.95 theatrical catalog product Snyder adds that all $14.95 re- THE MOVIE Family Home Entertainment 27345 Elias Koteas
from LIVE, the company plans to re- priced theatrical product will be du- 32 Warner Bros. Inc. Jessica Tandy

’ 8 . ; 40 1 19 DRIVING MISS DAISY : 1989 | PG | 1998
lease about 10 Vestron theatrical cat-  plicated in the SP (standard play) Warner Home Video 11931 Morgan Freeman
alog titles at $14.95 as well. mode, JIM McCULLAUGH 33 2| s ngKI\\(I& BULLWINKLE: Buena Vista Home Video 1022 Animated 199: | wr | 1299
Tni-Star Pictures Sally Fieid
34| 38 10 STEEL MAGNOLIAS RCA/Columbia Home Video 70243 Shirley MacLaine e RS
Callan Productions Corp.
35 | 37 | 189 | CALLANETICS > G e SRR Callan Pinckney 198 | MR | 2495
- Julie And
i . ulie Andrews
[ 36 | RE-ENTRY | MARY POPPINS @@ Wwalt Disney Home Video 23 e 194 | 6 |22
EVERYTHING music video for Record and Video Retailers 37| 31 | 63 | BAMBI Walt Disney Home Video 942 Animated 192 | ¢ | 2699
Pop, Classical, Jazz, Gospel, Imports, Laserdiscs 38|39 | 6 | THE MIND'S EYE Miramar MPV6001 James Reynolds 1991 | NR | 1995
Warner Bros. Inc. Gwen Verdon
COMPLETE MV DEPTS./HOT PRODUCT FILL-INS 39 | NEWD> | DAMN YANKEES e s I s 10 Guven Vero! 1958 | W | 1998
PLAYBOY 1991 VIDEO PLAYMATE Playboy Video .
WE CAN F[LL YOUR SPEC[AL ORDERS 0N I i Various Artists 199 | NR | 1999
@ RIAA gold cert. for sales of 25,000 units or $1 mulhon 1n sales at suggested retail. A RIAA platinum cert. for sales of 50,000 units or $2 mullion in sales at suggested
11 BRANC HES NAT[ONALLY ° 1-800-852-4542 retail. ®1TA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at teast 25.000 units
- S S - and $1 millon at suggested retal for nontheatrnical titles. > 1TA piatinum certication for a minimum sale of 250,000 units or a dottar volume of $18 million at retail for
9810 Bell Ranch Drve, Santa Fe Springs. CA 90670 theatrically released programs, and of at least, 50,000 urits and $2 million at suggested retail for nontheatncal titles. © 1991, Biliboard/BPI Communications, tnc
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J2 President Jimirro Defends
Purchase 0Of National Lampoon

J2 Communications president Jim Jimirro has finally sought to stem criticism
of his company’s purchase of National Lampoon (Billboard, March 24, 1990).
Almost from the beginning, the acquisition has been viewed negatively by in-
vestors and has proved a drag on J2's stock. In a talk before the West Coast
Chapter of Special Interest Video Assn. June 19 at the Beverly Hills Country
Club, Jimirro said the magazine has been losing money since it peaked in the
early '80s at 850,000 circulation. Today, the magazine’s circulation stands at
250,000. “When you think of how that company has been under-managed, it’s
remarkable that they have 250,000 and about 2.2 million who read it,” said Ji-
mirro. “We purchased it because we think it is a franchise, one of three brand
names in the entertainment business,” behind numbers one and two, Disney
and Playboy. While acknowledging that National Lampoon is not quite a fam-
ily-type property, he said, “Our business plan is to revitalize National Lam-
poon and then get it involved in every area of leisure time built around a cen-
tral theme.” He identified “video, television, radio, comedy clubs, restaurants,
theme parks, Broadway theater, touring shows, convention entertainment—
the same thing Disney is doing. There is nothing in family leisure time that
Disney isn’t doing,” said Jimirro, who spent 14 years at the Magic Kingdom.

Republic Pictures Prez Kountze Steps Down

Veteran home video executive Vallery Kountze, president of Republic Pictures
Home Video, has resigned that post to consult and pursue outside interests.
She will do some consulting work for Republic, including completing “several
advertiser-supported home video projects,” according to a prepared statement.
Before moving to Republic in 1986, Kountze was VP of marketing for RCA/
Columbia Pictures Home Video. Glenn Ross, who was recently elevated to se-
nior marketing VP, will now report directly to Steven Beeks, Republic Pictures
executive VP, on home video matters. During the last several years, Repub-
lic’s home video division has been increasing its sales revenues on a consistent
basis, logging about $30 million last year.

Shari Lewis Pacts With A&M For Audio/Video

Children’s entertainer Shari Lewis, creator of the puppet Lamb Chop, has
inked an audio and video pact with A&M Records. The first release, to be dis-
tributed on video by PolyGram Video, the home video arm of A&M’s parent,
will be “Lamb Chop In The Land Of No Manners.” The release date, which will
be simultaneous with the audio release of the same title, is slated for Aug. 20.
In its continuing efforts to expand beyond longform music video (reflected in
the company’s recent dropping of “Music” from its name), PolyGram Video
recently announced it will distribute all A&M children’s videos. In making the
announcement, PolyGram did not disclose the length of the deal or how many
titles it involves.

Best Film & Video Bags Marvel Rights

Best Film & Video has catapulted itself into the front ranks of sell-through,
but also plans to increase its minor role in rental through licensing deals for
Marvel Comics characters and product featuring Benji, the celebrated mon-
grel star. The deal with Mulberry Square has Best acquiring 21 “Benji” pro-
grams—four movies, four specials, and 13 episodes of a network series. Initial
releases will be “Benji” and “For The Love Of Benji,” both at $19.99, and a 30-
minute “Benji’s Very Own Christmas Story” at $14.99. In a separate licensing
pact, Best has picked up 150 animated programs featuring Marvel Comics
characters. Initial release will be eight of the 30-minute suggested-list-price
$14.99 animations in August and five more in October.

Starmaker Licensing 24 Vidmark Titles

Starmaker Entertainment, the New Jersey-based budget video supplier, has
licensed 24 titles from Vidmark and is planning to release the titles, at a rate of
two per month, with a list price of $9.99 each. The first 12 titles to be an-
nounced include “Sizzle Beach USA,” which features the first film appearance
of Academy Award winner Kevin Costner. Also included are “Breaking Up Is
Hard To Do,” starring Billy Crystal, who is currently appearing in what may
be the summer’s biggest comedy box-office hit, “City Slickers,” and a remake
of the 1939 John Ford classic “Stagecoach,” starring country music stars Wil-
lie Nelson, Kris Kristofferson, and Waylon Jennings.

VSDA Bits: Michael, Miller, Maltin

The Video Software Dealers Assn. has announced that Dennis Michael, corre-
spondent for “ShowBiz Today,” the entertainment news report that airs on
CNN, will serve as MC for this year’s “Viddies” reception at the VSDA con-
vention in Las Vegas July 14-17. The “Viddies” are given each year in recogni-
tion of outstanding advertising campaigns and materials for prerecorded prod-
uct. The “Viddies” reception will be held the evening of July 16 at the Las
Vegas Hilton . . . The VSDA also announced that comedian Dennis Miller, best
known for his work on “Saturday Night Live,” will entertain attendees during
the closing-night awards banquet July 17. The MC for the awards presenta-
tions will be Leonard Maltin, returning after last year’s successful engage-
ment in the same gig.

Billboards
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Top Video Rentals.

E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
I
AR
22 | g c 0 P fl 2
@ |5 0 opyright Owner, rincipal e =
i ES THTLE Manufacturer, Catalog Number Performers & P4
* NO. 1 * x
Universal City Studios
1 3 2 KINDERGARTEN COP MCA/Universal Home Video 81061 A. Schwarzenegger 1990 | PG-13
RCA/Columbia Pictures Home Video Meryl Streep
2 8 2 POSTCARDS FROM THE EDGE 50553.5 Shirley MacLaine 1990 R
Orion Pictures Cher
3 Z 4 MERMAIDS Orion Home Video 8770 Bob Hoskins Rl
. Danny Glover
4 | 1 | 5 | PREDATOR 2 FoxVideo 1853 Gary Busey 199 | R
Miramax Films John Cusack
3 | 9| 2 | THEGRIFTERS HBO Video 90526 Anjelica Huston 1990} R
Warner Bros. Inc. Clint Eastwood
6 5 4 THE ROOKIE Warner Home Video 12061 Charlie Sheen 191 i
, ) ) Tim Robbins
7 | 4 | 4 | JACOB'S LADDER Live Home Video 68949 S 1990 | R
Paramount Pictures Patrick Swayze
8 7 13 | GHosT Paramount Home Video 32004 Demi Moore D[tk
Touchstone Pictures Tom Selleck
9 6 6 uialial 12 o Sl Touchstone Home Video 1139 Steve Guttenberg SR (e
Touchstone Pictures James Belushi
10 10 6 MRIDES TN Touchstone Home Video 1126 Michael Caine ) ek
11|12 | 6 | QUIGLEY DOWN UNDER MGM/UA Home Video M902173 LSl 1990 | PG-13
Laura San Giacomo
Tri-Star Pictures Armin Mueller-Stahl
12 11| 6 | AVALON RCA/Columbia Home Video 70543-5  Joan Plowright 1990 | PG
Warner Bros. Inc. Tom Hanks
131 13 8 THE BONFIRE OF THE VANITIES Warmer Home Videa 12048 Bruce Willis 1990 R
Morgan Creek Michael Keaton
14118 | 13 | PACIFIC HEIGHTS FoxVideo 1900 Melanie Griffith R
Touchstone Pictures Gerard Depardieu
15 | NEW D> | GREEN CARD Touchstone Home Video 1141 Andie MacDowell SR
Warner Bros. Inc. .
16 | 14 | 12 | PRESUMED INNOCENT v P Harrison Ford 199 | R
17 | 17 | 9 | MARKED FOR DEATH FoxVideo 1865 s 1990 | R
asil Wallace
Parkfield Pictures Gary Kemp
18 | 15 | 4 | THEKRAYS RCA/Columbia Home Video 90973 Martin Kemp 19%0 | R
Universal City Studios Robert Redford
19| 16 6 WAL MCA/Universal Home Video 81049 Lena Olin Lkl E
20 [ 19 | 8 | THE JUNGLE BOOK Walt Disney Home Video 1122 Animated 1967 | G
21| 2 4 WARLOCK Vidmark Entertainment 5378 Julian Sands 1989 R
Lori Singer
22| 22 | 11 | MILLER'S CROSSING FoxVideo 1852 Al LA 1990 | R
Albert Finney
. Dennis Quaid
23 | NEW D> | COME SEE THE PARADISE FoxVideo 1854 Tamiyn Tomita 1990 | R
Warner Bros. Inc. Matthew Modine
24| 24 | 11 | MEMPHIS BELLE Warner Home Video 12040 Eric Stoltz LR [l
Warner Bros. Inc. Jonathan Brandis
5|2 3 THE NEVERENDING STORY I Warner Home Video 12041 John Wesley Shipp skl i
Warner Bros. Inc. Robert De Niro
26 | NEW P | GOODFELLAS Warner Home Video 12039 Joe Pesci e E
) Sylvester Stallone
27 | 31 | 8 | ROCKYV MGM/UA Home Video 902288 e 1990 | PG-13
28 | 25 | 10 | SIBLING RIVALRY Nelson Home Entertainment 7782 ARl 1990 | PG-13
ill Pullman
Universal City Studios Fred Ward
28 3 12 HENRY AND JUNE MCA/Universal Home Video 81050 Uma Thurman (LU el
Seven Arts B
30 | 26 | 15 | KING OF NEW YORK L Christopher Walken 199 | R
. . Ethan Hawke
31 | NEWD> | WHITE FANG Walt Disney Home Video 1153 Kioae Maria Brandaver | 1991 | P6
RCA/Columbia Pictures Home Video Kiefer Sutherland
32 | 28 | 18 | FLATLINERS S N 1990 | R
Universat City Studios Susan Sarandon
3|2 12 WHITE PALACE® MCA/Universal Home Video 81019 James Spader Ll E
Amblin Entertainment .
34 | 34 | 16 | ARACHNOPHOBIA Hollywood Home Video 1080 Jeft Daniels 1990 | PG-13
Warner Bros. Inc. Debra Winger
3 7 U LHESHESIERINCISKY Warner Home Video 12062 John Malkovich il E
36 | 29 | 13 | NARROW MARGIN Live Home Video 68924 ke 199 | R
Anne Archer
Studio Three Film Corp. Jill Schoelen
37130 | 3 | POPCORN RCA/Columbia Home Video 91253 Tom Viklard 19| R
. Keanu Reeves
38 | 38 | 9 | TUNEIN TOMORROW HBO Video 90526 P 1990 | PG-13
39 | 37 | 2 | FEMME FATALE Republic Pictures Home Video 1295 Sl 1991 | R
Lisa Zane
5 Universal City Studios Alex Vincent
40 | 36 | 10 | CHILD'S PLAY 2¢ MCA/Universal Home Video 81024 Jenny Agutter 1990 | R

®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least

25,000 units and $1 million at suggested retail for nontheatrical titles. <I1TA platinum certication for a minimum sale of 250,000 units or a

dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for

nontheatrical titles. © 1991, Billboard/BPI Communications, Inc.
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VIDEO REVIEWS

The Triplets, “Video Triple Sin-
gle,” PolyGram Video, 16 min-
utes, $9.95.

PolyGram Video’s first video
single, featuring new recording
act the Triplets (yes, they really
are triplets), actually contains two

version. The songs are appealing,
pure pop numbers, and the inter-
view footage is fairly standard
stuff, save for the spontaneous
harmonizing, in Spanish no less,
the Mexican-American siblings oc-
casionally break into (no vocal
coaches or harmonizers here). At
$9.95, this tape could make a good
impulse add-on for anyone buying
the Triplets CD.  PAUL SWEETING

cuts, ‘““You Don’t Have To Go
Home Tonight’’ and ‘“Sunrise.”
The first one, however, is seen
both in its MTV form and in a live

VIDEO PEOPLE

Dennis R. White is named president of Strand VCI Entertainment. Re-
cently president of CEMA Distribution, White joined Strand VCI in Au-
gust 1990 as executive VP.

Cinderella, “Heartbreak Station
Video Collection,” PolyGram
Video, 22 minutes, $14.95.

Richard J. Zima joins Cabin Fever Entertainment as
director of chain accounts. He is a 30-year veteran of
Cabin Fever’s parent, UST.

F. Kim Cox is promoted to the new position of senior
VP of strategic planning at Rentrak Corp. He was most
recently VP of finance/chief financial officer, a posi-
tion now filled by Karl Wetzel, who was controller. Re-
placing Wetzel is Tom Guilford, most recently ac-
counting manager.

ZIMA

Sandra G. Weisenauer is appointed VP of marketing for Video Trea-
sures Inc. She was most recently VP of marketing—corporate new prod-
ucts for Hiram Walker-Allied Vintners.

PR veteran Lori Simmons is appointed VP of business development at
Amy Alter Associates. Also, Jill Leslie Goldstein is promoted to account
supervisor at the publicity firm.

Buena Vista Home Video promotes Dennis Maguire to VP of sales. He
had been director of sales, Midwest region.

Two former executives of the S.I. Video Catalog—Gary Goldman and
Dwight Hilson—have joined to form Goldhil Home Media International,
a marketing and management firm specializing in hard-to-find and how-
to video titles. Goldman was VP of acquisitions and special promotions;
Hilson was head of programming and vice chairman of the board.

JCI Records and Video names Adriene Bowles and Lynda Solomon di-
rectors of publicity. They were, respectively, licensing coordinator at
Paramount Pictures and marketing manager at Epic Home Video.

Blockbuster Entertainment Corp. has named five regional representa-
tives for its new Blockbuster Video Magazine. Frank LoVerme and Mol-
ly Ballantine of Frank LoVerme & Associates will represent the publica-
tion on the West Coast. Brian Murphy of Murphy Marketing, Westport,
Conn., will be the Northeast rep. Wally Baumgartner and Dick Ce-
gielski of Baumgartner/Cegielski, Barrington, Ill., will cover the Mid-
west. And Jack Miller of the M Group has been assigned to the South-
western states.

Richard Price, former branch manager for Ingram Entertainment’s
Portland, Ore., office, will assume the responsibilities of director of mu-
sic sales for the distributor.

Michael Thornton has been named director, international sales and mar-
keting, home video, for Hanna-Barbera. He will be based in Los Angeles
and report to Hanna-Barbera International senior VP Stephen Muirhead,
who is based in London. Thornton was with KIRO-TV in Seattle, where
he was director of sales promotion and a writer/producer.

At VPI/Harmony, Dan Gershon is named director of advertising and
premium sales. He was most recently co-founder and co-publisher of De-
tails magazine.

Rhino Home Video has named Lisa Taback manager of publicity. She
comes from the publicity department at the Walt Disney Co.’s Buena Vis-
ta Television.

Paula Schmelter is appointed marketing manager at the Video Alliance
Group.

Academy Entertainment promotes Cristine Hammer to marketing coor-
dinator. She was an administrative assistant in the marketing depart-
ment.

The best thing about this tape is
the ending, where a message ap-
pears on screen reading, “To be
continued ... " This short long-
form, featuring three cuts from
the group’s ‘“Heartbreak Station”
album that peaked at No. 19 on
Billboard’s Top Pop Albums chart,
is a very appealing introduction to
the hard-rock quartet. If a Part I1
is actually in the works, it would
be most welcome. The first cut
here, “Shelter Me,” is one of the
best Aerosmith songs Aerosmith
never recorded, and that’s said
with all due respect to both
groups. The middle section in-
cludes a segment on the making of
the clip for the title cut. The clips
themselves are competently done,
if unspectacular. The “making-of”’
footage is interesting, but would
have been better if it dwelled more
on each band member, allowing
viewers to get a feel for the indi-
vidual personalities. The tape
closes with a live version of “The
More Things Change.” Good, un-
pretentious stuff. P.S.

LaTour, “People Are Still Having
Sex,” PolyGram Video, $9.95.

Smash/PolyGram recording art-
ist LaTour raised the ire of AIDS
activist groups several months ago
with his recent top 40 pop/dance
hit “People Are Still Having Sex.”
Now that the media furor sur-
rounding the song has faded, the
original, uncut version of the mu-
sic video is available.

The clip is a vivid swirl of colors
and ambiguous, sensual interpre-
tative dancing. Tightly edited, it’s
a fine visual complement to the
song’s hypnotic, techno-instru-
mental base. Captivating as it is,
repeat viewings seem unlikely.

LARRY FLICK

Passing The Baton. RCA/Columbia
Pictures Home Video has officially
taken over order processing and
distribution functions for ‘Misery,”
starring best actress Kathy Bates and
James Caan, above. Orders for the
Nelson Entertainment title were being
solicited by Orion Home Video under
a previous distribution agreement
between Nelson and Orion. That deal
ended June 17, when New Line
Cinema closed its deal to acquire
Nelson Entertainment. As part of a
separate deal, RCA/Columbia handles
distribution of New Line product on
cassette. Orders placed with Orion will
be processed by RCA/Columbia.

Billboard.
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I M - v j “
&
- = Compiled from a national sample of retail store sales reports.
x|l al| © °
wl < -4 S 8
; | © %2

HEE . oo | o |BE

2l =z|¢ TITLE, Copyright Owner, rincipa 2 | ¥

= | ~ | Z | Manufacturer, Catalog Number Performers e a3

* & NO.1 & =

1 1| 39 THE THREE TENORS IN CONCERT AZ London Carreras - Domingo - ¢ |aags
0712233 Pavarotti i

2 2 1 X;);f:s THAT CARE Giant/Warner Reprise Video Voices That Care SF | 998

3 5 3 Hwoitsgxng‘rg';lE HEROES Arista Records Inc. 6 West Whitney Houston ¢ (1998
THE IMMACULATE COLLECTION A? warner

8 | 6 |3l | e video 338195 Madonna LF |19.98

5 7 3 T’:(ZJSGRAFFITTI PolyGram Music Video 75026 Extreme sF |45
RUSTED PIECES

6 3 7 Capitol Video 40013 Megadeth LF 1998

7 4 3 EQ%P:BING OUT OF THE DARK SMmv Enterprises 19v- Gloria Estefan o |1998

8 8 3 AQ;:)?:.ITY YOU CAN TASTE SMv Enterprises 19v- Warrant LF |1998
PLAY THAT FUNKY MUSIC WHITE BOY A% s8k .

9 10 |29 |, - oo koA 07339 Vanilla Ice SF[1298
THE FIRST VISION A .

109 119 o0 Enterprises 19v-49072 B ol
OH SAY CAN YOU SCREAM A a*vision .

1 1 16| 27 Entertainment 3-50179 Skidigow C (098

12 | NEW » :"I:ZggaN HEAVY: VOL. 13 A*vision Entertainment Various Artists o l19s
GREATEST HITS HOME VIDEO Arista Records Inc. 6 .

13 19 3 West Home Video SW-5712 Eurythmics LF 11998

14| 14 5 (l:(:.al;B MTV: PARTY TO GO Tommy Boy Music Video Various Artists LF |19.98
HAMMER TIME AS

1520 | 33 TR SIhITE M.C. Hammer LF [19.98
JUSTIFY MY LOVE A8

16 12 2 Warner Reprise Video 38224 Madonna SF [ 998

17127 | 25 ;S(Z{)E;SAN BUILD A BRIDGE A MPI Home Video The Judds F | 1998
AFTER THE RAIN

18 | 11| 9 | en Home video DGCY38501 fleisen i (LA

19|17 |1 SRVEE;;IST & BLUE Arista Records Inc. 6 West Home Video Various Artists tF |1998
FIVE MAN VIDEO BAND

20 1513 Geffen Home Video 39507 ==t R
COUNTRY MUSIC VIDEO MAGAZINE: VOL. 3 . .

2121 3 e e e Various Artists D |1298
WICKED GAME .

22 18 5 Warner Reprise Video 3-38237 Chris Isaak LF 1698

23 NEW » I;;jz(iIAFUGE: THE VIDEO Def American Home Video Danzig sF |1598
NINJA RAP .

20 | NEWD (0 video 7355 LA SF| 958
FULL ACCESS .

25 | NEW D Cabin Fever Entertainment CF818 bankiviilliams Ll ¢ 109

26 | NEW D gggﬁ::;gff HITS The Judds SF | 998

27 | 23 3 Z;‘IZE)ODOORS ARE OPEN warner Reprise Video 3- The Doors ¢ |19ss
HITS QUT OF HELL

28 | NEW D SMV Enterprises 19v-49827 LI SR

29|28 | 17 I:2E7§:-2RY OF GENESIS PolyGram Music Video 440 Genesis o |ass

30 NEW’ ;::5;?::5':553?BLLECTION VOLUME [l warner Frank Sinatra ¢ |l6oss

® RIAA gold certification for sales of 25,000 units or $1 million in sales at suggested retail. A RIAA
platinum certification for sales of 50.000 units or $2 million in sales at suggested retail. SF short-form.
LF long-form. C concert. D documentary. © 1991, Billboard/8P! Communications, inc.
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VIDEO IS SPECIAL: Special-interest video calls for a
““passionate’ interest in the product. And there’s a
growing segment of the industry with that kind of
passion, according to the showing at the first West
Coast Chapter meeting of the Special Interest Video
Assn. (SIVA) June 19 at the Beverly Hills Country
Club. Both featured speakers reported they see funda-
mental changes occurring in distribution and retail
and pointed to the need to go beyond traditional chan-
nels. David Lewine, of David Lewine & Associates, a
consultant and developer of “Kid
Safe’’ and ‘‘Bicycle Safety

SIVA Boasts Special Interest In Product

sumer through a whole host of new distribution me-
dia, the kinds of promotions J2 Communications has
become famous for, including direct response, mall
promotions,” Lewine continued. “We clearly can no
longer rely on the old kind of Video Software Dealers
Assn. base. Indeed, most of them who made so much
money in the middle '80s successfully selling Jane
Fonda videos are no longer interested in sell-through,
Fonda, or anything else. [Many] are out of the busi-
ness. They cashed in,” he said.

“If they do have a small chain
of video specialty stores, they will

Camp,” described a sponsored
marketing campaign through a
pharmaceutical company that has
moved 75,000 copies of one video
and is currently at 90,000 on an-

STORE
MONITOR

look at the numbers and say they
don’t like special interest any-
more, they can’t make enough
money, it takes too much work,
it’s far more profitable to contin-

other. The mailing for the give-
away product targeted 42,000 pe-
diatricians. The creative cost for
the campaign was $70,000 (for an
expensive pop-up magazine advertisement), while the
42,000 mailing pieces cost $3.50 each. The total invest-
ment was $2.7 million, including the product and dis-
play cases for eight videos, which were placed in doc-
tors’ offices. Curiously, the sponsoring firm had no in-
terest in the video. “They wanted to find a new way to
excite doctors.” said Lewine. Even the retail division
of the sponsoring firm, “responsible for getting prod-
ucts into Phar-Mor and other chains, knew nothing of
the video project. Under no circumstances can this
work under the conventional economics we have now.
We've all called on the big gate keepers. Imagine a
discussion with a buyer at Lieberman [Enterprises]
or Handleman [Co.] explaining how essential it is for
him to take a bicycle-safety video at $14.95.

“The lesson is we have to reach the enthusiastic con-

by Earl Paige

ue to rent.”

SIVA EXPANDING: Paul Car-
avatt, president of SIVA and
CEO of Specialty Video Marketing, noted that 280
firms have embraced SIVA and new chapters are
forming in Houston, Orlando, Fla., Boston, and San
Francisco. The next convention is set for Nov. 7-10 in
Rye, N.Y.

K MART, WAL-MART, ETC.: Jim Jimirro, founder
and president of J2 Communications, the other featured
SIVA speaker, traced the beginning of “marketing driv-
en” home video to the mid ’80s, when J2 went public.
“Before that it was putting a video in a box and filling
up an ever expanding pipeline.” Gradually, and now ex-
ponentially, mass merchants like K mart, Wal-Mart,
Toy “R” Us, J.C. Penney, and Phar-Mor have become
dominant, he said. “The price points are being depressed

(Continued on page 51)

A*Vision Kicks Off Jazz
Series With Getz Tapes

NEW YORK—A*Vision Entertain-
ment kicked off its Jazz Masters Se-
ries June 25, a video collection of ar-
chival performances by the most re-
nowned performers in the genre.

The first two tapes, “Vintage
Getz—Volumes I & I1,” feature the
late saxophonist Stan Getz perform-
ing in California’s Napa Valley in
1983. The videos are available for
$19.98 each, or in a limited-edition
package retailing for $29.95.

The Getz collection should garner
heightened retail and consumer in-
terest in the wake of Getz’s recent
death from cancer June 6 (Billboard,
June 22).

Also, A*Vision will issue “Vin-
tage Collection Volume I (1958-59),”
a 50-minute program featuring the
Count Basie Orchestra, Thelonius
Monk, John Lee Hooker, Billy Holi-
day, and the Jimmy Guiffre Trio.

“Vintage Collection Volume 11
(1960-61)” consists of performances
by Ahmad Jamal, Miles Davis, Gil
Evans’ Big Band, and the Ben Web-
ster Sextet. Like the Getz tapes,
Volumes I and II of the “Vintage”
series are available in a limited-edi-
tion boxed set for $29.98, or sepa-
rately for $19.98 apiece. A*Vision
siays 7,000 units were run on the
boxes.

All four tapes were produced by
veteran Fred Baker, who started
shopping them around a year ago.

“I put an ad in Jazziz magazine,” he
recalls, “and I sold about 100 tapes
for $49.99 each.”

Then A*Vision affiliate Warner
Music International got wind of
the tapes and acquired the rights
from Baker. Warner International
still retains overseas rights, while

‘There isn'’t a
giant who isn't
on these tapes’

domestic rights are held by A*Vi-
sion.

Baker says, “There isn't a giant
who isn’t on these tapes, except
[Charlie] Parker and maybe one or
two others. It’s almost like the
greatest musicians in jazz came to-
gether in one or two afternoons
and just brought it all together
and played the classics.”

A representative for A*Vision
says, ‘Jazz is a very strong demo,
affluent and well-educated. It
keeps A*Vision well-rounded.”

The predominantly music-video
label has also ventured into such
areas as NASCAR auto racing,
producing premium programs for
tie-in partners in that genre.

PAUL VERNA
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MGM/UA Has Douhle Vision For New Series: Pioneer Mines Vaults

DOUBLEHEADERS: MGM/UA
Home Video is launching a new se-
ries in July called “MGM Double Fea-
ture Discs.” Each title will cost $39.98
and pair two movies that are related
thematically, releasing them on two
discs in a gatefold jacket.

The first MGM “Double Feature”
is due later this month and will match
two Fred Astaire films: “Dancing
Lady” from 1933 and “Roberta” from
1935.

In August, the label will launch
three “Double Feature’ releases,

kicking off with Woody Allen’s “Star-
dust Memories” (1980) and “Every-
thing You Always Wanted To Know
About Sex” (1972).

Another twosome features Doris
Day’s first films, “Romance On The
High Seas” (1948) and “My Dream Is
Yours” (1949).

And the third binary bonanza for
August pairs two vintage “all-star”
movies, “It’s A Great Feeling” (a
1949 comedy starring Day and Jack
Carson with cameos by Joan Craw-
ford, Jane Wyman, Ronald Reagan,
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and many others) and “Thank Your
Lucky Stars” (a 1943 Eddie Cantor
flick with guests Humphrey Bogart,
Bette Davis, Errol Flynn, and count-
less others).

In September, watch for a “Double
Feature” matching Allen’s “Love
And Death” (1976) and ‘‘Bananas”
(1971).

PIONEER also is pulling some ven-
erable titles out of film vaults for its
recently formed Pioneer Special
Editions line. Not content to leave
well enough alone, PSE has just
launched eight titles, each priced at
$44.95 and presented in its original
theatrical aspect ratios.

Six of the movies will be wide-

Billboard.-

screen: the Peter Benchley undersea
thriller “The Deep”; “The Eddy Du-
chin Story,” with Tyrone Power and
Kim Novak (1956); “Ghandi,”’ with
Ben Kingsley and John Gielgud; the

LASER
SCANS |

by Chris McGowan

suspense thriller “Jagged Edge,”
with Jeff Bridges and Glenn Close;
John Carpenter’s “Starman”’; and
“White Nights,” with Mikhail Bar-
yshnikov and Gregory Hines.

Also due are the 1957 sci-fi classic
“20 Million Miles From Earth,” which
features special effects by Ray Har-
ryhausen (side 2 CAV), and “Down
To Earth,” a 1947 musical with Rita
Hayworth, Larry Parks, and Edward
Everett Horton. The two above films,
along with “The Eddy Duchin Story,”
are being released on video exclusive-
ly in the laserdisc format.

FIVE TO ONE: As reported in the
June 22 issue of Billboard, Pioneer
Electronics will launch its new CLD-
M90 combiplayer in September. The
unit retails for $700 and is the first
combiplayer that can handle five CDs
at once, fitting them into a carousel

(Continued on next page)

FOR WEEK ENDING JULY 6, 1991

I T v- - I
op Videodisc Sales
=z x COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. [ I :
% (Z Q% TITLE Copyright Owner, Principal | 5% :f ?:fg;
=3 |20 Manufacturer, Catalog Number Performers > @ | a5
* *x NO. 1 » % '
1] | b | anost e | g0 | |
2 |NEW D | KINDERGARTEN COP ‘&”ciﬁbsﬁi'vﬁl?alsﬁ“ﬁﬁesv. 460 41051 A Schwarzenegeer | 1990 | 7613 | 33 |
3 i 15 3 JACOB'S LADDER :_r::g’;%r::eex;cilre;?nent 1082391V - E:ir?aigﬁ'lbg]:na el F g 39.95 :
4 | 4 5 HAVANA argxfbs:il\/g:gls;%?;%swdeo 81049 Te(’::rél?nedford el g LR
5 | 2 | 5 | BONFIRE OF THE VANITIES m:::: EL‘L?e "\‘/faeo 12048 g‘:&eva””klfs 199 | R | 2998
3|5 | avaon Proneer LOGA, 1c. SCO55-6107 Soanplowrgnt | 1950 | 6 | 408
7 | NEWD> | POSTCARDS FROM THE EDGE Eg’:{e‘;‘:'tggf f::gf“srgssggme fce sMrﬁ:ly;ys:w'eaec"Lame oo | R | 34|
8 | 9 | 3 | THEKRAYS Em::dngxnﬁc 90976 fﬂ%ﬁi”;‘;p LA | Bk S
9 | 5 | 11 | ARACHNOPHOBIA f%”l‘;'é”é?éiﬁ?é?n”;iﬂosms Jeff Damels 199 | 613 | 3958
10 | 6 | 11 | PRESUMED INNOCENT m[gg: gf;'e"\‘/faeo 12034 Harrison Ford 90 | R | 2998 i
11 | 8 | 33 | THE HUNT FOR RED OCTOBER e A S 30302 i 000 | 6 | 2995 |
12 | 16 | 9 | MEMPHIS BELLE ermer B e o 12040 g‘;’c‘“s‘f(;'lvu’”“di”ei 1990 | p6-13 | 2038
13| 2| prerry wownn P
14| 7 | 25 | MADONNA: BLONDE AMBITION o oeR ne. PA.90.325 Madonna 1590 | | 0
15 || s | cpseuave - AT
16 | 19 | 17 | DARKMAN e Liam Neeson o | R | 3098
17| 13 | 5 | DUCKTALES THE MOVIE l‘f’naa';eDiESr:‘t‘ZVn;ﬂmrX"i%"sz Animated 990 | ¢ | 299
18 | 10 | 15 | DIE HARD 2: DIE HARDER Ez:\;d Entertainment L 1850-85 gg:qcne.evggina w0 | v | o)
19 [ | 0 | ruaruners R e P AT
20| 7 |t | e ano sone
21 | NEW D> | AFTER DARK, MY SWEET :_r'r\:aegz{%r:fex;?s?nent 68943 é?fh"efi’vtgfd LED] LA RERLD
22 | NEWD> | THREE MEN AND A LITTLE LADY I;:z’e‘sg’zs nzif;r‘::;t 113948 g?gesg:ftceknberg 100 | 76 [ 3930
23 | RE-ENTRY | THE LITTLE MERMAID m*;‘;eoés:t‘;{t:zzzrxigel°3 Animated 1989 | G | 2999
24|13 | 9 | NAVYSEALS ﬁ::gepércwtt:'::mmem ID82060R &'?Z’L!eeusé‘ii”n R R
25 | NEW P | KING OF NEW YORK ﬁi\;egg ‘é:fe ainment 63937 Christopher Walken | 1990 | R | 39.95

# ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, or

of at least 25,000 units and $1 million at suggested retail for nontheatrical titles.
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at

suggested retail for nontheatrical titles. ® 1991, Biliboard/BP! Communications, Inc.

ITA platinum certication for a minimum sale of 250,000
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later rebroadcasts.

Love Lucy Collection.”

STORE MONITOR

ergy.

LASER SCANS

video source playback.

“sound bites.”

this month.

4
6 14 y
LUCY’ LASERDISC SET BUILDING BLOCKBUSTER'S CASE ON WALL STREET
(Continued from page 46) (Continued from page 45)
“] Love Luey” was a smash hit deed, has fallen sharply in recent of new and expanded technologies
both during its six-year initial run, months, to about $9 a share froma  such as pay-per-view movies and NO. OF TOTAL
and afterward when it broke open the  52-week high of $15.25. video-on-demand. The points were SC';NS V::S T%“g:?
syndication market. “Lucy,” unlike Huizenga was also asked about  the same that Huizenga made dur- Mt PICTURE/(STUDIO) ::;::?f) ”5555,'3” REL ® )
most shows of its time, was not aired  reports that he planned to sell a ing the company’s annual meeting - D i ] TGN
live. Although it was shot in front of significant amount of his own in Fort Lauderdale, Fla., in May. L ?V?/g;;et'g?gs) 18,289, 7’372(9) AV
a live audience, it was filmed and stock to finance the new Miami “What we are confronted with is — . :
then edited. That made it possible to  baseball franchise in which he confusion in the media about pay- 2 CC'“; Slnl;:}(ers 10,755,126 gggg 2 47,318,564
have high-quality prints for countless  owns an interest (Billboard, June per-view and video-on-demand,” he ( oum a) d
292). He said he had already stated said. ‘‘Video-on-demand is not here 3 Dying Young 9,725,885 1,552 — 9,725,885
Already out on video are 16 epi- publicly that he might sell 1 million  today ... and it may never be (20th Century Fox) =24
sodes of “I Love Lucy” released by  to 2 million shares (out of a 19-mil-  here.” He also stated that pay-per- 4 The Rocketeer 9,600,754 1,616 — 9,600,754
CBS/Fox on eight tapes (two epi- lion share stake) but then added: view movies had been a “failure.” (Buena Vista) 5941
sodes apiece) and four laserdises  “I have no plans to sell any Block- He asserted that the movie stu- 5 Backdraft 4,514,250 1,950 4 53,900,070
(four episodes apiece) in its “The I buster shares. And I certainly dios had “no plans” to change the (Universal) 2,315
wouldn’t sell at these prices.” He system of distributing product to 6 Jungle Fever 4,076,520 844 2 19,581,910
Regarding Voyager's upcoming la-  said the baseball franchise fees consumers. Generally, movies are (Universal) 4,830
ser edition, Norman says, “Everyone  were not required until January released on home video four to six 7 What About Bob? 2917871 1707 5 49,838,866
is reall'y excited aboqt it. Wh'at \:&:e’re 1993. ' months after they appear in the- (Buena Vista) 1,709
doing is complebely interactive. He The f1r§t part ofvthe hourlong aters; they are available on pay- 8 The Babysitter's Dead 2799143 1699 2 14.676.336
says he expects impressive salgs. presentation at the New York Soci- per-view one to two months after (Warner Bros.) 1,647
We're trying to keep it at a main- ety of Securities Analysts. was a  the home video release, and on pay 9 Soapdish 2715641 1275 3 23.917.151
stream price, and the repeated view- defense of Blockbuster’s video re- cable four months after pay-per- (Paramount) 2130
. th. » . .” oy . 2 . . ’
ing on this will be unbelievable tailing business against the threat view TS T 2607712 1166 4 25.417.359
(MGM-Pathe) 2,254
11 Only the Lonely 789,492 798 4 18,163,046
C . d P (Fox) 989
(O e 12 Home Alone 740449 713 31 277,504,025
to such an extent” that margins will away promotion at the front counter.  leases are $2.50 for one day all week. (20th Century Fox) ALl
not allow manufacturers to mount Weekly winners receive free popcorn  Less current titles are $2.50 for five 13 The Silence of the Lambs 722,362 672 18 124,925,088
large-scale marketing campaigns, and two free rentals, plus the busi- days. Older catalog is $1.50 for five (Orion) 672
though Jimirro vowed that J2 would.  ness card is displayed in a special sec- ~ days. Earlier, HEB tried a more com- 14 Dances With Wolves 716,449 586 32 176,279,514
“We're still going to be able to go to  tion next to the bowl, thus allowing  plicated one-day rental at $3 Thurs- (Orion) 1,223
Phar-Mor or Target” and command for a little advertisement all week. day through Sunday, then added an- 15 Mutant Ninja Turtles Il 626,910 739 13 76,323,571
shelf space because of marketing en-  “It’'s much more than what you see,” other day on Monday through (New Line Cinema) 515
says Chester Nevil}e. “We keep those Wednesday ... Sound W.arehousg- 16 Sleeping With the Enemy 521,832 460 19 98,605,973
w cards and categorize them. Whenev-  has followed the lead of sister chain (Fox) 1,134
ELCOME TO VEGAS: Once er we need some repairs, or some  Music Plus out in Los Angeles. 17 Drop Dead Fred 517.165 677 4 11,416,766
more, VSDA convention delegates kind of other service or product, we  Sound Warehouse offers rentals at (New Line Cinema) 764
will trek around town marveling at  have a whole list of people we can ap- 49 cents, 99 cents, and $1.99, the last 18 Truth or Dare 336.627 39 6 13.543 361
Harold Vosco and Dale Clarke’s proach. It has really worked out for price for new releases. Music Plus (Miramax) ' 993 o
three enormous Video Park stores—  us.” has had catalog at 49 cents and $1.99, -
but the bigger story is how the chain with new releases at $2.99, for almost 19 ?‘;,;:;cg,gs"} SR 1 gé? 1 S
is gradually burgeoning throughout TEXAS SHOOTOUT: They're still a year, and has aggressively adver- . .
the West. There are seven Video squaring off in Austin and other ar- tised the 49-cent rentals on television. 20 :"gn_‘z)n) 306,033 ;g; 6 19,852,258
Park units, six stores under the Vid-  eas of the Lone Star State, says Herb ~ While there has been no official -
eo Giant logo, and 10 Video Zone Wiener, co-owner of Home Video word, one Music Plus source says the 21 AMBage in Harlem 284,850 73;2) 7 9,649,208
stores, with more coming, according  Plus Music, who is now going with  volume has now increased to the [ulichie2y 0
to Chester and Susan Neville, who  $2 for one-day rentals on new re-  point where the formula is profitable. 22 Hudson Hawk 229,970 377 4 16,355,667
have been Video Zone franchisees in  leases the first three weeks the mov-  Even at 49 cents? “Yes, because oth- (Tri-Star) 610
Fresno, Calif., for the past five years.  ieis in the store. “It stillamounts toa  erwise many of those tapes would 23 Oscar 166,075 225 8 22,316,826
Right across from a Major Video, two-day rental because the movie is  just sit there,” says the source ... (Buena Vista) 738
which packs the same sort of wallop due anytime before midnight the  Possibly the latest shot in the Texas 24 Wild Hearts Can't 153,749 317 4 6,511,690
as a Blockbuster Video (Major's par- next day. That’s two days and two  battle has Blockbuster going to $2 Be Broken (Suena Vista) 485
ent company), the Nevilles have to  evenings,” says Wiener. Giant HEB  for one day on new releases the first 25 Toy Soldiers 127,036 182 8 14,528,719
stay on the ball. Fortunately, the Ve-  Video Distribution’s chain of Video three weeks the tape is in stock. “All (Tri-Star) 698
gas formula allows for plenty of ex-  Central stores is featuring five-day seven of their stores here are doing 26 impromptu 119,788 130 10 3,002,126
citement, like a business-card give- rentals on older product. New re- it,” says Wiener. (Hemdale) 921
27 Object of Beauty 96,446 85 10 4,477,430
(Avenue) 1,134
. . 28 Switch 88,038 146 6 14,758,352
(Continued from preceding page) (Warner Bros.) 603
along with the 12-inch laserdise. The  ropean countries this fall: the UK., holding a “Star Trek” 25th anniversa- e GUUGICLEULS LTAZY 10310 37,866,491
. . X . (Warner Bros.) 850
CLD-M90 also allows users to play a  Germany, France, Italy, Spain, the ry display contest for its authorized -
laserdisc without removing the load- Netherlands, and Belgium. The big  retailers. The event runs from July 25 30 SGtra/:;;ht out of Brooklyn S P 7;2 & R
ed CDs, thus providing for undelayed  push gets under way in September. through Aug. 30; displays must be (Goldwyr) :
completed by Aug. 1. 31 Kindergarten Cop 86,100 210 26 90,551,795
The unit features a one-bit D/A WARP SEVEN: In August, Para- The grand prize is a Pioneer CLD- el il
converter and an eight-times over- mount will launch all five “Star 3090, the five “Star Trek’” movies, 32 King Ralph 82,500 220 18 33,294,129
sampling digital filter, as well as an- Trek” movies on laserdisc in the- anda Pioneer letterman’s jacket. The (Universal) 375
other new feature: a CLV scan mode  widescreen format. Coming to your six “first prizes” include Pioneer 33 LaFemme Nikita 77,118 55 15 4,397,411
that allows viewers to scan a picture  galaxy are “Star Trek: The Motion CLD-990 units and jackets; in addi- (Goldwyn) 1,402
while listening to muted one-second  Picture” and “Star Trek IV: The Voy-  tion, 24 more letterman’s jackets and 34 One Good Cop 59,085 101 7 10,860,642
age Home” ($39.95 each), and “Star 75 Pioneer windbreakers will be giv- (Buena Vista) 585
H ) . Trek 1I: The Wrath Of Khan,” “Star  en away. 35 Truly, Madly, Deeply 58,329 48 7 720,172
E’S BACK: Image will launch a  Trek I1I: The Search For Spock,” and v (Goldwyn) 1.215
$29.95 wzde“screen edition of James Star Trek V: The Final Frontier SDA ALERT: Our sources tell us 36 Hangin' With the 49.017 21 11 150,521
Cameron’s “The Terminator” on disc  ($34.95 eaph). ' that at least two big laser-related an- Homeboys (New Line) 2.334
at the end of the month. And for sus- In addition, the label will release nouncements are due at the upcom- 37 An Angel at My Table 28.812 9 5 147681
pense of a different sort (but at an  “The Cage” ($34.95), the pilot episode  ing Video Software Dealers Assn. (Fine Line) ' 5.424 '
equally nice price), check out of the “Star Trek” TV series, and the convention: one company will reveal - -
MGM/UA's “The Russia House” (wi- “Star Trek Collectors Edition Gift its plans to enter the laserdisc-press- | 38 Tatie Danielle 477 178 Sl
. Yy o . ; . . ] (Prestige) 2,575
descreen, side 3 CAV, $29.98), due Set’’ (five movies, widescreen, ing business; and Image will an- -
$149.95), which packages together nounce major cross-promotional 39 Mister Johnson S S Rl
K . . (Avenue) 1,121
the movies mentioned above. plans with one or more hardware -
PlONEER is launching its laserdisc And that's not all. Pioneer is set- manufacturers for the fall. 40 Daddy Nostalgia 34,454 ) S?g 8 850,580
hardware and software in seven Eu-  ting its phasers on “sell-through” and (Qene) 4
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BEE NEWSMAKERS
Songwriters Hall Of Fame

NEW YORK—The elite of America’s songwriting and music-making pro-
fessions met for the 22nd annual Songwriters Hall of Fame dinner and in-
duction ceremonies, May 29 at the New York Hilton Hotel. Joining the five
new inductees and other award winners were more than 700 friends, digni-
taries, and members of the National Academy of Popular Music, the custo-
dian organization for the Hall of Fame. (Photos: Chuck Pulin)

BMI president/CEO Frances Preston, right, congratulates songwriting team Jeff
Barry, left, and Ellie Greenwich, who were named tc the Hall of Fame in the
national category.

Arista recording artist Barry Manilow, right, accepts tne Hall of Fame Hitmaker
Award from Arista president Clive Davis.

Jule Styne, left, officially inducts his one-time collaborators Betty Comden and
Adolph Green into the Songwriters Hall of Fame. The three teamed up to create
such shows as “Bells Are Ringing,” *Subways Are For Sleeping,” “Do Re Mi,”
and “Peter Pan."”

Singer/composer Neil Sedaka proudly

accepts the induction plaque on
behalf of his late partner, Howard
Greenfield. Sedaka himself was
inducted several years ago.

New York Mayor David Dinkins, left,
presents the Patron of the Arts Award
of the Songwriters Hall of Fame to
Edwin M. Cooperman, chairman and
¢co-CEO of Amencan Express Travel
Related Services.

Gene Autry, left, who received the
1991 Lifetime Achievement Award,
congratulates Cab Calloway, who
received a special historic song
citation for his theme song **Minnie
The Moocher.”

The inductees and award winners gather on stage for the show's finale, a group
rendition of “I Write The Songs.” Shown, from left, are MC Lucie Arnaz; songwriting
team Jeff Barry and Ellie Greenwich; recording artist Barry Manilow; Arista
president Clive Davis; Warner/Chappell Music senior VP Frank Military; composer
Sammy Cahn; and Warner/Chappell Music executive VP Jay Morgenstern.

Western star Gene Autry, right, receives his Lifetime Achievement Award plaqus
from ASCAP president Morton Gould.

Warner/Chappell Music executive VP Jay Morgenstern, left, and senior VP
Frank Military, center, shared this year's Abe Qlman Publishers Award,
presented to the pair by CEO Les Bider, right.
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By DON HECKMAN

around the jazz world these days. Often,

it’s included in phrases like “selling the
image” or “hyping the image."” It's not a
word—or a concept—that musicians love,
but it directly reflects the growing competi-
tiveness in the record marketplace.

While the decade's clzar orientation to-
ward jazz diversity—new recordings, reis-
sues, international product, crossover mu-
sic—has continued unabated, the deepening
recession and the rapidly changing market
have raised a number of warning flags.

Part of the problem s simply the vast
amount of product available. Jazz records
have always been valuable catalog items.
But the emergence of the CD has created a
widespread interest in replacement issues—
that is, CD versions of czstalog ranging from
Jelly Roll Morton to John Coltrane. In many
cases, the newer CD versions include previ-
ously unavailable “takes’™ as well as releases
long off the market. The reissues, with their
classic, major-name impact and collector ap-
peal, have begun to gobble up space on re-
tailers’ limited jazz sheives. The

Further compounding the issue is the fact Harper
that new jazz product has poured out in virtu- Brothers
al flood-tide proportions. Aside from the
larger company's predictable release sched-
ules, smaller labels have maintained a
steady flow—sometimes much more than
that. An example? Burbank-based Mesa/
Blue Moon, a two-year-old organization, has
issued about 200 albums in its brief, less-
than-two year history. Among the other la-
bels they handle are Gremavision, Enja and
Owl, with more expansion waiting in the
wings.

Add the many recordings produced, paid
for and released by performers’ own compa-
nies, and the number of albums competing
for public attention becomes aimost self-de-
feating. Jazz Times' 1931 listing of labels
which issue jazz totalled nearly 200. Grant-
ed that more than two-thirds may be small,
artist-generated organizations, the number
is still awe-inspiring and potentially problem-
atic.

“There's a new conservatism among re-
tailers,” says Sam Sutherland, VP and head
of Windam Hill's jazz division. “And it's di-
rectly related to the glut of product. Our con- .
cern is that, since the third quarter of 1990, ; _ .
even those retailers who have been support-

come much, much more critical of product 3 Record Bins Are Oviowing
) product. . ’
They're much more adamant about demand- With New Jazz, Old Mz' and
ing that you give them, in their words, ‘rea- - Crossover Jazz in an
son to buy.’ It's no longer enough to simply . TP
(Continued on page J-24) . Ims::tmagly]gom&:h:;e
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Image is a word that keeps cropping up

Discover That Look, Style and
- ' Manner Are Now Necessary
Eerald Albrisasy ’ Selling Tools That:.Can Make

a Difference.
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THE BLUE NOTE LABELS:

THE GREATEST LABEL IN THE HISTORY OF JAZZ CONTINUES TO DISCOVER AND RECORD THE 'ZREAT

MASTERS AS WELL AS THE MOST IMPORTANT NEW ARTISTS IN JAZZ. #1 JAZZ LABEL, DOWNBEAT

CRITICS POLL—SECOND YEAR IN A ROW!

50 a

[N

)
S
g
S
g
5
$

SE'I'I‘ING NEW STANDARDS IN PRESENTING THE BEST OF WORLD MUSIC FROM EMI COMPANIES

SPANNING THE GLOBE.
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THE STATE OF THE ART

ANNOUNCING THE FALL DEBUT oF MANHATTAN RECORDS -DEDICATED TO PRESENTING

THE FINEST IN CONTEMPORARY CROSSOVER MUSIC.
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THE DEFINITIVE RECORDED HISTORY OF MODERN JAZZ. HUNDREDS OF TIMELESS MASTERPIECES

METICULOUSLY REISSUED WITH PREVIOUSLY UNAVAILABLE MATERIAL PLUS NEW COMPILATIONS

DESIGNED TO EXPOSE A WHOLE NEW AUDIENCE TO JAZZ.

THE BLUE NOTE LABELS... THE WORLD STANDARD!
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TALENT TALK:

the former Kenton and L.A.
Four altoist who co-leads the

ake a handful of people,

stick them in front of a

painting by Picasso and
ask for their description of the
art work. Chances are you'd
get a different response from
each viewer.

You might think the same
thing would happen if you
asked 30 musicians to comment upon the state of the jazz
scene in Summer 1991: you'd get 30 varying viewpoints,
each shaped by the respondent’s experience and lifestyle.

That's what we thought, and we were wrong. It's good
news, then, that the overwhelming majority of the musicians
contacted by Billboard report that the scene is in fairly good
health, with things for the most part on an upswing, as far as
work is concerned.

Here are a few opinions:

“I'm out there playing 170
concerts a year, and having a lot
of fun,” says keyboardist Chick
Corea, 49, who currently leads
both his three-piece Akoustic
Band and his five-piece Elektric
Band.

“I'm able to earn a very good
living,” says eclectic aito saxo-
phonist/composer Greg Osby,
30, co-leader, with Steve Cole-
man, of the M-Base Coliective of
Brooklyn. ‘| can pick and
choose the environments | pre-
sent myself in, whereas a few
years ago, I'd have to take what
was offered.”

“We're pretty much booked
up until the middle of 1992,”
says Philip Harper, 25, trumpet-
er and co-leader of the main-
stream-oriented Harper Broth-
ers band with his brother,
drummer Winard.

“In the last decade, | have en-
joyed a certain amount of suc-
cess that's enabled me to turn
down more jobs than | can
take,”” says tenor saxophonist
Sonny Rollins, 60, regularly
named by his peers as jazz's
most commanding improviser.
“That’s a luxury. Still, you never
can tell. All this might turn
around so I'm not complacent.

“Things are basically encour-
aging,” says pianist James Wil-

he last few months have

brought a spate of stories in

the mainstream press about
jazz's alleged resurgence. Writers
like Tom Piazza have spotlighted
young musicians who have dug
back into hard-bop for their inspi-
ration. But while they’ve been re-
cycling the past, others have been
scoping out possible futures for the collection of improvisa-
tory languages we lump together as jazz.

Piazza and his ilk are right about one thing: it's a rare and
exciting time in jazz. Rules and concepts are being discard-
ed and reworked, and the results are revitalizing musicians
and audiences alike. One center of creative ferment is the
so-called downtown New York scene—a misleading label.

The scene’s influences are as varied as its players.
There's Monk's notion of space and close-interval angular-
ity. There's Mingus’ Rabelaisian sprawl and eagerness to re-
define the relationship between composition and improvisa-
tion. There's Ornette’s melodic emphasis, discarding be-
bop's cycle-of-chords cage, and transformation of funk into
harmolodics. There are the expansive sonic idioms picneer-
ed by Miles, Ayler, Trane, and Dolphy. There are the early,
heady fusion of Weather Report and off-the-wall melanges
of Captain Beefheart. There are slick Motown backbeats and
fatback Stax-Volt soul, the jazz-tinged funk of James Brown
and the satire cartoon sci-fi of Parliament-Funkadelic.
There's game theory, post-Viennese atonality, spaghetti-
Western and kung-fu soundtracks, African-derived slants on
polyrhythmic interdependence, and post-punk savagery.

Keith Jarrett

Exploring the Many Factors That Contribute to the
Health of an Artistic Marketplace

By ZAN STEWART

liams, 40 a former Art Blakey Jazz Messenger known for
both his trio work and his appearances with Art Farmer.
“We're all impatient to be doing more, but at the same you
realize you're doing a lot and there are a lot who are more
qualified perhaps, certainly more experienced who aren’t
doing as much.”

One who can verify Williams’ remarks is Bud Shank, 65,

‘*“ { A
hn Scofield .
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THE BIG-APPLE
AVANT GARDE:
Recycling the Past,
Scoping Out the Future
Heralds New Directions

By GENE SANTORO

Nearly ail of these concepts were fed through the AACM
and BAG, musicians’ cooperatives formed in the '60s in Chi-
cago and St. Louis. They combined and extended idioms in
ways that sparked the loft-jazz and no-wave scenes of the
'70s and early '80s, when they effectively transferred head-

Ray Obiedo

nine-piece Lighthouse All-
Stars with Shorty Rogers and
who has been touring with
his quartet pretty steadily for
the past decade.

““‘Due to the recession,
things have slowed down for
me,” he says. “My quartet hasn't done much since the first
of the year, but the Lighthouse All-Stars are somewhat suc-
cessful. We're on a few festivals with that.”

The musicians cite numerous reasons for the general fi-
nancial well-being of the jazz world. (They also cite several
problems, which will be discussed later).

Many point to the resurgence of mainstream or traditional
jazz—specifically the success of trumpeter Wynton Marsa-
lis, which has brought a gang of young players into the work-
place. Among the more visible
of this bunch are trumpeters
Roy Hargrove, Marlon Jordan
and Terrence Blanchard, saxo-
phonists Christopher Hollyday
and Antonio Hart, pianist Mar-
cus Roberts, Benny Green and
Geoff Keezer, guitarist Mark
Whitfield and bassist Chris
McBride.

“Wynton made playing jazz
attractive to young players,
showed them they could make
money at it,” says Green, 29,
the ex-Blakey pianist whose sec-
ond Blue Note release is
“Greens” and who works regu-
larly, as well as records, with
Freddie Hubbard and saxophon-
ist Ralph Moore.

Then there’s the theory that
as rock fans grow older, say into
their late 20s or early 30s, they
look for a music that’s not as
hectic, or perhaps more cere-
bral, more meaningful—and
that could be jazz.

“These days, the world is
such a mess that people want to
have something that means
something,” says keyboardist
Billy Childs, 31, whose latest
Windam Hill Jazz release is “His
April Touch.” "“Even popular
music has a message, with rap.
The world situation is forcing
people, through art, to say

(Continued on page J-12)

quarters to the Apple. Compos-
er/performers like Muhal Rich-
ard Abrams, Lester Bowie,
Henry Threadgill are still active
around town, both as working
musicians (somewhat sporadi-
cally) and mentors.

The younger players are no
less difficult to categorize, be-
cause they emphasize jazz's traditional freedom of choice,
the right to synthesize a musical language from whatever
shards of the past you choose. So John Zorn furiously jump-
cuts soundbites with Dadaist aggressiveness and an eye to-
ward TV attention spans. Tim Berne slamdunks post-punk
noise, soul-music alto, and Ornette into an urban-hipster ar-
got. Bill Frisell bleeds post-apocalypse raunch into a keening
pedal-steel longing for a big sky. Wayne Horvitz swirls Book-
er T & the MGs, The Band, Monk and Sonny Clark together.
Marty Ehrlich jumps off from Muhal and Braxton.

M-BASErs Steve Coleman and Greg Osby combine differ-
ent branches of funk and jazz in drastically diverse ways.
Cassandra Wilson updates Ella and Betty Carter with angu-
lar songs about standards. Geri Allen’s piano enfolds Elling-
ton through Monk up to Cecil Taylor and Andrew Hill, while
her compositions rove around the world. As do Bobby Pre-
vite's, which shuffle Nigerian juju, Moroccan rai, and Elvin
Jones. Countless others like Don Byron, Matt Shipp, Craig
Harris, Michelle Rosewoman, Michael Formanek, Thomas
Chapin, Mark Helias, Joey Baron, Mark Dresser, Gerry Hem-
ingway, Graham Haynes, Gary Thomas, Andy Laster, Ivo
(Continued on page J-25)
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olumbia has always been aleaderin
recording legendary works by the masters
of jazz. That tradition continues with our
current releases (and future classics) from
Wynton Marsalis, Marlon Jordan, Terence
Blanchard, Joey DeFrancesco, Fred Simon,
Mingus Dynasty, and the Columbia debut
by Grammy-winners, Manhattan Transfer.
JAZZ FOR ALL TASTES
And Columbia leads in all directions:
Upcoming releases include the big band
sound of Harry Connick, Jr., the smooth
soul of Grover Washington, Jr. and Nancy
Wilson, the world-beat of Joe Zawinul, the
Columbia debuts of sultry songstress
Patricia Kaas and the jazz/rock/funk virtu-
osity of Bendik, plus a new Branford
Marsalis album and the simultaneous
release of three new recordings from
Wynton Marsalis.
JAZZ FOR ALL TIME

Our rich heritage is evident in the spec-
tacular success of the Columbia Jazz
Masterpiece and Columbia Jazz Contempo-
rary Masters lines, andin the release of new
box sets from Empress of the Blues Bessie
Smith and the incomparable Tony Bennett.

That's Columbia tradition. Jazz. for all
tastes...and all time.

N AR

AISING
THE
. STANDARDS
' OF JAZZ

OLUMBIA JAZZ.

WHERE TRADITION
MEETS TOMORROW

COLUMBIA “*Columbia’” Reg. U.5. Pot. & Tm. Off. Marco Registrada. /© 1991 Sony Music Entertoinment Inc.
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THE MAJORS:

Jazz Gains Momentum as
Lions, Young and Old,
Come on Strong in Drive for
Even More Success

By DAVE DIMARTINO

year is obvious—and obvious in many places. At the la-

bels themselves, for example, where companies such

as Blue Note report that they've had their best year in his-

tory. And at record stores, where jazz bins grow by seeming

leaps and bounds—and new product by such artists as Son-

ny Rollins or Miles Davis sits comfortably next to an unend-

ing stream of reissues by those same artists. And let's not

forget Billboard's jazz charts, where an even more intriguing
story is being told week by week.

And that story has many facets. First, the unavoidable

That jazz is in a heaithy state at the major labels this

Roy Hargrove

“*young lion” brigade—a tired concept, perhaps, and one the
press has uniformly loved to explore, but one that clearly
has validity at the cash register. As of this writing, the Top
Jazz Albums chart is topped by trumpeter Wynton Marsa-
lis—the original young upstart who's now been at it for well
over a decade—and peppered with new works by the likes
the Harper Brothers, organist Joey DeFrancesco, trumpeter
Roy Hargrove, pianist Marcus Roberts, saxophonist Court-
ney Pine, pianist/vocalist Harry Connick, Jr., trumpeter
Marlon Jordan, and Cuban pianist Gonzalo Rubalcaba.

Yet simultaneously, as these youthful figures continue to
gain larger audiences, comparative elder statesmen and
stateswomen such as Carmen McCrae, Shirley Horn, Frank
Morgan, Dizzy Gillespie, Gene Harris and James Moody are
making an equal impact on the charts. Throw in past *‘young
lions" of the '60s and '70s such as Keith Jarrett, Chick
Corea, Ricky Ford and John Scofield, and it becomes appar-
ent that jazz is being performed by artists of a// ages—and
appreciated by audiences regardless.

However healthy jazz may be, a look at the jazz chart also
reveals that it is so-called “‘straight ahead” jazz that may be
the healthiest. Some say that’s purely a function of the new
crop of post-Marsalis players, most of whom, like the trum-
peter, show enormous respect for jazz's illustrious past—
sometimes, others add, perhaps to their own detriment. Yet
there are some who contend that it is those very same young
players who have helped open the marketplace to those old-
er players whose styles they have so noticeably embraced.

“| think the best thing you can say, and | think Billboard
can bear evidence to this itself, is that there’s a much
healthier market than there has been in years for straight
ahead jazz in general,” says Richard Seidel, VP at Verve
Records, the newly-named division at PolyGram that was
formerly PolyGram Jazz. “Otherwise, [Biliboard] wouldn't
have expanded [its] chart to 25 positions. Because there's
just so much product being released. And while | guess rec-
ord companies intended to look for the young guys because
they seem to be more marketable, | think there is more of an
openness for this style.” The fruits of that openness? Seidel
notes that one of Verve's new signings is highly respected
saxophonist Joe Henderson. “One of the reasons that | went
after Joe was that | felt he was under-recorded. Some of the
people in his generation have been, if anything, the opposite.
And what we're going to do here to give it a different twist is

put him with a really young rhythm
section whose combined age is not
that much older than Joe. It's amaz-
ing.

Similarly, Brian Bacchus, VP at An-
tilles Records—to whom both young
U.K. players Courtney Pine and Andy
Sheppard are signed—is also giving
respected older players a home at his
label. “I'm looking at not just young
artists—I'm looking at people like
Johnny Griffin, James Clay, and J.J.
Johnson. They're playing as great as
they can, they're touring regularly, and
they deserve to be on a major label,”
says Bacchus, who in fact has signed
all three players. “People have sort of
been scared of them because they're
old, and say, ‘What are you gonna do
with Johnny Griffin?' Well, Johnny
Griffin is playing better than ever.”

Listeners can make their own judg-
ments regarding Griffin's continued
prowess by picking up any number of
the artist’s reissues, now hitting the
stores at the same time as the saxo-
phonist's newest recordings. And the
fact that that choice exists at all may
be the best illustration of how jazz is
thriving in 1991.

What follows is a rundown of jazz
projects at the major labels:

A&M: “| hate to categorize music,”
says A&M co-founder and longtime
artist Herb Alpert. “I feel like good mu-
sic is good music—and to me, jazz be-
longs to that artist who can close his
or her eyes and let it come from the

Dave Koz

spirit. | have a much broader interpre-
tation of jazz. In terms of mainline,
straight-ahead bebop jazz, I'm person-
ally not looking for that. It's pretty well
documented.” Jazz artists currently
on A&M'’s roster include Stan Getz,
Vernell Brown, Paulinho Da Costa, Al-
pert himself (“I'm a closet jazz musi-
cian,” he jokes, "I'm coming out of
that closet, brother!""), and Eduardo
del Barrio. The latter, a former mem-
ber of the latin-jazz fusion band Calde-
ra, is especially close to Alpert’s heart.
“It's hard to put him in a straight jazz
category,” he says, ‘‘because he's
tight, and he's bridged it—he plays
classical, jazz, and whatever elements
you want to throw in there. He's amaz-
ing.”" Alpert notes that he's been hav-
ing conversation with pianist Roger
Kelloway about resurrecting his Cello
Quartet, which recorded for A&M in
the '70s. “Some type of bridge be-
tween classical and jazz,” says Alpert.
“| like that, cross-pollinizing. And I'm
careful not to put records into that ‘fu-
sion’ category—because | think that's
today’s elevator music.”

ANTILLES: Antilles, the jazz division
of Island Records, has built up quite

Bireli Lagrene

Russ Freeman of the Rippingtons

Bobby Lyle

Jon Lucien

Joe Sample

an interesting roster within the past
two years, one which includes such
artists as Fred Wesley, J.J. Johnson,
Johnny Griffin, James Clay, the 29th
St, Saxophone Quartet, Peter Apfel-
baum & the Hieroglyphics Ensemble,
Courtney Pine, Andy Sheppard, and
Charlie Sepulveda. According to Antil-
les VP Brian Bacchus, the label's re-
cent focus came about as the resuit of
Island Records founder Chris Black-
well's desire “to have a real jazz label
again’’; in the past, Antilles had re-
leased highly-praised albums by Or-
nette Coleman, Air, the Heath Broth-
ers, and Ronald Shannon Jackson,
among others. New releases to come
from Antilles will include a record by
Kenny Drew, Jr., who, like his father,
plays piano, and a double CD by pia-
nist Randy Weston, featuring music
and arrangements by trombonist Mei-
ba Liston.

ATLANTIC: Jazz artists currently on
the Atlantic roster include Bob Bald-
win, Hiram Bullock, Kenny Garrett, Ra-
tau Mike Makhalemele, Passport, Mi-
chael Stern, Nino Tempo, Stephane
Grapelli, Paul Jackson, Jr., Ahmad Ja-
mal, Bobby Lyle, James Morrison, and
Bobby Short. Among the major proj-
ects to be undertaken at the label this
year will be a 4-CD box set celebrating
the 40th anniversary of the Modern
Jazz Quartet, who during their exis-
tence have recorded 28 albums for
that label alone. According to Didier
Deutsch, consultant to the label and
producer of the set, which is expected
later this year, the collection will also
hopefully include licensed MJQ mate-
rial from the Prestige, Pablo, and EMI
labels, among others. "“Since the cele-
bration will take place next January,
the timing will be just about right,”
says Deutsch. Sylvia Rhone, co-presi-
dent & CEO of East West Records
America, who's still overseeing the
A&R departments of Atlantic black
music and jazz, says, “We're looking
to nurture the young masters in jazz
as well as the seasoned performers—
and take advantage of our massive,
historic catalog. As a result, we are un-
dergoing a reorganization and enhanc-
ing the department by adding another
marketing/promotion person.” Rhone
cites the Atlantic All-Stars club tour
with Gerald Albright, Paul Jackson, Jr.
and Bobby Lyle—which also plays

Gonzalo Rubalcaba

Montreux—as an example of the kind
of unusual avenue of exposure Atlan-

tic is looking toward in the future.
BLUE NOTE: it's been a very busy
year at Blue Note, and its going to get
even busier. For starters, the label is
reactivating the old Manhattan im-
(Continued on page J-10)
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Billboard’s #1 Jazz Label 2 Years In A Row

Acoustic Alchemy
Carl Anderson

Patti Austin

David Benoit
Michael Brecker
Gary Burton

Larry Carlton

Chick Corea

The Crusaders
Eddie Daniels

Dave Grusin

Don Grusin
Deborah Henson-Conant
George Howard
Kenny Kirkland
Laima

Eric Marienthal

Sal Marquez

Amani A.W. Murray
New American Orchestra
New York Voices
John Patitucci
Nelson Rangell

The Rippingtons

featuring Russ Freeman
Lee Ritenour
Dave Samuels
Arturo Sandoval
Special EFX
Spyro Gyra

featuring Jay Beckenstein
Szakcsi

Dave Valentin
Voyceboxing

Rob Wasserman
Dave Weckl
Yellowjackets

= Yutaka

) «J

The Best Is Yet To Come!

© 1991 GRP Records, Inc
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THE INDEPENDENTS:

Marketing a Distinct Musical Identity
Is Essence of Freedom for Eclectics of All Sizes

By MOIRA McCORMICK & MATTHEW LaFOLLETTE

if any, are in it for the money. True, there is not an enormous

amount of money to be made, for the most part. But indie la-
bels—whose product accounts for an estimated 10%-20% of the
total jazz market—are a labor of love for their proprietors, a labor
only too happily undertaken. “‘Every morning when | wake up, |
think, ‘l can't believe | get to do this again today,” " enthuses Randall
Jamail, founder of brand-new Houston-based jazz independent Jus-
tice Records.

“If it weren't for indie jazz companies, there wouldn't be any
jazz,” says Carl E. Jefferson, president of Concord, Calif.-based
Concord Records, which celebrates its 20th Anniversary in 1992,
“The majors don't help jazz. It's a hard fight, and you have to love it
to stay in it.”” Those who run jazz labels, Jefferson says, are “coura-
geous people who love the music.”

What indie jazz labels do best is what successful independent la-
bels of any stripe do best: exploit niche markets. Jazz itself is a
niche market, of course, but within that category are many more
specialized niches: mainstream jazz, traditional jazz, world jazz,
avant-garde jazz, etc. Considering the most independent jazz labels
compete for retail space and press coverage with the majors, as well
as with each other, it's no surprise that the hardiest indies sport
distinct identities.

Says Sam Sutherland, VP and head of Windham Hill Jazz, “We
haven't deliberately pursued a central style. During the first few
years, there was a conscious commitment to new artists rather than
established names, as well as an effort to avoid the more heavily
travelled fusion and crossover routes. With two major producers
augmenting our musical evolution, it's much more likely that we
should continue to diversify; both Andy Narreli and Walter Becker
are less interested in creating signature production styles than in
developing talent, and both men have tackled a variety of styles in
their various production assignments.

*Jazz has been a part of Windham Hill’s musical base for nearly a
decade, but over the past four years the company has formalized
that and set specific goals that would allow Windham Hill Jazz to
ramp up from three or four releases in its first year of operation to
an average of eight releases annually, or one-third of the company’s
total annual release. This compares with a yearly target output of
eight to 10 Windham Hill titles.”

Though Windham Hili continues to distribute product through
BMG, under that pact, adds Sutherland, *“Windham Hill continues to
develop all of its marketing, merchandising, promotion, and publici-
ty strategies inhouse. Given the company's traditional concentra-
tion in more specialized market niches, it's inevitable that we would
retain much of the grass-roots orientation of an indie; but then, with
the wave of boutique label spinoffs that has swelled over the past
two years, nearly everyone is trying to emulate that concept.”

A number of new jazz labels have sprung up over the last few
years, but a handful of veterans are as vital as ever. The granddad-
dy of them all is Fantasy, formed in 1949 in San Francisco by Max
and Sol Weiss, whose first signing was Dave Brubeck. Before Saul
Zaentz and a group of investors purchased the label in 1967—and
expanded its roster to include rock, blues, and soundtracks—Fanta-
sy had recorded jazz greats like Gerry Mulligan, Chet Baker, and Cal
Tjader. Fantasy and its associated labels’ active jazz recording ros-

If anything is true of independent jazz label owners, it is that few,

Pat Coil

Gene Harris

Kilauea

J-8

ter includes Ella Fitzgerald (who won a Grammy this year for “All
That Jazz'"), Hank Crawford, Jimmy Smith, Sonny Rollins, and Joe
Pass, among others.

Concord Records boasts a catalog of well over 500 titles, and re-
leased four new titles a month, according to Jefferson. Major artists
on Concord Jazz and its associated labels include classic perform-
ers Mel Torme, Rosemary Clooney, George Shearing, Tito Puente,
Cal Tjader, Woody Herman, Charlie Byrd, and others.

Jefferson was a jazz-loving car dealer in Concord who decided to
mount a jazz festival—the Concord Jazz Festival—at a time “when
nobody was doing anything [with the genre]. It was more love than
good sense on my part.” The Concord label was a natural progres-
sion from the festival, he says.

“Herb Ellis and Joe Pass came to me and said, ‘Please help us put
arecord,”” Jefferson relates. “l didn’t know what | was doing, so we
put out one record, then two, then three ... "

Concord has lost some artists to the majors over the years, most
notably Wynton and Brandford Marsalis—as Jefferson puts it, “The
majors will let us do the work, and then they’ll wave a big bundle of
money"—but Jefferson says the talent pool is constantly being re-
plenished.

“There are a lot of young players coming into the industry now,”
he says. “That’'s what | love seeing, because you know [jazz] is not
going to die.”

Another longstanding label is CMP Records, which was estab-
lished in Germany in 1977, but which has only had a stateside pres-
ence for the last three years. “The music is produced in Germany,”
says president Paul Schulman, who adds that CMP’s New York-
based domestic operation ‘“‘markets, promotes and provides tour
support.”

CMP’s catalog currently encompasses 40 titles, “and we should
have 50 by the end of the year,” says Schulman. Biggest sellers in-
clude East Indian percussionist Trilock Urtu’s “Usfret” and percus-
sionist Ed Mann’s “Get Up'"'; other fabel artists include Mick Good-
rich, drummer/percussionist Chad Wackerman, saxist Dave
Liebman, guitarist Sonny Sharrock, and pianist Joachim Kuhn.

Schulman says labels founder Kurt Renkera started CMP out of
“youthful exuberance and the love of music. He dropped out of high
school and fell into the music business at age 17—he’s now 33.”

Renkera has begun developing a world-music series, travelling to
such exotic locales as Indonesia and Turkey to seek out artists. Four
titles are currently available in the series, featuring music from Bali,
Turkey, Egypt, and Java. “We plan to put out about a dozen releases
of adventurous jazz a year,” says Schulman.

Triloka Records is a brand new label—barely a year old—which is
also exploring *‘a synergy of wolrd music and jazz,"” according to co-
founder Mitchell Markus, who serves as director of marketing and
business coordinator for the Hollywood-based company.

“Triloka" is a Sanskrit world meaning “three worlds"'—the label’s
founders share an interest in Eastern philosophy—and the label’s
slogan is *“Three worlds—one dream,” according to Markus. Fitting-
ly, the label has launched three separate jazz series on its imprint:
Living Proof (veteran jazz artists), One World, (world music), and
the new Inheritance series—the last of which, Markus says, features
young artists “taking the mantle from the masters.”

Triloka, which Markus describes as an audiophile label, has is-
sued seven albums to date, with “‘three or four more coming out.”
Acclaimed recordings include “Dynasty’ by the Jackie McLean
(Continued on page J-14)
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DIVERGENT FORAYSIN MUSIC
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Q%uehird is synonymous with a rich legaey of jazz—

[ one whizh has heen preserved deep in our vaults. These rare recordings continually come alive as we mine
these treasures, enabling the jazz masters to return to forever. We are making available an almost unending
trove of elassic jazz gems and never-before—issued material, restored and digitally remasiered. preserving
the integrity of the original recordings.

Here s a small sampling of titles availahle on cassette, CD and in eertain cases, albums. The deeper one
digs, th= greater the treasure, for those familiar with the music, and those who have yet 10 discover the
raagic of it.

SONNY

ALL THE THINGS
1{ with Coeman Hawkins
Herbie Hancock

From young prodigies playing timeless jazz to legendary performers whose artistry always
astounds, Novus presents masters of the genre.

MARBRCTUS ROBEBRTS
“Alone With T/aree G zantJ 109-214-N

Marcus Rol»erts extraordlnary calents have been umversally halled by critics.
Now his mastery of the piano can be savored as never before as he performs
solo on works by Duke Ellington, Thelonious Monk and Jelly Roll Morton.
Roberts follows up his #1 jazz albums with another masterpiece

BROY HARGROVE

P01 WU GHETY "Public Eye” siiszan

('R It Vi| “Public Eye” 5115-214-N
¥ Roy Hargrove's impressive debu( I)mmoml In che Rough, drew him
enormous critical acclaim and established him as one of THE j jazz musicians to
watch. “Public Eye” displays 21-year-old Hargrove's maturarion as a
bandleader and brilliantly showcases 22-year-old Antonio Harr, whose alto

saxophone is in perfect accord wirh Hargrove's mellifluous crumpet lines.

CABRMEN MCcRAE

"Sm a/)

Dez//fated to Y()/z " 3110214-N Fats Waller

Sonny Rollins . . .
AN the Things You Are® (1963-1964) “The Last Years” (194)-1943) 9883-1/2/4-RB

(with Caleman Hawkins and Herbie Hancock) 2179-2/4-R8 ~The Joint Is jumpin” = 6288-1/2/4- R

“The Quartets Featuring Jim Hall” *Turn On The Hear: The Fais Waller Piano Solos™
5634-1M-RB: 5643-2-RB 2482-2/4-RB

=On the Outside™ 2496-2/4-RB

Carmen McRae follows up her Grammy Award nominated Novus debut
album, “Carmen Sings Monk,” with another gem. “Sarah—Dedicated to You”
isa lovmlf_> tribute to her late grear friend, Sarah Vaughan, featuring Vaughan
tavorites sung with warm heartfelr admiration.

lienry “*Red™ Allen
“Workl On a String™ 2497-2/4-RB

“Black, Brown & Beige (The 1944~
1946 Band Recordings)”
60641-1/2/4-RB

“Early Ellington (1927-1934)”
6852-1/2/4-RB

Duke Eington and His Cotton Club
Orchestra—"Jungle Nights in
Harlem (1927-1932)™ 2499-2/4-RB

Johnny Hodges
“Triple Play” 5903-1/2/4-RB

CHRISTOPHER HOLLYDAY

“The Na/ma/ Momen/

'8“N a Lonis Armstrong

“Pops: The 1940°s Small-Band Sides™
4378-2- IB: 5920-1/4-RB

“What a Womterful World™
8310-1/2/4-RB

“Laugh n” Lonie—Lonis Armstrong
and Hie Orchestra: 1932-19337
9759-1/2/4%-RB

Lena Horme
“Stormy Wealher: The Legendary
Lena (1941-1958)" 9985-1/2/4-RHB

At 21, Chnsropl\er Hollyday d:slwlays a virtuosity on the alto deophone rhat s
not so much a marter of fluency and facility, which can be taught, bur a marter
of artistic authority, which cannot. This album shows his dizzying progression
rowards richly individualistic music from a mature, very knowledgeable,
viscerally exciting musician who enlightens, entertains and inspires.

Gienn Miller

“Major Glenn Miller and the Army
Air Force Band 1943 447
0360-2/4-RB

Gil Evans
“The Gil Evans Orchestra Plays the
JAME s M 0 0 DY Musie of Jimi Hendrix™” 840-1/2/+-RB

Chet Baker
“The ltalian Sessions™ 2001-1/2/4-RB

Jelly Roll Morton

Stan Getz and Arthur “lelly Roll Morton Centennial: 1lis

UH "
on 111-2/4-N oe ~ . 9 .
,,,,,, 6’_}/ i, - SRR e . Fiedler at Tanglewood Complete Vietor Recordings™ 2361-2/
There's no mistaking the honeye l tones t from - Hoagy Carmiechael “A Song After Sundown ™ 4-RB
lere ' ol yec n I T ’]a 0<8 M()Ody P s Stardust” and Much More™ 6284-2/4-RB

saxophone. He approaches soprano, alto and tenor saxes with tluid authority

. . A 3 . .‘ 9 8333- -
on this, his newest collection of work, which includes “Mutr & Jeff, B2 BEE

Pjango Reinhardt

‘Someone to Watch Over Me” and “When You Wish Upon a Sear.

Lovers Only.

ALSO AVAILAEBLE FRONMVM THE CATALOG:

Smooth, melodic and warm, here s an ‘llbum for lovers of sensuous, upbear jazz
and passionate R&B. Marion Meadows is the sax man of the 90's, seducing you
with “The Real Thing,” “Sleepless Nights” and more. His debut e 1s “For

Beumy Carter. Coleman

Hawkins and Ben Webster

“Three Great Swing Saxophones™
9683-1.2/4-RIB
Benny Carter

“All Of Me™ 3000-2/4-RB

Paul Desmond

“Easy Jving” 2306-2/4-RB
“Late Lament™ 5778-1/2/4-RB
“Two <l a Mind” (with Gerry
Mulligan) 9654-1/2/4-RB

Tommy Dorsey
“Yes, Indees]!™ 9987-1/2/4-RB

Pizzy Glllespic
(LP and cassette only)
“Dizziest” 5785-1/4-RB

Benny Goodman

“Sing, Sing, Sing” 5630-1/2/4-RRB
“After You've Gone: The Original
Benny Goodman Trio and Quarter
Sessions, Vol. 1" 5631-2/4-RB

Coleman Hawkins
“Body and Soul”
5658-1/4-RR: 5717-2-RB

Erskine Hawking
“The Original Tuxedo Junetion™
9682-1/2/4-RB

“Djangology 497 9988-1/2/4-RB

Shorty Rogers
“Swings” 3012-2/4-RB

Artle Shaw

“Begin the Beguine™ 6271-1/2/4-RB
“The Complete Gramercy Five
Sessions  7637-1/2/4-RB

Jack Teagarden
“That’s a Serions Thing”
9986-1/2/4-RB

Joe Turner & T-Bone
Walker
“Bosses of the Bhies. Vol. 1™

WARREN HILL JOHN HICKS, CECIL McBEE, ANTONIO HART Duke Ellington 8311-1/2/4-RB
“Kiss Under The Moon” ELVIN JONES “For The First Time” “Solos. Daets and Trios” 2178-2/4- Fletcher Henderson
3117-204-N “Power Trio” 3120-2/4-N KB “Hocns Pocus” 9904-1/2/4-RB Joe Williams
24- “The Elanton-Webster Band”™ “The Overwhelming Joe Williams™
STEVECOLEMAN e OPAFIRE 565934 R V€D, oD
AND FIVE ELEMENTS STEVE LACY & MAL WALDRON “Without A Trace” ";'A“". His Mother Called Him Bill”™
“Black Science” “Hor Howse” 3176-214-N 6287-V2/4-RB
3119-2/4-N 3098-2/4 * . . . . .
: JASON REBELLD ez//knxalé mausic, life lfp/, s meant lo be afifrrecialed.
HILTON RUIZ m\/LE “A Clearer View”
“A Mowment’s Notice” 01241-63000-2/4 On the Bluebhird-RCA Records Label—
3123-2/4.N cassetles, compact discs and athums.

On the Novus-RCA Records Label —cassettes and compact discs.
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print. “Essentially Blue Note is a true jazz label, and has
been for 52 years,” says Bruce Lundvall, president of Biue
Note records. “And it's difficult to sign crossover artists
without having the critics destroy you. But even more so, |
think it's not always good for artists that are looking for a
pop marketplace—because Blue Note does say ‘jazz’ pretty
clearly. So what we elected to do here was to re-establish the
old Manhattan label, but use it for a crossover music. And
that’s what were doing. There will still hopefully be very
commercial artists on Blue Note, but their records will be
more pure jazz." Among the artists who'll appear on the re-
activated Manhattan are saxophonist Richard Elliott and
Anita Baker's saxophonist, Everette Harp.

Since April, Blue Note has used a basic umbrella logo on
product from all its various labels, including World Pacific,
and its reissue lines, Pacific Jazz, Roulette, and Capitol Jazz.
Blue Note will actively take the box-set reissue plunge soon,
says Lundvall, adding that within the next nine months the
label will issue sets by Stan Kenton, Art Blakey, Dexter Gor-
don, and Chet Baker. “We were getting mixed signals from
the marketplace that [box sets] were being overdone, and
that there was no place to put them in the marketplace—
then other retailers told us they did sell well.”

Artists now on the Blue Note roster include Bireli Lagrene,
Stanley Jordan, John Scofield, Dianne Reeves, Charnett
Moffett, Eliane Elias, Michel Petrucciani, Joe Lovano, Gonza-
lo Rubalcaba, Greg Osby, Geri Allen, Benny Green, Andrew
Hill, Charlie Haden, McCoy Tyner (only as a solo pianist), An-
drew Hill, Don Pullen, Bobby Watson, Kevin Eubanks,
George Adams, and Stanley Turrentine.

ELEKTRA/MUSICIAN/NONESUCH: According to Carol
Yaple, director of publicity and promotion at Nonesuch Rec-
ords, new releases at her label will include *Another Hand”
by saxophonist David Sanborn, released on Elektra Musician
in late June and featuring Jack DeJohnette, Charlie Haden,
Marcus Miller, Mulgrew Miller, Bill Frisell, and NRBQ's Terry
Adams, among others. The set will be produced by Hal

Willner, adds Yaple. “A lot of this comes out of David San-
born's experience hosting ‘Night Music’ and playing with a
lot of these guys.” Also due on the Elektra Musician imprint
is “What In The World?” by guitarist Bill Frisell and his quar-
tet. Nonesuch will release three records by multi-instrumen-
talist John Zorn in the fall, including one with Naked City
“doing hardcore and classical covers,” says Yaple, another
“an Asian bar band music compilation,” and a collection of
soundtrack work Zorn has done in the past five years. Com-
ing as well: the first Nonesuch release by clarinetist Don By-
ron.

GRP: “We're probably somewhere around 40 artists,”
says Larry Rosen, president of GRP, noting the amazing
growth GRP has undergone since its acquisition last year by
MCA. In addition to handling its own growing roster, GRP
took on MCA jazz acts such as Michael Brecker, the Yellow-
jackets, Acoustic Alchemy, Spyro Gyra, George Howard,
Rob Wasserman, and Kenny Kirkland. Rosen emphasizes
that the deal has allowed GRP to operate just as it has in the
past, but on a larger scale; *| think it's probably the only ma-
jor jazz operation in the record industry that's not actually
contained within a parent company, GRP still stands as a
separate entity.” GRP product to come includes a Dave Gru-
sin set playing George Geshwin in September, and new
works by Lee Ritenour, Gary Burton, New York Voices, the
Rippingtons, and Diane Schuur. Among the new signings for
the label are Laima, a female singer from the Soviet Union
who's “more a pop artist than a jazz artist” and comparable
to Sade, says Rosen; and Voyceboxing, three female singers
produced by drummer Lenny White.

Additionally, GRP now handles MCA's jazz reissues—
which means that the company will work jazz product from
the hallowed vaults of both the Decca and Impulse! jazz la-
bels, being handled by Orrin Keepnews and Michael Cus-
cuna respectively. Soon to come will be a Billie Holiday box,
featuring 50 tracks from her Decca recordings, as weli as
compilations by Art Tatum, Roy Eldridge, Fletcher Hender-
son, Jimmie Lunceford, and hopefully Ella Fitzgerald, says
Rosen. From the Impulse! side of things, October will bring
album reissues by Coleman Hawkins, Albert Ayler, and John
Coltrane (a Coltrane box is “a major project that's in the

works,” he adds); later scheduled are sets by Gato Barbieri,
Archie Shepp, Lambert, Hendricks & Ross, and additional
unissued material by Coltrane.

RCA/NOVUS: “We're looking at continued growth with a
roster that is about 15 artists strong,” says Steve Backer,
executive director of the Novus/Bluebird series. “We've de-
veloped an identity in the last year, as far as the Novus label
is concerned, that I'm happy about. The diversity that we
were about in the first 3 years was a double-edged sword:
On one hand it was great, because we got a lot of different
types of music out. On the other hand, it perhaps inhibited
the growth of the label identity. And we have that now.”

Artists now on Novus in the pure jazz arena include Roy
Hargrove, Marcus Roberts, Carmren McRae, Christopher
Hollyday, Steve Coleman, Steve Lacy, Hilton Ruiz, John
Hicks, James Moody, Antonio Har, and a new signing, vo-
calist Vanessa Rubin. Crossover arlists on the label are Mar-
ion Meadows, Warren Hill, Opafire, Mezzoforte, and Hugh
Masekela.

Backer acknowledges that with Hargrove, Roberts, and
Hollyday, Novus now has three >f the more prominent
“young lions,” but adds that he has no problem with that.
“It's just a matter of a chance situation,” he says. “Because
the media, for whatever reason, really went crazy on the
young, gifted, cool artists. It's not something that we creat-
ed—but I'm delighted with the press that these people have
been getting.”

Upcoming projects for Novus include live sets by saxo-
phonists Steve Coleman and Steve Lacy, and new releases
by Hart, Opafire, U.K. pianist Jason Rubello, and Hugh Ma-
sekela.

Reissue-wise, RCA's Bluebird line will feature in August
collections by Tommy Dorsey’s Clarbake Seven, Benny Mo-
ten’s Kansas City Orchestra, singer Lee Wiley, and two “con-
cept packages,” says Backer, one “about New York in the
'20s,” the other called “The Jazz Singers” and featuring
various instrumentalists “who could sing,” including Louis
Armstrong, Jack Teagarden, and Fats Waller. Also due later
in the year: a number of commemorative Glenn Miller pack-
ages, because, says Backer, 1991 is the 50th anniversary
of the very first RIAA-certified golc single, which was ‘The
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Chattanooga Choo Choo.” Furthermore, the label's Novus
'70s line will reissue material by Miriam Makeba, Michel Le-
grand, Lonnie Liston Smith, and the Brecker Brothers,

SONY: Sony's roster of jazz artists is large and getting ac-
tively larger; most recently, the company struck up a label
deal with producer Bob Thiele and music publisher Freddy
Bienstock. Called Red Baron Records, the new imprint plans
to produce maybe 14-16 projects a year—and, says Thiele,
“they'll be all-new recordings; the word ‘reissue’ doesn't ap-
ply. Like in the first release, there’'s a Duke Ellington concert
that was done in 1960 that has never been heard or re-
leased—so by my calculations, it's new.” The new label's
first release bows in August, and will also feature new sets
by McCoy Tyner (with David Murray and Arthur Blythe),
Theresa Brewer & Friends (featuring 12 trumpeters, all sep-
arately performing with Brewer standards that are associat-
ed with Loius Armstrong), and the Bob Thiele Collective (a
shifting group of *‘guys that | think should be exposed,” says
Thiele, with the collective's first set featuring David Murray,
John Hicks, Cecil McBee, and Andrew Cyrille).

“I'm just thrilled,” says Thiele of the new deal. “Basically,
what it's done for me is permit me to stay in the studio—I
don’t have to have an office, | can go up there when | want
promotion, publicity, marketing, sales, artwork, or manufac-
turing—whatever else goes into a record, they're going to
do. | think it shows that the Sony top level management
must feel that jazz is important.”

And of course that same feeling is also greatly in evidence
at Columbia, where the long-lived label now boats a healthy
roster featuring Wynton and Branford Marsalis, Harry Con-
nick, Jr., Joey Defrancesco, Marlon Jordan, Terence Blan-
chard, the Mingus Dynasty, Grover Washington Jr.and Joe
Zawinul, among others. According to Kevin Gore, director of
jazz promotion and marketing at Columbia, upcoming re-
leases at the label will include efforts by David Liebman with
Manu Pekar, Manhattan Transfer, Ellis Marsalis, Nancy Wil-
son, Bendik, Dirty Dozen Brass Band, Dwight Sills. Further,
the label will simultaneously release three new Wynton Mar-
salis albums in July, all separately packaged, called "“Soul
Gestures And Southern Blues, Volumes 1-3.”

Gore adds that the label had great success with its “I Like
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Jazz" various artists sampler, released in January and of-
fered at a $7.98 list price equivalent. “We've noticed most
of the sales of jazz samplers are around 10,000 units,” he
says. With the *I Like Jazz" set, he adds, “we've turned on
50,000 people to jazz.”

“We want to make sure that our jazz bases are covered,
and we want to make sure that people in the jazz community
are getting exposed to records via jazz radio, through press,
and consumer advertising. We want to hit that average per-
son that buys 1-3 jazz records a year. We want to hit that
person, and we want those 1-3 records to be Columbia rec-
ords.”

Also bearing an | Like Jazz" logo will be a series of new
jazz reissue compilations from Columbia’s Legacy division,
says Gary Pacheco, director of marketing at Legacy. Those
releases will be budget-priced, "“short and sweet best-of col-
lections” by the most popular artists in the popular Colum-
bia Jazz Masterpieces series, he adds. Other reissues due
include two separate 2-CD Ellington collections featuring
the composer’s small groups; the ninth volume of the label’'s
Billie Holiday collection, as well as a chronologically ar-
ranged, separate 3-CD boxed set; and collections of materi-
al by Miles Davis and Dave Brubeck. Tentatively set for re-
release on the label’s Contemporary Jazz Masterpieces line
will be a live Return To Forever set, and volumes by the New
Tony Williams Lifetime, David Sancious, and Weather Re-
port. Noting that that Columbia vaults are “literally end-
less,” Pacheco says that there are “'a lot of things, believe it
or not, that are on the board for 1993 already.”

VERVE: One major change at what was formerly called

PolyGram Jazz is, obviously, the division’s new name—a
name, of course, that really isn’t very new at all. “The reason
we're making the decision now,” says Richard Seidel, VP, “is
that we think that we should re-emphasize the value of this
trademark—because {the Verve name] is something that's
been in existence for 35 years, and it's something that's al-
ways stood for both quality and commercial success. We
think that there are multiple advantages in focusing on a
stronger label identity—and we think that by utilizing Verve
not only as one of our labels, but also our department name,
we'll accomplish that.”

Thus included overall in Verve is the Verve label itself,
which Seidel says will concentrate on traditional jazz, Verve
Forecast, which will release contemporary product, EmArcy,
which will continue to release new product, and, through an
international licensing deal, the JMT line. Verve will also in-
troduce the Verve World label, he adds, which will cover “Af-
rican and other world music.”

One of the label's major successes in the past year has
been the revitalized career of singer/pianist Shirley Horn.
Horn is but one of the company’s female vocalists; others
include Betty Carter, Cassandra Wiison, and Abbey Lincoln.
“We seem to specialize in female vocalists,” says Seidel. “In
away, it's by design, because the catalog is so rich in female
vocalists. Basically we have the big four—Ella Fitzgerald and
Billie Holiday from the Verve side, and Dinah Washington
and Sarah Vaughan from the Mercury/EmArcy side. It just
seemed logical.”

Releases to come include works from Maceo Parker, Cas-
sandra Wilson, Abbey Lincoln, Shirley Horn (“her first al-
bum ever with strings, to be arranged by Johnny Mandel,”
says Seidel), Tom Grant, Nestor Torres, separate releases
from both Stephen Scott and Justin Robinson of the Harper
Brothers, and Joe Henderson. Brazilian jazz will include the
first studio album in 10 years from Joao Gilberto, as well as
a new set from Maria Bethania.

Reissues due from Verve include an all-saxophone release
featuring Stan Getz, Benny Carter, Johnny Hodges, Sonny
Stitt, and Charlie Parker; a follow-up to the label's success-
ful Cole Porter songbook; and another release in the Com-

(Continued on page J-12)
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pact Jazz series—a series which, says Seidel, has collective-
ly sold over 5 million units worldwide.

Though distributed, like Verve, through PolyGram Clas-
sics & Jazz in the U.S., ECM is not part of the PolyGram fam-
ily worldwide. Manfred Eicher, who founded ECM in Germa-
ny 22 years ago, runs the company and has produced the
majority of its nearly 450 works; the ECM staff in the U.S. is
headed by Seth Rothstein. ECM has always released a di-
verse array of music; to call it simply a jazz label would be a
mistake, as evidenced by recent releases that begin with
ranging from jazz-oriented works from label mainstays
Keith Jarrett, Jan Garbarek, Dave Holland, Kenny Wheeler,
and John Abercrombie. Among titles set for fall is another
outing from Jarrett’s Standards Trio, “The Cure.”

WARNER BROS.: The comparatively new top man at
Warner Bros.' jazz & progressive music division—Ricky
Schultz, VP and GM—is actually one of its founding mem-
bers. Schultz, who headed jazz promotion there in the late
'70s-early '80s, left, eventually headed up MCA's jazz divi-
sion, and returned to his current label earlier this year.

“I've come back here to—or inherited—a pretty substan-
tial roster,” says Schultz, “albeit a roster that skews fairly
heavily towards the contemporary and pop jazz side of
things. What | hope we're going to be able to do here is ex-
pand a little bit, and in expanding, create a little more bal-
ance musically on the roster.”

Acclaimed guitarist Mark Whitfield's second effort for
Warner Bros. has just been completed and is due out in Au-
gust, says Schultz. “Mark is the one pure jazz artist on the
label right now,” he says, “but it's very exciting to have in-
herited Mark and to be working with him. | think that his new
record is going to show a lot of growth on his part.”” Featured
on the album will be Jack DeJohnette, Ron Carter, Kenny
Barron, and Alvin Batiste. Also due from the label: new
works by George Benson, Al Jarreau, Flim & The BB’s, Miles
Davis (“*a number of new projects that are in various stages
of completion,” says Schultz), a 4-CD box set of recordings

from various Montreux Jazz Festivals of the '80s: and a new
album by Bela Fleck & the Flecktones. “We're pretty nuts
about them,” says Schultz. *“We think they're just about one
of the most cutting-edge bands out there.”

Schultz is quick to note that the back catalog at Warner
“has really yet to be exploited here,” and mentions past cat-
alog jewels by the likes of Duke Ellington, Dollar Brand. Chi-
co Hamilton, Ben Webster, Paul Desmond, and Barney Kes-
sel. “When we get into next year,” he says, ‘“there will
certainly be some reissues starting to roll—and some box
sets. | think over the next couple of years there’ll be a re-
spectable little flow."

TALENT TALK

(Continued from page J-4)

things that have substance.”

And others say that by mixing jazz with other forms of
music, one can expand one's audience.

“I've always wanted a following,” says singer Dianne
Reeves, whose recent “Never Too Far” (Blue Note) release
is a collection of jazz, pop and world music-influenced selec-
tions and which has charted in Billboard on both contempo-
rary jazz and urban contemporary charts. "If your music be-
comes popular, becomes pop music, it's because people like
it. In my case, | hope this popularity is based on who | am
musically.”

The proliferation of compact discs, and their somewhat
lowered prices, spreads awareness of the art form. So does
an ever-increasing number of public relations people, trying
to get their clients’ names into a shrinking print media—dai-
ly newspaper coverage of jazz is down considerably, though
dedicated jazz magazines, i.e. Jazziz and down beat, are
heaithy—and almost nonexistent television markets.

In a time when there are no messiahs, no John Coltranes
or Charlie Parkers on the horizon, musicians seem to be tak-
ing three general paths: bring the past to life by pioneering
music in what's been called the mainstream (or acoustic,
traditional or neo-traditional approach); intermingling jazz,
rock and other elements in what's known as contemporary

or jazz/fusion; and styles that are amalgams of many mu-
sics, from hip-hop and reggae to classical and funk, blended
with the improvisational factor that makes jazz.

The musicians who espouse these styles are equally ada-
mant that their path is a valid and important one.

“I'love this music. For me, this is where it is,”" says Philip
Harper, referring to mainstream bop/hard bop mode of the
late '40s and '50s that is at the core of the style he purveys.

“The records made by Billy [Eckstine], and Dinah [Wash-
ington], Clifford [Brown] and Billie [Holiday], they put a fix
on me, they stated what my life would be. Anytime | start to
think that | might want to do something different, | go put on
a record. And when | hear the greatness of those people, |
can't imagine why | had the thought. The music is so beauti-
ful.”

“We use the new [electronic] technology, but we're not
shunning the old,” says Yellowjackets bassist/co-leader
Jimmy Haslip, describing his band's stance, which would fall
loosely under the jazz/fusion banner. “We're trying to incor-
porate both, so there’s a richer combination. We use the
new technology—synthesizers, computers—sparingly, and
we use acoustic instruments. We're into real musicians play-
ing real music.”

(The role of electronics in today’s music world could hard-
ly be better expressed than in this opinion from Corea, who
employs both acoustic and plugged-in instruments for his
forays. He points out that technology goes back to the time
of Bach, and the invention of the well-tempered clavier,
which evolved into today's piano. “Musical instrument tech-
nology to me doesn't just mean synthesizers,” he says. “It
means every portion of mechanics that is used to communi-
cate, and that includes my fingers. Mechanics are mechan-
ics™).

Saxophonist Michael Brecker, perhaps the most influen-
tial player on his instrument today, favors a broad approach.
“I am diverse and always try to draw on many resources,”
says the 42-year-old musician who plays the EWI| (Electronic
Wind Instrument) and enjoys working over a funk beat. “|
get excited by hearing different kinds of music from around
the world and 1 utilize that music in my own.”

(Continued on opposite page)
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(Continued from opposite page)

Where's the cutting edge in today's jazz world? Many mu-
sicians feel it belongs to such musicians as Brecker—or gui-
tarist Bill Frisell or Osby or Ornette Coleman or Joe
Zawinul—who are mixing a variety of musics into something
new, into a truly distinctive, original voice.

“The music that's interesting to me has reference to other
musics, but doesn’t sound like an imitation,” says innovative
guitarist John Scofield, 39, whose own output includes
tinges of funk, rock, Ornette Coleman and blues. *| like peo-
ple who have their own version of music. You can hear the
influences, but they put it together in a little way that's dif-
ferent. Bill Frisell is a beautiful example. People say he's
‘out’ or avant garde, but he just plays music and it comes
out this way.”

Others says it's just playing with one’s own voice, no mat-
ter what the style. Benny Green explains.

“Just because | come through the tradition doesn’t mean |
merely duplicate something that's come before,” he says.
“The tradition is built upon emulation, and then innovation.
The point is to develop my own voice. Like when you hear
Tommy Flanagan or Cedar Walton, you know who it is within
a couple of notes. That calls for knowing who you are and
striving for individuality in ali situations.”

One method that more and more musicians are employ-
ing in an endeavor to maintain an individuat style and sound
is to produce their own recordings. Among those who have
preduced, or co-produced, recent albums are Greg Osby,
Billy Childs, John Scofield, saxophonist Jerry Bergonzi, Hen-
ry Threadgill and Bobby Watson, pianist Geri Allen, trom-
bonists Robin Eubanks and Ray Anderson, bassist John Pa-
titucci and the Art Ensemble of Chicago.

Other artists are utilizing the talents of such musically
sympathetic men in the booth as John Snyder, Steve Back-
er, Michael Cuscuna, Michael Brecker, Delfeayo Marsalis,
and Orrin Keepnews.

It's clear that many factors contribute to the health of an
artistic marketplace. What are some of the elements that

musicians say are in drastic need of improvements?

The most often cited problems are reduced radio airplay
for jazz artists, inability to get television exposure, lack of
touring possibilities as leaders for moderately established
artists, a feeling that established styles are strongly favored
over something new and untried, reduced number of mar-
kets in the U.S and smaller turnouts at clubs.

The latter two elements can be pinned to the economic
crisis the country is undergoing. Markets such as Pittsburgh
and Philadelphia, which were once bastions of jazz, have all
but dried up, due to, musicians say, unempathetic club own-
ers who don't understand how to book the music, as well as
lack of back-up support in the form of radio and print.

The other facets—e.g., lack of airplay—can be pinned on
what musicians say is a general narrowmindedness that is
pervading their business.

“Radio, in the formats that play my type of music, are for
the most part, bland and unadventurous,” says Jay Becken-
stein, saxophonist and leader of the contemporary jazz
group Spyro Gyra. '‘That lack of adventure creates an envi-
ronment where adventurous music is discouraged,” he says.
“Programmers want acts to sound like those that have done
well, as opposed to something new. | take risks within my
own style, yet usually the tracks that get played are those
that harken back to a familiar sound, rather than a new one,
and those new ones are the ones | tend to like the most.”

“If I'm playing with [Milt Jackson] or Art Farmer, | can get
hired anywhere,” says James Williams, whose two “‘Magical
Trio” albums have been released on PolyGram. “But as a
leader, club owners won't often take a chance on me. I'm
willing to try and negotiate, work out some kind of deal that
benefits us both. Clubowners need to try some adventurous
spirit. You can't keep working the same artists.

“People with talent should be able to get some kind of
shot. Imagine it's 1959 and John Coltrane came along with
his new band with McCoy Tyner and Elvin Jones, and owners
said, ‘Hey we want you to get Red Garland and Philly Joe
Jones, with whom you recorded with Miles Davis.” Or when
Monk hired Coltrane, imagine the owner saying, ‘Hey, who's
Coltrane? Yau better get Coleman Hawkins or Lester
Young.' In a way, that’s what’s happening now.”

The lack of risk-taking eventually permeates the whole
jazz scene, avers Jimmy Haslip. “If you have a new band on
a label but the record company would rather put miliions
into promoting another Michael Jackson instead of the new
band, the new band's record won't get promoted,” he says.
“Then airplay won't be pushed and the club won't book
them because the product isn't getting exposure. These
things are all hinged together.”

On a more local level, players with albums out but without
heavy name value or exposure find it difficult to tour. Bass-
ist John Patitucci, despite his affiliation with Chick Corea
and three solid-selling GRP albums, finds it hard to book
tours. And for L.A.-based tenor saxophonist Benn
Clatworthy, whose debut release is “Thanks Horace™ (Dis-
covery), it's all but impossible.

Many artists are like Clatworthy, 34, stuck for the time
being playing in their own communities, which is a very diffi-
cult way to make a living. “'| have to work almost every night
in order to survive. There's very little money in this music,”
says Clatworthy. “And I'm playing a lot, people have heard
me, so how long can | keep doing it here? | need to ptay other
cities.”

But, Clatworthy, who's struggling, is similar to Branford
Marsalis, who's a grand success: they're both playing the
music of their choice, living the life of their choice.

“| find the jazz life very enjoyable,” says Clatworthy.

“I'm living a charmed life. The artistic life. I'm not unsatis-
fied,” says Branford Marsalis, 31.

But Marsalis quickly points out it's not all cake and ice
cream. “Any musician who wants to play jazz, who knows
how jazz players are treated in our society, they'd better be
prepared to accept the consequences of their decision or
they shouldn't play this music,” he says.

Tenor saxophonist Teddy Edwards, 67, who has recorded
with Charlie Parker, Benny Goodman and as leader in his
lengthy career, maintains a philosophic view of the jazz life.
“j know times when it's been a lot faster, but then it's been a
lot slower, too,” he says. “It's said that if something like jazz
is good, it's good forever, so maybe we'ii see results in terms
of dollar signs. We must be optimistic. Otherwise, we might
as well dig a hole and craw! in.”

Marketed by PolyGram Classics and Jazz. Distributed by PG
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COMING UP...
Marcos Loya =— Sam Riney
Twenty Mondays

ALSO AVAILABLE

SAM RINEY THE NEVILLE BROTHERS DAVID BENOIT
“Playing With Fire” “Live At Tipitina’s”-Vol. 1 “This Side Up”’

SPT 133 C/CD SPT 108 C/CD SPT 104 C/CD

“At Last” “Live At Tipitina’s"”-Vol. 11 FREEWAY PHILHARMONIC
SPT 129 C/CD SPT 115 C/CD “Freeway Philharmonic”
SPT 125 C/CD

“Lay It On The Line” HA}}RIS/MABS‘}LIS

SPT 121 C/CD Homecoming RICK FLAUDING

SPT 105C/CD “Letters”

DOUG CAMERON SPINDLETOP MUSIC SPT 132 C/CD

“Passion Suite”’ “1985-1990 A Compilation” ”Rc’fug(: .

SPT 124 C/CD SPT 130 C/CD SPT 126 C/CD

DISTRIBUTED LABELS
ITI Records
Reiter Records
Bons Ritmos
Thrival Productions

Mfg. & Dist. by SPINDLETOP RECORDS, 4015-A W. Magnolia Bivd., Burbank, CA 91505
Bus: (818) 842-0722 ® Fax: (818) 842-1441
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MUSICAL IDENTITY

(Continued from page J-8)

Quintet, an all-star tribute to Chet Baker called ‘“Some Other
Time,” and Jai Uttal’s “Footprints,” which “meld Eastern,
middle Eastern, and African influences with western pop
sensibilities and modern technology.”

Like many indie jazz entrepreneurs, Markus does not see
his labels as being in direct competition with the majors.
“*Jazz is such a small part of the majors’ business,” he
points out. “Independents can flourish if they do it proper-
Iy‘il
One indie that has flourished quite dramatically is Opti-
mism Records of Woodland Hills, Calif., which has had a
number of top-charting titles in Billboard. Founded in 1986,
Optimism’s catalog includes approximately 50 titles; dis-
tributed labels SilverWave and L&R account for 18 and 10
titles, respectively themselves.

Optimism president David Drozen says the label's top
seller is pianist Kim Pensyl, whose “Pensyl Sketches # 1"
has sold about 100,000 units. Pensyl plans to release ‘‘Pen-
syl Sketches #4" in September. Other Optimism artists in-
clude Jose Feliciano, Joe LoCascio, Akira Jimbo, Mark Has-
selbach, Doug Muaro, and Jim Devlin.

“Optimism has a recognition factor with consumers,”
says Drozen, who runs the company with his wife Cheryl
Kay. “Major chains buy our releases, because they know
we'll market it properly, and it will sell.”

Spindletop Records of Burbank, Calif., is another label
which places a premium on aggressive promotion, accord-
ing to president W. Barry Wilson. Its artist roster includes
David Benoit (who now records for GRP), Doug Cameron
(now on Narada), Sam Riney, and the one-off duo of Ellis
Marsalis and Eddie Harris. Of Spindletop’s 30 titles, says
Wilson, 15-20 are jazz.

“We advertise heavily,” he says, “and hire independent
radio promoters to promote our product.”

Wilson, who managed the Neville Brothers prior to form-
ing Spindletop five years ago, says the label also covers
mainstream pop Latin, and other styles of music.

Telarc is a veteran independent label whose primary out-
put is classical music. The Cleveland-based company, which
was established in 1977, is, however, just beginning to
build up its jazz roster, with one album a piece by Mel Lewis
and Oscar Peterson, and two by Andre Previn.

“We hope to do five to six releases of really well-estab-
lished names,” says CEO Jack Renner. “We'd been interest-
ed in jazz from the start, but we wanted to be known as a
world-class classical label. When digital technology came
along, that was the hook we used to get into the market-
place. It would be unusual for us to take a young artist, and
try to develop a career; we tend to go after only very estab-
lished people.”

The aforementioned Justice Records is an intriguing new
label—extremely new, in fact, having made its debut on
Sept. 1, 1990. With a roster that is 40% female, and an
environmentally responsible business stance, Justice is a
prime example of a small company finding its niche.

“I'd been producing records for some time,” says founder
Jamail, “and spent a year researching the industry. | truly
believe that jazz and roots R&B have not been aggressively
promoted in this country in the last 15 years. The majors
can’t really work niche markets [like this].”

Justice, which has released 11 titles so far and has six
more scheduled through the end of the year, is a progres-
sive-minded business. “We use recycled paper longboxes,”
says Jamail, “and pack our product for shipping in popcorn.
We also offer fair contracts. Our artists recoup production
budgets based on 100% of the record’s wholesale price.
The artist recoups faster by participating in promotion. If
you treat people well, everybody benefits.”

Justice's artist roster includes the late guitarist Emily
Remler, whose “This Is Me" is the label's biggest title; Herb
Ellis; trumpeter Rebecca Franks; Nancy Kin and Glenn
Moore (formerly of Oregon); Wendi Slaton; and Harry Shep-
pard.

“We're seeing an upward trend in the cycle of jazz,” says
Jamail. “A renaissance is taking place. We've barraged the
consumer so much with digital information over the last few
years, | believe we're seeing a reaction—the consumer is try-
ing to find humanity in music again. That exists in jazz
through the spontaneous interaction of musicians.”

Heads Up International is another jazz indie with decided-
ly off-center leanings, musically speaking. Dave Love, presi-
dent of the Seattie-based label (which operates offices in
Los Angles and Germany) says Heads Up is "dedicated to
finding left-wing jazz artists. They include Debbie Spring, a
jazz viola player; Venezuelan harpist Carlos Guedes; native

(Continued on page J-16)

A Billboard Spotlight

www americanradiohistorv com

BILLBOARD JULY 6, 1991


www.americanradiohistory.com

BLUEMOON

FOR WEEK ENDING AUGUST 13, 1991

Top Jazz Albums
Compiled from a sample of the
18|z MESA/BLUEMOON RECORDINGS Catalog
3 2 §§ ARTIST TITLE
3 I LABEL & NUMBER/DISTRIBUTING LABEL
*kx No.1 % %
1| 2|3 | Dizzy Gillespie and the United Nation Orchestra  Enja 79658 Live At Royal Festival Hall
2| 3}4 | RayAnderson Gramavision 79454 Wishbone
3| 1|2 | AidoRomano  Owl 73634 Ritual
4 | 3|2 | Eddie Harris Quintet  Enja 79663 There Was A Time (Echo Of Harlem)
5| 1|3 | Kenny Barron Quintet Enja 79669 Quickstep
6| 3|2 | McCoyTyner  Enja 79668 Remembering John
7| 1|2 | RanBlake/Jeanne Lee  Owl 79238 You Stepped Out of a Cloud
8 | 3|4 | OliverJones  Justin Time 79376 A Class Act
9| 4|3 | Franco Ambrosetti  Enja 79670 Music for Symphony and Jazz Band
10| 1|2 | Bebop & Beyond  Bluemoon 73170 Plays Dizzy Gillespie
11| 113 | Raneelee  Justin Time 79377 Deep Song
12| 2|5 | wayneKrantz  Enja 79642 Signals
13| 3| 1 | John Scofield  Gramavision 79430 Slo Sco: The Best Of The Ballads
14| 4| 2 | ChetBaker  Enja 79650 My Favourite Songs Vol | & Il
15| 5| 3 | Barbara Dennerlein  Enja 79654 Hot Stuff
16| 2| 1 | Herb Geller  Enja 79655 A Jazz Songhook
17| 3| 4 | George Gruntz  Enja 79659 Serious Fun
18| 1] 3 | Bley/Guiffre/Swallow  Owl 79230 Lite of a Trio Sat & Sun
19| 2| 3 | Steve Kuhn Owl 79232 Ocean In The Sky
20| 4|5 | Aydin Esen Gramavision/JMS 79465 Aydin Esen
21| 2|1 | Brad Buethe  Owl 79239 Side Step
22| 4|2 | EdSarath  Owl 79240 Voice of the Wind
23| 3|2 | MaxRoach Bluemoon/M.R. Prod 79164 To The Max
24( 4 | 4 | Bobby Previte Enja 79667 Weather Clear, Track Fast
25| 52 | AldoRomano  Owl 79234 To Be Ornette To Be
TOP CONTEMPORARY ALBUMS
1| 1|1 | Uncle Festive Bluemoon 73163 The Paper And The Dog
2] 2|3 | BenSidran  Bluemoon/Go Jazz 79350 Cool Paradise
3| 1|3 | Petelevin  Gramavision 79457 A Solitary Man
4| 3|4 | Ichy Fingers Enja 79666 Live
5| 2| 3 | David Becker Tribune  Bluemoon 79167 In Motion
6| 5| 4 | DaveBinney  Owl 79233 Point Game
71 3|1 | Richard Smith  Bluemoon 79340 Bella Firenze
8| 4| 3 | BrianHughes  Justin Time 79379 Between Dusk...And Dreaming
9 | 5|2 | Michael Zilber  Owl 79237 The Heretic
10| 1| 1 | BobMalach  Bluemoon/Go Jazz 79351 Mood Swing
11| 2| 3 | Grant Geissman  Bluemoon 79165 Flying Colars
12| 3| 1 | Dave Liebman/Gil Geldstein  Owl 79225 West Side Story Today
13| 2| 4 | Al MacDowell  Gramavision 79451 Messiah
14| 5| 3 | Didier Lockwood  Gramavision/JMS 79463 Phoenix 80
15 2| 3 | TimEyermann & East Coast Offering  Bluemoon 73163 Outside/Inside
16| 1|5 | LeniStern  Enja 79634 Closer To The Light
17| 4| 1 | Tom Borion Biuemoon 79162 Dancing With Tigers
18| 2 | 1 | TheJBHorns  Gramavision 79462 Pee Wee, Fred, and Maceo
19| 3| 4 | Bobby Previte Gramavision 79447 Empty Suits
20| 2|2 | Mordy Ferber Enja 79643 All The Way To Sendai
21| 5|3 | Michael Formanek  Enja 79642 Wide Open Spaces
22| 1|2 | Mitch watkins  Enja 79649 Curves
23| 3|2 | Harvie Swartz Bluemoon 79153 In A Different Light
24| 5| 3 | Gramavision Various Artists ~ Gramavision 79461 Gramavision 10th Anniversary
25| 4|2 | Tim Weisberg Bluemoon 73166 High Risk
Indicates 50 classic recordings released by Mesa/Bluemoon from August 1390 to August 1931,
© 1991 Mesa/Bluemoon Recordings. Marketed by Mesa/Bluemoon Ltd. Distributed by Rhino Records Inc.

Advertisement

BURBANK—In just two short years Mesa/
Bluemoon Recordings has established
itself as a leader in the market for
Adult music. Introducing and Re-intro-
ducing some of the most important
logos in the history of this colorful
genre: BLUEMOON, GRAMAVISION,

JazzUnder The Bluemoon

and Antone DeSantis; and unheralded
efforts from CEMA Distribution, Mesa/
Bluemoon has taken the jazz world by
storm winning the Gavin Report’s 1991
Award for ADULT ALTERNATIVE/JAZZ
INDEPENDENT LABEL of the Year.

The dedicated staff of Mesa/Bluemoon

roster of artists covering the full spectrum
of jazz styles: from traditional to
contemporary, NAC to avant-garde, vocal
to instrumental, base to in-your-face. With
stellar support from the talented Rhino
Records sales and distribution staff: Keith
Altomare, Dave Kapp, Janet Grey, Debbie
Dodd, Esa Katajamaki, Dee Murphy

ENJA, OWL, intheirhome
JUSTIN offices in
BLUENIOON BLUEMOON g rhank.
BLUEMOON/ urbank,
GO JAZZ, California
Mes al have toiled
Bluemoon B A B B L E BLEMOON long hours
has become to bring
the home of . music of
a diverse By Jack Fusion beauty and

artists of legend 10 the many jazz fans
craving to fill that jazz-jones. Ah! but
this is only the beginning...The future
holds new titles from Al Dimeola, Arthur
Blythe, Max Roach, Abdullah Ibrahim,
Ricky Peterson, The Uptown String Quartet,
and more in the remaining months
of 1991.

Bluemoon Recordings Announces Its
Associations With MAX ROACH Productions

MAX ROACH

As Mesa/Bluemoon’s in-house jazz label,
Bluemoon Recordings has a talented roster of
jasz musicians. The label hoasts a gifted line-
up of players from contemporary to traditional.

BLUEMOON Recordings proudly announc-
es il’s association with twa very promincnt
and respected artist/producers: legendary
drummer Max Roach's MAX ROACH
Productions and the multi-talented Ben
Sidran‘s GO JAZZ label.

Both labels are marketed and distributed
by Mesa/Bluemoon, adding new dimension
to the label that has featured chart-topping titles
from guitarist Grant Geissman and dynamic
contemporary saxophonist Tom Borton. New
releases from Bluemoon include the latest from
versatile guitarist David Becker and his Tribunc
entitled “In Motion,” and the beautilul “Flying
Colors™ release from Grant Geissman. An
NAC Radio favorite, “Flying Colors™ recently
went to #1, simultancously, on the Radio &
Records New Adult Contemporary Chart,
Gavin’s Adult Alternative Chart and The
MAC’s Progressive Adult Contemporary Chart!

Bebop & Beyond, the San Francisco-based
enscmble dedicated to preserving the jazz
tradition will follow up their Monk tribute,
“Bebop and Beyond Plays Thelonious Monk™
with a Dizzy Gillespic tribute alhum featur-
ing the Diz himself and Dizzy's recording debut
as a vocalist.  Also in thc months ahcad, new
contemporary releases from Uncle Festive.
and Richard Smith. Lunar!

The first two releases from Max Roach
Productions/Bluemoon include Max’s own
“To The MAX.” a collection ol his recent

and BEN SIDRAN’S G0 JAZ Label

BEN SIDRAN

international live performances, o be followed
by a new studio title, and the M.R. Productions/
Bluemoon debut from the Uptown String
Quartet. featuring Max’s talented daughter
Maxine and her quartet displaying that
gorgeous combination of jazz with strings.

With Go Jazz, the new logo from Ben Sidran,
the respected producer, composer, video jock,
and musician, we find “..music that embodies
the warm relationship between the human voice
and the instruments of jazz. made by great
stylists who attract great players and perform
terrific songs from the past, present, and
future.” “Go Jazz, simply put, is the most basic
verb followed by the juiciest noun,” says
Sidran.  An intriguing new relationship with
tremendous potential for crossover radio
play and, as always. cendless possiblities in
jazz. Under Sidran's tutelage these new
records shine. The initial titles include the
newest from Ben Sidran “Cool Paradise,” an
expectedly classy recording and the smokin®
debut from saxophonist Bob Malach featur-
ing his R&B-influcnced contemporary
jazz. backed by an awesome group of players
including Dr. John, Steve Gadd, Vinnie Colaiuta,
Eddie Gomez, Will Lee, Robben Ford,
and Bob Mintzer. These will be followed by a
bluesy Go Jazz debut  from the
inimitable vocalist Georgie Fame. This collec-
tion, “Cool Cat Blues™ features another gasser
of a lineup including Boz Scaggs. Ben Sidran,
Robben Ford, and Van Morrison (featured here
on a great new version of “Moondance™). If you
wanl to get there, and get there in style—
GO JIAZL!

ENJA RECORDS—Where The Jazz Legends Of
Today Meet The Jazz Heroes Of Tomorrow

Germany’s ENJA RECORDS’ legacy and
tradition continues in the U.S. through
Mesa/Bluemoon Recordings. They maintain
a history and roster of incredible jazz. Their
titles arc some of the most highly anticipated
and played on Jazz Radio with a tremendous
repertoite of steady selling catalog that is
loved by jazz buyers across the country.
Formed in the sevenlies by producer Matthias
Winckelmann, Enja Records has devcloped a
reputation as the tastemaking European
jazz label. They boast recent releases by
some of the most respected heroes of jazz-
Dizzy Gillespie, McCoy Tyner, Herb Geller,
Eddie Harris and Kenny Barron. while
recognizing the most innovative and
talented up-and-coming new jazz artists
including Barbara Dennerlein, Wayne
Krantz, Marty Ehrlich, Leni Stern,
Mark Helias, Michael Formanck. and Mitch

www americanradiohistorv com

Watkins. Enja Records’ impeccable
standards in production and performance
along with an active interest in the develop-
ment of international jazz recording artists
has garnered a loyal and poised audience of
dedicated fans. Forthcoming are the latest
from Abdullah Ibrahim and Arthur Blythe.

BARBARA OENNERLEIN

McCOY TYNER

Advertisement

GRAMAVISION
Enhances Your
Vision Of The
Future With JVIS

GRAMAVISION RECORDS has always
been at the torefront of tomorrow's music with
a history of development and the foresight o
allign with artists way before they acquired
their  international  audicnces.  Two
perfect examples.
acclaimed and re-
spected jazz guitarist
John Scoficld, and
new  age  master
Kitaro both got their
start in the United
States through
Gramavision. The
dedication to this
doctrine is continu-
ed today through
Gramavision's
committment to
jazz artists  like
Bobby Previte, Pete
Levin, Al MacDowell and Down Beal
Magazine’s five time critics” pick as “Best
Trombonist.™ Ray Anderson.  Gramavision’s
new association with the IMS Label lurther
enhances their vision and features con-
temporary releases from Allan Holdsworth &
Gordon Beck, as well as French violinist
Didier Lockwood. and pianist Aydin Esen.
Coming later this year the much anticipated
new collection from the amacing bassist
Jamaaladeen Tacuma.

RAY ANDERSON

OWL RECORDS
Presents New
Jazz Standards

step by step. through high standards. good
taste and professionalism (Owl Records) have
built a label which has become a point of
reference for all of those who nowadays. want
10 become jazz producers.”
—Le Monde de Musique
The French have for some time held a
special place in their hearts for jazz music. Itis
for this rcason that many Amecrican jazz
musicians spend more of their time perform-
ing in France and Europe
than the U.S. to support
themselves and keep the mu-
sic alive. Owl Records has
been a huge supporter of jazz
musicians and over the ycars
has released a catalog of
important artists.  Sporadic
distribution in the U.S. has
made this wondertul body of
music difficult to Tind for O W
all but the most diligent.
Mesa/Bluemoon Recordings
in its growing tradition of releasing the finest
jazz. from around the world is very pleased to
license this music for mass consumption.
Nationally recognized artists Michel
Petrucciani, Helen Merrill, Dave Leibman,
Steve Kuhn, Aldo Romano and Gordon Beck
lead the pack in this catalog of music o be
released in the upcoming months. Owl
Record’s love and respeet of jazz music is evi-
dent in the impeccable production and
exclusive roster. We are sure you will be most
impressed by the standards and the true love of
Jjazz presented in the recordings by Owl Records.

CANADIAN JAZZ?
You Bet Your
Back Bacon!

Canada’s only major jazz label Justin Time
Records announces its association with the
fastest rising Adult Alternative/Jazz label
Mesa/Bluemoon.  This classy little label bas
generated quite a stic up north as it has
produced some of the finest recordings of jazz
music around, with a focus on the untapped
Canadian talent.

The roster features Montreal’s reknowned
pianist Oliver Jones, jazz vocalist Ranee Lee,
the internationally respected Montreal
Jubilation Choir and an amazing new guitarist
named Brian Hughes.

Mesa/Bluemoon is excited about this new
association and looks forward to bringing
these gifted artists 1o U.S. audiences and
supporting these releases through Coop and
National promotions.

—

ATTENTION RETAILERS
Extensive catalog of nearly two hundred
classic titles from the MESA/BLUEMOON
family of record labels, fealuring Jazz, World
Music, Adult Contemporary , and Contemporary
Instrumental music. Just call 1-818-841-8585
or ask your Rhino Rep for details.



www.americanradiohistory.com

FROM THE LEGENDS
OF AMERICAN
(CLASSICAL JAZZ...

| TOMMY FLANAGAN:
His imagination conjures up sheer musical
poetry...what Grammy Award winner Flanagan
{ can do with a piano is akin to magic.
COMPOSE/ALFA #7102

" _
_SHRCKIE S ELEAN. S2UINTET
SAPENE - S/CLEAR
g+ et

JACKIE McLEAN:

One year after "DYNASTY" Jackie returns. He is,
along with Max Roach, Miles and Sonny Rollins,
one of the few remaining links to the

soul of a goiden age. TRILOKA #188 . (=
3 ? ; a PEs (O FAssace

FREDDIE HUBBARD:

Now that the 90's are here, Hubbard brings fresh
life to Jazz standards by playing each song with
muted hern. His best album!

COMPOSE/ALFA #7101

RICHIE BEIRACH & GEORGE COLEMAN:
The extra—sensory connection that George and
Richie forged here, track after track,

is astonishing. TRILOKA #185 "

RICHIE HART: ANDY LAVERNE
A mixture of Jazz and Funk, colored by some. JOHN FAYITUCCE 858 SHERPARD DAVE WEGK
elements >f Rhythm and Blues. Dedicated to the

legendary Wes Montgomery.
COMPOSE #8302

ANDY LAVERNE:

Andy with an all-star band including John
Patitucci, Bob Sheppard and Dave Weckl join
forces with Producer Walter Becker. TRILOKA #186

CENTRAL PARK KIDS:

David Matthews, talented arranger and conductor
PlAy MOZART at his best, celebrates Mozart's 200th birthday.
T R COMPOSE/SNEET BASILE #7300
Ny
Y

i«ﬁ m LEEANN LEDGERWOOD:
i ; LeeAnn's debut recording showcases her

extraordinary talent in a variety of settings.
Featuring Eddie Gomez, Jeremy Steig, Danny

Gottlieb, Steve LaSpina and Bill Evans.
Produced by Walter Becker. TRILOKA #187

CO mpose

- B | = 7033 Sunset Bivd., #310 Los Angeles CA 90028 (213} d67-1467

5 -

C3%. ..TO THE NEXT GENERY
. CONTEMPORARY MASTERS:

THE TRADITION CONTINUES.
Distributed by PP Entertainment Group 88 St. Francis Street, Newark NJ 07105 (201} 344-4214

A Billboard Spotiight
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American saxist Kenny Blake; and Latin combo Bachinche,
who Love notes are “one of the only ethnic groups funded
by the Kennedy Center.”

Heads Up, formed in 1984, has released nine titles, the
biggest being those by Guedes and Blake, the latter of whom
hit No. 16 on Billboard’s jazz charts.

“I'm an artist myself,” says Love, a trumpet player and
former musical director for Donald Byrd. “My motivation
comes from being able to wake up and go to the office and
help these incredibly talented artists create their music.”

Another jazz artist who runs his own label is Chicago-
based pianist Bradley Parker-Sparrow, who with his jazz
singer wife Joanie Pallatto oversees Southport Records.
Sparrow and Pallatto’s primary job is running their 24-track
recording facility, Sparrow Sound Design, but have contin-
ued releasing jazz records. Southport Records’ catalog cur-
rently encompasses 16 titles, with the top sellers being Von
Freeman and Willie Pickens.

Other Southport artists include pianist Don Bennett, Pal-
latto, and Sparrow. “In the beginning, labels like Columbia
and Blue Note were at the forefront of jazz,” Sparrow ob-
serves. “‘Now, they're lagging behind. | don’t think majors
want to market it. It’s up to micro-indies like us to put it
out.”

And micro-indies, for the most part, have realistic expec-
tations of what fortunes their business will reap. “The jazz
business is in an upward trend, yes, if you don’t expect great
numbers,” says Ruby Fisher, founder of New York-based
Sovereign Records. Fisher, a composer and lyricist himself,
founded Sovereign in 1985. The label has four releases
thus far, two by vocalist Steve Clayton (with Derek Smith,
Milt Hinton, and Bobby Rosengarden), one by vocalist An-
nette Sanders (who sang with Benny Goodman in the mid-
'60s), and one by the Lew Anderson Big Band.

| backed into the business,” says Fisher. ““| was writing
pop and some jazz in the mid-'60s when | did some work
with Lionel Hampton. Then, | worked on a Hampton tribute
project for Concord Records. | did the Clayton/Smith album
on spec, but | didn't have any intentions of getting into the
industry. After some thinking, | just decided to plunge in.

“We don’t foresee a lot of releases,” says Fisher, “but we
try to make a gem each time—we don’t want to rush.”

DMP Records is in a period of transition, says marketing
director Paul Jung. The nine-year-old, Stamford, Conn.
based label has discontinued Telarc distribution after two
years and is in the process up stringing together a new net-
work. “We came in essentially as an audiophile label when
the CD was invented,” says Jung. “In the early days, we were
known as the ‘test label,” because we were among the first
with CD releases and audiophiles were using DMP records
to test their new equipment.”

By the time the CD market fully blossomed, DMP had al-
ready expanded beyond the audiophile market, and now,
once again, “we have plenty of room to grow,” says Jung.
DMP broke Flim & the BB’s (since flown to Warner Bros.),
and has made consistent inroads with Bob Mintzer, who
doubles as the new saxist with the GRP’s high-flying Yellow-
jackets. Also showing vital life signs are Ray Drummond, Bill
Maize, Warren Bernhardt, and Joe Beck, with a solid future
projected for the Dolphins featuring Dan Brubeck, son of
Dave.

DMP’s most recent release is the Bob Smith Band (for-
merly Bob’'s Diner). Pointing toward fall, the label will be fo-
cusing on “Strokes” by Bob Hohner’s Percussion Ensemble.
“While sound has always been important for us,” says Jung,
“the music has always been the most important, and while
we continue our dedication to digital technology, we are po-
sitioning ourselves as a solid, well-rounded jazz label.”

Biograph Records in Chatham, N.Y. is working its most re-

(Continued on page J-18)
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the Captivatin

f r I% the new
y Edué

it.” Chick Corea

“What a pair of hands on the piano! Very refreshing-| love

“del Barrio gives us breathtaking piano playing and meani
all withever changing colors. He is a must!” Arif M

“A rare and refreshing treat.” Henry Mancini
“His innate cognizance of musical form and inventive curiosity is a hug

“His writing and playing are so original... The musical enjoyment and 2xcite

of fres\h musical air.”

Composer and arranger Eduardo del Barrio offers an album of masterful inprovisation with orchestral scope.

Produced by Herb Alpert and Eduardo del Barrio

THE LEGENDARY

O Pereeson qmo

LIVE ATTHE

ANID ALLTHAT

Oxem Prepson hos s « Rer Seoma

“THE LEGENDARY OSCAR PETERSON
TRIO LIVE AT THE BLUE NOTE" Winner
of 2 Grammy Awards-for soloist and
group. Electrifying live performances!

ANDRE PREVIN, PIANO 222555

AFTER HOURS

wrs JOE PASS, GUITAR }
RAY BROWN, BASS f Experience brilliant recordings by top jazz artists on the label that won two

1990 Grammy Awards for jazz. Telarc International, long noted for its pioneer

digital recordings of classical music, now brings its uniquely successful approach

to the world of jazz.

Plus. , .coming this summer and fall: “LIONEL HAMPTON AND THE
GOLDEN MEN OF JAZZ LIVE AT THE BLUE NOTE” With an All-StarBand
featuring Clark Terry, James Moody, Grady Tate, and more! -

Oscar Peterson with Ray Brown and Herb Ellis. ‘
“SATURDAY NIGHT AT THE BLUE NOTE." More incredible \|'-

"AFTER HOURS” The relaxed and Iovely _ _ A ‘ 7 J
music from this legendary trio in an historic live performance! ————

jazz side of André Previn playing great
American songs.

BILLBOARD JULY 6, 1991 A Billboard Spotlight
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EVERYTHING YOU HEAR IS TRUE.

virtuosity. The arrangements are fabulous,

Oscar Peterson
nt that he brings are out of this world.” Claude Bolling

© 1991 AZM Records, inc. Alf rights reserved.

“TRAVELIN' LIGHT” Sam Pllaﬁan tuba
player of the Empire Brass, teams up
with Frank Vignola and Mark Shane in a
surprising light and swinging collection
of jazz and standards!

ANDRE";REVIN
w
MUNDELL LOWE & RAY BROWN

“UPTOWN" Andre and friends play the
music of Duke Ellington and Harold Arlen.
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HAPPY 25™ BIRTHDAY !

NORTH SEQ

,FQSI'iVOI

SALUTES

on the occasion of its 25th Anniversary

X
e

and wishes as much (and even more) success in the coming 25 years!
Very special congratulations to Montrzux-Jazz founder, the incomparable and inventive CLAUDE NOBS!

16th NORTH SEA JAZZ FESTIVAL JULY 11,12,13,14 CONGRESS CENTRE, THE AGUE, HOLLAND

[ 120 ACTS | 1.000 ARTISTS | 13 STAGES || 300 CONCERTS 8 HOURS EACH DAY

A VERY LIMITED CHOICE among the artists
participating ‘live’ at the North Sea Jazz Festival '91:

{in Alphabetical Order)

MONTY ALEXANDER
RAY BARRETIO
GEORGE BENSON +
THE COUNT BASIE Orchestra
BLUES BROTHERSBAND
LESTER BOWIE Brass Fantasy
RUTH BROWN

GARY BURTON

CHARLIE BYRD

LARRY CORYELL

JAN AKKERMAN

MICHEL CAMILO

BENNY CARTER'S

SWING AMERICA!

feat. Benny Carter, Marian
McPartland, Louis Bellson,

Harry ‘Sweets’ Edison, Al Grey,
Milt Flinton

BETTY CARTER

BUCK CLAYTON

Swing Big Band _

ORNETTE COLEMAN

PAOLO CONTE N
CHICK COREA Akoustic Band
ROBERT CRAY
MILES DAVIS
DUKE ELLINGTON Orchestra
GILL EVANS Orchestra

DON GROLNICK BAHD

feat. JOE HENDERSON
— BUDDYGUY
CHARLIE HADEN
Liberation Orchestra
HERBIE HANCOCK /WAYNE
SHORTER with Stanley Clarke
Omar Hakim
KIP HANRAHAN Band
feat. JACK BRUCE
Don Pullen, Chico Freeman a.o.
HARPER BROTHERS
JON HENDRICKS & Company
DAVE HOLLAND Quartet
feat. STEVE COLEMAN
JOHN LEE HOOKER -
LINDA HOPKINS
SHIRLEY HORN
ETTA JAMES & ROOT> BAND
B.B. KING
CLEO LAINE
JOHN DANKWORTH Quartet
LIGHTHOUSE ALL STARS
feat. a.0. Conte Condbli, Shorty
Rogers, Blﬁi_ Shank

‘Live the Future’

featuring DIZZY GILLE SPIE
MIRIAM MAKEBA

MIKE MAINIER! & ‘Steps Ahead"

PAT METHENY GROUP
VAN MORRISON
GERRY MULLIGAN
DAVID MURRAY
NEVILLE BROTHERS
NEWPORT ALL STARS
a.o0. George Wein, Clark Terry,
Warren Vaché, Plas Johnson,
Lew Tabackin

MACEO PARKER

‘Roots Revisited’

JOE PASS

NIELS HENNING @RSTED
PEDERSEN

OSCAR PETERSON

with Herb Ellis, Ray Brown,

Jeff Hamilton

MICHEL PETRUCCIANI
PAQUITO D'RIVERA

GONZALO RUBALCABA

DAVID SANBORN

ARTURO SANDOVAL
JOHN SCOFIELD

ANDY SUMMERS BAND with
BILL EVANS

SWEET HONEY IN THE ROCK
TUCK & PATTI

JAMES 'BLOOD’ ULMER

YN
:::Vrln?:l;l‘l. SMA[:‘I$:1T§m T — JULY 10 8 pm Statenhal (separate Concert)
gnemany PATIMOTE 2 ACKET EVENTS presents the Godtather of Soul

JAMES BROWN

INFORMATION UNITED STATES

Creative Travel, tel. 213-454.4463, fax 213-454.6383.
+ Giao! Travel, tel. 619-272. 5116, fax 619-272-1543.
+ Hollkand Approach, tel. 908-464.3300, fax 908-464.
5059 + Executive Travel, lel. 404-303.2966, fax 404-
303.2949. - Travel Time, tel. 404-498.7177, fax 404-
498.7227.

UNMED KINGDOM

Music Travel Centre, tel 071-383. 7518, fax
071-383.7512. + Hillgate Travel, tel. 01- 2210.876,
fax 01-2210.942. + BNC Travel tel. 0789- 67532.
Keith Prowse, tel. 01-741.8989, fax 01-741. 7225.
Mole Jazz, kel. 071-278.8623, fux 071-833. 1029

OR CALL TO HOUAND: North Sea Jazz Festival
"*31-70-354.2958, fux **31-70-352.4107

ADVANCE BOOKING (also for information)
National Booking Office: tel.**31-70-361.7710, fax:
**31-70-363.7961. Open all days {weekends as welll
from 10 am - 10 pm loca! fime. Credit Cords occepted.

JULY 10 8.30 pm Congress Centre
MIDSUMMER JAZZ GALA

Oscar Peterson Quoriet

Monty Alexander Quortet

Rev. Clay Evans’ famous Gospel Choir

from Chicogo (80 singers)
+ Timeless Orchesira (Big Band)

JULY 10 3 pm Congress Centre
'GIGS FOR KIDS' Family Mofinee

NORTH SEA JAZZ FESTIVAL ‘91, P.O.BOX 87918, 2508 DH THE HAGUE, HOLLAND
TEL.: **31-70-354.2958, FAX: **31-70-352.4107

MUSICAL IDENTITY

(Continued from page J-16)

cent digitally-transferred releases featuring the label's
trademark “Fats” Waller piano-roll jazz, ragtime and blues,
this year focusing on Son House and newcomer Kathy Hart
& the Bluestars. Kathy Hart & the Bluestars, managed by
Dick Waterman, received five top awards from the Washing-
ton Blues Society. Hart and her band was one of 200 groups
selected to appear at South by Southwest '91 in Austin, Tex-
as, and performed at Antone’s. The label's Son House re-
lease, ‘‘Delta Blues,” exec produced at the Library of Con-
gress by Biograph president Arnold Caplin, received a
glowing review in Rolling Stone as well as in other publica-
tions. Due in August are “The Modern Art Of Jazz"" featuring
Milt Hinton, Hank Jones and Oscar Pettiford with other
great musicians, and “In The Delta Tradition” featuring
Johnny Shines, a protege of Robert Johnson's.

The big news at Denon is Nippon Columbia’s February ac-
quisition of the legendary Savoy Jazz catalog. The jazz spe-
cialists at Denon’s parent label in Japan are sifting through
the original direct-to-disc masters and tapes. At this time,
Denon is looking to release 120 to 150 albums under the
Savoy imprint in the U.S. in early '92. (Reissues should be
available in Japan in the fall.) In the last year, according to
label spokesperson Jennifer Phelps, Denon has been signing
artists that are more New Adult Contemporary oriented
than in the past—Steve Laury, formerly of Fattburger,
Kenia, and Jennifer Robin. Meanwhile, Bob Berg scored well
on the charts with his last record “In The Shadows,” and is
on his way into the studio to record his next, produced and
arranged by Jim Beard. Steve Laury’s solo debut for the la-
bel has been a big chart success; his second release *Pas-
sion” is scheduled for early '92. Kenia's month-old “Love
Lives On" is already grabbing hold, and fellow jazz vocalist
Jennifer is making inroads with her album debut “Fish Up A
Tree.” Stephane Grappelli, at age 82, recorded live in con-
cert for Denon in their Tokyo home base. The album, “Live
In Tokyo,” will be released in the U.S. in late July.

Daacazma Vitro

ROSEANNA VITRO
"REACHING FOR THE MOON"

ON (MG RECORDS

PRODUCED BY PAUL WICKLIFFE

"Vitro sounds like a jazzed-up Barbra Streisand.
Both have pure, powerful pop voices. However,
Vitro knows well the tricks of the jazz trade. She
improvises, embellishes melodies, scats and most

of all swings-fast"
James T Jones IV, USA Today

Contact: Ellen Cohn or Bill Stilfield

Chase Music Group (818) 507-4240

DISTRIBUTION & EXPORT

SERX;ICE
PROMOTION

FROM THE HEART
OF MANHATTAN

TWINBROOK MUSIC, INC.
227 West 29th Street, New York, NY 10001
| Tel. (212) 947-0440 Fax (212) 947-4567

exclusively on

kamei Recordings

w
g

BRUCE FORMAN
Still of The Night

featuring
John C ayton, Jr.

& Albert “Tootie” Heath

JEFF LINSKY
Simpatico

- featuring
~Alex Acuna

J-18

A Billboard Spotlight

wwWwW americanradiohistorv com

BILLBOARD JULY 6, 1991


www.americanradiohistory.com

A SPECIAL FOCUS

By MIKE HENNESSEY

Montreux Jazz Festival 25t1 here could be no more prestigious way of
anniversary poster, designed celebrating the silver jubilee of the Montreux
by Max Bill. Jazz Festival than having that prodigious
o achiever and prolific musical creator Quincy

. - Jones produce the 25th edition.
e - 5 The program being presented by Jones be-
. A tween July 2-21 represents a fitting culmination

of 24 years of endeavor and achievement on the
part of the Montreux organizers, chief among
them the indefatigable Claude Nobs, a jazz enthu-
siast of almost superhuman dedication.

When Nobs, working for the Montreux Tourist
Office back in 1966 conceived the idea of stag-
ing an annual jazz festival to help put Montreux
more prominently on the tourist map, his boss,
Raymond Jaussi, happily agreed to give it a try.

That first festival, put together with a budget of
$10,000, was a three-day event which featured a
competition for European jazz groups and a gala
concert by the Charles Lloyd Quartet. There were
more than 1,000 visitors over the three days and
press reaction was positive.

Montreux, the Swiss Music Spectacular
-

™ :
Lo at Redefined the Jazz Festival, Has

"T Laumched the Most Extensive Program
"

, in Its History, Produced i

Quincy Jones, left, and Claude | e = X by Qumcy Jones.

Nobs, co-producers of the 25th & -

Montreux Jazz Fes:ival, with il

Leuise Velasquez, president of |

Quincy Jones Prodctions, ' “But,” says Nobs, “| had little expectation then
| pctured with Max Bill's 25th that the festival would grow into one of the princi-
| amniversary poster. ' pal annual jazz events in Europe.”

That it undoubtedly did is a tribute to the appli-
cation, imagination, industry and organizational
flair of Nobs.This year's marathon event spans
20 days, features 150 groups, more than 1,000
musicians and is guaranteed to attract a capacity
audience of 50,000 people. The budget is in ex-
cess of $5 million.

It represents a pinnacle of achievement for
Nobs. ‘‘He has made the words ‘Montreux’ and
‘jazz’ virtually interchangeable,” says his fellow
Swiss, George Gruntz, who is artistic director of
another of Europe’s most eminent jazz festivals,
the Berlin Jazz Days.

Nobs originally trained to be a chef, and it has
often been observed that he has conceived the
recipe for a successful festival much in the way
that a master chef puts together an epic dinner.
At the age of 20, he was voted Switzerland’s best
chef. After studies at Lausanne’s famous hotel
school, he traveled around Europe gaining experi-
ence in a variety of fields, returning to Montreux
in 1960 to work initially as an accountant in the
Tourist Office.

An ideas man by nature, Nobs soon moved into
promotion, arranging charity concerts featuring
Champion Jack Dupree (who will be a guest and
freelance soul food cook at this year’s festival)
and John Lee Hooker. He also helped organize
the Golden Rose TV Festival and, in this context,
secured the first appearance of the Rolling
Stones outside the U.K. in 1964.

But while blessed with a hugely catholic taste in
music—as evidenced by the great range of idi-
oms and ethnic genres that feature in the Mon-
treux programs—Nobs's first love was always
Aerial view of Montrsux. jazz and his principal ambition was to build a jazz
festival that Europe could be proud of.

(Continued on page J-20)
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The Berlin Jazzfest,
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(Continued from page J-19)

“What was really crucial to the success of Montreux,”
says Nobs, ‘““was my meeting with Nesuhi Ertegun back in
1966. | had become familiar with his name after seeing
the producer credit on so many fine jazz albums. So
when | went to New York to make contacts for the festi-
val, he was one of the first persons | saw.

“I marched into his office at 1841 Broadway without
an appointment—but since | had come all the way from
Switzerland he was gracious enough to see me. And, of
course, his enthusiasm and encouragement were a tre-
mendous stimutus for me.

“Nesuhi really supported the festival right from the
start. It was with his help that we got so many great art-
ists to come to Montreux and he started a trend to make
albums at the festival which was later taken up by many
other labels.

“I'll never forget the 1971 festival when he had Rober-
ta Flack and Aretha Franklin, and Nesuhi also made a su-
perb, spontaneous album with King Curtis and Champion
Jack Dupree.

“At that time, in the old Casino, the festival concerts
had to finish at 1 a.m. when the room reverted to a night
club featuring a striptease act. | was passing by outside
in the early hours of the morning when | heard some
great music coming from the room. | looked inside and
saw that the resident band had been augmented by Ro-
berta Flack, King Curtis and Bernard Purdie.”

As the link and friendship with Nesuhi Ertegun devel-
oped, Nobs became the first artist liaison director for
WEA in Europe and, around 10 years ago, managing di-
rector of Warner’s Swiss affiliate.

Year by year, the jazz festival of Montreux grew in size,
scope and reputation. The year 1973 saw the first festi-
val appearance of the legendary Miles Davis—a major
coup. Nobs got word that Davis, a Ferrari freak, would
not be averse to having a Dino model to drive around in
while he was in Montreux.

Anxious to please, Nobs pulled out all the stops and
managed to find a Ferrari. He drove up to Miles’s hotel in
the gleaming red machine and proudly invited Davis
down to inspect it.

“Shit,” said Miles. ““I wanted a black one.”

One of the great traditions of Montreux is the sponta-
neous, surprise jam session when, unheralded and un-
planned, some of the world’s top musicians—often from
different tributaries of the jazz streamn—come together
informally and cook in a way that brings a glow to the
cheeks of Chef Nobs. Sometimes Nobs will even permit
himself to sit in on blues harmonica—as he has done
with B.B. King, Santana, Al Jarreau, and Herbie Hancock.

(Continued on page J-23)
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DIGITAL RECORDED DIGITAL MASTERED DIGITAL MIXED

LOUIS ARMSTRONG 1925-1953

Aufthentic - Biographical

The complete musical legacy of Louis.
Armstrong, between 1925 and the
beginning of the stereo age, has been

recorded new by, the best musicians ef the

old jazz note for note. Enjoy authentiz
new recordings f the Satchmo Sound in
digital quality. Experience the original
voice of Louis Asmstrong in the sourd of
today’s playbac< technology.

gy e
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L’heéritage mus-cal de Louis Armstrcng:
entre 1925 et le début de I'époque ce
le stéréophonie e été remanié dans son
intégralité, not2 pour note, par les
meilleurs musiziens de 'ancien jazz.
De nouveaux e registrements authen-
tiques du son Satchmo de qualité
numérique vous attendent. Vous aurez
le plaisir d’entendre la voix originale de
Louis Armstror g dans la qualité sofiore
de la technique actuelle d’audition.

Das gesamte musikalische Erbe Lodis
Armstrongs, zwischen 1925 und dem
Beginn desStereozeitalters, wurde von
den besten Musikern des alten Jazz Note
fir Note neu eingespielt. Freuen Siesich
auf authentische Neuaufnahmen des
Satchmo-Sounds in digitaler Qualitst.
Erleben Sie die Originalstimme Lou’s
Armstrongs im Klang der heutigen
Abspieltechnik

in Digital

feat. Kenny Baker

Masgic Music

Rahlau 4-6

2000 Hamburg 70
Tel : 040/66961622
Fax: 040/66837 22

Chronological

Neue Digital Einspielung DDD New Digita Recordnng

[
CﬂNNECTlﬂN "I”

RENRYBARER J 1 0 E Mo 0 T FIVE

1925-1926 VvOL. 1 CD 33001

THE LOUIS ARMSTRONG CONNECTION

& THE NEW HOT SEVEN
1926-1927 VOL.2 CD 33002

& THE NEW ORCHESTRA
1927-1928 VOL.3 CD 33003

& THE NEW SAVOY BALLROOM FIVE
1928-1930 VOL. 4 CD 33004

& THE NEW SEBASTIAN COTTON CLUB
ORCHESTRA
1930 VOL.5 CD 33005

& THE NEW ORCHESTRA
1931-1932 VOL.6 (D 33006

& THE NEW ORCHESTRA
1932-1933 VOL.7 CD 33007

& THE NEW ORCHESTRA
1933-1935 VOL.8 (CD 33008

& THE NEW ORCHESTRA
1935-1937 VOL.9 CD 33009

& THE NEW ORCHESTRA
1937-1938 VOL. 10 CD 33010

& THE NEW ORCHESTRA
1938-1939 VOL. 11 CD 33011

& THE NEW ORCHESTRA
1939-1940 VOL. 12 CD 33012

& THE NEW ORCHESTRA
1941-1945 VOL. 13 CD 33013

& THE NEW ORCHESTRA
1946-1947 VOL. 14 CD 33014

& THE NEW ORCHESTRA
AND ALL STARS
1947-1953  VOL. 15 CD 33015

Available on a
licensing basis

Finished product
available on:
Compact Disc
Cassettes

DAT

All rights held by Magic Music GmbH
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MONTREUX: 25 Years of Musical Vitality, Virtuosity, Variety

1967: Inauguration of the Montreux Jazz Festival and
the European Jazz Group Competition. A three-day
event, staged in the Casino. Guest stars: the Charles
Lloyd Quartet with Keith Jarrett, Cecil McBee and Jack
de Johnette.

1968: Rock and pop are added to the program—a five-
day event with the Bill Evans Trio topping the bill and a
sensational debut by Nina Simone. Prizewinning soloists
in the jazz contest include John Surman, Jan Garbarek
and Louis Stewart.

1969: Ella Fitzgerald, Kenny Burrell, Clark Terry, and
Ten Years After are featured.

1970: Stars include Gerry Mulligan, Sadac Watanabe,
lan Carr’'s Nucleus, Hungary's Aladar Pege and, once
again, Bill Evans.

1971: Now a nine-day event, the festival presents more
than 300 musicians, including singers Roberta Flack and
Aretha Franklin, and jazzmen King Curtis, Gato Barbieri
and Gary Burton. Two months after the festival, fire de-
stroys the old Casino.

Montreux
Jazz Festival

Gerald Albrig

T oo ym oo
Anmita Baker
George Benson
Big Daddy hane
Hiram Bullochk
Tevin Caumphell
Elvis Costello
Dori Cavmmi

Ray Charles
George Clin on
Bootsy Collins
Pinoe bDaniele
Miles Duvis
e v Lite
Roberta Fleck
henny Garre i
Siedauh Garrett

© WARNER MUSIC INTERNATIONAL

amusikvertrieb congratulates

Claude Nobs and Montreux
on the 25th anniversary

of the Jazz Festival Montreux

Gilbertn Gil L i v f i b a
Jlimmie Dale Gilmore Bobhhbyv Lyle
Farecd Ha que Rankin Taxi And
| [ [§ T
Paul Jakson jr
Vo Jarreau
Quincy Jones
Jim Luuderdale
Brenda Lee

The Tropical Nings
David Sanborn

Texas Tornados
AMlen Toussaint
heith Washington
hevin Welch
The Winans

= D@D T musikveniebag

197 2: Held in the Palace Pavillion, the sixth festival runs
for 13 days and presents Bo Diddley, Chuck Berry, Rich-
ie Havens, Muddy Waters, Stan Getz, Chuck Mangione,
Roland Kirk, and Les McCann.

1973: The festival is held in the Congress Hall where it
remains until the completion of the new Casino in 1975.
The bill includes Albert King, Carole King, the Tom Scott
Orchestra, Miles Davis, Teddy Wilson, Stephane Grap-
pelli and Cannonball and Nat Adderley.

1974: The range of music is further extended to em-
brace blues, gospel, soul, rock, pop and jazz. Musicians
include Larry Coryell, Billy Cobham, Sonny Rollins, the
Art Ensemble of Chicago, Cecil Taylor, Airto Moreira, and
Milton Nascimento.

1975: The festival—a 15-day event—is staged in the
new Casino and opens with a folk and country weekend.
Jazz stars include Dizzy Gillespie, Ella Fitzgerald, Oscar
Peterson, Count Basie, Milt Jackson, Benny Carter,
Charles Mingus, Archie Shepp, Bill Evans, and Roland
Kirk. Other artists featured are Rory Gallagher, Julie Fe-
lix, Maria Muldaur, and Alan Stivell.

1976: For the 10th edition of the festival, a special com-
memorative book is produced. By this time more than
100 albums recorded at the Montreux Festival have
been released. The Casino’s 24-track recording studio
celebrates its first anniversary. Stars include Al Jarreau,
the Crusaders, Weather Report, the Sun Ra Arkestra,
and the Newport All-Stars. And the band Stuff plays a
sell-out concert in the Casino hall.

1977: The festival is expanded to run July 1-24, with the
Don Ellis Orchestra, Dizzy Gillespie, Count Basie, Oscar
Peterson, Ella Fitzgerald, Dexter Gordon, Woody Shaw,
and Hubert Laws.

1978: A strong South American element colors this
year's festival as Montreux links with Sao Paulo. Stars in-
clude Gilberto Gil, Airto Moreira, Ray Charles, Mary Lou
Williams, Stan Getz, Miriam Makeba, and Bill Evans with
Kenny Burrell.

1979: For the first time in the festival’s history, a whole
day is devoted to reggae music. Also in the program is
music from Brazil, Japan, country music, and rock. Chick
Corea and Herbie Hancock play a duo performance and
other artists include Hermeto Pascal, Sir Charles Thomp-
son, B.B. King, and Clarence “Gatemouth” Brown.

1980: A richly varied program with Elvis Costelio, Jimmy
Cliff, Marvin Gaye, and Santana, plus jazzmen Art Bla-
key, Chico Hamilton, Didier Lockwood, Toots Thiele-
mans, Dizzy Gillespie, Gato Barbieri, Max Roach, and Al-
bert Mangelsdorff.

1981: A 17-day event, this year’s festival features an
even more diverse program than ever with blues (Albert
Collins, Taj Mahal, Magic Slim), pop and rock (the Blues
Band and Mike Oldfield), reggae (Toots & the Maytals),
soul (James Brown), gospel (the Staple Singers), and
jazz (Wynton Marsalis, Dizzy Giliespie, Eilla Fitzgeraid,
McCoy Tyner, Chico Freeman, Oscar Peterson, Monty Al-
exander, and the Heath Brothers Band).

1982: From the Steve Miller Band to Charles Lioyd, from
Mink de Ville to Jay McShann, from Jimmy Ciiff to Mose
Allison, from Jackson Browne to Dave Brubeck, the 16th
Montreux Festival lives up to its reputation for eclecti-
cism.

1983: A host of top jazz and blues names: George Ben-
son, Art Blakey, Buddy Guy, John Lee Hooker, Willie Dix-
on, the Art Ensemble of Chicago, Freddie Hubbard, Gil
Evans, James Biood Uimer, Joanne Brackeen, and Lew
Tabackin.

1984: Miles Davis gives his best concert of the summer
in Montreux and the festival introduces newcomer Sade.

1985: A heady mixture of rock, salsa, flamenco, Brazil-
ian music, reggae, jazz and blues, Montreux breaks all at-
tendance records as it presents Leonard Cohen, Keith

(Continued on opposite page)
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Jarrett, Astor Piazzola, Miles Davis, Johnny Otis, Joao
Gilberto with Jobim and Stevie Ray Vaughan.

1986: The festival's 20th birthday edition offers an ex-
travagant musical panorama with the Neville Brothers,
Jacques Higelin, David Sanborn, Al Jarreau, Eric Clapton
and Phil Collins, George Benson, Miles Davis, Herbie
Hancock, George Duke, and Michel Petrucciani.

1987: A triumphant return visit from Dexter Gordon,
plus Joe Cocker, Johnny Clegg, the Modern Jazz Quartet,
Dizzy Gillespie, B.B. King, Manhattan Transfer, Stan
Getz, Wynton Marsalis, Michael Brecker—Montreux con-
tinues to light up the European festival scene.

1988: Britain's Courtney Pine makes his Montreux de-
but. Also present: Steve Gadd, Mory Kante, Charles Lloyd
(21 years after his first appearance), Gerry Mulligan,
Bobby McFerrin, Johnny Hallyday, George Benson, Miles
Davis, Tracy Chapman, James Taylor, and Wayne
Shorter.

1989: The return of Elvis Costello—several sizes more
important—plus Van Morrison with Georgie Fame, the
Ramsey Lewis Quartet, Etta James, B.B. King, Bireli La-
grene with Al Di Meola and Larry Coryell, Carmen McRae,
Spyro Gyra, Lou Rawls, Miles Davis and, in the Montreux
tradition, a host of others.

1990: Re-run visits from Ella, Miles, Roberta Flack, Her-
bie Hancock, John Lee Hooker, the Neville Brothers,
George Benson, Michel Petrucciani, David Sanborn, Etta
James, B.B. King, Al Jarreau, Van Morrison and Dizzy Gil-
lespie with the United Nation Orchestra.

1991: The festival's silver jubilee is set for July 2-21.
Scheduled performers include Sting, Elvis Costello,
George Benson, Dianne Reeves, B.B King, and le Mystere
des Voix Bulgares. In honor of co-producer Quincy Jones,
the Platinum Club in the Montreux Casino has been re-
named ‘‘Le Q's.”

MIKE HENNESSEY

MUSIC SPECTACULAR

(Continued from page J-20)

One memorable impromptu set occurred in 1978 on
the Casino Terrace when Gilberto Gil, John McLaughlin,
Billy Cobham and some members of the Stan Getz group
jammed together on what was supposed to be the festi-
val's one concert-free day. ‘

The festival's lakeside setting is not one of the least of
its attractions. Jazz sessions aboard the lake paddle
steamers have become another Montreux tradition, as
have video projections of previous festival concerts and
the jazz record stalls that do brisk business throughout
the event.

Nobs himself has almost every Montreux concert on
videotape—with the exception of some of the early festi-
vals; and this library, together with his 45,000 LPs,
15,000 78 rpm discs and 10,000 CDs, makes his cha-
let home in the hills above Montreux a positive jazz trea-
sure trove.

“Montreux,” says George Gruntz, “*has become one of
the jazz capitals of the world. I'm sure proud of my com-
patriot, Claude Nobs, who has created and developed
one of the happiest, artistically interesting and most suc-
cessful jazz festivals in the world—an enormous achieve-
ment in our small home country where success is in-
clined to arouse suspicion! Nobs has made a country
traditionally famous for chocolate, cheese and banking
also world famous as a jazz center.”

For Nobs himself the ultimate accolade is to have
Quincy Jones co-producing the 25th festival—and, in the
time-honored Jonesian manner, not only producing, but
writing, arranging, conducting, presenting, coaxing, en-
couraging, and innovating.

“It has been a revelation working with Quincy,” Nobs
says. “‘Because being a musician as well as a producer,
he can talk to jazzmen in their own language. And his in-
fluence is such that he can deliver almost anybody of sig-
nificance in jazz and contemporary music, because all
the main players know and respect him.

“When he considers the participation of certain musi-
cians, he also thinks about the music they should play.
He is an inspiration and his conceptual ideas have given
Montreux a new dimension.”

“...the best latin jazz record of all times ...”
(Uli Olshausen in Frankfurter Allgemeine Magazin)
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have a strong piece of valid product from a good young art-
ist.”

Mesa/Blue Moon's president Jim Snowden agrees. “With
the kind of product we have,” he explains, “which is a mix-
ture of mainstream, fusion and reissues, we have to concen-
trate on the mom-and-pop stores as well as the deep catalog
retailers like Tower and HMV. Jazz has always been a niche-
type market, but the recession just means that we have to
be even more patient and more creative about the way we
handle our releases.”

No wonder many knowledgable industry people have be-
gun to stress the importance of overall career counselling,

of building an image, of approaching a jazz act with the
same kind of total packaging method that has long been fa-
miliar in the pop world. Any doubts that this technique has
optimum potential for success have been summarily erased
by the selling of Harry Connick Jr., Kenny G and David Koz.
Many listeners consider these players to be marginal jazz
talents, but Connick, G and Koz have demonstrated, none-
theless, that it is possible to make dramatic crossovers from
jazz to the wider pop music environment.

“l am in total awe of the packaging job that was done on
Harry Connick,” says Snowden. “When you can market an
artist and hit a demographic that ranges from about 20 to
65, you've really done something.”

To GRP Records president Larry Rosen, image handling is
nothing new. “Crossover acts, fusion acts, whatever you
want to call them,” he explains, “have always been oriented

© 1991 ECM Records

toward large venues, major agencies, big record sales.
They've always been comparable to pop acts. It's the
straight-ahead performers who have had somewhat differ-
ent perspective. But to get any jazz performers up over the
six-figure sales level means that things have to be handled
the way a pop act would be handled. The financial realities
demand it.

“My partner Dave Grusin and |, even when we were just
producers, tried to approach acts from a total career per-
spective,” continues Rosen. “Because it's never a done a
one-record situation; it's always a building process. Having
the artist find his way within the market place is vital; having
him know who he is, creatively, and know the direction he
wants to go is just as important. And those two elements
have to be balanced, because the record company is making
a significant investment.”

Image, of course, did not arrive with fusion and crossover
jazz. From the days when Jelly Roll Morton had a diamond
imbedded in one of his front teeth to the '40s berets and
beards of the beboppers, visual presentation has played an
important role in many jazz careers. Perhaps its most effec-
tive manipulator has been (and, in many ways, continues to
be) Miles Davis, whose wardrobe changes and onstage the-
atricality have been trend-setters since the early '50s.

Recent newspaper ads have featured jazz players like
Christopher Hollyday and Courtney Pine in clothing ads. In
addition, jazz has experienced a surprising return to credi-
bility in television commercials (Ornette Coleman’s music in
a Nike ad!), theatrical films and theater (“City Of Angels,”
the Cy Coleman/Larry Coleman musical bristles with jazz
improvising).

Some observers in the music business feel that this grow-
ing visibility has resulted from sheer marketing imagery.
Many of the Young Turks who have been most prominent of
all are generationally contemporary and physically attrac-
tive—a decided contrast to the somewhat tired and aging
impression presented by older beboppers. The impression,
manufactured or otherwise, of an emerging generation of
good-looking, well-groomed, self-confident talent has had a
powerful effect—one which may well reach back to the arriv-
al of the superbly tailored, articulately expressive Wynton
Marsalis.

“I'm very much aware,” says Sutherland, “that our re-
leases are going to have to do battle with a mindful market-
ing approach which is trying to create a cult of celebrity for
this or that new Young Turk.

“One of the things we've begun to do is to rethink whether
or not to put non-presentational covers on our jazz albums.
I'm concerned that, in our zeal to put together really cre-
ative-looking packages, we may fail in our job as marketers
if we neglect to put an attractive picture of the artist on the
cover. It's obviously tougher to create an image for an in-
strumental artist, anyway, but we've been through several
decades of jazz records in which these kinds of consider-
ations rarely had to be made.

“The imagery used in the jazz packaging was always on
the cutting edge,” says Sutherland. *I'd like to continue to
be visually innovative and offbeat in our packaging, and I'd
like to continue to service the music, above all else. But
there’s no doubt that market realities are making us look at
all of these elements in a different light.”

Blue Note Records president Bruce Lundvall, whose com-
pany is coming off its most successful year, worries about
the capabilities of some of the young performers who are
appearing on the scene. “Players seem to be making deals
who are not quite ready to handle recording careers,” he
says. “While we're firmly committed to signing gifted young
performers—and we’ve done it with acts like Greg Osby and
Gerri Allen—we look for the musical voice first: have they
found their own form of expression. The marketing strate-
gies come later.”

Lundvall has decided, however, to define his productions
carefully by activating the Manhattan logo as a forum for fu-
sion, crossover jazz and special projects. “We'll use Manhat-
tan,” he explains, “‘for acts which have pop crossover poten-
tial, as well as for a project by a more serious jazz artist
which may, nonetheless, be oriented toward the larger mar-
ket.”

Beyond the new young players and the merchandising of
jazz images is the everpresent reality that demographics are
always changing. Windam Hill and other labels have seen a
perceptible rise in sales to college audiences, and the con-
sumer base is clearly beginning to include young buyers who
are moving over from rock to pop. Serious jazz aficionados
may look with distaste on the achievements of performers
like Kenny G and David Koz, but their work may well repre-
sent the path that will lead neophyte audiences into more
trenchant forms of jazz.

Equally important, the growing audience of younger lis-

(Continued on opposite page)
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teners is generating a potentially substantial market for jazz
catalog. And the beauty of catalog, to the companies, is that
it's already been amortized, and it can be sold as easily to
the older jazz fans who are replacing vinyl with digital as it
can to the CD-only buyers. Decca, Commodore, Blue Note,
and Impuise are only a few of the classic labels whose re-
cordings are now available. Later this year, Denon will begin
to issue the Savoy catalog in releases which have been digi-
tally restored.

Both Lundvall and Rosen note that their reissues have
done especially well internationally. “In sum—both reissues
and new product, that is—I'd say we're doing as much as
50% of our sales outside the U.S.,” says Lundvall. Rosen,
whose merger with MCA has just begun to result in reissue
product, estimates that GRP is doing about 30% of their
sales overseas. Sutherland admits to a possible Windham
Hill interest in acquiring an exciting catalog, “ ... if it's the
right one for us. There's no doubt that we've had a bit of a
handicap internationally because we have a roster of re-
leases limited to new artists.”

In the midst of all the talk about image, marketing and in-
ternational sales, some aspects of jazz remain within the tra-
dition. Veteran producer Bob Thiele, who was once de-
scribed, only half jokingly, by jazz historian Don
Morgenstern as the person “who has produced more jazz
albums than anyone, living or dead,” starts another label
this summer in close association with Sony. The company,
Red Baron, follows Thiele's previous associations with,
among others, Signature, Impulse, Flying Dutchman, and Dr.
Jazz. Typically, it will, according to Thiele, “‘be a straight-
ahead, contemporary mainstream line, with all new record-
ings, although if | find unreleased material by Ellington,
Goodman, or whatever, I'll consider that to be new, because
no one’s ever heard it.”

Thiele is not adverse, however, to adding a little sizzle to
his releases. One of his initial recordings will showcase Tere-
sa Brewer in a tribute to Louis Armstrong. She will be ac-
companied on the disc’s 12 tracks by 12 different trumpet-
ers, including Dizzy Gillespie and Ruby Braff to Wynton
Marsalis and Freddie Hubbard.

Hopefully, recession or no recession, image or no image,
there will continue to be room on the shelves for recordings
in which music takes precedence over merchandising. It
would be a shame if jazz were to lose the basic, down-to-
earth attitude of someone like Thiele: “If | hear it and | like it
I'll record it, whether it’s a Dixieland band or a so-called ‘new
traditionalist.” Good jazz is still good jazz, no matter what
the image.”

Billy Childs

BIG-APPLE AVANT GARDE

(Continued from page J-4)

Perelman, Curlew, and New Winds scramble new ideas.

For all the scene’s musical openness and promising vitali-
ty, there are a couple of disturbing undercurrents, like the
distressing tendency among some black and white players
to put unirace bands together. Unfortunately, only part of
the reason is musical. And then there's getting work in the
clubs.

Scene is a theatrical metaphor that implies a staging area.
When the Knitting Factory opened in 1986, the loft scene
was long dead and sonic explorers were relegated mostly to
grants-funded venues like The Kitchen and Roulette. For all
their virtues as sheltered labs, such showcases have the dis-
advantages of their virtues: drawing the already converted,
they rarely expand the cutting edge’'s audiences.

According to Knitting Factory co-owner Michael Dorf, they
have other drawbacks too: “Often it seems like the motiva-
tion, the whole way of presenting music when it's done from
a nonprofit perspective, is different from at least trying to
break even. | have to worry about getting decent attendance
and a way to pay the groups | book based on the market,
rather than just aesthetic or political reasons—although
those things definitely enter into the formula. But nonprofit
spaces just keep trying to get bigger budgets so they can
spend 'em and lose ‘'em. That's great; it's like getting a ma-
jor gift and blowing it on CDs and then giving them away.
But it seems to me you could take that money and put on
the same thing and at least come out with what you went in
with, and still have the shows be great.”

The Knitting Factory’s policy of booking college-radio
rockers, downtown pioneers, and outside jazzers (like Brax-

ton and Taylor) that no mainstream club would touch creat-
ed a stage the fragmentary vanguards and their overlapping
audiences could call home. Its critical and PR success—t's
still skating on thin financial ice—helped lead other Apbole
clubs to broaden their booking policies. Visiones puts down-
town types in a few times a month. The Time Cafe, which
recently opened a club in its basement, plans to offer the
likes of Perelman and Chapin and Berne. And the venerable
Village Vanguard began showcasing young 'uns like Frisell
and Allen. Max Gordon's widow Lorraine follows talent old
and new: “I listen to all kinds of music, and bring in individ-
uals | like and that | think the room will embrace—it's got a
ghostly mind of its own, and can be very obstinate. | love Bill

and Geri, and so does the room.”
Meanwhile, an outgrowth of the London acid-jazz has
(Continued on page J-26)
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been struggling in the basement of the Metropolis Cafe, an
upscale Union Square eatery. Every Thursday after midnight
DJs jam with live musicians as the audience dances to jazz.
It's early days yet: the musicians and DJs, who change week
to week, vary wildly in ability. But execs like Antilles’ Brian
Bacchus and Blue Note's Matt Pierson are enthusiastic
about this idea's prospects for expanding jazz's audience.
“It's not a jazz scene,” notes Bacchus. "But it's a gas to
watch kids dancing, whether it's to Trane records or a DJ
putting grooves under a live sax quartet. One problem is the
level of improvisers. In the U.S., we're used to a higher quali-
ty of jazz musicianship. | think it needs support from the in-

dustry: bring down artists, bring down vinyl. The DJs are
spinning really hip stuff, and with the right musicians there
could be a real explosion. The most important thing is that
clubgoers get opened up to music they've never heard be-
fore, and so the music gets a shot at reaching a new audi-
ence.”

The major U.S. labels have barely started to touch a lot of
the most creative stuff spilling off these stages. (Most so-
called avant-garde releases are on small labels, often Euro-
pean or Japanese). In fact, until recently the majors’ jazz di-
visions have seemed remarkably unwilling to invest in
cultivating these small but rabid out-of-proportion-to-their-
numbers audiences. It's remarkable because the majors’
rock arms are doing just that with college-radio bands, for
instance, by the score. Using the analogy with broadcast and
cable TV, rock execs have realized that their marketplace is
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fragmentary and cultish; that only a few blockbusters can
sell across the listening spectrum; and that luring buyers
back into the stores means narrowly targeting their tastes.

BMG's Steve Backer sees the selling of jazz's vanguards
as part of a larger historical cycle that is coming around
once again: "“We signed Steve Coleman about two years ago.
| felt that as we got into this decade, the sociology | think this
type of music follows would allow us to record more adven-
turous and less in-the-pocket type music. The '80s were ul-
traconservative: yuppie-ism, investment bankers, new age,
all that. The first six months of this decade, on the other
hand, were about enormous change all over the world,
things that nobody expected to happen. It's like the '60s,
with the Vietnam War and black power, when people were
buying Trane and Shepp. If the music follows the sociology,
then more adventurous and difficult music can be em-
braced a bit more than in conservative times.”

Blue Note's Matt Pierson agrees, and feels that younger
artists can bridge several audiences because of the breadth
of their influences. ‘“People like Osby and Coleman and Al-
len were brought up on the Stylistics and P-Funk. What they
are doing is putting out the black American music experi-
ence; it's not just jazz,” he insists. "It's very sophisticated
music, but it presents itself in a way that isn't lofty or ar-
cane. This is a really good time for that, because | think
boundaries are opening up all over again now.”

If the reins that have been holding jazz execs’ creative li-
cense are the majors’ armies of bean counters, the blinders
that have been keeping the accountants happy are the mas-
sive reissue programs, which generally account for well over
50% of major-label releases. It's wonderful to have all these
vintage recordings available again. (It's ironic, of course,
that it took the CD’s higher profitability to push the majors
into opening up the vaults). But it can also mean that when a
major-label jazz exec looks at his current roster (no, no
women run major jazz divisions), he may well want continu-
ity with his catalog. That way, to some extent he has a pre-
sold market. From this perspective, the ongoing corporate
push behind the hard-bop revivalists has a certain logic.

Blue Note executive Michael Cuscuna disagrees. “We
don’'t look at scenes; we look at individuals. We want the
range of what's out there pretty well represented. Each
month we reiease three new things and six reissues. We sep-
arate them by two weeks. We don’t want a new artist to be
treated by the stores as a reissue; they have to have more
attention and be sold differently. Besides, reissues don't sell
as much as people might think. Aside from the obvious ex-
ceptions, they only sell within the 5,000-to-10,000 range.”

Of course, the overhead involved in prepping a reissue is
a fraction of a new release’s. And it's hard to deny that right
down to the dress code, the neo-hard boppers look like the
covers of reissues their music mimics. What's behind the
the logic of that presentation is shortchanging jazz's future.

The majors dominate distribution and retail like never be-
fore, so it's not enough to shrug that jazz's cutting edge has
always relied on indies. Given the largely conservative lock-
step of the majors, retail, radio, and most club and festival
booking policies, jazz's new idioms have to work harder than
ever—and luckier than ever—to find their audiences. It
could only help if the majors reinvest even a small percent-
age of their reissue profits in what they see as marginal
sounds. Some of those sounds are heralding the music's
next directions.

Jan Garbarek

CREDITS: Editorial by Billboard editors and contributors,
except by Don Heckman, jazz writer for the Los Angeles
Times; Zan Stewart, jazz writer for the Los Angeles Times;
and Gene Santoro, a freelance jazz writer in New York. Mon-
treux editorial by Mike Hennessey, Billboard Chief European
Correspondent; Cover & design, Steve Stewart.
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“To say that big money and great jazz have little to do with each other is nonsense.
Just look atwhat one label has done for jazz greats Frank Morgan and J.J. Johnson”
JJohn Ephland
Downbeat

N -I- I I_l_ THE NEW LABEL OF CHOICE

“On the record front, no more exciting jazz has emerged in eons than the retooled
Antilles Records, a subsidiary ot Chris Blackwells Island Records”
LloydSachs
Chicago Sun Times
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Wamer Music
Italy Appoints 2
New Directors

MILAN—Warner Music Italy has
announced the appointment of
two new managing directors. For-
mer marketing director Stefano
Senardi will become managing di-
rector of the CGD SpA label,
while Massimo Giuliano, former
GM at WEA Italy, becomes man-
aging director of WEA Italy. Both
will report directly to WEA Italy
president Marco Bignotti.

In an unrelated move, Philippe
Laco becomes GM of WEA Music
division in France. His appoint-
ment is effective Aug. 1.

Japan’s Royalties
Rack Up In 90

TOKYO—In fiscal 1990, $25 mil-
lion in performing rights royalties
and $8.23 million in mechanical-
and lending-rights royalties were
distributed through JASRAC's
sister societies overseas.

STEVE McCLURE

Jorgensen To Exit
BMG Post In Sept.

COPENHAGEN—Ernst Jorgen-
sen, who set up BMG’s Danish op-
eration nearly three years ago, is
finishing as managing director of
the company at the end of his cur-
rent contract in September. He
will continue working with the
company in a nonexclusive role.

DAVID ROWLEY

Nintendo Now Game
For CD Releases

AMSTERDAM—Having signed a
licensing deal with Philips, Nin-
tendo will now release its video
games on compact disc, and Phil-
ips will use popular Nintendo
characters in its CD-Interactive
systems. WILLEM HOOS

Dutch Ensembles
Seek Financial Aid

AMSTERDAM—Nine interna-
tionally known Dutch ensembles
have written to Dutch minister of
culture Hedy d’ Ancona asking for
financial assistance. The groups,
most of which work exclusively in
classical, claim they are in serious
financial difficulties.

Contest Jazzing Up
French Festival

BESANCON, France—A contest
for jazz compositions written for a
jazz orchestra will be staged here
July 612 in conjunction with the
Franche-Comte Jazz Festival.

MIKE HENNESSEY

W.H.

Aussie Managers Fight PSA Reform
Fear A Deluge Of Foreign Product

HEBY GLENN A. BAKER

SYDNEY—Artist managers are
taking a leading role in the Austra-
lian music industry’s battle
against the Prices Surveillance
Authority.

They include Rod Willis (Ice-
house), Grant Thomas (Crowded
House), Gary Robin (Mondo Rock),
Jeremy Fabinyi (Mental As Any-
thing), and Keith Welsh (Deborah
Conway). The five recently went to
Parliament House in Canberra to
present their views before an in-
terdepartmental government com-
mittee.

In its controversial December
1990 report, the Authority conclud-
ed that prerecorded music is over-
priced in Australia and recom-
mended a sweeping set of reforms.
If made law, the reforms—which
include the abolition of import con-
trols on nonpirated recordings—
would significantly impact the
country’s music industry (Bill-
board, Jan. 12).

On the national political scene,
the PSA report is not the top topic

Italian Vid, Pub

W BY DAVID STANSFIELD

MILAN—Univideo, Italy’s home vid-
eo trade association, has reached a
new agreement with the Italian Soci-
ety of Authors and Publishers (SIAE)
for copyright payments on videocas-
settes for the local rental market.

The three-year deal applies only to
works protected on national territory
and amounts to about $1.79 on each
tape. This is a small increase over a
previous agreement that expired at
the end of 1990.

Martin “Timmy” Treu, managing
director of Warner Home Video Italy,
admits that he is not happy with the
new agreemnt but says that it does
not make Univideo subservient to
SIAE in any way. He says, “The
whole thing is based on a copyright
law which dates back to 1941. We still
do not believe it is legal but when the
old agreement fell through at the end
of last year, SIAE started to try to re-
trieve money at a retail level.

“It’s worthless to try and collect
from 5,000 dealers and we believe it
gives more clout to the issue if Univi-
deo made the deal. SIAE is getting
about [22 cents] more on each tape
with this new agreement so it avoids
aggravation. We did, however, insist
that it would apply to works protect-
ed locally only.”

Univideo has also agreed to pay
about $1.57 on each sell-through tape,
a deal that also applies only to prod-
uct protected in national territories.

The new deal was announced after
Italy’s first convention for the home
video industry, Home Video Insieme,
organized by Univideo at Rimini. The
event attracted 40 delegates from all
sectors of the industry.

Although Univideo hails it a suc-

it appears to be, pushed from head-
lines by the troubles afflicting the
ruling Labor Party. Nevertheless,
the local music business is continu-
ing to pressure politicians, law-
makers, and civil servants to en-
sure the Authority’s recommenda-
tions do not become law.

Artists and managers have come
into the fray, keen to shift the em-
phasis of the fight from the inter-
ests of the multinational record
companies and toward the poten-
tially disastrous situation facing
Australian talent and its interna-
tional competitiveness.

Icehouse manager Willis com-
ments, “There seems to be a view
in Canberra that artists are being
represented in this matter by the
unions. Well, you don’t have tobea
genius to know that that is absurd.
We went because we have no other
connections; we don’t own record
companies, we're just managers.”

They came away from their day
of government meetings, however,
shaking their heads in disbelief.
“None of them understands the re-
alities; it’s just theories to them.

They have no knowledge whatso-
ever of the workings of the music
industry. They came up with the
most naive rubbish I've ever heard
in my life.”

The main thrust of the argu-
ment presented by the five is that
Australian artists have the right
to direct access to their own mar-
ket, which would not be the case if
the market were to be given over
to a deluge of imported product, as
recommended by the PSA.

Willis explains, ‘“Most local art-
ists benefit enormously from di-
rect and swift access to royalties. I
know that is what kept my band
Cold Chisel afloat many times dur-
ing their 10 years of operation. I
think it would have been the same
with INXS earlier on.

“We just can’t afford to wait for
two years and then get, not the
18% we're accustomed to locally,
but 5% or as low as 2% from stock
sold in Asian countries, which will
unquestionably be imported into
this market. I'm only just getting
the first dribble of North Ameri-

(Continued on next page)

Groups Reach Gopyright Deal

cess and says the intention is to re-
peat it annually, the confab was not
without its difficult moments. One
woman representing a leading pro-
duction/distribution company com-
ments, “Video is such a new market
that a lot of retailers present were
selling commodities like shoes a year
ago. The sophisticated seminars on fi-
nance went far above their heads.”
Francesco Fanti Salvoni, managing

director at RCA Columbia and VP at
Univideo, says, “There was some crit-
icism from retailers but these came
from their own ignorance. And, while
some seminars were too hard on their
mentality, they did appreciate our ef-
forts. They can't live without us and
we can't live without them, and I be-
lieve that a certain amount of conflict
in all areas of activity can only bene-
fit customers in the end.”

Jarre To Light Up Mexico In Eclipse Concert

PARIS—The seven-minute total
eclipse of the sun to occur July 11
will be marked in Mexico by a con-
cert featuring French synthesizer
virtuoso Jean-Michel Jarre.

The concert will be staged at the
foot of the sun pyramid at Tecti-
huacan, the most important pre-
Hispanic city on the American con-
tinent.

The concert will celebrate the
meeting of different cultures, the
sounds and images of modern
Mexico, and Mexico in pre-Spanish
times. Jarre has created a special
new work for the occasion that
represents a confluence of pre-

Hispanic and contemporary instru-
ments and will involve the partici-
pation of musicians and singers
from local Mexican communities.
Incorporated in the new composi-
tion will be re-orchestrated ver-
sions of some of Jarre’s estab-
lished works.

The concert will be filmed for fu-
ture television transmission and
video exploitation.

Jarre’s 11 albums for Dreyfus/Po-
lydor have sold a total of 40 million
units. A “Best Of Michel Jarre” al-
bum, including some of the music
from the eclipse concert, will be re-
leased in August.  PHILIPPE CROCQ

Dino Music Stages Barcelona Confab

BARCELONA, Spain—Dino Music
held its international product pre-
sentation here in the city where its
new Spanish affiliate has been
based for the past four months.
The meeting was preceded by a
gold-disc presentation to Rumba 3,
one of the acts featured on Dino’s
first release in Spain, the rumba

compilation “Baila Mi Rumba.”
The convention was attended by
Dino executives from all over Eu-
rope and the U.S. Says Dino Music
U.K. managing director Mark Ro-
senfield, “We basically came to-
gether to coordinate and develop
our front-line products in Euro-

13}

pe. ANNA MARIE DE LA FUENTE

What's It All About, Alfa? At a Tokyo
press conference, Curb Records
chairman Mike Curb, left, and Alfa
Records Inc. president Chuichi Kaneko
announce an exclusive agreement for
Alfa to distribute Curb product in Japan.
The deal gives Alfa the rights to the
Curb catalog, encompassing more than
100 active albums. Slated for
immediate release under the new pact
is the Righteous Brothers’ “Reunion”
album (including the platinum single
“Unchained Melody™) and product by
Curb artists Lyle Lovett, Osmond Boys,
Chris Hillman & the Desert Rose Band,
Ray Stevens, Andy Williams, Delbert
McClinton, AIRKRAFT, Lonesome
Rodeos, and K.M.C. KRU.

Finn Stations
To Arhitrate
Royalty Tiff

HELSINKI—The airplay royal-
ties dispute between Finland’s in-
dependent radio stations and the
local organization of record com-
panies, GRAMEX (Billboard, May
25), is to be settled by arbitration.

The 43 commercial stations and
their trade association, SPRL,
have decided to take the matter to
a tribunal. Kai Salmi, managing
director of SPRL, says, “When
our official and unofficial initia-
tives and tentative efforts with
GRAMEX failed, we saw no other
alternative. We want this dispute
solved once and for all.”

The royalties issue has been a
source of dispute since the first in-
dependent stations came on the
air in 1985. Broadcasters have
considered rates 100% too high
from the outset and have played
non-GRAMEX material—that is,
records produced in the U.S. and
music recorded before 1961—to
cut costs.

However, according to GRA-
MEX, whose members represent
about 18,000 artists, the stations
have failed to pay $3.5 million
owed under current rates. In May,
GRAMEX began a boycott of the
stations, stopping the flow of free
discs, promotional material, and
artist information.

Finland’s court of arbitration is
expected to rule on the dispute be-
fore the end of the year.

KARI HELIOPALTIO
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Pirates Retreating, Brit Music Biz Says
Counterfeit Tape Factories Feel Effects Of Raids

BILLBOARD JULY 6, 1991

blank cassettes, and library cases.

Dabin comments, ‘“This result is
something of a landmark, as I be-
lieve it signals the demise of large
counterfeiting operations in the
U.K,, and I am confident that we
now have the counterfeiters on the
run.” He adds that he believes this
was one of the last working pirate
factories in London and southeast
England and maintains there are
only two or three small plants still
operative elsewhere in the country.

Asked about the reasons for the
legitimate industry’s success, he
says, “It’s a combination of fighting
the problem from both ends: at
street level and at the manufactur-
ing level. It’s at street level that
we've had invaluable assistance
from the police.

“On the manufacturing side, [
have applied most of the resources
available to fighting cassette coun-
terfeiting. We’ve hit them hard and

‘Three Men’ Going Sell-Thru
In U.K. With Big Mkig. Push

June 22). The reason for picking the
“Three Men And A Baby” sequel to
go the retail route is because of its
stars, pedigree, awareness, and, most
importantly, its track record at the
U.K. box office—increasingly becom-
ing a benchmark here in sell-through
strategy. “Three Men And A Little
Lady” is the biggest-grossing movie
of 1991.

Buena Vista is expected to an-
nounce “The Little Mermaid” as its
Disney sell-through title for Christ-
mas at the annual trade fair Video
Showcase '91. Details of the VSDA-
style fair next week.

PETER DEAN

AUSSIE MANAGERS FIGHT PSA REFORM PROPOSALS
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2 | 1 | | WANNA SEX YOU UP Giant COLOR ME BADD LONDON—The British record busi-
ness believes it finally has cassette
3 [New| CHORUS muTe ERASURE )
4 | 5 | THINKING ABOUT YOUR LOVE COOLTEMPO KENNY THOMAS After waging war on the illegal
5| 6 | DO YOU WANT ME FFRR/POLYGRAM SALT-N-PEPA trade for nearly 20 years, the Brit-
6 | 7 | FROM A DISTANCE a&m BETTE MIDLER ish Phonographic Industry says it
7 | 3 | BABY BABY aem AMY GRANT thinks there are now only a handful
8 [NEW| (EVERYTHING | DO)I DO IT FOR YOU mca BRYAN ADAMS |  of counterfeit factories left.
9 | 4 | THE SHOOP SHOGP SONG (IT'S IN HIS KISS) EPIC CHER Anti-piracy unit co-coordinator
10 | 12 | THE MOTOWN SONG WARNER BROS. ROD STEWART Tim Dabin says, “Having fought
11 | 14 | IT AIN'T OVER 'TIL IT'S OVER VIRGIN LENNY KRAVITZ this battle for a number of years,
12 | 13 | | TOUCH MYSELF VIRGIN AMERICA DIVINYLS we have seen the level of counter-
13 | 10 | ONLY FOOLS (NEVER FALL IN LOVE) 10-8MG SONIA feiting reduced from 10% of the 50-
14 | 22 | RUSH RUSH virGIN AMERICA pauL appuL | million-piece, legitimate cassette
15 | 15 | PEOPLE ARE STILL HAVING SEX PoLvoOR Latour | market in 1983 to 1% or 2% of 80 mil-
16 | 27 | REAL LOVE 4T & Bway Driza gone |  lion last year.”” i
17 | 9 | SHINY HAPPY PEOPLE warnER BROS. R.EM. Dabin’s optimism has been fired
18 | 29 | THERE'S NOTHING LIKE THIS TALKIN LOUD/POLYGRAM OMAR by a raid at the.begmnmg of Jur}e
19| 8 | PROMISE ME epic BEvERLEY craven | OP @ counterfeit tape factory in
north London. In conjunction with
20 | 19 | GET THE FUNK OUT aam EXTREME ; jun ;
21 | 20 | TRIBAL BASE pesire REBEL MC/TENOR FLY/BARRINGTON LEVY paE I U LR g A1
seized seven high-speed duplicators
22| 33 | NIGHT IN MOTION wea CUBIC 22 B gt
23 [ 18 | SHOCKED pwt KYLIE MINOGUE
24 | 11 | LIGHT MY FIRE ELEKTRA THE DOORS
25 NEW| HEY STOOPID EPIC ALICE COOPER
26 [NEW| ALWAYS THERE TALKIN'LOUD INCOGNITO FEATURING JOCELYN BROWN
27 | 37 | I'M A MAN NOT A BOY crrvsaLs CHESNEY HAWKES
28 | 32 | SHERIFF FATMAN 816 CAT/EMI CARTER THE UNSTOPPABLE SEX MACHINE
29 | 17 | GYPSY WOMAN (SHE'S HOMELESS) A& CRYSTAL WATERS
30 | 16 | HOLIDAY sre MADONNA
31 | 25 | SAFE FROM HARM WILD BUNCH/POLYGRAM MASSIVE ATTACK LONDON—*“Three Men And A Lit-
32 |NEW| ROLLIN' IN MY 5.0 sk VANILLA ICE tle Lady” is heading straight for sell-
33 | 23 | REMEMBER ME WITH LOVE eric GLORIA ESTEFAN through in the U.K. with a street date
34 INEW| UNFORGETTABLE ELEKTRA NATALIE COLE & NAT “KING" COLE of Aug. 5 and a retail price of the
3 | 28 | MOVE THAT BODY ags cui TECHNOTRONIC F/REGGiE | €quivalent of $20.91. In order to work
36 | 36 | A WATCHERS POINT OF VIEW GEE STREET/POLYGRAM PM DAWN the title in this traditionally slack
37 | 24 | WALKING DOWN MADISON virGiN KIRSTY MACCOLL sales month, Buena Vista is backing
38 INEW| GENERATIONS OF LOVE more prOTEIN sesus Loves you | the film with its biggest-ever market-
39| 26 | TOUCH ME (ALL NIGHT LONG) PoLYDOR CATHY DENNIS ltr.lg campaign that includes TV adver-
40 | 30 | TAINTED LOVE mercuRY SOFT CELL/MARC ALMOND LS R T G NS
chaser.

TOP AL BUMS The decision to go straight to sell-
oz through in August rather than De-
I2I2%| ARTIST LABEL TITLE cember (when “Pretty Woman” was
1 [NEW| CHER warneR Bros. LOVE HURTS released last year) is partly due to the
2 | 2 | REM. warner BrOS, OUT OF TIME expected squeeze on sell-through
3| 1 | EURYTHMICS rca GREATEST HITS shelf space this Christmas (Billboard,
4 | 3 [ SEAL 2TT/wEA SEAL
5 | 7 | STRANGLERS Epic GREATEST HITS 1977-1990
6 | 8 | BEVERLEY CRAVEN eic BEVERLEY CRAVEN
7 | 9 | HARRY CONNICK JR. CoLUMBIA WE ARE IN LOVE (Continued from preceding page)
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9 | 4 | RUNRIG cHRysauS THE BiG wheeL | Can royalties for the Icehouse al-
10 |NEW| HUE AND CRY poLYGRAM STARS CRASH DOWN bum ‘Man Of Colours,” which was
11| 18 | ROD STEWART WARNER BROS. VAGABOND HEART released in 1987. Why should a
12 [NEW| VAN HALEN waRNER 8ROS. FOR UNLAWFUL CARNAL KNOWLEDGE multinational record company
13 | 11 | MICHAEL BOLTON coLumBia TIME, LOVE AND TENDERNESS have the use of our money for two
14 | 14 | ROXETTE em sovrpe | OF three years and then pay us a
15| 5 | SKID ROW atiantic SLAVE TO THE GRIND | Lraction of what we're receiving
16 | 12 | DEXY’S MIDNIGHT RUNNERS MERCURY THE BEST OF DEXY'S MIDNIGHT RUNNERS now?" . . .

17 [ 13 | JAMES LAST & HIS ORCHESTRA POLYDOR POP_ SYMPHONIES Willis continues, “The big com-
18 | 10 | T'PAU SIREN/POLYGRAM THE PROMISE DERICS will Survlv'e, no matter
19 [NEW| NORTHSIDE ractory cHicken RivTHMs | What happens, even if they have to
20 | 17 | ELECTRONIC Factory eectrone | 80 offshore, but the independent
21 [ 30 | LENNY KRAVITZ VIRGIN AMERICA MAMA SAID companies they keep alive finan-
22| 20 | SOFT CELL/MARC ALMOND MERCURY MEMORABILA—THE sinLes | C12lY and provide distribution for
23 | 23 | MADONNA sire e mmacutare coecrion | Will not. Considering where we're
24 |19 | BOB MARLEY & THE WAILERS TUFF GONG LEGEND 3 placed geographically, at the as-
25 | 16 | SIMPLE MINDS virGiN reaLure | Shole of the planet, Australian
26 | 24 | THE KLF KLF COMMUNICATIONS THE WHITE ROOM rosk has done pretty damn Well'

27 | 21 | DANNII MINOGUE mca LOVE_AND KISSES You can go anywhere in the
28 | 22 | THE WONDER STUFF poLvooR nevertovep ervis | World and find an Australian rec-
29 | 25 | AMY GRANT asm HEART IN MOTION ord in a shop. Can the same be said
30 | 28 | M.C. HAMMER capiToL PLEASE HAMMER DON'T HURT'EM for France or Holland or even Can-
31| 15 | KRAFTWERK em T ada?. Now the government wants
32 | 27 | GLORIA ESTEFAN ePic nroTHe uonr | L0 dismantle all that by taking
33 | 37 | EXTREME asm EXTREME Il PORNOGRAFFITTI away our basic means of support.
30| 29 | THE DOORS FLexTRA THE BEST OF THE DOORS | W€ have to tell them that our
35 | 31 | THE DOORS Eiexira sounprrack |  Pands don’t want their fans in Aus-
36 NEW| OLETA ADAMS ronTana CIRCLE OF ONE tralia to buy a $3 Indonesian cas-
37 INEW| YELLO mercURY o sette, nor do they want them to
38 |NEW| DEFINITION OF SOUND PoLYGRAM LOVE AND LIFE buy pirated product, which they
39 | 32 | CHRIS REA east west auserce | Certainly will. .

40 | 34 | E.M.F. parioPHONE SCHUBERT DIP The people we spoke to just

didn’t have a clue about the piracy
threat and what it means to Aus-
tralian music. When Professor
Fels [head of the PSA] was asked
about it during a television inter-
view a while back, he just dis-
missed it with ‘Oh, that’s no prob-
lem, there are laws to deal with
that.” He’s right, there are, but
what good would, say, murder
laws be with no enforcement or no
police force?

“We’re sitting ducks for high-
quality product. The overall igno-
rance is really frightening. All
over the world, the protection of
music copyright is being strength-
ened, but here in Australia govern-
ment bodies are trying to tear it to
bits.”

The next stage in the fight will
be the involvement of top artists,
who will be taking their case to the
prime minister and then to the pub-
lic. Among those who have already
indicated their concern and could
be expected to join the lobbying
are John Farnham, Jimmy Barnes,
Iva Davies (Icehouse), Peter Gar-
rett (Midnight Oil), Kate Ceber-
ano, and Ross Wilson.

we've stuck with these guys. We've
maintained surveillance on all sorts
of characters for a long time and it’s
proved to be extremely successful.”

The BPI has also secured a sub-
stantial victory against bootleggers
this month. David Beaumont—a
man described in court as a “major
commercial bootlegger”—has been
given a six-month prison sentence,
suspended for two years by a judge
at Huddersfield Crown Court in
north England.

The case followed a raid by the
anti-piracy unit and Huddersfield
police in which 2,500 bootleg audio
masters, 500 bootleg video masters,
duplication equipment, and 3,000
completed cassettes were confiscat-
ed.

Says Dabin, “Bootlegging has be-
come a far more serious problem in
the last two to three years, and
causes substantial financial loss to
authors, composers, artists, pub-
lishers, and record companies. We
have established an anti-bootleg-
ging program and intend to use
whatever powers we have at our
disposal—whether civil or crimi-
nal—to combat this.”

Promoter Sues
Stadium Over
Failed Goncert

LONDON—The owners of a U.K.
soccer stadium have been accused
in court here of turning a big-
name rock concert—which should
have attracted 30,000 people—into
a “disaster” with an audience of
just 350.

Concert promoter Mary Taylor
and her company, Visage, are su-
ing Plymouth Argyle Football
Club for the equivalent of
$165,000 over a show at which
New Order, The Damned, and
Siouxsie & the Banshees were
scheduled to appear. The club is
contesting the case.

Taylor's counsel, Timothy Hig-
ginson, told the High Court in
London that the event failed to
take place because of a number of
breaches of contractual obliga-
tions. The planned show would
have brought in an audience of
30,000, he stated, whereas a “last-
diteh, last-minute” substitute con-
cert by local bands attracted 350.

Higginson claimed the club
breached an agreement to provide
advance funds and that this led to
the main event “falling down” and
to the “disaster” that ensued. He
said the case had a ‘‘certain
amount of color in it,” including
allegations by both sides that a
contract signed by club chairman
Peter Bloom was a forgery.

The club is counter-claiming
damages against Taylor for mon-
ey—including a $17,000 fee—it al-
leges she owes in relation to the
concert which did take place.

The case is expected to last un-
til the end of the month.

JEFF CLARK-MEADS
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Happy Birthday, Di. Howard Blake, center, presents Diana, Princess of Wales,
with the score to the piano concerto he composed to celebrate her 30th

birthday after the work’s premiere at the Royal Festival Hall in London. At left is
Blake's wife, Helen.

Record-Club Rise Adding
To Boom In German Market

B BY WOLFGANG SPAHR

STUTTGART, Germany—The
Germans are reckoned to be buy-
ing more music than ever before.
In the first four months of the
year, the market was up 30% in
volume terms on the same period
in 1990, according to figures collat-

‘Young German
people increasingly
buy classics’

ed by record company Intercord.

Announcing the statistics, pre-
pared as part of the company’s
25th anniversary, managing direc-
tor Herbert Kollisch said 79 mil-
lion sound carriers were bought in
Germany between January and
April. The fastest-growing sector,
he stated, is record clubs, which
are up 60% and set to expand even
further.

Kollisch identified a down side
to the figures, though. He pointed

out that the explosion of demand
from the former East Gemany was
now declining. Last year, Inter-
cord’s sales in the East grew by
50%; this year the rise is estimated
to be less than half that.

Another aspect of Germany’s-
record market revealed by the sta-
tistics is the extent to which youn-
ger buyers are turning to classical
music. Says Kollisch, “We notice it
particularly in connection with our
low-price series by well-known art-
ists. In order to recover from hard
rock rhythms, young German peo-
ple increasingly buy classics.”

However, Kollisch is concerned
by the future prospects for the pop
single. He says the constant play-
ing of chart hits by more than 300
radio stations in Germany obviates
the need for potential customers to
go out and buy a record. He adds,
“Intercord is striving to call radio
and television people’s attention to
the necessity of giving young tal-
ent a chance by airing their sin-
gles, too.”

Last year, Intercord achieved
revenues of $46.67 million, an in-
crease of 50%.

MUNICH—A survey of the official
German singles and albums charts
for the first half of the year shows
that Bertelsmann maintained its
lead in both markets.

However, the biggest gain in
charted singles went to second-
place EMI Electrola, which
achieved an increase of 13.83% to
finish with 60 titles on the charts.
Bertelsmann had 63 titles and ac-
counted for 25.37% of all chart sin-
gles sold. EMI was followed by Po-
lyGram (51 titles), Warner (44), and
Sony (25).

In the albums sector, Bertels-
mann (including BMG Ariola, Mu-

Bertelsmann Germany’s Top Spin
Leads In Singles, Albums Markets

nich, and BMG/RCA, Hamburg,
plus Virgin) had 57 titles on the
chart and a 22.05% market share.
Next were Warner, PolyGram,

EMI Electrola, and Sony Music.
The top 10 record labels are Co-
lumbia, Warner, Electrola, Virgin,
WEA, Ariola, Polydor, EMI, East
West, and A&M. The most success-
ful albums in the period were “Seri-
ous Hits...Live!” by Phil Collins
(WEA), the romantic compilation
“Kuschelrock 1V" (Columbia-
/Sony), “The Soul Cages” by Sting
(A&M/Polydor), and “The Very

Best Of Elton John” (Polystar).
ELLIE WEINERT

Canadian Country Acts Gaining Gredibility

Stringent Economics Aside, Many Releases Rise

H BY LARRY LeBLANC

TORONTO—A wave of optimism is
currently sweeping over the Canadi-
an country music scene due to recent
album releases of top domestic acts
Ian Tyson (Stony Plain), George Fox
(Warner Music Canada), Stompin’
Tom Connors (Capitol-EMI Canada),
and upcoming new fall albums from
Michelle Wright (Arista), Prairie Oys-
ter (BMG), and Gary Fjellgaard (Sa-
vannah).

Canadian country music, while
hardly cashing in, is attaining more
credibility than ever, observers say,
noting that a star system has been
established and recordings of inter-
national calibre are being produced.

“Michelle’s breakthrough, as well
as what George and Prairie Oyster
are doing, is significant,” says Larry
Delaney, publisher and editor of the
influential Country Music News in
Ottawa, Ontario. “‘Certainly, those
things weren’t happening for us 10
years ago, even five years ago. k.d.
lang opened the door and a lot of eyes
were opened, there’s no question.
Anne Murray’s success previously
never transcended into other acts. We
should give k.d. the credit for the re-
cent happenings.”

Canadian country also has a strong
contingent of second-tier acts, includ-
ing Carroll Baker, Patricia Conroy,
Murray McLauchlan, Sylvia Tyson,
Anita Perras, the Good Brothers,
Rocky Swanson, Dick Damron, Terry
Carisse, Laura Vinson, Jess Lee, Lar-
ry Mercey, Marie Botrell, Chris Niel-
sen, and the Razorbacks. There is
also a batch of impressive newcom-
ers now surfacing, including the
Johnner Brothers, Sharon Anderson,
Joel Feeney & Western Front, Lisa
Brokop, Laura Mattson, Heather
Brooks, Barbra Leah Myer, Larry
Evans, and Ian Eaton.

All the enthusiasm aside, the in-
dustry continues to experience in-
creasing difficulties as the economics
of the business become more strin-
gent. Competition from the U.S., both
in terms of superstar product and the
dominance of the multinational re-
cord companies, dwarfs the Canadian
country industry. With publishing
royalties the lifeblood of the indus-
try, a multitude of independents,
which dot the scene, rely on airplay
and/or artist management for surviv-
al. Most recordings are an adjunct to
artist promotion.

“To be realistic,” says Delaney,
“the advances we’ve made have to be
doubled before we can consider our-
selves an industry. If you sell 5,000
country albums in Canada, that’s con-
sidered a success, but I don’t know if
it's a financial success.”

While many major Canadian multi-
national companies steer clear of di-
rect signings of domestic country
acts, there are still numerous ties.
WEA Records of Canada, for in-
stance, has Blue Rodeo, Patricia Con-
roy, and George Fox on its roster,
and distributes Sire Records, which
has k.d. lang as well as Savannah Re-
cords of Toronto (Gary Fjellgaard,
the Good Brothers, Anita Perras),
and Edmonton’s Stoney Plain (Ian
Tyson, Tom Russell, and Grevious
Angels). Other label tie-ins include
Capitol Records Canada, with Mur-
ray McLauchlan and Sharon Ander-

’

son on its roster; MCA Records,
which represents Joan Kennedy and
distributes Justin Entertainment Inc.
of Toronto, which has Laura Mattson
and Joel Feeney; and BMG Music
Canada’s affiliation with Prairie Oys-
ter (signed by its Nashville office)
and overseeing of Michelle Wright’s
records through a distribution deal
with Arista Records.

‘k.d. lang opened
the door and a lot of
eyes were opened,
there’s no question’

Country AM and FM broadcasters
both operate with a 30% Canadian
content requirement, which, along
with major label reluctance to under-
write Canadian recordings, has led to
the marketplace being dominated by
wares offered by independent labels
and CD compilation firms. The over-
whelming method of release is sin-
gles on indie CD compilations such as
the “Best Of The West,” the “RDR
Country Pak’ series, and Stereo-
type's “Western & Country” pack-
age. Among the indie labels offering
CD compilations themselves are Roy-
alty Records (Chris Nielsen, R. Har-
lan Smith, and Deserie), Roto Noto
Records (Kim Deschamps, Kim Doo-
little, and Mark LaForme), and Book-
shop Records (the Bobby Lalonde
Band, Hal Bruce, and Debbie Drum-
mond).

Country music was first intro-
duced to Canadian audiences by
American radio in the 1920s. Pro-
gramming from WBAP in Fort
Worth, Texas (beginning in 1923),
WLS in Chicago (“WLS Barn
Dance,” 1924), and WSM in Nashville
(“Grand Ole Opry,” 1925), as well as
the late-coming (1933), but influential
WWVA, Wheeling, W.Va., was heard
in many parts of Canada. Country
music was first presented on Canadi-
an radio by CFRB-FM here in 1928
and by CFBO, Saint John, New
Brunswick, in 1929,

By the early 1950s, when the term

“country & western” was first used
by Billboard as a designation-phrase
for the genre, such Canadian acts as
Myrna Lorrie, Gary Buck, Johnny
Burke, Bob King, King Ganam, Dick
Nolan, Jimmy Arthur Ordge, Jerry
Palmer, Hank Smith, and Scotty Ste-
venson had strong followings
throughout Canada. In the 1960s and
1970s, Stompin’ Tom Connors, Diane
Leigh, Dick Damron, Tommy Hunt-
er, the Rhythm Pals, the Mercey
Brothers, Carlton Showband, Ronnie
Prophet, Carroll Baker, Bob Ruzicka,
Colin Butler, Stan Farlow, Dallas
Harms, and Sharon Lowness, were
considered among the top Canadian
country artists.

In the 1980s, as country music, in
general, developed a greater follow-
ing and as Canadian country produc-
ers started to utilize more innovative
instrumentation and studio tech-
niques on their sessions, making the
resultant product more competitive
and more adaptable in the market,
acts such as the Family Brown, Car-
roll Baker, Terry Carrisse, Kelita Ha-
verland, Marie Bottrell and others re-
leased country records that featured
strong overtones of rock or AC.

More recently, Canadian country
listeners have demanded their own
traditional-sounding artists, of either
their own age or at least of their own
choosing. This has led to the wide-
spread popularity of such artists as
lang, Fox, Wright, and Fjellgaard as
well as the renewed popularity of lan
Tyson and Stompin’ Tom Conners.
Traditionalist Connors actually sat
out the 1980s in bitter and highly-pub-
licized protest to the adult contempo-
rary stance country programmers
then favored before signing with
Capitol Records-EMI Canada two
years ago and successfully relaunch-
ing his career. Though many pro-
grammers today will not play his
down-homey recordings, Connors has
become recognized as a genuine Ca-
nadian folk hero.

“To my kids, he’s a true nationalis-
tic hero who stands up for his coun-
try,” says CKYC [Toronto] morning
man John Donabie. “They look at him
as the Canadian Billy Bragg.”

MAPLE BRIEFS

ANNE MURRAY'S “Greatest Hits
Volume 1,” released in 1980, has been
certified quadruple platinum by the
RIAA in the U.S,, making it the sec-
ond album by a Canadian artist ever
to achieve the distinction. Bryan Ad-
am’s 1985 album “Reckless” is the
other.

SINGER Patricia Conroy won three
awards at the B.C. Country Music
Awards held at the 86 Street Music
Hall in Vancouver on June 23. Con-
roy was named entertainer of the
year and female vocalist of the year,
while her album “Blue Angel” won
as the album of the year. Meanwhile,
Jess Lee won the male vocalist of the
year honor, and was awarded a duo
of the year award for his work with
Rocky Swanson. He also shared song
of the year with Ralph Murphy,
Swanson, and Bobby Wood for “A

Couple of Good Old Boys.” One
Horse Blue won group of the year
and single of the year (“Colors of
Love”).

cINRAM Ltd. of Scarborough, On-
tario, the country’s largest custom
manufacturer of compact discs, cas-
settes, and vinyl albums, has an-
nounced 1991 first-quarter results
that include the operations of Cin-
ram’s wholly owned U.S. subsidiar-
ies, A.R.P. Media Enterprises Inc.
and Nobler Technologies. Consolidat-
ed sales for the first quarter, ending
March 31, were $12.7 million, com-
pared with sales of $10.8 million in
the corresponding 1990 period. Net
earnings during the quarter were
$1.7 million, or 17 cents per share,
against $1.1 million, or 12 cents per
share, in the comparable 1990 period.
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INTERNATIONAL

By MIKE HENNESSEY
 hy do the music-loving Italian people ap-
pear to spend relatively little on sound
carriers compared with most of their Eu-
ropean neighbors?

A cynical answer to that question might be that the
Mafia doesn't publish any sales statistics. Which is an
oblique way of saying twat the official market figures
compiled by the nationz! IFP! group relate to only a
proportion of the country’s total sales of recorded
repertoire.

Says BMG managing director Franco Reali, “When
you take into account thz fact that record pirates can
sell up to half a million cassettes ot the latest release
by a megastar like Eros Ramazzotti, then you can see
that the IFP! sales figures tell only part of the story.”

Total annual sales of zirate cassettes in Italy are es-
timated currently at 27 million or more. And since
they sell for around 5,000 lire ($4) compared with
the average retail price =f $9 for a legitimate cassette,
they make a strong appeal to the more indigent seg-
ment of italy’'s music lovers.

If you add to the pirates’ market share the revenue
from paraliel imports, t1e 100 billion lire ($80 mil-
lion) that Italy's 3,00C newsstands derive from the
sale of CDs and cassetes, plus the music recorded
onto 60 million blank cassettes each year, it is clear
that the Italian poputatian acquires considerably more
recorded music annua ly than the IFPI's statistics
show.

Guido Rignano, president of leading independent
Ricordi, considers that the home taping problem, en-
couraged by a growing record rental business, is more
damaging to the industry than piracy. “‘Record piracy
mainly provides for tte secondary market—people
who, for the most part, cannot afford, or would not

pay, the regular price tor a recording. But home tap-

(Continued on page I-14)
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ON THE ROAD:
When the Touring Gets Tough, the Tough Get
Touring—but It's Domestic Talent Which Survives

By DAVID STANSFIELD

he Italian national touring business in 1990
was dominated by the success of local artists—
and it's a safe bet that nothing much will
change this year.

B International headliners failed to persuade the
masses to dip into their pockets, and these included so-
called “safe bets” like Madonna, the Rolling Stones, Prince,
and Fleetwood Mac. And those regarded as lesser contend-
ers for packed houses, like Dave Stewart and Wendy & Lisa
fared worse. It didn't need one handful of fingers to count
the hundreds they attracted to concert dates.

But “boom” is the catchword when it comes to de-
scribing the popularity growth
for domestric talent. This ap-
plies to touring and not just to
soaring record sales. Last
year, topliners Eros Ramaz-
zotti (DDD/BMG), Vasco Rossi
(EMY), Pooh (CGD), Fabio Con-
cato (PolyGram), Litfiba
(CGD) and Zucchero (Polydor)
made both promoters and
public happy.

Dischi Ricordi artist Gianna
Nannini played dates on her
home territory as part of a
grand European tour, and the
results will surface again on a
live album to be released this
summer. Gianni Morandi
(RCA) did a marquee tour of
Italy which was so popular that
it had to be unrolled again for
a string of repeat dates.

This year started in similar
fashion. Fonit-Cetra/Dischi Ri-
cordi artist Fabrizio De Andre
made his first tour in many
years to support his latest al-
bum ‘‘Le Nuvole,” and most
dates were sold out—'‘tutto
esaurito,”’ in Italian. Pres-
sing/BMG artist Lucio Dalla,
whose 1990 album “Cambio”
was one of the year's best sell-
ers, followed suit and had to
repeat dates in major cities.

Dalla and De Andre packed
the new venue Forum Di Asago
(Milan) as part of their respec-
tive tours. The 12,000-seater
stadium is split into two parts.
The arena boasts the biggest
multi-gymnasium in Europe,
providing facilities for 25 dif-
ferent sports, while the air-
conditioned first floor is for
concerts, with 12,000 num-
bered seats.

Unlike many lItalian venues,
the Forum is privately owned, and has a restaurant, six
bars and its own catering service. The Forum is on the
outskirts of Milan but offers parking space for 6,000
cars and lays on a bus shuttle service for concertgoers.

The biggest phenomenon on the domestic talent front
is Dischi Ricordi artist Marco Masini. A complete un-
known until he walked off with the newcomer prize at the
1990 San Remo Song Festival, he has sold 700,000-
plus units of his eponymous debut album thus far. Masini
followed through by winning third place in the major art-
ist section at this year’s festival. His follow-up album
“Malinconoia’” sold 500,000 units inside a month of re-
lease.

The response by the public to his first-ever national
tour was extraordinary, with him having to repeat many
of his biggest stadium dates. The Milan-based Kono Mu-
sic acted as tour organizer for him, with the Zard Inizia-
tive organization taking care of, and repeating, dates at
Rome’s Paleur stadium where Masini played to total au-

Italian promoters Adolfo Galli, left, and
Mimmo D'Alessandro, with Paul McCartney,
a major tour success for them in 1991.
They also toured Tina Turner, Little Feat,
Jeff Beck, and Joan Baez.

Guido Rignana, president of Dischi Ricordi,
and of Italian IFPI group AFI, with outstand-
ingly successful Ricordi artist Marco

Masini.

diences of more than 30,000.

Zard Iniziative, headed by David Zard, has been a ma-
jor force in touring international acts but this year is dif-
ferent. Chris Rea is touring for the company in November
and the Gipsy Kings played successful dates. But Zard
reckons that the current state of working international
acts is ridiculous.

“At one time, the work involved artist, agent and pro-
moter,” he says. “Then it became artist, management,
agent, and promoter. That developed into a situation
which involved artist, manager, lawyer, accountant,
agent, and promoter. There's now the international agent
who buys the whole tour. In the end the promoter has to
pay for all this, and the public suffers with expensive tick-
et prices.”

If Zard is to be involved with
international tours, he says he
wants six or seven months’ no-
tice so that acts can be prop-
erly promoted. “The superstar
trip is over,” he insists. ‘It
can't be assumed that acts
can sell on their name only.
There's a whole new audience
which needs informing. Last
year | had 20 days to sell tick-
ets for the Rolling Stones’
tour. That experience cost me
a few million dollars.”

Zard has plans to be in-
volved in the management of
major artists and he is already
organizing what he describes
as "'the world's biggest music
festival for 1992."" Adria-
tico—The Big Festival will take
place along 120 miles of the
Adriatic coastline. Some 16
venues will offer music rang-
ing from opera and ballet to
rock, jazz and reggae. Major
national and international art-
ists will be featured.

Tour promoters D’Alessan-
dro & Galli toured Paul
McCartney, Jeff Beck, Joan
Baez, Tina Turner, and Little
Feat successfully last year.
And while the rest of Europe
was finding it difficult to sell
tickets for Earth, Wind & Fire,
the Italian organization had re-
sounding success for ltalian
dates.

This year has started well
for the company, with 4,500
tickets sold for a one-off con-
cert by M.C.Hammer at Mi-
lan’'s Palatrussardi Stadium,
which holds 12,000. “People
thought we were crazy to bring
the artist in,”” says company
partner Adolfo Galli. “The general prediction was that
we'd sell 1,000 tickets at most, but we promoted the
show by every means possible for two full months. We
contacted every newspaper and local radio station in the
north of Italy. We even sold tickets and laid on bus ser-
vices at military camps.”

But the company remains cautious over its attitude to
international acts. It thinks there's little available in the
superstar league and that up-and-coming acts aren't pro-
moted well enough to build public interest. But the firmis
staging the 4th edition of the Viareggio Summer Festival,
which includes Miles Davis, the Neville Brothers, the Rob-
ert Cray Band, and Jimmy Somerville.

Claudio Trotta, owner of the Barley Arts Organization,
agrees this won't be a bumper year in Italy for interna-
tional acts. He thinks there is ‘‘a worldwide crisis in the
superleague stakes,” with no one coming through to
overtake the likes of Simple Minds, U2 or Pink Floyd.

(Continued on page I-13)

Pino Daniele

Edoardo Bennato

NAPLES: Mayhem, Mafia—
and the Heart of
Mediterranean Melody

hen you hear the melody of ‘A Lave Supreme’

by John Coltrane, you say to yourself ‘that’s so

beautiful it could have been w=itten in Na-

ples.’” So says Tullio De Piscopw, ltalian pop

star and azz musician and a natiwe son of the
southern Mediterranean city that could be described as an
imperfect balance of heaven and hell.

It's a city of extremes. Deeply religious, d=2monstrated
by the glaring neon fAadonnas cut into sundry niches—
though a competing “religion’ takes in football and graf-
fiti, the latter now mainly devoted to the dezhroned soc-
cer superstar Diego Maradona, who was a muiti-million
dollar signing to the city's club.

Music has piayed 3 key part in the city's identity for
centuries. There are few in the Western wcrld who can
say they’ve never attempted the first few ba-s of *'O Sole
Mio” or “Come Back To Sorrento,” both bo-n in Naples.
The city has a rich history of popular folk songs—even
the Beatles admitted to being influenced by Neapolitan
melodies.

Pino Daniele, CGD recording artist and cne of Italy’s
finest musical exports, says, “A lot of those songs could
be described as traditional blues. The only d fference be-
tween them and blues born in the U.S. is tnat ours are
written in minor chords and theirs in major.”

There's always been good reason to sing the biues in
Naples. It was conquered on a regular basis and colonial-
ized by the French and Spanish. Today the c ty lies main-
ly in the hands of the Camorra, Naples' owr Mafia. Gov-
ernment money usually ends up in their pockets, so
there's no real improvement in the poverzy-line living
standards.

But Naples breeds musicians and songwrizers of a rare
quality. Their melodies are fused with influerces stretch-
ing from Arab countries, Africa, Brazil, and the U.S.

That U.S. input is important. Virgin artist Edoardo Ben-
nato cites chocolate, chewing gum and boogie-woogie as
his earliest memories of U.S. sailors arriving at the port
of Naples in the 1930s. But they also breught in the
rock’n'roll of Elvis Presley and the bebop of Charlie
Parker. Though it was an influential period for Bennato,
he's still a critic of the dominance of the Enghsh language
on the international music market.

He says, “The rock’n’roll produced by Neapolitan art-
ist Peppino Di Capri 2xploded on the natiomal market at
the same time as the Beatles were breating. But he
didn’t sing in Englist and the businessmen behind him
didn’t speak it, so his great music didn't gzt a hearing
outside ltaly.

“If Eisenhower or Churchill had decreed i1 1945 that
italy should be an English-speaking courtry, Naples
woulid be one of the top music capitals of the world.”

(Continued en page 1-10)
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FOLLOWING THE GREAT SUCCESS OF “TUTTO FELLINI”, THE N.1 OF OUR SERIES

WE PRESENT THE FIRST SOUNDTRACK ENCYCLOPEDIA L

)] [poLsy surrounp | ™

AM BRINGS NEW LIFE
TO SIX HISTORIC FILM SCORES.

From the treasure chest of CAM's Soundtrack Catalog, one of the richest in the world,
comes an eagerly awaited collection. Here are the first six soundtracks, all masterpieces of the italian
and international cinema.

YVESMONTAND ROMY SCHNEIDER

SAMIFREY
)
GINA LOLLGBRIGIDA AR R

STEPHEN BOYD CLAUDE SAUTET
JEAN DELANNOY

. VENERE
IMPERIALE

TCRNICBIDR SHPERTECHMIRANA 70

fiysNg peLLEGRIN T S 35 S Music by:
MICHELINE PRESLE o i VU == e STELVIO CIPRIANI

(GRBRIELE FERZETTI B . a / Directed by:
GIUUB BOSETTI 2 - ; Enrico Maria Salerno

Year: 1970

-LOUP DE SAUTET NAF %
ANLQUP DABADIE | CLAUDE SAUTET .- BERNARD LE COG w0 ENRICO MARIA SALERNO
S AASACEE IR . (ENRICO MARIA SALERNO , CIUSEPPE BERTO
s sssa s ULTRA FILM csrnen waus INTERFILM

Music by: PHILIPPE SARDE
Directed by: €Claude Sautet
Year: 1972

ANGELO FRANCESCO LAVAGNINO PIC ANGELETTI . ADRIAND DE MICHELI
Directed by: Jean Delannoy SMAN . CATHERINE ENEUVE
Year: 1962 3 .

Burt
LANCASTER ANER
DELON Claudia
CARDINALE

Music by:
FRANCIS LAI
Directed by:
Dino Risi
Year: 1976

Music by:

ENNIO MORRICONE
Directed by: Paolo
and Vittorio Taviani
Year: 1979

BNILO MATTEL ANICEE ALviNA-BERNARDIND ZAPPONI-DINO RIS!

IOYANN ARPIND o MG ol >
| ToNind peLL Cal) " FRANCISLAL * ner DINU H|S| 7
SR s N T DEAN FILM - LES PRODUCTIONS FOX EUROPA | (8

SUPERTLCHNIRAN .

Music by: NINO ROTA
Directed by: Luchino Visconti
Year: 1963
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SI-WAN RECORD MUSEUM

Best & Largest Distributor In Korea! ! ! RECORMREAKING YEAR

We Import All European Music ! (Continued from page -2)

Especially, We Are Focused On Italian Music (Large Quantities Should Be __Bennato’s brother Eugenio was influential in promot-

j . ing the traditional music of Naples in the 1960s. He

Required Its Lyrics) formed a folk group atong the lines of the U.K.’s Incredi-

sali i - : 1 ble String Band and Amazing Blondel after researching

Our Specnal‘lty Is PrOgress_lve & Art Rock ! songs of the 7th century kept in archives in Dusseldorf

We Want License Deal With Independent Labels _(!j—- and Stuttgart. Eugenio had chart success, but it was
‘ . Please Contact To Edoardo who became the superstar.

\I}VeTV}Yan‘gv B‘il(i’ Rare Items From Private Collectors EAX : (02)704~1493 With 14 albums to his credit, Bennato today sells well

n e orld ! ’ over a million of each release. He partnered Gianna Nan-

FAX : (02)514~3758 nini to write and perform “Un Estate Italiana,” official an-

them of the 1990 World Cup football championships
held in ltaly. Bennato's songs are full of rock, blues and
the irony that he says makes Neapolitans special.

His latest venture is to produce artist Pietra, who is the
wife of brother Eugenio. “One song, ‘Signorita,” is very
special,” he says. “When U.S. soldiers first came to Na-
ples, they didn’t know that the word for a single woman
was signorina. They used the Spanish word all the time.
We've produced a video using U.S. soldiers based in Na-
ples and the kids from the U.S. school in the city.”

The blues influence is important to Bennato but he ac-
knowledges Pino Daniele in the 1970s as a real pioneer
of the genre. Daniele's extraordinary musical skills span
blues, jazz, pop, and rock, and he sings in a mix of Italian,
Neapolitan dialect and English. His guitar playing is re-
spected worldwide.

He has a string of hit albums, the latest, *Un Uomo In
Blues” (CGD), already platinum in Italy. Currently work-
ing with Randy Crawford, he has played alongside high
caliber international musicians such as Alphonso John-
son, Don Cherry, Wayne Shorter, Jerry Marotta, and Pino
Palaladino.

Musical roots are all important to Daniele. He says that
while the U.S. has a rich cuiture of blues and jazz, Naples
has its own history of popular song which often borders
on classical music. “The new generation of Neapolitan
musicians don’t lose touch with that history but they ap-
proach it from the angle of rock music,” he says.
“There's also a unique lifestyle in Southern Italy. There
are Spanish, Latin and African influences and there's the
warm climate and the sea. But a major problem is that
the Mafia keeps the region poor.”

That poverty can, however, lead to musical creativity,
according to EMI artist Enzo Avitabile. *Kids are desper-
ate to find opportunities in life. You'll find scores of
young musicians in Naples trying to get a break.”

Avitabile is a saxophone player and singer who has
performed alongside James Brown and has recorded a
single with Afrika Bambaataa. Often described as being
akin to Charlie Parker, Bob Marley, Otis Redding, Fela
Kuti and Public Enemy, Avitabile is a star in his own right
in Italy. His sound is tougher than some brands of Nea-

(Continued on opposite page)
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RECORD-BREAKING YEAR | }
(Continued from opposite page) i We m al{e muSlc happen

politan music.
Avitabile's theory that there's no such thing as a Na- |

ples sound is backed by Bennato, Daniele and Tullio de
Piscopo, who is both a pop singer and gifted jazz percus- THANKS TO:
sionist/drummer. He has played alongside Lester Bowie,

Mory Kante, David Sancious and many others. He claims
to have invented the Naples rap and counts his participa-

LR B AYOGADRO, BIGAZZI, BONIVENTO,

Gram) sl make ecorcs here ere newcomars e o | (CASADEL, CORO ANTONIANO, D’ALESSANDRO
| FALETTI, FTORDALISO, GIULIA COMBO,

| GOGGI, LAVEZZI, MALGONI, MINA,

| MOGOL, MORANDI, PRUDENTE,

RICCARDI, TESTA, UBALDO ROY, VANONI

ripe, it's widely argued, for music born in Naples to take
up its deserved and rightful place in the international
marketplace.

DAVID STANSFIELD |

...and to all other Authors, Composers and Singers who
will join us in the future...

| Milan (Italy) Piazza del Liberty, 2 - tel. (02) 796.473 - fax (02) 760.25.30

Tullio de Piscopo

——— — — = - — S — i BT e e —

WE ARE PROUD
TO BE

INDEPENDENT

PUBLISHING & RECORD COMPANY

LABIANCA

Alé Bianca group s.r.l. P-ublishing and Record C,ompany 41100 Modena Italy via Mazzoni 34/36 Phone 059/223897 Fax 059/219218
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music publishing group
ABRAMVIO ALLIONE

@

SINCE 1912
one of the oldest publishing companies for one
of the youngest and most dynamic independent labels

your right partners for Europe
Abramo Allione music publishing group is: Abramo Allione Edizioni Musicali, F.M.A., Bull & Butcher, B&B, Pravo Music, Tornado
via Enrico Toti, 4 Milano (Italy) Tel (39)2.463.920- 435.093 Fax (39)2.48.19.40,98
MEET US AT THE NEw MUSIC SEMINAR
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“Wicked Funk,” a mix of sampled tracks by Fela Kuti, has
been licensed to major pan-European companies. The
firm's commitment to the newest trends led to the sign-
ing of Digital Boy, whose individual brand of techno-
house is showcased on “Techno Logiko,” his debut al-
bum.

But while the techno skills of Digital Boy have rave par-
ty attendees in ecstasy, Alavaro Ugolini, A&R director of
Rome-based X Energy Records, reckons this latest craze
has only limited appeal. “It's great,” he says, “but techno
house is only good tor discos and rave parties. It'll never
get radio airplay and so will never sell in large quanti-
ties."”

Ugolini has a current international hit to back his argu-
ment— ‘| Say Yeah" by Secchi, featuring Oriando John-
ston, which charted first in the U.K. It also featured as a
hot breakout in Billboard's Dance Ciub Play chart.

He describes the music of Secchi, along with other art-
ists on his label such as Albertino and MJC featuring
Sima, as pop dance. “The ltalian style of melody and pi-
ano is all-important for success. But there's nothing to
stop us putting something a little more avant garde on
the ‘B’ side of a 12-inch mix,” he adds.

Ugolini is one of many convinced that house music is in
Italy to stay and to doubters he recalls how, when the ex-
citement of the “Saturday Night Fever” era had faded,
critics claimed disco music was therefore dead. “They
were wrong,” he says. “The music is in the hands of the
disc jockeys, and many of them aren’t short on ideas and
creativity which is backed up by advanced technology.”

Francesco Zappala is one such DJ. He came in second
at last year's New Music Seminar disc jockey competition
in New York—and he's won many other similar contests.
He records for the indie Media Records and.has had two
club hits with *| Need You" and “Ki So Ess.”

Media Records has trailblazed for Italian dance music
in the international market. Its biggest worldwide suc-
cess was with the group 49ers, whose new album is
“Playing With My Heart.” Singer Monica Reed-Price,
from St. Louis, Mo., has been added to the group. She
previously recorded for the Nightmare label in the U.S.
Other high priority acts for Media include MC Fix It, Cap-
pella and Pimples-D.

Rome-based Disco Club Music likens house music to
the music boom of the 1960s when kids bought guitars
and tried to copy their favorite recording stars. “These
days the guitars have given way to the technology which
can sample other artists’ material,” says an executive.

Despite the general consensus that house music is
here to stay, Pippo Landro’s New Music company isn't
yet convinced. The label has been influential on the Ital-
ian dance scene in the past and though it keeps a foot in
the door with the likes of Chicco Secci, it is developing a
wider catalog which also covers blues and soul.

Landro: “There's a return to the dance music of the
past, the stuff that today’s younger generation have nev-
er heard before. | also think there's a trend towards
dance music with lyrics in italian. Even pop stars such as
Lucio Dalla, Raf and Umberto Tozzi have released mixes
of songs specially for discos.”

Landro signed an exclusive worldwide deal with Gloria
Gaynor, whose "Gioria Gaynor '90" album has topped
the 150,000 sales mark. He's also placing great faith in
U.S. soul man Arthur Miles, who recorded the album
“Love For All Seasons” for New Music. Veteran U.S. sing-
er Jimmy Bohorne is also a new signing to the label.

Gloria Gaynor
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Modena-based indie Ala Bianca produces house and
Hi-NRG music but has its biggest successes in the inter-
national marketplace. Through its Mighty Quinn label, it
licenses house music product to the U.K., Argentina,
Chile, Uruguay, and Japan. The company's Flea label is
for Hi-NRG material and is licensed in Japan and the Far

East.

The company is currently negotiating with U.S. aero-
bics companies for a series of compilations for release in
North America.

ON THE ROAD

(Continued from page I-2)

Trotta organized the successful European tour of na-
tional artist Vasco Rossi and is involved in the exchange i e
of European acts as well as touring his own local groups e R I e e
Litfiba, Elio and La Storie Tese and Gang. He'll also be - e e -
staging concerts with Herbie Hancock, Happy Mondays 3 F
and Ziggy Marley, as well as promoting the annual Mon-
sters ogngock Festival at Modena. ¢ ALOLE FOR ALL SEASONS

A couple of surprises in the touring business in Italy
included the bankruptcy of Venice-based promoter Fran
Tomasi, whose debts mounted after his free Pink Floyd
concert a couple of years ago, and the re-emergence of
Franco Mamone, who had declared his withdrawal. Milan-
based Mamone came back after his well-publicized legal
skirmish with Prince to promote Italian dates by Sting.
He had threatened to quit completely, but now says he'll
work only in an environment of mutual trust.

But when the touring gets tough, the tough get touring,
and full houses are predicted for a summer tour for do-
mestic superstar Claudio Baglioni (Columbia), who has
not performed live for some years. EMI act Ladri Di Bici-
clette are expected to do good business, too, and with
Vasco Rossi preparing to play selected dates in Italy, the
word is out that only the strong will survive.

CA MUSIC ITALY

not just another Italian publisher

MCA Music Italy S.r.l. - Via Degli Omenoni, 2 - 20121 Milano
Telephone: (011-39-2) 86.14.71 - Telefax: (011-39-2) 869.02.89
Managing Director: Corrado Bonfanti
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VIA ANTONIO COPPI1 4/C 00179 ROME ITALY TEL.06/7806373 - 7806985 FAX 06/7806657
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CINEVOX RECORD

With
Ennio Morricone - Michel Legrand - Armando Trovajoli - Jerry Goldsmith - Riz Ortolani
Carlo Rustichelli - Nino Rota - John Williams - Giorgio Gaslini - Vangelis - John Barry
Piero Piccioni - Henry Mancini -‘Bill Conti - Eranco Mannino - Maurice Jarre
Nicola Piovani - Burt Bacharach - Pino Donaggio - Mike Oldfield - Piero Umiliani
Keith Emerson - Francesco A. Lavagnino - Francis Lai - Augusto Martelli
Roberto De Simone - Fiorenzo Carpi - Roman Viad - Mario Nascimbene
Giunni Ferrio - Guido e Maurizio De Angelis - Goblin - Bill Wyman - Bruno Nicolai
Alessandro Cicognini - Luis E. Bacalov - Ging Marinuzzi jr. - Carlo Savina
Egisto Macchi - Stelvio Cipriani - Franco Micalizzi - Giorgio Moroder
Teo Usuelli - Gabrie! Yared - Franm Rixio - Fabio Frizzi ~Vince Tempera
Alan Silvestri - Pino Daniele - Manuel De Sica - Brian Eno - Tony Esposito
Francesco De Masi - Carlo Sitiotto - Pippe Caruso - Angelo Branduardi
Lalo Sehifrin - Gianni Dell'Orso - Georges Delerue - Aldo Piga
Pierre Jansen - Eugenio Bennato - Evan Luie - Dangio
Italo Greco - Simon Boswell - Franco Piersanti - Jamer Horner
Jotm Carpenter - Gato Barbieri - Elmer Bernstein
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RECORD-BREAKING YEAR

(Continued from page I-1)

ing undermines the primary market,” Rignano says.

Nevertheless, despite the competition—legitimate and
otherwise—faced by the Italian industry, it is enjoying a
year of satisfactory growth, in line with the 17.4% in-
crease in wholesale business last year, when sales to the
trade topped $425 million, representing a retail value of
around $583 million.

An especially encouraging aspect of the market growth
is the brisk acceleration in CD sales. Last year, EMI man-
aging director Roberto Citterio told Billboard that he ex-
pected CDs to account for 30% of long play sales in
1990. In fact, he was just 2% over-optimistic, but the
configuration registered a healthy 50.16% progression
over 1989’s unit sales.

CD penetration in Italy has been a slow process and is
still only at the 10% mark but it is steadily gaining mo-
mentum. However, the leap forward in CD sales has been
accompanied by a continuing dramatic slump in the sin-
gles market, down last year by 30% to a mere 2.1 mil-
lion units. An industry-wide attempt to launch the cas-
sette single as a substitute has not met with success.

Says PolyGram managing director Gianfranco Rebulla,
“We need to find an alternative. Today, a No. 1 single can
sell as little as 7,000-8,000 copies.”

In the light of the collapse of the singles market, the
Italian IFPI group has been in discussions with the Ger-
man market research organization Media Control, con-
cerning a project to introduce an airplay chart to Italy,
based on monitoring 20-25 national radio and television
networks.

Increasingly the industry is having to depend on alter-
natives to the single to launch new artists—videoclips,
live-appearances and album track play by radio stations.
And certainly the collapse of the singles market seems
not to have hindered the emergence of a new generation
of local artists who, in conjunction with the established
superstars, have helped to consolidate the resurgence of
national repertoire.

The most spectacular recent arrival has been that of
24-year-old Marco Masini from Florence, a discovery of
songwriter Giancarlo Bigazzi, whose debut album for Ri-
cordi, "‘Malinconoia,” went to the No. 1 one spot within a
week of release and stayed there for seven weeks. It sold
500,000 copies within a month—yet Ricordi did not
even release a single.

A former roadie with the group Raf, Masini has been
doing SRO business on tour and has garnered a tremen-
dous media response to his accessible, unpretentious
and sensitive treatment of themes with which young peo-
ple can identify.

Says CGD general manager Stefano Senardi, ‘It has
been a fantastic year for Italian music. The production
quality of local releases has improved and, with good
marketing, they can be sold outside {taly, too—though
the repertoire has to be in italian.

) think the revival of domestic product has been
helped by the programming policy of radio stations like
Radio {talia, which concentrates on Italian repertoire
from the 1950s to the present day.”

It is in this context that the CGD group Litfiba, from
Florence, has made a major impact, selling 150,000
copies of its first album and 200,000 of the second.
Says Senardi, “Litfiba has helped to reawaken the ltalian
rock scene.”

Another important new CGD act, signed from EMI Pub-

lishing, is the folk/ethnic group Kaballa, which sings in

the Sicilian dialect. The band’s first album sold 150,000
copies in the first week of its release.

Peer Southern chief Franco dal Dello endorses the
view that the local repertoire revival has been helped by
increased radio play and relative scarcity of outstanding
Anglo-American repertoire.

“It is a good time for Italian songwriters,” he says. “Af-
ter years of international predominance the possibilities
of succeeding with national repertoire are very much en-
‘hanced. There are many radio networks now playing a lot
of italian material.”

Working with major contract songwriters like Mario La-
vezzi and Oscar Prudente, Peer’s activity is equally divid-
ed between publishing and production. The company is
also active in the movie soundtrack field—an increasing-
ly lucrative area for Italian writers.

Says Sony Music managing director Piero La Falce,

) (Continued on opposite page)
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“Despite the fact that nearly all of the major domestic
acts had repertoire released on the market at the same
time last year, they all achieved good sales. People are
definitely showing a preference for local product, but
they are very selective. They are also loyal to established
artists, but with new talent you tend to get either a major
hit or a massive flop.”

One of the most dramatic examples of longterm fan
loyalty is the case of Gianni Morandi, who has been with
BMG for 28 years and who is constantly on tour.

“International artists have not always been overwhelm-
ingly successful recently,” says Peer’s Franco dal Dello.
And La Falce points out that while quite a number of local
artists are able to achieve sales in excess of a million with
an album, even Michael Jackson fails to get closer than
900,000 and most major international acts scored
around 300,000 units of an album.

CGD’s Stefano Senardi says that the Italian revival last
year was aided by the lack of good international product.
“Companies fell back on ‘Best Of . ..’ compilations of the
Police, Madonna, Supertramp, and the Bee Gees. But |
think international repertoire will reassert itself—there's
a lot of good product scheduled for release this year.”

BMG's Franco Reali agrees and says that the combina-
tion of strong domestic and international releases this
year bodes well for the industry. BMG itself, says Reali,
scored a 35% increase in sales last year and a 45% in-
crease in profits. “And already this year we've achieved
our projected budget,” he adds.

The boom in domestic repertoire has prompted Aris-
ton, which sold its 300-title record catalog in 1986 to
concentrate on publishing and record pressing, to move
back into the record business.

The company’s first major album release is of French-
based singer Claude Barzotti, whose album sales in
France total 7 million. Ariston has also signed newcom-
ers Melanie Villeneuve and Dineka and is refurbishing its
recording studio in preparation for new productions.

The national repertoire boom has been a most wel-
come development for Italian songwriters who benefit in
Italy from performance tariffs which are among the high-
est in Europe. But the 50,000 members of SIAE, the ltal-
ian authors’ society, are less than ecstatic about the per-
sistent hold-up in the passing of draft legislation to
introduce a home-taping royalty in Italy and to extend
protection duration of a music copyright from 50 years
to 70.

“We are still waiting for the new copyright bill to be ap-
proved,” says Ricordi’'s Guido Rignano. ‘| am confident
that it will go through in the end but with the Italian econ-
omy currently a shambles the government has more
pressing problems.”

Another problem for copyright owners is the long-run-
ning dispute between SIAE and the Fininvest Group of TV
tycoon Silvio Berlusconi, which dates from 1987. The
contract between SIAE and Fininvest requires the group
to pay 2.5% of its TV advertising revenue for the use of
SIAE-controlled repertoire.

SIAE claims that the total annual revenue is 2,100 bil-
lion lire ($1.7 billion), which would require a royalty pay-
ment of $42.5 million. But Berlusconi claims that his
revenue is only 130 billion lire ($104 million) annually.

RAI, the public service television channel, pays SIAE
4.5% of its total license fee and advertising revenue of
around 2,000 billion lire ($1.6 billion) and the concern
currently among copyright owners is that unless Finin-
vest makes a much more substantial contribution, the
public service channel will seek equity with the private
channels of Berlusconi.

If private television is a thorn in the side of Italy's com-
posers and music publishers, it is a valuable medium for
the record companies which made considerable use of
it—and of the most important of italy’s 1,000 private ra-
dio stations—for product advertising.

BMG, for example, runs five or six TV campaigns a
year. A campaign investment of $150,000 can generate
album sales of 50,000 or more. PolyGram recently ran
Italy’s first TV campaign for a jazz album—the compila-
tion “Jazz Around Midnight’—and achieved sales of
60,000 units.

The retailing infrastructure in Italy is still very much
underdeveloped. There are around 5,000 record shops
with some 300 to 400 stores accounting for 80% of

(Continued on page I-16)
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LOOKING FOR A PARTNER IN ITALY)

WE HAVE PROUDLY PRESENTED THE FOLLOWING ARTISTS:

PAUL MC CARTNEY - JEFF BECK - JOE COCKER - TINA TURNER - JOAN BAEZ - LITTLE FEAT -
TANITA TIKARAM - JIMMY SOMERVILLE - GEORGE BENSON - AL JARREAU - MILES DAVIS -
MC HAMMER - EARTH WIND & FIRE - MANHATTAN TRANSFER - GRAHAM PARKER - ZUCCHERO -
PAUL YOUNG - BOBBY MC FERRIN - THE NEVILLE BROTHERS - WENDY & LISA - CHUCK BERRY -
JONATHAN BUTLER - PACO DE LUCIA - SUZANNE VEGA - HOTHOUSE FLOWERS - EVERYTHING BUT THE GIRL -
GRACE JONES - DIONNE WARWICK - RANDY CRAWFORD - TEN YEARS AFTER - WAILERS
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sales.

Ricordi’s retail division is actively engaged in providing
the market with bigger and better outlets. This 24-store
chain has its flagship premises just off the Piazza del
Duomo in Mifan. A refurbishment operation completed in
1989 resuited in a 100% sales increase for this 8 500-
square foot outlet. The chain has embarked on a major
expansion program, opening new stores in Catania and
Palermo and enlarging existing stores, including those in
Rome and Genoa.

The retail landscape in Milan will be further enhanced
by the opening of a 16,000 square foot Virgin mega-
store in the basement of the historic Arengario building
across the Piazza del Duomo from Ricordi’s main store.

Set to open this summer, the store will carry 120,000
titles—the largest stock in Italy—and will also sell porta-
ble hi-fi hardware, accessories, books, computer games,
videos, blank tape, posters, and T-shirts.

Says Celeste Pietro Milani, general manager, Virgin Re-
tail Italy, “Such an outlet for ltaly is long overdue. We
originally planned to be in business by the end of ast
year but we had some unexpected hold-ups in the rede-
velopment program. We plan to open a second store in
Rome and, if the reaction is good, to follow with addition-
al outlets in Turin, Bologna and Genoa.”

Virgin is investing $36 million in the Milan premises on
which it has a 12-year jease.

‘“We have a bottleneck in distribution,” says Poly-
Gram’s Gianfranco Rebulla. ““And for this reason we have
to make use of alternative channels such as the kiosks
and development of mail order.”

For the record companies, the kiosks offer an impor-
tant supplementary distribution system, but they aiso
represent undesirable competition by trading in maga-
zine/record packages whose audio content is often of
doubtful origin.

Says Rebulla, “Our aim in doing record tie«ins with
magazines is to offer samplers—in a sense teaser reper-
toire which will help to bring the consumer into the dedi-
cated record stores. We run advertisements for our cata-
logs in the magazines and we sometimes enclose a card
enabling the purchaser of the magazine to get a special
discount on selected repertoire in the record shops.”

Recently, PolyGram had a joint venture with Espresso
magazine which has a circulation of morethan 300,000.
The magazine carried a promotion cassette for Poly-
Gram's 25-CD Mozart Collection and the number of a
“hot line" which would give the reader the name and ad-
dress of his nearest stockist.

With a VCR penetration of 34 % —three times that of
CD pilayers—Italy has a burgeoning video market which
is in fast progression from rental to sell-through.

According to Fonit Cetra general director Germano
Gogna, the market was up 120 % in value last year, com-
pared with 1989 and up 140 % in unit terms.

With its special connection with the italian public ser-
vice television network RAI, from which it obtains much
theatrical and documentary repertoire, state-owned
Fonit Cetra derived one third of its $22.5 million sales
last year from video. “We had a 63 % increase in home
video sales,” says Gogna, *‘and that made a big contribu-
tion to our total sales increase of 68%."”

With the benefit of heavily discounted advertising
rates from RAI television, Fonit Cetra was able to stimu-
late sales by a number of major TV advertising cam-
paigns.

Video music, though still in the early stages of develop-
ment, is beginning to take off, spearheaded by BMG and
PolyGram, but the expansion is hampered by a growing
trade in parallel imports of product from the U.K. which
has a 14,000 lire ($11) price tag, compared with the
home-produced version's 23,000 lire ($18.40).

Says Sony’s Piero La Faice, “We sold 15,000 copies of
a Bruce Springsteen video, but the imported U.K. version
sold twice that number.”

Despite a multitude of problems, the Italian record in-
dustry looks set to achieve further growth this year, when
strong international product should combine with top-
selling repertoire from ltaly’s home-grown talent to gen-
erate another record-breaking sales year.
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NEW-AGE MUSIC

(Continued from page I-6)

music/contemporary, new mediterranean/world music
and free fusion. To make each musical genre easily rec-
ognizable, the company has created three special graph-
ic logos which appear on the different product lines.
Claudio Fasoli, Paolo Damiani and Alessandro Moro are
among domestic artists to release product reckoned to
be up to international standards in terms of real sales po-
tential.

But it's not only the independent companies in ltaly
which benefit from the national acceptance of what more
and more pundits are referring to as “new adult contem-
porary” music.

BMG distributes the Private, Windham Hill, Novus, and
GRP labels and has set up a separate sales force to deal
with the needs of specialist labels. Anya Plate, of BMG,
says, “It's still a niche market, but it compares well with
what's happening in other territories.

“National broadcaster Radio Monte Carlo is a major
promotional outlet for us with its programs devoted to
showcasing the new age product range. What's more, the
music is given extra exposure through many summer
festivals and concerts, plus a positive plethora of clubs in
major cities."” DAVID STANSFIELD

Ifredo Rossi, ' Sandro Delor,
President, Ariston GM, Ariston

Franco Reali, MD,
BMG ltaly

CREDITS: International Editor-In-Chief, Adam White; Inter-
national Special Issues Editor, Peter Jones; Editorial by Mike
Hennessey, Billboard’s Chief European Correspondent; and
David Stansfield, Billboard’s Correspondent in Italy, Cover &
design, Steve Stewart.
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Furope’s Music Radio Newsweekly EUROCHART HOT 100 6/29/91

SINGLES .
THE SHOOP SHOOP SONG (1T'S IN HIS KISS) CHER GEFFEN
WIND OF CHANGE SCORPIONS MERCURY

SENZA UNA DONNA (WITHOUT A WOMAN) ZUCCHERO FORNACIAR!
& PAUL YOUNG LONDON

4 LAST TRAIN TO TRANSCENTRAL/THE IRON HORSE THE KLF KLF
COMMUNICATIONS

6 GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS a&M

8 | | WANNA SEX YOU UP COLOR ME BADD GianT

10 | BABY BABY AMY GRANT a&m

5 | JOYRIDE ROXETTE Emi

9 | FADING LIKE A FLOWER (EVERY TIME YOU LEAVE) ROXETTE EMmI
11

12

7

13

w =N

woeNA o WN -

DESENCHANTEE MYLENE FARMER POLYDOR

RING RING RING (HA HA HEY) DE LA SOUL TOMMY BOY
THE ONE AND ONLY CHESNEY HAWKES CHRYSALIS
HOLIDAY MADONNA SIRE

14 | NEW | ANY DREAM WILL DO JASON DONOVAN REALLY USEFUL
15 | 22 | SAGA AFRICA YANNICK NOAH CARRERE

16 | 20 | SHINY HAPPY PEDPLE R.E.M. WARNER BROS.

17 | 16 | LIGHT MY FIRE THE DOORS ELEKTRA

18 17 | AUTEUIL NEUILLY PASSY LES INCONNUS PRODUCTIONS
19 | 23 | JEALOUSY PET SHOP BOYS PARLOPHONE

20 18 | RHYTHM OF MY HEART ROD STEWART WARNER BROS.
21 | NEW | THINKING ABOUT YOUR LOVE KENNY THOMAS COOLTEMPO
22 | NEW | BOW DOWN JESUS JESUS LOVES YOU MORE PROTEIN

23 14 | MOVE THAT BODY TECHNOTRONIC aRs

24 | NEW| LA ZOUBIDA LAGAF FLARENSASCH

25 | 27 | CRAZY SEAL zvr

26 | 24 | SHDULD I STAY OR SHOULD 1 GO THE CLASH coLumBia

27 | 26 | WHERE THE STREETS HAVE NO NAME/SERIOUS PET SHOP BOYS
PARLOPHONE

28 | 25 | PROMISE ME BEVERLEY CRAVEN EPIC

29 | NEW [ SAILING ON THE SEVEN SEAS O.M.D VIRGIN
30 | 21 | FUTURE LOVE PARADISE SEAL zTT
ALBUMS

1 2 R.E.M. OUT OF TIME WARNER BROS.

2 1 ROXETTE JOYRIDE Emi

3 3 | EURYTHMICS GREATESTHITS RCa

4 4 SEAL SEAL zTT

5 6 SIMPLE MINDS REAL LIFE VIRGIN

6 5 | SOUNDTRACK THE DOORS ELEKTRA

7 7 MICHAEL BOLTON TIME, LOVE AND TENDERNESS coLumBia
8 8 | SCORPIONS CRAZY WORLD MERCURY

9 9 ROD STEWART VAGABOND HEART WARNER BROS.
10 | 25 | DEACONBLUE FELLOW HOODLUMS cCOLUMBIA
11 10 | ROLLING STONES FLASHPOINT COLUMBIA

12 | 13 | THEKLF THE WHITE ROOM INDISC

13 | NEW/| SKID ROW SLAVE TO GRIND ATLANTIC

14 | 17 | STING THE SOUL CAGES aaM

15 11 | SOUNDTRACK GREASE POLYDOR

16 16 | LENNY KRAVITZ MAMA SAID VIRGIN

17 19 | BOB MARLEY LEGEND IsLanD

18 | 21 | DELASOUL DE LA SOULIS DEAD TOMMY BOY
19 | 12 | EMF SCHUBERT DIP PARLOPHONE

20 | 18 | CHRISREA AUBERGE EAST WEST

21 24 | 0.M.D. SUGARTAX VIRGIN

22 22 | MYLENE FARMER L'AUTRE BARCLAY

23 15 | ENIGMA MCMXC A.D. VIRGIN

24 | 26 | DR.ALBAN HELLO AFRIKA SWEMIx

25 14 | ELECTRONIC ELECTRONIC FACTORY

26 | 28 | BEE GEES HIGH CIVILIZATION WARNER BROS.
27 | NEW| PATRICK BRUEL ALORS REGARDE Rca

28 20 | THE WONDER STUFF NEVER LOVED ELVIS POLYDOR
29 23 | CHRIS ISAAK HEART SHAPED WORLD REPRISE
30 | 30 | QUEEN INNUENDO Emi

SINGLES

1 1 GREASE MEGAMIX OLIVIA NEWTON JOHN & JOHN TRAVOLTA
POLYDOR/POLYGRAM

2 RUSH RUSH PAULA ABDUL VIRGIN/EMI

3 RHYTHM OF MY HEART ROD STEWART WARNER

5 WHAT CDMES NATURALLY SHEENA EASTON MCA/BMG

6 BABY BABY AMY GRANT POLYDOR/POLYGRAM

12 | READ MY LIPS MELISSA PHONOGRAM/POLYGRAM

14 | RING RING RING DE LA SOUL LIBERATION/FESTIVAL

7 FADING LIKE A FLOWER ROXETTE EMmI

9 4 3 AM.ETERNAL THE KLF LIBERATION/FESTIVAL

10 8 | WHEN YOUR LOVE IS GONE JIMMY BARNES MUSHROOM/FESTIVAL
11 | NEW| HOT CHILLI WOMAN NOISEWORKS COLUMBIA

12 | 20 | LASTTRAIN TO TRANSCENTRAL THE KLF LIBERATION/FESTIVAL
13 | NEW| SHOCKED KYLIE MINOGUE FEATURING D.N.A  MUSHROOM/FESTIVAL
14 | 13 | WHERE ARE YOU NOW ROXUS MELODIAN/FESTIVAL

15 16 | LOVE REARS IT'S UGLY HEAD LIVING COLOUR EPIC

16 | 10 | SLAVE JAMES REYNE VIRGIN/EMI

17 | NEW| IESHA ANOTHER BAD CREATION BMG

18 9 THE HORSES DARYL BRAITHWAITE coLumBia

19 11 | DON'T GO NOW RATCAT ROO/POLYGRAM

20 | NEW| CHOCOLATE CAKE CROWDED HOUSE EmI

ALBUMS

1 4 | SOUNDTRACK GREASE POLYDOR/POLYGRAM

2 2 JIMMY BARNES TWO FIRES MUSHROOM/FESTIVAL

3 | NEW/{ SKID ROW SLAVE TO THE GRIND WARNER

4 3 | JAMES REYNE ELECTRIC DIGGER DANDY VIRGIN/EMI
5 1 RATCAT BLIND LOVE ROO/POLYGRAM

6 6 PAULA ABDUL SPELLBOUND VIRGIN/EMi

7 5 DARYL BRAITHWAITE RISE coLUMBIA

8 7 R.E.M. OUT OF TIME WARNER

9 12 | THE HIGHWAYMEN HIGHWAYMAN 2 COLUMBIA

10 9 ROD STEWART VAGABOND HEART BMG

11 8 DEBORAH HARRY & BLONDIE THE COMPLETE PICTURE Emi
12 16 | ROXETTE JOYRIDE emi

13 | 11 | SOUNDTRACK THE DOORS WARNER

14 | 17 | THEDOORS THE BEST OF THE DOORS WARNER

15 10 | EURYTHMICS GREATEST HITS BMG

16 14 | LED ZEPPELIN REMASTERS WARNER

17 | 18 | THEKLF THE WHITE ROOM LIBERATION/FESTIVAL

18 15 | LUCIANO PAVAROTTI ESSENTIAL PAVAROTTI POLYGRAM

19 13 | GEORGE MICHAEL LISTEN WITHOUT PREJUDICE, VOL. 1 EPIC
20 | 20 | THE HIGHWAYMEN HIGHWAYMAN coLumsia

SINGLES

4 RUSH RUSH PAULA ABDUL VIRGIN/A&M

2 UNBELIEVABLE EMF CAPITOL/CAPITOL

1 NOT LIKE KISSIN' WEST END GIRLS JOHNNY JET/A&M

3 | TDUCH MYSELF DIVINYLS VIRGIN/A&M

6 | TOOHOT ALANIS mca/mca

7 MORE THAN WORDS EXTREME A&Mm/A&M

9 LOVE IS A WONDERFUL THING MICHAEL BOLTON COLUMBIA/SONY
12 | PEOPLE ARE STILL HAVING SEX LATOUR POLYDOR/PLG

17 | | LIKE THE WAY (THE KISSING GAME) HI-FIVE JIVE/BMG

10 5 BABY BABY AMY GRANT A&M/A&M

11 16 | POWER OF LOVE LUTHER VANDROSS EPIC/SONY

12 | 10 | 1DON'T WANNA CRY MARIAH CAREY COLUMBIA/SONY

13 8 | HEREWE GO C&C MUSIC FACTORY COLUMBIA/SONY

14 11 | RIGHT HERE, RIGHT NOW JESUS JONES SBK/EMI

15 15 | COUPLE DAYS OFF HUEY LEWIS & THE NEWS EMI/EMI

16 13 | DON'T TREAT ME BAD FIREHOUSE SONY/SONY

17 | 14 | SILENT LUCIDITY QUEENSRYCHE CAPITOL/CAPITOL

18 | 20 WHE&E’JSLE STREETS HAVE NO NAME PET SHOP BOYS cAPITOL/

OO NO B WN =

19 [ NEW | FADING LIKE AFLOWER ROXETTE CAPITOL/CAPITOL

20 | 18 | MEACULPA ENIGMA VIRGIN/A&M

ALBUMS

1 1 R.E.M. OUT OF TIME WARNER BROS./WEA

2 2 C&C MUSIC FACTORY GONNA MAKE YOU SWEAT COLUMBIA/SONY
3 4 MICHAEL BOLTON TIME, LOVE AND TENDERNESS COLUMBIA/SONY
4 3 | ROXETTE JOYRIDE CAPITOL/CAPITOL

5 6 EXTREME EXTREME Il PORNOGRAFFITTI a&m/a&M

6 5 PAULA ABDUL SPELLBOUND VIRGIN/A&M

7 9 EMF SCHUBERT DIP CAPITOL/CAPITOL

8 8 ROD STEWART VAGABOND HEART WARNER BROS./WEA

9 11 | BLACK CROWES SHAKE YOUR MONEY MAKER DEF AMERICAN/GEFFEN
10 7 LONDONBEAT IN THE BLOOD RADIOACTIVE/MCA

11 10 | THE TRAGICALLY HIP ROAD APPLES Mca/MCa

12 13 | EURYTHMICS GREATEST HITS RCA/BMG

13 | NEW | SKID ROW SLAVE TO THE GRIND ATLANTIC/WEA

14 14 | MARIAH CAREY VISION OF LOVE COLUMBIA/SONY

15 12 | ENIGMA MCMXC A.D. VIRGIN/A&M

16 16 | CRASH TEST DUMMIES THE GHOSTS THAT HAUNT ME  BMG/BMG
17 15 | BLACK BOX DREAMLAND deCONSTRUCTION/RCA

18 17 | WILSON PHILLIPS WILSON PHILLIPS sBK/EMI

19 18 | AMY GRANT HEART INMOTION a&M/A&M

20 | NEW | DETROIT EMERALD THE BLACK TIE AFFAIR ATTIC/ATTIC

GERMANY (Courtesy Der Musikmarkt) As of 6/24/91

FRANCE (Courtesy Nielsen/Europe 1) As of 6/22/91

SINGLES

1 WIND OF CHANGE SCORPIONS MERCURY/PHONOGRAM

3 SENZA UNA DONNA ZUCCHERO & PAUL YOUNG LONDON
6 | THE SHOOP SHOOP SONG CHER EPIC

4 LAST TRAIN TO TRANSCENTRAL THE KLF BLOW LP

5 FADING LIKE A FLOWER ROXETTE ELECTROLA

3 | JOYRIDE ROXETTE ELECTROLA

18 | GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS
MERCURY/PHONOGRAM

10 | RING RING RING DE LA SOUL EAST WEST

9 11 | SAILING ON THE SEVEN SEAS O.M.D. VIRGIN

10 8 RHYTHM OF MY HEART ROD STEWART WARNER BROS.

11 7 JUST THE WAY IT IS, BABY REMBRANDTS ATCO

12 9 THE ONE AND ONLY CHESNEY HAWKES CHRYSALIS

13 14 | BOW DOWN MISTER JESUS LOVES YOU VIRGIN

14 13 | SHOULD I STAY OR SHOULD | GO THE CLASH COLuUMBIA

15 15 | ONE MORE TRY TIMMY T. bBINO

16 | 12 | SECRETLOVE BEE GEES WARNER BROS.

17 | NEW/| | WANNA SEXYOU UP COLOR ME BADD wEa

18 | NEW{| BABY BABY AMY GRANT POLYGRAM

19 17 | FUTURE LOVE PARADISE SEAL z7T

20 19 | MOVE THAT BODY TECHNOTRONIC aRs/CLIP

ALBUMS

1 1 ROXETTE JOYRIDE ELECTROLA

2 2 EURYTHMICS GREATESTHITS Rca

3 3 | SCORPIONS CRAZY WORLD MERCURY/PHONOGRAM

4 4 ROD STEWART VAGABOND HEART WARNER BROS.

5 5 R.E.M. OUT OF TIME WARNER BROS.

6 6

7 7

8 9
8

W NG b WN -

THE DOORS SOUNDTRACK ELEKTRA

SIMPLE MINDS REAL LIFE vIRGIN

SEAL SEAL ZTT/WEa

BEE GEES HIGH CIVILIZATION WARNER BROS.

10 10 | OMD SUGARTAX VIRGIN

11 11 | CHRIS REA AUBERGE EAST WEST

12 | NEW| REMBRANDTS REMBRANDTS EAST WEST

13 12 | DELASOUL DELASOULIS DEAD TOMMY BOY
14 | 15 | THEKLF THE WHITE ROOM BLOW UP

15 13 | ROLLING STONES FLASHPOINT ROLLING STONES
17 16 | HUEY LEWIS & THE NEWS HARD AT PLAY EMmI
16 18 | AC/DC THE RAZORS EDGE ATLANTIC

18 | NEW | MICHAEL BOLTON TIME, LOVE AND TENDERNESS coLUMBIA
19 19 | DR.ALBAN HELLO AFRIKA LOGIC

20 | NEW | LENNY KRAVITZ MAMA SAID VIRGIN

SINGLES

DESENCHANTEE MYLENE FARMER POLYDOR

SAGA AFRICA VANNICK NOAM Car

AUTEUIL, NEUILLY, PASSY LES INCONNUS soNY

LA ZOUBIDA LAGAF caRr

A NOS ACTES MANQUES FREDERICKS, GOLDMAN &
JONES RCA/BMG

JE ME BATTRAI POUR ELLE FREDERIC FRANCOIS EMmI

CRAZY SEAL WEa

HIJOBS(E; LA LUNA (DIS MOJ LUNE D'ARGENT) MECANO

HOMELY GIRL UB40 VIRGIN

10 11 | EVADOVIA GRAY & DIDIER BARBELIVIEN BMG

11 8 TOUT CE QUI NOUS SEPARE JIL CAPLAN SONY/EPIC

12 18 | PROMISE ME BEVERLEY CRAVEN SONY

13 | 15 | SEND ME AN ANGEL SCORPIONS PHONOGRAM

14 14 | LAMUSCLADE LES MUSCLES POLYDOR

15 | NEW| SENZA UNA DONNA ZUCCHERO & PAUL YOUNG POLYDOR

16 | NEW | GREASE MEGAMIX OLIVIA NEWTON JOHN & JOHN

TRAVOLTA POLYDOR

17 13 | PLACE DES GRANDS HOMMES PATRICK BRUEL BMG

18 12 | DARLIN ROCH VOISINE BMG

19 | NEW| MEA CULPA ENIGMA VIRGIN

20 | NEW | WE'VE GOT A FEELING CHRIS WADDLE & BASILE BOLI
PHONOGRAM

ALBUMS

MYLENE FARMER L'AUTRE POLYGRAM

PATRICK BRUEL ALORS REGARDE RCA/BMG

ENIGMA MCMXC A.D. VIRGIN

JEAN-JACQUES GOLDMAN FREDERICKS, GOLDMAN &
JONES coLumBiA

SOUNDTRACK GREASE POLYGRAM

UB40 LABOUR OF LOVE PART Il VIRGIN

FELIX GRAY & DIDIER BARBELIVIEN LES AMOURS
CASSEES BMG

SOUNDTRACK THE DOORS wea

MANO NEGRA KING OF BONGO ViRGIN

ROCH VOISINE DOUBLE GEORGES MARY/BMG

ROLLING STONES FLASHPOINT coLumMBIA

YANNICK NOAH BLACK AND WHAT CARRERE

SIMPLE MINDS REALLIFE VIRGIN

COLUCHE SES MEILLEURS MOMENTS SUR R.F.M.
POLYGRAM

15 15 | ROCH VOISINE HELENE BMmG
16 12 | SCORPIONS CRAZY WORLD MERCURY

17 | 20 | JOHNNY HALLYDAY DANS LA CHALEUR DE BERCY
PHONOGRAM

18 | 17 | STING THE SOULCAGES aam
19 | NEW| BENNY B. L'ALBUM SONY
20 | 19 | LIANEFOLY REVE ORANGE VIRGIN
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JAPAN (Courtesy Music Labo) As of 7/1/91

SPAIN (Courtesy TVE/AFYVE) As of 6/22/91

ITALY (Courtesy Musica e Dischi) As of 6/24/91

SINGLES

SINGLES

SINGLES

1 | 1 | ANATANIAETE YOKKATA KYOHO KOIZUMI VICTOR 1 | 1 | EL7DESEPTIEMBRE MECANO BMG/ARIOLA 1 | 2 | GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS MERCURY
2 | NEW| MANATSU NO TREMOLO WINK POLYSTER 2 | NEW| GYPSY WOMAN (SHE'S HDMELESS) CRYSTAL WATERS POLYGRAM 2 | 4 | PERCHELOFAI? MARCO MASINI RICORDI
3 | NEW| IMA KONO SYUNKAN KARA YUJIODA TOSHIBA/EMI 3 | 2 | WHERE THE STREETS HAVE NO NAME PET SHOP BOYS EMmi 3 | 1 | LET THERE BELOVE SIMPLE MINDS EmI
4 | NEW | BLUES UNICORN SONY RECORDS 4 6 ALL TOGETHER NOW THE FARM GINGER 4 5 SE STIAMO INSIEME RICARDO COCCIANTE Emi
5 | NEW| NATSU GA KITA MISATO WATANABE EPIC/SONY 5 3 THE GREASE MEGAMIX JOHN TRAVOLTA & OLIVIA NEWTON JOHN 5 3 THIS IS YOUR LIFE BANDERARS POLYGRAM
6 | 2 | HAZIMARIWAITSUMO AME ASKA PONY CANYON ERLT 6 | 7 | JOYRIDE ROXETTE Em
7 | 3 | WELCOME TOTHEEDGE BILLIEHUGHES PONY CANYON O A NG e 7 | 10 | JUST GETUP AND DANCE AFRIKA BAMBAATAA DFC
Max 8 [ 9 | MEACULPA ENIGMA VIRGIN
8 | 4 | NASAKENEE TUNNELS PONYCANYON 8 | NEW | | WANNA GIVE YOU DEVOTION NOMAD BLANCO Y NEGRO D e VI T oy e
9 | 9 | KAEUTAMEDLEY TATSUOKAMON vCTOR 9 | NEW| DO THE BARTMAN SIMPSONS GEFFEN/RCA PARLOPHONE
10 | 6 | LOVE TRAIN/WE LOVE THEEARTH TMN EPIC/SONY 10 | 8 [ 3AM.ETERNAL THEKLF BLANCOYNEGRO 10 |NEW| RAPPUTT CLAUDIO BISIO EPiC
ALBUMS ALBUMS ALBUMS
1 | NEW| TATSURO YAMASKITA ARTISAN MMG 1 |NEW| MECAND AIDALAl BMG/ARIGLA 1 | 1 | REM. OUTOFTIME wEa
2 | NEW| CHECKERS |HAVE ADREAM PONY/CANYON 2 | 1 | JUANLUIS GUERRAY 4:40 BACHATA ROSA KAREN 2 | 2 | MARCO MASINI MALINGONOIA RICORDI
3 |NEW| SKID ROW SLAVETOTHE GRIND MmG 3 | 2 | SOUNDTRACK GREASE POLYGRAM 3 | 3 | MARCO MASINI MALINCONOIA RICORDI
4 1 | ASKA SCENE2 PONY 4 5 | REM. OUTOF TIME WARNER 4 4 | STING THE SOUL CAGES POLYGRAM
5 4 | YUKOHARA MOTHER viCcTOR 5 3 | SERGIO DALMA SINTIENODOROS LA PIEL HORUS 5 6 | ANTONELLO VENDITTI IL DIARIO POLYGRAM
6 | 2 | ANRI NEUTRAL FORLIFE 6 | 6 | JUANLUIS GUERRA Y 4:40 OJALA QUE LLUEVA CAFE KAREN 6 | NEW| ADRIANO CELENTANO IL RE DEGLIIGNORANTI CLAN
7 | 5 | Bz mMARS ema/vicTor 7 | 4 | VARIOUS ZONADEBAILE emi 7 | 5 | SIMPLEMINDS REALLIFE Em
8 | 8 | MASAYUKISUZUKI MARTINI EPIC/SONY 8 | 7 | EMILIOARAGON TE HUELENLOS PIES CBS-SONY 8 | 7 | ROBERTOVECCHIONI PERAMORE MIO EM
9 | NEW| TOKYO SKAPARADISE ORCHESTRA WORLD FAMOUS EPIC/SONY 9 | 10 | ROXETTE JOYRIDE EMI 9 | 9 | UMBERTOTOZZI GLIALTRISIAMONOI CGD
10 | 3 | KIYOTAKA SUGIYAMA MOONSET WARNER 10 | 9 | VARIOUS ARTISTS LAS MEJORES BALADAS HISPAVOX 10 | 8 | PINODANIELE PINO DANIELE TRA MUSICA E MAGIA EMI
54A BILLBOARD JULY 6, 1991
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Disco Lights Are Bright for Italians in Singapdre

Trade), the Assn. of Italian Discotheque & Theatre Equip-

ment Manufacturers, is participating in “Sound & Light
Asia '91,” with 11 of its 17 member companies exhibiting.

Nicola Ticozzi, APIAD chairman, says: “Until this year,
there weren't any expositions in Southeast Asia specializing
in entertainment technology. But there's a tremendous up-
turn in demand there for this type of equipment—due to a
variety of factors including the increase in tourism and a
growing influence of western tastes on local social life.
‘Sound & Light Asia '91,’ [July 10-12 in the Singapore
World Trade Centre], seems set to become a key annual ref-
erence point.

n collaboration with ICE (ltalian Institute of Foreign
Krotal Spotlight

July 10-12
Singapere World Trade Contre

“APIAD is going all out to prove that italian firms manu-
tacture the best entertainment venue equipment—lighting,
effects projectors, professional audio equipment, light con-
trol, audio mixers and many other lines.”

Ticozzi says, “As well as our major publicity campaign in
the trade press and direct mailing to 10,000-pius trade op-
erators, we're staging a seminar, titled ‘Why ltalian Products
Are Better' at the exposition on July 11."” Speakers include
Mauro Malfatti, assistant director of the Rimini Trade Fair in

‘?\nick Multi-Channel italy, organizers of the annual SIB international exhibition of
‘Power Calibrator | disco and theater equipment and technology; Yeo Thong,
: ‘ managing director of Hawke Trading of Singapore, the ma-
jor specialist distributor in this area for nearly a decade; and

Nicola Ticozzi.

Malfatti will explain why Italian discos are so successful,
covering attendance levels and who buys the tickets and
why and aspects of how clubs invest their money. Thong is
outlining trends within the Italian industry and projecting its
success in Asia, while Ticozzi will refer to the most success-
ful italian products and new hardware developments.

Here foliows a listing of the APIAD member companies ex-
hibiting at Singapore.

ARTICK: Managing director Felice Casolo says: “Though we
have iong experience in the professional lighting controi
field, and our products are already well-known in Europe
and the U.S,, this is a first Asian expo showcase, and we're
presenting our AD 300 series of extractable modular multi-
channel dimmer packs, which are available in 10. 25 and
50 amps per channel. They provide a wide variety of set-ups
1o suit the most demanding theater, TV and concert needs."”

The firm is also previewing its new fully digital Digilight
dimmers, which come in compact two-rack units and are fit-
ted with electronic protection. Main characteristics: three-

Winner Light Refractor phase or single-phase from 50v to 250v A.C. 50/60Hz;
12x10amp channels;DMX 512 or 0-10 control signal; pro-
grammable switch or dimmer function; Volt or Lux response
curves. Channel assighment is either sequential in multiples
of 12 or Random with electronic patching up to 512 chan-
nels.

LAMPO: The firm has a large catalog of luminaires and ef-
fects lighting to suit club, theater, concert and commercial
e (Continued on page S-2)

Artick Digilight
12-Channel Dimmer

Krotal spotlight effect.
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DISCO LIGHTS

(Continued from page S-1)

requirements. Executive Carlo Pez-
zini says, “All our lines are based
on quality, technology and design,
with a key role played by our ‘quali-
ty men’ who follow projects
through from drawing board to
shipment and after—giving the ful-
lest customer advice. We can do
this because of our substantial out-
lay on factory modernization. This
year is really important for us.”
The company exhibited some of
its new lines at the Rimini SIB show
and others will be unveiled in Sing-
apore. Pezzini expects interest in
the Superconder AS 41, a projec-
tor which drastically cuts running
costs and features two light out-

puts, eight gobos, eight colors,
black-out and strobe effect and a
single light source. Its dedicated
computerized controller can han-
dle up to 32 such units.

Also showcased: the single-lamp
Fantastico AS 50, a laser simulator
with electronic controls. The
Lampo range of theater/concert
spots has widened with the addi-
tion of the new Pressofusione se-
ries—the TE 37-2500 is one of the
new range, a versatile and movable
compact follow-spot with zoom.
Lampo products have been avail-
able in the Far East for several
years.

LED: This Bari-based firm is dis-
playing its range of effects lighting
units. Owner Onofrio De Nitto says,
“The Singapore show will finally
give Italian manufacturers the

<=

chance to confirm our product su-
periority over Taiwan clones—and
now we're invading their territory,
not vice-versa as has been the case
for so long.”

His company is following up the
success of such products as the
Light Flower and the Palette, now
available in newly updated ver-
sions, such as the Fantasy series of
effects projectors. New catalog en-
tries are based on a built-in micro-
phone system. Among them, Fanta-
sy, with its seven different effects;
the 800-watt halogen lamp-
powered Star and Oscar, and the
Wonderful, Concert, Dragonfly and
Allegro, which have multi-beam ef-
fects. An all-white version of the
Concert has matched the success
of the multi-colored version.
SOUND & LIGHT: According to ex-

3 =N

EFFECTSePROFILE

SPOTS«FLOODS=FOL

L0 W

SPOTSePROJECTORS

=P RO |i(f'|‘0|{5-

§p

SPOTSeFLOODSeFOLLOW

TSePROFILE

LFEFEC

TORSeSPECTAI

throw independently 8

SUPERCONDOR ,

a high-tech projector which produces with only one / lamp

colours,

black out and strobe effect. SUPERCONDOR is the first projector

0%

_ of the show is free.

8 gobos, B

'l\ITDH‘(ISOS}I()JA')EI!'U}I(I

TTTd0HdeSL)dddd

@ JUST THE SOUND

g

WOTTO0deSUOO TS LOdS

e PROJEC

7

5,

with 1002 programmable scenes. =
lighting desngners ;

Lampo s.n.c. 46042 Castel Goffredo (MN) Italy - Tel. 0376/770869-780791 - Telex 305140 LAMPOP | - Fax 0376/780947 | ==
o

ETFECTSOPROFILE SPOTSeFLOODSeFOLLOW SPOTSePROJECTORSS

T <> | G |

ecutives Ottavio Gobbi and Ro-
berto Meggiolaro, this Milan-based
company ‘“looks to Singapore to
build further our Far East sales.
We're showing the new lines which
got such positive feedback at SIB.”
The company already distributes
through Europe, the U.S. and Ja-
pan. At Singapore they'll show the
400w 36v-powered Blade with two
interchangeable gobos and sound-
activated colorchanger. New addi-
tions to the range include the Fic-
tion, Rollerball, Spitfire, Blackhole
and Spectra, and there are new ver-
sions of lines such as the Termina-
tor and Wizzard.
PROGRAMSISTEM: Managing di-
rector Sandro Centinara says the
San Clemente-based firm gets in-
volved in all international trade ex-
pos. “‘At Singapore, we'll strength-
en our presence in the region
through our exclusive distributor,
Hawko Trading. We're showing the
full range we launched under the
IQ, or Italian Quality, banner at Ri-
mini.” These include the Neon Box,
a unit with five neon tubes in which
the light moves up and down to the
music, the Colour Plus projector,
the Krotal effect which has inde-
pendent mirrors for scan and beam
rotation, the Leader and the Viking,
with built-in colorchanger and spe-
cial mirrors.

SGM: Gabriele Giorgio of the Pesa-
ro-based firm, says, "“We know the
Far East market is very competitive
but we're convinced that we have a
very positive presence already
there as a result of quality, profes-
sional design and competitive
prices."”

In the SGM range of controllers
and effects, the Regia 256/36
stands out, a light desk which pro-
vides interactive application with
any computer with an RS232 inter-
face or connection via a MIDI con-
verter to a sequencer. The Regia
24 is a 24-channel light control

desk with two 24-channel presets,
24 scene registers, 576 scenes
stored on 24 pages, 24 program-
mable chases, 12 simultaneous
scenes or chases, scene cross-fade
adjustable from 0-16 minutes and
more.

The firm also has the Linea 800
with its four 8-channel zones offer-
ing independent Fix, PSI, Dimmer,
Program and Logic Only control se-
lection. Also on show in Singapore
from SGM are the Elite and Quad
units.

Other members of APIAD’s ltal-
ian contingent are CTM, the only
Italian audio manufacturer on the
booth, with a comprehensive range
of loudspeaker enclosures, amplifi-
ers and mixers; FAL, of Castel Gof-
fredo, who are lighting, effects
lighting and controller manufactur-
ers; Padua-based King's Sound,
makers of lighting, effects lighting,
special effects and controllers;
Spotlight, Milan-based, which
builds lighting for theater, TV, hire
and club use; and effects lighting
company Studio Due, from Viterbo.

Coemar and Clay Paky, italy's
two most important manufacturers
(though not APIAD members) are
also exhibiting in Singapore.

Clay Paky export sales manager
Pio Nahum says, ““We're all have
high expectations for this event.
First, the Far East is a rich market-
place for Western manufacturers
and exporters. Second, there are
manufacturers there with extreme-
ly competitive prices and we need
to take them very ‘seriously. So we
have the prospect of direct con-
frontation between two worlds
which, till now, have looked on each
other with a mix of curiosity and
suspicion.”

Though approached to go on the
APIAD association stand, Clay Paky
decided to go with its local import-
er and distributor. Nahum: “We're

(Continued on opposite page)
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We exhibit at SOUND & LIGHT ASIA 91 - SINGAPORE 10-12 JULY - STAND N° G 101

Professional products for sound,
amplification and diffusion.
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already firmly established in that
part of the world, with a good slice
of export sales in Hong Kong, Sin-
gapore, Taiwan, South Korea and
Japan. Our exclusive distributor for
Singapore, Indonesia, Thailand,
and Malaysia is Hawko Trading.”

Clay Paky product on exhibition,
alongside the noted Goldenscan
and Superscan, will be new prod-
ucts Miniscan and Polycolor. Minis-
can, a scaled-down version of Gol-
denscan, is well-suited for Eastern
markets, because its for use in
small-medium sized venues rather
than the large clubs found in Eu-
rope. Nahum: “In the Far East,
practically every hotel has a night
club and there are an enormous
number of karaoke bars, for which
the Miniscan is ideal.”

Of the Far East “clones” manu-
factured in that region, Nahum
says, “The copying of Western
products by local manufacturers,
sometimes without the slightest
variation to make them seem dif-
ferent, means they can sell at very
competitive prices as they have no
outlay on research and develop-
ment. In some cases, the photo-
graphs in their brochures are not
even of their product, but of the
originals, taken from European cat-
alogs.

“Since Clay Paky was one of the
most copied companies in the past,
we've invested heavily to ensure a
real technical difference between
our manufacturing process and
that which Far East firms have at
their disposal.”

And Bruno Dedoro, head of the
Coeman group, says of the Singa-
pore event, “We're taking part in
conjunction with Hawko Trading,
our Singapore distributor, so we
can find out the precise needs of
the Asian market. All three group
member companies will partici- |
pate, exhibiting all the new prod-
ucts previewed at the Rimini show.

“Coemar will show the Samurai,
Piovra 2 and two versions of the
Polo, as well as the new Colour Sys-
tem series gel colorchangers, with
‘color layering' for use with the
firm's Passo, Sequenza, Luxor
1000 and the various versions of
the Polo.”

Dedoro says group division Tea-
tro is showing its range of quality
theatrical lighting. And Tas will bow
“newies’’; spots, follow spots, pro-
file spots, mini smoke machines
and a new series of effects lighting
products. These include the Sym-
bol, Twin, Swing, Fan Ray, Nova
Ray, Star Ray, and Multipoint.

Dedoro sums up: “In sales terms,
the Far East is extremely interest-
ing. As to our products being cop-
ied, we're not unduly worried. They
are copied more in Europe!”

Mike Clark is a Milan-based free-
lance, who is the lItaly correspon-
dent for Disco Club & Leisure
Trade International and Live!
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BOTTICELLI - “LA PRIMAVERA™

For us Italians, quality and fantasy come naturally. It is a talent that, combined with our well-
known characteristics and professionality, brings success. We can see this in the ‘‘Made in lItaly”’
products for the entertainment industry. ARTICK, COEMAR, C.T.M., FAL, KING’S SOUND,
PROGRAM SISTEM, GRIVEN, LAMPO, LED, MUSIC & LIGHT, SGM, SPOTLIGHT, TEA-
TRO, STUDIO DUE AND APIAD, will prove it to you ar the Sound & light Asia 1991 (Singapore
10.12 July 1991). Doing things well gives us great satisfaction. The same that Botticelli must have felt.
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ASSOCIATION OF ITALIAN
DISCOTHEQUE AND THEATRE
EQUIPMENT MANUFACTURERS

Corso Vittorio Emanuele 15 - 20122 Milano (ltaly)
ph. (2) 782035
tfax (2) 783911 - tix. 340411 Inserv I for Apiad
Members 1991
ARTICK, CTM, FAL, FLY, GUFRAM ARREDAMENTI,
KING'S SOUND. LAMPO, LITE BEAM, LED, STUDIO
SILVESTRO LOLLI, MUSIC & LIGHT PRODUCTION,
OUTLINE, PROGRAM SISTEM, SGM, SPOTLIGHT, STUDIO
DUE, STUDIO TAUSANI FERRINI & LUCCHI, TECNITRON.

Via Listz 21 - 00144 ROMA (EUR)
ph. (6) 59921 - tfax (6) 5910508
tix. 610160-612282-613231 ICERM [

SINGAPORE OFFICE
Italian Trade Commission Government Agency
1, Maritime Square, 12-05 - World Trade Centre
SINGAPORE 0409
Tel. (0065) 2731444
Tlx (0087) 21865 RS ITTRADE
Tifax (0065) 2781954
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Sizing Up New Animation Software
Rundgren Among Its Music-Video Users

B BY DEVRA HALL

LOS ANGELES—The evolution of
animation software can have far-
reaching effects on music videos and
can give artists a new way to express
their ideas—just ask Todd Rundgren.

In a presentation by Ty Roberts,
co-founder of Light Source Inc., an
audience of 600 learned of Rund-
gren’s latest creations—interactive
albums and desktop rock videos.
Both Roberts and Rundgren believe
there are new tools available that can
give more control back to the artists
by allowing them another outlet of
expression. The presentation was
part of the Seybold Digital World
Seminar held here in late June.

As defined by Roberts, an interac-
tive album is a music CD that has
computer data on it. Typically the
music does not fill the disc complete-
ly, and each CD minute can hold up to
10 megabytes of computer data.
Rundgren and Roberts say that audi-
ences crave images as well as infor-
mation about the music, the songs,
and the artists. “The audience wants
more, but they’re getting less, and
the artists have lost a possible chan-
nel for self expression,” says Rob-
erts. “What are we going to do about
album graphics when a CD is only 2
inches? Obviously people are going to
have to get their information through
some electronic medium,” added
Rundgren.

When it came to creating desktop
rock videos on microcomputer, pro-
duction took longer and required
more computer power. In order to
make the “Change Myself” video
from his new album, Rundgren used
10 Amiga computers with 10 Video-
Toaster boards from NewTek to ren-
der the frames. Completed in six

Michael Hamlyn
Re-Elected To
MVPA Prez Post

NEW YORK—Midnight Films head
Michael Hamlyn was unanimously
re-elected president of the Music
Video Producers Assn. during the
organization’s general assembly
June 11 in Los Angeles.

Also re-elected to one-year terms
were Joni Sighvatsson of Propagan-
da Films, VP; Pam Tarr, Squeak
Pictures, West Coast chairperson;
and Len Epand, Flashframe Films,
East Coast chairperson. Paul Flat-
tery, FYI, and Karolyn Ali, Renge
Films, were also elected to fill two
newly created VP slots. Ron Yuch,
Red Car, was elected treasurer.

The 7-year-old MVPA, which rep-
resents 42 music-video production
companies, is in the midst of mount-
ing a membership drive to recruit
crew members and directors. It is
also planning its first MVPA
Awards show, which is slated for
November. MELINDA NEWMAN

weeks, he used a recordable laserdisc
player to assemble the frames into
the final video.

“What attracted me to the Video-
Toaster was that here for the first
time was a solution to the problem of
mixing video and computer-generat-
ed images together in a package that
a lowly artist such as myself could af-
ford to have on his very own desk,”
says Rundgren. “The effects that
used to take days and millions of dol-
lars can now be done in hours, for
thousands, using Toaster technolo-
gy,” added personal manager Eric
Gardner.

According to Gardner, Rundgren
now has plans to create two compa-

nies. One company is to be a shared
endeavor with NewTek. Planned as a
below-the-line production company,
Rundgren wants to use VideoToaster
technology and his own program-
ming talents to create visuals, ef-
fects, and graphics, for other video
producers and directors.

During a recent trip to Japan,
Rundgren and Gardner met with
Sony, Toshiba, Pioneer, JVC, and oth-
er majors to discuss the possibility of
a joint-venture partnership to create
the second company. That company
would be designed on a much larger
scale to supply software for all the
new delivery systems that are emerg-

(Continued on next page)

Prince Of Video. Bryan Adams completes shooting of “(Everything | Do) | Do It
For You,” from the movie soundtrack of “Robin Hood: Prince Of Thieves.” The
tune will also appear on Adams’ new album, due in September. From left are Colin
Stewart, VP of marketing and sales, Morgan Creek Music Group; Gary Barber,
president, Morgan Creek International and CEO, Morgan Creek Productions; video
director Julien Temple; bass player Dave Taylor; Adams; drummer Gary Wallace;
guitarist Keith Scott; keyboardist Tommy Mandel; Adams’ manager, Bruce Allen;
Rich Frankel, VP of creative services, A&M; and video producer Fiona Sutton.

TiHE
ESE

ous but serious” videos.

CLASS ACT: No matter how hard people
tried, they couldn’t get Garth Brooks to
bad-mouth TNN for banning his contro-
versial “The Thunder Rolls” clip or make
him moan over winning only one out of

This week’s The Eye was written by Jim Bess-
man.

IT WAS THE GUEST EYE’S annual jaunt to
Fan Fair in Nashville, where the biggest music
television story had to be Riders In The Sky’s
upcoming kiddie TV series. The self-titled show
takes over the half-hour Saturday a.m. CBS-TV
slot held by “Pee Wee’s Playhouse,” with the
initial 13 episodes slated to begin Sept. 14.

“They feel they now have a tradition of live-
looking TV as opposed to cartoons, and we're
the next step in that direction, says head Rider
Ranger Doug (the Idol of American Youth), not-
ing that “Riders In The Sky” further maintains
“Playhouse” continuity via producer/writer
George McGrath and art director Wayne
White.

Taking place at Harmony Ranch (‘‘some-
where in the heart of the West”’), the show fea-
tures live actors, puppets, cartoons, and Riders
songs sung live to tracks. Characters include
Carla Cactus, Wyatt Burp, a cowardly coyote,
a dyspeptic buzzard, retired vaudevillian Annie
Oak, and a couple of carryovers from the “Rid-
ers Radio Theatre” public radio series: Two
Jaws, the horse skull dead for lo! these many
years, and the villainous Slocum.

Conveniently, “Harmony Ranch” is also the
title of the Riders’ debut album for Columbia
(“the label of Gene Autry and Bob Wills!”) a
kiddie record due in August.

THE VIDEOGENIC MARTY STUART has de-
signed the concept for his new John Lloyd
Miller-directed “Tempted” music video. “It’s a
different-looking kind of country video,” says
Stuart, who co-wrote the song. “There’s strobe
lights, and you’ve never seen a coat like the one
Manuel made for me!” The sartorially splendid
Stuart also outfitted his clip’s characters in
stagewear worn by Maddox Bros. & Rose and
Hank Williams steel player Don Helms.
Speaking of videogenic, Don Henry likewise
conceived the marvelous “Mad Max’-type clip
for Ray Kennedy’s “Scars.” (Henry co-wrote
the song and makes a cameo appearance in the
Richard Jernigan-directed vid.) “The original
script that was submitted was boring,” says
Henry, who plans on scripting future “humor-

seven Music City News/TNN Award nom-
inations (best video for “The Dance”). In-
cidentally, in best Madonna tradition, the
“Thunder” clip will be available July 22 in a
“Garth Brooks” home-vid-clip comp through
Capitol Video.

IT’S COMMON KNOWLEDGE that we're big
“Hee Haw” fans, which is why we were so
alarmed when the annual Fan Fair tapings were
canceled this year. Not to worry, producer Sam
Lovullo assured us; there will indeed be a 24th
year for the syndie staple, with the June tap-
ings now set to follow the other annual taping
session in October. Until then, enjoy watching
reruns.

“We’re not stalling, but are assessing the sit-
uation,” says Lovullo, citing current network
and advertiser conservatism regarding syndie
programming decisions. He’s confident,
though, that the show’s beloved focus on tradi-
tional country—freshened of late by new tradi-
tionalists—will continue full-strength.

FAN FAIR FUN IN THE TUBB: Not only did
we greet the likes of Johnny Paycheck and
Wanda Jackson at the Ernest Tubb Records
booth, but we learned from Jacqueline, the
first-name-only head of the store’s distribution
company, that domestic country home video is
starting to happen overseas. “They now have
machines in Japan and the U.K. that can play
both American tapes and their home type,” Jacq
says, noting that both old and new artist videos
sell, as do dance and instrument instructionals.
Big in Japan, by the way, is the Nitty Gritty
Dirt Band’s “Will The Circle Be Unbroken, Vol-
ume 2” tape.

THOSE WHO NEEDED to find us in Nashville
ended up at the Stockyard, where former Poly-
Gram Nashville head Steve Popovich was hold-
ing court prior to his annual Fat Farm sojourn
(where he’s already dropped 14 pounds). With
“Meat Loaf: Hits Out Of Hell” the video just
out on Sony Music Video Enterprises, we
asked Mr. Loaf’s former record company chief
what part the pre-MTYV clips compiled by the
new tape had in breaking the 1977 album, which
still sells more than 500,000 copies a year.

“We did four videos from that album for the

international market,” said the one-time Cleve-
land International prez. “Every country had a
version of MTV then, because of tight radio re-
strictions. Nothing happened to the album here,
then Holland started running the videos with
subtitles. Meat Loaf was such a great perform-
er—no one had seen anything like him on film
before. All of a sudden there were reports from
our international people that the album was tak-
ing off there because of the video.”

IN ADDITION TO “HEE HAW,” we’re big
Grand Ole Opry freaks, who especially love vis-
iting backstage with Grandpa and Ramona
Jones. This time, we learned that Ramona has
nearly finished “Country Christmas Memo-
ries,” a video bio in which she relates her experi-
ences growing up in Daviess County, Ind., and
shares festive family gatherings like a Christ-
mas party attended by Earl Scruggs, John
Hartford, Mac Wiseman, the late mandolinist
Red Rector, and the Jones’ daughter and ham-
mered dulcimer player, Alisa Jones Wall.

The tape was produced and directed by Ron
Ruehl, the North Carolina-based creator of the
“Fire On The Mountain” TNN series and a “vid-
eo postcard” of the Great Smokey and Blue
Ridge mountains, which also stars the Joneses
and is sold in the national parks. He cites as an-
other highlight Ramona’s girlhood memory of
getting her first mandolin as a Christmas gift,
then playing it before her dad’s coal-mining
buddies and walking home through the snow
drifts, holding it high overhead to keep it dry.

“It captures the essence of who Ramona is,
and what she means to the preservation of old-
time musie,” says Ruehl of the tape. “It’s as
real as this country is real in terms of who we
are and where we came from.”

SPEAKING OF THE OPRY: “A Night At The
Opry”: That’s our suggested title for a home
video that someone’s gotta make. It would re-
quire a good handheld camera taken backstage
during an Opry show to shoot what goes on in
the hallways, in the dressing rooms, in the
lounge, and on and behind the stage. It would
capture the magic that happens whenever you
walk through Roy Acuff’s always open door
and hang out while his band plays a little blue-
grass breakdown or old-timey gospel in the cor-
ner. It would share the sense of wonder you get
when you bump into Minnie Pearl and all your
other favorite Opry stars in the halls and pose
for pictures and get autographs. There’s so
much to be shown there that few ever see—that
won’t be there forever.
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LOS ANGELES

UNDERDOG FILMS director
Okuwah Garrett is the eye behind
Compton’s Most Wanted’s new vid-
eo, “Growing Up In The Hood.” The
clip combines footage reeled on the
gritty, downtown streets of L.A.
with vignettes from the movie
“Boyz 'N The Hood.” The track is
included on the film's Warner Bros.
soundtrack. Belinda Ellis pro-
duced. Meanwhile, Underdog’s
Richard Cummings Jr. directed
Motown balladeer Dee Harvey in
“Leave Well Enough Alone.” Laur-
ice Bell produced the romantic vid-
eo.

Geffen rock act Junkyard recent-
ly reeled “All The Time In The
World” with Spellbound Pictures
director Tony Vanden Ende. Rob
Newman produced the clip, shot at
the Southbay Studios outside L.A.
In addition, Spellbound’s Chris
Painter directed Chrissy Steele’s
new Chrysalis video, ‘“ 'Til It
Hurts.” Jeffrey Obrow produced.

NEW YORK

cHUBB ROCK RAPS his way to
Grant’s Tomb and along West 14th
Street in his new Select video “The
Chubbster.” Kevin Bray directed
the comical, semi-autobiographical
clip, in association with Christo-
pher James and Fortunato Proco-
pio. Procopio directed photography
with David Phillps. Gina Harrell
produced in assocation with Amy
Bennick and Rosemarie Russell.
Classic Concept Productions di-

rector Lionel C. Martin lensed Biz
Markie’s latest Cold Chillin’ video,
‘““What Comes Around Goes
Around.” Ralph McDaniels and
Kim Ogletree produced. The same
crew is behind Boyz II Men’s new
Motown clip, “Motown Philly.”

OTHER CITIES

MARY CHAPIN-CARPENTER is
joined by Cajun trio Beausoleil in
her new Columbia clip, “Down At
The Twist And Shout.” Flashframe
Films director Jack Cole directed
the performance video in Washing-
ton, D.C.’s Glen Echo Ballroom. The
energetic, Mardi Gras-flavored
piece was inspired by the now-de-
funct Twist And Shout club, which
once operated out of a VFW hall.
Len Epand and Robin Beresford
produced.

DJ Jazzy Jeff & the Fresh
Prince returned to their Philadel-
phia home turf to shoot the new
Jive clip “Summertime.” New Gen-
eration Pictures director Jim
Swaffield mixed the duo’s relaxed
and funny performance with color-
ful images of summer, including
footage reeled during an actual
downhome barbecue. Joseph F.
Nardelli produced.

When Visualize director Tom
Trbovich arrived in Jacksonville,
Fla., recently to shoot “Smokestack
Lightning” for Lynyrd Skynyrd, he
found his rehearsal location deci-
mated by a monsoon. The persua-
sive director convinced a local me-
chanic to remove the cars in his ga-
rage, and shot the video there.

NEW VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 200, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

AVANTE GARDE
Mr. Goodbar

Mr. Goodbar/Eddie Boy Records
John Orloft/Winmill Entertainment’
Geri Lucas

B.W.P.

ANIMATION SOFTWARE

(Continued from preceding page)

ing. According to Gardner, this in-
cludes the whole spectrum of deliv-
ery platforms, “from virtual reality
at the top of the spectrum, all the
way down to audio CDs,” and in-
cludes CD-I, CD-ROM, LD-], and oth-
ers.

“We are looking for that far-reach-
ing nonbifocular company to recog-
nize that the future of home enter-
tainment lies in convincing the con-
sumer and the industry of the
viability of this category of entertain-
ment and be willing to take the
plunge,” says Gardner. “Once the
floodgates open, there is going to be
a need for a constant stream of soft-
ware.”

Wanted

BYTCHES/No Face-Columbia

Cheryl McCloud/Classic Concept Productions
Hype

LIONEL CARTWRIGHT
Leap Of Faith

Chasin’ The Sun/MCA

Marc Ball/Scene Three Productions
John Lloyd Miller

TONi CHILDS

1've Got To Go Now
House Of Hope/A&M

Rob Newman/Spellbound Pictures
Markus Blunder

DIAMOND SHELL

Oh What A Night

The Grand Imperial Diamond Shell/Cold Chillin'
Raiph McDanlels, Cheryl McCloud/Classic Concept
Lionel C. Martin

ED 0.G & DA BULLDOGS
Bug-A-Boo

Life Of A Kid In The Ghetto/PWL America
Sabrina Gray, Ralph McDaniels/Classic Concept
Lionel Martin

SAMANTHA FOX

(Hurt Me, Hurt Me) But The Pants Stay
On

Just One Night/Jive

Joseph Nardeill/New Generation Pictures

Jim Swatfield

KMD.

Who Me?

Mr. Hoed/Elektra

Ralph McDaniels, Kim Ogletree/Classic Concept
Lionel C. Martin

JIBRI WISE ONE

The House The Dog Built
Jibri Wise One/Ear Candy

Forum Productions

Laurie Taylor-Williams. Merce Williams

BOBBY MACKEY
Hero Daddy

Bright Lights/Lightning Records
Moore Productions

Stan Moore

MAZZY STAR

Taste Of Blood

She Hangs Brightly/Rough Trade
Patsy Hilbert/Winmill Entertainment
Patsy Hitbert

Billboard Salutes MTV onfen Years
o™ Creative Vision!
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Billooard. THE CLIP

LIST.

A SAMPLING OF PLAYLISTS AT

NATIONAL VIDEO MUSIC QUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

NUSIC TELEVISION®

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

EXCLUSIVE

ADDS

C&C Music Factory, Things That. . .
Guns N’ Roses, You Could Be Mine
Heavy D. & The Boyz, Now That. ..
Madonna, Holiday

Queensryche, Jet City Woman
R.E.M., Shiny Happy People

Skid Row, Monkey Business

Van Halen, Poundcake

*Tom Petty, Learning To Fly

Rod Stewart, The Motown Song
Bryan Adams, (Everything | Do) . ..

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ JTNN

THE NASHVILLE NETWORK.
The Heart of Country
The Nashville Network
30 Hours Weekly

2806 Opryland Dr, Nashvilie,TN
37214

ADDS

ADDS

VH-1 TO WATCH

Lenny Kravitz, It Ain't Over 'Til It's Over

ARTIST OF THE MONTH

Bonnie Raitt, Something To Talk About

DEVELOPMENT

BUZZ BIN

3rd Bass, Pop Goes The Weasel
Alice In Chains, Man In The Box
Drivin' N’ Cryin', Buiid A Fire
The KLF, 3 AM. Eternal

The La's, There She Goes

Seal, Crazy

STRESS

Cher, Love And Understanding

Marc Cohn, Walking In Memphis

Lisa Fischer, How Can [ Ease The Pain
Glenn Frey, Part Of Me, Part Of You
Kenny G, Theme From Dying Young
Amy Grant, Every Heartbeat

Aaron Neville, Everybody Plays. . .
David A. Stewart, Lily Was Here
Wilson Phillips, The Dream Is Still Alive
Stevie Wonder, Gotta Have You

Riff, Are You Serious

Shirley Murdock, In Your Eyes

3rd Bass, Pop Goes The Weasel
Keith Washington, Are You Stifl In. ..
Faze, That's What I'm Here For
Natalie Cole, Unforgettable

Vesta, Special

B Angie B, So Much Love

McBride And The Ride, Same OId Star
Janie Fricke, You Never. ..
Mason Dixon, Ride Of A Lifetime

HEAVY

EXCLUSIVE

Stevie Wonder, Gotta Have You
Pretty In Pink, All About You, All. ..

HEAVY

Alice Cooper, Hey Stoopid

Lenny Kravitz, It Ain't Over Till ft's Over
Nelison, Only Time Will Tell

Steelheart, I'll Never Let You Go
Trixter, Surrender

Warrant, Blind Faith

Crystal Waters, Gypsy Woman

Yo-Yo, You Can't Play With My Yo-Yo

HEAVY

Paula Abdul, Rush Rush

Natalie Cole, Unforgettable

Gloria Estefan, Can't Forget You
Extreme, More Than Words

Michael W. Smith, Place In This World
UB40, Here | Am (Come And Take Me)
Luther Vandross, Power Of Love

LIGHT

HEAVY

Paula Abdul, Rush Rush

Bryan Adams, (Everything | Do)
*Boys Il Men, Motownphilly

Color Me Badd, | Wanna Sex You Up
DJ Jazzy Jeff, Summertime

EMF, Unbelievabie

Extreme, More Than Words

Jesus Jones, Right Here, Right Now
Poison, Life Goes On

Salt-N-Pepa, Do You Really Want Me
Scorpions, Wind Of Change

UB40, Here | Am (Come And Take Me)

Roxette, Fading Like A Flower
Richard Thompson, | Feel So Good

ACTIVE

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Marc Cohn, Walking In Memphis
Crowded House, Chocolate Cake
De La Soul, Ring Ring Ring
Divinyts, Make Out Alright
Firehouse, Love Of A Lifetime
Fishbone, Everyday Sunshine
Ice T, 0.G. Original Gangster
Jesse Jaymes, Shake It

Tara Kemp, Piece Of My Heart
Michael McDermott, A Walll. ..
Ric Ocasek, Rockaway

*Sinead 0'Connor, My Special Child
Roxette, Fading Like A Flower
*Rythm Syndicate, P.A.S.S..LON.
Stereo MC's, Elevate My Mind
Thunder, Dirty Love

ADDS

Luther Vandross, Power Of Love
Whitney Houston, Miracle

En Vogue, Don't Go

Lisa Fischer, How Can | Ease The Pain
The 0'Jays, Emotionally Yours
Ralph Tresvant, Do What | Gotta Do
Guy, Do Me Right

Damian Dame, Exclusivity

Mariah Carey, | Don't Wanna Cry
Boys 1l Men, Motownphilly

LeVert, Baby I'm Ready

Color Me Badd, | Wanna Sex You Up
Freddie Jackson, Main Course

Will Downing, | Try

Yo-Yo, You Can't Play With My Yo-Yo
Rude Boys, Heaven

Gene Rice, You're Gonna Get Served
Hi-Five, Can't Wait Another Minute
De La Soul, Ring Ring Ring
Alexander O'Neal, What Is This. . .
Sheila E, Dropping Like Flies
Sounds Of Blackness, Optimistic
Miles Jaye, Sensuous

Another Bad Creation, Playground
Jon Lucien, Sweet Control

Small Change, Why

Kool Moe Dee, Rise And Shine
Special Generation, One Night Lover

Lorrie Morgan, We Both Walk
Highway 101, Bing Bang Boom
McBride & The Ride, Can . ..

Rob Crosby, She's A Natural

Randy Travis, Point Of Light

Alan Jackson, Don't Rock The Jukebox
Billy Dean, Somewhere In My. .

Ricky Van Shelton, | Am A Simple Man
Hank Williams, Jr., if It Will, it will

Hal Ketchum, Smalitown. . .

Trisha Yearwood, She's In Love. . .
Davis Daniel, Picture Me

Charlie Daniels, Hopelessly Yours
Travis Tritt, Here's A Quarter

Dolly Parton, Silver And Gold

MEDIUM

Wild Rose, Straight And Narrow

JJ White, The Crush

Tanya Tucker, Down To My. ..

Marty Brown, Every Now And Then
Brooks & Dunn , Brand New Man
Exile, Even Now

Collin Raye, All | Can Be

Vince Gill, Liza Jane

Mary-Chapin Carpenter, Down At. ..
Holly Dunn, Maybe | Mean Yes
Jennings/Nelson, If | Can Find. . .
Earl Thomas Conley, Shadow. . .
Mark Chesnutt, Your Love Is A Miracle
Robin Lee, Nothin’ But You

Lionel Cartwright, Leap Of Faith
Alison Krauss, Steel Rails

The Marcy Brothers, She Can

Eddie London, If We Can't Do It Right
Aaron Tippin, She Made A Memory. . .
Nitty Gritty Dirt Band, Mr. Bojangles

IMPACT CLIPS

White Trash, Apple Pie

Sting, Why Should | Cry For You?
Trinere, Games

Vanilla Ice, Roilin’ In My 5.0

Young Black Teenagers , Loud. .

Al B. Sure!, Had Enuf?

BeBe & CeCe Winans, Addictive Love
The Escape Club, I'll Be There
George Thorogood, Hello Littie Girl
Grand Daddy |.U., Sugar Free
James Brown, Papa’s Got A Brand.
Joe Walsh, Ordinary Average Guy
Main Source, Just Hangin' Out
Material Issue, Diane

Phil Perry, Amazing Love

Ready For The World, Straight. . .
The Rembrandts, Someone

Rick Astley, Move Right Out
Roxette, Fading Like A Flower

Tom Petty, Learning To Fly

Boyz Il Men, Motownphilly

Skid Row, Monkey Business

Guns N’ Roses, You Could Be Mine
Heavy D., Now That We Found. . .

* DENOTES ADDS

THE

Al
NEW

bUIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

w
-4

Siouxsie/Banshees, Kiss Them. .,
Slick Rick, | Shouidn't Have Done It
Sounds Of Blackness, Optimistic
Special Generation, One Night Lover
Styx, Love At First Sight

Tara Kemp, Piece Of My Heart
Tattoo Rodeo, Been Your Fool
Vinnie James, Black Money

Willie Niie, Heaven Help The Lonely

COUNTRY MVUSIC THLIVISION.

Continuous programming
704 18th Ave South, Nashvilie,TN
37203

videos rasy

VideoSyncrasy

1 hour weekly
Virginia Beach,VA 23463

CURRENT

ADDS

Martin Deiray, Liilie's White Lies
McBride And The Ride, Same Oid Star
Ronnie Milsap, Since | Don’t Have You
Steve Cooper, It's Always Something

Extreme, More Than Words

Wilson Phillips, The Dream is Still Alive
Joe Waish, Ordinary Average Guy
Michael Bolton, Love Is A. ..

Natalie Cole, Unforgettable

Bryan Adams, (Everything 1 Do) . .
Amy Grant, Every Heartbeat

Elvis Costello, The Other. . .

Michael W. Smith, Place In This World
Boys Il Men, Motownphilly

Whitney Houston, Miracle

The Escape Club, I'll Be There

HEAVY

AMERICA'S NO. 1 VIDEQ

DJ Jazzy Jeff, Summertime

PEQPLE-POWERED HEAVIES

CURRENT

Bryan Adams, (Everything 1 Do) . ..
Nikki D, Hang On Kid

Moody Blues, Say It With Love
Baton Rouge, The Price Of Love
Amy Grant, Every Heartbeat
Foreigner, Down & Dirty

Bonnie Raitt, Something To Talk About
White Trash, Apple Pie

Heavy D., Now That We've Found.
Elvis Costello, The Other. . .

The Tami Show, The Truth
Cinderella, The More Things Change
The Rembrandts, Someone

Seal, Crazy

The La's, There She Goes

Pretty In Pink, All About You, All. ..
Harry Connick, Jr., Recipe Of Love
Alice Cooper, Hey Stoopid

Natalie Cole, Unforgettable

Aaron Neville, Everybody Plays. . .
Crowded House, Chocolate Cake
Bulletboys, Hang On St. Christopher

Another Bad Creation, Playground
Boys 11 Men, Motownphilly

Color Me Badd, | Wanna Sex You Up
DJ Quick, Tonite

Dogs, Do The Nasty Dance

Hi-C, I'm Not Your Puppet

Hi-Five, Can't Wait Another Minute
Madonna, Like A Virgin (Truth Or Dare)
Ralph Tresvant, Do What | Gotta Do
Yo-Yo, You Can't Play With My Yo-Yo

v
s

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Natalie Cole, Unforgettabie

Crystal Waters, Gypsy Woman
Vesta, Special

Stevie Wonder, Gotta Have You
Stevie Wonder, Part-time/Overjoyed
Rythm Syndicate, PAS.S1.O.N.

Aaron Tippin, She Made A Memory. ..
Alan Jackson, Don't Rock The Jukebox
Alison Krauss, Steel Rails

Billy Dean, Somewhere In My. ..
Brooks & Dunn , Brand New Man
Charlie Daniels, Honky Tonk Life
Collin Raye, All | Can Be

Davis Daniel, Picture Me

Diamond Rio, Meet In The Middle
Dolly Parton, Silver And Gold
Dwight Yoakam, You're The One
Earl Thomas Conley, Shadow. . .
Exile, Even Now

Glen Campbell, Livin’ In A House. . .
Hal Ketchum, Smalitown. . .

Hank Williams, Jr., If [t Will, It Will
Highway 101, Bing Bang Boorn
Holly Dunn, Maybe | Mean Yes

JJ White, The Crush

Joe Diffie, If The Devil Danced
Charlie Daniels, Hopelessly Yours
Lionel Cartwright, Leap Of Faith
Lorrie Morgan, We Both Walk

Mark 0'Connor & Friends, Restless
Marty Brown. Every Now And Then
Mary-Chapin Carpenter, Down At. ..
McBride & The Ride, Canii. ..

Mel McDaniel, My Ex Life

Mid South, Tabernacle

Nitty Gritty Dirt Band, Mr. Bojangles
Randy Travis, Point Of Light

Ricky Van Shelton, | Am A Simple Man
Robin Lee, Nothin' But You

Rob Crosby, She’s A Natural

Tanya Tucker, Down To My. . .

The Marcy Brothers, She Can
Normal Town Flyers, Rockin’. ..
Travis Tritt, Here's A Quarter
Trisha Yearwood, She's In Love. . .
Vince Gill, Liza Jane
Jennings/Nelson, If | Can Find. . .
Wild Jimbos, Let's Talk. . .

7 hours weekly
1722 Gower Street, Los Angeles,CA
90028

Jayy
BLUE

NOTES

by Jeff Levenson

THERE’S NO GRASS blanket-
ing the field at Mansur Stadium
in Aruba, the ballpark where lo-
cal heroes the Marlboros play.
Grass doesn’t grow, infield or
out.

There’s plenty of dirt, howev-
er. Not the pulverized surface
clay that big-time ball parks
spread over their base paths.
Aruban dirt is sunbaked and
dusty. Pebbles, too.

The stadium’s grandstands are
modest plywood and link-fence
constructions situated between
home and first, and home and
third. The park’s dimensions are
all right: 326 down the lines, 387
to center—big enough to hold a
music stage in the Texas League
hollows behind second, fronted
by rows of folding chairs that
cover a would-be diamond. Those
chairs bring the stadium’s seat-
ing capacity to just under 7,000.

Once a year, for two weekends,
the Aruba Jazz & Latin Music
Festival plays its home schedule
there.

The fest is a government-spon-
sored affair, scheduled in June to
counter the economic downturns
known to all tourist-friendly Ca-
ribbean islands at the start of the
summer. It also serves to rein-
force Aruba’s image as a sexy re-
treat.

Aruba can use the help. The
water is blue, the sands white,
the winds balmy. No problem
there. But grass doesn’t grow
much. (Just look at Mansur.) The
island is not a verdant paradise.
It is located 12 degrees north of
the equator and its exposure to
incessant trade winds have left it
dry and crackly. In fact, Aruba is
more desert than oasis. But you
can find palm trees in the land-
scaping of the beachfront hotels.
Nice tropical touch.

The Aruba tourist authorities
have turned to jazz. That’s not all
they’ve turned to—revitalizing
an island’s flagging fortunes in-
volves a multipoint program. But

jazz is one of the points. Welcome
the Aruba Jazz & Latin Music
Festival. Actually, happy birth-
day. The fest just turned four
years old. It's still growing.

The authorities have the pro-
gram down pat: Latin music, the
native culture, is the esteem-
booster, the celebration of self;
jazz, the imported culture, at-
tracts tourists. This year’s paid
attendance was estimated at
20,000, comprised of 20% locals
and 80% internationals. More
than $2 million got pumped into

Annual Jazz & Latin
fest brings an oasis
of talent to Aruba

the local economy. Foreign cur-
rency keeps the palm trees palm-
ing.

The music was breezy and sul-
try and passionate and escapist.
Perfect. Nester Torres was
there. So was Carlos Santana
(the closest thing this generation
has to Trane—another column).
So were Celia Cruz, Nancy Wil-
son, the Fania All-Stars, Herbie
Hancock, Stanley Turrentine,
Wayne Shorter, Joe Williams,
and a few others I might have re-
membered if not for that last
Mango Sun Runner, with its col-
ored umbrella and chunks of ac-
tual cocomangapple dangling off
the side of the glass.

The lineup is the stuff of a ma-
jor-league event. Or, at least, a
major-league event in training.
The island has the artists, the
media attention, the oil-me-up-
cool-me-down appeal of a fantasy
retreat (oh, those waterfalls at
poolside!). The Aruba Jazz & Lat-
in Music Festival is headed to the
bigs. You’ll have to hurry if you
want to see Mansur. Charming
ballpark, but it might not make
the cut next year.

ADDS

Bryan Adams, (Everything | Do) .
Firehose, Waiking The Cow

White Trash, Apple Pie

Firehouse, Love Of A Lifetime

Kelly Deco, No Reality

The Triplets, Sunrise

Wilson Phillips, The Dream (s Still Alive
Electric Light Orchestra, Honest Men
808 State, Ooops

Lenny Kravitz, It Ain't Over 'Til It's Over

HEAVY

Lisa Fischer, How Can | Ease The Pain
Michael W. Smith, Ptace In This World

MEDIUM

Amy Grant, Every Heartbeat
The KLF, 3 A.M. Eternal
Fishbone, Everyday Sunshine
Marc Cohn, Walking In Memphis
DJ Jazzy Jeff, Summertime
Ziggy Marley, Kozmik
Electronic, Get The Message
Stress, Flowers In The Rain

Kik Tracee, Don't Need Rules
Steelheart, I'll Never Let You Go
Crystal Waters, Gypsy Woman
Boys Il Men, Motownphilly
Stereo MC'’s, Elevate My Mind

7 i

CMP RECORDS

155 W 72nd St. - Suite 704 - NY, NY 10023 - 212-769-9362

Distributed by

Action = Precision « Rounder « Wayside « Landmark

[Midwest « Mid Atlantic = South East)
North Country « in Canada by May Audio

NAIRD

new FroM GVIP

RECORUDS
SONNY SHARROCK

NICKY SKOPELITIS

FAITH MOVES
Legendary guitarist SONNY
SHARROCK is joined by

NICKY SKOPELITIS on this
adventurous collection of melodic
and contemplative compositions
and duo improvisations.

Produced by Bill Laswell and
Nicky Skopelitis. [CMP CD/CS 52]

LONELY UNIVERSE
A blend of Jazz Fusion, Art Rock
and New Music. The Toronto-based
duo of trumpeter Michael White
and drummer Michel Lambert is
joined by bassist Mick Karn (of the
group Japan) and innovative
quitarist David Torn. [CMP CD 41]

56

wwWwW americanradiohistorv com

BILLBOARD JULY 6, 1991



www.americanradiohistory.com

1 Latin

by John Lannert

66
!T’S A PERFECT partnership,” says Helio Costa
Manso, GM/director of Globo Records, referring to
the television/distribution pact that Globo and Sony
Discos signed June 16. “Globo is the best in television
marketing and Sony is the best in the record indus-

The three-year accord calls for Sony to distribute
some 30 compilation discs, which will be marketed
through Globo’s TV promotional campaigns in the
U.S. and Puerto Rico. Approximately half of the com-
pilation titles will come from Sony, with the balance
originating from other labels.

“We have never given them product before and now
they’ll have access to the deepest Latin catalog in the
business,” asserts Sony Discos president Frank
Welzer.

Saying that disc compilations continue to be “a
growing segment” of the Hispanic music industry,
Welzer adds, ‘“We’ve had real good success with TV
advertising, not only of compilations, but of individual
new releases.”

A greatest-hits package by Celia Cruz has just been
released under the Sony/Globo deal. Later this month,
two compilation records from the Latin awards pro-
gram “Premio Lo Nuestro A La Musica Latina” will
be released.

Though its agreement with Sony is compilation-
based, Globo—a U.S. subsidiary of Rede Globo, the
giant Brazilian communications conglomerate—will
supply several new discs from prominent Brazilian
artists who will record their Portuguese-language hits
in Spanish. In 1989, Brazilian TV star Xuxa—Globo’s
only stateside Brazilian artist—released a kiddie-pop

Billboard.

FOR WEEK ENDING JULY 6, 1991

v.s:
nott

C
sp®

H l . T k
s |8 e Compiéed from national Latin
ol | HE | 2o | 45| ARTIST radio airplay reports. TITLE
disc that subsequently made her a household name Iy %’*; ig 5| e
with Hispanic youngsters in the U.S. Her second disc,
“Xuxa 2,” which came out in May, was a top 10 entry * & NO.1 & »
i ’ i © TODO TODO
J une ’15 on Billboard’s Top Latin Albums chart. M| 1 1 | 7 | DAMELAROMO , TODO TODO
It’s important to note that Globo has already e L0S BUKSS i
proved that it scarcely came to the United States only 2 [ 2 | 2| 1| Fonovisa
to make compilations,” says Costa Manso. ‘“Xuxa has @ 3 5 ¢ | RICARDO MONTANER & DEJAME LLORAR
already proved that, and now we’re going to prove it ANHODVER,
with other artists.” @[ 7 [ 12| « | BANDABLANCA FIESTA
M . y . 5 | 4 | 4 | 11 | LUISMGUEL AMANTE DEL AMOR
ISCELLANEA: Gifted singer/stand-up comic Car- WEA LATINA
los Alfredo, whose “El Show De Carlos Alfredo” was @) 9| 9| 6 | BRAULIO @ NAVEGARENTI
. . 7 | 6 8 | 12 | MUARES NO HACE FALTA
GIObO, Sony Dlscos SIQn 8 5 3 | 21 | EMMANUEL © NO HE PODIDO VERTE
3-year distribution deal 9 | 10| 7 | 11 | MYRIAMHERNANDEZ HERIDA
. 0| 8 | 6| g | VICENTEFERNANDEZ QUE SEPAN TODOS
recently canceled by Spanish-language network Tele- SONY
mundo, turned in a superb two-hour show June 13 at 11| 13| 14 ] 7 | WILKINS @ SERENO
Miami Beach’s Club Tropigala. Blending his pleasant
- 2 ROCIO DURCAL A QUE ME QUEDO CONTIGO
pop/tropical songs—some of which were taken from 12 )11 | 11| 7 | Rola Q Q
his just-released disc, “Siempre TV”’—with witty com- Bl gﬁ)ﬁg&ﬁmm CON TU AMOR
ic sketches, Alfredo topped off his wee-hours set with -
a string of hilarious impersonations of well-known 14 [ 16 | 16 | 10 IJ.E&BV‘QJ““"“ BAND LAS HIJAS DE DON SIMON
Hispanic singers such as Dyango and Raphael . . . For 15 | 19| 18 | 11 | JUANLUIS GUERRAY LA 440 BACHATA ROSA
the second consecutive year, the New Music Seminar, == KAREN
in conjunction with the Society of Spanish Authors 16 | 15 | 10 | 18 | EDNITANAZARIO L0 QUE SON LAS COSAS
and Publishers (SGAE), will present “Spain, Live Mu- — =
. Seab ROBERTO CARLOS MUJER
sic Bravo!” July 13 at the Palladium in New York. The 17 | 17 | 17| 7 | GiscOSINTERNATIONAL/SONY
Spanish-music showease features “Premio Lo Nues- * % % POWER PICK # % &
tro” winner Azucar Moreno, Heroes del Silenco, 23 | 33 | 3 | SERGIODALMA @ BAILAR PEGADO
Jaled, and Seguridad Social . . . Myriam Hernandez, e ANA GABRIEL DESTING
Capitol-EMI Latin’s superstar chanteuse, signed with 19 ] 18 | 19 | 21 | gony
WEA Latina last week ... Mariachi de Tacalitlan, 21 | 29 | 4 | Xuxa CHINDOLELE
Mariachi Los Galleros, and Mariachi Sol de Mexico °L°;° s
are set to headline the first Las Vegas International 2|2 | 2| s | SLORATREV @ PELO SUELT
Mariachi Festival, slated for Sept. 14 at the Thomas & 2 | 22| 2| 5 | LOSYONICS POR QUE VOLVI CONTIGO
Mack Center. FONOVISA
23| 25 | 26 | 3 | FRANCODEVITA YA LO HE VIVIDO
29 | 3 | 3 | LOSCAMINANTES AMOR QUERIDO
s | w | s | o | doSEruERoDRCYE ESTA ez
% |2 | 2| 5 | ELGRANCOMBO LA CURANDERA
27| 27| 21| s | RAULDIBLASIO # BARROCO
2| 24 | 23 | 14 | MARISELA A PARTIR DE HOY
% & ¥ HOT SHOT DEBUT* * &
@ NEWp 1 zolqul TODO Mi CORAZON
30 | 28 I 31 | 4 | RUBENBLADES CAMALEON
BD| NEWp | 1 | LASOMBRA EL SANCHO
22 | 3 [ 3 | 3 | EDNITANAZARIO DESPUES DE TANTO
3| 33| 25 | 15 | DYANGOYMIJARES PARA QUE NO ME OLVIDES
34 35 37 5 rEggER S| ESTO NO ES AMOR
@ NEW)D 1 %5;90355,? LEON DETALLES
% |31 |30 | g | WARA DE NUEVO ESTOY TEMBLANDO
7 | 20| 28| 6 | JERRNER R wson BIVE
NEWD | 1 | MARIACONCHITA ALONSO AELLO QUIERO
¥ | 32| 27| 5 | ALEJANDRAGUZMAN @ REINA DE CORAZONES
_ GUILLERMO FERNANDEZ ENSENAME
W | ¥ 2l |

Exclusive artists of Cdrdenas/Fernéindez & Associates:
Alejandra Guzman ¢ Pandora * Francisco Xavier ¢ Laura Flores * Mirianne

O Records with the greatest airplay gains this week. ® Video clip availability. Chart is compiled weekly,
but appears in the magazine bi-weekly. © 1991, Billboard/BPI Communications, Inc.

FUERRE.
LRTINA.

LATIN MUSIC DISTRIBUTOR

7626 MIRAMAR ROAD ¢ SUITE 3600 * SAN DIEGO * CALIFORNIA 92126

— Best Prices Guaranteed

i e Personalized Service

@‘, * All Merchandise Bar-Coded
L;g * We Accept All Major Credit Cards

» Great Sefection of Major

| Y
Brands: ‘ ‘

CBS, RCA,Capitol Latino, —
Wea, Fonovisa, Fania, v
Sonotone and many more

PHONE (619) 695-8863
FAX : (619) 695-3768
TOLL FREE : 1-800-74-LATIN
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Top Jazz Albums. =\ 47 Billboard.

o [}
x |3 Compiled from a national sample of retail store O GO _T Cm lAlb Cb ﬂ
w 2 (o
‘i‘ Q o and one-stop sales reports. D MIN 0 SZCd um a
2 | = |UZ| ARTIST TITLE <
= |~ |30( LABEL & NUMBER/DISTRIBUTING LABEL B h b
o T AR S| inconcert | Over 7 Monihs on the Top
@ 2 | 11 | DIANNE REEVES 8LUE NOTE 90264°%/CAPITOL | REMEMBER 8 E
ST o] s MEHTA | 200 Pop Album Chart
COLUMBIA 47346 STANDARD TIME VOL. 2 INTIMACY CALLING 0 u7n k d
3 4 | 9 | THE HARPER BROTHERS  VERVE 847 956°/POLYGRAM ARTISTRY h]
(]
(&) |NEWD | NATALIE COLE  eextra 61049 UNFORGETTABLE ~ pr 5 I/Ide0 Sales Cb ﬂ”
5 | 3|11 | CARMEN MCRAE NOvUS 3110*/RCA SARAH-DEDICATED TO YOU H o
4 . ’ ]
| 5] 3 | sran cerz swwecr s o o Best Se][mg Music Video
7 15|21 | SHIRLEY HORN  VERVE 847 482/POLYGRAM YOU WON'T FORGET ME i 6 3
8 6 | 11 | KEITH JARRETT  €c™m 847 135*/POLYGRAM TRIBUTE (lssue /]/9 ‘)
9 | 7 |11 | ROY HARGROVE nOVUS 3113%/RCA PUBLIC EYE
13| 7 | MARLON JORDAN QUINTET coLumsia 46930° LEARSON'S RETURN
11 | 11 | 49 | HARRY CONNICK, JR. A  COLUMBIA 46146 WE ARE IN LOVE
12 | 8 | 13 | JOEY DEFRANCESCO  coLumBia 47063* PART It
13 | 9 | 23 | MARCUS ROBERTS  nowus 3109/rca ALONE WITH THREE GIANTS
18 11019 | FRANK MORGAN  ANTILLES 848 213/ISLAND A LOVESOME THING
15 | 14| 9 | COURTNEY PINE
ANTILLES 848 244°*/ISLAND WITHIN THE REALMS OF OUR DREAMS
17| 5 | JAMES MOODY novus 3111+/RcA HONEY
17 [ 18| 9 | RICKY FORD CANDID 79053¢/0A EBONY RHAPSODY
18 | 19| 7 | EDDIE DANIELS GRP 9635* ... THIS IS NOW
20 | 3 | ELLIS MARSALIS TRIO  eLue NOTE 96107° ELLIS MARSALIS TRIO
(20)| 21 | 8 | GONZALO RUBALCABA
BLUE NOTE 95478*/CAPITOL DISCOVERY: LIVE AT MONTREUX
21 [ 16| 9 | DIZZY GILLESPIE
ENJA 79658¢/MESA-BLUEMOON LIVE AT THE ROYAL FESTIVAL HALL
22 | 23| 3 | VARIOUS ARTISTS  veRve 847 202¢ THE COLE PORTER SONGBOOK
@ NEW) | JOE LOVANO  BLUE NOTE 96108°/CAPITOL LANDMARKS
NEWD | CHRISTOPHER HOLLYDAY novus 311g*/Rca  THE NATURAL MOMENT
25 |12 [ 13 | JOHN SCOFIELD  BLUE NOTE 95479%/CAPITOL MEANT TO BE
TOP CONTEMPORARY JAZZ ALBUMS..
& NO.1 & % 3 week at No. 1 %
1 | 9 | THE CRUSADERS  cre 9638 HEALING THE WOUNDS PolyGram Video

IN CONCERT

1
3 | 9 | JOHN LUCIEN MERCURY 848 532 LISTEN LOVE
C? 5 | 7 | TUCK & PATTI  WINDHAM HILL JAZZ 0130° DREAM #] T MS . l § BATTLE NORMAN <
4 | 4|17 YELLOWJACKETS GRP9630° GREENHOUSE - Op C SZCﬂ 8 2 I.EVINE ‘
5 | 2 |13 | EARL KLUGH  WARNER BROS. 26293 MIDNIGHT IN SAN JUAN C Alb g F"
@ 10 | 3 | SPYRO GYRA Gre 9642° COLLECTION r Ossover um a r
7 | 6 | 17 | GEORGE HOWARD _cnp 9629 LOVE AND UNDERSTANDING ] m
11| 3 | JEAN LUC PONTY epc 473780 TCHOKOLA N Av ‘klbk Vm o
9 | 7 [21| DIANE SCHUUR cre 9628 PURE SCHUUR Ow ﬂz On 0 s
20 } 3 | LEE RITENOUR Gre 9645* COLLECTION I
@ 12 | 13 | KILAUEA  BRAINCHILD 9105° ANTIGUA BLUE
_12— _8 35 | JOE SAMPLE  wARNER BROS. 26138 ASHES TO ASHES ALSO AWLAB L E 4
(13){ 24| 3 | GARY BURTON e 9a3e cooL NiGHTS | | | ==
14 [ 14} 7 | SPECIAL EFX Gre 9640° PEACE OF THE WORLD
15 | 9 | 25| DAVE KOZ capiToL 91643¢ DAVE KOZ ﬁ
16 | 13 | 13 | ARTURO SANDOVAL  GRP 9634° FLIGHT TO FREEDOM Clﬁl(ll)\lRVIOE‘l\?l/\llATZ) BE RNSTEIN
17 |15 | 11 | KENNY BLAKE  eaos up 3011 INTERIOR DESIGN Mozart - Schubert < ‘ IN BE RL'N
18 | 17 | 11 | KEVYN LETTAU  nova 9135* KEVYN LETTAU § Liszt - Chopin % § BEETHOVEN + SYMPHONY NG.9
21 | 5 | RONNIE LAWS  ata 75753%/5AX IDENTITY § o B | rQn Ode To ‘}Freedom
(20)|NEWD | DON GRUSIN _ Gre s6aar ZEPHYR g PAVAROTTI 2
I AND LEVINE 2
@ 2 l 5 | PAT COIL  SHEFFIELD LAB 031° STEPS g g: IN RECITAL r\r}
@ RE-ENTRY| gg&mﬂﬂ&g&gRSON & GARY WILLIS TRIBAL TECH N :{* ;"
(23)|NEWD | TOM SCOTT e 9646* KEEP THIS LOVE ALIVE m -
NEWD | VARIOUS ARTISTS  grP 9641° GARFIELD; “AM [ COOL OR WHAT?"—
@ NEWD | JIM BEARD  C11847926%/POLYGRAM SONG OF THE SUN

(O Albums with the greatest sales gains this week. & Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of ¥ million units with each
additional million indicated by a numeral following the symbol. Alt albums availabie on cassette and CD.
*Asterisk Indicates vinyl unavailable. © 1991, Billboard/BPt Communications, Inc.
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Glassical Albums.

| Classical

KEEPING
SCORE

by Is Horowitz

SIGNING SPLURGE: BMG Classics has expanded its
artist roster with five exclusive signings, among them
pianist Gerhard Oppitz, whose first disc for RCA Victor
Red Seal, including Schumann’s “Fantasia, Op.17” and
“Kinderscenen,” is due for release in November. It will
kick off a projected complete Schumann cycle.

Oppitz, who has recorded for such labels as Deutsche
Grammophon and Chandos, in addition to BMG’s Euro-
disc, will record a Liszt recital in July. Later projects in-
clude the two Brahms concertos, to be performed with
the Bavarian Radio Symphony under Sir Colin Davis.

Kyoko Takezawa, a past winner of the International
Violin Competition of Indianapolis, bows on Red Seal in
January with two albums. One features Bartok’s Solo
Violin Sonata and works by Dvorak and Brahms. The
other pairs the Tchaikovsky and Prokofiev (No.2) Violin
Concertos with the Moscow Radio Symphony conducted
by Vladimir Fedoseyev. Both discs have already been
released in Japan, where Takezawa has toured recently.

Violinist Anne Akiko Meyers cuts her first disc for
the label in August, a coupling of Lalo’s “Symphonie
espagnole” and Bruch’s “Scottish Fantasy.” Jesus Lo-
pez-Cobos conducts the Royal Philharmonic.

Another BMG signing pacts the Vogler Quartet. to be
heard early on in Verdi’s A Minor String Quartet and
Berg’s “Lyric Suite.” The German ensemble’s next for
the company will include works by Beethoven and Bar-

The fifth artist in this batch of BMG signings is
French trumpet virtuoso Guy Touvron, whose debut al-
bum, scheduled for November release, is a package of
concertos by Haydn (Joseph and Michael), Neruda, and
Hummel. A later set will offer works by Johann Molter.

DOUBLE PLAY: Two soundtrack packages on two dif-
ferent labels will accompany the Warner Bros. movie
“Meeting Venus” to market this fall. The film, so far
scheduled for October release, is based on events sur-
rounding the staging of Wagner’s “Tannhauser.”

Glenn Close stars as a prima donna, but the singing
voice is that of Kiri Te Kanawa. The operatic excerpts
of the soundtrack will be issued by Teldec, while newly
composed music for the film will be released by Warner
Bros. Records.

Also on the operatic front, Teldec has a recording of
Bernd-Alois Zimmermann'’s avant-garde “Die Soldaten”
timed for release in October, when the work will be
mounted by the New York City Opera. The label’s per-

BMG Classics rolls out the
Red Seal for Oppitz, Takezawa

formance is by the forces of the Stuttgart Opera con-
ducted by Bernhard Kontarsky.

PASSING NOTES: Kultur has acquired home video
rights to the “Bell Telephone Hour” collection of televi-
sion performances. The series dates back to the late ’50s
and early "60s. First cassette to be released is a 45min-
ute program starring Birgit Nilsson. Kultur’s Brad
Carty says it’s planned to reprogram many of the origi-
nal titles into “theme programs.”

The Bell Telephone series was formerly marketed by
Video Artists International. VAI chief Ernie Gilbert
says his company had released four titles for which it
has sell-off rights until the end of the year.

Not only does the Royal Opera House series of Tchai-
kovsky ballets, distributed through Conifer/Allegro,
have highlights of albums of its complete “Swan Lake,”
“Sleeping Beauty,” and “Nutcracker” recordings, it also
has compilation sets that are, in effect, highlights of
highlights. In all, there 17 line items stretching sales
mileage of the original recordings, says Conifer’s Brian
Hopkins.
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p-I- o | = | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & #
1 1141 IN CONCERT A LONDON 430 433-2¢ 39 weeks at No. 1
CARRERAS, DOMINGO. PAVAROTTI (MEHTA)
2 417 LIVE AT CARNEGIE HALL  SONY CLASSICAL SK 46742*
MIDORI
3 | 2 | 21 | PVAZZOLLA: FIVE TANGO SENSATIONS  NONESUCH 79254°
KRONOS QUARTET
4 3 | g1 | HOROWITZ: THE LAST RECORDING  SONY CLASSICAL SK-45818+
VLADIMIR HOROWITZ
5 615 RUSSIAN ROMANCES  pHiLIPS 432 119-2¢
DMITRI HYOROSTOVSKY
6 5111 BRAHMS: CONCERTO IN D anGEL cDC-54187+
KENNEDY, LONDON PHILHARMONIC (TENNSTEDT)
7 7 |81 BLACK ANGELS  nNONESUCH 79242-2°
KRONOS QUARTET
8 97 PROKOFIEV: PETER AND THE WOLF  0G 429 396-2*
STING, CLAUDIO ABBADO
9 | gl|17|THE ALDEBURGH RECITAL  SONY CLASSICAL SK 46437°
MURRAY PERAHIA
10 |15 5 CORIGLIANO: SYMPHONY NO. 1  ERATO 45601-2-2K*
CHICAGO SYMPHONY {BARENBOIM)
11 1171 3 BARBER: SYMPHONY NO. 1  Rrca 60732-2.RC*
I SAINT LOUIS SYMPHONY (SLATKIN)
12 ({11! s BRAHMS: A GERMAN REQUIEM  puiLips 432 140-2¢
MARGIONO, GILFRY (GARDINER)
13 |10 25 ITZHAK PERLMAN: LIVE IN RUSSIA  ANGEL coc-54108*
) ITZHAK PERLMAN
14 |13 3 DIAMOND: SYMPHONY NO. 3/KADDISH  0eLos O 3103¢
STARKER SEATTLE SYMPHONY (SCHWARZ)
15 |14l g AMERICAN ELEGIES  NONESUCH 79249.2¢
JOHN ADAMS, DAWN UPSHAW
16 (20! 3 GLENN GOULD CONDUCTS WAGNER  SONY CLASSICAL SK 46279°
GLENN GOULD
17 |13 67 BEETHOVEN: SYMPHONY NO. 9 G 429861
LEONARD BERNSTEIN
18 | 15| 37 BRAHMS: THE 3 VIOLIN SONATAS  SONY CLASSICAL SK 45819*
ITZHAK PERLMAN/DANIEL BARENBOIM
19 [ 2] 5 GESUALDO: TENEBRAE  ECMm 422 843 867-2*
HILLIARD ENSEMBLE
20 | 12|55 RACHMANINOFF: VESPERS  TELARC CD-80172°
ROBERT SHAW FESTIVAL SINGERS
21 |21 5 DEBUSSY: PELLEAS ET MELISANDE  LONDON 430 502.2¢
HENRY, ALLIOT-LUGAZ, MONTREAL SYMPHONY (DUTOIT)
22 1911 ROSSINI: OVERTURES  ANGEL CDC-54091*
LONDON CLASSICAL PLAYERS (NORRINGTON)
23 |Re-ENTRy| 'VES: SYMPHONIES 1 & 4 SONY CLASSICAL Sk 44939°
CHICAGO SYMPHONY & CHORUS (TILSON THOMAS)
24 |Re-eNTRy| BACH: VIOLIN CONCERTOS  rca60718-2-Re*
ZUKERMAN, ENGLISH CHAMBER ORCHESTRA
25 |24 | 36 VIVALDI: THE FOUR SEASONS  ANGEL CDC-49557+
NIGEL KENNEDY/ENGLISH CHAMBER ORCHESTRA
TOP CROSSOVER ALBUWS..
I * & NO.1 * %
1 1115 SPIRITUALS IN CONCERT  0G 429 750-2* 13 weeks at No. 1
BATTLE, NORMAN (LEVINE)
2 713 I LOVE A PARADE  SONY CLASSICAL SK 46747*
BOSTON POPS (WILLIAMS)
3 219 POPS PLAY PUCCINI  TELARC CD-80260°
CINCINNATI POPS (KUNZEL)
4 s 115 THE AMERICAN ALBUM  Rrca 60778-2.RC*
SAINT LOUIS SYMPHONY (SLATKIN)
5 3|21 BE MY LOVE  ANGEL cDC 95468°
PLACIDO DOMINGO
6 617 CINEMA ITALIANO  RcA 60706.2-RC*
MANCINI POPS (MANCINI)
7 5 |29 THE CIVIL WAR  ELEKTRA NONESUCH 79242.2¢
SOUNDTRACK
NIGHT & DAY  ANGEL CDC-54203°
8 |NEWD THOMAS HAMPSON
9 3|5 THE VERY BEST OF THE BOSTON POPS  eHiLIPS 432 802-2°
BOSTON POPS (WILLIAMS)
MOVIE LOVE THEMES  TELARC CD-80243¢
10 |NEWD CINCINNATI POPS (KUNZEL)
11 |10} 9 A CAPPELLA AMADEUS  VirGIN 91208*
SWINGLE SINGERS
12 {143 SONGS FROM AMERICA’S HEARTLAND  ARGO 430 834-2¢/LONDON
MORMON TABERNACLE CHOIR (OTTLEY)
13 |11 /19 BOND AND BEYOND  TELARC CD-80251°*
CINCINNATI POPS (KUNZEL)
14|90 SCREAMERS  MERCURY 432 019.2¢/PHILIPS
EASTMAN WIND ENSEMBLE (FENNELL)
15 112 7 CITIZEN KANE  RcA 0707-2-RG* )
TE KANAWA, NATIONAL PHILHARMONIC (GERHARDT)

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. 4 RIAA
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Billboard

fied Department.

Classified Action Mart

|
l
l
| To order an ad...check the type of ad you want...
|
l
I
|
|

0 Regular Classified: $3.50 per word. Minimum order $75.00.
[ Display Classified: 1in./1x $110.00 - 1 in./4x $100 per in./
12x $95.00 per - 1in./26x $90 per = 1 in./52x $70.00 per.
[0 Reverse Ad $10.00 additional charge
O Box number/address $7.50 for handling. Only regular mail
forwarded - tapes not acceptable.
O Position Wanted - $50.00 per inch
Radio Broadcast/Media Rates!

l O1in./1x $70.00 - 1 in./4x $65.00 per
01 in./12x $60.00 per - 1 in./26x $56.00 per
1 in./52x $52.00 per

SERVICES SERVICES FORSALE |

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY A SERVICES CORP.
POB 665, JFK Airport, NY 11430, U.S.A.
Fax: 718-917-6434
Ph: 718-656-6066, Tix 425628

DISC MAKERS

COMPLETE MANUFACT Hlﬂ\\'ﬁ

The Professional Edge in

Cassette Duplication

Each order
custom personalized
to fit your budget

and your total needs
High speed - Realtime

& DAT Re&i?aﬁon
|ORAN
1-800-633-0455
mRD Call For Free Sample

COMPLETE CD AND CASSETTE PRODUCTION

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY,NY 10036.

Cancellations must be in writing and mailed to the Classi-

15% agency commission applicable only on ads of 2" or
more running 2 consecutive weeks.

Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
**REAL ESTATE TO THE STARS**
For advertising information call Linda Hersch
1(800) 950-1018 - In NY (212) 536-5284
CALL FOR RATES

LR R e e T e e T2 2 R TS T 22

800 #'s (ONLY USED) FOR CLASSIFIED OR REAL ESTATE ADS.

FAX YOUR AD TODAY! (212)/536-5351
Get satisfied through classified!

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.0. Box A
Trenton, Nj 08691 0020

OUTSTANDING SELECTION
AT BARGAIN PRICES
Budget/Midline/Cutouts, Gospel,
Blues, Jazz, MOR, etc.
LP's/CASSETTES/CD's
Serving independent outlets, rack jobbers, fleamarkets
Free Catalo'g Dealers only!
A.B.A. Record Dist.
175 Main St., Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

CARIBBEAN ARTS
Largest selection of Reggae merchandise Irie t-shirt
- leather African pendant rasta caps - knitted rasta
belts - red, gold, green shoelaces - kente hats -
much moret! Call or write for color catalog.

(212) 598-9100
Nichelss Noveity Saiss, lac.
864 Broadway, New York, NY 10003
DEALERS ONLY

Operating Supplies
Plastic & Paper Sleeves - Cassette Shells
Jewel Boxes - CD Blisters - Divider Cards

Wrapping & Packaging
The Shrinkmaster™ Packaging System
Retail-level packaging;Does LP’s, Videos, CD's,
Cassettes & more. Easy operation. $279.95 complete
The CD Sealer™

Stop taping! Stop stapling] Seal blister paks
cleanly and efficiently. lete system, 3229 95.
Music & More...

Indie Labels - Budget & Cut-Out CD’s,
Tapes & LP’s - Novelties - Books &

Performance Dist.

2 Oak St. POB 0156
New Branswick NJ 08903-0156
Tel: (908)545-3004 Fax (908)345-6054

1&& VIDEO DISTRIBUTORS
**USED MOVIES & NINTENDO**

BOUGHT & SOLD
*All Quantities & Ratings
*Specializing in Store Openings & Buyouts

1-800-220-2200 « FAX 215.638-0770 |

JONAL DESIGN CITO LhE I I
o ot Lt | AL Al Se
FOR THOSE WHO HEAR THE DIFFERENCE
1-800-468-9353
I GRAPMIC DESIGN ART STUDIO BN
IR TOTAL PACKAGING EEEEEENN
AllﬂmPllll.E
= 101 WEST 57th STREET, NEW YORK, N.Y. 10019
o cassette Duplication
o Compact Disc Production
° nMM v-n Pl‘e-ssnlg : ll:lr:eet;sgg;;:ar méollege C|assrooms
® custom hl:s Compietelsy Recondngned with 90 Day Warranty
® Maml‘inﬂ * :gQUOFSlSEachr:pgl?g 210.80 Shipptng
* Reserve Your Unit! Call Inmediatety! Limited Supply!
COMPLETE PACKAGES with state-
of-the-art Neve Digital Mastering for 61 6-732-281 0
CD, Studer & Lyrec HX-Pro Cassette
Duphcanon DMM Mastering for Vinyl p.,cm.u. Haavy Metal - Punk + Jazz - Biuss *RAS -
and a complete in-house art depart- | |. 3
ment - design, layout, typesetting, color i |2 e T Lol onr -
separation 3 ; o
Get THE BEST at no extra cost! H Dele‘.i."uﬁ? QXELS“’C"S H
For a Complete Brochure, call or wrte g, A (L;-va) ; éa‘zgéga expony ¢
EUROPADISK, LTD, ; 2 " s
75 Varick Sireet, New York, NY 10013 il") R P
w (212) 226-4401 FAX (212) 966-0456 s 'ﬁ § Major Label Closeouts und Oversiocks s
.z-. .« MED o o . -lauuu..
Attention
D.J.’s & Collectors!
STOP!!! The SX2

The only professional 45 adaptor.
Now you can handle your 45's
like a 12". Only $4.99 + shipping.
American Express or C.0.D.
Call 1-800-487-1SX2 (1792)

LOOKING FOR A
NEW JOB? NOW
YOU CAN RUN A
POSITION WANTED
ADVERTISEMENT
FOR ONLY ($50.00)
PER INCH.

AMERICAN MUSIC WHOLESALERS, INC.

THE MUSIC YOU WANT AT THE PRICES YOU NEED!!
MID LINES/BUDGETS. CASSETTES & C.D.'s
LARGE SELECTION OF:

ROCK » SOUL » GOSPEL ® JAZZ ¢ BLUES
COUNTRY e and more!

Call or wnte for frea catalog (selling to the trade only)
1320 Stiding Road, Suite 108
Dania. Florida 33004
Tel: (305) 921-2706

CALL
JEFF SERRETTE
TODAYM

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

1-800-223-7524
or
212-536-5174

FAX: 212-536-5351

CD & CASSETTE STORE fixtures for
sale. R&W. Slot/w, w/hangers, poster
rack, counter & display units.

Call (714) 597-0480

CD JEWEL BOXES
FOR SALE.

MANUFACTURER HAS OVER-
STOCK OF CD JEWEL BOXES,
LOWEST PRICES, PLEASE CALL
(212) 486-3297 JACK.

BANDS and BAND MANAGERS
Have your band heard across the
United States!
EXCELLENT BANDS ONLY (Minimum Costs)
Call 1-900-535-4900 Ext. 693 ($2/min.)

HELP WANTED

LEAD SINGER: VOCALIST for inter-
nationally known heavy metal musical
group; perform live with group in con-
cert and in recording sessions. Write
musical compositions for group; make
public appearances on behalf of
group. 40-100 hrs wk/$3000.00 wk/
5 years experience required. Must
have live concert performance experi-
ence in venues ranging from 3000
person capacity to major arena size
venues; at least one professional re-
cording contract for major label.
Send resume in duplicate to:
Valhalla Entertainment,
6224 15th Ave., 2nd floor
Brooklyn NY 11219

BILLBOARD MAGAZINE
IS LOOKING FOR
EXPERIENCED
ADVERTISING SALES
PROFESSIONALS.
KNOWLEDGE OF THE
MUSIC AND VIDEO
INDUSTRIES IS A MUST.

PLEASE PROVIDE COVER
LETTER, RESUME AND
SALARY REQUIREMENTS.
RESPOND TO:

BOX #7915
Billboard Magazine
1515 Broadway
New York, NY 10036

TALENT

RECORD PRODUCER
SEEKS
SUPERSTAR SINGER
Serious Minded Only

(215) 842-3450

VELTIES

LOOSEN UIP

Poster Signed & No. (18"x24") $23.75 shipped
T-Shirt $19.50 shipped
Long-Sleeved T-shirt $25.00 shipped
CA Reswdents add 6 25% Sales Tax

) Rigler Productions

100t Bndgeway #705, Sausatto. CA 34965 800-553-6367

CDMPUTERS

/
-1

* Single and mun-store retan

* One stop/wholesale/os by

L MAKES IT EASY! )

TER SYSTEMS
VIDEO INDUSTRY

N COMPU
THE LEADER IN
£OR THE RECORD AND

sysiems

THE
RETAILERS

FACTORY DIRECT
COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS
LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS
Modular \ dising System. Archi
dising Floor Ptans at no cost or obligation.

Free 40 Page Color Catalog
1-800-433-3543
Ask for Ken Cohen

DANIEL E. GELLES ASSOC. INC.
NEW INNOVATIVE MODULAR
DISPLAY SYSTEMS FOR THE RE-
TAIL ENVIRONMENT

PROVEN TO INCREASE SALES
TEL (914) 687-7681
FAX (914) 887-4324
MADE IN US.A.

ton 0
« Over 10 yoars of indusiry

* Database nciuded
* State-ol-the-art barcode

appic shons * Foint OF Sake
« Custon systems and consult * Video Rentat

ng services * Accounting
* Rortable Scanmng * Returns

expenence

* iventory Control

For more nlommatson on how wa Can Neip your whotessie

Of relas Operabon Calt o wrile
YOUNG SYSTEMS LIMITED
6573 Jones Mill Court Sute B Norcross GA 30092
404/449-0338

uwsicaare
The #1 Software Hit in Record
Stores Across the Nation

Complete Family of Software
Systems for Record Stores
from Single Stores to Chains

Your One Stop Record Store Software and
Computer Hardware Company

NEON
SIGNS - FIXTURES
POSTER HOLDERS
FACTORY DIRECT

1-800-228-5768
Ask for Rich Lile

TALENT

RECORD COMPANY

Seeking new talent for contracts.
If your talent demands attention,
then we're looking for you.

Musicians, groups, vocalists and
composers needed. For audition
information have pen and paper
ready and dial:

1 (900) 988-9600

There is a $25.00 charge
for the call.

MUSICWARE USA MUSICWARE EUROPE
5934 Royal Ln. Saxony House,
CH ASE LIGHTS Suite 1114 Easthampnett, Chichester

Dallas, TX 75230
{214) 692-6552
(214) 369-3840 FAX

Sussex, England PO18 OJY
UK (0243) 775419
UK (0243) 776327 FAX

Trak Systems
101 North Plains Road
Wallingford, CT 08492
203-265-3440

call for more information

800-942-3008

BUSINESS

OPPORTUNITIES

ASCAP SONGWRITER/POET/
COMPOSER IN NEED, WISHES
TO SELL HiS PUBLISHING.
CATALOG OF QUALITY.

DIRECT INQUIRITES TO:

QED MUSIC (ASCAP) BOX 336

LA PORTE IN 46350. 219/324-0846
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TAPES

CUSTOM AUDIO/VIDEO

CASSETTES

'PERFECT DEMO LENGTHS™
* TDK Audio/Video Cassettes
» DAT Cassettes
* Ampex Mastering Tape
* Empty Reels & Boxes
* Noreico & Soft Poly Boxes
* Audio/Video Albums
* Cassette Labels e Insert Cards
* Endless Cassettes
* C-0's * Splicing Tape
* AGFA, BASF & Magnetic Media
Audio Tape (Pancakes)
“Ceiebrating our 25th year
Call today for our free catalog and prce hst!!

AUDIO AUDIO PRODUCTS INC.

\NDOL

Q HECORDlNG INDUSTﬁY SUPPLIES e

212 - 14th AVENUE ® BROOKLYN. NY 11219
or call; 1-800-221-6578
212-516-CALL »718-435-7322
FAX 718-853-2589 » MC/VISA ACCEPTED

SCHOOLS &

INSTRUCTIONS

rCareers in

Music :
and 1.
Video \

Enter the exciting
and lucrative world
of the entertainment industry!
Learn the business and the technical
aspects of music and video production
from top professionals! A two year /
degree program. Check the choice

of school location below.

CALL OR WRITE: 1-800-424-2800

OAtianta OSeatite O Colorado O Philadelphia
ODatas OHouston OPittsburgh CIFt. Lauderdale

YES, | would like information about your Programs!

YR HS.GRAD

| REAL ESTATE TO THE STARS

REALESTATE TOTHE STHRS

NORTH IDAHO

Perfect for post touring/recording R & R!!! 80 miles from Canadian
border in beautifut North ldaho. Lakes, rivers, ski areas, and fabulous
hunting and fishing. Estate is situated on 134 acres w/private 2000 ft.
lighted/radio controlied airstrip. Creek, pond, ski hill, cross-country
and snowmobile trails all on property. Exquisite 8000 plus sq.ft. Tudor
home w/indoor lap pool, jacuzzi, gym, full bar, two attached green-
houses, dumbwaiter. Over 2000 sq.ft. master suite plus 5 bedrooms, 4
full baths, 3 half baths, separate caretakers quarters. Double wall
soundproofing in portions of home. Ideally suited for private jam ses-
sions and/or creative seclusion. Secured privacy (bordered by Forest
Service), yet only 20+mins. by air from Spokane, WA. $2,900,000. Call
Franklin International (208) 772-2638.

ATLANTA
i A Step Back Into History

Authentic Reproduction of
Chretien Point Plantation, Circa 1831

$695,000

This elegant 7 Bedrooms, 5% Baths
home is located in

STATE 2P

M ”'I'HE ART INSTITUTES
Wremalional -

526 Penn Avenue. Pittsburgh. Pennsylvania 15222, L’SAJ

LIQUIDATION

SMITH ALSTER & CO.
(LIQUIDATORS OF
ENTERTAINMENT PRODUCT)
Buying your unwanted CD's,

Cassettes & LP's

Large inventories needed
for Export

® Bankruptcies

e Consolidations

e Defective Returns

* Discontinued Product
e General Overstocks

e Warehouse Clean-Outs

Offices in
New York (516) 746-1224
Dallas (817) 329-0257

Sweet Bottom Plantation
Other Lots Also Available
Contact

\> .
NIRR (0552757

e thrke Reatlts B

ATLANTA

Private & Secluded
41.4 Acre Estate

+ Bedrooms. + Baths, Pool. Barn,
tences. Lake, Auto Storage & More

$1,000,000

Contact

Y. Ann Lind
NI 5055507573

Northsicke Realee®

HOME WITH PROFESSIONAL
RECORDING STUDIO

Dramatic contemporary set on wooded
acre of privacy on Long Island’s North
Shore. Unique hide-a-way features living
quarters with vauited ceilings, walis of
glass, fireplace, deck/hot tub plus one
full level of professionally designed re-
cording studio with private entrance.

BONUSH! walk to sandy beach. Asking
$310,000 preview. Exclusive through
COACH REALTORS (516) 427-1200.

NYC/PARK AVE 11 RMS
CONDO COMBO RONDO

Be the winner of The Depres-
sion! This 4700 sq.ft. floor-
thru is sold at loss by greatly
distressed owners. Most ele-
gant bldg. Opulent room size.
Park & city views. An inves-
tor's dream.

MR. MICHEL MADIE
212-891-7092 / 212-644-8351
Fax: 212-891-7239

DOUGLAS ELLIMAN

CREATIVE RETREAT e BUCKS CO, PA
Romantic B&B suites in converted barn.
Totally private, beautifully decorated w/
antiques in park-like setting. Indiv. kit.,
bath, fireplace, maid service. Dly., wkly.,
mnthly. 11/, hrs. NYC, yet a million miles
away!

Palmer or Linda Ward (215) 297-5615

Extraordinary NY Office
for Top Executive

Two-office suite, plus parlor/sitting room

State-of-the-art conference room

Men's room with shower and dressing area;
separate women's room

Fully-equipped kitchen with private entrance

Exquisite, Scandinavian-style installation
with marble floors and custom designed furniture

Accessed by exclusive, manned elevator

Move-in condition—complete with phones,
FAX machine, Macintosh computer

Immediate sublet

Must be seen to be fully appreciated.

630 FIFTH AVENUE

Y 0 R K

For a 3-minute videotape or inspection, call:

wm. A. White/Grubb & Eilis
Howard Rosen a David Spiewak
212432644776 FAX:212432644802

New York Apt
Sacrifice/newly renovated, 54th
& 5th, 24-hr. doorman, 1 bdrm,
sunken living rm, furn’d or un-
furn’d. Photo upon request.

$200,000
212/765-6827 or 818/707-0683

Exec Suite
Beverly Hills

Bright, airy office {approx. 150 sf} w/use of
large video conference lounge, full reception,
fax, copier. Prestigious location. AC and win-
dows that open. $550 unfurn. Lease or month-
to-month. Ask for Robert: 213-553-4300.

RITA, BLACKWELL BID $12 MIL ON MARLEY ESTATE

(Continued from page 8)

was later invalidated by the U K.
Privy Council, which has some juris-
diction over Jamaican courts. The
Privy Council ordered Louis Byles,
the current administrator of the Mar-
ley estate, to put it up for bids, which
he has done (Billboard, April 20).

At the press conference, Rita Mar-
ley, flanked by Booker and her eldest
daughter, also named Cedella, criti-
cized Byles. “He maintains it will go
to the highest bidder, but we’ll match
that with Blackwell’s help. We can't
understand why he’s against the
family, but a lot of Jamaicans still
don’t have respect for Rastafarians
and their way of life.”

Ironically, it was members of the
Marley family who appealed to the
Privy Council and thus brought
about the auction. Blackwell, who
was not at the press conference, ex-
plains that the family opposed his
original offer not because of the of-
fer itself “but because of the way it
was done. They felt they hadn’t been
consulted enough, and the Marley
legacy was being disposed of without
them being involved in the process.”

Blackwell, who has been supervis-
ing estate operations for 18 months,
has set up a Bob Marley Foundation
to manage its assets. If his bid, now
up to $12 million, is accepted by the
court this week, he says he will place
the assets in the foundation and will
continue to manage them for 10
years. After that time, he says, his in-
vestment should be paid back and

ownership of the estate will revert to
the Marley clan.

Not all of Marley’s heirs would be-
come part owners, however, he ex-
plains. As Rita Marley maintained at
the press conference, the mothers of
four of Marley’s children want to
take their share of the inheritance in
cash. Blackwell, who says there are
actually five children involved, pro-
poses to give each of them $1 million
if Island purchases the assets. The
other members of the family will re-
ceive “some cash” upfront, he says,
and will eventually co-own the estate.

“As part of this plan,” he adds,
“Bob’s mother [Cedella Booker] will
be provided for—because under the
Jamaican courts, she wasn’t a benefi-
ciary.”

According to Blackwell, his provi-
sion of a definite period before the as-
sets would revert to the family over-
came the opposition of some mem-
bers to the plan. At the press
conference, Rita Marley said of
Blackwell, “His involvement has al-
ways been from the heart rather than
the pocket. Any profit he has made
from Bob Marley has always been re-
invested into the foundation. He is a
pioneer of reggae and brought it to
the world.”

Regarding his interest in the Mar-
ley estate, Blackwell says, “I never
really wanted to own it myself. I just
wanted to be part of something 1
helped build up, and I didn’t want it
to disappear in legal fees.”
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ALBUM
HEIS

POP
P> ANTHRAX

Attack Of The Killer B’s

PRODUCERS: Anthrax & Mark Dodson
Megaforce/Island 848804

This 44-minute “EP” is a jumbo
serving of hard stuff that should fill
up thrashers’ die-hard fans. Set is a
mixed bag of live cuts, covers (of
songs by Kiss, Discharge, Trust, and
even the Ventures), and hitherto
unreleased originals; none of it is
second-rate. Major attention-getter is
seething ‘‘Bring The Noise,”
collaboration with Public Enemy’s
Chuck D. Something here for just
about any mosh-pit devotee.

MOODY BLUES

Keys Of The Kingdom

PRODUCERS: Christopher Neil; Alan Tarney; Tony
Visconti

Polydor/PLG 848433

The latest from venerable British
outfit goes down nice and smooth, like
vanilla ice cream. It’s all in good
taste, but a little too bland. First
single, “Say It With Love,” is typical
of late-’80s/early-'90s Blues, nice but
indistinguishable. Album rock is
already sampling it and AC airplay is
probably not far behind. The treacly
“Never Blame The Rainbows For The
Rain” could hit at AC as well, as could
several other cuts. Fans will find this
an enjoyable outing, but shouldn’t
expect anything out of the ordinary.

TONI CHILDS

House Of Hope

PRODUCERS: David Ricketts & Toni Childs

A&M 75021

Long-in-the-making follow-up to
singer’s crackling debut has not
benefited from protracted gestation
process: original songs suffer greatly
from a similarity of tone, and Childs’
vocals are at times aggravatingly
mannered. But some numbers could
still play as singles that will engage
modern rock, album rock, and top 40
stations alike; hard-edged ‘“I’'ve Got
To Go Now,” title cut, and “Where’s
The Light” are best sampled first.

RIC OCASEK

Fireball Zone

PRODUCERS: Nile Rodgers & Ric Ocasek

Reprise 26552

Segueing to a new label, Cars’ former
wheelman sounds much like his old
self on latest solo side. Some numbers
forward the same chugging rhythms
that impelled Boston band’s best-
known hits; what’s absent are crusher
hooks or any real electricity. Initial
cut “Rockaway” is more on the right
track—it isn’t a mere soundalike, and,
thanks to charged-up production, it
carries enough wallop to cut an album
rock groove.

VOICE FARM

Bigger Cooler Weirder

PRODUCERS: Wally Brill & Voice Farm

Morgan Creek 2959

First step from new label is an easy
call for dance-oriented modern
rockers. San Francisco trio’s major
label incursion is a funny, somewhat
snotty slab of good-natured
dancefloor synthology; lyrics are
biting, sampling is clever, beats are
on the money, and debut track “Free
Love” is right on target for KROQ-
style listeners.

WHITE TRASH
PRODUCER: George Drakoulias
Elektra 61053

Producer Drakoulias, who lit a
firecracker under the Black Crowes’
traditional rock’n’roll sound, does the
honors righteously again with this
seven-piece R&B-flavored band that
boasts a three-piece horn section.
Singer/ writer Dave Alvin (not the
Blasters’ former axemarn/cleffer)
wails hale’n’hearty on lead track
“Apple Pie,” “Backstage Pass,” and
other ballsy neo-Stax-like comps.
Simple, down-to-earth, and album-
rock-ready.

HAVANA BLACK

Exiles In Mainstream

PRODUCER: Eddie Kramer

Hollywood 60995

Finnish quartet hops to a new label
and makes a quantum leap
qualitatively in the process. Second
U.S. album shows band’s willingness
to play with straight-on hard rock
format; most enticing tracks include
acoustic-oriented “Faceless Days” and
“Kill City Blues,” “Kashmir”-like
“Make My Day,” and entertaining
elision of Fleetwood Mac’s “Oh Well”
and the Who's cover of Mose Allison’s
“Young Man Blues.” Fresh, tough
stuff from Scandinavian group on the
move.

KING OF FOOLS

PRODUCERS: John Punter & Roy White

Imago 72787

First release from Terry Ellis’ new
label is a straight-ahead rock effort
from a new group that combines
drama-prone sonic elements
reminiscent of everything from U2 to
Tears For Fears. Singer-guitarist
White and his cohorts do turn up
some top 40-worthy tunes here;
“Pretend It's Over” and “Sad In
Wonderland” both have enough
appeal to make radio inroads.

NEW &
NOTEWORTHY

CRYSTAL WATERS

Surprise

PRODUCERS: The Basement Boys

Mercury 848894

With the unshakably catchy house
anthem “Gypsy Woman,” Waters
has scored one of the hottest club
tracks of the year. As the single
enjoys healthy radio action, Waters
and production team The Basement
Boys have deftly tackled the task of
creating a strong set of follow-up
tunes. Next single, fun’n’frenetic
houser “Makin’ Happy,” should
keep the ball rolling, while
traditional jazz tune “Twisted” is a
nice change of pace. Waters doesn’t
have a technically perfect voice, but
she exudes a feline charm that
intrigues and captivates.

CHRIS WHITLEY

Living With The Law

PRODUCER: Malcolm Burn

Columbia 46966

The Columbia juggernaut is lining
up behind this unique singer/
songwriter, and major push is
absolutely justified. Whitley is a
blues-oriented performer whose
original material doesn’t merely
echo its sources, but instead draws
from the roots for its emotional
power; he’s also a stunning steel
and electric guitar player and a gut-
wrenching singer. Title cut, “Kick
The Stones,” “Poison Girl,"” and
acoustic “Phone Call From
Leavenworth” all carry massive
clout. Sublimely produced by Daniel
Lanois’ associate Burn, this is an
exceptional, exquisite first act.

L L B O A R D

SPOTLIGHT

a1 1s “

TOM PETTY & THE HEARTBREAKERS

Into The Great Wide Open

PRODUCER: Jeff Lynne

MCA 10317

There’s something here for
everyone—fans of the
Heartbreakers, Traveling Wilburys,
and solo Petty—and the good news
is it’s all well done.The album opens
with several numbers that sound
like leftovers from Petty’s platinum-
plus solo project, “Full Moon
Fever,” or contenders for “Wilburys
Vol. V.” However, by the time it
rolls around to “All Of Nothin’,”
that menacing, electric, snarling
Heartbreakers sound is in full
effect. Lynne’s guiding hand is very
visible here: much of the band’s
edge has been smoothed by the
acoustic guitar sound that framed
“Fever.”” However, that’s not
necessarily a bad thing. Besides
first single “Learning To Fly,” other
obvious choices are ““All The Wrong
Reasons,” “All Or Nothin’,” and
vintage 'Breakers, “Out In The
Cold.”

R&B
NEMESIS

Munchies For Your Bass

PRODUCER: Nemesis

Profile 1141

Dallas rap trio samples or copies
everyone from Led Zeppelin to
Genesis, but still manages to come up
with clever, well done, innovative, hip-
hop-based tunes. There’s a wide range
of styles here and many are clean
enough for radio. Best bets are “Let’s
Have A Good Time” and salacious rap
ballad “Munchies For Your Bass.”

JAZZ

A MINGUS DYNASTY

The Next Generation

PRODUCERS: Sue Mingus & Delfeayo Marsalis
Columbia 47405

Latest installment of Charles Mingus
tribute unit mates veterans of the late
bassist-composer’s groups with young
Turks for an altogether swinging
outing. Trumpeter Jack Walrath,
tenorist George Adams, pianists John
Hicks and Benny Green, and
drummers Marvin Smith and Victor
Lewis all turn in high-temperature
performances on set of hitherto
unrecorded compositions. True to the
spirit and letter of Mingus’ work, this
is a mainstream jazz session of the
highest caliber.

* YOUNG TOUGH TENORS

Alone Together

PRODUCER: Billy Banks

Antilles 848767

Both title and style of this smokin’
session recalls head-cutting contests
from the days of Dex and Wardell,
Stitt and Jug, Trane and Sonny, etc.
Front line of tenorists Walter
Blanding Jr., Tim Warfield Jr., James
Carter, Herb Harris, and Todd
Williams meet in various
configurations from duo and octet,

and all hands acquit themselves nobly;
handsome rhythm underpinning is
spearheaded by like-minded pianist
Marcus Roberts. A swinging
introduction to some formidable
young talent.

REGGAE

LINTON KWESI JOHNSON

Tings An’ Times

PRODUCERS: Dennis Bovell & Linton Kwesi Johnson
Shanachie 43084

English dub poet Johnson’s first
studio release in many years is
another uncommon blend of verse,
left-wing politicking, and crushing
Anglo-Jamaican beats (supplied by
bassist Bovell’s Dub Band). Tracks
like “Story,” pointed “Mi
Revalueshanary Fren,” and “Di
Anfinish Revalueshan” reflect
Johnson’s typically pointed views, and
playing of such sidemen as
accordionist [an Hill and violinist
Johnny T is marvelous. Only caveat:
Playing time clocks in at a short 37
minutes, with one nonvocal track.

NEW AGE

> VARIOUS ARTISTS

Polar Shift: A Benefit For Antarctica
PRODUCERS: Anna Turner & Terence Yaliop
Private Music 82083

Many of the top names in new age—
Yanni, Jim Chappell, Vangelis, and
Suzanne Ciani—come together for
this charity album, which benefits The
Cousteau Society and other
environmental organizations working
to establish Antarctica as a natural
reserve. Many of the 13 tracks have
been previously released, but there
are also several lovely new tunes,
including a collaboration from Chris
Spheeris and Paul Voudouris, as well
as the teaming of unlikely new ager
Steve Howe, Constance Demby, and

VITAL
REISSUES

OTIS REDDING

The Great Otis Redding Sings Souf Ballads
REISSUE PRODUCER: Yves Beauvais

Atco 91706

This sublime 1965 album, which
includes “That’s How Strong My
Love Is,” “Chained And Bound,”
“Keep Your Arms Around Me,” and
“Mr. Pitiful,” is only one of 12
classic Stax-Volt sets back out on
Atlantic and Atco. Indelible Redding
package (one of four now made
available again on CD) is jewel in
program that also includes work by
such Memphis stars as Sam & Dave,
Booker T. & the MG’s, Rufus
Thomas, William Bell, Eddie Floyd,
and Johnny Taylor. Surprise success
of mammoth Stax-Voit singles box
will heighten profile of this
wonderful new series.

NAT “KING” COLE

The Nat King Cole Story

PRODUCER: Lee Gilette

Capitol 95129

With daughter Natalie’s tribute
album “Unforgettable” an
immediate hit, this two-CD reissue
of Cole career retrospective should
heat up quickly. Collection,
originally released as a limited-
edition three-LP set, includes stereo
remakes and emphasizes vocalist's
smooth hits, but classic
performances (including
incomparable reading of “Stardust”)
and notes by Leonard Feather and
Ralph J. Gleason make a convincing
case for Cole’s stature as a great
pop, R&B, and jazz interpreter. A
timely entry for retailers, and
timeless music as well.

SPOTLIGHT

ALICE COOPER

Hey Stoopid
PRODUCER: Peter Collins
Epic 46786

It must be the '90s if Alice Cooper is
singing an anti-drug anthem—and
he’s joined by Ozzy Osborne and
Slash. Well, it is, and the good news
is that Cooper is aging beautifully.
Several notches above 1989’s
platinum “Trash,” “Stoopid”
features stellar musicianship that
makes tracks like midtempo “Love’s
A Loaded Gun” and the venomous
“Snakebite” stand out. But the key
here is Cooper’s sinister vocals,
which the next generation of
rockers have imitated but never
duplicated. Additionally, Cooper’s
always known that metal doesn’t
have to be loud to be menacing—
some of the best tracks here are
quietly terrifying.

Paul Sutin. Sure to delight fans of the
genre and others who want a well-
rounded collection.

COUNTRY

THE STATLER BROTHERS

All American Country

PRODUCER: Jerry Kennedy

Mercury 848370

These 10 cuts present a smorgasbord
of “all American” elements, including
patriotic, humorous, gospel, and “just
plain country” music. Select cuts are
“Dynamite,” “Who Do You Think You
Are,” “There’s Still Times,” and “If
I'd Paid More Attention To You.”

CLASSICAL

TAKEMITSU: RIVERRUN; WATER-WAYS; RAIN
COMING; RAIN SPELL; TREE LINE

Paul Crossley, London Sinfonietta, Knussen

Virgin VC 7 91180

Takemitsu can be appreciated on
many levels. Listeners innocent of any
academic pretense can find pleasure

in simple surrender to sounds that
caress the ear. Others find it
rewarding to peer beneath the surface
and trace western influences that
extend back to the early days of the
century. In either case, the
performances here are to be relished,
aided by an equally outstanding
achievement by the recording crew.

SPOTLIGHT: Predicted to hit top 10 on its
appropriate genre's chart or to earn platinum
certification.

NEW AND NOTEWORTHY: Highlights new
and developing acts worthy of attention and
other releases of special interest.

VITAL REISSUES: Rereleased albums and
compilation records of special artistic, archi-
val, and commercial interest.

PICKS (p): New releases predicted to hit
the top half of the chart in the format listed.

CRITIC'S CHOICE (%): New releases, re-
gardless of potential chart action, which the
reviewer highly recommends because of their
musical merit.

All albums commercially available in the
U.S. are eligible. Send review copies to Melinda
Newman, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Bivd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Edward Morris, Billboard, 49 Music Square
W., Nashville, Tenn. 37203.
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> GUNS N' ROSES  You Could Be Mine (5:48)
PRODUCERS: Mike Clink, Guns N' Roses

WRITERS: Guns N’ Roses

PUBLISHERS: Guns N’ Roses, ASCAP

Geffen 41653 (c/0 Uni) (cassette single)
Although controversial band’s two
“Use Your Illusion” albums have
been delayed for release until autumn,
this track should keep legion of fans
and radio programmers temporarily
sated. Highly aggressive crunch-
rocker also appears on the soundtrack
to “Terminator 2: Judgment Day.”
Thunderous rhythm section firmly
supports break-neck guitar work and
Axl Rose’s signature vocal style.

D> MICHAEL BOLTON Time, Love And
Tenderness (4:16)

PRODUCERS: Walter Afanasieff, Michael Bolton
WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

Columbia 46771 (c/0 Sony) (cassette single)
Title track from Bolton’s platinum
disc maintains the upbeat tone of the
previous “Love Is A Wonderful
Thing.” This time, he delivers an
unusually restrained vocal over a
groove-lined pop/funk instrumental.
Sounds like another smash.

> ROD STEWART The Motown Song (4:14)
PRODUCER: Richard Perry

WRITER: L.J. McNally

PUBLISHERS: Geffen/McNally/Unicity, ASCAP
Warner Bros. 419322 (cassette single)
Follow-up to “Rhythm Of My Heart”
is a contagious and reverent homage
to romance inspired by the legendary
soul sound. Peppy melody and rich
backing harmonies spark a playful
performance from Stewart. A safe bet
for continued multiformat success.

) 38 SPECIAL The Sound Of Your Voice (4:30)
PRODUCER: Rodney Mills

WRITERS: M. Carl, D. Chauncey, J. Carlisi, J. Peterik
PUBLISHER: not fisted

Charisma 94040 (c/o0 Virgin) (cassette single)
Southern rock act switches labels but
maintains the pop-sweetened rock
sound that has generated several top
40 hits. Tune’s irresistible hook should
make this an easy add at several
formats.

> MICHAEL MORALES | Don’t Want To See
You (4:06)

PRODUCERS: Michael Morales, Ron ""Diamond Ears”
Morales

WRITER: M. Morales

PUBLISHER: not listed

Wing/Mercury 867396 (c/o PolyGram) (cassette
single)

First peek into Morales’ new
“Thump” album is a nicely layered
pop/rock strummer. Breezy chorus
and charming vocal by Morales would
sound great blasting out of car radio
while cruising down a highway. Lots
of fun.

CYNTHIA Break Up To Make Up (3:50)
PRODUCERS: Mickey Garcia, Elvin Molina

WRITERS: T. Bell, L. Creed, K.Gamble

PUBLISHERS: Assorted/Bellboy, BMI

Mic Mac 558 (12-inch singie)

Freestyle vixen offers a faithful cover
of the Stylistics’ classic ballad. A safe
bet to broaden her growing top 40
teen audience. Flip side features the
up-tempo ‘“Never Thought I Let You
Go,” which could work at pop-oriented
clubs. Contact: 212-675-4038.

AIRKRAFT 85 M.P.H. (3:38)
PRODUCER: Roger Probert

WRITERS: M. Viegut, D. Saindon
PUBLISHERS: Mike Curb/Big Snow, BM!
Curb 76882 (c/0 CEMA) (cassette single)

Wisconsin band that generated
regional action earlier this year with
the independently released
“Somewhere” is poised to break
nationally thanks to larger label
affiliation and this spirited, guitar-
driven pop/rocker.

R&B

} J.T. TAYLOR Long Hot Summer Night (4:35)
PRODUCERS: The Funky Ginger, Dr. Ross

WRITERS: J.T. Taylor, S. Law, R. Anderson
PUBLISHER:

MCA 54103 (c/0 Uni) (12-inch single)

Former Kool & the Gang front man
takes another try at solo success with
this cut from his second self-titled
solo set. Here he gives an understated
performance within a easy-paced and
steamy nouveau soul/swing
environment. Love the plush synth-
strings and fluffy flute fills.

P LALA Always (3:56)

PRODUCERS: Bruce Swedien, Rene Moore
WRITER: LaLa

PUBLISHER: not listed

Motown 1406 (c/o MCA) (cassette single)
Taste of singer/songwriter’s
upcoming “La La Means I Love You”
set is a deliciously sensual slow jam,
highlighted with expressive vocals
and a memorable melody. A natural
for urban radio, though AC
programmers should take note, too.
Just lovely.

> WHISPERS | Want 2B The 1 4U (4:04)
PRODUCER: Skylark

WRITER: not listed

PUBLISHER: not listed

Capitol 79749 (c/0 CEMA) (cassette single)
Fourth single from the venerable
group’s fine “More Of The Night”
album is a sunny soul/funk jam.
Synth-smart arrangement and
trademark harmonizing make this a
formidable chart competitor.

C'VELLO This Jam s Cold (3:53)
PRODUCERS: Kevin C'Vello, Tracy C'Vello
WRITERS: K. C'Vello, T. C'Vello, K. Hulin
PUBLISHER: Livies Boys, BMI

REMIXER: John Luongo, Gary Hellman
Rendezvous Entertainment 62000 (c/0 BMG)
{cassette single)

Techno-smart hip-hop jam cushions an
amorous space-age rap in echo
chambers and synth filters. Shines
with appeal for urban and top 40
radio. Remix by John Luongo and
Gary Hellman adds potential for

alternative club play.

GRAY & ROGERS My Cup Runneth Over (4:44)
PRODUCERS: Gray & Rogers

B 1 L

WRITERS: K. Rogers, C. Gray

PUBLISHERS: Vossworid/Grog, BMI

Voss 5009 (CD single)

Duo courts national radio acceptance
with this romantic slow jam, which is
empowered with crisp production and
impressive vocals. Programmers take
heed. Contact: 805-985-7207.

COLIN ENGLAND | Need Your Love (4:00)
PRODUCER: Jorge "G-Man" Corante

WRITERS: J. Corante, C. England

PUBLISHER: not listed

Motown 1437 (c/o MCA) (cassette single)
England’s second shot at urban radio
approval is a rhythmic love ballad that
has a sing-along chorus and bright
instrumentation. This one could do the
trick.

COUNTRY

> MARK CHESNUTT  Your Love Is A Miracle
(2:47)

PRODUCER: Mark Wright

WRITERS: B. Kenner, M. Wright

PUBLISHERS: Tom Collins/EMI-
Blackwood/Wrightchild, BMI

MCA 54136 (¢c/0 Uni) (7-inch single)
Chesnutt’s vocals are as bright as
ever and remain infectious on his
fourth single. Positive mood and
bounding rhythm add to the charm of
the sing-along lyrics.

> SHELBY LYNNE WITH LES TAYLOR The Very
First Lasting Love (3:34)

PRODUCER: James Stroud

WRITERS: L. Taylor, L. Wilson, P. Hollowell
PUBLISHERS: Les Taylor/Willesden,
BMI/Zomba/Thrill On The Hill, ASCAP

Epic 73904 (c/0 Sony) (CD single)

Superbly matched vocal pairing. A
magically powerful, crystalline duet is
lush with insistent vocals and vibrant
production. No reason why this record
couldn’t or shouldn’t cross over.

P> JEFF CHANCE 30 Days In 20 Years (3:06)
PRODUCER: Harold Shedd

WRITER: E. Rowell

PUBLISHERS: Kit/Sheddhouse, ASCAP

Mercury 443 (c/o PolyGram) (CD promo only)
Chance leaps forth with a hit about
attending a 20-year reunion and
seeing an old flame. His performance
is strong and the production
conscientious.

MEL TILLIS Tall Drink Of Water (3:04)
PRODUCER: Not listed

WRITERS; C. Wright, D. Millet

PUBLISHERS: David N' Will, Front Burner, ASCAP
Curb NR-76883 (7-inch single)

Echoes of “Urban Cowboy”
shallowness and frivolity. Tillis’ voice
is ingratiating, but the song is
constructed of air.

SOUL FAMILY SENSATION 1 Don't Even
Know I | Should Call You Baby (6:01)
PRODUCER: Brian Pugshey

WRITERS: Soul Family Sensation

PUBLISHER: Sany

REMIEFF; Marshall Jalluron

Epic Addocisbed 45-7 3890 ico Sony) (1 2-inch
saglel

U.K. act has already scored chart
sueeoss abroad with this sleek
nouveat soul song. Although track
is Tueled by & languid, modern
swing beat, overall instrumentation
i8 retro-organie, cushioned with
sweeping strings and sexy sax lines.
An excellent choice for cluh, urban,
and AC radic programmers.

OVERWEIGHT POOCH Ace Is A Spade (6;49)
PROGUCEA: 0. Waw Dven

WRITERS: T. Dawis, F,Dof

PUHLISHERS: Main Lot/Wax Museum/Playliouse,
Ridl

REMIKERS: Munto & Bores

ABM ZI62-4 (c/c PGD) (cassette single; 12-inch
version also available. AGM 2362-1)

Femme rapper first gained attention
with a featured track on A&M’s
“Jam Harder” darice compilation
last year. On this first single from
her full-length debut, she drops
serious lyrical science within a
street-hip funk context. Remixes by
Musto & Bones are tough enough to
sate rap purists and club DJs, but
sweet enough to prompt urban play,

NEW & NOTEWORTHY

too.

FUN FOUNDATION Masterplan (3 31)
PRODUCERE: Rainer Preuss, Diefer Ege

WRITERS: Prouss, Schuhimane, May, Readan
PLEH, SHER; EMI, BM

Pendulum 9-66536 {c/0 Diekira) (1 Z-inch single)
Trio bows as the first act on new
Elektra-distributed label. Calchy
track is a pumped R&Bhip-hop
affwir, propelled by clever rap
verses and diva vooals at the chorus.
Will initially remind some of C&C
Music Factory, though repeated
listens prove that act has the muscle
to stand tall on it own creative
power, Laok for maltiformat
ackivity,

CHRIS WHITLEY Living With The Law (3:39)
PHOOUCER: Malzolm Burn

WRITER: . Whitley

PUBLISHERS: Reate, Siete/WB, ASCAR
Caolumbda 4057 {c/0 Sony) (CD promo}
After one listen to this affecting
acoustic-rocker, it’s easy to hear
why Whitley inspired a major label
bidding war. Tune is wrapped in
warm steel guitar lines and
cinematic lyrics, delivered by the
singer/songwriter with a lilting,
worldly quality. Should be equally
at home on both album rock and
alternative radio playlists.

L B O A R D

DANCE

> GEORGE KRANTZ Din Daa Daa '91 (7:53)
PRODUCERS: Jurgen Korduletsch, George Krantz
WRITERS: G. Krantz, J. Korduletsch

PUBLISHER: not listed

REMIXERS: Benji Candelario, Oscar *'Gazoo™ Poche
Cardiac 4016-0 (c/o Virgin) {1 2-inch single)}
Krantz’s early-'80s disco epic is
transformed into a slammin’ house
anthem, with some dope rhymes
provided by Doug Lazy. Track has
already received extensive
underground exposure, and should
have no trouble enticing mainstream
spinners. Might make crossover radio
noise with the right edit.

A BLUE PEARL Alive (8:35)

PRODUCER: Youth

WRITERS: D. McBroom, Youth, Pratt

PUBLISHERS: Saraswall, ASCAP/Big Life, PRS/E.G.,
BMi

REMIXERS: Youth, Adam Fuest, Graham Massey

Big Life/Mercury 867285-1 (c/o PolyGram) (12-
inch single)

Cut from duo’s underrated self-titled
album is a midtempo swing/R&B jam,
empowered with a pulsating bass line,
singer Durga McBroom’s moody
tones, and a slicing guitar solo from
Pink Floyd’s David Gilmour. A wise
playlist addition.

A KYM SiMS Too Blind To See It (no timing
listed)

PRODUCER: Steve "Silk™ Hurley

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Steve "Silk" Hurley, Maurice Joshua
1.0. 1009 (12-inch single)
Producer/songwriter Hurley once
again reaffirms his position as
Chicago’s finest on this wriggling,
R&B-inflected houser. Newcomer
Sims exudes the confidence and range
of a seasoned pro, while remixer
Maurice Joshua drops another of his
deep underground workouts.
Essential. Contact: 708-387-7100.

DJ PIERRE FEATURING LAVETTE | Might Be
Leavin' U (6:30)

PRODUCER: Phuture

WRITERS: L. Goodman, Phuture

PUBLISHERS: The Jersey Jams/Phantasy Club,
ASCAP

REMIXER: Leonard "Domino" Sinclair

Movin’ 012 (12-inch single)

Chicago mixmaster/composer teams
up with Jersey-bred LaVette for a
perky houser that is deep enough to
click with underground spinners but
bright enough to work for
mainstream programmers. Contact:
201-674-7573.

UNDERGROUND RESISTANCE FEATURING
YOLANDA Living For The Nite (7:28)
PRODUCERS: Underground Resistance

WRITERS: Underground Resistance

PUBLISHER: Mad Mike, BMI

Underground Resistance 007 (12-inch single)
Standard techno-house base is offset
by Yolanda’s charismatic presence
and well-edited percussion breaks. Be
sure to check out the catchy, sound-
effect-filled “For The Feeling” mix.
Contact: 313-862-5852.

0.T.T. Dr. Dysart (no timing listed)
PRODUCERS: Scott Harrison, Myron Partman, Vic
Reicht

WRITERS: S. Harrison, M. Partman, V. Reichi
PUBLISHERS: CHR, ASCAP/Over The Blue
Cheetah 9107 (12-inch single)

Rap label takes a dip into alternative
dance arena with this fast-paced
techno rave. Sturdy NRG/industrial
beat-base supports a melange of
quirky sound bites and scratching.
Quite cool. Contact: 407-236-9494.

D-ROCK | Can't Believe It's Over (5:12)
PRODUCER: 2 Static

WRITER: Dancibility

PUBLISHER: Dutchy

ZYX 6640 (12-inch single)

Frenetic hip-houser has already had a
healthy life in the U.S. on import.
Splashy new mixes should extend life
span in the clubs, while the pop edit
has crossover radio potential. Contact:
516-253-0128.

AC

P> CELINE DION The Last To Know (4:18)
PRODUCER: Chris Neil
WRITERS: B. Walsh, P. Galdston

PUBLISHERS: MCA/Kazzoom, ASCAP

Epic 73856 (c/o Sony) (cassette single)

After a tepid response to the
midtempo “If There Was Any Other
Way,” French-Canadian lass returns
to familiar ballad territory. While
tune is lovely, AC-friendly fare,
“Unison” on the B side is far superior.
That song is an infectious pop/dance
gem that several key crossover radio
stations have already begun to play.

ROBERT PALMER & UB40 I'll Be Your Baby
Tonight (3:27)

PRODUCER: Robert Palmer

WRITER: B. Dylan, UB40

PUBLISHER: not listed

EMI 50358 (c/0 CEMA) (cassette single)

Not a cover of Whitney Houston’s hit,
but rather a pop/reggae tune co-
written by Bob Dylan and UB40.
Lushly produced track from “Don’t
Explain” album is a smart add for
both AC and top 40 formats. Look for
the start of Palmer’s summer tour
July 12.

ROCK TRACKS

P> BIG AUDIO DYNAMITE Il Rush (3:11)
PRODUCERS: Mick Jones, Olimax, DJ Shapps
WRITER: M. Jones

PUBLISHER: The Voice Of London, BMI

REMIXER: Junior Vasquez

Columbia 4018 (¢/0 Sony) (CD promo; 12-inch
version also available, Columbia 73844)

New incarnation of Mick Jones’ post-
Clash band splashes jaunty dance
grooves over a lyrically clever, guitar-
rock track. Kitchen-sink
instrumentation will likely win at
album rock and alternative radio,
while Junior Vasquez’s off-the-wall
house reconstruction has club success
written all over it.

> HUEY LEWIS & THE NEWS Build Me Up
(4:28)

PRODUCERS: Bill Schnee, Huey Lewis & The News
WRITERS: J. Colla, H. Lewis

PUBLISHER: Hulex, ASCAP

EMI 04776 (c/0 CEMA) (CD promo only)
Second single from band’s “Hard At
Play” disc is a blues-colored rocker
that is kicked into gear with a stirring
backbeat and nifty Hammond organ
lines. A snug album rock fit, this
could bolster band’s profile at top 40
as well.

A PHRANC 64 Ford (3:32)

PRODUCER: Warren A. Bruleigh

WRITER: Phranc

PUBLISHER: Folkswim, BMI

REMIXER: Roger Greenwalt

Island 6675-2 (CD promo onlu)

Who says all car songs have to be by
men? Fab femme folkie stands up for
her rights on this crafty rockabilly
rave. Highlights include deft
acoustic/electric guitar tradeoffs.
Also featured is a noteworthy “Tom’s
Diner”-like dance remix of Phranc’s
cheeky rendition of the Beach Boys
classic “Surfer Girl.”

GREGG TRIPP Time (3:41)

PRODUCERS: Elliot Wolff, Gregg Tripp
WRITERS: G. Tripp, E. Wolff

PUBLISHERS: Warner-Tameriane/Could Be
Magic/ Trippiand, BMI/Elliot Wolff, ASCAP
Impact 1417 (c/o0 Uni) (CD promo only)
Acoustic-powered arrangement is a
cool setting for Tripp’s Donovan-like
vocals and tune’s psychedelic/folk
attitude. Modern rock radio
programmers take note.

PICKS () : New releases with the greatest
chart potential.

CRITIC'S CHOICE (%) : New releases, re-
gardless of potential chart action, which the
reviewer highly recommends because of their
musical merit.

NEW AND NOTEWORTHY: Highlights new
and developing acts worthy of attention.

Cassette, vinyl or CD singles equally appro-
priate for more than one format are reviewed
in the category with the broadest audience. Ak
releases available to radio and/or retail in the
U.S, are eligible for review. Send copies to Lar-
ry Flick, Bitlboard, 1515 Broadway, New York,
N.Y. 10036. Country singles should be sent to
Billboard, 49 Music Square W., Nashville,
Tenn. 37203. ‘
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HEE UPDATE

LIFELINES

BIRTHS

Girl, Karis Leigh, to Eric “Viet-
nam” Sadler and Karen Douglass-
Sadler, April 25 in New York. He is
a songwriter and producer who has
worked with Public Enemy, Ice
Cube, and Bel Biv DeVoe. She is
CEO of KDI Films.

Boy, Jed Clayton, to Steven and
Laura Baker, May 28 in Los Ange-
les. He is VP of product manage-
ment for Warner Bros. Records.

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

JUNE

June 27-30, Roskilde Festival 91,
various locations, Denmark. 011-45
311-06-888.

June 27-July 7, Summerfest, the
Lakefront, Milwaukee. 800-837-3378.

June 29, NAMM Annual Member-
ship Meeting, Hilton Hotel, Chicago.
619-438-8001.

June 29-30, Doing Music & Noth-
ing Else: The Music Business Week-
end Seminar, Macklowe Conference
Center at the Hotel Macklowe, New
York. 212-768-4400.

JULY

July 6, 1991 New York Reggae
Music Festival, Steeplechase Park,
Brooklyn, N.Y. 718-338-3131.

July 8-Aug. 7, Brave! Colorado
Music Festival, various locations,
Vail, Colo. Ruth Sumners, 212-307-
7884,

July 11-14, Upper Midwest Com-
munications Conclave, Radisson
South, Minneapolis. 612-927-4487.

July 13-14, Inspirational Artists
and Music Marketing Seminar, Mc-
Cormick Inn Center, Chicago. 708-
383-6669.

July 13-17, New Music Seminar 12,
Marriott Marquis Hotel, New York.
212-4734343.

July 14-17, Video Software Deal-
ers Assn. Convention, Las Vegas
Convention Center. 609-536-8500.

AUGUST

Aug. 2-4, Options for the Song-
writer: Songwriting Seminar, Colo-
rado Mountain College, Breckinridge,
Colo. 303-453-6757.

Aug. 7-12, Fifth Annual Clovis
Music Festival, various locations,
Clovis, N.M. 800-421-1433.

Aug. 9, Virginia Beach Entertain-
ment Law Seminar, Virginia Beach
Resort Hotel and Conference Center,
Virginia Beach, Va. 804-343-1143.

Aug. 22-24, Talentmasters Third
Annual Air Talent Conference, Hy-
att-Ravinia, Atlanta. Lisa Mulcahy,
404-926-7573.

Aug. 2225, Sopot 91 Internation-
al Music Festival and Trade Exhibi-
tion, Sport Hall, Sopot, Poland. 011-
48-26-7441.

Aug. 23-25, MultiMusic Festival,
Multiplex Studios, San Jose, Calif.
Ved Torney, 408-452-8143.

Girl, Lily Virginia, to Joseph and
Andrea Sassone, June 1 in Holly-
wood, Calif. He is head of produc-
tion and a director at Mark Freed-
man Productions/L.A.

Boy, Harrison William Hart, to
Paul and Hilary Brown, June 17 in
New York. He is national album di-
rector for Virgin Records.

Boy, Jake Lucas, to Jon and Margie
Levy,June 17 in Los Angeles. He is
product management assistant for
Virgin Records.

Girl, Madeline Jean, to Ronald and
Shannon Przywara, June 19 in Wil-
mington, Del. He is an independent
audio engineer. She is production
assistant for Electric Factory Con-
certs in Philadelphia.

Boy, Alexander Boylon Moss, to

Jeff Moss and Anne Boylon, June
21 in New York. He is head writer
and composer/lyricist for “Sesame
Street.” Among his compositions
for the show is “Rubber Ducky,”
which appeared on the Billboard
pop singles chart in 1970. He has
won four Grammy Awards and 12
Emmys, and was nominated for an
Academy Award for the music and
lyrics of “The Muppets Take Man-
hattan.”

MARRIAGES
Richard Foos to Shari Famous,
June 9 in Los Angeles. He is co-
founder, co-owner, and president of
Rhino Records. She is a producer
and comedienne.

John Panozzo to Jan Casamuno,
June 21, onstage at the World Music
Theatre in Tinley Park, Ill. He is the

drummer for recording group Styx.

David Foster to Linda Thompson
Jenner, June 22 in Santa Barbara,
Calif. They are the composers of the
song “Voices That Care”; he is also
a producer.

Scott Mathews to Kolleen Ezzell,
June 23 in Nevada City, Calif. He is
a producer/musician who has
worked with John Hiatt, Roy Orbi-
son, Keith Richards, John Lee
Hooker, Van Morrison, and Bonnie
Raitt.

DEATHS
Cheryl Greene, 44, of undetermined
causes, June 21 in Miami. Greene
was VP of affiliate relations for
Video Jukebox Network Inc., where
she assembled an affiliate sales
team and spearheaded an affiliate

effort that established the interac-
tive television service, nationally.
Greene had previously made a name
for herself during her five years at
HBO, where she worked on pro-
gramming and affiliate relations.
She later became VP of Storer Ca-
ble’s Florida region before joining
Video Jukebox Network in 1988.
She is survived by her mother,
Katherine Shewey, and her chil-
dren, Lisa and John-Barton.

Yvonne Daniels, 53, of breast can-
cer, June 21 in Chicago. An area ra-
dio veteran, Daniels was most re-
cently morning host at WNVA. She
is survived by her grandmother.
(See Vox Jox, page 12.)

Send information to Lifelines,
Billboard, 1515 Broadway, New
York, N.Y. 10036 within six weeks
of the event.

ROCKERS AND RAPPERS HEADLINE JULY RELEASES

(Continued from page 8)

ed murder, recorded the album “The
Ruler’s Back” while on temporary re-
lease from prison. During the three-
week period, he also shot five videos,
including the clip for the first single
“I Shouldn’t Have Done It.” Con-
trary to the obvious, the song is not
about Rick’s predicament, it’s about a
man who cheats on his girlfriend. The
Def Jam/ Columbia release is also in
stores Tuesday (2).

While his NBC series “The Fresh
Prince Of Bel-Air” is on hiatus, the
Prince and partner D.J. Jazzy Jeff
are touting “Homebase,” the follow-
up to the gold “And In This Corner.”
The Jive/RCA release will be in
stores July 9. The video from the first
single, “Summertime,” debuted on
the NBC show in May.

Tuesday is a big day for rockers
with both Petty, on MCA, and Coo-
per, on Epic, arriving in stores.

“Into The Great Wide Open” is the
first Petty album with the Heart-
breakers since 1987’s “Let Me Up

(I’ve Had Enough).” The release, pro-
duced by Jeff Lynne, features Petty
inspiration Roger McGuinn on “All
The Wrong Reasons.”

Speaking of guest appearances, a
virtual who’s who of hard rock ap-
pears on Cooper’s “Hey Stoopid!” al-
bum. Among the players: Steve Vai,
Joe Satriani, Ozzy Osbourne, and
Slash. The title track is an anti-drug
song that is backed by a strong video
directed by Ralph Ziman.

Label mate Living Colour releases
a six-song EP July 16 in perfect tim-
ing with its spot on the upcoming Lol-
lapalooza tour. The set includes two
covers recorded in May, two unre-
leased tracks from the groups gold
album “Time’s Up,” and two live
tracks recorded in 1989.

Other albums with rock appeal in-
clude the third Crowded House disc,
in stores Tuesday, from Capitol.
“Woodface” marks the addition of
Neil Finn’s brother Tim to the band,
reuniting the brothers for the first

NEW JRS LABEL PLANS FIRST RELEASES

(Continued from page 6)

names of Swid’s children, Jill, Rob-
in, and Scott) will issue three al-
bums in August, by Los Angeles
rock’n’roll band Dillinger, L.A. rock
performer Seth Marsh, and Port-
land, Ore.-based blues rocker Curtis
Salgado, best known as the inspira-
tion for the Blues Brothers and a
former member of the Robert Cray
Band.

Mogull says that JRS has already
signed seven ‘“‘unknown” acts, and-
will release 12 albums a year.

Dillinger and Marsh were previ-
ously signed to the music arm of
Ventura Entertainment; Swid, the
former chairman and CEO of SBK
Entertainment World and chairman
and CEQ of JRS, acquired Ventu-
ra’s music publishing and produc-
tion assets earlier this year for $1.3
million (Billboard, March 9).

Mogull, a 43-year veteran of the
record business, who most recently
headed Ventura’s music operation,
says that JRS will be “an artist-ori-
ented label. I pledge that no lawyer
will ever run this label.”

The company has already assem-
bled an A&R team, headed by VP

Stan Shuster, a former rock band
manager. Also on the staff are East
Coast VP Bob Feiden (formerly of
RCA’s A&R staff), director Beth
Hollander (who comes from Elek-
tra), rep Gary Arian, and, as A&R
coordinator, Mogull’s daughter Alli-
son. (“This is a Jewish candy store,”
Mogull quips about his daughter’s
role at the label.)

The company has also appointed
John Coletta, the former English
manager of Deep Purple and Whi-
tesnake, as VP of creative services;
attorney Michael Sobel as VP of
business affairs; and Dave Neckar,
who served with Mogull during his
tenure as president of United Art-
ists Records, to head up the manu-
facturing division.

Mogull says that when complete-
ly assembled, the JRS staff should
total about 30. The company is head-
quartered in Burbank, Calif., with
offices in New York.

Regarding the company’s objec-
tives, Mogull says, “Over the last 40
years, [’ve been responsible for
about $5 billion in record sales. All I
want is about 10% of that.”

time since their Split Enz days. The
first single, “Chocolate Cake,” is al-
ready climbing Billboard’s Modern
Rock Tracks chart.

The Allman Brothers Band returns
with “Shades Of Two Worlds,” also in
stores Tuesday. The record, produced
by longtime Allman associate Tom
Dowd, includes an acoustic cover of
Robert Johnson’s “Come On In My
Kitchen.”

On the R&B tip, Gladys Knight
leaves the Pips behind on her MCA
solo album debut, “Good Woman,” in
stores Tuesday. She’s not too alone,
though; she’s joined by Dionne War-
wick and Patti LaBelle on a version of
“Superwoman.”

California rap act Compton’s Most
Wanted switches its to Epic with its
second release, “Straight Checkn
‘Em,” in stores July 9. First single
“Growin’ Up In The Hood,” also ap-
pears on the Columbia soundtrack
for the movie “Boyz In The Hood.”

There are four entries in the eager-
ly awaited debuts category. Color Me
Badd, which has already logged a
huge hit with “I Wanna Sex You Up,”
featured on the “New Jack City”
soundtrack, enters the album world
with “CMB,” in stores July 23 from
Giant/Reprise. “Sex You Up” is also

included on the debut, as is the next
single, “I Adore Mi Amor.”

Columbia has high hopes for sing-
er/songwriter Chris Whitley, whose
debut, “Living With The Law,” will
be released Tuesday. The label is also
pushing “Only Time Will Tell” from
dance siren Sandee.

On the country front, MCA is of-
fering Trisha Yearwood’s self-titled
debut. She’s already scored a top 20
country hit with the first single,
“She’s In Love With The Boy.”

The latest entry in the boxed-set
race is Tony Bennett, who will be rep-
resented by a four-CD collection, “40
Years Of Legendry,” in stores Tues-
day. The Columbia release includes
comments from none other than Ben-
nett’s biggest fan, Frank Sinatra, and
is produced by Bennett’s son.

Blues fans will get a kick out of the
“The Complete Imperial Record-
ings,” a two-CD release by Albert
Collins. The reissue, which includes
material unavailable for more than 20
years, is the first in EMI’s planned
biues series.

Assistance was provided by Barba-
ra Davies, Trudi Miller, and Adele
Parrish.

T e e e e S Ll
TICKETMASTER, A*VISION LINK FOR TELEMARKETING

(continued from page 8)

as video distributor and creator of
sell-through programming.

The venture also marks Ticketmas-
ter’s plans to expand beyond the tick-
et-selling business. It has offered al-
bums and tour merchandise to ticket
purchasers before, but had not taken
the activity to the level it plans to
now.

Depending on who is touring, the
phone marketing could start as early
as August. Sources says transaction
times would not be severely length-
ened by the service because “it’s not
like we're selling 130 items. Taking
down names and addresses is what
takes the longest time anyway.”

“When this launches this summer,
it's not very different from anything
we've already done,” Rosen says.
“The difference will come in creating
the infomercials and possible shop-
ping network. We are building bonds

to work together with A*Vision to go
forward.”

Hersch agrees. “We're starting
with developing services for the tick-
et buyer. Beyond that, the specifics
of how we're going to implement
many of these ideas are still being
worked out. We just know we want to
do this together.”

Ticketmaster, which recently pur-
chased its largest competitor, Ticke-
tron, employs more than 1,300 opera-
tors. Last year, it sold more than 40
million tickets to events around the
world. MELINDA NEWMAN

FOR THE RECORD

The name of Latin superstar Ce-
lia Cruz was misspelled in last
week’s Notas column.
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Ban-The-Longhox Bill Passes State Assembly In California

B BY CRAIG ROSEN

LOS ANGELES—A bill to ban the
controversial CD longbox passed
the California State Assembly
June 24 and is heading to the Sen-
ate for early September delibera-
tion.

Meanwhile, a similar bill intro-
duced in the New York State Sen-
ate has been put on hold because
““the industry is moving on its
own” to address the concern, says
an aide to Sen. Nicholas A. Spano,
R-Westchester, who introduced
the bill.

California Assembly Bill 861,

which calls for a ban of disposable
CD or cassette packaging that is
more than 1 inch longer or wider
than the actual CD or cassette,
passed in the Assembly by a 42-31
margin.

Under the legislation, which
would go into effect in January
1993, violators would be fined $250
for the first violation and $500 for
the second offense. Although the
wording of the bill is vague, it
seems to target retailers for the
fines.

“I’'m very pleased that we won
by a good victory in the Assembly,
and [ am confident the bill will con-

tinue to progress through the leg-
islature,” said Assembly member
Terry Friedman, D-Los Angeles,
who introduced the bill at a press
conference attended by Don Hen-
ley and artist manager and Ban
The Box coalition representative
Danny Goldberg (Billboard, March
16).

Before the Assembly voted on
the measure, Friedman said, “As it
is, the millions of CDs sold each
year cost us between 10,000 and
20,000 trees in California every
year to make up the excessive
packaging. This bill would put an
end to that.”

The January 1993 date would
“give time to the industry, which is
working very hard to come up with
alternatives,” Friedman said. He
acknowledged that the alternative
packages that have been proposed
‘““are consistent ... and would be
permitted by this bill.”’

Apparently it wasn’t only the en-
vironmental issue that led Assem-
bly members to vote in favor of the
legislation. “If you have ever tried
to open up a compact disc, it takes
about 15 minutes of trying to tear
it, then trying to find the scissors
and the knives to stab it and tear it
apart,”” said Assembly member

ONE STANDARD FOR CD PACKAGE UNLIKELY

(Continued from page 6)

cently entered the picture are the La-
ser File, developed by New York-
based Reynard CVC Inc.; the David
Cowan package, which has been re-
ferred to as the Stak-Pak and the
Inch package; and a model intro-
duced by E. Canton, Ohio-based Al-
pha Inc., the company that makes
plastic cassette and CD keepers for
the N. Canton-based, 294-store Came-
lot Music chain.

CEMA president Russ Bach notes
that the Cowan and Reynard pack-
ages have raised eyebrows at every
major distribution company except
WEA. “All five of us have looked at
these packages and said, ‘Gee,
there’s something here that bears in-
vestigation,” ” says Bach.

The Alpha package has just ar-
rived on the scene and has therefore
not been evaluated by all the majors.
However, Bach believes it has poten-
tial, and executives at BMG and Sony
are known to have responded favor-
ably to it.

Although the makers of these
packages refuse to comment on the
physical properties of each, Billboard
has learned that all three are varia-
tions of the jewel box that contain no
throwaway parts and are merchan-
disable in a 5!/,-by-11-inch format be-
fore they are collapsed into a jewel-
box size.

As such, they would appear to sat-
isfy retailers’ three main concerns,
related to merchandising, fixturing,
and security, while also providing
jewel-box proponents with a package
that has the same perceived value as
the decade-old plastic box.

RIAA SPEAKS OUT
These developments have prompt-

ed the Recording Industry Assn. of
America to issue a statement ac-
knowledging that the industry is no-
where close to reaching a consensus
on CD packaging (Billboard, June 22).

In March, the RIAA had indicated
it was evaluating “environmentally
friendly alternatives” to the longbox
and would make final decisions with-
in 60 days. Now, almost 90 days later,
an RIAA representative admits that
the current release is the academy’s
way of “making good on our prom-
ise” to issue a report regarding stan-
dard packaging. ‘“We said back in
March that in 60 days we’d have an
answer, but we realized some proto-
types came into play late in the
game,” she says.

RIAA president Jason Berman ob-
serves that “it would be premature to
announce a voluntary standard with-
out adequate consumer testing and
additional manufacturer evaluation.”

CONSUMER STUDY

Although Berman did not refer to
a specific market test, WEA and
Sony have jointly hired a research
firm to test the Eco-Pak, the Cowan
package, and a shrink-wrapped jewel
box side-by-side in consumer focus
groups nationwide, according to in-
formed sources.

Warner Music Inc. VP of market-
ing Jordan Rost, while not revealing
the particulars of the study, told Bill-
board, “The important issue is, if you
consider the importance of the CD
business to the Warner Music Group
labels, people should realize that it’s
in our best interests to have our prod-
ucts and the packaging well-received
by consumers. So, to us the research
is not being done for political reasons

but to make sure what we do is in
tune with consumers’ interests.”

Cowan says he is “working with
Sony’’ on the market research,
though he did not indicate whether he
has received any backing from the gi-
ant distributor. Sony executives did
not return repeated phone calls on
the subject.

Most industry executives welcome
the news that Sony and WEA will
test these packages. Camelot senior
VP Larry Mundorf says, “It’s the
marketplace at work and we applaud
that, rather than some dictum that
says it’s got to be this. Let the mar-
ketplace decide.”

Nevertheless, some question
whether the research will yield reli-
able conclusions. Says one distribu-
tion source who is skeptical of Sony’s
and WEA'’s motivations, “If you ask
a consumer, ‘Which do you prefer,
the jewel box or this piece of paper-
board,’” that’s not the question. The
question is, if it’s no longer available
in the jewel box and it’s available in
this cardboard box, will you buy few-
er CDs?”

Another source notes that Rey-
nard’s principals are also wary of the
test, suspecting that WEA and Sony
might be biased toward the Eco-Pak
and the Cowan package, respectively.
However, Fogelman says, “I've
talked to [Reynard’s Arthur] Herr
myself and I'd be surprised” if he did
not participate in the study. Herr
would not comment.

REPOSITIONING THE ECO-PAK?
Meanwhile, WEA Distribution
president Henry Droz notes that the
Eco-Pak has been rechristened the
“Eco-Pak Jewel Box” on the logic

HISPANIC MUSIC GETS MAINSTREAM PUSH BY CEMA

(Continued from page 6)

CEMA'’s unprecedented Hispanic
marketing initiative calls for Capi-
tol-EMI Latin to initially provide 65
titles, consisting primarily of cata-
log titles and recent releases, as
well as product from PolyGram
Mexico. New albums by Capitol-
EMI Latin artists Eddie Santiago
and Grupo Mazz are slated for Au-
gust release, followed by a new disc
from Lalo Rodriguez in September.

Heading up CEMA’s Latin music
marketing campaign will be Jose
Behar, VP/GM of Capitol-EMI Lat-
in. Behar, who originally helped
conceive the CEMA association with
his label, says he and his Hispanic
sales staff will train CEMA’s sales
personnel and offer follow-up sup-
port.

“We’ve come up with these kits,

packages, brochures,” says Behar,
“where we break down demographi-
cally what type of music sells
where, who our best sellers are,
where they sell well. For [the
CEMA reps], it’s going to be a con-
stant educational process where I
travel to the branches and [ speak
to them. I don’t want to hand them
my catalog and they go and load up
some of the accounts with product
that isn’t really salable. That’s go-
ing to leave a bitter taste in every-
one’s mouth. So, we’re being real
cautious about how we go about
this.”

Behar says CEMA'’s sales reps
will promote his product with the
same fervor that it has displayed
marketing other musical genres. He
further says that CEMA’s market-

ing muscle not only will beef up
Capitol-EMI’s profile in Anglo retail
chains, but also expand the label’s
presence in secondary Latin mar-
kets such as New Orleans and Tam-
pa, Fla.

Bach says the Hispanic market-
ing campaign is an essential step-
ping-stone to the future prosperity
of Capitol-EMI Latin.

“It you want to build a business,
you need to bring it mainstream at
some time and that’s where we're
at,” he says. “Maybe we’re on the
cutting edge, maybe we’re early,
but we definitely believe that this
type of association will help to build
our Latin company to what it can be
and what it should be.”

that the package is not so much an al-
ternative to the plastic case as an en-
hancement of it.

Some industry observers say
WEA’s move may be a political ploy
to placate its critics, who have
charged that the mostly paperboard
package is not as durable or environ-
mentally sound as the jewel box.

One of the Eco-Pak’s harshest crit-
ics has been the Jewelbox Advocates
and Manufacturers group, an ad hoc
coalition funded by the Dow Plastics
Corp. and supported by such industry
firms as Lift Discplay Systems Inc.,
which makes jewel-box-only fixtures;
retailers who use Lift or other jewel-
box-only merchandising systems; and
label executives who maintain a jew-
el-box-only posture, like Mercury
Records co-president Mike Bone.

JAM spokeswoman Susana Seirafi,
who is also marketing coordinator at
Edgewater, N.J.-based Lift Discplay
Systems, maintains that “the fastest
and the quickest method [of address-
ing the packaging dilemma) is adopt-
ing the jewel box alone.” However,
she says JAM is not opposed to plas-
tic alternatives “as long as they keep
the same consumer value” as the jew-
el box.

Concurrent with the appearance of
these new alternative packages,
some older models are also getting a
test run in the marketplace. Album
Graphics Inc.’s Digitrak, tested earli-
er this year on Sting’s “The Soul
Cages” disc, will get another shot via
Bonnie Raitt’s “Luck Of The Draw”
CD, released June 25.

However, many retail executives,
citing customers’ complaints, have
expressed deep reservations about
the Digitrak as a serious contender in
the quest for a new standard.

Sam Farr, D-Carmel.

Friedman sees the longbox ban
as a step in ‘““the solution to our sol-
id waste disposal crisis in Califor-
nia ... This is a small but impor-
tant step,” he told members of the
Assembly.

Members of the industry, includ-
ing the Recording Industry Assn.
of America and the National Assn.
of Recording Merchandisers, how-
ever, say that it is a misstep by the
government to become involved in
the CD packaging issue.

“We're terribly disappointed,”
said NARM president Pam Horo-
vitz, who added that NARM mem-
bers rallied to fight the bill in the
Assembly and will continue to bat-
tle the legislation as it moves to
the Senate.

Michael Cover, director of state
relations for the RIAA, said, “It is
unnecessary, since the president
of the RIAA [Jason Berman] al-
ready said the longbox is dead. We
share Mr. Friedman’s and other
environmentalists’ concern about
the waste generated by the long-
box, but we are also concerned
with the retailers, consumers, and
manufacturers. We want a solu-
tion that will work for the long-
term and will stand the test of
time.”

Russ Solomon, president of Tow-
er Records/Tower Video, concurs.
“This is totally unnecessary legis-
lation,” he said. “It’s absolutely
useless. The record industry is
working on alternative packaging
and it will come about if there is a
law or not.”

In New York, Spano, vice chair-
man of the state’s Legislative
Commission on Solid Waste Man-
agement, apparently believes that
the industry doesn’t need a law to
force its hand in the longbox issue.

At a press conference in late
May, Spano agreed to back off his
anti-longbox bill, while announec-
ing he endorses the Eco-Pak, Ivy
Hill’s alternative CD package.

According to Friedman, the Cali-
fornia bill will be heard in the Sen-
ate Committee within a month and
will likely go to the full Senate by
early September.

“It's not a
hit until it's
a hitin
Billboard."
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TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.
46 3 AM. ETERNAL (E.G., BMI/Warner Chappell/w8,
ASCAP/Brampton, PRS) WBM
70 BABY BABY (Age To Age, ASCAP/Edward Grant,
iled from a national sample of monitored top 40 radio stations by Broadcast Data Systems. 119 top 40 m :SCAPN °'L°:v§|°pha"t' AS:AP/ Re‘é"M”I"' V?SG(I:JAP) HL Compiled from a national sampe of POS (point of sale) equipped retail stores and rack outlets which report
stauons are monitored 24 hours a day, seven days a week. The titles are printed in order of gross impressions, BETTER (Warner Chapell, BM1) number of units sold to SoundScan, Inc. The chart is being printed for comparison to the Hot 100 Smgles chart,
which are computed by cross-referencing exact times of airplay with Arbitron listener data. The chart is being 9  BLIND FAITH (Virgin, ASCAP/Dick Dragon, BMI) HL which uses ranked reports of best-selling singles, rather than the unit counts used on this chart.
printed for comparison to the Hot 100 gngies chart, which uses playlists, rather than monitored airplay. 90 BORROWED LOVE (Fiyte Tyme, ASCAP/Avant Garde, illfﬁi
- — ASCAP/Beat To Beat, ASCAP) WBM = :
] g Eiw13 88 BREAK UP TO MAKE UP (Assorted, BM!/Bellboy, 2|E | £ [ [=]=1 £
$1% e $1¥|g 8MI 2 ¥2 | |22
ol |5 ]| TITLE o | = |5 TITLE J i B e = TITLE s E £ TITLE
25|48 2|2 |8 61 CAN | CALL YOU MY GIRL (George Tobin, BMI) le|s) 5 2|58
£ | S| = | ARTIST (LABEL) £ | 3 [ & | ARTIST (LABEL) 48 CAN'T FORGET YOU (Foreign Imported, BMI/Estefan, | 2| = | £ | ARTIST (LABEL) = | @ | & | ARTIST (LABEL)
D SR ASCAP) CPP ! = ===
. *5* NO.1 & & . 4|5 | LONEDESIRE ouvain 76 CAN YOU STOP THE RAIN (WB, ASCAP/Wallyword, ,u X * NO.1 * % B 53 | 2 | O e v
i S KR ASCAP/John Bettis, ASCAP) WBM % = =
. RUSH RUSH - . g |WARNASEX'I"EJUI-I =
1] 1] 9 | BN AR vraiy  swesatnio | (3D 64 | 4 | THE RO O v : gmg‘tvs OFF (Huln, ASCAP/HLN, ASCAP O | 142 (5| e DL Sttt 1] YED61 | 3 | HERC | AM (COME AND TAKE ME)
eethoven/Perfect) -
2 | 2 |14 [ 1 WANNA SEX YOU UP 40 | 39 | 10 | DON'T TREAT ME BAD 57 DIRTY LOVE (Tackle Out, ASCAP/Geffen, ASCAP) 21115  MORETHAN WORDS 00 54 | 2 3 AM. ETERNAL
COLOR ME BADD (GIANT) FIREHOUSE (EPIC) 56 DOES ANYBODY REALLY FALL IN LOVE ANYMORE? ! EXTREME (A&M) - i THE KLF (ARISTA)
MORE THAN WORDS ELEVATE MY MIND EMI Aprii, ASCAP/Desmobile, ASCAP/Real i RUSH RUSH SADENESS PART 1
(3] 3 |12 | extreme aamn 49| 5 | STEREOMC'S (4TH & B'WAY/ISLAND) ;(ASCA:%on = A/SC;I: I~ Jemyl/. alsongs, (374 3 | 5 | PAULA ABDUL (CAPTIVE/VIRGIN) 431 | 5 [
4 | 4 |14 | | DONT WANNA CRY (3| 65 | 2 | HARD TO HANDLE : ASCAP) HL/WBM 47 4 | 5 | UNBELIEVABLE 42 /34| 5 | GOD BLESS THE U.S.A.
MARIAH CAREY (COLUMBIA) BLACK CROWES (DEF AMERICAN/REPRISE) 52 DON'T TREAT ME BAD (Sony Tunes, ASCAP/Wocka- 5 EMF (EMY) | LEE GREENWOOD (MCA) .
5 | 5 |19 | I LIKE THE WAY 43 | 29 114 | WHAT COMES NATURALLY Wocka, ASCAP/Cosby Ellis, ASCAP) HL 5 g | 4 | SUMMERTIME 43 |37 | 5 | IT'S A SHAME (MY SISTER)
HIFIVE (JIVE/RCA) SHEENA EASTON (MCA] 24 DO YOU WANT ME (Next Plateau, ASCAP/Sons Of K- =¥ 0.J. JAZZY JEFF/FRESH PRINCE (JIVE/RCA) MONIE LOVE (WARNER BROS.)
BABY BABY LET THE BEAT HIT 'EM 0s3, ASCAP) = EVERYTHING | DO) | DO ITFOR , . KISSING YO
6|6 |19 | B oy et 61 | 2 { (jSa LISA & CULT JAM (COLUMBIA) 1 Ta“f DREAM '%,ST"%'- ALIVE (EMI Blackwood, (60— | 1 | VoA cably ) AT | 5 | ASHNGTON (QWEST/WE)
MI/Willphil, BMI/Braintree, BMI/MCA, = L i
UNBELIEVABLE YOU'RE IN LOVE g MAMA SAID KNOCK YOU OUT I'LL BE THERE
(D[ 8 |11 | ewremy 4536 1 20 1 XD R o by (SBK) ASCAP/Aerostation, ASCAP) HL T8 |5 | e MDEr dam7coLUMB) {351 63 | 2 | THE ESCAPE CLUB (ATLANTIC)
TEMPTATION MOTOWNPHILLY e : DO YOU WANT ME TREAT 'EM RIGHT
(8} 10| 6 701 2 22 EVERY HEARTBEAT (Age To Age, ASCAP/Reunion, 8115 " %52 | 4
. CORINA (CUTTING/ATCO) BOYZ Il MEN (MOTOWN) ASCAP/Emily Boothe, BMI/Andi Beat Goes On, 2.4 SALT-N-PEPA {(NEXT PLATEAU) | | CHUBB ROCK_(SELECT/ELEKTRA)
9 | 9 |13 | LOSING MY RELIGION 52 | 3 | LOVE AND UNDERSTANDING BMI/Sparrow, BMI) HL 37| g | 5 | GYPSY WOMAN (SHE H HOMELESS) (47 66 | 2 | NIGHTS LIKE THIS
R.E.M. (WARNER BROS.) CHER (GEFFEN) 31 (EVERYTHING | DO) I DO IT FOR YOU (FROM ROBIN = CRYSTAL WATERS (ME =2 AFTER 7 (VIRGIN)
PAS.S.LON WALKING IN MEMPHIS HOOD) (Almo, ASCAP/Badams, ASCAP/Zomba, B LOSING MY RELIGION A NEVER GONNA LET YOU DOWN
13 | 6 | RYTHM SYNDICATE IMPACT/MCA) 51| 5 | MARC COHN (ATLANTIC) ASCAP) CPP OED £ R.E.M. (WARNER BROS.) 1 1287156 | 3 | Sureace (COLUMBIA)
TOUCH ME (ALL NIGHT LONG I'LL BE THERE 42 EXCLUSWITY (Kear, BMI/Sony Epic/Solar, BMI/107, PLAYGROUND | I'VE BEEN THINKING ABOUT YOU
S CATHY Dmmé (POLYDOR/PLG) ) 54 | 3 | THE ESCAPE CLUB (ATLANTIC) ASCAP/Macadamian, ASCAP) HL 111410 | 5 | ANOTHER BAD CREATION (MOTOWN) | -1 e i | LONDONBEAT (RADIOACTIVE/MCA)
30 FADING LIKE A FLOWER (EVERY TIME YOU LEAVE) - = 1=
SAVE SOME LOVE ; WIND OF CHANGE \ UNFORGETTABLE
121215 | 3TR SO'I(ggA) 50148 |15 | CAN teRaTay (Jimmy Fun, BMI/EMI Blackwood, BMI) CLM [1Z4 21 | 4 | ScorPIONS (MERCURY) I502{ — | 1 | NATALIE COLE (ELEKTRA)
80 FOREVER AMO'R (Star Pop, ASCAP) ] =
F R SUMMER VACATION ! 1 LIKE THE WAY | NEW JACK HUSTLER
34| 8 ﬂ%f&%pz‘cnn%“ i (BD)| 57 | 2 | THiE PARTY (HOLLYWOOD/ELEKTRA) 85 :g&:ﬁ/}ﬂxl:g ggz’%?gvs (ASSC&I:;;;;:. 131915 | 11K (JIVE/RCA) Bl el il 12 (cnm'%) u
rostified, -GY, a, i 4
MAMA SAID KNOCK YOU OUT i T I'LL NEVER LET YOU GO 52|39 | 5 | SHE TALKS TO ANGELS
(T8 18 | 17 | DO YOU WANT ME (5260 | 8 ASCAP,Virgin, ASCAP) HL 14415|5
. SALT-N-PEPA (NEXT PLATEAU) L.L. COOL J (DEF JAM/COLUMBIA) 9 GOT A LOVE FOR YOU (CRK, ASCAP/B-Room, ;T(E;LHEART (MC: THE BLACK CROWES (DEF AMERICAN)
LOVE IS A WONDERFUL THING 53 | 45 | 11 | SILENT LUCIDITY ASCAP/Warner Chappell, ASCAP k157 OWNPHILLY 53 [47 | 5 | UFE GOES ON
1511112 | LRV AeL S0t TON CoLuMBA) QUEENSRYCHE (EM) 8 Gypsy/vv[lomm (s,f?; uouzn.z)ss) ® Boys, 15316 | 5 | sovzimeN oTowny ! POISONI(CAPITOL) =
ur_ar_ 1AM COME AND TAKE ME CRAZY ASCAP/Polygram Int'l, ASCAP) 6 |12 | 5 | VOICES THAT CARE o mu(ms IN MEMPHIS
17 | 14| ao (virG | [BD]— | ! | SEaL iR warnER BROS) 53 HARD TO HANDLE (irving, BMI) CPP g VOICES THAT CARE (GIANT) [543 59 | 3 ATLANTIC) |
G 19 RIGHT HERE, R mcm NOwW (55)| 59 | 4 | ST ALOVE FOR YoU 10 HERE | AM (COME AND TAKE ME) (Irving, ASCAP/AI 17 [13 | 5 | DON'T TREAT ME BAD 55 /35| 5 | THESTAR SPANGLED BANNER
7 | JEsus JONES (5Bl JOMANDA (BIG BEAT) Green, BMI) CPP FIREHOUSE (EFIL} | WHITNEY HOUSTON (ARIST
67 HERE WE GO (Virgin, ASCAP/Cole-Clivilles,
HERE WE GO 3 A.M.ETERNAL g 14 HERE WE GO COUPLE DAYS OFF
18 |15 | 18 | HEEoeic FACTORY (CoLuMBIA) (58| 62 | 2 | THekLr amisTay ' A'SCA: /RBG-Dome, A?&‘“’) HL i 5 5 | Cachusic FACTORY (coLUMBIA) % 15115 | ROV iEws o v News emy
47 HIGHER THAN HOPE (Warner Bros. Mus. Australia 1
Al g WRITTEN ALL OVER YOUR FACE ; YOU CAN'T PLAY WITH MY YO-YO . P.AS.SJON.
19(21]10 gmxl\m% R? ('(ASHE S HOMELESS) | | 57 |43 {17 | WRITTE AT :tsyé k:’%:;:/x{wa,A gﬁig/ém/r;::nm Mushroom, fTQ'_l 18 5 | v0.Y0 (EAST WEST) I571172 | 2 | RYTiM SYNDICATE (IMPACT/MCA)
-Lew, 1
20 |16 ! 11 | POWER OF LOVE/LOVE POWER 58 |50 [ 11 | FOREVER AMO'R 11 HOW CAN | EASE THE PAIN (Gratitude Sky, i 23 | 5 | RIGHT HERE RIGHT NOW 55— | 1 | LSHOULDN'T HAVE DONE IT
LUTHER VANDROSS (E! D'ZYRE (ATLANTIC) ASCAP/Melonie, ASCAP/MCA, ASCAP) CPP/HL =1 JESUS JONES i | SLICK RICK (DEF JAM/COLUMBIA)
RY HEARTBEAT MIRACLE SILENT LUCIDITY DO WHAT | GOTTA DO
(@D) 25 | 3 | KW ChaNT thay 39158 | 12 | JATNEY HousToN pisTA) s ngf&w :SN&TP';ER A i _17_ 5 | QUEENSRYGHE e 158 | 4| RALPH TRESVANT (MCA) |
@ — [ 1 gEVEmrmmG 1D0) 1 DO IT FOR. . 60 | 41 { 19 | CRY FOR HELP 29 1 DON'T WANNA CRY (Vision Of Love, BMI/Sony 22|22 | 5 | WE WANT THE FUNK 60 [40 | 5 | GONNA MAKE YOU SWEAT |
RYAN ADAMS (A&M) RICK ASTLEY (RCA) Songs, BMI/Gratitude Sky, ASCAP) CPP/HL GERARDO (INTERSCOPE/EAST WEST) ' C&C MUSIC FACTORY (COLUMBIA)
@) 24 | 5 | TAINT OVER TIL IT'S OVER 66 | 10 | DANGEROUS ON THE DANCEFLOOR 34 1 LIKE THE WAY (THE KISSING GAME) (Zomba, 23|19 | 5 | ) DON'T WANNA CRY 61|55 | 5 | WICKED GAME
LENNY KRAVITZ (VIRGIN) MUSTO AND BONES (RCA) ASCAP/WB, ASCAP/B Funk, ASCAP) WBM l MARIAH CAREY (COLUMBIA) ——]i] | CHRIS ISAAK (REPRISE)
28 I'LL BE THERE (Love Pump, ASCAP/Wamer Chappell, | | I
IT'S A SHAME (MY SISTER | LOVE IS A WONDERFUL THING 4 ONE MORE TRY
@ 27(6 P&%Jumﬁuvgggﬁmon/cgngu) 6242|117 MONIE LOVE (WARNER BROS.) ) ASCAP/Warner-Tamerlane, BMI) WBM 'z‘ 215 | MICHAEL BOLTON (COLUMBIA) 62 L3]S | TIMMY T. (QUALITY)
25 | 20 | 16 | RHYTHM OF MY HEART 63 | 40 | 10 | COUPLE DAYS OFF B "‘/‘ﬁ oy m";‘égfp('ff" ASCAP/Forty Plus, 220 | 5 | 1TOUCH MYSELF 63 |46 | 5 | IESHA
ROD STEWART (WARNER BROS.) HUEY LEWIS & THE NEWS (EMY) » ?T A?:'T :)IVEHI: s ()M';‘ (Wiss Besse, ASCAP) | DIVINYLS (VIRGIN) | | ANOTHER BAD CREATION (MOTOWN)
Iss Bessie, - - .
i i Stei . " HOW CAN 1 EASE THE PAIN =7 IT AIN'T QVER "TIL IT’S OVER
26 | § | LILY WAS HERE 64 | 56 | 16 | CRAZY 94 | TOUCH MYSELF (Billy Steinberg, ASCAP/Denise (21325 6 — |1
(25) SAVID STEWART/CANDY DULFER (ARISTA) BAISY DEE (LMR/RCA) i A R ::;I:::R ;E‘;E:;RJ) — 64 ::::: ;RAvt;z (VIRGIN)
27122 |18 | JOYRIDE 65|46 | 16 | VOICES THAT CARE (Australia) ) WBM/HL T | 1 T ND 65 (57 (5 R HELP
ROXETTE (EMI) VOICES THAT CARE (GIANT) 3 | WANNA SEX YOU UP (FROM NEW JACK CITY) (Hip '\2_?- ! HEAVY D. & THE BOYZ (UPTOWN/MCA) R’ICK ASTLEY (RCA)
SUMMERTIME YOU'RE THE ONE FOR ME Hop, BMI/Hi-Frost, BMI) e STRIKE IT UP 66 5 | TOUCH ME (ALL NIGHT LONG
32 | 4 | 0.0.JAZZY JEFF/FRESH PRINCE (IVE/RCA) 71| 7 | APRIL (METROPOLITAN) 89 JOVRIDE (iimmy Fun, BMI/EMI Blackwood, BMI) cLm | |2 %0 | 5 | BLACKBOX (Rea) H ’.50 ER DN T O
2 10 | NEVER GONNA LET YOU DOWN 6758 | 9 | LOVE AT FIRST SIGHT 84 JUST LIKE YOU (Dresden China, ASCAP) 23 (25| 5 | RHYTHM OF MY HEART 67 |45 | 5 | PEOPLE ARE STILL HAVING SEX
SURFACE (COLUMBIA) STYX (A&M 87 KISSES IN THE NIGHT (Tarpell, ASCAP/Roselada, et I ROD STEWART (WARNER BROS.) LATOUR (SMASH/PLG)
ASCAP) =
THE DREA T00 MANV WALL POWER OF LOVE/LOVE POWER o EXCLUSIVITY
(30133 [ 5 | wison PHIL'l‘J s sn%L (0L (8] — [ 1 | catiiy DENNIS (poLYsDoR/PLG) 41 KISSING YOU (K-Shreve, ASCAP/Markei, ASCAP/Full 0|8 | 5 | DTN vaNOROSS (EPIC) 681 — | 1 | DAWIAN DAME (LAFACE/ARISTA) |
Keel, ASCAP/JRM, ASCAP/EMI April, ASCAP) WBM =T PLAC r - 1
: e E IN THIS WORLD r POINT OF LIGHT |
k3D| 35| 3 | FADING (‘g'.',.‘.f LR 691673 gﬁgoRggE?A!{'?AernC) n A‘-gg:';'/';flg((’;:“ &smagaé%'é;:f“’/m' April, 311138 | 3 | micHAEL W. SMITH (REUNION/GEFFEN) [89)| 71 | 2 | RANDY TRAVIS (WARNER BROS)
ild Gator, -
ETTE| : MO Yo - WITH YOU + LOVE DESIRE
[ 31| 7 | ARSOnET RabroaCTIvE/MCA) 70 63| 8 | O T ey - MOTIONS L ;lfs::::)EHBLUT HIT 'EM (Virgin, ASCAP/Cale-Clivills, | 33133 | 5 | Tony TerRy (EPIC) - {20} — | 1 | SANDEE (FEVER/COLUMBIA)
33 {30 | 10 | PLAYGROUND 71 47 [ 16 [ 1 TOUCH MYSELF 35 LIFE GOES ON (Cyanide, BMI/Willesden, BMI) HL 557 49 | 2 | LEY THE BEAT HIT 'EM 71 (62 | 5 | BORN AND RAISED IN COMPTON
0 ANOTHER BAD CREATION (MOTOWN) DIVINYLS (VIRGIN) 16 LILY WAS HERE(C(YD'N'A, BMI/BMG, BMI/Care)ers- Ef 9|2 LISA L!SA & (EUL_T JAM (COLUMBIA) ] DJQUIK (PROF E)
(G 55 | 4 | CAN'T WAIT ANOTHER MINUTE @ — [ 1 THINGS THAT MAKE YOU GO.... B8MG, BMI) HL 34 (29 | 5 | MIRACLE (73| — | 1 | ToNIGHT
HHFIVE (HVE/RCA) C&C MUSIC FACTORY (COLUMBIA) 9 LOSING MY RELIGION (Night Garden, WHITNEY HOUSTON (ARISTA) == | ° | DJQUIX (PROFILE)
() 11 | HOW CAN | EASE THE PAIN (@ 1 | MY FALLEN ANGEL 8MI/Unichappell, BM1) HL 35 [27 | 5 | ROUND AND ROUND (73— | 1 TEMPTATION
38 | 11 | {1SA FISCHER (ELEKTRA) — CORO (CUTTING/CHARISMA) 33 LOVE AND UNDERSTANDING (Realsongs, ASCAP) | TEVIN CAMPBELL (PAISLEY PARKY a _* | CORINA (CUTTING/ATCO)
WBM = |
REAK UP TO MAKE - | CAN'T WAIT ANOTHER MINUTE T DO ME RIGHT
%35 an%??kvls%:)ys YES —|1 gVNTHIA(MCMAC) —— 58 LOVE AT FIRST SIGHT (Almo, ASCAP/Alloy, ;(-3_5-" 413 | e (JIVE/RCA) ) — |1 GUY (MCA)
ASCAP/War Bride, BMI/Hampstead Heath, I In,
37| 37| 11 | NIGHTS LIKE THiS 75 (69 | 16 | MORE THAN EVER ASCAP /Grand flusion, ASCAP) CPP/WBM 7155 | 0 R em B | SO RS
N - . " 51 LOVE DESIRE (Fanja, BMI/Funny Bear, ASCAP) - -
(O Tracks moving up the chart with airplay gains. © 1991, Billboard/BPI Communications, Inc. - 93 LOVE GETS ROUGH (Tanworks, APRA/WB, (O Singles with increasing sales. © 1991, Billboard/BPI Commumcatwns. tnc and SoundScan, Inc.
ASCAP/Irving, ASCAP/David Malloy, BMI) CPP/WBM
m 4“ Mnm nﬂ:“nnfm m""ﬂn 27 LOVE IS A WONDERFUL THING (Mr. Bolton's, 64 PART OF ME, PART OF YOU (Pathe Ent., ASCAP) Disney, ASCAP/Christmas Suicide,
gdcil/\g)arvr};rgamerlane. BMI/Nonpareil, ASCAP/WB, 15 PASSLON. (Bayjun Beat, BMI) WBM ASCAP/P. Bullwinkle, ASCAP)
92 PERFECT WORLD (Hampstead Heath, ASCAP/WB, 74 SURRENDER (MCA, ASCAP/Brownstone,
I'VE BEEN THINKING ABOUT YOU VOGU \
I LOND%ENEEAT (wo':grwsmw MADONENA (SIRE/WARNER BROS.) n I;.IOV: 0; :c"-\lm{lri (Sony Tunes, ASCAP/Wocka- ASCAP/Polygram, ASCAP/N.Y.M., ASCAP) ASCAP/Virgin, ASCAP/Bill Wray, ASCAP) HL
0Cka, . 14 PIECE OF MY HEART (Kaltman, BMI/One Two, BM1) 26 TEMPTATION (Corina Starr Sound, ASCAP/King
2148 %Nygggggl{cﬁﬂ;” 151525 %gigmg i g‘lim ST 63 LOVE ON A ROOFTOP (Realsongs, ASCAP/EMI Apil, 7 PLACE IN THIS WORLD (Emily Boothe, BMI/Age To Reyes, ASCAP/Berrios, ASCAP/Cutting, ASCAP)
ASCAP/Desmobile, ASCAP) WBM Age, ASCAP/0’Ryan, ASCAP) HL 65 TOO MANY WALLS (Colgems-EMI, ASCAP/Buffaio,
3|13|2 ?&?&W&%‘ 16|17 29 | SOMETHING HAPPENED ON THE. . 40 MAMA SAID KNOCK YOU OUT (Marley Marl, 12 PLAYGROUND (Diva One, ASCAP/Biv Ten, ASCAP/EMI April, ASCAP)
ASCAP/LL ool §, ASCAP/Def Jam, ASCAP) ASCAP/Mike Ten, BMI) 72 TOUCH ME (ALL NIGHT LONG) (Larry Spier,
4| 2|5 | SOMEDAY 17 {14 | 18 | ESCAPADE 82 MIRACLE (Kear, BMI/Sony Epic/Solar, BMI) HL 4 POWER OF LOVE/LOVE POWER (EMI April, ASCAP/Personal, ASCAP) WBM
MARIAH CAREY (COLUMBIA) JANET JACKSON (A&M) 95  MONSTER (Fun Bunnies International, BM1) ASCAP/Uncle Ronnie's, ASCAP/MCA, ASCAP/Thriller 2 UNBELIEVABLE (Warner Chappell, PRS/WB, ASCAP)
5 |—] 1 | TOGETHER FOREVER 18 22| 5 | IF You NEEDED somr.aoov 6 MORE THAN WORDS (Funky Metal, ASCAP/Almo, Miller, ASCAP/Unbelievable, BMI) HL WBM
LISETTE MELENDEZ (FEVER/COLUMBIA) BAD COMPANY (ATCO, ASCAP) CPP A ) ) 91 PUMP IT (NICE AN’ HARD) (One Word, ASCAP) 13 WALKING IN MEMPHIS (Museum Steps, ASCAP)
615 |4 | ROUND AND ROUND 19 | 20 | 22 | cANT STOP 33 MOTOWNPHILLY (Diva One, BMI/Biv Ten, BMI/Mike 68 RHYTHM OF MY HEART (WB, ASCAP/Jamm, 55 WE WANT THE FUNK (Mo’ Ritmo, ASCAP/Bridgeport,
TEVIN CAMPBELL (PAISLEY PARK/WB) AFTER 7 (VIRGIN) » ;;ni :u'ng)ow T T ASCAP/Bibo, ASCAP) WBM/HL BMI/EMI April, ASCAP) WBM
N en, cNally, 5 RIGHT HERE, RIGHT NOW (EMI Blackwood, BMI) 60 WHAT A PRICE TO PAY (St. Cecilia, BMI)
7713 L0 ﬁ'c%sgn%?wm 20 (19|17 | DREAM 3O &3&%’&%&» ASCAP/Unicity, ASCAP) 1 RUSH RUSH (EM} April, ASCAP/LeoSun, ASCAP) 83 WHAT COMES NATURALLY (Tom Sturges,
EATNG 81 MOVE RIGHT OUT (BMG, ASCAP) HL , 49 SEE THE LIGHTS (Virgin, ASCAP) HL ASCAP/Chrysalis, ASCAP/Warner-Tameriane,
8 (6|6 | THIS HOUSE @ capiron 21{18 | 9 | WHERE DOES MY HEART BEATNOW| | 45 MY BODY SAYS VES (BMG, ASCAP/Telegram/Misty) 98 SHAKE IT (LIKE A WHITE GIRL) (Varry White, BMI/Nick Mundy, BMI/GG Loves Music, BMI)
HL . ASCAP/Itz A Rap, ASCAP/Brown Acid, ASCAP/One 100 WHERE THE STREETS HAVE NO NAME (Chappell &
9 | 8|31 RUBYOU Tuzokmr WAY 2|23 &I)N&gr gﬂulsnrm THINKING 17 NEVER GONNA LET YOU DOWN (Keep Your Music, Stroke, ASCAP) Co., ASCAP/Screen Gems-EMI, BMI/Blue Mountain,
HORNHYIGILL(MOTOWH) (EMY) ASCAP) 69 SILENT LUCIDITY (Screen Gems-EMI, BMI/Tri-Ryche, ASCAP/Seasons Four, BMI/Langitude, BMI) WBM
10 | 16 | 10 | rLL GIVE ALL MY LOVE TO YOU 23 | 24 | 17 | JUST ANOTHER DREAM 37 NIGHTS LIKE THIS (FROM THE FIVE HEARTBEATS) BMI) WBM 32 WIND OF CHANGE (Copyright Control)
KEITH SWEAT (ELEKTRA CATHY DENNIS (POLYDOR/PLG) (TCF, ASCAP/Jack The Mack, ASCAP/AImo, ASCAP) 78  SOMEONE (W8, ASCAP/Warner-Tamerlane, BMI/Tiger 79 WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP) CPP
11| 9 | 21| FEELS GOOD 2 | —[17 | r™ YOUR BABY TONIGHT CPP/WEM God, BMI) WBM 97 WRITTEN ALL OVER YOUR FACE (Trycep, BMI/Rude
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HUVSIB-VID BUSINESS LAGKS INFORMATION ON HOME-TAPING

(Continued from page 5)

the Macrovision technology, our com-
panies haven't told us that copying of
music videos has cut into their sales
the way the copying of audiotapes
has.”

Macrovision encodes less than 20%
of music video titles, however, and
there are some doubts about the sys-
tem'’s effectiveness, due to the exis-
tence of “black boxes” that can cir-
cumvent its encoding. (Macrovision
and the RIAA support a Congressio-
nal bill that would outlaw such de-
vices.)

A more obvious reason for the la-
bels’ lack of concern about music vid-
eo copying is that they are not con-
vinced it is as widespread as the Ma-
crovision study indicates.

“Everyone knows that people are
pirating tapes, but how much is it af-
fecting our sales?” asks Tom Wolver-
ton, director of operations for Poly-
Gram Video. “We haven’t seen con-
crete statistics.”

Wolverton notes he has received lit-
tle feedback from retailers that indi-
cates they are worried about losing
sales to home taping. “We don't feel
that most of our retail outlets would

buy any harder if we had Macrovi-
sion,” he says.

“I'm not fully convinced that en-
coding is needed,” agrees Kirk Mel-
loy, director of operations for Capitol
Records, which does not encode. “I
don't think it makes any difference. I
don’t feel that music video is in the
same genre as full-length movies
[with regard to home taping).”

Although A*Vision does encode
product, president Stuart Hersch
says that he does not consider home
copying a serious problem for the in-
dustry. “I don’t see it being a major
issue. You have a different sound
quality as opposed to the original
sound when you tape. You don't get
the packaging; you don’t get a col-
lectible item.”

The labels that do encode—includ-
ing the WEA labels and MCA—do
not have a good handle on how well it
works. For instance, Warner Reprise
Video publicity director Alice Kings-
ley notes, “I think [Macrovision] has
discouraged home taping—but we
have no way of knowing how much.”

Vice Faraci, senior VP of Warner
Reprise Video, says consumer focus

and discussion groups suggest that
home taping of videos may be quite
sizable—which is part of why his
company is using Macrovision. ‘“We
can’t stand by and not do anything to
prevent this from happening,” he
says.

But on the other hand, he notes,
the percentage of overall label sales
from music video is “much, much
smaller” than from audiotapes. “We
have to prioritize things,” he points
out. “At the moment, home taping of
audiotapes is much more severe than
that of videotapes.”

The record industry’s concern
about audio home taping—which it
claims is costing U.S. companies up
to $1.5 billion annually in lost sales—
has led it to seek a compensatory roy-
alty on blank tapes and/or tape re-
corders. Due to fears of home copy-
ing and piracy, the industry has also
withheld its software from the digital
audiotape market. Recently, the elec-
tronics companies dropped their op-
position to a home taping levy on digi-
tal media, and the two sides are now
negotiating a royalty structure. If
and when they reach agreement,

they will jointly support levy legisla-
tion in Congress.

But, according to Rosen of the
RIAA, music videos have been ex-
cluded from the discussions with the
hardware manufacturers. Referring
to the landmark Sony Betamax court
decision, which decreed that videotap-
ing of TV programs at home is legal,
Rosen says, “The question of audio
[home] taping has always been
looked at apart from videotaping, and
Congress will continue to look at it
that way.”

Since that is the case, music video
suppliers probably cannot look for-
ward to a compensatory levy for
home copying. That this does not con-
cern them as much as audio home
taping reflects the disparity in the
size of the two markets: In 1990, the
RIAA’s member companies shipped
prerecorded audio product with a list
value of $7.54 billion; cassettes and
cassette singles accounted for nearly
half of the total. In contrast, the list
value of music video shipments was a
paltry $172 million.

Nevertheless, that figure was 49%
higher than that of the prior year,

and industry observers expect the
“third configuration” of music prod-
uct to continue its rapid expansion.
With that growth, predicts Warner
Reprise’s Faraci, will come more
home taping studies. Says another se-
nior label executive, “There’s a con-
cern [about copying], and as the mar-
ket grows, it will be a growing con-
cern.”

Some labels now see little reason to
devote even 5 cents-6 cents per unit
to copy protection. “Obviously, Ma-
crovision is great for rental movie
product: If you're spending $70 for a
title, a nickel doesn’t affect you,”
notes Wolverton of PolyGram. “But
when the price point is below $20, and
you're locked into a royalty base and
the manufacturing costs, any per-
centage you can keep helps.”

Despite these doubts, however,
Wolverton feels it is just a matter of
time before PolyGram Video does en-
code its music product and notes that
the Macrovision survey is being
closely examined. “It’s inevitable that
we'll go for it,” he says. “The ques-
tion is when? Will it be over the next
couple of weeks? Probably not.”

HANDLEMAN BUYS LIEBERMAN, IS ST BILLION GIANT

(Continued from page 67)

production company that owns 54%
of the stock of LIVE.

While pursuing that merger, ob-
servers believe LIVE's agreement to
sell Lieberman is part of an overall
play to withdraw from retail and dis-
tribution.

LIVE is rumored to be shopping its
144-unit Specialty Retail Group,
which operates under the names of
Strawberries and Waxie Maxie.
White declines to comment on ru-
mors but many sources say Philadel-
phia-based Wee Three is involved in
negotiations to buy LIVE’s retail
arm. In the U.K., a spokesman for
Wee Three's parent W.H. Smith says
the company is not involved in negoti-
ations to buy LIVE’s retail operation.

Navarre is not involved in the
Handleman transaction but industry
observers say that the distributor’s
principals (the former owners) contin-
ue to seek ways to gain its indepen-
dence from LIVE.

For Handleman, the deal for Lie-
berman seems to mark the successful
completion of a strategy of buying up
its competition. Over the last two
years, Handleman has acquired Vi-
king Records & Accessories, Inter-
state Group, and most recently, Sight
& Sound Distributing.

The rackjobbing sector of the mu-
sic business accounts for about a 19%
market share, according to Billboard
estimates. But that 19% includes
rackjobbers such as Target Music &
Video that are owned by retailers
that they exclusively supply, and
wholesalers that only service military
accounts.

The remaining independent rack-
jobbers such as Arrow Distributing
Co. in Solon, Ohio; Levy Entertain-
ment in Hillside, Ill.; and Nashville-
based Ingram Entertainment are be-
lieved to account for less than 2% of
the music business. That means that
Handleman and Lieberman’s com-
bined 11.6% of the music business
translates into about 80%-85% of the
independent rackjobbing business.

Louis Kircos, Handleman’s senior
VP of finance, says that while his
company “will clearly be the largest
rackjobber, we think [the Justice De-
partment] will view this transaction

with regard to the entire entertain-
ment software business.” As such,
Handleman is only about 2.3 percent-
age points bigger than the second
largest account, Minneapolis-based
Musicland Stores Corp.

Furthermore, Kircos, as well as
other industry observers, suggests
that Handleman has ascended to its
current status as the largest rackjob-
ber because it is the best at what it
does. “We have survived the longest
because we are the most efficient in
what we do,” Kircos says.

Wall Street reacted modestly to
confirmation of the acquisition.
LIVE’s stock closed at $13.87 June
25, up 50 cents a share. Handleman’s
stock was unchanged. The week be-
fore, when news of the negotiations
between the companies first broke,
Handleman’s stock rose $1 and closed
at $13.25 June 17 and gained another
37.5 cents the next day, indicating in-
vestors viewed the proposed deal fa-
vorably. LIVE’s stock rose 25 cents

to close at $13.375 June 18 before fall-
ing to $12.875 the next day.

Reaction from the industry to the
pending acquisition is mixed. One re-
tailer says, “Lieberman’s sale is sad.
It’s like the end of an era.”

On the other hand, manufacturers
are concerned about the clout Hand-
leman would have. But Kircos says
their concern is misplaced. “We be-
lieve in a partnership with our suppli-
ers. Our goals are to maximize sales
and to do that we need their sup-
port.”

Meanwhile, other observers say
the Lieberman sale will take pressure
off rackjobber margins. “The sale of
Lieberman to Handleman removes
the one guy who was out there buy-
ing market share,” a source said.
“Rackjobbing has been so competi-
tive that now maybe pricing will get
more reasonable.”

In addition, some label executives
are focusing on Lieberman’s linger-
ing debts. At the end of the first

quarter, LIVE had $125 million in ac-
count payables and $245 million in
debt, but it didn’t break out numbers
by division nor would White comment
on Lieberman’s debt total.

But industry sources suggest that
Lieberman’s liabilities total more
than $100 million, with music suppli-
ers being owed about $15 million and
video suppliers about $20 million, and
banks the remainder. LIVE also had
nearly $72 million in receivables at
the end of the first quarter, which in-
dustry sources suggest is mainly due
to Lieberman.

“We will pay people what we owe,”
says White. With the $100 million ex-
pected to be generated from the sale,
he adds, the “bank debt will get paid
off with the closing” of the deal. A
manufacturing credit official says
that LIVE is telling its vendors it will
pay off smaller creditors first in July,
and then pay larger suppliers in Au-
gust. LIVE will likely use the account
receivables to pay off suppliers, that

source says.

LIVE says it will write off a mini-
mum of $37 million in connection with
the transaction. Also, White acknowl-
edged that the company will have
wind-down costs associated with clos-
ing the Lieberman operation, which
he declines to specify.

As for the nearly 1,100 people em-
ployed by Lieberman, White says,
“Handleman has told us they are in-
terested in talking to most of our em-
ployees.” While Handleman may
cherrypick from Lieberman employ-
ees, most industry sources believe
the majority of those employees will
be out of a job in about two months.

The Lieberman warehouses are all
leased, he adds. “At the moment,
they are not a part of the deal, but
Handleman is looking at them and we
hope to resolve that in some way.”

Assistance in preparing this story
was provided by Paul Sweeting and
Jeff Clark-Meads.

26-YEAR-OLDS FIT THE BILL FOR ADULT-SEEKING TOP 40s

(Continued from page 1)

That either of those PDs thinks
that top 40 can make money off adult
numbers is significant since both sta-
tions are considered young-skewing
stations for the format. WPGC has
been No. 2 25-54 but it is No. 1 in
teens and younger demos. WHYT’s
younger-demo rankings are much
higher than its 25-54 showing.

Similarly, at the next day’s second-
ary-market PD panel, WDCG (G105)
Raleigh, N.C., PD Brian Patrick not-
ed that his station had failed in an at-
tempt to super-serve upper-demos on
their own turf. Now G105 is aiming
lower again and “all my GM wants
from me is 25-34 women, which is
very realistic for CHR.”

One reason Patrick thinks 26-30-
year-olds are attainable is what he
and a number of other PDs see as a
rise in the amount of common-denom-
inator music over the last few
months. Contacted after the Poe, Pat-
rick cited not just dance-pop acts like
Corina and C&C Music Factory but
also current hits by UB40, Jesus

Jones, Amy Grant, and even Mark
Cohn’s “Walking In Memphis” that
got both teen and adult requests.
“I'm convinced that a Cathy Den-
nis record has a certain amount of ap-
peal to a 25-34 female and you won't
hear that on a hot AC station,” says
WHTZ (Z100) New York VP/pro-
gramming Steve Kingston. “C&C
Music Factory’s ‘Gonna Make You
Sweat’ will be the anthem of 1991.
That certainly appealed to a 26-year-
old female and I didn’t see it on any
BDS reports for hot AC stations.”
But other PDs still think there’s
too much polarization. “I don’t under-
stand where [this theory] came
from,” says WAPI-FM (195) Birming-
ham, Ala., PD Mark St. John. “There
is a large dichotomy between the
preferences of 1824 or 25-39 and in-
deed there’s pretty much a dichotomy
between 1821 and 2225 ... If you're
the only product in the market, per-
haps you can try to [become more
adult], but I don't know how you can
focus on 2529 and still maintain 18-

24.”

St. John also disputes the math be-
hind the 26-year-old theory: “Even
with 25-29, we have to divide them be-
tween [classic rock rival] WZRR and
[AC] WMJJ.” Likewise, KZHT Salt
Lake City GM Terry Schmidt says,
“How good can a top 40 be in 25-54 if
you have an easy-listening station, a
couple of ACs, some country stations,
and a classic rock and an AOR or two
that are all focused older than you
are?”’

While most top 40 GMs are press-
ing their PDs to deliver 25-plus num-
bers of some sort, Schmidt is one of
the GMs in favor of targeting the
buys that a 12-24 station can attain.
“We’re not even top 10 25-54, but
we're the No. 6 biller in the market.
We don't care about the bank busi-
ness, just dominating the amusement
parks, soft drinks, and the stuff we
can do well. Why go after a Chevy
buy that we’d have to cut our rate in
half to get, when we can call our own
rate on every movie buy in the mar-

ket?”

Paul Jacobs, GM of Gillette’s com-
petitor WDFX, does believe in trying
to target upper-demo accounts, but
he believes in doing so as a “concept
sell”—pitching the station itself in-
stead of its numbers. “I don’t think
it’s a matter of scamming media buy-
ers; it's a matter of selling this for-
mat for what it can do.”

Then there’s the question of
whether media buyers really cannot
tell the difference between two iden-
tical 25-54 numbers of different de-
mographic composition. “I would
tend to agree with that theory on the
surface, but the true professionals on
the agency side would look for the
percentage of teens against the total
audience and they’d figure it out,”
says KCAQ (Q105) Oxnard, Calif.,
GM Hal Frank. “There are buyers
who rely on what their reps tell them
and then there are pros who make it
their business to know more about
the market they’re buying.”
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53 1 49 | 41 | 41 | WARRANT A coLuMein 4545 98 £Q) CHERRY PIE | 7 116 | — | 2 | SIOUXSIE AND THE BANSHEES ceren 24387+ (9 98) SUPERSTITION | 107

54 | 54 | 8 | 14 | GEORGE STRAIT @ wmca 10204- (9 98) CHILL OF AN EARLY FALL | 45 108 | 104 | 99 | 43 | BLACK BOX @ Rca2221(998) DREAMLAND | 56

55 52 73 42 REBA MCENTIRE A MCA 10016 (9.98) RUMOR HAS IT 39 109 | 99 | 132 4 DIAMOND RIO 4RiSTA 8673 (9.98) DIAMOND RIO 99

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mullion units, with multimitlion sellers indicated by a numeral foltowing the symbol. All albums available
on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price 1s for cassette and LP. Equivalent prices (indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.
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Bi"mrd® .Ilnll P0n® Alh““ISTM ”””’i””gd FOR WEEK ENDING JULY 6, 1991

% [ % % %
x x | & o = x x | & e~ =
24|58 |2g| €| ARTIST TITLE | £5 28|28 55| €| ARTIST TTLE |23
(= 5=z o <€ zo LABEL & NUMBER/DISTR.BUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a o (=3 5=z o <L 5 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) oo
110 | 108 | 101 54 BAD COMPANY @ Atco 91371 (9.98) HOLY WATER 35 185 | 142 | 117 59 TONY! TONI! TONE! A WING 841 902/MERCURY (8.98 £Q) THE REVIVAL 34
111 | 106 | 135 | 27 | ICE CUBE @ prioriTy 7230 (6.98) KILL AT WILL | 34 NEWD | | | SPYRO GYRA op 962" (9.98 COLLECTION | 156
112 | 105 | 105 | 142 | PAULA ABDUL & 7 viRGin 50943 ©.98) FOREVER YOUR GIRL ] 157 | 140 | — 2 BADLANDS T1iTANIUM 82251 */ATLANTIC (9.98) VOODOO HIGHWAY 140
13 | s | o1 5 CHUBB ROCK StLect 21640 (9.98) THE ONE 7 158 | 151 | 120 | 39 OLETA ADAMS @ FONTANA 846 346/MERCURY (9.98 £Q) CIRCLE OF ONE 20
KEITH SWEAT A ° ,
114 | 112 | 131 8 JOE WALSH ASSOCIATED 47384 */EPIC {9.98 EQ) ORDINARY AVERAGE GUY 112 SR VINTERTAINMENT 6086 1/ELEKTRA (9.98) PLL GIVE ALL MY LOVETO YOU 6
HARRY .
115 | 107 | 108 | 129 | SOUNDTRACK A ? ATLANTIC 81933 (9.98) BEACHES | 2 160 | 133 | 155 | & COLUMB,AEgEL?}Eéf 4 MUSIC FROM "WHEN HARRY MET SALLY.." | 42
124 | 143 | 103 | DON HENLEY A * GEFFEN 24217 (9.98) THE END OF THE INNOCENCE | 8 168 | 168 | 9 | FISHBONE columeia 46142 (9.98 £Q) THE REALITY OF MY SURROUNDINGS | 49
PIRATES OF THE MISSISSIPPI
W] 96 | 92 | 8 | vl omeo 00 PIRATES OF THE MISSISSIPPI | 80 162 | 150 | 156 | 28 | ALABAMA @ Rrca 2108+ (9.98) PASS IT ON DOWN | 57
118 | 93 75 13 SOUNDTRACK @ sBx 96204+ (10,98} TEENAGE MUTANT NINJA TURTLES 1l 30 163 | 158 | 40 INXS A ATLANTIC 82140 (9.98) X 5
149 | 128 | 31 | RALPH TRESVANT & mca 10116 (9.98) RALPH TRESVANT 17 164 | 144 | 149 | 36 | PAUL SIMON A waRNER BROS. 26098 (9.98) RHYTHM OF THE SAINTS 4
120 | 82 | 67 | 3 | DANGEROUS TOYS coLUMBIA 46754 (9.98 £Q) HELLACIOUS ACRES | 67 165 | 159 | 139 | 10 ﬁg?&;‘,’;ﬂ%&ﬁ:& DICE RULES - LIVE AT MADISON SQUARE GARDEN | 81
120 [ 113 | 77 | 13 | YO-YO east wesT 91608%ATLANTIC (9.98) MAKE WAY FOR THE MOTHERLODE | 74 166 | 158 | 151 | 10 | SIMPLE MINDS nam 5352* (9.98) REAL LIFE | 74
22| 15 | 175 | 3 | CANDY DULFER amstassre- oo AR 167 | 161 | 174 | 5 | ANDREW LLOYD WEBER @ wmcA 6284+ (10.98) PREMIERE COLLECTION | 161
123 1109 | 133 | 15 | DOUG STONE emc 45303 (8.98 £Q) DOUG STONE | 97 168)| 171 | 147 | 41 | TOO SHORT A uive 1348/Rca (9.98) SHORT DOG'S IN THE HOUSE | 20
124 | 120 | 95 | 67 | DAMN YANKEES & warner nros. 26159 ©0.98) DAMN YANKEES | 13 R I e RECYCLER | 6
25 1120 1100 T 60 | EN VOGUE & aromvrc avome oom e e 170 | 148 | 148 | 7 | LORRIE MORGAN RcA 30210 (9.98) SOMETHING IN RED | 115
171 | 157 | 129 | 11 | SOUNDTRACK (.
126 | 122 | 115 | 92 | JANET JACKSON 4> JANET JACKSON'S RHYTHM NATION 1814 | 1 VIRGIN 91609" (9.96) THE FIVE HEARTBEATS | 58
& 172 | 170 | 181 9 THE DOOBIE BROTHERS caPITOL 94623 (9.98) BROTHERHOOD 82
127 | 119 | 94 16 SOUNDTRACK @ ELEKTRA 61047+ (10.98) THE DOORS 8 @ @ 15 | % SET e
-N- ° . '
2 T | & S NEIKERIUG KYIERDERIERST o O NAHVILLE " NEXT PLATEAU 1019 (9.98) BLACK'S MAGIC 38
MERCURY 838 744 (9.98 EQ) 174 | 172 | 179 | 41 RANDY TRAVIS @ WARNER BROS. 26310 (9.98) HEROES & FRIENDS 31
129 | 114 | 116 6 THUNDER GEFFEN 24384 (9.98) BACKSTREET SYMPHONY 114 175 | 165 | 153 | 82 PHIL COLLINS 4 3 ATLANTIC 82050 (6.98) _BUT SERIOUSLY 1
130 | 131 | 122 | 45 | SOUNDTRACK A vARESE SARABANDE 5276%MCA (9.98) GHOST | 8 180 | 177 | 13 | SOUNDTRACK aerren 243107 10.98) MERMAIDS | 65
(A3D)| 138 | 112 | 4 | ELECTRONIC warner Bros. 26387+ (.98) ELECTRONIC | 112 177 | 160 | 195 | 7 | HARRY CONNICK, JR. ® coLumBia 44369* (7.98) 20 | 136
@ 141 | 127 18 SOUNDTRACK Mca 8039 (10.98) PUMP UP THE VOLUME 50 178 | 146 | 124 5 ALDO NOVA jaMBCO 48513*/MERCURY (9.98) BLOOD ON THE BRICKS 124
A33)] 139 | 145 | 5 | MICHAEL W. SMITH Reunion 24325+/GEFFeN (0 98) GO WEST YOUNG MAN | 133 179 | 164 | 152 [ 28 | JULIO IGLESIAS @ coLumsia 46857 (9.98 EQ) STARRY NIGHT | 37
12 | 132 | 146 | st KENNY G & ARISTA 136613 (13,98 LIVE 16 180 | 162 | 154 | 37 STYX a&M 5327 (8.98) EDGE OF THE CENTURY 63
135 | 123 102 6 ELVIS COSTELLO WARNER BROS. 26575 (9.98) MIGHTY LIKE A ROSE 55 181 173 178 7 AARON TIPPIN rca 2374%(9.98) YOU'VE GOT TO STAND FOR SOMETHING 161
136 | 127 | 103 | 21 | DIVINYLS @ viraine1307 19.98) DIVINYLS | 15 188 | 160 | 32 | THE CURE @ ELEKTRA 50978 (9.98) MIXEDUP | 14
137 | 15 | 114 | 50 ERIC JOHNSON @ CAPITOL 90517 (9.98) AH VIA MUSICOM 67 183 | 167 | 167 | 31 CINDERELLA A MERCURY 848 018 (9.98 EQ) HEARTBREAK STATION 19
143 [ 138 | 61 | DEPECHE MODE A2 SiRe 26081/RePRISE (9.98) VIOLATOR | 7 191 | 162 | 32 | SURFACE cowumsm 46772 (998 €0 3DEEP | 6
185 | 169 | 123 | 25 | CELINE “ (9.
152 | 166 | 50 | VINCE GILL @ wca 42321 8.98) WHEN | CALL YOUR NAME | 67 6 DION eprc as893+ (0.96 £ UNISON | 74
186 | 174 | 182 | 36 | KEITH WHITLEY @ rea 52277 (9.98) RE HITS
140 | 128 | 111 7 TERMINATOR X COLUMBIA 46896+ (9.98 EQ) TERMINATOR X 97 re s GREATEST o
167 | 183 | 172 | 31 | NEW KIDS ON THE BLOCK ® NO MORE GAMES/REMIX ALBUM | 19
166 | 176 | 110 | BONNIE RAITT A2 capiroL 91268 (8.98) NICK OF TIME | 1 T
RE-ENTRY | 21
142 | 130 | 126 | 95 | THE DOORS A eLexrra sis® 7.9 GREATEST HITS | 102 188 DEF AMERICAN 24307 (9.98) SEASONS INTHE ABYSS | 40
i e e T o e |3 NEWD | 1 | OTTMAR LIEBERT HIGHER OCTAVE 7036* (9.98) BORRASCA | 189
144 | 147 [ 157 | 49 | THE JUDDS & reatcurs s31amea .98 GREATESTHITS | 76 NEWD | | | FOREIGNER ATLANTIC 82299 10.38) N Gl et
145 | 136 | 136 | 44 | JANE'S ADDICTION @ warNeR BROS. 25993 (9.98) RITUAL DE LO HABITUAL | 19 191 | 190 | 163 | 41 | RO N oc e LISTEN WITHOUT PREJUDICE VOL. 1 | 2
146 | 145 | 121 | 23 | DIGITAL UNDERGROUND @ Tommy 80Y 964 (6.98) THIS IS AN EP RELEASE | 29 192 | 179 | 170 | 13 | KATHY MATTEA MERCURY 826 975* (9.98 FQ) TIME PASSES BY | 72
181 | — | 2 | THEKLF mistasssr o8 WHITE ROOM | 147 193 | 177 | — | 10 | FRANK SINATRA SINATRA REPRISE: THE VERY GOOD YEARS | 138
148 | 129 | 142 | 27 | DWIGHT YOAKAM Reprist 26344" (9.98) IF THERE WAS A WAY | 96 200 | — | 2 | MCBRIDE & THE RIDE mca 42343 (9.99) BURNIN' UP THE ROAD | 194
175 | 161 | 24 | DRIVIN' N' CRYIN' ISLAND 422 848 (2.98) FLY ME COURAGEOUS | 90 195 | 189 | 187 | 38 | VAUGHAN BROTHERS A ASSOCIATED ¢6225/EPIC (9.98 FQI FAMILY STYLE | 7
150 | 153 | 140 | 90 | AEROSMITH A cerren 24256 9.98) PUMP | 5 NEWD | 1 | THE LA'S onbon 425 2021 9.98 £a THELA'S | 196
MORRISSEY
151 | 154 | 141 18 BRAND NUBIAN ELEKTRA 60946 (9.98) ONE FOR ALL 130 RE-ENTRY 10 SIRE 26514*/REPRISE (9.98) KILL UNCLE 52
152 | 135 | 80 | 11 | WHITE LION atLanTic 52193 9,99 MANE ATTRACTION | 61 REENTRY | 3 | PRIMUS o oarianic .58 SAILING THE SEA OF CHEESE | 162
@ 176 | 173 | 59 | RICKY VAN SHELTON A COLUMEBIA 45250 (8.98 EQ) RVS I | 53 199 | 192 | 130 | 30 | CATHY DENNIS PoLYDOR 847 267/PLG (9.98 EQ) MOVE TOTHIS | 67
154 | 134 | 110 | 15 | RICK ASTLEY Rca 3004* (9.98) FREE | 31 200 | 194 | 164 | 16 | TEDDY PENDERGRASS ELEKTRA 60831* (9.98) TRULY BLESSED | 49

TOP POP ALBUMS A-I (LISTED BY ARTISTS)

3rd Bass 22 Natalie Cole 11 Eurythmics 77 Eric Johnson 137 Motley Crue 95 Frank Sinatra 193 Styx 180 Warrant 53
Paula Abdul 3, 112 Phil Colins 82, 175 Extreme 13 The judds 93, 144 NWA 6 Siouxsie and The Banshees 107 Sun‘ace 184 Keith Washington 84
ACIDC 41 Harry Conmick, 4115 89 160177 Firehouse 36 The Kentucky Headhunters 71, 128 Nelson 56 SR WCHGIRTEE ) Andrew Lioyd Wever 167
Oleta Adams 158 ThV;sCu?fss € 1082 Lisa Fischer 100 The KLF 147 Aaron Neville 62 Sla Er 188 Terminator X 140 Ke't'hewlr?r:!e 186
Aerosmith 150 Fishbone 161 Kool Moe Dee 78 New Kids On The Block 187 Micyhael W Smith 133 Tesla 70 i ! i W'I: 4 5 0
Alabama 162 Damn Yankees 124 Foreigner 190 Lenny Kravitz 74 ORIGINAL LONDON CAST SOUNDTR)\CK Thunder 129 Wa.|n F',h'?lms' rl
Aldo Nova 178 Dangerous Toys 120 Aaron Tippin 181 LTS
N . Kenny G 134 L.L.Cool J 20 Phantom Of The Opera 101 Beaches 115 : Stevie wonder 26
Alice In Chains 42 De ta Soul 52 i . Tony! Toni! Tone! 155
5 5 Gerardo 51 The La's 196 Phantom Of The Opera High- Dances With wolves 96 .
Another Bad Creation 12 Billy Dean 103 N . . o Too Short 168 Yanni 64
" . Vince Gill 106, 139 Huey Lewis & The News 46 lights 60 The Doors 127 .
Rick Astiey 154 Cathy Dennis 199 5 Randy Travis 174 Yes 58
Amy Grant 17 Ottmar Liebert 189 The Five Heartbeats 171 3
Depeche Mode 138 " Dolly Parton 61 Ralph Tresvant 119 Dwight Yoakam 148
Bad Company 110 B N Great White 72 tondonbeat 92 Ghost 130 .
Diamond Rio 109 Teddy Pendergrass 200 . Travis Tntt 35, 98 Yo-Yo 121
Badiands 157 Digi Guy 91 Lynyrd Skynyrd 67 ; b Mermaids 176 .
igital Underground 146 Pirates Of The Mississippi 117 5 Trixter 90
Bell Biv Devoe 88 Celine Di 185 C.H 20 Mad 38 Poi 63 New Jack City 15 ZZ Top 169
10, 59 e L leal iy ColliE ooy Pretty Woman 94 uB40 47
B | Divinyls 136 Don Henley 116 Bob Marley And The Wailers 76 Primus 198
oyz It Men 18 . I Pump Up The Volume 132
Brand Nubian 151 DJ Quik 31 Hi-Five 57 Ziggy Marley & The Melody Makers - qeansryche 24 Teenage Mutant Ninja Turtles Il 1. Yan Halen g
Goth Brooks 4. 42 The Doobie Brothers 172 Whitney Houston 45 79 18 Ricky Van Shelton 25, 153
EIEIERES The Doors 69, 105, 142 Tt i Kathy Mattea 192 REM. 7 e i D) Luther Vandross 16
Mariah Carey 8 Drivin' N’ Cryin' 149 lee-T 30 McBride & The Ride 194 Bonnie Raitt 141 Spyro Gyra 156 Vanila ice 33, 44
Carreras - Domingo - Pavarotti 73 Candy Dulfer 122 Julio lglesias 179 Paul McCartney 34 Rolling Stones 87 Steelheart 49 VARIOUS ARTISTS
C&C Music Factory 5 & Reba McEntire 55 Roxette 29 Club MTV Party To Go, Vol. 1 48
Electronic 131 INXS 163 ¢ Rod Stewart 27 A
Cher 81 N George Michael 191 7 Deadicated 97
EMF 14 Chris Isaak 43 g Salt-N-Pepa 173 Sting 75 .
Chubb Rock 113 Bette Midler 99 . For Our Children 37
} En Vogue 125 : Scorpions 21 Doug Stone 123
Cinderella 183 Emgma 39 Janet Jackson 126 Lorrie Morgan 170 Paul Simon 164 George Stratt 54 Vaughan Brothers 195
fndrewjDicelClayaples Glora Estefan 65 Alan Jackson 23, 86 Morrissey 197 Simple Minds 166 Joe Walsh 114
Marc Cohn 68 a Jane's Addiction 145 Van Morrison 102 ‘
The Simpsons 80
Jesus Jones 28
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Billboardss

FOR WEEK ENDING JULY 6, 1991

I Tnn Pnn® calalnu AIII“IIISTM
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES -
« - REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan o =
28t 58| ARTIST BB e | €2
F 2| 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) 20
* % NO. 1 o«
STEVE MILLER BAND A3 GREATEST HITS
1 1 CAPITOL 46101* (7.98) 2 weeks at No. 1 7
JIMMY BUFFETT A SONGS YOU KNOW BY HEART
2 4 MCA 5633 (7.98) 7
THE RIGHTEOUS BROTHERS @  BEST OF RIGHTEOUS BROTHERS
3 3 CURB 77381 (6.98) 7
THE EAGLES A 2 GREATEST HITS 1971-1975
4 2 ELEKTRA 105 (7.98) 7
AC/DC A 10 BACK IN BLACK
5 5 ATLANTIC 16018* (7.98) 7
MEATLOAF A ¢ BAT OUT OF HELL
6 7 CLEVELAND INT'L 34974 /EPIC (5.98 EQ) 7
JOURNEY A3 JOURNEY'S GREATEST HITS
1 8 COLUMBIA 44493~ (9.98 EQ) 7
JAMES TAYLOR A GREATEST HITS
8 6 WARNER BROS. 3113 (7.98) 7
PATSY CLINE A 2 GREATEST HITS
9 15 MCA 12 (4,98) 7
ERIC CLAPTON A2 TIME PIECES - THE BEST OF ERIC CLAPTON
10 11 POLYDOR 825 382 (6.98 EQ) I
AEROSMITH & GREATEST HITS
11 9 COLUMBIA 36865* (5.98 EQ) 7
LED ZEPPELIN A LED ZEPPELIN IV
12 10 ATLANTIC 19129 (7.98) l
BILLY JOEL A? GREATEST HITS VOL. 1 & Il
13 12 | cOLUMBIA 40121~ (11.98 EQ) !
THE EAGLES @ GREATEST HITS vOL. 2
14 13 ELEKTRA 60205* (7.98) /
BAD COMPANY A 2 10 FROM 6
15 14 | ATLANTIC 81625" (7.98) 7
GUNS N' ROSES A ® APPETITE FOR DESTRUCTION
16 17 | GEFFEN 24148* (9.98) 7
PINK FLOYD A ® THE WALL
17 19 | coLuMsiA 36183 (15.98 EQ) 7
C/DC A WHO MADE WHO
18 16 | ATLANTIC 81650 (7.98) 7
ELTON JOHN @ GREATEST HITS
19 | 29 | MCcA1689(4.98) I
LED ZEPPELIN A ¢ LED ZEPPELIN
20 | 18 | ATLANTIC 19126(7.98) 6
PINK FLOYD A 1 DARK SIDE OF THE MOON
21 23 | capiToL 46001 (9.98) 7
| . KICK
22 20 ATLANTIC B1796* (7.98) 7
GEORGE STRAIT A GREATEST HITS VOL. 2
23 | 37 | mcaa2035° (7.98) 3
CHICAGO ® GREATEST HITS 1982-1989
24 24 REPRISE 26080 (9.98) 7
DEF LEPPARD A '° HYSTERIA
25 25 MERCURY 830 675 (9.98) !
DIGITAL UNDERGROUND A SEX PACKETS
26 | 30 | rommyBOY 1026 (9.98) 7
ROD STEWART DOWNTOWN TRAIN/SELECTIONS. . .
21 22 | WARNER BROS. 26158 (9,98) 7
SCORPIONS @ GREATEST HITS - BEST OF ROCKERS N’ BALLADS
28 33 MERCURY 842 002 (9.98) 6
SOUNDTRACK A2 THE BIG CHILL :
29 | — | MOTOWN 6062* 1
FOREIGNER @ RECORDS
30 | 21 | ATLANTIC 80999" (7.98) 7
THE EAGLES A ¢ HOTEL CALIFORNIA
31 | 26 | FexTRA103® (7.98) 7
THE POLICE A SINGLES - EVERY BREATH YOU TAKE
32 | 36 [ asm3902¢(9.98) 5
LED ZEPPELIN A5 LED ZEPPELIN 2
33 27 ATLANTIC 19127 (7.98) 5
R.E.M. DOCUMENT
3 | — | mcaa2059 (7.98) 1
QUEENSRYCHE @ OPERATION: MINDCRIME
35 | 32 | em 4se40* (9.98) 7
ORIGINAL BROADWAY CAST @ LES MISERABLES
36 | 28 | GEFFEN 24151 (17.98) 6
GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET
37 | 34 | WARNERBROS.2764(7.98) 4
LUTHER VANDROSS A BEST OF LUTHER: THE BEST OF LOVE
38 | 44 | EPIC45320(13.98 EQ) 7
BON JOVI A ¢ SLIPPERY WHEN WET
39 | 31 MERCURY 830 264 (6.98 EQ) 7
SKID ROW A3 SKID ROW
40 | 46 | ATLANTIC 81936 (9.98) 2
RANDY TRAVIS A+ ALWAYS & FOREVER
41 | 35 | WARNER BROS. 25568 (9.98) 4
ZZTOP A’ OR
42 43 WARNER BROS. 23774* (9.98) ELIMINAT 2
PHIL COLLINS A 7 NO JACKET REQUIRED
43 | 40 | ATLANTIC 81240* (9.98) 4
LED ZEPPELIN A HOUSES OF THE HOLY
4 41 ATLANTIC 19130(7.98) 4
THE CHARLIE DANIELS BAND a A DECADE OF HITS
45 | 45 EPIC 38795" (6.98 EQ) 6
FLEETWOOD MAC a GREATEST HITS
46 | 47 | WARNER BROS. 25801 (9.98) 2
KENNY G A3 DUOTONES
47 | — | ARISTA 8427 (9.98) 2
SOUNDTRACK A THE LITTLE MERMAID
48 | 33 | WALT DISNEY 6403 (8.98) 7
LINDA RONSTADT/A. NEVILLE A2 CRY LIKE A RAINSTORM. . .
49 | — | ELEKTRA 60872 (9.98) 4
KENNY G A2 SILHOUETTE
50 | — | ARISTA8457*(9.98) 2

Catalog albums are older titles which have previously appeared on the Top Pop Albumns Chart and are
registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a
numeral following the symbol. All atbums available on cassette and CD. *Asterisk indicates vinyl LP
unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels that do
not issue list prices, are projected from wholesale prices. © 1991, Billboard/BP| Communications, Inc.
and SoundScan, Inc.

ABDUL, SKID ROW SECOND DISCS DISPEL ‘SOPHOMORE’ JINX

(Continued from page 1)

better with their debut releases.

All four of these titles, as well as a
platinum return by Michael Bolton,
are riding high in the top 10. Their
sales strength highlights a new em-
phasis by record labels on advance
work for hit followups. And it's a
strategy that is spelling success on
the chart.

The marketing of these albums il-
lustrates labels’ increasing emphasis
on advance set-ups, combining street
buzz, singles, videos, and tour expo-
sure, along with follow-through ef-
forts to keep albums selling steadily,
according to retailers and record
company executives.

Set-up, of course, is important for
selling any album. But the strategy is
particularly crucial for labels looking
to capitalize on a recent platinum
breakthrough—as with Brooks or
Bolton—or on the active, young fans
awaiting the follow-up to a platinum
debut by a dance, hard rock, or rap
act—as with Abdul, Skid Row, and
N.WA.

For example, retailers got word of
Abdul’s recording progress and the
all-star collaborations on her new
Captive/Virgin Records album
“Spellbound” months before its May
14 street date. Advanced by the sur-
prising, slow-tempo single “Rush
Rush,” which earned a Power Pick
Sales & Airplay in its second week on
the Hot 100 chart, and a video of the
hit in exclusive rotation on MTV,
“Spellbound” has been in the top five
on the Top Pop Albums chart for the
past six weeks. After an earlier week
at No. 1, it is currently riding at No. 3
with a bullet. It is Abdul’s second all-
new disc since the 1988 release of
“Forever Your Girl,” which has sold
more than 10 million copies world-
wide. (A remix album, “Shut Up And
Dance,” was released in April 1990
and went platinum within three
months.)

Abdul’s new album “is just going
to get stronger,” says Dick Odette,
purchasing VP at the 805-store
Musicland chain in Minneapolis. “The
record is solid and it sounds pretty
deep” with hit singles.

The hard-rocking members of Skid
Row went triple-platinum with their
Atlantic Records debut, released in
early 1989. The band’s follow-up,
“Slave To The Grind,” debuted at No.
1 on the Top Pop Albums chart June
29—the first act to accomplish that
feat with SoundScan’s point-of-sale
data on the album chart.

The New Jersey rockers benefited
greatly, retailers say, from their
opening slot on the red-hot Guns N’
Roses summer tour, which opened
Memorial Day weekend. Sources say
that retail buyers who attended dates
by Guns N’ Roses—whose much-de-
layed albums are now set for late Au-
gust release—came away excited
about the prospects for Skid Row
sales. Another plus is the band’s first
new single, “Monkey Business,”
which is bulleting up the Album Rock
Tracks chart.

“I don’t think Skid Row took us by
surprise,” says Odette at Musicland,
citing the band’s multi-platinum de-
but. He adds that the high percent-
age of CD sales for “Slave To The
Grind” points to a growing penetra-
tion of that format among hard-rock
fans.

NO EXPOSURE
N.W.A, the hard-core rap act from
Compton, Calif., had neither tour ex-
posure, video play, nor a radio single
to herald the arrival of its second full-

length album, “Efil4zaggin,” on
Ruthless/Priority. (In addition to the
group’s 1989 platinum debut,
“Straight Outa Compton,” N.W.A
last year released the EP “100 Miles
And Running.”)

But, primarily due to word of
mouth about the release, “Efildzag-
gin” shot to No. 2 on the Top Pop Al-
bums chart when it debuted June 15.
The high debut, while reflecting the
new SoundScan methodology and a
comparative slump in competing hit
product, was nonetheless impressive
for a hard-core rap album on an inde-
pendent label. It also took place de-
spite the reluctance of rackjobbers to
stock “Efildzaggin” because of its ex-
plicit lyrics.

While Priority Records could rely
on the immediate response of
N.W.A’s fans, the label also made
certain that retailers received a solid
six-week notice of the June 4 street
date for the disc. The band also be-
gan doing press for the new album in
early 1991, months before its arrival.

“N.W.A always sells; we always do
great with them,” says Cindy Barr,
buyer at the 57-store Spec’s Music
chain, based in Miami. “Based on
their track record, we knew what to

expect. Six weeks ahead we knew
about [the release date] and it was
written down. We wanted to know
[Priority] was prepared with product
and you knew they were out to work
this record.”

While “Efildzaggin” is not expect-
ed to maintain the same sales pace—
it drops to No. 6 without a bullet on
this week’s Top Pop Albums chart—
the album is certain to have legs, aid-
ed by a late summer tour by N.W.A.
The group’s debut logged 81 weeks
on the albums chart and its EP en-
joyed a 25-week run.

STAYING POWER
Such staying power accounts for
the presence in the top 10 on the Top
Pop Albums chart of Garth Brooks,
whose Capitol Records sophomore set
“No Fences” sits at No. 4 with a bullet
this week after 42 weeks on the chart.
To a lesser degree, it also explains
why Michael Bolton’s Columbia Re-
cords disc, “Time, Love And Tender-
ness,” the follow-up to his first plati-
num breakthrough, “Soul Survivor,”
is at No. 10 with a bullet after nine
weeks of chart action.
Brooks’ country disc “No Fences,”
(Continued on page 75)

OverThe
Counter

by Geoff Mayfield
A weekly look behind the Billboard album charts.

MOVING VAN: For the second consecutive week, the No. 1 slot on the
Top Pop Albums list is an out-of-the-box success story—but this week’s
winner is not as surprising as last week’s chart champ. Van Halen, as pre-
dicted by many industry experts, grabs the prize this week, and does it in
style. Last week’s No. 1, by Skid Row, managed to top last week’s tally by
about 2%. But Van Halen roars past, bettering Skid Row by almost 80%,
while accomplishing the highest unit total of any album since the point-of-
sale system debuted in the May 25 issue. A short list of reporting chains
where Van Halen tops all sellers: Musicland, Trans World Music Corp.,
National Record Mart, Flip Side, and Wherehouse, which has been added
to the piece-count system and is reporting this week for the first time.

FORECAST: Even without top 40 radio exposure (Van Halen’s leadoff
track, “Poundcake,” went to album rock), the gap between No. 1 and No. 2
is s0 large that it appears Sammy Hagar and Co. will hold on to the top slot
for at least one more week. Next week’s key debut will likely belong to
Bonnie Raitt, but her audience—which skews older than the demographics
of the rap and hard rock crowds, who seem to smell the release dates of
their favorite artists—probably will not rush to stores as quickly as the
fans of Van Halen, Skid Row, and N.W.A did over the last few weeks. Still,
a well-coordinated media splash and the break-the-mold success of her last
set promise Raitt a high chart entry, followed by a long shelf life.

RISING AND FALLING STARS: Natalie Cole’s tribute to her father, the
great Nat “King” Cole, leaps to No. 11 on the pop list in the same week that
it debuts, at No. 4, on the Top Jazz Albums chart. Like Raitt, Cole benefits
from an impressive publicity effort, including stops on “The Tonight Show”
and “Good Morning America” . . . Paul McCartney’s acoustic set blasts on
the chart with his highest debut in more than 10 years, then drops the next
two weeks. Why? Remember that this is a limited edition; only 250,000
were pressed, with no quantities held back for re-orders. Many accounts
simply blew through their allocations in the album’s very first week ..,
Disney Records’ handsome “For Our Children” benefit falls for the first
time, but its first single is just now being worked at radio and might revive
the all-star project.

UNRELATED FACTS: Cher is featured on two Top Pop Albums: her own
“Love Hurts,” which debuts at No. 81, and the “Mermaids” soundtrack
(176), which was revived by that movie’s release on video ... The last two
No. 1 albums prior to Van Halen bear “explicit lyrics” stickers, which sug-
gests that sale of such product is not as restricted at mainstream stores as
some music critics would like you to believe . .. For the first time since No-
vember 1989, when the great Viadimir Horowitz died, the top three selec-
tions on the Top Classical Albums list were recorded by musicians who are
still alive.
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INDEPENDENT VIDEO FIRMS TO EXHIBIT FRUGALITY AT VSDA CONVENTION

(Continued from page 1)

through product for fall and Christ-
mas. That really doesn’t pertain to
the average small retailer that walks
the floor. We're aiming our efforts at
the mass merchants and rackjobbers.

“Frankly, the independents have
been hurt,” he says. “More and more
of us are belt-tightening. Conceivably
there might be a major upturn in the
fall and over Christmas. But I don’t

‘Right now business
is soft and people are
counting their pennies’

think the industry is going to be in a
great mood going into this show.
Right now business is soft and people
are counting their pennies.”

Industry analysts agree, noting
that rental activity remains relatively
flat, while B- and C-title activity con-
tinues to erode. Some also contend
that the sell-through market is slug-
gish.

Some suppliers, however, contend
they are abandoning the convention
floor because the VSDA “show and
tell” format is not as effective as it
once was.

Barry Collier, Prism Entertain-
ment chairman, says, “This is the
first year we won't be on the floor,
but I think we can work the show
more efficiently this way. We can
have focused one-on-one meetings.
Let’s face it, it’s a leaner and meaner

industry. It wasn’t a cost issue for us
but an efficiency issue.

“Floor space is really a carnival for
the retailers,” he continues. “Studios
have the capability to do that by
bringing in talent. It’s not the type of
environment an independent can cre-
ate. It’s the talent that allows retail-
ers to feel closer to Hollywood. We're
better off talking to distributors and
retailers about programs.

“It also gives us the opportunity to
take all of our field sales force into
the show as well as all our operations
people and make them available for
the retailer round-table meetings.
You don’t have to man a booth. We
plan on hosting 10 tables at the Tues-
day luncheon. That’s more valuable
than just standing on the floor.”

Strand-VCI is “going the NARM
route” at this year’s show, says mar-
keting VP Kathy Scott, referring to
the annual convention held by the
National Assn. of Recording Mer-
chandisers. “With the kind of sell-
through product we have we’re not
selling to every video store. Our goal
is not to attract attention but to sit
down with maybe 100 key customers
over three to four days and plan fall
promotions. That’s far more effective
in a quiet suite than on a crazy floor.

“I’d rather spend the booth money
on advertising and more targeted
publicity instead of banging the drum
on the floor with everyone else,”
Scott says.

Adds Fries’ Levy: “VSDA has got
to get away from these lunches, din-

New Line Restructuring
Nelson From The Top Down

HBY DON JEFFREY

NEW YORK—New Line Cinema
Corp. has begun the restructuring of
Nelson Entertainment, whose princi-
pal assets New Line acquired in May.
Nelson’s president has been let go
and its three other top executives are
expected to leave.

Although neither company would
comment on the firings, a source
close to the firms said Nelson presi-
dent Barry Spikings was “already
out” and that home video president
Reg Childs was “unlikely” to remain.
The future of Peter Graves, Nelson’s
executive VP, and Richard Finkel-
stein, its president of production, was
also ‘“uncertain,” said the source,
who asked not to be identified.

In an official statement, New Line
said it had hired its former banker,
Michele Gotlib, as executive VP of
Sultan Entertainment—the new
name for Nelson—and given her the
job of restructuring the company
“with respect to personnel and opera-
tions.”

New Line said Gotlib’s goals will
be “optimizing the values of the 600-
title Nelson library and reducing
overhead.”

Gotlib had been at Chemical Bank,
where she managed New Line’s cred-
it account.

She was unavailable for comment
at press time. In a prepared state-
ment, Gotlib said that “the invest-
ment in the exclusive rights to dis-
tribute the Nelson/Castle Rock prod-
act will add tremendous value to
New Line Cinema’s expanded distri-
bution capacity.” She also holds the
title of New Line’s VP of new busi-
ness management and will report di-

rectly to president and chief operat-
ing officer Michael Lynne.

A source said that the avenues of
“optimizing” the library would likely
include “being more aggressive in
catalog films in the video area and
possibly exploring making sequels on
the catalog.”

Nelson had run into financial diffi-
culties because of high overhead, ex-
panded debt, and the inability to
score at the box office with films it
produced itself. But its distribution
deal with the film production compa-
ny Castle Rock Entertainment has
proved to be a valuable asset.

Two important home video proper-
ties acquired by New Line in the Nel-
son deal are the Castle Rock hit films
“Misery” and “City Slickers.” New
Line has international theatrical,
home video, and television rights and
North American home video rights to
Castle Rock films.

The Nelson library also includes ti-
tles under Embassy Home Video,
DEG Films, and Janus Films.

Nelson’s holding company, NHI
Nelson Holdings International Ltd.,
will remain a film production and
marketing business, and the Nelson
Entertainment name may be retained
for its operating subsidiary. Graves
said that Nelson keeps the franchise
to the “Bill And Ted’s Excellent Ad-
venture” movie series; profit partici-
pation in the soon-to-be-released “Bill
And Ted’s Bogus Journey”; and a
68% interest in a video-vending sub-
sidiary. He also said NHI has re-
ceived financing from Credit Lyon-
nais for the production and distribu-
tion of three future films. The
videocassette releases will be on
RCA/Columbia Home Video.

ners, and bullshit. It doesn’t work
anymore. The NARM [annual con-
vention] has a better format. Giving
retailers meals, toys, and autographs
isn’t paying for itself anymore.”

‘LEANER, MEANER LOOX’

The annual VSDA began to take
on a “leaner and meaner” look last
year when major studios stopped uni-
laterally sponsoring traditionally
elaborate and expensive showcase
meal functions.

Instead, the major suppliers dra-
matically cut back their expenditures

by contributing to one major co-spon-
sored “Circus” evening event.

To fill the official function void left
by such studios as RCA/Columbia
Pictures Home Video, Orion, Para-
mount, Warner Home Video; and oth-
ers, such smaller suppliers as The
Maier Group, GoodTimes/Kids Klas-
sics Home Video, Republic Pictures
Home Video, Vidmark, and Coliseum
Video stepped in last year to solely
sponsor or co-sponsor meal functions.

This year, meal hosts again include
The Maier Group, Republic Pictures
Home Video, and GoodTimes/Kids

Klassics Home Video.

Originally, VSDA was also promis-
ing a “host” for the closing day’s
“Exhibit Area Box Lunch.” But at
press time VSDA indicated it would
be the sole host of that event.

Of the majors, only Buena Vista
Home Video continues to unilaterally
sponsor a major meal function—this
year the opening-night dinner.

Assistance in preparing this story
was provided by Paul Sweeting in
New York and Earl Paige in Los
Angeles.

BLOCKBUSTER IS TESTING ONE-DAY RENTALS

(Continued from page 5)

“We’re in business to make money,”’
he says. “If we didn’t think there was
a return on that investment, we prob-
ably would go put our money in mu-
nicipal bonds.”

At the same time, Castell stresses
that the chain will not cut back on
purchases of other titles. “We're not
buying narrower,” he says. “What
we’re doing in some markets is we're
beefing up. One reason is we have
more customers. We get over 100,000
new customers a week, in company
stores alone. It has nothing to do with
competitive situations. What we’ve
said is that let’s be sure on our buy
[that] it reflects the customer base.

Not on everything. It’s select. It's on
titles we think the market will [sup-

pon]'n

FRANCHISEE PLAN

One Blockbuster franchisee, Den-
ver-based Ul Video, is rolling out a
similar plan under the theme, “More
Hits, More Copies,” says a spokes-
man. UI's plan encourages consum-
ers to return the movie in 24 hours.

“The whole idea is to satisfy more
customers, more often,” the Ul
source says. “One of the biggest ob-
jections customers have is they can
never find a new release. We're ad-
dressing it. We’re buying heavier and

we're giving the customers an incen-
tive to return the tape sooner.”

Under the Ul program, all new re-
leases are $3.50, but customers can
rent any other title for $2.50 for each
new release they return within 24
hours.

In tandem with the early return in-
centive, Ul is also stepping up pur-
chases on select titles. “We started
this on a title-by-title basis with ‘The
Hunt For Red October.” Now, we're
doing it on around eight to 10 titles
per month.”

The Ul source adds that “we’re
also testing the [one-day, $2] corpo-
rate plan in some markets.”

DISNEY MULLS ‘FANTASIA’

(Continued from page 5)

While a November sell-through re-
lease would mean a tight theatrical
window, sources note that Warner
used the same strategy two years
ago with “Batman,” which was a
June theatrical release and hit video
stores Nov. 15.

Distributors and sale-oriented re-
tailers note that this year’s crop of
Christmas sell-through titles are
mainly scheduled for late summer or
early fall, leaving a gap in October
and November during which sales
could flag without the injection of
fresh product.

The two big sell-through titles an-
nounced for this fourth quarter are
FoxVideo's “Home Alone” and New
Line Home Video’s “Teenage Mutant
Ninja Turtles II: The Secret Of The
Qoze.” Those two titles are slated for
July 31 and Aug. 28 street dates, re-
spectively.

While both companies plan multi-
ple promotional pushes from street
date through Christmas, retailers
worry that consumers’ appetite for
sell-through video could be sated well
before Thanksgiving unless spurred
by exciting new product.

Disney also plans to repromote
“The Jungle Book,” currently riding
atop Billboard’s Top Video Sales
chart, throughout the year.

Disney has scheduled a press con-
ference for July 15 at the Video Soft-
ware Dealers Assn. convention in
Las Vegas, during which it is expect-
ed to announce additional fourth
quarter sell-through plans. A Disney
spokeswoman declined to comment
on the studio’s planned VSDA an-
nouncement.

But other sources indicate the stu-
dio will announce the fall release of
“Fantasia” with the added twist of si-
multaneous release on cassette and
laserdisc.

Distributors and rackjobbers con-

tacted by Billboard are virtually
unanimous in expecting an additional
title from Disney for Christmas.

Adding fuel to the speculation re-
garding Disney’s plans is the current
theatrical rerelease of “101 Dalma-
tians,” which many video observers
see as a prelude to a video release.
This year is also the 50th anniversary
of the original theatrical release of
“Fantasia.”

Fueling speculation about “Robin

FOR FALL SELL-THROUGH SOURGES SAY

Hood” are comments by Warner
Home Video senior VP/GM Jim
Cardwell at the last ITA conference
that the studios would look much
more carefully at releasing nonchil-
dren’s product directly to the sell-
through market outside the fourth
quarter (Billboard, April 6). Holding
“Robin Hood” until the first quarter,
therefore, would probably dictate a
rental release.

PAUL SWEETING

RCA/COL PULLS SUPPORT FROM U.K. VID CAMPAIGN

(Continued from page 5)

our original goals set almost a year
ago than ever before.

“The campaign as it stands now is
a compromised, product-led one and
I do not believe there is either a re-
turn on investment per title nor any
clearly-communicated generic mes-
sage . .. The campaign as it current-
ly stands will not be able to build
the market.”

Zwaard’s decision comes just
days before the results of the latest
research into the effectiveness of
the campaign. At press time, there
was no rumor of further pull-outs
by other advertisers but speculation
suggests that with the loss of three
labels and the campaign’s architect,
the generic promotion looks unlike-
ly to survive.

RCA/Columbia’s withdrawal
leaves six suppliers involved in the
ad campaign—FoxVideo, Warner
Home Video, CIC Video, Guild
Home Video, Buena Vista Home
Video, and First Independent Films.
However, sources say Buena Vista
has already effectively pulled out of
the promotion.

FoxVideo’s sales and marketing
director, Andrew Mitrega, says that
Fox wanted to continue with the

campaign but has to meet with the
other members of the campaign
committee before deciding what po-
sition to take. Warner expresses
surprise and disappointment at
Zwaard’s decision, but confirms its
willingness to continue with the pro-
motion.

Stephen Moore, chairman of the
British Videogram Assn., com-
ments, ‘““All the distributors in-
volved in the video industry’s gener-
ic advertising campaign were sur-
prised at the decision by
RCA/Columbia to withdraw—par-
ticularly as the new TV commer-
cials with shorter, more direct mes-
sages appeared to be receiving a
very positive response.

“Rental business has picked up
lately. That can’t be attributed only
to the generic campaign, but I con-
tinue to believe that consistently
presenting the video rental proposi-
tion to our customers helps, at the
very least, to maintain rental lev-
els.”

The distributors that are still in-
volved in the generic campaign are
due to meet shortly to discuss the
promotion’s future.
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RAP LABELS ARE GOING FOR A MUSICAL MIX

(Continued from page 1)

within the world of hip-hop. And the
resurgent interest in R&B heritage
and roots music makes catalog reis-
sues more viable.

“As the majors get into rap, it’s
getting harder and more expensive to
break rap records. Indies are looking
to something new and fresh and the
equivalent of what rap has been in
the past 10 years,” says Murray Eli-
as, A&R director for Profile Records,
which has focused new efforts on
reggae. “It’'s a cycle that whenever
there is music that is new and fresh,
the majors come along and up the
ante.”

“This is something that I think has
become opportune as majors contin-
ue to buy off indie rap labels,” says
Tuff City president Aaron Fuchs.
“The ’80s were so heady for indie dis-
tribution. Everybody was making so
much money that nobody cared about
catalog. Now that majors are taking
over rap distribution, indie distribu-
tors are taking . more appreciative
look at catalog.’

Indie distribu s are only too hap-
py to have more varied product. Har-
vey Rosen, VP ¢ "sales for Landmark
Distributing in lew York, which dis-
tributes Tuff Ci 7, says: “People who
are into music : e looking for wider
selection. This ¢ igments the full-line
position that w . re now taking in the
marketplace ... There will be more
labels that will introduce music from
areas that they haven’t been known

for.”

For example, New York-based Tuff
City’s roster features such rap artists
as Lakim Shabazz, the 45 King, and
YZ. But this year the label is unveil-
ing Night Train International, featur-
ing reissues from the 1940-50s Swing
Time blues catalog.

Night Train International will re-
lease four albums this year: blues
guitarist Lowell Fulson’s ‘“Back
Home Blues”; blues singer Jimmy
Witherspoon's ‘“Call My Baby”’
(backed by bandleader Jay McShann
with tenorist Buddy Tate); band lead-
er Johnny Otis’ “BeBop Baby”; and
boogie-woogie-style pianist Lloyd
Glenn’s “Honky Tonk Train.” These
projects contain some never-before-
released material.

Tuff City president Fuchs says the
label will issue at least 20 Swing Time
titles through Night Train. In addi-
tion, Night Train will release catalog
from D-Town Records, a ’60s Detroit
label, and J&S Records, a ’50s doo-
wop specialty label based in the
Bronx, N.Y.

HEAVY INTEREST IN METAL & JAZZ

Contemporary jazz and heavy met-
al are also attractive to rap labels.
Nastymix Records, with a roster fea-
turing rappers Cause & Effect and
Rodney O & Joe Cooley, has ven-
tured into both.

Ramon Wells, national director of
promotion for Nastymix, says:

“Heavy metal and jazz are both on
the cutting edge on their styles of
music. I think it’s a natural progres-
sion ... Just as heavy metal is an al-
ternative to rock, jazz is an alterna-
tive. Jazz is getting back to the real
roots of R&B.”

Last year, the label released an al-
bum by hard-rock outfit the Accused.
It recently debuted the Nastymix
Jazz logo. First releases are by key-
boardist Deems, guitarist Michael
Powell, and fusion sax player Dennis
Springer.

“One of the beliefs I have in being
a music company is that true long-
term success in some form is having
a broad-based product base,” says
founder/president Ed Locke. “The
biggest factor was that [the artists]
were all from a local breeding
ground, they just became available at
the same time, and that made it have
more sense to have a full roster.”

Priority Records, with a hard-hit-
ting roster of gangsta rappers that
includes N.-W.A, Eazy-E, W.C. & the
Mad Circle, and Ice Cube, will release
product from two metal acts in the
fall: guitar virtuoso Alex Gregory,
who invented a seven-string guitar to
perform his own versions of Paganini
compositions, and Risque, a band pro-
duced by Warrant’s Jani Lane.

Bryan Turner, president of Priori-
ty Records, says that bringing rock
into Priority was more a matter of
staying on the musical cutting edge

than major expansion plans for the
label. “What was coming across my
desk in droves was rap that is more
geared toward major-label promo-
tional efforts. I don’t particularly like
that kind of rap,” says Turner, whose
act N.W.A landed atop the Top Pop
Albums chart last week with “Efil-
4zaggin.” “What I see in the progres-
sive rock/metal area is an extremely
similar kind of approach. It's exciting
and stimulating and it stays within
the same marketing tactics that we
have used.”

NEXT STOP FOR NEXT PLATEAV

New York’s Next Plateau is also
experimenting with rock and jazz af-
ter notable successes with dance, rap,
and R&B acts that include Sybil and
Salt-N-Pepa. The label released a
rock album by Ready For Reality last
year that sold 20,000 copies. This year
the label is banking on the debut of
trumpet player Bruce Purse, expect-
ed Monday (1), with cuts targeted to
jazz, black AC, and R&B radio out-
lets. The second Ready For Reality
release is scheduled for September.

Delicious Vinyl made its name with
rappers Tone-Loc, Def Jef, and
Young M.C. (who has just switched to
Capitol). Several months ago, the la-
bel rereleased an album by hard rock-
ers Masters Of Reality that had origi-
nally appeared on Def American.
Now the label is moving further into
R&B/funk and rock with the Bogey-

ABDUL, SKID ROW SECOND DISCS DISPEL ‘SOPHOMORE’

(Continued from page 73)

which broke into the top 10 on the pop
albums chart with the introduction of
SoundScan methodology, is selling
steadily more than 10 months after
its debut, say retailers, who credit not
only the initial set-up for Brooks’
sophomore set but the follow-
through since then.

“He is everywhere,” notes Barr,
citing Brooks’ exposure on country
music award shows, in the press, and
frequent concert appearances—‘all
the other things besides radio. It’s
pretty hard not to know about him.”

Brooks has consistently climbed
the Hot Country Singles and Tracks
chart with songs from “No Fences,”
including the recent No. 1 country hit
“The Thunder Rolls”—which itself
generated even more media exposure

for Brooks when a dispute arose over
the content of a video about the
track, which addresses domestic vio-
lence.

Despite early efforts, Capitol has
not succeeded in its plans to garner
crossover pop radio play for Brooks.
But retailers note that lack of top 40
airplay has certainly not hurt Brooks’
album sales.

OVERLAPPING SALES

For both Brooks and Bolton, retail-
ers say, a key strategy by the labels
was to release the hit followups while
their initial discs were still selling
strongly.

“You don’t wait and try to milk the
previous album,”” says Barr, who
notes that Bolton’s “Soul Provider”

JINX

and the “Garth Brooks” debut disc
were still moving steadily when their
followup discs were released.

In setting up the new Bolton al-
bum, “one of the most important
things is that ‘Soul Provider’ stayed
viable,” says Rich Kudolla, VP sales
at Columbia. “In this case, when
you're dealing with an artist like Mi-
chael Bolton and an album as suc-
cessful as ‘Soul Provider,” the move
to bring out the new album takes
time and concentration.”

Kudolla cites the retail conventions
in the third quarter of each year as
the first opportunity Columbia and
other labels take to promote super-
star product such as Bolton’s album,
with more extensive previews provid-
ed each March at the National Assn.

RYKODISC READIES CD TRIVIA GAME

(Continued from page 8)

the label will have to use other distri-
bution channels to reach toy and de-
partment stores.

Although there are 99 tracks, some
clips are multiple choice, so in total
the disc contains more than 350
sound bites. “Every one [of the sound
bites] has been cleared through
somebody,” says Rykodisc director
of marketing John Hammond.
“That’s one reason why this has been
in development for two years. That’s
also why we’re doing this game and
not Parker Bros.”

So far, Rykodisc has not signed up
any of the five key toy accounts that
account for 50% of the market. But
Hammond says he is not discour-
aged. “We're very close to finalizing
an agreement with Toys ‘R’ Us,
which is about 25% of the market
right there,” he says. “And we're
talking with the others.” The other
key toy accounts, according to Ham-
mond, are K mart, Child World, Wal-

Mart, and Target.

Rykodisc has gotten orders from
such toy and department stores as
F.A.O. Schwartz, Bloomingdale’s,
J.C. Penney, Spiegel, Neiman Mar-
cus, and Spencer Gifts.

The game wholesales for $21. The
list price is $45, but that’s not rele-
vant to the toy stores, Hammond
says. “In the toy business, each store
decides on its own price. There is no
list price,” he says. ““And no re-
turns—you should’ve seen our
mouths water when we heard that!”

MUSIC RETAILERS FIRST

Except for a few toy stores, the
game will be shipped to music retail-
ers first, because “music retail has a
quicker turnaround. They generally
order something and want it on the
shelf right away,” says Rykodisc
publicity director Carrie Anne Svin-
gen. The game will begin shipping in
early July and should be in music re-

tail stores by mid-July or August.

Play It By Ear will be packaged
differently for toy and music stores.
“All the toy reps said ‘big, big, big!
so we're doing a 12-by-12 box for
them,” says Hammond. “For record
stores, we're producing a 6-by-12 ver-
sion that will fit in with current fix-
tures, and we're also providing dis-
play bins for them.”

The company aims to ship about
100,000 units initially, says Ham-
mond. He says that Rykodisc has
reached a significant portion of that
goal with the toy stores, but declines
to give figures. The game’s initial
rollout will cost approximately
$300,000-$400,000, he says.

The game comes with a CD, a
scoreboard, four game pieces, 300
question cards (each with six ques-
tions), a card dispenser, and four
challenge cards—enough material
for 24 separate games, Hammond
says.

of Recording Merchandisers.

“When you're dealing face-to-face
with the buyers, you can have that
communication of what’s coming,
saying, ‘T'd like to see it in that partic-
ular [sales] program or that particu-
lar ad.””

Once an album is in stores, Kudolla
notes that coordination between ra-
dio promotion and marketing staffs
ensures that retailers stay informed
of developments with an artist—and
stay stocked up.

“When we're certain of what a new
single will be, when we have word of
a tour, as rapidly as we can, we get
that into their hands,” he says.

Columbia’s efforts with Bolton,
like those of other labels with priority
artists, show an increasing sensitivity
to taking little for granted in the mar-
ketplace, even with a platinum act’s
follow-up.

men, a spinoff of Masters, and metal
band Spinout. The label has also is-
sued the debut album by the Brand
New Heavies, an acclaimed funk
band from England.

According to co-founder Michael
Ross, the decision to add more non-
rap acts was simply a matter of “put-
ting out records that turn us on.”

DANCEHALL INFLUENCE

The recent influence of reggae and
dancehall on many rappers has
caused some labels to look at tradi-
tional reggae artists in a new light.
New York’s Sam Records, home to
R&B and dance artists, has signed
reggae hip-hopper Jamalski and Ja-
maican toaster Smooth Ro Dee with
product due this summer.

Profile Records—home to Run-
D.M.C., D.J. Quik, and Special Ed—
has built up a roster of reggae artists
since last year. The label has now
signed Barrington Levy, Pablo Mo-
ses, Frankie Paul, Cutty Ranks,
Narda Ranks, Frighty & Col. Mite,
and has just released a Steelie & Cle-
vie compilation and an album by Afri-
can artist Sonny Okosun. Last year
saw two volumes of “Dancehall Sty-
lee” on Profile.

“I see an opportunity there,” says
label head Cory Robbins, who credits
Elias for bringing the label into the
reggae/dancehall arena. “I think it’s
a kind of music where there isn’t a lot
of competition at labels our size or
larger doing reggae. A lot of it is on
small labels with limited distribution.
It’s like rap was 10 years ago—it’s
not really a moneymaking business
yet, but I think reggae has a shot to
be more successful than it is.”

Profile has no plans to stretch fur-
ther into the rock market, however.
“I think rap is the thing we enjoy do-
ing the most, and make the most
money with,” he says.

Apart from Profile, which has a
staffer who specializes in the new
music, these labels are not hiring spe-
cialized promotion or marketing peo-
ple. Most are relying on their knowl-
edge of the indie market and the ex-
pertise of their distributors.

‘““We can get the music to the
masses without having to succumb to
the marketing clichés that one must
go through,” says Delicious Vinyl's
Ross. “Though these records mean a
different audience, a different world,
we're plugged into PLG [through
DV’s P&D deal with Island]. It's a
grass-roots thing, but people who are
into hip-hop would like [these rec-
ords].”

DISC MAKERS

Complete Cassettes in 7 Days!
300 C-45 CASSETTES FOR ONLY $550!

* Iincludes FREE Graphic Design
* Dolby HX PRO Duplication
* HI-TECH Clear Shell

* Black & White Inserts

* Major Label Quality

Some happy clients who
got their cassettes FAST:

Syrice D. Adams, Cleveland, OH
“Thanks for the great design!”

i

ﬁj‘ Chuck Block, Washington, DC
&Y “More affordable than I thought

{ ? | Greg Disotell, New Orleans, LA
| “Your excellent service is

much appreciated

Also Available: Complete CD and LP Manufacturing
Call Today For Our FREE Full Color Catalog
and NEW Express brochure: 1-800-468-9353

14650 Broadway, Suite 1010, Mew York, NY 10019, In MYC call: 212-265-4462 = FAX: 212-262-0798
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New Age Act Ray Lynch Exits
Music West In Pact Dispute

M BY DEBORAH RUSSELL

LOS ANGELES—Million-selling
New Age artist Ray Lynch has ter-
minated his contract with Music
West Records, ending a five-year re-
lationship that generated one gold
album and extensive critical ac-
claim.

Lynch’s decision to leave the San
Rafael, Calif -based independent la-
bel was triggered by a “difficulty in
contractual agreements,”” says
Kathleen Lynch, CEO of the artist’s
own Ray Lynch Productions.

Lynch, whose contract with Mu-
sic West was to expire Dec. 31, 1991,
legally notified label executives
May 31 that they had 20 days to
cure a default in his existing con-
tract. When Music West allegedly
failed to correct the default, Ray
Lynch Productions voided the con-
tract, and the artist’s final commit-
ment to the label ended at 5 p.m.
June 20.

Citing the advice of their respec-
tive attorneys, neither Kathleen
Lynch nor Music West president Al-
lan Kaplan would comment regard-
ing the specific default in the con-
tract, but sources indicate it was a
financial issue.

The artist’s exodus comes in the
wake of departures of several key
Music West executives who have
not been replaced to date, including
Jack Bernstein, executive VP/GM;
Gary Chappell, VP of sales and op-
erations; and Lin Lacombe, director
of marketing communications.

Lynch currently is reviewing op-
tions presented by several major
and alternative labels, says Kath-
leen Lynch.

“Most of [Ray’s] time is spent in
the studio working on an album for
release on a new label in the spring
[of 1992],” says Kathleen Lynch.

Ray Lynch Productions owns the
artist’s entire catalog, including
100% of the master recordings, and
all publishing and copyrights, she

says.

Sales on Lynch’s Music West re-
cordings, “Sky Of Mind,” “Deep
Breakfast,” and ‘“No Blue Thing,”
total about 1.6 million copies, with
“Deep Breakfast” accounting for
about 900,000 of those units. “Deep
Breakfast’ has spent 129 weeks
(nonconsecutive) on Billboard's
New Age Albums chart, peaking at
No. 2 more than once.

“No Blue Thing” received the
1990 Billboard Music Award for new
age album of the year, and held the
No. 1 position on the New Age chart
for 35 consecutive weeks.

“We recognize that the relation-
ship with Music West was very posi-
tive for five years,” says Kathleen
Lynch. “But, it’s time to make a
change and move on to bigger
things,” she adds. “We're looking
for stronger marketing and promo-
tion and a bigger audience.”

Managers of artists on the exist-
ing Music West roster say they hope
to take advantage of the void creat-
ed by Lynch’s departure.

Melanie Jordin, who manages the
label’s Jim Chappell, reports that
the artist’s sixth release is slated
for early September with an exten-
sive fall tour to kick off in Indianap-
olis. Chappell’s current album,
“Nightsongs And Lullabies” was
No. 15 on the New Age chart for the
week that ended June 29.

“We're proceeding as though ev-
erything is normal,” says Jordin.
“[Lynch’s departure] could mean
that Jim is Music West’s premiere
artist right now.”

Similarly, Steve Yanovsky, who
manages Oystein Sevag, notes
that Lynch’s move ‘‘clears a
space’’ for his artist. “It might
work to our benefit,” Yanovsky
says. “Oystein could be a No. 1 pri-
ority on the label.” Sevag’s first
Music West release, “Close Your
Eyes And See,” debuted at No. 21
on the New Age chart for the week
ended June 29.

TCGA Gable Dropping MTV,
Citing Viewer Gomplaints

HEBY MELINDA NEWMAN

NEW YORK—As of Sunday (30),
420,000 households in six states will
no longer have their MTV.

TCA Cable TV has decided not to
renew its MTV contract because of
viewer complaints about the music
channel’s alleged violent and sexual
content, according to TCA president
Fred Nichols. The Tyler, Texas-based
TCA operates 52 systems in Texas,
Arkansas, Idaho, New Mexico, Loui-
siana, and Mississippi.

“We operate in mostly rural [areas]
and our customers told us they’d pre-
fer not to have MTV,” says Nichols.
He declined to quantify the number
of complaints TCA received.

According to MTV Networks CEO
and chairman Tom Freston, “We
have received a letter from Nichols
complaining about satanism, vio-
lence, and sexual activity in music
videos. We don’t allow demonic depic-
tions on MTV. Our standards are vir-
tually identical to the networks.” In
response, Nichols says the letter re-
flected the viewers’ opinion and was

not based on personal opinion.

According to Nichols, he attempted
to negotiate a new deal with MTV in
which TCA would distribute the
channel only to customers who want-
ed it. “We didn’t want to distribute it
on basic cable,” Nichols says. In-
stead, TCA proposed that a flier
would go out in its billings telling cus-
tomers that if they wanted MTV, at
no cost above basic cable, they could
request it. MTV vetoed that proposal.

“That’s just not the way MTV is
distributed,” says Freston. “That’s
not something we allow in our con-
tracts. That undermines the nature
of basic cable.” He adds that most of
TCA’s systems are equipped to block
a channel into a viewer’s home if re-
quested, but that Nichols did not
want to use that option.

Nichols says customer response to
the change has been mixed but basi-
cally positive. “There’s been tremen-
dous support, but there are people
who say they want to keep MTV and
we respect that. That’s why we were
hoping to reach some different distri-
bution arrangement.”

AN

TRACK

_.n\‘\!\!\!

Edited by Irv Lichtman

DANNEN RIDES AGAIN: Fred Dannen, the author
of “Hit Men,” a scathing look at the inner workings of
the music industry, has updated his book in the upcom-
ing Vintage Books paperback edition, and there are a
few new revelations. In the chapter covering last year’s
payola trials, for instance, Dannen contends that the
price of hiring indies to promote top 40 singles “typically
runs into the six figures,” just as it did before the ma-
jors dropped many indie promoters in 1986. He also
notes that the New Jersey recording studio (City Lights)
purchased by former promoter Joe Isgro in February
had previously belonged to Gaetano “Big Guy” Vas-
tola, a mobster who was a co-defendant in the extortion
case involving Morris Levy. In the chapter on the fall of
Walter Yetnikoff, former president of Sony Music En-
tertainment, Dannen claims that Michael Jackson lost
$16 million on his monstrously successful “Moon-
walker” video, although Sony Music made money on it.
He also contends that David Geffen would have stolen
Jackson from Sony were it not for the fact that the
Gloved One still owed Sony four albums, and that the
cost of settling with Sony for those records would have
been “greater than the gross national product of Ugan-
da.”

WHILE HOT RAPPER Sir Mix-A-Lot is apparently
under way with his first album for Def American, he
and his former label, Nastymix, are trading charges in
legal actions. The rapper, whose real name is Anthony
A. Ray, claims in a suit filed June 18 in U.S. federal
court in Seattle that Nastymix principal Ed Locke failed
to pay the artist properly in mechanical and perfor-
mance royalties on his song and to make payments after
a deal was negotiated. In turn, Sir Mix-A-Lot and Def
American are being sued in a superior state court in Se-
attle by Nastymix for breach of contract and contractu-
al interference. The action was ulso filed June 18. The
artist has had two smash albums, the platinum “Swass”
and the gold “Seminar.”

A BIG FIRST: Virgin is set to open its first megastore
in Italy Sept. 19. At a cost of about $6 million, the store
covers 15,000 square feet off Milan’s famed Piazza del
Duomo. “We aim to change the small-shopkeeper men-
tality,” says Virgin Retail Italy managing director Pie-
tro Milani.

PAYMENT RECEIVED: London Records in the UK.
finally paid the $80,000 “hyping” fine imposed by the
British Phonographic Industry June 24, three days af-
ter the 21-day deadline had expired. Meanwhile, the BPI
committee of investigation is still examining the case
against AVL, having been presented with copious
amounts of documentation by the company. No date is
being given for a decision.

MORE PAST BLASTS: The Atlantic Group is launch-
ing the Atlantic & Atco Remasters series, a line of sin-
gle- and double-CD compilations, boxed sets, and origi-
nal album reissues linked to the company’s 44-year his-
tory. While a recent 12-CD release of Stax and Volt
albums carried the new logo, a full-force launch is due in
October with a Ray Charles boxed set and four single
CDs featuring LaVern Baker, the Clovers, the Coast-
ers, and Clyde McPhatter. Series is produced by Yves
Beauvais, Atlantic director of catalog development.

WITH ITS U.S. distribution under the aegis of Poly-
Gram, Los Angeles-based Morgan Creek Records will
be handled worlwide by PolyGram, too, via its sister unit
Polydor (U.K.) Ltd.

NARM NEWS: Steve Strome, president and CEO of
the Handleman Co., and Bill Hall, president of Sight &
Sound Distributing, will both continue to serve on the
board of directors of the National Assn. of Recording
Merchandisers, even though the Troy, Mich.-based
rackjobber acquired the Portland, Ore.-based distributor
in late April (Billboard, May 11). NARM’s bylaws state
that two member companies cannot continue to have a
representative on the board if one firm has acquired the
other. However, exceptions are made if the two con-

cerns continue to operate separately, as is the case here.
Consequently, NARM rejected letters of resignation
submitted by both executives.

ON (THE) BOARD: Charles Koppelman, chairman/
CEO at SBK/EMI, has joined the board of directors for
the T.J. Martell Foundation for leukemia, cancer and
AIDS research. He was honored in April as the founda-
tion’s 1991 humanitarian of the year for leading a cam-
paign that raised more than $8 million for the charity.

ACCESSORY SUCCESS: Case Logic’s line of cassette
and CD holders is generating 60% more sales so far this !
year than last, says James Temple, president of the
Boulder, Colo.-based company. He attributes the gains
to new products and increased distribution, while noting
that the first product introduced by the company is still
the best-selling product in the line. Revenue in 1990,
based on business in the U.S,, Canada, and UK., was
$26 million.

SONY CONSOLIDATION? Speculation was rampant
at press time, in the wake of published reports, that a
reorganization of Sony’s multifaceted video empire is in
the works. Reports have Sony Music Video Enter-
prises being stripped of its special-interest product,
which would be shifted over to a renamed RCA/
Columbia Pictures Home Video once Sony completes
its buyout of General Electric’s interest in that joint
venture. Music video product would stay put under the
aegis of Sony’s record operation. Sony’s own video com-
pany, SVS, would be downgraded to a label distributed
by RCA/Columbia. Sources inside and close to the com-
pany, however, call such reports “extremely prema-
ture.” One source says the reports “are similar to ru-
mors that have circulated internally” but “they’re not
even close to making those decisions yet.” Another
source is skeptical that any reallocation of SMV’s prod-
uct is in the works, noting that SMV has been aggres-
sively acquiring nonmusic product. The source also of-
fers another scenario for SVS, in which it would be
rolled into RCA/Columbia and its music video catalog
transfered to SMV. SMV president Jon Peisinger, who
could be odd man out in any breakup of SMV, could not
be reached for comment. Sony and RCA/Columbia rep-
resentatives declined comment.

PRINCE BACK-TRACK: The Rebecca Blake men-
tioned here last week in connection with the forthcom-
ing “Cream” videoclip from Prince is actually the direc-
tor of that video, as well as his previous “Kiss” clip and
one for the title track of Prince’s new “Diamonds &
Pearls” album. Track also has learned that Prince is con-
sidering pressing the first 1 million copies of the new al-
bum (due in September) in a special package adorned
with holographic art.

BACKSTAGE APOLOGY: The North American Con-
cert Promoters Assn. has backed away from its previ-
ous position, stated in a letter drafted for agents and
managers, that [CONS Backstage Counterfeit passes
confuse concert security personnel and pose a risk to
promoters. “In fact, NACPA has no knowledge of any
incidents in which ICONS’ products were used even to
attempt a breach of security,” states NACPA executive
director Carl Freed about the passes sold to fans. Rec-
ognizing ICONS’ right to market the laminated
passes—which have been approved by such superstars
as Madonna, M.C. Hammer, and New Kids On The
Block— “NACPA wishes to apologize to the ICONS
company and its customers and clients for any misim-
pression” regarding past security breaches and the sale
of the Backstage Counterfeits.

COURT DATE? An attorney for Dee Barnes, host of
the Fox TV rap show “Pump It Up,” said at press time
that he was planning to file a suit “in the tens of mil-
lions” against Dr. Dre and other members of the best-
selling rap group N.W.A. According to Barnes’ attorney,
Michael Leventhal, the suit will allege that Dre beat up
Barnes at a Jan. 27 album-release party at a West Holly-
wood, Calif., nightelub, and that group members Eazy-
E and M.C. Ren subsequently stated in print and TV in-
terviews that the beating was deserved. At press time,
Leventhal said he hoped to file the suit, alleging assault
and battery, defamation, and infliction of emotional dis-
tress, in Los Angeles Superior Court as early as June 27.
A representative for Priority Records, which distrib-
utes N.W.A’s Ruthless Records albums, had no com-
ment on the imminent litigation.
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The new single, album, and video. From
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Available on Qwest/Warner Bros.
Cassettes and Compact Discs

From the Columbia Pictur
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©1991 Qwest Records
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