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Lyrics Goncemns
Brighten Sales
At Indie Stores

B BY BRUCE HARING

NEW YORK—Small record re-
tailers have experienced a sales
windfall in the last year as large,
predominantly mall-based record
chains continue to delete vinyl
and add restrictions on explicit
product.

The sales gains at the mom-
and-pop level—which distribu-
tors characterize as decent but
not overwhelming—have been
building over the last year, be-
ginning with the gradual phase-
out of vinyl at the chains.

Those gains have been aug-
mented at some stores recently
by an increase in traffic for ex-
plicit product, especially titles by
the much-publicized Skyywalker
Records act 2 Live Crew.

Sales of that group’s contro-

(Continued on page 82)

JOHNNY CLEGG & SAVUKA, a muiti racial group from South Africa,
make music of extraordinary Dassion and rresistible appeal
The album, single and video: CRUEL, CRAZY, BEAUTIFUL WCRLD.
On tour with Tracy Chapman beginning May 18. On Capitol.

Competition Rises In Vid Duping Arena
Price Erosion Creates Renewed Volatility

H BY SUSAN NUNZIATA

NEW YORK—The video duplication
industry is undergoing a period of re-
newed volatility heightened by fierce
competition and significant price ero-
sion.

In the latest example of an increas-
ingly aggressive marketplace, two
major home video suppliers,
MGM/UA and CBS/Fex, recently
changed duplicators.

Following a period of relative sta-
bility last year, this activity sets the
stage for further movement in a busi-
ness that has seen constantly dimin-
ishing profit margins. The cost to stu-
dios for an average T-120 (2-hour)
prerecorded release dropped 50 cents
in the last six months, reaching a new
low of $3-33.50.

Both CBS/Fox and MGM/UA for-
merly had accounts with Technicolor
Video Services, the leading duplica-
tor. In March, MGM moved its West
Coast volume to West Coast Video of
San Francisco, and CBS/Fox shifted
to Rank Video Services of North-

ADYERTISEMENTS

brook, Ill. (Billboard, April 7).

While the CBS/Fox move was in-
fluenced by the sale of Fox Inc.’s De-
Luxe Laboratories to the U.K.-based
Rank Organization’s Rank Video,
economic considerations appear to
have influenced both studios, accord-
ing to an informed source.

Indications from other major pro-
gram suppliers are that the
MGM/UA and CBS/Fox moves may

not be the last.

“There has been significant pres-
sure on all duplicators in terms of
price erosion,” says Richard Skill-
man, sales manager of Allied Film &
Video’s Orlando, Fla., facility. “What
historically happens in the industry is
that you have a terrific amount of
overcapacity in the first three quar-
ters of the year, with heavy-capacity

(Continued on page 82)

Venues Glean Up :

Their Acts As |
Earth Day Nears

B BY THOM DUFFY

NEW YORK—With concern for
the environment on the rise,
some managers, promoters, and
venue operators say the issue is
shaping the way the concert and
venue business operates in little-
noticed but significant ways.

From beer-bottle recycling at
nightclubs to computerized ener-
gy-saving systems at arenas,
these efforts draw less attention
than all-star benefits or record-
ings; but many say that they
may be as important in the long
run in resolving the nation’s en-
vironmental crisis.

Organizers of an Earth Day
benefit concert set for Saturday
(21) outside Washington, D.C.,
say their event aims to show how
environmentalists in the music
industry can begin to practice
what they preach, particularly

(Continued on page 74)

Trans World Stresses Sell-Thru Stores

W BY ED CHRISTMAN

NEW YORK—The video sell-
through business received a big en-
dorsement with the announcement
that Trans World Music Corp. will
open at least 50 Saturday Matinee
sell-through-only stores this year.
The Albany, N.Y.-based chain,
which has opened eight of the sell-
through-only stores since last No-
vember, joins Minneapolis-based

Mark Collie ... for those who favor the traditional with a purely
individual style. Mark’s debut albumn, “Hardin County Line” MCA-
42333, features his first MCA single “Something With A Ring To
It” and his brand new single “L.ooks Aren’t Everything.”

The Musicland Group, which has 91
Suncoast Motion Picture Co. stores,
in a bid to carve out a niche in a
business dominated by discount de-
partment store chains. Unlike the
latter retailers, which specialize in
hit titles, Trans World and Music-
land are betting that they can devel-
op a thriving business in catalog ti-
tles at their sell-through units.
After testing stores in a variety
of sizes, demographics, and geo-

Nintendo Suit Says
Stores Are Offering
Bogus Video Games

B BY DAVE DIMARTINO

LOS ANGELES—Nintendo of
America has charged more than 20
Minnesota video retailers and a
well-known distributor, Bigelow
Distributing, with renting Nin-
tendo-compatible video games not
authorized for use in this country.
In a six-count suit filed March 30
in Minneapolis federal court, Nin-
tendo claims that the games in ques-
tion are either unauthorized imports
of existing Japanese Nintendo
games or counterfeit versions. Ac-
cording to the complaint, all such
games are readily identifiable due
(Continued on page 71)

graphic situations, Trans World is
rolling with a 2,000-square-foot pro-
totype, which will carry about 6,000
titles, according to the chain’s VP of
finance, Jim Williamson.

“We have to be able to sell cata-
log, which generally has a higher
markup than hit product,” he says.
“Certainly there is a hit-driven com-
ponent in this, but we think the stu-
dios are providing enough support
in the catalog to make it a viable
business now.”

At the eight existing Saturday
Matinee stores, revenues currently

(Continued on page 71)
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An out-of-the-box multi-format

smash, "Hold On’’ is exploding

THE MOST TALKED ABOUT RECORD AT RADIO!
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1,000,000+ SPEAK THE | ANGUAGE.

Their debut album PLATINUM

+ “HEAVEN IS A 4 LETTER WORD"~the new single and vidzo.

+ “BAD ENGLISH"-the hit packed home videc featuring “Forget Me Not,” “Price Of Love” the never-seen-
before “Best Of What [ Got,” the No. 1 x.mgle, “When I See You Smnle plue ‘Heaven Is A 4 Letter Word
B ach song is introduced by a different band member.

+ ON TOUR-tearing up the road with WHITESNAKE:

417 Roanoke, VA 4/27  Blooming:on, MN 5/7 Tucson, AZ 1at) Sacramento, CA

4/18  Toledo, OV 4/28 Omaoha, NE 5/8 Phoenix, AZ 519 Mountainview, CA
4/19 1. Wayne, IN 4/2%  Kansas City, K5 5/9 San Diego, CA 5725 Normal, IL

121 Carbondale, IL 5/1  Oklahoma City, OK 5/11, 12 Laguna Hills, CA 5126, 27 East Troy, WI

422 Springfield, MO 5/3 Salt Lake City, LT 3/14 Seattle, WA 529 Sioux Ialls, SD

4/2%  Cedar Rapids, 1A 54 Denver, CO 5/15 Spokane, WA 5/30 Bismarck, ND

4/25  St. Louis, MO 54  El Paso, TX 3/16 Portland, OR ¢ Tour Continues through July.

BAD ENGLISH. A LESSON IN COMMITMENT. ON EPIC.
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OLDIES FORMAT STILL FRESH ON RADIO

Four years into the resurgence of oldies as a major FM format, PDs say
the gold has not tarnished. Sean Ross reports. Page 14

PLEASE COME TO BOSTON

Don’'t know beans about Boston? Read on. David Wykoff studied the
market and has a report on its bustling music-retail scene and the spirit-
ed competition that bustie has engendered (page 36). He also has news
of a recent spate of major-label signings of area bands and the emer-
gence in and around Boston of a new generation of producers, studio
owners, and impresario-style talent scouts (page 31).

A GRADE-A AVA MEET

The American Video Assn. drew a full house for its April 1-4 annual con-
vention in Anaheim, Calif. More than 2,000 people turned out to discuss
industry issues and hear news of a planned database marketing system
and a new buying program. Paul Sweeting reports. Page 45

COUNTRY ROSTERS RIFE WITH TALENT

Country music's 10 largest labels unveiled their artist rosters recently,

showing a combined total of 188 acts. Page 53
MUSIC
Album & Single Reviews 68  Jazz/Biue Notes 34
Black 22 Latin Notas 60
Canada 29 Lifelines 70
Chartbeat 10  Market Action 70
Classical/Keeping Score 34 Music Video 43
Commentary 13 Newsmakers 35
Country 53 Power Playlists 18
Dance Trax 25 Pro Audio 44
Executive Turntable 8 Radio 14
Gospel Lectern 58 Retail 36
Grass Route 39 Retail Track 38
Hot 100 Singles Spotlight 75 Rossi's Rhythm Section 79
In The Spirit 59 Talent 31
Inside Track 84 Update 70
International 26
HOME VIDEO Page 45
Box Office 48  Store Monitor 49
Coming Soon 47 Videocassette Rentals 52
Health And Fitness 48 Videocassette Sales 50
Top Kid Video 49 Top Videodisks 47
MUSIC CHARTS
Top Albums Hot Singles
Black 23 Adult Contemporary 20
Contemporary Christian 58 Bilack 78
Country 54 Black Singles Action 79
Gospel 59 Country 56
Hits Of The World 30 Crossover 76
Latin 60 Dance 24
Modern Rock Tracks 20 Hits Of The World 30
New Age 42 Hot 100 72
Pop 64 Hot 100 Singles Action 75
Rock Tracks 17 Rap 80
CLASSIFIED/REAL ESTATE Page 62

©Copyright 1990 by BPI Communications Inc., a subsidiary of Affiliated Publications Inc. No part of this
publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any
means, electronic, mechanical, photocopying, recarding, or otherwise, without the prior written permission
of the pubiisher. BILLBOARD MAGAZINE (ISSN 0006-2510) is published weekly (except for the last week
in December) by BP! Communications Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036.
Subscription rate: annual rate, Continental U.S. $189.00. Continental Europe £175. Billboard, Quadrant
Subscription Service Ltd., Perrymount Road, Haywards Heath, West Sussex, England. Registered as a
newspaper at the British Post Office. Japan Y97,500. Music Labo Inc., Dempa Building, 2nd Floor, 11-2,
1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Second class postage paid at New York,
N.Y. and at additional maﬂing offices. Postmaster: please send changes of address to Billboard. P.O. Box
3027, South Eastern, Pa. 19398. Current and back copies of Billboard are available on microfilm trom
Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfiims, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Subscriber Services and Information: Billboard, P.O. Box 3027, South
Eastern, Pa. 19398, 215-630-1679.

GONTENTS

Time Warner Enters MGM/UA Picture
Seeks To Finance Pathé Bid For Studio

W BY DON JEFFREY

NEW YORK—Time Warner has
emerged as the rich uncle of Pathé
Communications in Pathé’s bid to ac-
quire MGM/UA Communications for
$1.25 billion.

Time Warner stands to obtain
rights in the deal that—if it goes
through—will make the company an
even more formidable force in home
video and film distribution than it al-
ready is.

The arrangement calls for Time
Warner to arrange a $650 million loan
to Pathé or provide a bridge loan for
that amount to complete the buyout.
The loan will be secured by the Unit-
ed Artists film library, which is
owned by MGM/UA.

In return, Time Warner will gain
lucrative rights to the worldwide the-
atrical and home video distribution of
all feature films released by MGM/
UA and Pathé.

But Warner Bros., the film subsid-
iary of Time Warner, claims that the
deal is not a distribution agreement
but one that provides “support ser-
vices” to MGM/UA-Pathé.

According to Robert Friedman, VP
of Warner Bros. Inc., “There will still
be an MGM/UA Home Video, with
Warner Home Video providing ser-
vices.” He says the “services” could
include marketing support and billing
as well as physical distribution of
product.

Many questions remain about the
proposed arrangement, including
whether it would raise antitrust prob-
lems for Time Warner.

Warner Home Video claimed 12%-
13% of the video business in 1989,
while MGM/UA garnered 6%-7%. If
Warner ends up distributing
MGM/UA’s product on cassette, it
would control 18%-20% of the market,
making it by far the largest company
in the business.

Another factor to be considered is
HBO Home Video, originally part of
Time Inc. and now a subsidiary of
Time Warner. HBO, which is still op-
erated independently of Warner
Home Video, claimed about 3% of the
market in 1989, which, if added to
Warner Home Video and MGM/UA
would give Time Warner 21%-23% of
the market.

Warner Home Video also distrib-
utes Cannon Film product under the
Cannon Home Video label.

Federal antitrust laws do not speci-
fy that owning a particular market
share in an industry constitutes un-
fair competitive advantage. But the
Justice Department’s antitrust divi-
sion is likely to require plans to be
filed in connection with the financing
of the Pathé acquisition of MGM/UA.

The new financing deal also raises
questions relating to CBS/Fox Video,
which has an agreement with MGM/
UA Home Video that gives each com-
pany home video rights to every oth-
er feature film released by MGM/
UA. CBS/Fox has taken MGM/UA
to court over that deal, claiming
breach of contract over MGM/UA’s

scheduling of its theatrical releases,
which CBS/Fox says has not worked
to its advantage. It is unclear wheth-
er the home video rights involved in
the Time Warner deal with Pathé
would interfere with CBS/Fox’s con-
tract with MGM/UA.

James Quinn, attorney with Weil,
Gotshal & Manges, which is repre-
senting CBS/Fox in its suit, says of
the Time Warner/Pathé deal, “I real-
ly don’t see it having a major impact.
Our dispute with MGM/UA or who-
ever the successor will be focuses pri-
marily on damages.” CBS/Fox is
seeking a minimum of $50 million.

“Time Warner cannot end up with
rights to distribute films we have the
rights to. If they did, we would obvi-

(Continued on page 71)

8 BY EDWARD MORRIS

NASHVILLE—Following a vote in
the state Senate here April 5, “ob-
scenity” in Tennessee can now have
‘81 separate legal definitions instead
of a single statewide one.

While the revised obscenity code
still awaits Gov. Ned McWherter’s
signature to become law, there is
little doubt that this will happen.
The redefinition is part of a larger
child pornography package pushed
through the Tennessee House and
Senate by the governor’s office.

At greatest risk under the tough-
ened law are the state’s video deal-
ers who have operations in more
than one of Tennessee’s 31 judicial
districts. A video brought to trial
and found not to be obscene in one
district could be judged obscene in
another. Opponents of the law say
this feature gives anti-obscenity
groups the power to harass indefi-
nitely.

“We're obviously upset,” says
Rick Karpel, director of govern-
ment affairs for the Video Software
Dealers Assn. “The bill as passed is

" VSDA Fails To Hold Back
Tenn. Ohscenity Measure

a little bit better than what it start-
ed as. It went from 95 [counties] to
31 [districts].”

The measure passed despite local
lobbying efforts by the VSDA,
which last month established an
area chapter whose immediate fo-
cus was opposition to the obscenity
bill (Biliboard, April 14).

Karpel says, “The part that most
concerns us is the removal of stan-
dards from statewide to local. The
underlying bill—the ‘harmful to mi-
nors’ part—has been on the books
for some time now. And most of it, I
would say, meets constitutional
standards that have been set forth
by the Supreme Court. When you
get into this type of First Amend-
ment legislation, you always won-
der how it's going to be enforced.
There are quite a few bills on the
books that aren’t enforced as strict-
ly as a reading of them might lead
you to believe they would be.”

Karpel says that because of the
high costs of litigation he does not
expect the VSDA to try to nullify
the law before it “creates a prob-
lem.”

RIAA Strives To Finalize Lyrics Stickers
4 State Lawmakers Await Industry’s Next Move

W BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America ex-
pects its 57 member companies to
agree soon on a finalized version of
its standardized, voluntary, parental-
advisory sticker.

“We're trying to iron it out so we’'ll
have everybody signed off on it as
soon as it’s possible logistically,”
says Trish Heimers, RIAA spokes-
woman. “We're on the phone to the
labels every day.”

Among the issues labels must
agree upon are sticker size, wording,
and positioning on the various prere-
corded configurations.

The industry trade group is walk-
ing a thin line in its attempt to get ap-
proval for the standardized sticker.
While wanting to finalize industry ap-
proval of the sticker, it does not want

to appear pressured into capitulating
to the lawmakers’ demands.

On April 5, lawmakers from 13
states announced they were accept-
ing a suggestion from the Parents’
Music Resource Center to withdraw
their pending or planned labeling
bills due to the industry announce-
ment of a standardized sticker (Bill-
board, April 14). Those politicians will
be looking closely at how the indus-
try regulates itself over the next
year.

Lawmakers from Missouri, Penn-
sylvania, Florida, and Delaware de-
clined the PMRC's recommendation
to withdraw their legislation. In-
stead, they chose to present their po-
sitions at an April 6 meeting with
RIAA president Jay Berman.

The RIAA stuck to its no-compro-
mise position at the closed meeting,
telling the legislators it will continue

to oppose legislation and is in the pro-
cess of finalizing its own generic la-
bel.

Those lawmakers have tentatively
scheduled to meet with Berman next
month, and RIAA officials hope that
the member labels will have agreed
on the generic voluntary label by that
time.

Berman characterized the closed
meeting as “an open exchange of per-
spectives.” Representatives from
Missouri legislator Jean Dixon's of-
fice said the meeting had been “frank
and open.”

However, legislators came away
without any promises of changes or
additional wording. The trade
group’s challenge now is to facilitate
a member-label consensus on the
standardized label in order to spur
the withdrawal of the last four state
stickering bills.
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No Catalog Price Rise At Most Labels
WEA’s Recent Hike Seen As Isolated Move

@ BY DAVE DiIMARTINO
and ED CHRISTMAN

LOS ANGELES—WEA’s recent
price restructuring of its cassette cat-
alog—which resulted in the list price
of its Supersaver titles jumping from
$6.98 to $7.98 and its $8.98 cassette
price point being discontinued—is
seen largely as an isolated move
within the industry, as most labels
say they are unwilling to follow suit

in the immediate future.

While WEA's $7.98 midline price
stands as the most expensive in the
industry, most other labels are bring-
ing more and more front-line goods
down to a midline of $6.98.

PolyGram, the one label that may
be making an upward price move
soon, is now looking at its $5.98 cas-
sette midline series to see “how best
to marry it to the A&M and Island
lines,” according to Jim Caparro, se-

@ BY JANINE McADAMS

ATLANTIC CITY, N.J.—The al-
bum stickering issue and global
marketing opportunities for black
music were among the topics dis-
cussed at the keynote session of the
Impact Super Summit Conference
IV, held April 57 at the Bally’s Park
Place Hotel here.

Sponsored by Impact, a 14-year-
old R&B-oriented music trade mag-
azine, the conference bore the
theme “The 1990’s: Decade Of Deci-
sion.” A number of the issues dis-
cussed at the relaxed three-day, six-
session meet have been raised at
numerous other industry confer-
ences; however, many attendees
agreed that the comfortable num-

Impact Summit Hits On
Myriad Black-Music Topics

ber of attendees (estimated at 400-
500) and the level of participation
made this the best Super Summit
yet.

The conference was highlighted
by a keynote meeting that gave sev-
eral of the most successful figures
in the business an opportunity to
discuss the future of the black en-
tertainment industry.

Asked to outline key issues for
the ’'90s, entertainment attorney
Kendall Minter said, “The primary
retail, marketing, and promotion is-
sue is censorship.” Another key
area for blacks in the entertainment
field, said Minter, is contract parity
for black artists. “There’s no reason
for an R&B act out of the box to get

(Continued on page 81)

nior VP, sales and branch distribu-
tion, for PolyGram Group Distribu-
tion. Both of those companies, which
recently joined the expanding Poly-
Gram family, carry midline cassette
product at $6.98 list. “We’ve been
looking at the PolyGram midline ti-
tles and pricing strategies over the
last several months,” he says. “We'll
have some changes in that area
shortly.”

Paul Smith, president of CBS Rec-
ords Distribution, says the company
has “no intention” of changing the
pricing of its midline series, the $5.98
Nice Price and $6.98 Best Value cas-
sette lines. “They’re very successful
and we're putting new product in
them all the time. As a matter of fact,
we just had a recent release in our
Nice Price line that had heavy name
power in it. We plan to have new re-
leases in both lines ongoing.”

Smith adds that the company is
“committed to having both budget
and midline pricing” at current levels.
“We see both of them as very viable
and very profitable both for us and
the customer.”

At Capitol, VP of sales Lou Mann
says that, over the years, the label's
catalog has been neglected. So Mann
has been examining pricing and
which titles to keep in print, with the
intention of rolling out a revamped
catalog by July 1.

“There will be no across-the-board-
changes,” Mann says. “The review is
being done on a title-by-title basis,
and all decisions will be made depend-
ing on sales and inventory levels.”

(Continued on page 81)

BMG Appoints Maglia Head Of New U.S. Label
Ex-Island Prez Gets Free Hand In Start-Up Operation

@ BY KEN TERRY

NEW YORK—Lou Maglia’s ap-
pointment as head of BMG’s
planned third U.S. label underlines
the company’s commitment to de-
centralized repertoire centers.

Michael Dornemann, co-chair-
man, president, and CEO of BMG,
stresses Maglia’s autonomy and
his ability to call on BMG’s finan-
cial resources as he builds the new
West Coast label. While ‘““we’re not
talking the kind of money it takes
to buy an A&M or an Island,” Dor-
nemann says, ‘‘there are no re-
strictions on [BMG’s] investment”
in the new company.

“This is an entrepreneurial con-
cept. It’s not imbedded in any bu-
reaucracy,” he notes. ... Maglia
owns the business, not in an equity
sense, but in a mental sense.”
From that point of view; says the
BMG chief, Maglia will have the
same freedom as BMG’s other la-
bel heads, including Clive Davis of
Arista and Bob Buziak of RCA Re-
cords.

Dornemann adds that the new
company will be given plenty of
time to develop its potential. ‘I
feel you need at least three to five
years to determine the success of a
label,” he states.

Maglia, who was previously
president of Island Records and
executive VP at Elektra, says he
was attracted to the BMG position
because it is “freestanding, auton-
omous, with a major financial com-

mitment. They're very excited
about supporting people, rather
than acquiring labels.”

Maglia plans to set up a small of-
fice at BMG headquarters in New
York. Within a month, he says, he
will go to Los Angeles and estab-
lish his as-yet-unnamed label’s HQ
in RCA’s Sunset Strip digs.

Meanwhile, he says, he will look
for A&R people, whom he plans to

@ BY DON JEFFREY

NEW YORK—Despite the star-
tling fall of the Japanese yen in re-
lation to the dollar, wholesale and
retail prices of entertainment
hardware in the U.S. have been
unaffected, according to industry
sources.

On April 6, the dollar closed at
157.65 yen, a decline of 11% in the
yen's value against the dollar so
far this year. From the same date
one year earlier, the decrease was
19.4%.

The drop in the once-mighty yen
has led various observers to fore-
cast higher or lower prices in the
U.S. for entertainment hardware,
such as compact disk players and

Plunge In Yeniot Seen As
Affecting Hardware Prices

position all over the country. Be-
sides New York and Los Angeles,
possible A&R bases include Bos-
ton, Cleveland, Chicago, Seattle,
and Austin, Texas, he says.

While he will eventually have his
own marketing and promotion
staffs, Maglia notes, “I'll take my
time. There isn’t any time pres-
sure, and I won’t go out to make

(Continued on page 7})

videocassette recorders, that is
manufactured by Japanese compa-
nies.

The yen has been falling in tan-
dem with steep declines in the To-
kyo stock market, which is down
more than 25% since the beginning
of this year. Most analysts attri-
bute the market decline to higher
interest rates and overvalued |
stocks.

The decline in the yen has been
precipitated by an outflow of capi-
tal from Japan. That is because
real estate and other assets are
cheaper in the U.S. and other
countries than they are in Japan.

David Bolotsky, an entertain-
ment retailing analyst with Gold-

(Continued on page 83)

Good As Gold. RIAA president Jay Berman, left, and IFPI president Bhaskar
Menon, right, present U.S. trade representative Carla Hills with a goid album of
"We Are The World" in recognition of the role her office has played in
promoting effective protection of U.S. sound recordings wcrldwide.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Lou Maglia is named president of BMG’s newly created,
but as yet unnamed fourth music label in New York. He was president of
Island Records (see story, this page).

BMG International promotes Nancy Farbman to VP of marketing and
promotion. She was director of international artist development and publiei-
ty for the company.

BMG Video International in London promotes Adrian Vorkman to VP,
He was director of the company.

Annette Cirillo is named VP of video production at PolyGram Records in
New York. She was director of video production for th= label.

MAGLIA FARBMAN CIRILLO

GROSS-MARINO

Arista Records in New York makes the following appointments: Rose
Gross-Marino, VP; Ken Friedman, director of A&R, East Coast; and Jim
Leavitt, director of artist development, West Coast. They were, respective-
ly, executive assistant to the president of Arista; president of Way Out
West Management; and director of sales and marketing for the New Music
Seminar.

MCA Records/Nashville makes the following appointments: Pat Surneg-
ie, director of national promotion in Nashville; Rick Hughes, director of re-

SURNEGIE BANDIER

DE VRIES

LAUREN

gional promotion, Northeast in Chicago; and Rosey Fitchpatrick, promo-
tion manager in Nashville. They were, respectively, director of regional pro-
motion, Northeast; promotion manager; promotion coordinator for the
label.

Gene Tarant is promoted to director of A&R administration at CBS Rec-
ords in New York. She was associate director of A&R administration.

EMI Records in New York promotes Shari Siegel to cirector of business
affairs. She was an attorney for the label.

Allison Bandier is appointed manager of product development at SBK
Records in New York. She was a marketing assistant fer the label.

PUBLISHING. CBS Music Publishing appoints Pati de Vries creative director,
East Coast, in New York, and Janet Thompson associate creative director,
West Coast, in Los Angeles. They were, respectively, creative manager for
CBS Publishing; and professional manager at Jobete Music.

Jeff Lauren is named manager of creative services for EMI Music Pub-
lishing and SBK Records in New York. He was an administrative assistant
for the companies.

RELATED FIELDS. Debra Carr-O’Rourke is promoted to director of operations
for the International Talent Group in New York. She was manager of client
services and business affairs at the company.
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Farm Aid IV Reaps Bountiful Harvest
Concert Raises More Than $1.3 Million

HBY GERRY WOOD

INDIANAPOLIS—More than $1.3
million was raised during the mara-
thon Farm Aid IV concert April 7 at
the Hoosier Dome here. The event
to benefit the American family
farmer featured more than 70 acts

and music as eclectic as the audi-
ence of 45,000. Headed by Willie
Nelson, John Mellencamp, and Neil
Young, Farm Aid showecased such
rock talents as surprise guest Eilton
John and Guns N’ Roses, the bluesy
offerings of Taj Mahal, bluegrass
king Bill Monroe, folkie Arlo Guth-

Chapman Goes 5 For 10
At Dove Awards Geremony

B BY DON CUSIC

NASHVILLE—Steven Curtis Chap-
man won five of the 10 Dove awards
he was nominated for at the final cer-
emony of Gospel Music Week here
April 5. The event was broadcast live
on The Nashville Network from the
Tennessee Performing Arts Center.

In addition to earning the artist-of-
the-year award—which Sandi Patti
had taken in five previous ceremo-
nies—Chapman won top prizes as
male vocalist and songwriter of the
year, and for inspirational recorded
song (for “His Strength Is Perfect”)
and Southern gospel recorded song
(“I Can See The Hand”).

Chapman was also last year’s top
gospel songwriter.

For the ninth consecutive year, Pat-
ti was proclaimed top female vocalist.

Here is the complete list of the
1990 Dove award winners:

Artist Of The Year: Steven Curtis
Chapman.

Song Of The Year: “Thank You,”
by Ray Boltz.

Male Vocalist: Steven Curtis
Chapman.

Female Vocalist: Sandi Patti.

Group: BeBe & CeCe Winans.

Songwriter: Steven Curtis Chap-
man,

New Artist: David Mullen.

(Continued on page 81)

New Orleans Jazz Festival
Sets Schedule Of Events

@ BY JEFF LEVENSEN

NEW YORK—New Orleans, long
viewed as the cradle of jazz and relat-
ed root musics, will once again cele-
brate itself with the 21st edition of
the New Orleans Jazz & Heritage
Festival, April 27-May 6. More than
3,000 musicians, artists, regional ce-
lebrities, and big-name entertainers
will participate and more than
300,000 people are expected to attend.

The fest is actually a feast that of-
fers generous doses of indigenous
culture—music, food, parades, photo
exhibits, and craft demonstrations.
This year's event will feature a sig-
nificant new expansion of the fair’s

facilities. An indoor/outdoor grand-
stand has permitted daytime pro-
gramming changes and is designed
to reduce crowd density. Cooking
demonstrations, workshops, and vid-
eo screenings are among the activi-
ties slated for this new area.

As in the past, the activities will in-
clude a host of nighttime concerts,
held at two sites outside the fair-
grounds—the Hallelujah Concert
Hall and the River Tent. (The latter is
a hand-sewn and embroidered perfor-
mance venue, imported from Italy.)

The scheduled offerings include a
wide range of musics: B.B. King,
Etta James, and John Hammond,

(Continued on page 83)

Memphis Passes Live-Show Bill

Organizers Liable For ‘Harmful’ Content

NASHVILLE—The Memphis City
Council passed an ordinance April 10
that holds promoters and producers
of live entertainment events liable for
anything “harmful” that minors see
or hear at the events.

By a vote of 83 (with two members
absent), the council approved Ordi-
nance 3957, an amendment that adds
a ‘““harmful-to-minors’’ section to
Chapter 20 of the city code.

The addition forbids those involved
in promoting and staging the live
event from knowingly allowing mi-
nors to witness representations of
“excess violence,” “nudity,” “sado-
masochistic abuse,” “sexual con-
duct,” and ‘“‘sexual excitement” that
may be “harmful” to them. Each of
these terms is defined in the amend-
ment (Billboard, April 14).

Parents and legal guardians who
permit their children to attend such

events and minors who lie about their
age to secure tickets are also held ac-
countable by the ordinance. Cenviction
on each violation carries a $50 fine.

Linda Rogers, deputy comptroller
of council records, says the ordinance
will go to Mayor Richard C. Hackett
for his signature as soon as the min-
utes are approved at a council meet-
ing Tuesday (17). She says the mayor
is expected to sign.

Rogers says only Bob Kelley, pres-
ident of Mid-South Concerts in Mem-
phis, testified against the bill at the
meeting that led to its final approval.

Earlier, Kelley had told Billboard
that he thought the measure would
fail, since its language is so broad as
to cover not only concerts but also
such normally uncontroversial events
as professional wrestling. Neither
the mayor nor Kelley could be reached
for comment. EDWARD MORRIS

rie, and country stars K.T. Oslin and
Dwight Yoakam.

Carried live in its entirety over
The Nashville Network cable sys-
tem and TNNR (The Nashville Net-
work Radio), Farm Aid IV helped fo-
cus the nation’s attention not only
on the music but on the plight of
family farmers as the farm foreclo-
sure rate averages some 180 per
day.

A steady stream of news confer-
ences with entertainers and farm-
ers kept the press room busy
throughout the day and night as
Farm Aid organizers attempted to
gain maximum publicity to aid their

(Continued on page 81)

Gold Velvet. In the midst of her U.S. tour, Alannah Myles receives gold and
platinum awards for her eponymous debut album, which has reached the top
five, and a gold award for her No. 1 single, “Black Velvet." Myles’ current single
is ““Love Is.” Shown at the Bottom Line in New York, from left, are Danny
Goldberg, president, Gold Mountain Entertainment; Mark Schulman, senior VP/
GM, Atlantic Records; Myles; Tunc Erim, senior VP/executive assistant to the
president, Atlantic Records; and Mel Lewinter, senior VP, Atlantic Records.

SINEAD O’CONNOR’s “Nothing Compares 2 U”
jumps to No. 1 in its sixth week on the Hot 100. This
marks the first time that an artist’s first Hot 100 single
has reached No. 1 in just six weeks since Club Nou-
veau’s “Lean On Me" three years ago. In addition,
0’Connor’s smash album, “I Do Not Want What I
Haven’t Got,” leaps from No. 6 to No. 2 on the Top Pop
Albums chart, and seems certain to dethrone Bonnie
Raitt’s “Nick Of Time” next week.

Raitt, who was queen of this year’s Grammys, and

0’Connor Tops Hot 100, Scales Album Chart:
Shares All-Gir Top 4 With Raitt, Janet, Ahdul

year’s awards are an-
nounced, pace a record-
setting week for women
in pop. Female solo artists
lock up the top four spots
on the pop albums chart
for the first time in his-
tory. “Janet Jackson’s

0’Connor, who is likely to

be a big winner when next
EanEme e
e m s mE——g

Rhythm Nation 1814” re-

bounds a notch to No. 3,
and Paula Abdul's “For-
ever Your Girl” dips two notches to No. 4.
The previous record for female domination of the al-
bum chart was set in 1986, when Jackson, Patti LaBelle,
and Whitney Houston held down the top three spots.
In addition, female artists have accounted for five of
the last six No. 1 hits on the Hot 100. At one point, wom-
en had four chart toppers in a row—Abdul’s “Opposites
Attract,” Jackson's ‘“Escapade,” Alannah Myles’
“Black Velvet,” and Taylor Dayne’s “Love Will Lead
You Back.” As several readers indicated, that was the
first time that women had four consecutive No. 1 hits.
Is the current female domination a chart fluke or a
meaningful trend? Most likely both. Women have made
tremendous strides in pop in recent years, but it’s also
true that many top male stars are currently between al-
bums. It's hard to imagine that females would be quite
as dominant if George Michael, Michael Jackson, Bob-
by Brown, Bruce Springsteen, and Prince had new al-
bums in release.

TWO DEBUT RAP albums explode in their second
week on the pop albums chart. Digital Underground’s
“Sex Packets” vaults from No. 91 to No. 36, and Above
The Law’s “Living Like Hustlers” surges from No. 169
to No. 97.

Digital Underground’s already gold single, ‘“The
Humpty Dance,” logged five weeks at No. 1 on the Hot
Rap Singles chart and this week dips to No. 2, supplant-
ed by Above The Law’s “Murder Rap.” That Los Ange-
les group is from the same Ruthless stable that pro-
duced Eazy-E, NNW.A,, and D.O.C.

The highest-charting rap album is M.C. Hammer’s
“Please Hammer Don’t Hurt 'Em,” which glides from
No. 10 to No. 7. The album is selling well in spite of the
fact that there is no current single in the marketplace.
(Or maybe because there is no single: Fans of the popu-
lar track “U Can’t Touch This” have no choice but to buy
the album.)

by Paul Grein

- peaking at No. 44. The old record was held by the Kings’

FAST FACTS: Motley Crue lands its first top 10 single
as “Without You” jumps to No. 9 on the Hot 100. The
band’s previous highest-charting single was “Girls,
Giris, Girls,” which reached No. 12 in 1987. And De-
peche Mode lands its first top 10 album as “Violator”
jumps to No. 10 in its third week.

Michael Bolton co-wrote two songs in this week’s top
10: nis own smash, “How Can We Be Lovers,” and Kiss’
hit, “Forever.” Bolton is the first songwriter to have two
songzs in the top 10—one performed by himself, the oth-

= er by another artist—
since Babyface scored in
October with his own “It’s
No Crime” and Bobby
Brown’s “Rock Wit'cha.”

Heart’s third Capitol al-
bum, “Brigade,” is the top
new entry on the pop al-
bums chart at No. 42. The
group’s first two albums
for the label both reached
the top two. “Heart” hit
No. 1 in 1985 and generat-
ed four top 10 hits; “Bad Animals” reached No. 2 in 1987
and yielded two top 10 hits.

Ninja Turtlemania strikes the pop albums chart as the
soundtrack to the box-office smash “Teenage Mutant
Ninja Turtles” debuts at No. 82. In addition, two “Ninja
Turtles” videos leap into the top 10 on the Top Videocas-
settes Sales chart, and a third is the top new entry on
that chart. “Case Of The Killer Pizzas” jumps to No. 8,
“Cowabunga Shredhead” vaults to No. 9, and “Heroes
... " bows at No. 26.

Centroversial comedians Sam Kinison and Andrew
Dice Clay are off to fast starts with their new albums.
Kinison's “Leader Of The Banned” leaps from No. 185
t0 No. 111 in its second week on the pop albums chart;
Clay’s “The Day The Laughter Died” debuts at No. 130.

Rey Lynch’s “No Blue Thing” logs its 33rd week at
No. 1 on the New Age Albums chart—the longest No. 1
streak since the chart was introduced 18 months ago.

WE GET LETTERS: Adam Hammond of Bay City,
Mich., notes that Jaya’s “If You Leave Me Now” set a
record as the longest charting single that never reached
the top 40. The single was on the Hot 100 for 26 weeks,

“Switchin’ To Glide,” which charted for 23 weeks in 1980
and never climbed above No. 43.

Kevin Johnson of Gannett News Service in Philadel-
phia notes that Babyface’s current single, “Whip Ap-
peal,” peaked at No. 2 on last week’s Hot Black Singles
chart, sandwiched between hits by two groups (Troop
and After 7) that both sing background vocals on his
smash debut album.

Rich Appel of CBS-TV in New York notes that Mi-
chael Bolton is the first artist to have back-to-back top
10 hits that pose questions in their titles. The inquisitive
Bolton first asked “How Am I Supposed To Live With-
out You” and now wonders “How Can We Be Lovers.”
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Editorial

A BATTLE IS WON, BUT LABELING WAR CONTINUES

THE MUSIC INDUSTRY won an important vic-
tory last week when legislators from 13 states
agreed to withdraw their warning-sticker bills in
light of the record companies’ ongoing effort to
standardize the warning labels on controversial
product. But industryites should not conclude
that the fight is over: Much more needs to be
done before retailers, manufacturers, and artists
are out of the woods on this issue.

To begin with, stickering bills are very much
alive in Pennsylvania, Delaware, Missouri, and
Florida. An April 6 meeting between lawmakers
from those states and Jay Berman, president of
the Recording Industry Assn. of America, failed
to produce an agreement, although the partici-
pants agreed to meet again.

The obstacle to a solution, apparently, is that
those legislators want the RIAA to adopt their
specific ideas about the language, size, and place-

ment of a uniform sticker. It will be hard enough
for the RIAA’s 55 member labels to agree on a
standard notice in any case; it is unlikely they will
accept a formula imposed by such legislators as
Pennsylvania’s Ron Gamble, who originally pro-
posed a huge sticker noting a laundry list of of-
fensive subjects.

In addition, independent labels still are not
united on how to deal with the stickering prob-
lem. For example, the National Assn. of Indepen-
dent Record Distributors and Manufacturers—
the indie labels’ main organization—has not yet
even agreed on the need for uniform stickering.
But some indie albums, such as those by 2 Live
Crew and N.W.A, have raised the hackles of the
would-be state censors more than any others.

Finally, the stickering bills are not the only
pieces of legislation that threaten the industry.
For example, enforcement of local obscenity stat-

utes against the sale of particular recordings has
already resulted in the arrests of a few retailers
in the South.

We commend the RIAA and the National Assn.
of Recording Merchandisers for their strenuous
efforts to prevent the passage of the stickering
bills, and we hope they will continue to fight just
as hard to stamp out the fire in the states where
such measures remain. But every other sector of
the industry needs to get involved as well; and,
even if all of the active bills are extinguished, we
should not forget that they can always rear their
ugly heads again next year.

Uniform stickering and a sensitivity to the
needs of parents should limit these kinds of mea-
sures in the future. But it is important to main-
tain our vigilance against censorship attempts
and to remember that our right of free speech
must always be defended.
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First Step: Messages On CD Boxes

INDUSTRY CAN HELP PROTECT ENVIRONMENT

H BY CHRIS TOBEY

It would appear that, at long last,
the environment is truly every-
where. Of course, it has always
been everywhere; it’s just that we
are actually beginning to notice it.

When Time and Fortune maga-
zine run cover-story articles on envi-
ronmental issues, we know that the
“environment’ has, in fact, arrived.
And it’s about time. After years of
looking at a “rear-view mirror” per-
spective of historical events, it has
finally dawned on us that we need
to look ahead.

The trouble is that our future vi-
sion is clouded with pollution, and
not just air pollution. The perils of
ozone depletion, ground-water con-
tamination, the greenhouse effect,
the destruction of the rain forests,
acid rain, overflowing landfills, and
a host of other problems have all
combined to confront us with a sce-
nario in which we find ourselves es-
sentially in a deadly conflict with
our own bad habits.

This isn’t really new, either, ex-
cept that—at least in the developed
nations—there is no ‘‘us’ and
“them.” We have seen the enemy
and it really is us—all of us. We can
no longer view toxic waste dumps,
increased industrial production, nu-
clear accidents, oil spills, household
conveniences, car exhaust, and the
“good life” as separate phenomena.
All are part of the same problem.

Fortunately for us, environmen-
tal experts say, we have about 10
years to clean up our act. While this
may sound reassuring, the reality is
that 10 years is not a long time in
which to change the habits of more
than a century and the mindset of
several millennia.

So where do we begin? Firstly,
since we are now beginning to un-
derstand how badly we’ve screwed
up, we need to know how we can
change things. In this regard, it
struck me that those of us in the
music business are also in the com-
munication business, in view of the
nature of our products. Our artists
convey ideas of all kinds to their lis-
teners; so why shouldn’t we busi-

ness people join them?

The recent controversy over the
6-by-12 CD carton led me to a
thought. Since the CD box is a reali-
ty of our current marketing life,
why not use it to convey an informa-
tive, proactive environmental mes-
sage? If we were to print on our
packaging a series of simple steps

ecutives, asking them if they would
donate space for the messages on
their CD packaging. The response
was quick and gratifying. To date,
Arista, Alligator, BMG-RCA, Capi-
tol, Chameleon, Charisma, Colum-
bia, EMI, Enigma, Geffen, Global
Pacific, Gramavision, IRS, Island,
Mesa/Blue Moon, Rhino, Rykodisc,

‘We could begin

of the solution’

Chris Tobey is VP of marketing for Los
Angeles-based Rhino Records.

to be a part

that our consumers could take to
help protect the environment, we
could begin to be part of the solu-
tion and less of a problem.

I talked this idea up with officials
of the Earth Communications Of-
fice, a nonprofit environmental
group, and they agreed it would be
a positive step. From there, [ began
to touch base with key industry ex-

SBK, and Virgin are firmly commit-
ted to running the messages (some
pending artist approval). Other la-
bels, including Warner Bros., Elek-
tra, MCA, and PolyGram, are seri-
ously considering the move.

Some labels also requested a mes-
sage format that they could use on
their cassette packages. Since cas-
settes are the largest-selling config-

uration, this approach could in-
crease the potential impact of the
effort exponentially. We hope that
the messages will begin to run by
July. If most labels participate, we
could make more than 100 million
impressions within the year, sub-
stantially more if we can get the
messages on cassette ‘'J” cards.

Incidentally, it should be men-
tioned that, at Rhino Records, we
view this measure as an interim
step until the 6-by-12 controversy
can finally be resolved.

As all of us come to the realiza-
tion that the environmental problem
is no longer just some annoying
“background noise” in our lives but
rather an historically novel issue
that transcends geographical bor-
ders, political structures, and life-
styles, we also come to understand
that the real answers lie in coopera-
tion between the most disparate ele-
ments of our societies. This, in my
view, is the ‘“upside” to the environ-
mental crisis. If the human race is
going to solve its own problems, it
will have to cooperate on a scale
never before imagined in order to
reach the necessary solutions.

In other words, the ‘‘global com-
munity”’ will have to become a virtu-
al reality because the alternatives
are unacceptable. We have seen the
solution, and it is truly us.

A SINGULAR ODYSSEY

Hats off to WRKS-FM (KISS) New
York for going above and beyond
the call of duty! Approximately two
months ago, [ started hearing “Real
Love” by Skyy on KISS and decided
to buy the single. After an unsuc-
cessful search at retail outlets in
Manhattan, Queens, and Nassau
County, I called Atlantic Records.
Its response was unsympathetic,
and no offer of assistance was made
despite the fact that the single has
been on the charts for more than

two months.

As a final attempt to purchase the
single, I enlisted the aid of KISS.
After explaining my fruitless two-
month search (and unwillingness to
buy the CD for one song), plus At-
lantic’s lack of response, someone in
KISS’ programming department
came to my aid and provided the sin-
gle.

I don’t expect KISS to provide
product for listeners on a regular
basis, nor do 1 expect Atlantic Rec-
ords to do likewise, but a record la-
bel does service retail outlets and
could have arranged to make the
product available, especially if the
consumer has spent two months
looking for it.

We have already surrendered the
LP for the CD, and 45s are being re-
placed by cassette singles. There is
still an overlap of configurations, so
that when a consumer responds to a
charted song and tries to buy that
one song, it should be available for
purchase.

Abby Rubman
Queens, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Gold Titles Withstand Test Of Time

After Four Years, No Significant Burn?

W BY SEAN ROSS

NEW YORK—Four years into the
resurgence of oldies as a major FM
format, gold PDs say the megahits
that have formed the core of their
libraries are not showing any sig-
nificant burnout. That, as well as
gradual increases in library size by
many PDs, suggests that the im-
plosion of the oldies library—
something long predicted by for-
mat detractors—is not much closer
to materializing than it was, say, 2
years ago.

“When an oldies station comes
into the market, and all the songs
are very fresh, test scores are very
high, and there’s lots of passion
for the music,” says McVay Media
consultant Chris Elliott. “While
some of that goes away, the music
doesn’t appear to burn out. It just
comes down to more realistic lev-
els where you might find good mu-
sic testing in any other format,
and it moves slowly to that level.

Says Mike Bushy, VP/program-
ming for Americom’s three oldies
outlets, “Songs like ‘Baby I Need
Your Lovin’ ’and ‘I Can’t Help My-
self’ have stayed in power for
three music tests in a row. And our
cumes are among the largest in
our markets, so if songs were go-
ing to burn, they would have plen-
ty of chances to do so. There are
songs that shift from power to sec-
ondary to lunar rotation and back.
But the key is that they stay on the
air. ”’ 2

“There are evergreen songs in
the format that never lose their
value,” says Bill Thomas, senior
VP/broadcasting for Capitol
Broadcasting Corp. *“ ‘California
Dreaming’ can be played daily on
an oldies station and not have an
appreciable change in burnout.
‘You've Lost That Lovin’ Feeling,’
‘Proud Mary,” ‘My Girl,” ‘Respect’
by Aretha Franklin—in 4-5 years
of music testing, those songs have
always been in the top 15.”

That oldies stations—even those
that have been in the format for 3-
4 years—can still play ‘“1-2-3” by
Len Barry or “Good Lovin’ "’ by
the Young Rascals is particularly
significant given the number of
stations outside the format target-
ing similar demographics, espe-
cially gold-based ACs. PDs in that
format have noted for the last sev-
eral years that full-time oldies sta-
tions have ‘‘fried” some of their
best titles through overuse.

In recent months, two heritage
gold-based ACs—WAXY Miami
and WROR Boston—have adopted
more current-based formats, away
from the position that had been
usurped by full-fledged oldies out-
lets. But only one oldies PD re-
ports a reverse effect. Mike Pres-
ton, PD of KOFX (Fox 92) El Paso,
Texas, has moved his “classic hits”

station more toward classic rock in
recent months because of the num-
ber of AC and top 40 stations in his
market playing R&B gold.

But while Preston says that his
station needed its own identity, he
also says, ‘“ ‘I'm Your Puppet’ is
still one of the biggest reaction rec-
ords in this market. And I have a
hard time saying that the Motown
titles or Aretha or Sam & Dave
songs are burned out. I don’t be-
lieve those songs burn out. A clas-
sic Is always going to be a classic.”

Indeed, in the few cases when an

‘Test scores are very
high, and there’s lots
of passion for it’

oldies PD can name a megahit that
has burned out—and few songs
were cited twice by anybody—it is
usually a song that was burned by
other formats and by other media.
One PD talks about having “Stand
By Me” destroyed in his tests by
its ongoing, post-movie airplay on
other formats. Bushy has similar
comments about ‘“Mack The
Knife,” which fell apart shortly af-
ter the McDonald’s “Mac Tonight”
ad campaign.

There were also some PDs, in-
cluding Bushy and Thomas, who
cited some burnout—or at least
category drift—on Beatles titles,
due to their ongoing multiformat
airplay. Thomas says the group is
definitely ‘“‘weaker today than
they were a year ago. Last year at
our KQFX Austin, Texas, they
were such a large part of the for-
mat that we would tell people to
expect them at :55 every hour, but
we can’t do that anymore.”

But Preston says that the Bea-
tles have not burned for him. And
KLUV Dallas PD Chuck Brinkman
says that, in any event, the publici-
ty surrounding Paul McCartney’s
recent tour “has given them their
whole aura again. Even if people
don’t go to the concert they feel it.
And when Meryl Streep talked
about carrying her ‘I Love Paul’
sign on the Grammy Awards, it al-
most made you think that if you
didn’t like them, you should have.”

EYES ON THE SIZE

At the oldies room in last fall’s
National Assn. of Broadcasters’
radio convention, Brinkman was a
staunch advocate for sticking with
megahits to the exclusion of al-
most anything else an oldies sta-
tion might play. Now, Brinkman
says, he is a bigger believer in
spice records and has recently ex-
panded his library back over 1,000
titles, several years after having
pared it down.

Most PDs contacted about li-

brary maintenance had fairly simi-
lar stories. Some stations had ex-
panded consistently since signing
on with a fairly tight list going
from, say, 300-400 active titles to
600-800. More typical were those
who say they have added a handful
of songs recently, even if they had
backed off before; Elliott says he
is seeing libraries grow, but usual-
ly by less than 100 records.

Elliott says that as markets be-
come acclimated to oldies stations,
certain records start testing better
once those stations ‘‘jolt audi-
ences’ memories. You get greater
depth in artists as you go down the
road. Even though the Cookies had
the hit, ‘Chains’ by the Beatles
shocked me by testing pretty well,
especially as a station was in a
market longer. ‘Sweet Cherry
Wine’ by Tommy James & the
Shondells may not test the first or
second time down the road, but
further along, it may.”

Bushy can cite “tons” of songs
that have improved in the three
years since his flagship station of
KFSO Fresno, Calif., went oldies.
“The large cume is a positive, so
we introduce them to songs that
test,” he says. Thomas also talks
about how “beach music” titles im-
prove as Capitol’s WTRG Raleigh,
N.C., develops, or how a local
band, the Monarchs, now draws
substantial requests at WRKA
Louisville, Ky.

Thomas does believe that an old-
ies station can get stale. But that
problem, he says, shows up
through perceptual studies and
not through burn on individual ti-
tles. “If we survey 500 listeners
and the No. 1 complaint is repeti-
tion, then we find a way to slow
down the repetition,” he says.

Despite this, Thomas and the
other programmers interviewed

(Continued on page 20)
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Kix Are For Kids. Country WKKX (Kix 106) Memphis hosted an Easter Family

Is The Morning Show Next? Having no further use far its station van, WBCN
Boston dropped it from a 115 ft. crane at a local car dealership, then followed it
with a 3,000-pound concrete block. Three thousand delighted listeners turned
out to witness the event and grab souvenir pieces of the van. WBCN has
dropped several things from the crane in recent months, including: a giant
pumpkin on Halloween and turkeys on Thanksgiving. For Christmas, the station
dropped Santa from a helicopter.

Jacobhs: ‘Won’t Get Fooled’
Has Not Burned Out . . . Yet

NEW YORK—The tendency for
mega-oldies to withstand repeated
airplay without burning out has its
precedent in classic rock—a for-
mat that preceded it on FM by sev-
eral years in most markets. In the
mid-'80s, consultant and format
pioneer Fred Jacobs contended
that while the day might come
when audiences got tired of
“Won't Get Fooled Again,” it had
not happened yet.

Three years later, for ‘‘the stal-
wart [artists]—CCR, the Who, the
Doors, etc.—there still hasn’t been
a lot of change in terms of burn-
out,” Jacobs says. “And for most
songs that do burn, if you rest
them or at least packet them and
slow them down, they come back
pretty well by the next test.”

Where test results have
changed, Jacobs says, is on titles
before and after the heart of the
album-rock era. Music before 1968-
69, even garage-band rock, has
generally been ceded to main-
stream oldies stations. There are
also problems with artists who be-
came media stars in the '80s. As do

Fun Festival at a local farm recently. The Kix Chicken, left, and friends
entertained the children. The festival also featured a petting zoo and Easter egg
hunts. Appropriately, Kix is owned by Barnstable Broadcasting.

a number of mainstream rock PDs,
Jacobs says Bruce Springsteen
“still continues to feel the after-ef-
fects of his superstar status. His
material just doesn’t test as well
... as it used to. The same goes for
Steve Winwood and Phil Collins,
due to the amount of material
[they] have released in the last 5-7

1t depends on what
you were listening to
in your dorm room’

years.”

While some oldies stations have
driven gold-based ACs back to-
ward current music, the exact op-
posite still tends to happen in clas-
sic rock/album rock wars. “When
I think of how different AOR
sounds today as opposed to pre-
classic rock, it’s night and day,”
Jacobs says. “Clearly there’s more
of this stuff being played on the
radio, which has forced anybody
playing classic rock to be better
music managers.

“I’ve worked hard with the clas-
sic rock stations we represent to
make sure there’s regular varia-
tion happening ... Most are in-
volved in listener-input program-
ming to some degree. Many are do-
ing a ‘Lost Classics’ program.
Most are into no-repeat program-
ming of one sort or another. We
use imaging techniques, like the
‘big library’ TV spot, to give the
sense that more is being played
than the standard library of classic
rock.

“In perception, and in reality,
those things have kept hearing
these stations fresh. As tight as
this format may seem, it still beats
hearing ‘Janie’s Got A Gun’ five
times a day across the street.””

One thing Jacobs is not in favor
of is library depth for its own sake.
In fact, a lot of the more unlikely
titles that were heard on many ear-

(Continued on page 16)
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Spoon To KJLH Amid Defections To KKBT;
N.Y.’s GBS-FM Gets AM Oldies Gompetitor

FORMER WGCI-FM Chicago jock
Marco Spoon is the new PD at urban
KJLH Los Angeles. As tipped here
last week, KJLH lost PD/morning
man Cliff Winston to the morning
slot at new rival KKBT. Lon McQ is
doing mornings at KJLH for the time
being; the station is looking for a
morning show. Spoon will be on the
air in a yet-to-be-determined shift.
For now, Eric “Rico” Reed is doing
afternoons and Jeff Gill is in nights.
Meanwhile, KKBT—which now says
that Winston will be its permanent
morning man— has unveiled its qui-
et-storm-type show, Nightbeat, host-
ed by Ferrari, but featuring voicers
from Barry White.

PROGRAMMING: N.Y.'S NEW OLDIES
New York will get a new oldies AM
in August when 10,000-watt full-tim-
er WVNJ Oakland, N.J., in suburban
Bergen County, signs on with the
Satellite Music Network’s Kool Gold
format. Veteran broadcaster Peter
Murphy will be GM. No PD has been
named yet. WVNJ will be the first
competition of any sort for oldies
monolith WCBS-FM since the 1988
death of gold-based AC WNBC.
There are two other major-market
Kool Gold additions this week.
WHBO Tampa, Fla., will be satellite
at night and run a compatible first-
generation oldies format during the
day. MD Jan Kelly is upped to PD,
replacing Mark Meyers. And after
less than a year in easy listening,
WNEZ Hartford, Conn., made the
switch last week. Meanwhile, subur-
ban AC WKOX Boston has become a
SMN Pure Gold outlet. P.M. driver
Bill Smith is now doing part-time at
AC WSNE Providence, R.I.
Two-year APD/midday man Steve
Goss is upped to PD of easy WPCH
Atlanta, replacing Vance Dillard,
now at WLW Cincinnati ... Ken
Mellgren has resigned as PD of N/T
WWRC Washington, D.C. No re-
placement has been named ... After
a three-month absence from WXKS-
FM Boston, PD Sunny Joe White did
indeed return to Kiss 108 on April 6,
as promised by management.
Although final contract details
were still being worked out at press
time, it appears that the new OM of
WMC-AM-FM Memphis is Randy
Lane, currently GM of rival top 40
KMPZ (Z98). Lane worked part-time
at WMC-AM in the early "70s.
Memphis is also the home of an un-
usual AM format change this week.
After 18 months or so doing some
variant of oldies, WHBQ Memphis
has become top 40/dance Power 56
under PD Roy Gregory. No staff
changes are involved, although the
station will continue to do hard rock
programming in late nights, as well
as a new three-hour modern rock
block at nights. WHBQ changed for-
mat by playing the 2 Live Crew par-
ody “Me So Hungry” for 24 hours.
Ralph Cipolla, most recently PD
of classic rock WIOI Jacksonville,
Fla., returns to his hometown as PD
of similarly formatted WUFX (Fox
103) . . . Bill White, OM at full-service
AC/jazz combo WSTC/WJAZ Stam-
ford, Conn., transfers to the PD post
at co-owned full-service outlet WTIC
in nearby Hartford. APD Kevin To-

bin has been named PD of WSTC.

After four months, Larry Ryan is
out as PD/morning man at adult
standards WOKY Milwaukee. His
replacement is WJJD Chicago late-
nighter Steve Stevens. Joe Dorsey
moves from nights to mornings at
the station; p.m. driver Charlie
Hanson is out ... New adult stan-
dards outlet KHPY (K-Happy 1530)
San Bernardino, Calif., is on the air
under owner/GM/PD Del Van
Voorhees.

Following its takeover by new
owners, AC KLSI Kansas City, Mo.,
has dropped the “classy” nickname

by Sean Ross with
Craig Rosen & Phyllis Stark

and is now Mix 93. Midday man Stan
Andrews is out; the other shifts have
been lengthened to replace him. The
only other change, according to PD
Tom Land, is that the station will be-
come more music intensive.

All-sports WSLA New Orleans has
switched to easy listening with some
sports at night and on weekends.
Owner Robert Faucheux has as-
sumed GM duties from GM/PD Ron
Davis. Office manager/traffic an-
nouncer Sheila Green has been
named PD ... The Winners News
Network satellite motivational ser-
vice is now being marketed through
Drake-Chenault.

Top 40 WXXX (95XXX) Burling-
ton, Vt., PD Walt Speck is the new
PD at similarly formatted WSSX
Charleston, S.C. ... Top 40 WQXA
(Hot 105.7) York, Pa., PD Mark
McKenzie has stepped down but will
continue to do afternoons; MD Mark
Feather is acting PD.

At top 40 WAEB-FM (Laser 104.1)
Allentown, Pa., MD Eric Johnson
adds PD duties, replacing Sue Sher-
ry. Weekender Maurice Patton re-
places Sherry in middays ... John
Dawson is upped from MD to PD at
top 40 WJAD Albany, Ga., replacing
Jim Shepherd. Night jock John
Dawson adds MD duties.

Steve Bender, formerly APD of
AC WWNK Cincinnati, is the new PD
of classic hits WIFM Grand Rapids,
Mich., replacing Bill Blett. Bender re-
ports to new GM Jake Phillips ...
Bakersfield, Calif., gets a new coun-
try FM. KTIE is on the air as a new
Drake-Chenault-programmed outlet
... Bob Mackowycz, PD of album
CJSB (54 Rock) Ottawa, is leaving to
return to Toronto; reach him at 613-
226-5450.

KYNO-FM Fresno, Calif., PD
John Clay will be doing some work
at WRBQ (Q105) Tampa, Fla., during
that station’s transition. Meanwhile,
former KYNO morning man Bobby
Mercer has shown up in mornings at
crosstown AC KFYE (Y94). And
Chio The Hitman, originally report-

ed to be going to KHYI (Y95) Dallas,
is now going to Q105s sister station
KKILQ San Diego.

When urban WTOY Roanoke, Va.,
switched to business news last week,
its format and calls were picked up
by crosstown gospel outlet WSAY.
Theresa Davis goes from sales at the
old 'TOY to GM/PD at the new one.
Staffers Tom Collins and Toni Win-
ston also make the move on an inter-
im basis. Ben Payton, who has
worked with WTOY on and off for a
number of years, is consulting.

HARSH WORDS OVER SOFT HITS

New easy-to-soft-AC convert
WQAL Cleveland and format incum-
bent WDOK are now fighting over
the term “Soft Hits,” which WQAL is
using as its primary handle. WQAL
says it has a service mark on the
term; WDOK claims it has used the
phrase occasionally for several years.
When WQAL’s attorneys sent
WDOK a C&D letter, WDOK report-
edly responded with a letter saying
that WQAL was “infringing on
WDOK’s format.” The Cleveland
Plain Dealer reports that WDOK has
dropped the term “pending further
deliberation.”

Z-Rock affiliate KZRZ Fresno,
meanwhile, has announced that it will
switch calls rather than fight a tem-
porary restraining order obtained
last week by top 40/rock rival KRZR
against the use of its new calls. At
press time, KZRZ was soliciting lis-
tener suggestions for a new name.

The Milwaukee Journal reported
rumors last week that another soft-
AC-to-easy convert, WEZW, “used to
have an informal ‘Voyeur’s Club’ ...
of male staffers who peered through
binoculars at Marquette Univ. coeds
in a nearby apartment building.” Al-
though a WEZW staffer says that
“there have been binoculars inside
the building for 10 years,” new GM
Jack Sabella claims that the tradi-
tion had apparently died off by the
time he reached the station. Al-
though Sabella had heard that there
were peeping Toms at the station,
“nobody here seems to want to talk
about it.”

An April 5 fire did approximately
$100,000 in damage to the studios and
offices of AC/classic rock combo
WRTL/WZNF Champaign, Ill. Al-
though the blaze started during af-
ternoon drive, when a propane fur-
nace exploded at 4:45 p.m., only two
people were in the building and both
escaped safely. WZNF was back on
the air by April 8 WRTL should be
on by the time you read this.

The Young Black Programmers
Coalition has named A&M Records
executive director of R&B promo-
tions Boo Frazier and WDIA/
WHRK Memphis programmer Bob-
by O’Jay as the honorees for this
year’s fund-raising dinner, to be held
May 5 at the Doubletree in Dallas.
WGOK Mobile, Ala., GM Irene Ware
will receive the first-ever Heritage
Award. For information, call Lynne
Haze at 214-263-9911.

PEOPLE: NEW YORK RESHUFFLING
At WHTZ (Z100) New York, Jojo
Morales, who had been handling af-
ternoons until the arrival of Elvis

WYHY Nashville.

of the Texas State Network.

anne Lynch.

ming networks.

newsline...

DEAN THACKER, former president of Malrite Radio, has been named
executive VP of LBI Holdings—the once and, perhaps, future Lega-
cy Broadcasting. Thacker will be an equity partner with Bob Siller-
man and Carl Hirsch in their newly acquired WMJI Cleveland and

CRAIG McKEE is the new GM of KMPZ Memphis pending its sale to
Diamond Broadcasting. He was GM of KRZN/KXLT Denver.

SCOTT SAVAGE joins Pinnacle Broadcasting Co. in the newly created
executive VP/chief operating officer position. He was last VP/GM

STEVE HUMPHRIES, owner of KALY Albuquerque, N.M., has been
named VP/GM of KXTN/KZVE San Antonio, Texas, replacing Jo-

BARY TAYLOR has resigned as senior VP/GM of Unistar. President
Gary Fries will now oversee the company’s L.A.-based program-

DAN MAXWELL has exited the GM position at WTAR/WLTY Norfolk,
Va.; he can be reached at 804-495-7703.

STATION SALES: KDAY Los Angeles to area realtor Fred Sands for
$7.2 million; Penn Communications’ KQEO/KMGA Albuquerque,
N.M., and KVOR/KSPZ Colorado Springs, Colo., to Unistar for $4
million; WIRA/WOVV West Palm Beach, Fla., from Roth to Ard-
man for $8.9 million; and WBLX-AM-FM Mobile, Ala., from Beasley
to April Broadcasting for $5.25 million. Meanwhile, several station
sales have collapsed, among them the Panache/Broadcast Proper-
ties deal for WTUX/WTLC Indianapolis, and the Speed-O-Print/Ra-
gan Henry deal for WLOE/WWMY Greensboro, N.C.

Duran, moves back to middays. Pat-
ty Steele comes off the air and will
handle production. Meanwhile, for-
mer WPLJ New York staffer Bobby
Valentine has turned up on the air
doing fill-in at WQHT (Hot 97) using
his real name, Ray Rossi, although it
may not be a permanent situation.

Kevin Stone, last with urban
WHRK (K97) Memphis for after-
noons, is the new night person at sim-
ilarly formatted KJIMZ (100.3 Jamz)
Dallas. KJMZ is doing a name-the-
jock contest to find the name Stone
will use there. Meanwhile, KJIMZ
midday man Keith Solis goes to co-
owned WVEE (V103) Atlanta to host
that station’s quiet storm. And Stan-
ley T. Evans, last with KJMZ’s com-
petitor KKDA-FM, is now doing
nights at urban WUSL (Power 99)
Philadelphia, following JoJo Davis’
move to afternoons.

Part-timer Beau Roberts is the
new MD at album KAZY Denver.
Roberts is currently doing p.m. drive
at the station, replacing Joe Myers,
who is now morning man. There is
still one shift open at the station ...
Gary Bryan, currently serving as an
in-house consultant to one former
employer, KUBE Seattle, will guest
on mornings at another, KKRZ
(Z100) Portland, Ore., in the next few
weeks.

Elsewhere on the fill-in beat, Mau-
reen Reagan has been hosting three
afternoons a week on N/T KFBK
Sacramento, Calif. The other two
days a week have been handled by
former TV anchor Christine Craft,
who may end up as the permanent re-
placement for Bernie Ward, now
with KGO San Francisco . . . Veteran
CFRB Toronto morning man Wally
Crouter has signed a contract that
will keep him with the full-service
station until 1999 ... WCKW New
Orleans PD Bobby Reno is now MD/
afternoons at album rival WRNO; his
old duties are being handled by Al

Nassar.

Just a few weeks after getting the
official PD nod at top 40 KXXX-FM
(X100) San Francisco, MD Tim Watts
is gone. In-house consultant Dan
O'Toole will handle MD duties TFN.
Across town at KMEL, Michael
Erickson moves from late nights to
middays, replacing Leslie Stovall;
Lisa St. Regis goes from overnights
to late nights; and Kevin Nash joins
from rival KDIA for overnights.

At AC WRVR Memphis, MD/
morning co-host Lisa Spencer leaves
for full-time work with WHBQ-TV;
no replacement has been named ...
Barry Michaels is the new morning
man at country KMLE Phoenix, join-
ing Bill Taylor . . . Eduardo Morales
joins Spanish WTEL Philadelphia as
ND from a similar post at WIRC-FM
San Juan, P.R. ... After a stint at
KNMQ Albuquerque, N.M. (now
KOLT), Phil “The Bean” Cisneros
returns to AC KKOB-FM, where
he'll join PD Bill “Birdman” Thom-
as in mornings.

Morning man Mike Martindale is
upped to APD at country KWKH
Shreveport, La. PM. driver Tripper
Lewis joins for afternoons/creative
director from WHHY-FM Montgom-
ery, Ala,; he replaces J.J. O'Brien,
who now does afternoons at cross-
town urban KMJJ. Danny Fox joins
for middays from country rival
KRMD ... Mike Lyber (aka Jon Mi-
chaels) joins Mark Patrick in morn-
ings at top 40 KZZU Spokane, Wash.;
he was formerly morning man at top
40 KFMI Arcata, Calif.

At country KRYS Corpus Christi,
Texas, evening jock Suzi Camacho
joins PD Jim Mantel in mornings;
she replaces Jacque Rich, who be-
comes production director. Joanna
St. Paul joins for evenings from for-
mat rival KOUL ... Overnighter
Timothy James is out at country
WIRK West Palm Beach, Fla.; T&R
to GM Alan Chapman.
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‘ YesterHits, |

Hits From Billboard 10 and
20 Years Ago This Week

‘ POP SINGLES—10 Years Ago

| 1. call Me, Blondie_chrysaLis

. Another Brick In The Wall, Pink
Floyd, coLumsia

. Ride Like The Wind, Christopher
Cross. wARNER BROS

. With You I'm Born Again, Billy
Preston & Syreeta, moTown

. Special Lady, Ray, Goodman &
Brown. poLYDOR

. LostIn Love, Air Supply, arisTa

. Fire Lake, Bob Seger, capiToL
1 Can't Tell You Why, Eagles, asyLum

. Working My Way Back To You/

| Forgive Me, Girl, Spinners, aTLanTiC

. Off The Wall, Michael Jackson, epic

POP SINGLES—20 Years Ago

. Let It Be, Beatles, appLE

. ABC, Jackson 5 motown

. Spirit In The Sky, Norman
Greenbaum. REPRISE

. Instant Karma (We All Shine On),
John Ono Lennon, appLE

. Love Grows (Where My Rosemary
Goes), Edison Lighthouse, BeLL

. Bridge Over Troubled Water,
Simon & Garfunkel, coLumsia

. Come And Get It, Badfinger, apPpLe

. Love Or Let Me Be Lonely, Friends
Of Distinction, rca

. American Woman/No Sugar
Tonight, Guess Who, rca

. Up The Ladder To The Roof,
Supremes, MOTOWN

TOP ALBUMS—I10 Years Ago

. The Wall, Pink Floyd, coLumsia

. Against The Wind, Bob Seger & the
Silver Bullet Band_ caritoL

. Glass Houses. Billy Joel coLumsia

. Mad Love, Linda Ronstadt, asyLum

. Off The Wall, Michael Jackson, epic

. The Whispers, The Whispers, soLar

. Light Up The Night, The Brothers
Johnson, aam

. Soundtrack, American Gigolo,
POLYDOR
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. Departure, Journey, coLumsIa
. Damn The Torpedoes, Tom Petty
& the Heartbreakers, BACKSTREET

TOP ALBUMS—20 Years Ago [

. Bridge Over Troubled Water, |
Simon & Garfunkel, coLumsia

. Hey Jude, Beatles, appLE

. Deja Vu, Crosby, Stills, Nash &
Young, ATLANTIC

. Santana, coLumBia

5 ALTeLt‘!\NZT?c;:.pelnn Il, Led Zeppelin,
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. I Want You Back, Jackson 5 |
MOTOWN

. Morrison Hotel, Doors, ELEKTRA

. Abbey Road, Beatles, appLE

. Chicago, coLumsia

b Pszchedelic Shack, Temptations,
GORDY

OWHN O b w N

—

COUNTRY SINGLES—10 Years Ago

1. It's Like We Never Said Goodbye,
[ Crystal Gayle, coLumsia

2. A Lesson In Leavin’, Dottie West,
UNITED ARTISTS

3. Are You On The Road To Lovin’

Me Again, Debby Boone, warNER/
CURB

. Beneath Still Waters, Emmylou
Harris, warRNER BROS

. Two Story House, George Jones &
Tammy Wynette, epic

3 yctznky Tonk Blues, Charley Pride,

ARNER/CURB

. Gone Too Far, Eddie Rabbitt
ELEKTRA

. Women I've Never Had, Hank
Williams Jr., ELEKTRA/CURB
10. The Cowgirl And The Dandy,
Brenda Lee, mca

4

5

6

Z. Su&ar Daddy, Bellamy Brothers,
Wi

8

9

SOUL SINGLES—10 Years Ago

. Don’t Say Goodnight, isley
Brothers, 1-NECK

. Stomp, Brothers Johnson, a&m

. Don't Push It, Don't Force It, Leon
Haywood, 20TH CENTURY

. 1 Don't Believe You Want To Get
Up And Dance, Gap Band, Mercury

. Off The Wall, Michael Jackson epic

4 5l\(;l(‘fRThe Beat Goes On, Whispers,

—

. Lady, Whispers, soLar

. Working My Way Back To You/
Forgive Me, Girl, Spinners, ATLANTIC

. You Are My Heaven, Roberta Flack
With Donny Hathaway, atLanTic

b MchAlcome Back Home, Dramatics

W N oo b wN
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WWT1’s WONE, The Second Reconfiguration; ABGC Next?

LOS ANGELES—If 1989 was the
year of network consolidation,
1990 stands to be the year of recon-
figuration. With Westwood One’s
recent announcement (Billboard,
April 14) of its fourth network,
Westwood One News & Enter-
tainment (WONE), the trend con-
tinues.

CBS retooled its network struc-
ture in February (Billboard, Feb.
17) to form the CBS Spectrum Ra-
dio Network by merging audience
and affiliates of CBS RadioRadio
and CBS Radio Network. And in-
dustry observers say they
wouldn’t be surprised if the ABC
Radio Networks also announce
some sort of reconfiguration be-
fore the year ends.

WW1 president/chief financial
officer Bill Battison says the re-
configuration trend is part of an
industrywide effort to better serve
advertisers. “What you see now
with the formation of WONE, CBS
Spectrum, and possibly ABC in the
near future, is networks becoming
more adaptable to advertisers’
needs.”

WW1 will begin offering the
newly packaged WONE, which in-
cludes existing programming such
as “The Larry King Show,” eve-
ning news reports, and Talknet, to
advertisers beginning Monday
(16).

“Basically, it brings elements
from outside the RADAR universe
into the RADAR-rated world,”
Battison says. “It is a distinct ad-
vantage for advertisers to buy
that RADAR-rated inventory.”

WONE debuts with 55 hours of
programming a week with approx-
imately 150 minutes of ad spots,
Battison says. The new network,
which will target 25-54-year-olds,
also gives WW1 ““a platform for
future growth.” If the new net-
work is successful, there are plans
for new programming, such as
adult music and entertainment
specials, and expansion into an 18-
hour-a-day, seven-day-a-week net-
work. As for current Mutual and
NBC affiliates, Battison says
there will be no change.

Although there are certainly
similarities in the CBS and WW1
restructurings, Battison says
there is a distinct difference. He
contends that the CBS reconfigur-
ation was designed primarily to
boost the network’s rating in RA-
DAR. (Data tabulated by Statisti-
cal Research Inc. to reflect the re-
structuring had CBS Spectrum
ranked No. 1 with adults 18+ and
25-54 in RADAR 40.)

“We could have reconfigured to
try to make our network No. 1, but
that wasn’t really the objective,”
says Battison. ““We wanted to
bring in as much new program-
ming [into RADAR] as we could
and make it more salable to adver-
tisers.”

He also says the restructuring is
not related to WW1’'s more than
$22 million loss, following several
acquisitions, in 1989. “We would
have done it if were were making
$50 million a year or losing $50 mil-
lion.”

According to Battison, the re-
structuring had been in the works
for some time. “We have been test-
ing it over the last two RADAR pe-

riods, so when it would come out it
would do what we wanted it to do.”

DAILY PLANET
Award-winning producer Jim
Metzner recently launched a new
series called “Pulse Of The Plan-
et.” The two-minute daily feature,
funded by the DuPont Co., is avail-
able to commercial and public ra-

NETWORKS

SYADICATION

by Craig Rosen

dio through MediaAmerica and
Murray Street Enterprises, re-
spectively.

Metzner, whose earlier pro-
grams “You're Hearing America”
and “Sounds Of Science” have
earned him acclaim, says his latest
effort offers something unique.
“Every program has a sound. It is
not just a talking-head program. It
uses environmental sounds from
all over the world.”

The program will take listeners
on aural trips through such exotie
locales as Africa’s Ituri rain forest
and the Fiji islands in the middle of
a hurricane, as well as offering in-
terviews with leading scientists
and information on environmental
issues. Metzner hopes the pro-
gram will serve as a reminder to
listeners that “we are all sharing
the same planetary show.”

“Pulse” has approximately 100
U.S. affiliates and is also broad-
cast by FM Toyko in Japan.
Metzner says there are also nego-
tiations with potential affiliates in
Mexico. “Given that it is a global
program, it’s nice that to know
that it is heard in all of these
places,” he adds.

AROUND THE INDUSTRY

The debut of ABC’s new album
rock show, “Satellite Sunday,”
has been rescheduled due to the
departure of programming chief
Tom Cuddy. Look for the show,
originally slated to kick off June 3,
to debut Sept. 9 ... Former KIOI
San Francisco MD Sandy Chin has
joined MJI in an affiliate-relations
capacity.

Catherine Reid Day has joined
American Public Radio in the
newly created position of senior
VP and director for planning and
development . .. STRZ Entertain-
ment Network’s “Top 30 USA,”
hosted by Donnie Simpson, is cel-
ebrating its first anniversary by
giving five listeners a TWA plane
ticket worth up to $1,000. The win-
ners will be announced during the
countdown’s first anniversary
show July 14.

Dick Summer Communica-
tions has come up with a novel
idea for late-night radio: “Night-
rax.” The service, which Summer
bills as the “missing link between
live, automation, and syndication
nighttime radio,” does not feature
musie, but rather, a voice track
provided by Summer. For more in-
formation, call Summertime Situa-
tions Ltd., 516-654-0747.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with mul-
tiple dates indicate that local sta-
tions have option of broadcast
time and dates.

April 20, Giant Live In Conert, Global Satellite
Network, one hour.

April 20-21, Don Henley, On The Radio,
Westwood One Radio Networks, one hour.

April 20-22, Belinda Carlisle, The Weekly Spe-
cial, Unistar Radio Networks, 90 minutes.

Aprit 20-22, The Doors 25th Anniversary Radio
Special, Unistar Radio Programming, three hours.

JACOBS: ‘WON’T GET FOOLED’ HAS NOT BURNED OUT

(Continued from page 14)

ly classie rock stations (i.e., “High
Time We Went” by Joe Cocker or
“Jump Into The Fire” by Nilsson)
are now generally relegated to
special programming.

“In the early days, stations
made the mistake of getting too
wide. There were some stations
with 1,200-1,500 active tracks. We
went through that period where
we said ‘Fleetwood Mac—success-
ful artist. Let’s play “The Green
Manalishi”’ and see what happens.’
Most of those stations found that
opening up the library just drives
cume down and doesn’t do a whole
lot for TSL.

“The average classic rock listen-
er can come up with 500-700 titles
that they’d have in common with

BILLBOARD RADIO:
More of
broadcasting’s
fresh news
and ideas

other classic rockers. Beyond that,
it depends what you were listening
to in your dorm room. Some guys
were listening to Van Morrison.
Some were listening to Jethro Tull.
Some were into Tommy Bolin. Not
everybody’s formative experi-
ences were the same. That makes
it harder for most classic rock pro-
grammers to cultivate a good core
list so they can then move into the
imaging arena.”

Jacobs also disavows the notion
expressed by some mainstream
oldies PDs (see story, page 14) that
stations can wean listeners on to
new titles. “It's not like you can
play ‘Jump Into The Fire’ three
times a day until the audience is
familiar with it. If they don’t know
it now, you're going to be hard
pressed to get it through to them
and hope that in six months they’ll
start liking it.

“I’ve learned in the 5-6 years
that you can’t screw around with
people’s memories and hope they’ll
stay with you. You really have to
pick and choose your risks.”

SEAN ROSS

April 20-22, The Academy Of Country Music
Awards Nominations Special, Unistar Radio Pro-
gramming, three hours.

April 20-22, Roy Orbison, Dick Clark's Rock,
Roll & Remember, Unistar Radio Programming,
four hours.

April  20-22, Helen 0'Connell, The Great
Sounds, Unistar Radio Programming, four hours.

April 20-22, Regina Belte, Starbeat, MJI Broad-
casting, one hour.

April 21, TV Rock'n’Rollers, Solid Gold Saturday
Night, Unistar Radio Programming, five hours.

April 21, Robin Gibb/Gene McDaniels/Tom
Hanks, Cruisin’ America With Cousin Brucie, CBS
RadioRadio, three hours.

April 21, Dolly Parton, Country Gold Saturday
Night Live, Unistar Radio Programming, five
hours.

April 22, Billy Joel, Hitline U.S.A., James Paul
Brown Entertainment, one hour.

April 22, Kid N' Play/Lisa Stansfield/David
Peaston, RadioScope, Bailey Broadcast Services,
one hour.

April 23-29, Hearing Picture: David Bowie's
Sound + Vision, Timothy White's Rock Stars,
Westwood One Radio Networks, 90 minutes.

April 23-29, Monty Python, Dr. Demento,
Westwood One Radio Networks, two hours.

April 23-29, Reba McEntire, Country Today,
MJI Broadcasting, one hour.

April 23-29, Ronnie McDowell, Listen In With
..., Westwood One Radio Networks, one hour.

April 23-29, Taylor Dayne, Direct Hits, MJI
Broadcasting, one hour.

April 23-29, Robert Palmer, Superstars Rock
Concert Series, Westwood One Radio Networks,
90 minutes.

April 23-29, Live Voltage: Little Caesar, High
Voltage, Westwood One Radio Networks, two
hours.

April 23-29, Damn Yankees, Metalshop, MJI
Broadcasting, two hours.

April  23-29, Kinks/Led Zeppefin/Jackson
Browne, Classic Cuts, MJI Broadcasting, one
hour.

April 23-29, Midnight Oil, Rock Today, MJI
Broadcasting, one hour.

April 23-29, Paul Reiser, Comedy Hour, MJI
Broadcasting, one hour.

April 23-29, Warren Zevon, Desert Island Discs,
MJI Broadcasting, one hour.

KUBE Celebrates Birthday. Top 40
KUBE Seattle celebrated its ninth
birthday with a celebrity-heavy bash at
the Washington State Convention
Center. Among the performers and
guests were Basia, Kevin Paige,
Michel'le, Wilson Phillips, Michael
Damian, Paul Stanley, Lou Gramm,
Natalie Cole, Poco, and Jane Child,
who is pictured with PD Tom Hutyler.

—
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RADIO I

. gl__ Compiled from national album rock
‘Qé Gé §o 2.5 TITLE radio airplay reports. ARTIST
rj—: 2z 5 = o 2 = E:) LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 » »
1 1 1 6 | HURTING KIND ROBERT PLANT
| ESPARANZA 4-98985/ATLANTIC 5 weeks at No. 1
[ 2 1 3| 4| g | COMINGOF AGE DAMN YANKEES
WARNER BROS. 4-19838
3 2 3 4 | ALLIWANNA DO IS MAKE LOVE TO YOU HEART
CAPITOL 44507
@ 4 7 3 VE ME FLEETWOOD MAC
WARNER BROS. 7-19866
@ 8 | 15 | 3 | TJEXAS TWISTER LITTLE FEAT
| = WARNER BROS. LP CUT .
6 6 6 g | NOALIBIS ERIC CLAPTON ; : [
DUCK 4-19848/REPRISE : i o 3 ,_ l'::??h._ _____ IL \..‘_
JEALOUS AGAIN THE BLACK CROWES i )
(@D BN O e et e Basketball Tones. Top 40 KKRZ (Z100) Portland, Ore., enlisted the help of Trail Blazers Terry Porter, Jerome Kersey, and
8 5 2 10 | THE HEART OF THE MATTER DON HENLEY Danny Young (pictured from left) for a song about the team called "Rip City Rhapsody.” The song was co-produced by Z100's
Gi;:':;'s:i:u UEETTIANNER Dan Clark and Tony Martinez with local songwriter Josh Meliicker and is available on cassette at a local drugstore chain.
9 |7 |8 |71 | 5N Proceeds from the sale of the cassette benefit an area youth charity.
CuT PETER MUR
10 12 14 10 BEGGASR‘E(B)/&‘I!{(?U?T 9140/RCA PHY
@ 16 | 24 | & | TIEDYEON THE HIGHWAY ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
@ 18 | 18 | 5 | BABY,IT'S TONIGHT JUDE COLE
REPRISE 4-19869 |
TH i |
13 18| 13| 10| HENMANTS TESLA
TR g | 11 | BLUES BEFORE AND AFTER THE SMITHEREENS
ENIGMA 44516/CAPITOL
@ 191 211 s %gﬁgf})us THE CHURCH
610 | s | 10 g&g&&@gmﬁg MIDNIGHT OiL
17 | 14| 10 | 15 | WHATIT TAKES AEROSMITH o ] i ) o
GERGENRZNOSSS Big Tiny Promotion. Oldies WCVS Springfield, |l. invited
. 8! 2| B3| s gAg;gE-g%gT LONDON QUIREBOYS Tiny Tim to be the station’s “money man” for a week. During
T his stay, the singer also visited a local elementary school to
| j i
1 [z | 7| o | ONLYMYHEARTTALKIN ALICE COOPER - e play his ukulele for students who were studying the letter
20 | 2 19 10 | BETTERDAYS GUN Tub O’ Hits. Top 40 WFAL (F101) Cape Cod, Mass., “u.” Pictured, back row from left, are WCVS staffers
= asked listeners to contribute to the March of Dimes to get Bultwinkle, OM John Kircher, J. Peter Thompson, Stu Allen,
@ 27 | 31 4 Lb& IS,,EE VCUILUR el morning man John Willis, pictured, “out of hot water.” The and PD Curt Anderson. Front row, Janet Hochstadter, Gait
UP ALL NIGHT SLAUGHTER station raised more than $1,000 during the promotion. Ewing, Tiny Tim, John Price, and Beth Seward.
2 25 26 8 CHRYSALIS LP CUT
@ 28 | 35 | 4 | NOTHING COMPARES 2U SINEAD O'CONNOR - -—
| = ENSIGN 23488/CHRYSALIS |
RUSH
|15 |6 |8 | ERAS _
WILD CHILD HEART 1 t th t d
@ 0| —| 2
h L & Welcome to the extraor mary
4 4* * # POWER TRACK * % ;r 5 5
_ EAVEN IS A 4 LETTER WORD AD ENGLISH M d H t 1 d G d L
)| @ 2| trcaazac) ondrian notel ac uran uxe
@ 37 | — | 2 | MONKEYON MY BACK AEROSMITH
GEFFENLP CUT
29 | 39 | 4 | HOUSEOF PAIN FASTER PUSSYCAT
ELEKTRA 7-64995%
29 171l 1w Evgmgygaggu MOTLEY CRUE
31 | 41 | 5 | KISSTHIS THING GOODBYE DEL AMITRI
A&M LP CUT
Al 2|7 Qci‘é‘i%'l“ THE CROWD TOM PETTY
@ 36 | 45 | 4 RTCFAIZSQII\ZND THAT MICHAEL PENN
33 | 24 | 20 | 7 | YOUROWN SWEET WAY THE NOTTING HILLBILLIES
WARNER BROS. LP CUT
@ 8 | — | 2 | THEBALLAD OF JAYNE L.A. GUNS
VERTIGO 876 984-4/POLYDOR
35 | 30 | 40 | & u&v!P(gﬁTLEANS IS SINKING THE TRAGICALLY HIP
9 | 46 | 3 3&%55‘5&?[ ] THE MISSION UK.
37 | 34 | 43 | 5 | CRIMEINTHECITY NEIL YOUNG
a1 | — | 2 | WALKSLIKE A WOMAN BATON ROUGE
ATLANTIC LP CUT
43 48 3 IESPAR’AEI‘BA LP CUT/ATLANTIC iols AL I
a7 | — | 2 | THE DOWNEASTER ALEXA BILLY JOEL
COLUMBIA 38-73333
49 | — | 2 | IBELIEVE JOE SATRIANI
RELATIVITY LP CUT
R
ARBRNE . -
B ERERERE: AT ROBERT PLANT
a4 | a5 | _ | 2 | 'MNOTSCARED RAINDOGS
:'T(CJOLSPCUT ROKEN 8440 Sunset Boulevard
45 | 33 | 30 | 16 CAP'%&%’;P OKEN LOVE HHZ Il West Hollywood, CA 90069
% | 46 | 49 | 3 | WALLOF DENIAL STEVIE RAY VAUGHAN Daily rates from $I85.
EPIC LP CUT
# & % FLASHMAKER * * & Reservations and Information
NEWp | 1 | FORSOTIENVEARS 1-800-424-4443
NEW)p | 1| | HIGHLANDRONS 3Ol . FAX 213/854-0926
\ [ § r) 804UV
NEWD | 1 | JERSOBAD TOM PETTY MOMNDRIAN TELEX 4955516: LEGG
@ NEW) 1 AS{':,QE(EE&JHAN PARADISE chdziziiazs ©1990 Hotels of L Ermitage Internationat
Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airptay over the week before.
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

PLA'"N 24 33 Janet Jackson, Alnght 6 10 Luther Vandross, Here And Now 5 & Faster Pussycat, House Of Pain 11 13 Tommy Page, I'll Be Your Everything
' 25 31 Sonia, You'll Never Stop Me 7 9 Lisa Stansfieid, hi Around The World 6 8  Phil Collins, 1 Wish it Would Ram Do 12 18 Michael Bolton, How Can We Be Lovers
26 28 Corey Hart, A Little Love 8 8 The U-Krew, If U Were Mine 7 9 Digital Underground, The Humpty 13 10 Madonna, Keep It Together
2] EX Madonna, Vogue 9 12 Michael Bolton, How Can We Be Lovers 8 5 The Cover Girls, We Can’t Go Wrong 14 15 Rod Stewart With Ronald Isley, This O
28 30 Babyface, Whip Appeal 10 15 Motiey Crue, Without You 9 12 Technotronic, Get Up! (Before The 15 12 Roxette, Dangerous . ' °
29 32 The U-Krew, If U Were Mine 11 16 Salt-N-Pepa, Expression 10 7 Tommy Page, I'l! Be Your Every 16 16 Cher, Heart Of Stone
30 34 4%er's, Touch Me 12 17 Calloway, | Wanna Be Rich 11 11 Milli Vanill, Al O Nothing 1725 Heart, All | Wanna Do Is Make Love To
31 EX Perfect Gentlemen, Ooh La La (4 Can't 13 14 Tommy Page, I'll Be Your Everything 12 15 Aerosmith, What it Takes 18 23 Sweet Sensation, Love Child
/{ew?p;( 32 35 After 7, Ready Or Not 14 21 Sinead 0'Connor, Nothing Compares 2 U 13 18 Linear, Sending All My Love 19 21 A'me Lorain, Whole Wide World (From
33 EX Fleetwood Mac, Save Me 15 18 Rod Stewart With Ronal Isley, This 0 14 19 A'me Lorain, Whole Wide World 20 14 Linda Ronstadt (Featuring Aaron Nev San Francisco P.D.: Dan O'Toole
New York 0.M.: Steve Kingston 34 EX  Roxette, It Must Have Been Love (From 16 19 Technotronic, Get Up! (Before The Nig 15 17 Calloway, | Wanna Be Rich 21 26 Calloway, | Wanna Be Ricl ., - o
i o 35 EX  Smokey Robinson, Everything You Touch 17 20 Adam Ant, Room At The Top 16 22 Janet Jackson, Alright 22 17 Pavla Abdul (Duet With The Wild Pair), 1 2 Jane Child, Don't Wanna Fall In Love g
1 1 Lisa Stansfield, All Around The World A — Michelle, Nicety 18 3 Taylor Dayne, Love Will Lead You Back Al7  — Madonna, Vogue 23 19 Elton John, Sacrifice 2 A'me Lorain, Whole Wide World (From
2 2 Seduction, Heartbeat A — Brent Bourgois, Dare To Fall In Love 19 22 Linda Ronstadt (Featuring Raron Nev 18 13 Biz Markie, Just A Friend 24 EX  Lisa Stansfield, All Around The World 3 8 Calloway, | Wanna Be Rich
3 6 Motley Crue, Without You A —  0-Mob, That's The Way Of The World 20 23 Heart, All | Wanna Do Is Make Love To 19 25 Michae! Bolton, How Can We Be 25 30 Madonna, Vogue 4§ Lisa Stansfield, All Around The World
4 5 Taylor DaEne. Love Will Lead You Back A —  Gloria Estefan, Oye Mi Canto (Hear My 21 4 Warrant, Sometimes She Cries 20 EX M.C. Hammer, U Can't Touch This 26 29 Expose, Your Baby Never Looked Good | 5 11 Sinead OCOHNNHNN“I"E Compares 2 U
5 11 Sinead 0'Connor, Nothing Compares 2 U A — The B-52's, Deadbeat Club 22 25 Janet Jackson, Alright 21 20 Jane Child, Don’t Wanna Fall In 27 28 Wilson Phillips, Hold On 6 12 Michael Bolton, How Can We Be Lovers
6 7 Babyface, Whlr Agveal . A — DeDe O'Neal, Vulnerable 23 11 Janet Jackson, Escapade 22 24 Roxette, it Must Have Been Love A28 — Babyface, Whip Appeal 721 M.C Hammer, U Can't Touch This
73 Tomm§ Page, I'll Be Your Evervlhmg EX EX Tesla, The Way It Is 24 2] Madonna, Vogue 2323 Taylor Dazne, Love Will Lead You 29 EX  Jude Cole, Baby, It's Tonight & 1 Taylor Dayne, Love Will Lead You Back
8 4 Kyze, Stomp (Jump Jack Your Body EX EX Basia, Cruising For Bruising 25 28 Seduction, Heartbeat 24 10 Janet Jackson, Escapade A30  —  Janet Jackson, Alrght 9 7 Tommy Page, I'll Be Your Everything
9 13 Jane Child, Don't Wanna fall in Love EX EX Motley Crue, Without You 26 29 Wilson Phillips, Hold On 25 14 Warrant, Sometimes She Cries A — Roxette, It Must Have Been Love (From 10 9 Luther Vandross, Here And Now
10 & Phil Collins, | Wish It Would Rain Do EX EX Jude Cole, Baby, it's Tonight 27 30 Linear, Sending All My Love EX EX Seduction, Heartbeat A — Eiton John, Club At The End Of The Str 1110 Technotronic, Get Up! (Before The Nig
11 9 Gloria Estefan, Here We Are EX EX Expose, Your Baby Never Looked Good | A28 — Roxette, }t Must Have Been Love (From, EX EX The Cure, Pictures Of You 1213 Babyface, Whip Appeal
1219 Catloway, | Wanna Be Rich EX EX The Smithereens, Biues Before And Aft A29 — M.C.Hammer, U Can't Touch This EX EX The U-Krew, If U were Mine 1324 Janet Jackson, Alright
13 10 Luther Vandross, Here And Now A30  — Gloria Estetan, Oye Mi Canto (Hear My 14 27 Lmear,_Sendmg All My Love
14 22 Partners In Kryme, Turtle Power 15 18 Seduction, Heartbeat
15 16 Kiss, Forever — e, 16 4 Alannah Myles, Black Velvet
16 24 Madonna, Vogue —3 [HITH }; ;g ?:etﬁ( Eensatlnfml\] w)ve (I:\;I'”d
17 20  Sweet Sensation, Love Child ! ey o’ — - e U-Krew, ere Mine
18 12 Technotronic, Get Up! (Belore The Nig , / , [ 11/ CHICAGO'S HIT MUSIC STATION 19 EX The Cover Girls, All Thal Glitters Is
2010 Nomah Myl Sl yeet " e el amm® S | | Chicago P.D.: Brian Kelly | 51 B F oo Boh Rever Looked Good |
21 17 Janet Jackson, Escapade 8 D: S R RADIO WHYT ; 2 Technotronic, GeBt UT sBelove The Nig g EX sasia, Céu;rlngﬂror ili(niusmﬁ‘
22 26 Rod Stewart With Ronald Isley, This O oston P.D.: Steve Rivers NS . D . 1 Alannah Myles, Black Velvet X Regina Belle, Make It Like [t was
23 25 Janet Jackson, Alnight 1 ! Washington PD. Matt Farber Detroit P.D.: Rick Gillette 3 6 Sinead O'Connor, Nothing Compares 2 U 28 EX  Beats International, Dub Be Good To M
24 18 D-Mob Introducing Cathy Dennis, C'Mon 1 2 Sinead 0'Connor, Nothing Compares 2 U 8 3 W 1 5 Sinead O'Connor, Nothing Compares 2 U 4 3 Janet Jackson, Escapade 25 EX  Salt-N-Pepa, Expression
oyl Ex?ose, Your Baby Never Looked Good | 2 1 Lisa Stansfield, Al Around The World 1 1 Jane Chiid, Don't Wanna Fall In Love 2 2 Phil Collins, | Wish It Would Rain Do 5 4 Luther Vandross, Here And Now 26 22 janet jackson, tscapade
A26 - Salt-N-Pepa, Expression 3 3 A'me Lorain, Whoie Wide World (From 2 6 Sinead 0'Connor, Nothing Compares 2 U 3 1 Tommy Page, I'll Be Your Everything 6 12 Lisa Stansfield, _[\H Around TheVWor.Id 27 20 Roxette, Dangerous
A21 —  Perfect Gentiemen, Ooh La La (i Can't 4 4 Pl Collins, | Wish It Would Rain Do 3 4 Lisa Stansfield, Al Around The Worid 4 4 Motley Crue, Without You 7 7 D-Mob Introducing Cathy Dennis, C"Mon 28 14 Madonna, Keep It Together
A28 — Linear, Sending All My Love 5 8 Tommy Page, !ll Be Your Everythin 4 5 Luther Vandross, Here And Now 5 3 Digital Underground, The Humpty Dance 8 10 Motley Crue, without You 29 6 Phil Coilins, | Wish It Would Rain Do
29 23 Stevie B, Love Me for Life 6 9 Technotronic, Get Up' (Before %he ig 5 7 Calloway, | Wanna Be Rich 6 6 Lisa sunsﬁelg. Al Around The xond 9 8 Phil Collins, | Wish It Would Rain Do 30 30 After 7, Ready Or Not —
30 28 Michel'le, No More Lies 7 10 Jane Child, Don't Wanna Fall In Love 6 3 Taylor Dayne, Love Will Lead You Back 7 7 Linear, Sending All My Love 10 14 Taylor Dayne, Love Will Lead You Back A —  Perfect Gentlemen, Ooh La La (I Can't
8 5 Taylor Dayne, Love Will Lead You Back 7 8  Salt-N-Pepa, Expression 8 8  Kiss, Forever 11 9 Paula Abdul (Duet With The Wild Pair), A —  Michel'le, Nicely .
9 12 Seduction, Heartbeat 8 9 Technotronic, Get Up! (Before The Nig 9 9 Calloway, | Wanna Be Rich 12 5 Roxette, Dangerous A —  Electronic, Getling Away With it
10 6 Linda Ronstadt (Featuring Aaron Nev 9 11 Michael Bolton, How Can We Be Lovers 10 11 M.C. Hammer, U Can't Touch This 13 11 The B-52's, Roam A — Gloria Estefan, Oye Mi Canto (Hear M
11 17 Aerosmith, What It Takes 10 10 Kiss, Forever 11 12 Jane Child, Don't Wanna Fall In Love 14 20 Michael Bolton, How Can We Be Lovers A —  Heart, All | Wanna Do Is Make Love To,
12 7 Alannah Myles, Black Velvet 11 2 Tommy Page, I'll Be Your Everything 12 13 Salt-N-Pepa, Expression 15 13 Elton John, Sacrifice A —  Adam Ant, Room At The Top
13 14 Stevie B, Love Me For Life 12 15 Motiey Crue, Without You 13 16 Taylor Dayne, Love Will Lead You Back 16 17 Kiss, Forever EX EX Stevie B, Love Me For Life
14 EX  Bell Biv Devoe, Poison 13 12 Alannah Myles, Black Velvet 14 15 Ba{macg. Whip Appeal 17 15 Michael Penn, No Mwh EX EX Roxette, it Must Have Been Love (From
15 18 Adam Ant, Room At The Top 14 17 Rod Stewart With Ronald Isley, This O 15 17 Sweet Sensation, Love Child 18 23 A'me Lorain, Whole Wide World (From EX EX  Wwilsen Phillips, Hold On
16 19 Babyface, Whip Appeal 15 13 Phil Collins, | Wish It Would Rain Do 16 EX Madonna, Vogue 19 25 Calloway, | Wanna Be Rich ] __BE . .
New York P.D.: Tom Cudd 17 20 Sweet Sensation, Love Chiid 16 20 Adam Ant, Room At The Top 17 19 Whistle, Always And forever 20 27 M.C.Hammer, U Can't Touch This
g Y 18 21 Linear, Sending All My Love 17 22 Babyface, Whip Afweal 18 20 Aerosmith, What It Takes 21 28 Janet Jackson, Ain§hl,
1 2 Taylor Dayne, Love Will Lead You Back 19 22 M.C Hammer, U Can'{ Touch This 18 21  Aerosmith, What [t Takes 19 23 Janet Jackson, Alright 22 21 Tom Petty, Free Fallin
2 4 Lisa Stansfield, All Around The World 20 23 Michael Bolton, How Can We Be Lovers 19 23 Wilson Phillips, Hoid On 20 22 Seduction. Heartbeat 23 22 Technotronic Featuring Felly, P,ump UF
3 3 Seduction, Heartbeat 21 24 Calloway, | Wanna Be Rich 20 25 M.C. Hammes, U Can't Touch This 21 21 Alannah Myles, Black Velvet 24 30 Perfect Gentlemen, Ooh La La (1 Can
4 1 Tommy Page, I'll Be Your Everything 22 25 Motley Erue, Without You 21 27 Madonna, Vogue 22 10 A'me Lorain, Whole Wide World (From 25 EX  Heart, All ! Wanna Do Is Make Love To
5 7 Jane Child. Don't Wanna Fall In Love 23 26 Rod Stewart With Ronald Isley, This 0 22 24 Seduction, Heartbeat 23 EX Michael Boiton, How Can We Be Lovers 26 24 Michael Bolton, How Am | Supposed To
6 & Alannah Myles, Black Velvet 24 27 Expose, Your Baby Never LooZed Good | 23 16 Janet Jackson, Escapade 24 EX Adam Ant, Room At The Top 27 EX  Aerosmith, Whal it Takes Seattle P.D: Casey Keating
7 8 Technotronic, Get UFI (Before The Nig 25 28 Luther Vandross, Here And Now 24 19 Bad English, Price Of Love 25 EX  Luther Vandross, Here And Now 28 EX  Bell Biv Devoe, Poison . ) e
8 11 Phil Collins, | Wish [t Would Rain Do 26 29 Madonna, Vogue 25 28 Heart, All | Wanna Do Is Make Love To EX EX Rod Stewart With Ronald Isley, This 0 A29 — Babyface, Whip Appeal 14 Sinead 0'Connor, Nothing Compares 2 U
| 9 9 A'me Lorain, Whole Wide World (From 27 30 Perfect Gentlemen, Ooh La La (1 Can't 26 30 Janet Jackson, Alright EX EX Bell Biv Devoe, Poison 30 29 Skid Row, | Remember You 2 1 Jane Child, Don't Wanna Fall In Love
10 13 Sinead 0'Connor, Nothing Compares 2 U 28 15 Leila K With Rob ‘N’ Raz, Got To Get 27 29 Basia, Cruising For Bruising EX EX  49r's. Touch Me A —  Linear, Sending All My Love 33 Lisa Stansfield, All Around The World
11 16 Sweet Sensation, Love Child 29 EX  Janet Jacksen, Alright A28 — Expose, Your Baby Never Looked Good | EX EX Depeche Mode, Enjoy The Sifence A — Sweet Sensation, Love Child 4 2 Tommy Page, I'll Be Your Everything
12 10 Kiss, Forever 30 EX  Wilson Phillips, Hold On A29 Bell Biv Devoe, Poison EX EX H Preek 3 Featuring Ya Kid K, Spin Tha 5 6 Michael Bolton, How Can We Ee Lovers
13 15 Luther Vandross, Here And Now A — Michel'le, Nicety A30  —  Partners In Kryme, Turtle Power EX EX Cher, Heart Of Stone 6 10 Calloway, | Wanna Be Rich
14 22 Madonna, Vogue A — Nikki, Notice Me A — Young & Restless, B Girls 7 8 Kiss, Forever
15 19 Calloway, | Wanna Be Rich A —  The U-Krew, If U were Mine A — The Cover Girls, All That Glitters Is 8 9 Luther Vandross, Here And Now
16 20 Babyface, Whip Appeal EX EX  Kiss, Forever A — Perfect Gentlemen, Ooh La La (I Can't 9 12 Babytace, Whi Aroeal
17 24 Motley Crue, Without You EX EX  Heart, All | Wanna Do Is Make Love To 10 14 A'me Lorain, Whole wide World (From
18 12 Janet Jackson, Escapade EX EX Roxette, || Must Have Been Love (From / 11 13 Motley Crue, Without You
19 25 Michael Boltan, How Can We Be Lovers Ngw 12 5 Ta{lor Dayne, Love Will Lead You Back
20 EX  Perfect Gentiemen, Qoh La La (| Can't e 7 b TN THE {2 }g \gh Soanhl"I s, H]oldlon
BB Rhacii Tangarous 2ok vour 8o 9 ; Houston ; P-Dh~3 Bé” Richards 15 7 Pl Conme uisﬁalrt Would Rarn Do
23 26 Rod Stewart With Ronald Isiey, This 0 S mi 1 4 Sinead 0'Connor, Nothing Compares 2 U 16 19 Aerosmith, What It Takes
2 29 WC. Hammer, U Cant Touch (his Atlanta ot Ph-D--CR'c“ S“’ZCY 25 Jane Chig, Don'l Wanna Fall In Love 17720 Rod Stewart With Rorald Isley, Ths 0
25 28 Expose, Baby Neves Looked Good 1 1 Sinead 0'Connor, Nothing Compares 2 U 2 . 2 3 aylor Dayne, Love Wil Lead You Back weet Sensation, Love Chi
% 27 Cher ne!?«” of s,Z."': £ FM 2 2 Calloway, | Wanha Be Rich Detroit P.D.: Gary Berkowitz 4 9 MC Hammer, U Can't Touch This 19 22 Adam Ant, Room At The Top
27 30 Janet Jackson, Alnght 3 3 A'me Lorain, Whole Wide World (From 1 1 Phil Collins, | Wish It Would Rain Do 5 6 Calloway, | Wanna Be Rich 20 24 Heart, All | Wanna Do Is Make Love To
A28 —  Salt-N-Pepa Expression 4 5 \Lisa Stansfield, All Around The World 2 2 Linda Ronstadt (Featuring Aaron Nev 6 1 Alannah Myles, Black Velvet 21 15 Alannah Myles, Black Velve!
29 31 Linear, Sending All My Love 1 4 Jane Child, Don't Wanna Fall In Love 5 6 Luther Vandross, Here And Now 3 3 Alannah Myles, gmk Velvet 7 10 Lisa Stansfield, All Around The World 22 27 Janet Jackson, Alright
30 32 Aerosmith, What It Takes 2 8 Calloway, | Wanna Be Rich 6 7 Babyface, Whip Appeal 4 4 Taylor Dayne, Love Will Lead You Back 8 13 The U-Krew, if U Were Mine 23 26 Expose, Your ﬁava‘ ever Looked Good |
31 EX Adam Ant, Room At The Top 3 3 Warrant, Sometimes She Cries 7 13 Michael Bolton, How Can We Be Lovers 5 6 Luther Vandross, Here And Now 9 14 Michael Bolton, How Can We Be Lovers 24 28 Roxette, It Must Have Been Love (From
A32 — Heart, All | Wanna Do Is Make Love To 4 2 Phil Collins, | Wish It Would Rain Do 8 9 Linda Ronstadt (Featuring Aaron Nev 6 7 Michael Bolton, How Can We Be Lovers 10 17 Babyface, Whip %Jpeal 25 25 Bonnie Raitt, Have A Heart
EX EX  Wilson Phillips, Hold On 5 5 D-Mob Introducing Cathy Dennis, C'Mon 9 8 laya, If You Leave Me Now 7 5 Elton John, Sacrifice 11 2 T42 Don't Let My Love Push 26 30 Madonna, Vogue
EX EX Roxette, it Must Have Been Love (From 6 15 Motley Crue, Without You . 10 18 Rod Stewart With Ronald Isiey, This O 8 10 Don Henley, The Heart Of The Matter 1219 2 Live Crew, Funk Shop . A27  — M.C.Hammer, U Can't Touch This
7 10 Technotronic, Get Up! (Before The Nig 11 14  Aerosmith, What It Takes g 8 Sadao Watanabe, Any Other Fool 13 7 Technotronic, Get Up! (Before The Nig A28 —  Linear, Sending All My Love
8 Z0 Aerosmith, What It Takes 12 17 Kiss, Forever 10 9 Billy Joel, | Go To Extremes 14 15 Peter Murphy, Cuts You Up 29 EX  Gloria Estefan, Oye Mi Canto (Hear My
S 6 Taylor Dayne, Love Will Lead You Back 13 12 Technotronic, Get Up! (Before The Nig 11 14 Sinead 0'Connor, Nothing Compares 2 U 15 21 Giant, I'll See You In My Dreams A30  EX Fleetwood Mac, Save Me
0 2 WELon Philkps, Hold On 14 16" Electronic, Getting Away With It 12 12 Bonnie Raitt, Have A Heart 16 8 Warrant, Sometimes She Cries A — The 8.52's, Deadbeat Club .
3 [ =) A 11 18 Michael Bolton, How Can We Be Lovers 15 15 Tommy Page, I'll Be Your Everything 13 13 Repina Belie, Make It Like It was 1720 A'me Lorain, Whole Wide World (From “ A — Perfect Gentiemen, Ooh La La (| Cant
5 e g 1027 129 Michelle, No More Lies 16 20 Linear, Sending All My Love 14 16 Rod Stewart With Ronald Isley, This O 18 22 Seduction, Heartbeat A —  Giant, I'll See You In My Dreams
" : 13 EX  Sinead O'Connor, Nothing Compares 2 U 17 22 Heart, All 1 Wanna Da Is Make Love To 15 15 Kenny G, Going Home 19 23 Sweet Sensation, Love Child A —  Brent Bourgois, Dare To Fall In Love
14 1 Alannah Myles, Black Ve$vet 18 4 Taylor Dayne, Love Will Lead You Back 16 20 Heart, All | Wanna Do Is Make Love To 20 25 Rod Stewart With Ronald isley, This 0 EX EX Depeche Mode, [HIO’J The Silence
15 22 Rod Stewart With Ronald Isley, This 0 19 EX Madonna, Vogue 17 17 Cher, Heart Of Stone 21 28 Janet Jackson, Alnght EX EX Alice Cooper, Only My Heart Talking
Angel P.D. G 16 24  Sweet Sensation, Love Chi 20 23 Wilson Pﬁil!ips, Hoid On 18 18  Wilson Phillips, Hold On 22 27 The Cure, Pictures Of You EX EX Basia, Cruising For Bruising
Los Angeles .D.: Gerry DeFrancesco 17 23 A'me Lorain, Whole Wide World (From 21 26 Adam Ant, Room At The Top 19 11 Gloria Estefan, Here We Are 23 26 Salt-N-Pepa, Expression 1
1 2 Tommy Page, I'll Be Your Everything 18 25 Lisa Stansfield, Al Around The World 22 25 Seduction, Heartbeat 20 23 Fieetwood Mac, Save Me 24 23 Tommy Page, Turn On The Radio
2 6 Sinead 0'Connor, Nothing Compares 2 U 19 26 Adam Ant, Room At The Top 23 24 Cher, Heart Of Stone 21 21 Laura Branigan, Moonlight On Water 25 30 Linear, Sending All My Love .
3 5 Luther Vandross, Here And Now 0 29 Balyface, Whip Appeal 24 EX The B-52's, Deadbeat Club . 22 24 Basia, Cruising For Bruising 26 11 D-Mob Introducing Cathy Dennis, C'Mon
4 1 Lisa Stansfield, All Around The World 21 7 Madonna, Keep i1t Togethes 25 28 M.C. Hammer, U Can't Touch This 23 25 Roxette, It Must Have Been Love (From 27 24 Motley Crue, Without You
5 3 Taylor Dayne, Love Will Lead You Back 22 30 Don Henley, The Heart O) The Matter 26 29 Janet Jacksen, Alright 24 22 Roxette, Dangerous 28 18 Tommy Pase, 'l Be Your Everything
6 9 Jane Child, Don't Wanna Fall In Love 23 EX  Janet Jackson, Alnight 27 11 Phit Collins, | Wish 1t Would Rain Do A25 — Elton John, Club At The End Of The St 29 EX  Madonna, Vogue
7 7 Phil Collins, | Wish It Would Rain Do 24 EX  Seduction, Heartbeat A28 — Whistle, Always And Forever 30 EX Depeche Mode, Enjoy The Silence 96 ' " -FM
8 4 Aannah Myles, Black Velvet A25 — Maddnna, Vogue 29 EX Depeche Mode, [neoy The Silence EX EX Young M.C. ) Come Off
9 14 M.C. Hammer, U Can't Touch This 26 EX  Alice Cooper Only My Heart Talking 30 30 Sweet Sensation, Love Child EX EX Adam Ant, Room At The Top
10 12 Calloway, | Wanna Be Rich A27  — Heart, All | Wanna Do Is Make Love To A — Brent Bourgois, Dare To Fall In Love EX EX  Expose, Yaur Bab{ Never Looked Good |
11 11 Technotronic, Get Up! (Before The Nig 28 EX M.C. Hammer, U Can’t Touch This A —  Roxette, It Must Have Been Love (From EX EX  Aerosmith, What it Takes .
12 8 Michel'le, No More &es A29 — Roxette, It Must Have Been Love (From A — Jude Cole, Baby, It's Tonight EX EX  Jimmy Somerville, You Make Me Feel (M Hartford P.D.: Tom Mitchell
13 16 Linear, Sending All My Love A3l  —  Fleetwood Mac, Save Me A — After 7, Ready Or Not ]} EX EX Perfect Gentlemen, Ooh La La (! Can't 1 1 Lisa Stansfield, All Around The World
14 10  Stevie B, Love Me For Life A The B-52's, Deadbeat Club EX EX Corey Hart, A Little Love ’0 EX EX The Cover Girls, All That Glitters Is 2 2 J;‘"e Child, Don't Wanna Fall In Love
15 15 A'me Lorain, Whole Wide World (From * A —  Linear, Sending All My Love aneapons P.D: Brian Philips A —  Wilson Phillips, Hold On 3 3 Linear, Sending All My Love
16 18 Adam Ant, Room At The Top A — Expose, Your Baby Neves Looked Good | U A — Heart, All ¥ Wanna Do Is Make Love To R S:‘:u i n"Heagrtbeal ¥
1721 Janet Jackson, Alright 12 Calloway, | Wanna Be Rich A —  Rfter 7, Ready Or Not 55 Alamnah Myice Black Velvel
| 18 24 Madonna, Vogue 2 1 Taylor Dayne, Love Will Lead You Back A —  Bell Biv Devoe, Poison annah Myles, Black Velve
I 19 20 Babyface, Whip Appeal 34 Jane Child, Don't Wanna Fall In Love A D-Mob, That's The Way Of The World 6 6 Stevie B.chove Me For Life
20 23 Salt:N-Pepa, Expression 4 5 Michael Boiton, How Can We Be Lovers 7 7 Sinead D'Connor, Nothing Compares 2 U
21 22 Rod Stewart With Ronald Isley, This 0 5 6 Tommy Page, I'll Be Your Everything § 8 8 Technotronic, Get Up! (Betore The Nig
| aa Seduc!ma Hea:(bea?"a sley, Thi v 6 14 Sinead 0'Connor NO"‘IIH% Compares 2 U Qﬂ/g& lg lg (T:oﬂ\my Palx\ed it B% V%\grh{verymmg
23 25 Depeche Mode, Enjoy The Silence e e 73 Alannah Myles, Black Velvet / Fre U LMD L
g 8 12 Wilson Phillips, Hold On 11 11 Taylor Dayne, Love Will Lead You Back
i Tanpa PR £l S
3 g . . f > 13 13 Luther Vandross, Here And Now
= i Poison : . : 1 2 Jane Child, Don't Wanna Fall In Love 10 13 Motley Crue, Without You i d
“§§ EX Ef[','of._,",’ yD::,of;'aby Never Looked Good | Philadelphia P.D.: Todd Fisher 2 4 Tommy Page, I'll Be Your Everything 11 7 Phil Collins, | Wish It Wouid Rain Do ﬁﬁé }g }g ?:etﬁt &ﬁ;\:atlnrn \L,;)vee(a:nl
28 EX Heart, All | Wanna Do s Make Love To 1 1 Tommy Page, 'll Be Your Everything 3 6 Sinead 0'Connor, Nothing Compares 2 U 1215  Lisa Stansfield, All Around The World T Mizha;al Botion. Ho e'Can 3’9 Be Lovers
29 EX Michael Boiton, How Can We Be Lovers 2 2 The B-52's, Roam 4 5 Callowar, | Wanna Be Rich 1317 Adam Ant, Room At The Top Houston P.D. Adam Cook 1717 A'me Lorain, Whoi Ww e Werld (From
30 EX  Sweet Sensation, Love Child 3 3 Alannah Myles, Black Velvet 5 1 Phi Collins, | Wish It Woutd Rain Do 14 8 Janet Jackson, Escapade U 1o bl B mWh‘ 29 eall rld
A Wilson Phillips, Hold On 4 4 Technotronic, Get U !&Beiore The Nig § 9 Lisa Stansfield, All Around The World 15 The B-52's, Roam , 1 4 Sinead 0'Connor, Nothing Compares 2 U I Ma ce, g ip App!
5 5 Pl Collins, [ Wish i ould Rai Do 77 Luther Vandross, Here And Now 16 16  Linda Ronstadt gFea'urmg Aaron Nev 21 Jane Child, Don't Wanna Fall in Love B30 Logaa. o \'Je(rm —e
| 5 6 Roxette, Dangerous 8 10 A'me Lorain, Whole Wide World (From 1720 Corey Hart, A Little Love 3 3 Calloway, | Wanna Be Rich 519 R'."h’ d“’l’;s 2 - L‘;"" Saar ’& %"b .
_ 7 8 Taylos Dayne, Love Will Lead You Back 9 12 Technotronic, Get Up! (Before The Nig 18 21 Babytace, Whip APDH' 4 5 Lisa Stanstield, All Around The World % 0 ch r"’ ‘Al I”v"i 00 Da "I OM ky L°°
8 10 Lisa Stansfieid, Al Around The Worid 10 3 The B-52's, Roam 19 22 Aerosmith, What It Takes 5 6 Seduction, Heartbeat 5% D“ e Tah“"; °[ (s)f ﬁ',] °M°‘t’f 9
9 14 Sinead D'Connor, Nathing Compares 2 U 11 15 Michael Bolton, How Can We Be Lovers 20 25 Heart, All | Wanna Do |s Make Love To 6 7 The U-Krew, If U Were Mine 5 9 J°"' f" in ;I "?"I elvatien
/ 10 13 Jane Child, Don’t Wanna Fall In Love 12 14 Babyface, Whip Appeal 21 23 Technotronic, Get Up! (Before The Nig 7 10 M.C. Hammer, U Can't Touch This % % [7("8 Jaﬁ Sg"v "'E
1115  Motley Crue, Without You 1316 Seduction, Heartbeat A22  —  Madonna, Vogue 8 9 Babyface, whip Appeal % 5% R on oB:i'le "a”k'ce” Uke It W
12 7 Janet Jackson, Escapade 14 18 The U-Krew, If U Were Mine 23 EX  Roxette, |t Must Have Been Love (From 9 13 Linear, Sending All My Love % N"%";.’ Gl 'WIad':N { ED (Fas p
13 20 Madonna, Vogue 15 11 Alannah Myles, Black Velvet 28 EX  Expose, Your Baby Never Looked Good | 10 11 Sweet Sensation, Love Child B Loy Coa, Bloe Love ——
14 9 Gloria Estefan, Here We Are 16 19 Heart, All [ Wanna Do Is Make Love To 25 EX  Janet Jackson, Alright . 11 12 Adam Ant, Room At The Top % % A‘a“ '3"‘("“2 [ue X ”Tehe qe
108FM 15 19 Michael Bolton, How Can We Be Lovers 17 20 Rod Stewart With Ronald Isley, This 0 2% EX M.C Hammer, U Can't Touch This 12 2 Tommy Page, I'll Be Your Everything 30 50 Red Stewart With Ronold Iafey. This O
16 11 Tom Petty, Free Fallin’ 18 21 Linear, Sendmg All My Love A~ Rod Stewart With Ronald Isley, Thrs O 13 15 Expose, Your Baby Never Looked Good | 3103 E ose”;’u B|ab r?:aer Lsogl'ed eood i
Boston P.D.: Sunny Joe White 17 12 Michelle, No More Lies 19 22 Expose, Your Baby Never Looked Good | A~ —  Jude Cole, Baby, It's Tonight 14 8 Taylor Dayne, Love Will Lead You Back B1) [o1' EdposeNtour Baby Weef, lsoked[Gang
. 18 23 Calloway, | Wanna Be Rich 20 23 Sweet Sensation, Love Child A —  Giant, I'ii See You In My Dreams 15 16 A'me Lorain, Whole Wide World (From 3333 Wien Phiime o gane Bo Y
11 Lisa Stansfield, All Around The World 19 25 Heart, All | Wanna Do Is Make Love To 21 28 Madonna, Vogue EX EX  Seduction, Heartbeat 16 17 Rod Stewarl With Ronald Isley, This O R RITSLETICT. m—
22 Sinead O'Connor, Nothing Compares 2 U 20 21 Kiss, Forever 2227 Janet Jackson, Alnght EX EX Sweet Sensation, Love Child 17 13 Janet Jackson, Alright 38 241 Srayson Hughik Betry Wiright 1HowiBou
33 A'me Lorain, Whole Wide World (From 21 24 Seduction, Heartbeat 23 17 Taylor Oayne, Love Wili Lead You Back f— - 18 20 Depeche Mode, Enjoy The Silence gg gs R' I{atjt:eltho IOH[! "’B"“’s Love (F
4 4 Luther Vandross, Here And Now 22 26 Rod Stewart With Ronald Isley, This O A24  — M.L. Hammer, U Can't Touch This 19 22 Madonna, Vogue I Eloxt o ‘ﬁ 3‘{'9 e\eﬂqtholvte (From
5 5 Jane Child, Don't Wanna Fall In Love 2317 Bilty Joel, | Go To Extremes ' 25 29 Perfect Gentlemen, Doh La La (I Can't 20 21 Jimmy Somerville, You Make Me Feel (M L R S I e )
6 6 Seduction, Heartbeat A — Linear, Sending All My Love A2 —  Partners In Kryme, Turtle Power 21 23 The Cover Girls, All That Glitters |s eats International, Uub Be Goed To
7 7 Michael Bolton, How Can We Be Lovers A — Partners In Kryme, Turtle Power 27 30 Basia, Cruising For Brussing 22 25 Roxette, It Must Have Been Love (From 3339 After 7, Ready Or Not
8 8 Tommy Page, Il Be Your Everything ' A28 Whistle, Always And Forever 23 EX The Cure. Pictures Of You 40 40 The Cover Girls, All That Glitters s
9 9 Calloway, I'Wanna Be Rich - A29 Roxette, It Must Have Been Love (From \ _WACx- 7 ] 24 EX  Bell Biv Devoe, Poison EX X Perfect Gentlemen, Qoh La La (I Can't
10 10 Aerosmith, What It Takes 30 13 Gloria Estefan, Here We Are 25 EX  Electronic, Getting Away With It EX  EX  Basia, Cruising For B"“‘":F
1111 Linear, Sending All My Love A —  Bel Biv Devoe, Poison EX EX  Ppeter Murphy, Culs You Up EX X Digital Underground, The Humpty Dance
12 12 Cher, Heart Of Stone . . D: Bi EX EX Salt-N-Pepa, fxpvessuon EX EX M.C Hammer, U Can't Touch This
13 17 M.C. Hammer, U Can't Touch This Chicago P.D.: Bill Gamble EX EX Timmy T, Time After Time
14 16  Sweet Sensation, Love Child 1 1 Taylor Dayne, Love Will Lead You Back EX EX Digital Underground, The Humpty Dance
15 18 Laura Branigan, Moonlight On Water 22 Phil Collins, I Wish It Would Rain Do EX EX Whistle, Always And Forever
16 20 Rod Stewart With Ronald Isley, This O 3 4 Alannah Myles, Black Velvet A — After 7, Ready Or Not
1719 Don Henley, The Heart Of The Matter - . : . 4 5 Luther Vandross, Here And Now A — Tyler Collins, Girl's Nite Out
18 22 Jimmy Somerville, You Make Me Feel (M | Washington P.D.: Lorrin Palagi ) 5 6 JSane Child, Don't Wanna Fall In Love A = ,,I,c,w,-.& Nicety
%g ;g gef‘l%.“})' Wanga Do Is Make Love To 1 1 Aannah Myles, Black Velvet Detroit P.D.: Chuck Beck 6 3 Janet Jacksonhiscapade‘ A — Eer{ecthemlemen. goh_ La La (I Can't
ell Biv Devoe, Poison 2 Phit Collins, | Wish t Would Rain Do i g 7 8 Don Henley, The Heart Of The Matter A — Basia, Cruising For Bruisin
21 23 Peter Murphy, Cuts You Up g 7 Jane Chﬂ%, Don't Wanna Fall In Love ; ; 2::2::,?;5‘;{;’;"'@{:,2{("3‘9 ﬁc;mpaves 8 11 Sinead 0'Connor, Nothing Compares 2 U A —  D-Mob, That's The Wa Otgfhe World
2224 Wilson Phillips, Hoid On 4§ Kiss, Forever 3 1 Motley Crue, Without You 9 7 Billy Joel, | Go To Extremes A — The B-52's, Deadbeat Club
23 26 Adam Ant, Room At The Top 5 5 Cli#f Richard, Some Peopie 4 3 Kiss, !omver 10 9 The B-52's, Roam
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Baltimore P.D.: Steve Perun | Cleveland P.D.: Cat Thomas | St. Louis P.D.: Lyndon Abell
1 7 Sinead 0"Connor, Nothing Compares 2 U 1 1 Kiss, Forever ) 1 1 Jane Caild, Don't Wanna Falt In Love
2 1 Janet Jackson, Escapade 2 5 Calloway, | Wanna Be Rich 2 2 Michael Bolton, How Can We Be Lovers
3 3 Salt-N-Pega, Expression 3 3 Taylor Dayne, Love Will Lead You Back 3 3 Don Henley, The Heart Of The Matter
4 5 Tommy Page, |'B Be Your Everything 4 4 Jane Child, Don't Wanna Fall In Love 4 4 A’me Lorain, Whale Wide World (From
5 6 Taylor Dayne, Love Will Lead You Back 5 6 Motiey Crue, Without You 5 5 Kiss, Forever
6 2 Paula Abdul (Duet With The Wild Pair), 6 10 Sinead O'Connor, Nothing Compares 2 U 6 6 Calloway, | Wanna Be Rich
7 8 Michel'le, No More Lies 7 14 Don Henley, The Hear* Of The Matter 7 7 Heart, Ayﬂ | Wanna Do Is Make Love To
8 11 Jane Child, Don't Wanna Fall In Leve & 8 Tommy Page, I'll Be Your Everything 8 10  Sinead 0'Connor, Nothing Compares 2 U
9 10 Lisa Stansfield, All Around The World 9 11 Michael Bolton, How Can We Be Lovars 9 15 Aerosmith, What It Takes
1013 Phil Collins, | Wish It Would Rain Oo 107 Technotronic Get Up! (Before The Nig 10 12 Adam Ant, Room At The Top
11 12 Luther Vandross, Here And Now 11 13 Lisa Stansfield, Alt Around The World 11 17 Wilson Phillips, Hold On
12 16 Motley Crue, Without You 12 18 Heart, All | Wanna Do is Make Love To 12 14 Linear, Sending All My Love
13 14  Eiton John, Sacrifice 13 16 Aerosmith, What It Takes 13 19 Corey Hart, A finle Love
14 15 Calloway, | Wanna Be Rich 14 15 Luther Vandross, Here And Now 14 8 Bz Markie, Just A Friend
15 4 Alannah Myles, Black Velvet 15 17 Babyface, Whip Appeal 15 21 The Beloved, Hello
16 9 Roxette, Dangerous 16 19  Seduction, Heartbeat 16 20 Roxette, It Must Have Been Love (From
17 22 Whistle, Always And Forever 17 21 Rod Stewart With Ronald Isley, This O 17 31 Faster Pussycat, House Of Pain
18 21 Perfect Gentlemen, Ooh La La () Can't 18 24 Roxette, It Must Have Been Love (From 18 22 Sweet Sensation, Love Chitd
19 24 Michael Bolton, How Can We Be Lovers 19 22 Tesla, The Way It Is 19 23 Rod Stewart With Ronald Isley, This O
20 17 New Kids On The Block, My Favorite Gi 20 27 A'me Lorain, Whole Wide World (From ” 20 28  Janet Jackson, Alright
21 EX  Partners in Kryme, Turtle Power 21 30 M.C.Hammer, U Can't Touch Jhis 21 9 Enuft 2'Nuff, Fly High Michelle
22 25 Kiss, Forever 22 31 Fasler Pussycat, House Of Pain 22 24 Madonna, Vogue
23 26 Technotronic, Get Up! (Before The Nig 23 EX  Maconna, Vogue A23 Phil Cellins, Do You Remember
24 27 Madonna, Yogue 24 EX Adam Ant, Room At The Top 28 26 Electronic, Getting Away With It
25 18 Seduction, Two T Make It Right 75 25 Tom Petty, A Face In The Crowd 25 11 Midnight Oil, Biue Sky Mine
26 30 M.C. Hammer, U Can't Touch This 26 26 Cher, Heart Of Stone 26 30 Babytace, Whip Appeal
21 29 Babyface, Whlf »}ppeal 27 28 Robert Plant, Hurting Kind (I've Got 27 29 Fleetwood Mac, Save Me
28 23 Linda Ronstadt ( eaturinf Raron Nev 28 29 Wilson Phillips, Hold On 28 18 Tommy Page, I'll Be Your Everything
29 19 Rob Base & D.J. E-Z Rock, Joy And Pai 29 32 Janet Jackson, Alright 29 33 Giant, 1'll See You in My Dreams
30 20 The B.52's, Roam 30 33 Sweet Sensation, Love Child 30 34 Technotronic, Get Up! (Eefore The Nig
A — Janet Jackson, Alright 31 34 Fleetwood Mac, Save Me 31 35 Jude Cole, Baby, It's Tanigh
A — Roxette, It Must Have Been Love (From 32 35 Jude Cole, Baby, It's Tonight 32 16 Lisa Stansfield, All Around The World
EX EX Expose, Your Baby Never Looked Good | 33 EX  Corey Hart, A Little Love | 33 27 The Smithereens, A Girl Like You
EX EX Heart, All | Wanna Do Is Make Love To 34 EX Grayson Hugh & Betty Wright, How 'Bou 34 36 Grayson Hugh & Betty Wright, How 'Bou
EX EX Rod Stewart With Ronald Isley, This O 35 EX Electronic, Getting Away With It 35 25 Lou Gramm, True Blue Love
EX EX Seduction, Heartbeat A — Giant, I'll See You In My Dreams 36 38 Seduction, Heartheat
A — Perfect Gentlemen, Ooh La La {I Can't 37 37 Def Leppard, Tear It Down
A — LA Guns, The Ballad Of Jayne 38 40 Expose, Your Baby Never Looked Good |
A — Brent Bourgois, Dare To Fall in Love 39 13 Alannah Myles, Black Velvet
: — gy&'B:‘tt‘e_r Days 40 32 Taylor Dayne, Love Will Lead You Back
RN —  Nikki, Notice Me
: V\ EX EX  Linear, Sending All My Love
= 100.7 A’
#1 HIT MUSIC STATION
Miami P.D.: Frank Amadeo ]
1 1 Lisa Stansfield, Al Around The World
g ; krlher':landlmss 1Htma A?d ‘Now D PD- G Wall
annah Myles, Black Velve an Diego .D.. Garry Wal
4 4 Jane Child, Don't Wanna Fall In Love San Dieg . oC thing C y U
36 Roievamon o bob oy W b e
is . ; : g
7 g Ba|d tn 'l'l‘:h price Of ml‘é"’ ain Oo Cincinnati P.D.: Dave Allen 33 Usa Stansfield, Afl Around The Warld
8 17 Sinead %’Connor, Nothing Compares 2 U 1 1 Michael Bolton, How Can We Be Lovers ; ; {ane Ch"l,d' D°|".|} gla%na FE” In(hove
9 12 Linda Ronstadt (Featuring Aaron Nev 2 4 Kiss, Forever e roip T Everything
10 14 Calloway, | Wanna Be Ric 3 & Don Henley, The Heart Of The Matter ? H Ba Pl ep\:Jh xo‘;essmln
11 9 Madonna, Keep It Together 4 15 Sinead 0'Connor, Nothing Compares. 2 U g 1 A&b"?f? dlpo Drs)eta
12 16 Michael Bolton, How Can We Be tovers 5 6 Linda Ronstadt (Featuring Aaron Neville), 5 10 Bl yea e Never Looked Good |
13 13 Regina Belle, Make It Like It Was 6 7 Jane Child, Don’t Wanna Fall In Love 10 13 Dxp‘?l!'u %ur o eTvev H00 e'd [;)o
14 15 Babyface, WhlgeAppeal 7 14 Giant, Il See You In My Dreams 1 H T'K'I 2 D" ETE[ﬂu"d,w Ire umvp y Ban:e
15 B Sadao Watanabe, Any Other Fool 8 9 Calloway, | Wanna Be Rich 1% 15 Ma%nr" ayne, Uovg { TL“% Tou -
16 20 Rod Stewart With Ronald Isley, This O 9 10 Technotronic, Get Upl (Before The Nig 5 1 AL '"z;","mf" Blaacrl’\ Vell)'y:t his
17 11 The B-52's, Roam 10 11 Tommy Page, I'll Be Your Everything 17 Th " Koy e U Were M
18 10 Taylor Dayne, Love Will Lead You Back 11 13 Adam Ant, Room At The To 15 H i U WO
19 22 Heart, Al | Wanna Do Is Make Love To 12 3 Alannah Myles, Black Velvef 1% 12 [;J '9' _MGIOS_S, HeAve nw tNhon
2 23 Gloria Estefan, Oye Mi Canto (Hear My 13 2 The Smithereens, A Girl Like You 1 i Setlngk way it
21 24 Janet Jackson, Alright 18 18 Luther Vandross, Here And Now B 50 Sotecton vomtbest T
22 26 Expose, Your Baby Never Looked Good | 15 21 Heart. All | Wanna Do Is Make Love To 19 1 A Lo ol Wide World (From
23 21 Basia, Cruising For Bruising 16 17 A'me Lorain, Whote Wide World (Frem ~ Jif 12ghime Lorainihe SINdeIW L Grom
2 18 Gloria Estefan, Here We Are 17 19 Lisa Stansfield, All Around The World I LI e Vit
25 29 Billy Joel, The Downeaster Alexa 18 5 Taylor Dayne, Love Wit Lead You Back 7 N Man;t ac \s’on, g
26 30 Madonna, Vogue 19 20 Lou Gramm, True Blue Love 23 n Road anna, vo “%h Ronald Isley, This O
27 EX  Don Henley, The Heart Of The Matter 20 22 Wilson Phillips, Hold On 5 S é'e"g." thir OT?\athf&y' s
28 28 Seduction, Heartbeat 21 23 Sweet Sensation, Love Child % 18 P el ‘x’;‘; |' 6 t w“; Th’ vef»fd ; ;
A29 KC & The Sunshine Band, Game Of Love | 22 12 Efton John, Sacrifice 23] 13) GRauaAbull(Duetibith Thelwild Rain):
30 21 Cher, Heart Of Stone 23 21 Aerosmith, What It Takes 21 3 Pasna, (r;mshng For orulsngL | Can't
EX EX Bee Gee's, Body Guard %A 26 Flmilwood Mac, Save Me Az Dz"egne :ﬂnwimgaioyoPheaS|lzr$ce a1
5 34 Madonna, Vogue = . 4
26 28 Motley Crue, Without You ! %fﬁa‘}"o'z?"°',’g‘:°"°"
2 0 Coreg Hart, A Little Love A —  Partners |:‘C‘;( me. Turtle Powel
oy 28 30 Rod Stewart With Ronald Isley, This O A Roxette it Mg( Fave Been ffw’e (From
3 29 31 Laura Branigan, Moonlight On Water EX EX Adam Ant, Room At The To
gg gg Ph:! Collins, Wish It Would Rain Do EX EX Michelle Nicely 3
M.C. Hammer, U Can’t Touch This : ‘s Ni
ﬁ'wﬁ 32 24 Janet Jackson, Escapade Ei g I 'if'c%ﬂ!h?s'l %';I's; r" mu?é’tﬁa-" D
Agg 33 Great ngt.e, U‘qrds%lm Brol[;en(%ove . sy ° LY
. — Natalie Cole, Wi lomen Do (From “Pr
Tampa P4D.: Marc Chase A35 — Roxette, It Must Have Been Love (From
1 1 Calloway, | Wanna Be Rich 3
2 2 Lisa Stansfield, All Arounc The World
3 3 A'me Lorain, Whole Wide World (From ~ y
& 4 Jane Child, Don’t Wanna Fall In Love
5 5 Sinead 0'Connor, Nothing Compares 2 U f
6 7 Seduction, Heartbeat
; lg The U-Kr;v: ttu Wevé Mine i Seatt] DT Hoty!
Michael Bolton, How Can We Be Lovers FIn a D. 1] T
9 9 Luther Vandross, Here And Now ealtle 2 Lisa Stansfield, All A dOm Wi |§ e
10 11 Babyface. Whip Arpw X G 1 Lisa Stansfield, . round The Worl
11 13 Linear, Sending All My Love Milwaukee P.D.: Mike Berlak g é Jcaa'l‘ﬁ;f:"dl agma\fl;:nﬁ?l\ In Love
1219 Janet Jackson, Alrigh 1 2 Elton John, Sacrifice ", .
13 16  Wilson Phillips, Hold On 2 3 Gloria Estefan, Here 'We Are g lé E"‘;‘d v Cn?’nnor, ”othlxg Compares 2 U
14 17 Rod Stewart With Ronald Isley, This 0 3 5 Don Henley, The Heart OF The Malter AR ne'|§ s e e! "9”"%* r
15 21 M.C. Hammer, U Can't Touch This 4 4 Taylor Dayne, Love Will Lead You Back 7 3 phi eline ) Wieh Tt Wo & Rom Do
16 18 Sweet Sensation, Love Child 5 6 Michael Bolton, How Can We Be Lovers bR T e T Be Your Everyihing
17 20 Expose, Your Baby Never Looked Good | § 7 Phi Collins, I Wish It Would Rain Do L D e Mt Of The Matts
18 15 Cher, Heart OF Stone 7 1 Alannah Myles, Black Velvet na L on !r(\:ey. we"' earv e Matter
19 & Taylor Dayne, Love Will Lead You Back 8 11 Cher, Heart Of Stone i i "‘“'WA e g“'"'m‘T
20 23 Regina Belle, Make It Like |t Was 9 16 Sinead 0'Connor, Nothing Compares 2 U 2 1 :S”g‘L nt, 0&”’1‘ / tw‘j W d (From ™
21 14 Tommy Page, U'll Be Your Everything 10 10 Tommy Page, Il Be Your Everything B 17 N”I" ‘}fﬁ’ﬂ“ bﬁd C: el
24 Shana, You Can't Get Away 11 12 Wisson Phillips, Hold On 18 ;IbSOH el ,\0 |n
23 26 Timmy T, Time After Time 1214 Jane Chid, Somt Wanna Fall In Love 15 20 ¢ ;:!"ﬁ:h it tave
24 31 Madonna, Vogue 13 8 Paula Abdul (Duet With The Wild Pair), 16 2 Sed Y'. "Heartbeat v
25 21 Adam Ant, Room At The Top 14 15 Luther Vandross, Here And Now S iodué lon, 'ﬁ»’m ; 1 Isley. This 0
26 Gloria Estefan, Opye Mi Canto (Hear My 15 §  Tom Petty, Free Fallin’ z 'inln i 8naldMs iy. his
27 32 Bell Biv Devoe, Foison 16 17 Basia, Cruising For Bruisin }g % A“’" t”h \x“"("ft ke akelCove Tl
28 33 The Cover Girls, All That Glitters Is 17 18 Heart, All | Wanna Do Is Make Love To L BE"?S"'C' , ¥ har Ba es
29 30 Salt-N-Pepa, Expression 18 19 Corey Hart, A Little Love N o oo
A} —  Perfect Genflemen, Qoh La La (I Can't 19 EX Roxette, It Must Have Been Love (From 5158 Erme Vour Baby Never Looked Good |
31 X Tyler Collins, Girl's Night Out 20 EX  Rod Stewart With Ranald Isley, This O B B e nen Aght e oo
32 37 Roxette It Must Have Been Love (From A21 — Calloway, | Wanna Be Rich FrET Fla"ﬂ oaocd :“)"' S”g M
33 34 4%er's, Touch Me A — Madonna, Vogue % EX M';"’ v ac. savel Ve
35  Beats Intemational, Dub Be Good To M A — Jude Cole, Bagby, it's Tonight 58 EX Lineareandmeai My L
35 36 Corey Hart, A Little Love I Rmea‘;, fn'vl‘ng yB?ve Ty
3% 40 Robbie Mychals, Can' Get Enuf OF U I Vo R (From
aya, Shadow Love G o
38 EX Affer 7, Ready Or Not 323 EX (Fhant. IPil See You In My)BrPeams
39 12 Technotronic, Get Up! (Before The Nig N A:{:n ;:;{,?' el f Pain
A0 Hi Tek 3 Featuring Ya Kid K, Spin Tha A Wichelle, Nicety
A The B-52's, Qeadbeat Club
EX EX Grayson Hugh & Betty Wright, How 'Bou
. X EX EX Gloria Estefan, Oye Mi Canto (Hear My
W”L'I H]g Minneapolis P.D. Gregg Swedberg Ei & Tim ;"(‘)r!"(?m[)[v'“l&loéed =
e s, Dra ad Name Down
4 b Jatr Doy Love MiLeaotou Bk | B £x e Gowr it By That Giters ¢
3 4 Calloway, 1'Wanna Be Rich - on John, Ll e End e
g ? rlchaal'%olgm, ‘How CanFW'tIa IBeLaners
. i ane Child, Don't Wanna Fall In Love
Columbus P.D.: Dave Robbins § 8 Kiss Forever
1 1 Alannah Myles, Black Velvet 7 5 Tommy Page, I'll Be Your Everything
2 3 Michael Bolton, How Can We Be Lovers 8 14 Sinead 0'Connor, Nothing Compares 2 U
3 4 Lisa Stansfield, All Around The World 9 12 Technotronic, Get Up! (Before The Nig
4 8 Sinead 0"Connor, Nothing Compares 2 U 10 10 Linda Ronstadt (Featuring Aaron Nev
5 9 Jane Child, Don't Wanna Fail In Love 11 15 Motley Crue, Withoul You
6 2 Phil Collins, | Wish It Would Rain Do 12 18 Heart, All | Wanna Do Is Make Love To
7 7 Linda Ronstadt (Featuring Aaron Nev 13 7 The B-52's, Roam
g 5 Ta_rlor Dayne, Love Will Lead You Back 14 9 Alannah Myles, Black Velvet
9 11 Wilson Phillips, Hold On 15 19  Roxette, It Must Have Been Love (From
10 13 Heart, Ail | Wanna Do Is Make Love To 16 21 Wison Phillips, Hold On
11 14 Don Henley, The Heart Of The Matter 17 11  Bad English, Price Of Love
12 6 Madonna, Keep It Together 18 13 Madonna, Keep It Together
13 12 Cher, Heart Of Stone 19 24 Janet Jackson, Alrigh
14 19 Janet Jackson, Alright 20 23 Corey Hart, A Littte Love
15 16 Grayson Hugh & Betty Wright, How 'Bou 21 16  Billy Joel, | Go To Extremes
16 17 Kiss, Forever 22 €X Madonna, Vogue
17 18 A’me Lorain, Whole Wide World (From 23 27 Sweet Sensation, Love Child
18 21 Madonna, Vogue 24 EX  Expose, Your Baby Never Looked Good |
19 23 Calloway, | Wanna Be Rich 25 25 Stevie B, Love Me For Life
20 22 Expose, Your Bab{ Never Looked Good | 26 EX Lisa Stansfield, All Around The World
A — Aerosmith, What It Takes 271 EX M.C. Hammer, U Can't Touch This
A — Gloria Estefan, Oye Mi Canto (Hear My 28 17 Janet Jackson, Escanade
A — Roxette, It Must Have Been Love (From A — The B.52's, Deadbeat Club
A — Aerosmith, What It Takes
EX EX Adam Ant, Room At The Top
EX EX Michel'le, No More Lies

ED BUCHANAN, PD of market-leading
WCUZ-FM Grand Rapids, Mich. (7.0-11.0
12-plus in the fall Arbitron), could be the
guy in the FilmHouse “Discover Country
Music” TV spot. Or the hero of “Old Hip-
pie”’ by the Bellamy Brothers, since that’s
a term he uses to describe himself. Or any
rock listener who found country during the
“Urban Cowboy” period.

Buchanan was PD for 10 years at heri-
tage album rocker WLAV-FM. “I hired
Dave Logan. I hired Tony Gates. I hired
Kevin Matthews and Patti Haze. I hired ev-
erybody who worked in Grand Rapids ex-
cept Bubba the Love Sponge. I left in 1979
because of Rod Stewart, AC/DC, disco,
and the sorry state of rock’n’roll in gener-
al. I came from the old progressive days
and I couldn’t handle it.”

But Buchanan’s radio station isn’t the
least bit typical these days. Ten years ago
when WCUZ signed on, the use of pop
crossovers on country was more common,
and led by format giants like WMAQ Chi-
cago or WHN New York. Now, even with
the advent of WTDR Charlotte, N.C,, it’s
hard to find a country station that plays
Van Morrison or Don Henley or the
Byrds. Or that will give you Ronnie Mil-
sap tickets if you're the
correct-number caller

“Love Is A Rose”; Eddy Raven, “Sooner
Or Later”’; Righteous Brothers, “You've
Lost That Lovin’ Feeling”; Billy Burnette,
“Soldier Of Love”; and Hank Williams Jr,,
“Ain’t Nobody’s Business.” ‘

This doesn’t mean WCUZ is entirely un-
changed in recent years. When the station
signed on, Buchanan notes, oldies WODJ
and AC WLHT were years away. “We
went through a period maybe four years
ago where the market was shaking out and
we didn't know if it was still viable to be
country/AC/progressive. That's when we
got into music research. My two music
tests a year aren’t carved in granite, but
the last test showed me that what we're do-
ing really is going to work.

“Among our top 25 testing songs are
‘God Only Knows,” and ‘Get’cha Back’ by
the Beach Boys, ‘Girl On The Billboard’ by
Del Reeves, ‘Buy For Me The Rain’ by the
Nitty Gritty Dirt Band, ‘Reason To Believe’
by Rod Stewart, ‘Miller’'s Cave’ by Bobby
Bare, ‘The Perfect Stranger’ by Freddy
Weller, ‘Moondance’ by Van Morrison, and
‘I Take A Lot Of Pride In What I Am’ by
Merle Haggard.

“WMUS-FM Muskegon, Mich., which is
usually in the mid-fours in this market,
used to play some pop
with their country. Mike

and know who wrote
“Mr. Tambourine Man.”

Other country PDs
decided that even if
their listeners were dis-
enfranchised rockers,

‘Our best-testing
songs include
“God Only Knows”’

Chapman has been con-
sulting them for the last
year or so. When he
came in, they said they
were going to eat our
lunch and that hasn't

they were still coming
to country radio to hear
country music. Buchanan says, “Our
original plan in 1980 was to play progres-
sive country, which meant we would play
Pure Prairie League and the Allman
Bros., and Jackson Browne. We said then
that if it sounded country, was a good
song, and fit in with our other music,
we'd play it. That’s been our philosophy
ever since. At various times, I've leaned
the station a little more pop or a little
more country, and each time the ratings
have gone down a share. There’s almost a
direct correlation.

“When we signed on, we called this for-
mat progressive country, country rock, al-
bum-oriented country—all sorts of things,”
says Buchanan. “Two years ago, we came
up with the trademarked slogan ‘Country-
Plus,” which really does accurately de-
scribe us. The ‘plus’ can be anything you
want it to be: traffic reports, weather from
accredited meteorologists, or music that
you don’t hear on other country stations.”

Music that you don’t hear on other coun-
try stations is noticeable in this recent 6
p.m. monitor of WCUZ: Jonathan Edwards,
“Listen To The Radio”; Dolly Parton, “But
You Know I Love You”; England Dan &
John Ford Coley, “Nights Are Forever
Without You”; Lacy J. Dalton, “Black Cof-
fee”; Glen Campbell, “Try A Little Kind-
ness”; Bob Seger, “It's You’’; Desert Rose
Band, “Story Of Love”; Linda Ronstadt,

happened. Now Moon
Mullins is consulting
WITL Lansing, Mich., which is the same
distance east of us. Their GM brought him
in to listen to us for a day and neither of
them can figure out what the devil we're
doing or how it can work.”

WCUZ’s playlist, which can range from
45 to 55 titles depending on available prod-
uct, also tends to confound record people.
Swing records or particularly MORish bal-
lads get added late, if at all. But across the
spectrum, rock-leaning records (as opposed
to pop-leaning ones) also have problems. “I
get Mercury calling me complaining that |
won'’t play Larry Boone because he’s too
country, but I won’t play the Kentucky
Headhunters because they’re too hard. I
just don’t see any difference between them
and Lynyrd Skynyrd.

“We stayed in the eights for a long time,
then spiked right back up nicely. Except
that it wasn’t a spike because [ saw it com-
ing. The first winter Arbitrend was a 10.8,
so I'm not worried that it was a fluke.”
WCUZ-FM has always stayed in the top
five, Buchanan says, because “Grand Rap-
ids isn't a blue-collar town. It’s a very well-
balanced economy and always has been.

“I was born and raised here. I'm 41 now
and I've never really wanted to go any-
where else besides ... The background is
there for people my age.”

SEAN ROSS
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CONTEMPORARY.

4 & Compiled from a national
‘L’é ‘7E ;o ‘,""5 TITLE sample of radio playlists. ARTIST
I %2 |2 | =2 5 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 &« »
@ 6 16 | 5 | THISOLD HEART OF MINE @ ROD STEWART/RONALD ISLEY
WARNER BROS. 4-19983 1 week at No. 1
@ 2 5 9 EVERYTHING YOU TOUCH & SMOKEY ROBINSON
MOTOWN 203
3 1 1 13 | LOVE WILL LEAD YOU BACK © TAYLOR DAYNE
ARISTA 9938
@ 9 2 HOW CAN WE BE LOVERS © MICHAEL BOLTON
COLUMBIA 38.73257
@ 5 6 10 | MAKEIT LIKE IT WAS © REGINA BELLE
COLUMBIA 38-73022
6 4 3 10 | 1WISHIT WOULD RAIN DOWN @ PHIL COLLINS
ATLANTIC 7-88738
@ 14 | 19 | g | THEHEART OF THE MATTER © DON HENLEY
GEFFEN 4-19898
2l 7 CRUISING FOR BRUISING ® BASIA
EPIC 34-73239
9 8 8 11 | LOQK ME IN THE HEART @ TINA TURNER
CAPITOL 44510
10| 7 2 14 | ALL MY LIFE LINDA RONSTADT/AARON NEVILLE
ELEKTRA 7-64987
H T * RAITT
u | 3] 4 [ BEEANEKF B
(2| 15 | 20 | | ALLAROUND THE WORLD @ LISA STANSFIELD
ARISTA 9928
(13)| 23 | 27 | 4 | NOTHING COMPARES 2 U # SINEAD O'CONNOR
ENSIGN 23488/CHRYSALIS
LVET ° NAH MYLES
4 |10 | 7 |12 ] BLACKVELVE FON
oW ®
15 | 11 | 10 | 19 | HEREANDN LUTHER VANDROSS
| 29| s yB%%gN © WILSON PHILLIPS
@ v alg HOW 'BOUT US © GRAYSON HUGH & BETTY WRIGHT
RCA 9163
2l 2l s IF 1 KNEW THEN WHAT | KNOW NOW KENNY ROGERS
REPRISE 7-19972
v 111181 AE&S“%A};{)\DE © JANET JACKSON
ARD ®
2 13 9 11 QS?BEYR‘GBgOS 7-19997 iz Qi
Al |l yancRsﬁA%Ea‘}RE © GLORIA ESTEFAN
@ 25 | 24 | § | IFIGETLUCKY LITTLE RIVER BAND
MCA 53767
M
AR S SEoRe
% % * POWER PICK & & %
28 ALL I WANNA DO IS MAKE LOVE TO YOU ® HEART
(24 31 | 39 AENARRI ST
(25| 32 | s0 | 3 | SAVEME ® FLEETWOOD MAC
WARNER BROS.-7-19866
2 | 21 | 11 | 25 | WASIT NOTHING AT ALL © MICHAEL DAMIAN
CYPRESS 1451/A&M
7020|1715 amongyc OVER AGAIN © NATALIE COLE
28 | 28 | 30 | § | ADVICEFORTHE YOUNG AT HEART & TEARSFOR FEARS
FONTANA 876 894-4/M£RCURY
* & & HOT SHOT DEBUT* & &
@ NEW)D 1 | CLUB AT THE END OF THE STREET ® ELTON JOHN
Mcmggxa
EVEN CLOSE ® TIM FINN
N
30 33 33 7 CA(F?;OL 44512
31035 | 35 | 6 ILL BE YOUR EVERYTHING © TOMMY PAGE
SIRE 7-1995%/WARNER BROS.
2| 2% | 26 | 23 3CAACSI§I7F;I§E © ELTON JOHN
33 | 30 | 28 | 18 &;R(')SlTr:ggrligME & KENNY G
34 | 27 | 25 | 22 | ANYOTHERFOOL ® SADAO WATANABE/PATTI AUSTIN
ELEKTRA 7-68254
@ 40 | a3 | 4 | THESECRET GARDEN © QUINCY JONES
QWEST 7-19992/WARNER BROS.
s1 | — | 2 | OYEMICANTO (HEAR MY VOICE) & GLORIA ESTEFAN
EPIC 34-73269
@ gl — 12 PUT IT THERE © PAUL MCCARTNEY
CAPITOL 44570
45 | — | 2 | YOURBABY NEVER LOOKED GOOD IN BLUE EXPOSE
ARISTA 2011
m | [ e | 4 | HEARTOTSTONE S
D1 BE?
w29 230 Rvm{lg ;(;243 ‘or MAN WOULD | BE CHICAGO
IT TOGETHE ADONNA
41 36 32 10 g(ISEEfl9986/V&ENER B§OS. P
TWEEN YOU AND ME © LOU GRAMM
a2 | 3 | 3 R ST EETHES
M AV N °*
NEW)D ) 'eTw " olggT HAVE BEEN LOVE ROXETTE
PATTI AUSTIN
NEW) ) ggrgggcu THE TEST OF TIME
49 ‘ N NEVER TOO FAR © DIANNE REEVES
EMI 50242
HIP APPEA ® BABYFACE
(46| NEW [ 4 1 gu‘n 4~7§oo7/£'3|c
47 | a5 | a4 | 26 | HOW AM I SUPPOSED TO LIVE WITHOUT YOU & M. BOLTON
COLUMBIA 38-73017
8 | a2 | 3 | 28 Egﬂtagrmc @ JODY WATLEY
© ROD STEWART
9 | 7 | 3 RSl DORVHNTOWNTRAN RO
IMPL @ SARA HICKMAN
50 | 38 |38 | 8§ ELEKTRAYA-64993

O Products with the greatest airplay gains this week. @ Videoclip availability.
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OLD REMAINS GOLD

(Continued from page 14)

were in general agreement that
when their stations’ ratings fluctu-
ate, it reflects musical burnout
less than other programming prob-
lems or external factors. WIBM
Lansing, Mich., PD Larry Irons is
one of several PDs who cite diary
placement as what an oldies sta-
tion lives and dies on. ““In a market
this size, there just aren’t enough
diaries put out,” he says. “There
are going to be discrepancies from
book to book in different demo-
graphics.”

Bushy, meanwhile, says that
when KFSO followed its impres-
sive mid-'80s debut with a disas-
trous slide, since reversed, it was
not because of library burnout but
because he was too unfocused, ex-
tending his music library well into
the "70s.

Therein lies what some oldies
PDs feel is the real library issue
for their format: whether to follow
the current 25-49 bulge into middle
age, or to serve the younger audi-
ence coming into the current tar-
get by playing the '70s oldies that
few older listeners can tolerate.
“If you have people who love the
station and who are giving you
good numbers, those are the peo-
ple to market to and make sure
you never lose,” says Elliott. “You
can engage younger listeners
through marketing and [format-
ics] without changing the music.”

But at WCBS-FM New York,
whose active library of 1,500-1,700
songs gives it almost three times
the depth of some new format con-
verts, PD Joe McCoy has stuck
with the '70s and '80s titles in his
library. ““I didn’t want to just wipe
it off the air, because there are
some people who like that music,
usually females,” he says. ‘“Seven-
ties music hasn’t hurt us and no-
body has really complained about
it.”

One unique concern that
KLUV’s Brinkman expresses is
the possibility that while the lack
of burn on megahits may allay one
problem, it masks another. “You
have to wonder how many songs
aren’t burning because we don’t
have enough time spent listening,”
he says. “We have good cume, but
we need more TSL. The whole
problem with this format is that
we need audiences to spend more
time with us instead of coming in
for an occasional oldies fix. Most
oldies listeners will tolerate any-
thing—unless it’s really drecky—
because they come to you only
when they're already [predisposed
to hearing] oldies.”

Wonderamaland

The Title Track

The New Video

(featuring Traci Lords)

The New Hit . . . from
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MODERN ROCK ™cts-

. z_ Compiled from Commercial and
% Y
Wi = x ; i~ TITLE College Radio Airplay Reports. ARTIST
IE [ <Y |39 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1T &
1 2 5 7 ENJOY THE SILENCE DEPECHE MODE
SIRE 7-19885/REPRIS 1 week at No. 1
2 1 3 8 METROPOLIS THE CHURCH
ARISTA 9944
3 4 2 11 NOTHING COMPARES 2 U SINEAD O’'CONNOR
ENSIGN 23488/CHRYSALIS
4 7 7 8 | DON'T KNOW WHY | LOVE YOU HOUSE OF LOVE
MERCURY LP CUT
5 3 1 10 BLUE SKY MINE MIDNIGHT OIL
COLUMBIA 38.73250
@ 9 9 5 FOOLS GOLD THE STONE ROSES
SILVERTONE 1315/RCA
7 6 6 11 n’%kl"ﬁ% 7-87989 IMEEEEOED
8 5 4 14 CUTS YOU UP PETER MURPHY
BEGGAR'S BANQUET 9140/RCA
UR|
@ 13 20 3 SCA sEaale THE LIGHTNING SEEDS
10 12 1 7 g’cl-}!lzssgdb THAT MICHAEL PENN
1 14 16 G SUN COMES UP, IT'S TUESDAY. .. COWBOY JUNKIES
@ NEW) 1 E&OKOOF DREAMS SUZANNE VEGA
@ a1 | — 3 FORGOTTEN YEARS MIDNIGHT OIL
COLUMBIA LP CUT
1 10 % 3 THE EMPEROR'S NEW CLOTHES SINEAD O’CONNOR
ENSIGN LP CUT/CHRYSALIS
DOWNTOWN
NEW) 1 CAOPITOL IppcuT LLOYDCOLE
16 ) 8 11 BEER%L\{;?L?;\&(TIE THE MISSION U.K.
SHOW ME YOUR SOUL. RED HOT CHILI PEPPERS
17 18 27 3 EMI 5031
18 15 14 6 EL'31I|TLE')I(§JT[)ETA\IL ROBERT PALMER
ITBEM
19 1 23 5 ELPEI;TLp CET E SOCIAL DISTORTION

2 : . HERE'S WHERE THE STORY ENDS THE SUNDAYS
In previous discussions of burn- NEWD | 1 | iccison '
out, oldies advocates have sug- 21 | 16 [ 3|3 KISS THIS THING GOODBYE DEL AMITRI
A&MLP CUT
gested that even a few good years
were worth switching into the for- |(Z2)| NEwWp | 1 | FICTURES OF YOU THE CURE
mat. But four years of continued @ NEWp | 1 | HEYVENUS THAT PETROL EMOTION
format conversions have changed VIRGIN LP CUT
the scale of those comments. As 2% | 19 | 10 7 EB’JIIémILEICR%S WITH MACHINE GUNS THE CRAMPS
Elliott now notes, “We might find - &Po
’ . HEAVEN P HIT THE CHILLS
that after 10 years, the music does @ 25 | — Jul N T e
burn. But if we’re still in the for- 20 | _ | 2 | TWISTING THEY MIGHT BE GIANTS
mat 10 years from now, it’ll be ELERTRALP CUT
great. We'll have made a lot of 7| 2 | 19| 5 | YOUKEEPITALLIN THE BEAUTIFUL SOUTH
money in the meantime.” % | 23 | 12 | 4 | HEADON THE JESUS AND MARY CHAIN
WARNER BROS. 4-19891
—COM K DOWN TOAD THE
BILLBOARD RADIO: | |2 |7 | % | ¢ &S, e
Your news here % | 17| 18| 7 | ROOMATTHETOP ADAM ANT

212-536-5028
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Roadmaps, Station Guides Point Way To Promo Options

NEW YORK—Country stations
seeking a unique promotional vehi-
cle may be interested in the Coun-
try Music Roadmap currently be-
ing developed by Flashfacts Sys-
tem, a division of RRN Inc. The
map, which is being prepared for
an early June launch, features col-
orful 18-by-32-inch foldout maps
showing the call letters, frequen-
cy, and signal area of all of the
country stations in the contiguous
U.S. The maps are broken down
into grids, each covering a 50-100-
mile area.

The maps, which target vacation
and business travelers, will be
marketed through radio stations,
which can use them for self-liqui-
dating sales promotions by tying
in with client sponsors. Sponsor
stations and clients will get their
logo on the cover.

In addition to country, Flash-
facts is currently testing easy lis-
tening/adult standards, classical,
N/T, and religious formats. It is
considering some more youth-ori-
ented formats as well. For more in-
formation, contact Tony Niskanen
at 800-451-3622.

National format guides and local
station guides are also available
from Radio Guide People, a compa-
ny that has circulated more than
70 million such guides since it be-
gan publishing them in 1972. The
guides come in either brochure
form or on a 3'/,-by-8'/,-inch card.
Stations that sponsor a local guide
receive their logo on the front as
well as an exclusive listing in their
format. For more information,
contact Art Vuolo at 313-559-0022.

Format information is also avail-
able on paperback from WF Inno-
vations (414-224-1359) of Milwau-
kee. Like the Country Music Road-
map, WF’s 1990 National Radio

N

Guide is designed for business and
vacation travelers. The book con-
tains listings for 43 different for-
mats, with a separate section list-
ing stations that air professional
sports events. The just-published
book sells for $5.95.

Meanwhile, the annual radio di-
rectory from the M Street Journal

Promotions [, -
&eMarketing

by Phyllis Stark

newsletter people (703-684-3622),
who also provide format informa-
tion for the Country Music Road-
map, should be here in 2-3 weeks.
Featuring expanded Canadian list-
ings and ratings information this
year, the directory sells for $29.95.

IDEA MILL: LIVE MEAT FROM LONDON

Giving new meaning to the term
“meat market,” AC WMYX Mil-
waukee hosted a singles party spon-
sored by the Wisconsin Beef Coun-
cil ... Top 40/dance WQHT (Hot 97)
New York will air its regular Satur-
day night dance party live from the
Hippodrome in London on April 28.
Hot 97 will bring along “‘plane-loads
of listeners,” according to OM Joel
Salkowitz, who has also invited the
Prince and Princess of Wales to at-
tend the show.

Album KRQR San Francisco
teamed up with MGM/UA Home
Video to give away a package of 24
classic home videos to celebrate the
Academy Awards last month. The
package included classic films like
“Casablanca,” “West Side Story,”
and “Annie Hall.” The winner also

BROADGAST

one to one

THE JOURNAL OF
CREATIVE BROADCASTING

Invites you to join the world's
largest family of professional
radio personalities

One to One offers you weekly self-
help and professional growth arti-
cles, promotions, production tips,
artists profiles, expert advice plus a
fresh supply of topical humor every
seven days.

One-month trial subscription (four
issues) $10 deductible from your
first yearly subscription.

Send to

Creevadio Services
P.O. Box 9787
Fresno, CA 93793
Credit Card Orders, Phone
(209) 226-0558

- WRORGs.5)m —

AIR TALENT

WROR, Boston
looking for stellar
air talent (Hot AC).
Send tapes and
resumes to:

Harry Nelson
Program Director
WROR
3 Fenway Plaza
Boston, MA 02215
No phone calls, please.

PROGRAMMING/MANAGEMENT
A good consultant can make o DIFFERENCE.
For critiques, motivation, staff traimng, market
analysis & much more!
Depend on ...
DONNA HALPER
AND ASSOCIATES
304 Newbury Street, Suite 506, Boston. MA 02115
617-786-0666
9 YEARS OF RESULTS!

RADIO HUMOR
PERSONALIZED AND GENERIC
Material to fit your needs. Wide variety in-
cluding song title humor (country). Send for

free somple and rate schedule.
Rathbone Comedy Services
12 Martin Ave.

Salem NH 03079

received a trip to Hawaii . .. Oldies
KRTH Los Angeles gave away
“Zacky” awards on Oscar day, ty-
ing in with the Zacky Farms Poultry
people. Listeners nominated their
favorites in such categories as
“Best Use Of Hair Mousse.”

“Power Pig” WFLZ Tampa, Fla’s
latest campaign is Fund-Raising
Month, in which the station is using
“all the dumb fund-raising tech-
niques you remember from school”
to collect funds for WFLZ’s favorite
charity—itself. (Most stations that do
this promotion usually end up giving
the money to a real charity, but
WFLZ denies that this will happen.)
Among the fund-raising methods:
bake sales, car washes, spaghetti din-
ners, lemonade stands, pie-the-jock
sessions, and a “whack-off,” in which
listeners can attack a WFLZ vehicle
with a sledgehammer.

Two other WFLZ stunts: giving
away tickets to a Cher concert to lis-
teners who send in pictures of tattoos
on their butt (or have pictures taken
at the station) and giving away wings
to go with Paul McCartney tickets,
specifically buffalo wings from a lo-
cal restaurant.

As the climax of an April 16-22
Earth Week promotion, Liggett
Broadcast Group has announced a
chainwide broadcast of Marvin
Gaye’s “Mercy Mercy Me (The Ecolo-
gy)’ for 2:55 p.m. EDT on April 22.
Stations around the country are be-
ing encouraged to join in; for more in-
formation, call Jim Anderson at
WFMK Lansing, Mich. (517-349-
4000).

Adult alternative KKSF San
Francisco will sponsor Narada art-
ists Eriec Tingstad & Nancy Rum-
bel in an Earth Day eve benefit
concert for the Yosemite Fund on
Saturday (21). Eight other stations
will be airing the show a week lat-
er. They are WJIB Boston, KTCZ
Minneapolis, KOAI Dallas, KQPT
Sacramento, Calif., WPCH Atlan-
ta, WBZN Milwaukee, WNUA Chi-
cago, and KEZX Seattle.

AC CFAX Victoria, British Co-
lumbia, has switched to using air-
filled balloons at station events be-
cause helium-filled balloons that
get away can cause serious prob-
lems for wild animals. Earlier this
year, CFAX began using dispos-
able cups that are deemed not
harmful to the environment at all
station events. At the studios,
staffers use porcelain mugs to

eliminate waste.

Album CFOX Vancouver, B.C,,
listeners can call the station’s
“Green Line” to hear a daily envi-
ronmental report and the names
and phone numbers of various envi-
ronmental agencies. The message is
based on CFOX’s daily “Green Re-
port” information feature, a 90-sec-
ond syndicated program that runs
on 40 other Canadian stations.

Top 40 WMC-FM (FM100) Mem-
phis and Mothers Against Drunk
Driving (MADD) are distributing
the “We Care Super Saver Card”
to area high schools. The cards of-
fer discounts at a number of area
businesses, including several bars
that will serve free nonalcoholic
drinks to designated drivers.

Classical WNCN New York is
conducting its second annual Clas-
sical Comie Crusade, a national
comedy talent search. Comedians
must use classical music as a
theme for their act. Across town,
sports station WFAN raised more
than $1.2 million for the Tomor-
row’s Children’s Fund during a ra-
diothon March 29-30. The money
will be used to build a hospital for
children with cancer.

Radio management consultant
W.R. Sabo (212-593-5100) is offer-
ing a workshop called “Deathray
Marketing” on a market-exclusive
basis.

This is a promotion developed by
a Spanish combo, but it may be ap-
plicable to any station combating
agency or sponsor stereotypes.
KTNQ/KLVE Los Angeles has as-
sembled a full-page directory card
of local agencies and media organi-
zations that work exclusively or
partially in Spanish in order to
“show the kind of growth the His-
panic community has made over
the last 10 years,” according to
president/GM Kenneth Wolt.

PRO-MOTIONS
Ron Theiss has been upped to
promotion director at oldies
WWSW (3WS) Pittsburgh. He was
formerly assistant promotion di-
rector ... Linda Duffy has been
named promotion director of AC
WTPI Indianapolis. She was for-
merly office manager ... Mickey
Johnson has been named promo-
tion director at urban WJHM (102
Jamz) Orlando, Fla. He was for-
merly assistant promotion director

at urban WHQT Miami.

With This Jelly Doughnut. WKQX (Q101) Chicago gave two lucky listeners an
all-expenses-paid wedding at the First Church of Elvis, the 24-hour coin-
operated Elvis Presley art gallery in Portland, Ore. The couple exchanged vows
in front of an Elvis impersonator that were broadcast live on Q101. Seen in front
of the coin-operated Elvis marriage-certificate machine are Q101’s Mick Kayler
with the lucky couple, Tenessa Spincoff & Ed Leis.
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Winans Posse In Effect. Gospel brethren the Winans and jack swing master
Teddy Riley take time out from “It's Time," the new Winans single on Warner
Bros., featuring rap segments by Riley. Standing, from left, are Marvin Winans,

Michael Winans, Riley, Carvin Winans, and Ronald Winans.

M BY DAVID NATHAN

LOS ANGELES—Although their in-
novative debut album “Chapters,” re-
leased under the name Evon Geof-
fries & the Stand, was virtually ig-
nored by critics, radio, and press in
the U.S., the members of the Family
Stand did receive some attention in
the UK., thanks to word of mouth
initiated through Britain’s popular
black music magazine Blues & Soul.
Thus it is no surprise that “Ghetto
Heaven,” the first single from the
group’s masterful second Atlantic al-

SOUTH AFRICAN FREEDOM-FIGHTER Nelson
Mandela will be the subject of yet another concert this
month. The Nelson Mandela—An International Trib-
ute—For A Free South Africa show takes place Monday
(16) at London’s Wembley Stadium. Among the per-
formers confirmed for the event are Anita Baker, Nata-
lie Cole, Stetsasonic, Stanley Clarke, jazz pianist Abd-
ullah Ibrahim, Tracy Chapman, the Neville Brothers,
George Duke, Peter Gabriel, actor Denzel Washing-
ton, and Grammy winner Bonnie Raitt. Other top-name

U.K. Goncert Will Pay Tribute To Mandela

Baker, Cole, Chapman, Nevilles On Celebrity Slate

Sorry, Latifah, and belated birthday wishes ... Island
and 4th & B’'way Records staged a showcase April 3 for
rappers Boo-Yaa Tribe, reggae toaster Shelly Thun-
der, and R&B/rap group X-Clan. And the Samoan, An-
geleno Boo-Yaas are even more intimidating and enter-
taining in person; their performance was quite well-re-
ceived . .. New York’s hip-hop world was in full effect at
the Salt-N-Pepa gold party (first single “Expressions”
was the first gold single of 1990) at hot club Hot Rod. A
star-studded, mellow crowd danced and schmoozed,
breaking for a presenta-

artists are expected to

show as well; the produc-

er (T Holli rth

o; Tr(i)lr)‘lz,te (I;rg(‘iisc‘:izns) rm
Rhythm

and the

Blves

has arranged for different
artists to perform togeth-
er in various combina-
tions. Proceeds from the
concert will go to the In-
ternational Defense Fund
for South Africa, Catholic

tion of appreciation to the
group given by black me-
dia mavens Cynthia
Horner (Right On!), Ger-
rie Summers and Kate
Ferguson (Rap Masters,
Word Up!), Yvette Noel
(Blackbeat), and LaJoyce
Hunter (Sheridan Broad-
casting) . .. Ziggy Marley,

Fund for Overseas Devel-
opment, the Bishop Am-
brose Reeves Trust, Oxfam, and Christian Aid; 50% of
the proceeds will go directly to the anti-apartheid move-
ment in the U.K. The concert will be broadcast live via
radio in Britain; television and radio rights in the U.S.
are still being hammered out. For info, call Barbara
Hutson, PJ. Hechtlinger, or Kathie Collins at Laister
Dickson & Associates: 213-278-9067.

AFI‘ER 23 YEARS WITH MOTOWN, VP of market-
ing, sales, and distribution Miller London makes a
move to New York to become VP of product develop-
ment, black music, for RCA Records. “After all these
vears, | got a great deal over there,” says London. “It
was a very hard decision to make, but I'll be back work-
ing with my longtime friend [VP of black music] Skip
Miller, and I'll be working to develop some great prod-
uct for RCA.”” By the time you read this, London will be
firmly ensconced in his BMG digs at 1133 Avenue of the
Americas.

STUFF: As you may have heard, diva Diana Ross has
finally gotten her lifelong wish to play international mu-
sic star of the '20s-'40s Josephine Baker. She will pro-
duce and star in “The Josephine Baker Story,” a project
she developed with Turner Network Television. Filming
begins this fall ... A 20th-birthday bash for regal rap
fave Queen Latifah April 2 at M.K. in New York went
sour when invited guests were forced to stand outside
for hours or pay admission to the club by the party's
promoters, while locals crashed the back door. Over-
crowding caused some pushing and shoving, but no seri-
ous damage was done, according to Tommy Boy, which
is understandably upset; this was one of few events that
label staffers did not handle personally. The problem
was simply one of crowd control, says label president
Tom Silverman: “If there were more places [in New
York] for young people to see hip-hop acts on a regular
basis, there wouldn't be this overwhelming response.”

by Janine McAdams

Boogie Down Produc-
tions, and the Jungle
Brothers will be on the bill with a number of noted pop/
rock artists for the five-hour Earth Day Concert: Perfor-
mance For The Planet, Saturday (21) at the
Merriweather Post Pavilion in Columbia, Md. Hosted by
Concerts For The Environment, proceeds will go to
Earth Day 1990, which has scheduled several Earth Day
events around the country on April 22. Production infor-
mation is available from Tim O’Connor, 512-472-4944.
For tickets, call 800-543-3041 . .. Cynthia Badie Rivers,
national director of publicity and artist development for
Columbia Records, looks fab in a fashion spread in the
new black women’s bimonthly, S’azz. The premiere is-
sue also spotlights sax player Grover Washington Jr.
The internationally oriented, European-style magazine
is run by African-American husband-wife team Edgar
M. Holley (president/chairman) and Mary Anne Holley
(publisher/editor). Executive editor Kim Jack is open to
music features and interviews; call her at 212-764-0561
... Speaking of magazines, HBO exec Donald E. An-
derson, who for several years had managed HBO's in-
terest in BET, has been named publisher/CEQO of
Emerge magazine, whose May issue will sport stories
on Wing stars Vanessa Williams and Ed Eckstine . ..
Last week my esteemed colleague Bill Coleman tipped
you to the Parliament reissue series from PolyGram
(Dance Trax, April 14). If this news puts you in your own
“ghetto heaven” (as it did me), perhaps you'll find the
following fact equally funkified: The Ohio Players are
still on “Fire” after their disappointing “Back” album
(Track Records), and played New York’s Wetlands club
April 13. According to their attorney, Andrew Paretz,
the band has some new material and is currently shop-
ping for a deal ... The Super Salute To Jack Gibson,
originally scheduled for April 26 in Washington, D.C,,
has been postponed until June. Details for what should
be one of the nicest black-music-industry events this
year will follow at a later date.

bum, “Chain,” was released initially
in the UK. with a special remix by
Soul IT Soul’s Jazzie B, and is now in
the British top 20.

With their European success a
springboard for creating a similar re-
sponse domestically, Peter Lord, V.
Jeffrey Smith, and Sandra St. Victor
are heartened at the prospect of their
first hit single. “British audiences
have a history of accepting music
that’s different, which is why we
went about doing it this way,” says
Lord, who with Smith has producer
credits on albums by the Mac Band,
Miki Howard, and Donna Allen.

Lord, whose early musical ven-
tures included writing poetry and
putting it to music while earning a de-
gree in musical composition from
Howard Univ., teamed up with
Smith, a fellow New Yorker whose
work as an in-demand sax player led
to sessions with such artists as Carly
Simon, James Ingram, and Stephanie
Mills, and producer/artist Kashif. St.
Victor, a Dallas native who has
toured as background vocalist with
Chaka Khan, Freddie Jackson, and
Roy Ayers, joined the team in 1987.

Although outside projects, includ-
ing an album by new group After-
shock by Virgin, have kept the team
busy, their work as the Family Stand
is clearly of prime importance. “We
decided to take matters much more
into our own hands and really take
the reins with our career after the
first album didn’t take off,” says
Smith, noting that the group is now
working with Larry Tollin and Larry
Frazin of Platinum Management,
which represents Paula Abdul,
among others.

Family Stand Delivers Promising Disk
‘Chain’ Links Strong Lyrics, Streetwise Sound

As with its previous album, which
boasted a midleve] chart single in
“Stand And Deliver,” the trio has cre-
ated a combination of contemporary
grooves and soulful ballads that are
particularly notable for their insight-
ful lyric content. “The songs are
about breaking the patterns we all
have in life, getting free emotionally,
politically and socially, sexually, and
spiritually. This album is all about be-
ing free of whatever has you bound,”
says St. Victor.

“The single ‘Ghetto Heaven’ is all
about people trying to get free from
their environment: Some people use
religion, some people use drugs,
some people use love and sex, and
that isn’t just folks who live in what
we call the ghetto,” says Lord.

With plans to do selective show-
cases in the U.S., the members of the
Family Stand are encouraged by com-
ments that their music—which com-
bines the elements of R&B, jazz, hip-
hop, and rock—elicits comparisons
with legendary band Sly & the Fam-
ily Stone.

“We like the analogy with Sly,”
says Lord, “because he represents
the same kind of bridge we’re taking
between the intellectual approach ex-
pressed lyrically and the streetwise
fusion of different musical forms,
such as rock and R&B.”

TO OUR READERS

Due to scheduling restric-
tions caused by the Good Fri-
day holiday, the Black sec-
tion continues on page 78.

Billboard POWER PLAYLISTS

Sample Playlists of the Nation's Largest Black Radio Stations
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Memphis P.D.: Bobby 0'Jay

1 Troop, Spread My Wings
2 Babyface, Whip opeaF
3 After 7, Ready Or Not
4 The Gap Band, Addicted To Your Love
5 Bell Biv Devoe, Poison
& Johnny Gil, Rub You The Right Way
7 Dianne Reeves, Never Too Far
8 Freddie Jackson, All Over You (From “Oef By Tem
9 Digital Underground, The Humpty Dance
10 Angela Winbush, No More Tears
11 Smokey Robinson, Everything You Touch
Regina Belle, What Goes Around
13 Tyler Collins. Girls Nite Out
14 Soul Il Soul, Get A Life
15  Eric Gable, Hard Up
16 Today, Why You Get Funky On Me (From “House Par
17 Janet Jackson, Alright
18 Robbie Mychats, Can't Get Enulf Of U
19 The Temptations, Soul To Soul
20 Starpoint, | Want You — You Want Me
The Jamaica Boys, Shake I Up!
Maze Featuring Frankie Beverly, Love’s On The R
Kid 'N P\a{, Fun House (From “House Party”)
Body, Foofsteps In The Dark
Rob Base, Get Up And Have A Good Time
The Good Girls, Love Is Like An Itching In My H
LL Cool J, Jlnglllng Bab:
Daktown’s 3-5-7, Juicy Gotcha Craz:
Sybil (With &lt-N-PeyaA, Crazy 4
Lenny Wilhlams, Here's A Ticket
Grover Washington, Jr. Feat. Phyllis Hyman, Sac
Howard Hewetl, Show Me
32 Whistle, Always & Forever
3 3 Geovse Howard Introducing John Pagano, Shower Y
34 The D.0.C. The Formula
35 En Vogue, Hold On
37 3 Michael Cooper, My Baby's House
38 37 Redhead Kingpin, Kock TYe Mic Righ!
39 38 Kashif, Ain't No Woman (Like The One | Got)
Phaton, Rising To The Top
By All Means, Do You Remember
?uinc Jones Feat. Tevin Campbell, Tomorrow (A
43 42 on¥! oni! Tone!, The Blues
44 43  Abstrac, You Are The Party
Ruby Turner, Paradise
The Newtrons, My Heart Beats For You
Chlisloghev Williams, One Girl
Randy & The Gn:sys, Love You Honey
Tashan, Black Man
Kim Waters, Soul Serenade
Patti LaBelle, | Can’t Complain

PRUNG RGN S S wm~nm s W —
~

52 51 YZ Tower With The Power

53 52 Full Force, Kiss Those Lips

54 53 Somethiny ial, | Wonder Who She's Lovin'
Maestro Fresh Wes, Let Your Backbone Slide
55 55 The Family Stand, Ghetto Heaven

57 56 Proffesor Griff, LAD.

58 57 Tamika Pation Number One

3¢ 58  Patti Austin, Through The Test Of Time

60 59 Wyld B'?z, Q.1 Pee

61 60 Melba Moore & Friends, Lift Every Voice And Sin
Calloway, Sir Lancelot

Newkirk, Sweat You

Young & Restless, "B” Girls

Big Lady K, Flun

T o a3

C

Los Angeles P.D.: Steve Woods
2 Smokey Robinson, Everything You Touch
1 Troop, '?read er wings
4 Dianne Reeves, Never Too Far
§  After 7, Ready Or Not
8 Babyface, Whl& Appeal
2 Regina Belle, What Goes Around
3 Lisa Stansfield, All Around The World
11 The Temptations, Sout To Soul
14 Grover Washington, ir. Feat. Phyllis Hyman, Sac
16 Howard Hewetl, Show Me
13 Randy & The G , Love You Honey

Freddie $ackson, All Over You (From “Def By Tem
18  Barry White, | Wanna Do It Good To Ya
6 Miki Howard, Love Under New Management
7 Slek:anie Milts, Comfort Of A Man

Luther Vandross, Treat You Right
10 Ranar Crawford, Wrap-U-Up
21 By All Means, Do You Remember
23 Body, Footsteps In The Oark
20 Eric Gable, Hard Up
Whistle, A‘wa(s & Forever
22 25 The Isiey Brothers Featuring Ronald Isley, One
Lenny Williams, Here's A Ticket

B R NG ROR S wam~ow mwn—
=

24 27 Michael Cooper, My Baby's House

25 28 Grayson Hugh & Betty dn t, How ‘Bout Us

26 15 Quincy Jones, The Secret Garden

a4 ge Howard Introducing John Pagano, Shower Y
28 31 Maze Featuring Frankie Beverly, Love's On The R
29 EX Quincy Jones Feat. Tevin Campbell, Tomorrow (A
30 EX Full Force, Kiss Those Lips

31 19 Alyson Williams, | Need Your Lovin’

A — Melba Moore & Friends, Lift Every Voice And Sin
A — 0ays, Friend Of A Friend

A —  Path Austin, Through The Test Of Time
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13 12 13 40 STEPHANIE MILLS ® MCA 6312 (9.98) (CD) HOME 67 67 6 LOW PROFILE PRIORITY 57116 (8.98) (CD) WE'RE IN THIS TOGETHER
18 21 8 DIANNE REEVES EMI 92401 (9.98) (CD) NEVER TOO FAR 67 69 73 5 CURTIS MAYFIELD ICHIBAN 2008 (8.98) (CD) TAKE IT TO THE STREETS
D] 20 | 20 | & | xoNPLAYsaecT 21638 .98 (coy KID "N PLAY'S FUNHOUSE 75 | 83 MSARM WILLY DEE Rar-A10T 104 8:98) (D) CONTROVERSY,
16 | 13 | 11 | 20 | 3RDBASS oeF samec a5a15/coLUMBIA (CD)Y THE CACTUS ALBUM 83 | 8 | 3 | LENNYWILLIAMS CRUSH 230/K-TEL (6.98) (CO) LAYIN' IN WAIT
17 14 16 4 SOUL 1l SOUL A VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 70 55 40 29 M C LYTE FIRST PRIORITY 91304/ATLANTIC (9.98) (CD) EYES ON THIS
18 1 16 | 12 | 42 | HEAVY D. & THE BOYZ A uptown 42302/MCA (8.98) (CD) BIG TYME 71 | 66 | 66 | 14 | CHILLROBGwiLDPTCH 2002(8.98) RIDETHE RHYTHM
19 19 18 18 KENNY G @ ARISTA 8613 (13.98) (CD) LIVE @ 79 75 16 CALLOWAY SOLARFZ 75310/EPIC (CD) ALL THE WAY
20 17 15 2 QUEEN LATIFAH TOMMY BOY 1022 (8.98) (COY ALL HAIL THE QUEEN 73 74 88 4 DUNN PEARSON, JR. COMPOSE 9904 (8.98) (CD) COLOR TAPESTRY
@ % | — 2 SALT-N-PEPA NEXT PLATEAU 1019 (9.98) (CD) BLACK'S MAGIC 74 n 18 10 THE EGYPTIAN LOVER EGYPTIAN EMPIRE 993/WEST COAST (8.98) (CD) GET INTOIT
2 | 21| 22 | 18 | THEGHETTO BOYS RAP-ALOT 103 (8.98) (CD) GRIP IT ON THAT OTHER LEVEL 75 | 71 | 89 | 4 | RODNEYO-JOE COOLEY ATLANTIC 82082(9.98) (CD) THREE THE HARDWAY
(@3| 27 | 34 | 6 | SMOKEYROBINSON MoTOWN 6268 (8.98) (CO) LOVE, SMOKEY 76 | 72 | 81 | 7 | RON"C"PROFILE 1264 (9.98) (CO) R vA
2| 23| 17 | 23| stacyLaTTISAW motown 6280 8.98) (cD) WHAT YOU NEED 77 | 68 | 58 | 57 | MILLIVANILLI A° ARISTA 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE
% 2 26 23 RANDY CRAWFORD WARNER BROS. 26002 (9.98) (CD) RICH AND POOR 78 57 46 14 SEDUCTION VENDETTA 5280/A8M (8.98) (D) NOTHING MATTERS WITHOUT LOVE
28 | 28 | 36 | CHRISTOPHER WILLIAMS GEFFEN 24220/REPRISE (9.98) (CD) ADVENTURES IN PARADISE 79 | 70 | 74 | 5 | BOBBYJIMMY & THE CRITTERS PRIORITY 57117 (8.98) (CD) HIP HOP PRANKSTER
27 26 25 56 :LVSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW 80 80 12 19 JUNGLE BROT_N_ERS WARNER BROS. 26072 (9.98) (CD) DONE BY THE FORCES OF NATURE
99 | — | 2 | DIGITAL UNDERGROUND TOMMY BOY 1026 (.58) (CD) SEX PACKETS g | 88 | 76 | 18 | O My - OSSE D.J. MAGIC MIKE & THE ROYAL POSSE
29 | 25 | 23 | 21 | THEGAPBAND caPiTOL 90799 (8.98) (CD) ROUND TRIP 82 | 91 | 95 | 7 | DEFDAMES SEOONA7521/)C1(8.98) (CD) 2-4 THE BASS |
30 29 31 3?2 THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) SPECIAL L-83 89 94 37 ERIC GABLE ORPHEUS 75603/EMI (8.98) (CD) CAUGHT IN THE ACT
31 | 24 | 19 | 9 | EARTH, WIND & FIRE COLUMBIA C 45268 (CD) HERITAGE 84 | 76 | 63 | 48 | THEO'JAYSEMI 90921(9.98) (CD) SERIOUS
32 | 32 | 33 | 25 | ANGELA WINBUSH MERCURY 838 866/POLYGRAM (CD) THE REAL THING 9 | — | 2 NANCY WILSON COLUMBIA C 45378 (CD) A LADY WITH A SONG
@ 45 59 3 SOUNDTRACK MOTOWN 6269 (8.98) (CD) HOUSE PARTY 86 82 96 4 MARY DAVIS TABU E 40978/EPIC (CD) SEPARATE WAYS
k' | k1| 30 18 TECHNOTRONIC @ sBx 93422 (9.98) (CD) PUMP UP THE JAM - THE ALBUM 95 97 24 MARVIN SEASE LONDON 838 593/POLYGRAM (CD) THE REAL DEAL
@ 44 % 3 g&%&f&gﬁ RGlRl|1F'(:9.&§ g)H((E:DL)AST ASIATIC DISCIPLES PAWNS IN THE GAME 88 | 73 60 25 BIZ MARKIE COLD CHILLIN' 26003/WARNER BROS. (9.98) (CD) THE BIZ NEVER SLEEPS
36 | 31 | 24 | 41 | DAVID PEASTON GEFFEN 24228/REPRISE (9.98) (CD) INTRODUCING . .. DAVID PEASTON 89 | 90 | 68 | 20 | THEMAININGREDIENT POLYDOR 841 249/POLYGRAM (CD) 1 JUST WANNA LOVE YOU
37 3| 2713 MAZE FEATURING FRANKIE BEVERLY @ WARNER BROS. 25802 (9.98) (CD) SILKY SOUL 90) | REENTRY | 33 REDHEAD KINGPIN & THE F.B.1. VIRGIN 91269 (9.98) (CD) A SHADE OF RED
38 33 32 20 THE GOOD GIRLS MOTOWN 6278 (8.98) (CD) ALL FOR YOUR LOVE NEW)D 1 LONNIE LISTON SMITH ICHIBAN 4021 (8.98) (CD) LOVE GODDESS
46 | 41 | 18 | NICE & SMOOTH SLEEPING BAG 82013 (8.98) (CD) NICE & SMOOTH NEW)D 1 VARIOUS ARTISTS PETERS 1001 (8.98) (CD) PETERS POSSE
40 38 20 ROB BASE ® PROFILE 1285 (8.98) (CD) THE INCREDIBLE BASE 93 86 [ 80 19 GRANDMASTER SLICE & IZZY CHILL CREATIVE FUNK 7001/SELECT-O-HITS (8.98) SHALL WE DANCE
41 39 50 5 GEORGE HOWARD MCA 6335(8.98) (CD) PERSONAL NEW)D 1 BOO-YAA T.R.LB.E. 4TH & B'WAY 4017/ISLAND (8.98) (CD) NEW FUNKY NATION
50 56 16 TYLER COLLINS RCA 9642 (8.98) (CD) GIRLS NITE OUT 95 88 79 11 CHRIS MCDANIEL MEGA JAM 1000 (8.98) (CD) A WOMAN'S TOUCH
@ 65 | — 2 HOWARD HEWETT ELEKTRA 60904 (9.98) (CD) HOWARD HEWETT 96 81 69 11 DIVINE STYLER FEAT. THE SCHEME TEAM RHYME $YNDICATE E 45299/EPIC (CD) WORD POWER
4 | 43 42 24 BARRY WHITE A&M 5256 (8.98) (CD) THE MAN IS BACK NEW)D I M.C. SHY-D ON TOP 9003/ JOEY BOY (8.98) (CD) DON'T SWEAT ME
45 42 45 24 SIR MIX-A-LOT NASTY MIX 70150 (9.98) (CD) SEMINAR NEW) 1 LORD FINESSE & D.J. MIKE SMOOTH wiLD PITCH 2003 (8.98) (CD) FUNKY TECHNICIAN
46 38 39 39 THE 2 LIVE CREW A SKYYWALKER 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 99 92 90 36 THE D.0.C. @ RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO ITBETTER
47 | 49 | 5l 5 JEFF REDD MCA 42299 (8.98) (CD) A QUIET STORM | 100 | 94 | 92 | 38 | SHARON BRYANT WING 837 313/POLYGRAM (CD) HERE | AM
18 51 5 5 YOUNG & RESTLESS PANDISC 8809 (8.98) (CD) SOMETHING TO GET YOU HYPED O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
49 37 35 90 PAULA ABDUL AS VIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a

numeral following the symboi. *CBS Records and PolyGram Records do not issue a suggested list price for their product.

SOUNDTRACK

ORPHEUS
PICTURES

o )
TROMA INC

EF by TEMPTATION

FEATURING SINSATIONAL AND INSATIABLE NEW HIT SONGS FROM

FREDDIE JACKSON ALL OVER YOU o
ASHFORD AND SIMPSON HUNGRY FOR ME AGAIN

ALSO NEW SONGS FROM ERIC GABLE, NAJEE, MELBA MOORE, Z'LOOKE
ONLY ON DEF BY TEMPTATION ORPHEUS PICTURES SOUNDTRACK

EXECUTIVE PRODUCER BEAU HUGGINS & JAMES BOND Il « AVAILABLE FROM ORPHEUS RECORDS, CASSETTES & COMPACT DISCS.

COMING SOON TO A THEATER NEAR YOU!!!

©1990 Orpheus Racords, Inc. dusributed by EMI-USA
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™
AEIEL" CLUB PLAY AHELE 12-INCH SINGLES SALES
E3 z v | Ok ; . . E3 = v | Ok . _ .
%, Z’ ; ‘Qg TITLE Compiled from a national sample of dance club playlists. ARTIST :,:_, Z’ ; Qg TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= = o | 3 | LABEL & NUMBER/DISTRIBUTING LABEL - — o~ | BO | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & & * % NO.1 * »
@ 2 8 5 LET THERE BE HOUSE RCA 9188-1-RD 1 week at No. 1 DESKEE @ 2 11 ALL AROUND THE WORLD ARISTA ADI-9937 4 weeks at No. 1 @ LISA STANSFIELD
2 8 TOUCH ME 4TH & B'WAY 501 /ISLAND @ 49ERS 2 1 1 8 KEEP IT TOGETHER SiRE 0-21427 /WARNER BROS. MADONNA
@ 5 9 6 HEAVEN COLUMBIA 44 73171 @ THE CHIMES @ 4 5 il THE HUMPTY DANCE TOMMY BOY T8 944 @ DIGITAL UNDERGROUND
@ 11 30 3 SPIN THAT WHEEL s8k v-19706 Hi TEK 3 FEATURING YA KID K @ v 15 4 ENJOY THE SILENCE SIRE 0-21490/WARNER BROS. @ DEPECHE MODE
5 4 7 7 HELLO ATLANTIC 0.86235 & BELOVED @ 11 21 3 POISON MC:24003 @ BELL Biv DEVOE
@ 21 46 3 ALRIGHT (REMIX) a&m Sp-18021 @ JANET JACKSON @ 21 — 2 GET A LIFE vIRGIN 0.96481 @ SOUL I SOUL
7 3 5 9 ROOM AT THE TOP mca 23964 © ADAM ANT @ 12 17 6 TOUCH ME 4TH & B'WAY 501/ISLAND L 4 49ERS—d
12 21 5 WILD WOMEN DO (REMIX) EMI v-56161 @ NATALIE COLE 13 18 5 SENDING ALL MY LOVE ATLANTIC 0-86220 @ LINEAR
@ 17 26_1 4 | WANT YOU - YOU WANT ME ELEKTRA 0-66643 @ STARPOINT | 9 10 12 9 ROOM AT THE TOP mca 23964 @ ADAM ANT
10 13 20 6 YOU'LL NEVER STOP ME FROM LOVING YOU CHRYSALIS v-23506 € SONIA 10 6 7 15 EXPRESSION NEXT PLATEAU NPSO101W @ SALT-N-PEPA
1 10 12 6 LIVING IN OBLIVION EPIC 49 73156 @ ANYTHING BOX 11 9 9 8 GOT TO GET ARISTA AD1-9932 @ LEILA K WITH ROB 'N' RAZ
@ 20 29 5 DON'T WANNA FALL [N LOVE WARNER BROS. 0-21476 @ JANE CHILD 12 5 4 10 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M @ SEDUCTION
@ 32 = 2 THE POWER ARISTA AD-2014 @ SNAP 13 8 8 8 BEACH BUMP SIRE 0-21440/WARNER BROS. @ BABY FORD
14 19 23 5 MOVE mCa 23998 SLAM SLAM (1_4) 19 3_5 3 LOVE CHILD ATCO 0-96487/ATLANTIC SWEET SENSATION
@ 27 42 3 ENJOY THE SILENCE SIRE 0-21490/WARNER BROS © DEPECHE MODE * % * HOT SHOT DEBUT » % &
16 14 14 7 IT'S ME, CATHY (FOLLOW MY HEART)/THE PICTURE CURB 011 HUBERT KAH @ NEW | 3 1 | ALRIGHT (REMIX) Asm sP.18021 @ JANET JACKSON
17 18 19 6 THUMBS UP ENIGMA 75534 @ BARDEUX 16 3 3 8 ESCAPADE (REMIX) a&Mm sp-12352 @ JANET JACKSON
25 | 33 4 EVERY LITTLE WORD CAPITOL v-15556 ® FLESH FOR LULU 17 | 18 | 16 9 SWEAT BIG BEAT 88-00011 JAY WILLIAMS
@ 26 34 5 STREET TUFF DESIRE 873 743-1/POLYGRAM REBEL MC & DOUBLE THE TROUBLE__1 18 15 14 7 LIVING IN OBLIVION £PiC 49 73156 € ANYTHING BOX |
20 7 6 8 MOST WANTED D.J. INTERNATIONAL 999 FAST EDDIE 19 14 10 9 SECRET GARDEN QWEST 0-21459/WARNER BROS. ® QUINCY JONES
21 6 2 9 KEEP IT TOGETHER SIRE 0-21427/WARNER BROS. MADONNA @ 23 29 4 HIDE AND SEEK ATLANTIC 0-87973 ® PAJAMA PARTY
2 22 24 6 WHAT GOES DOWN COLUMBIA 44 69205 HUNTER HAYES @ 27 36 3 SPIN THAT WHEEL s8k v-19706 HI TEK 3 FEATURING YA KID K
23 | 15 | 13 | 8 | SWEATBIGBEATBB-00011 JAY WILLIAMS @ 22 | 23 | 5 | HELLOATLANTIC 086235 @ BELOVED
24 9 4 12 | ALL AROUND THE WORLD ARISTA ADI-9937 # LISA STANSFIELD 3 |17 6 12 | GET UP! (BEFORE THE NIGHT IS OVER) sk v-19704 © TECHNOTRONIC
* & * POWER PICK *h K . 26 37 3 HEAVEN COLUMBIA 44-73171 @ THE CHIMES
@ 34 — 2 MENTIROSA/WELCOME TO MY GROOVE CAPITOL V-15509 MELLOW MAN ACE, | @ 34 = 2 BLUE SAVANNAH SIRE 0-21428/WARNER BROS @ ERASURE
26 8 3 11 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A4M @ SEDUCTION 35 —_ 2 GETTING AWAY WITH IT waRNER BROS. 0-21498 @ ELECTRONIC
@ 40 — 2 U CAN'T TOUCH THIS capiTot LP cuT M.C. HAMMER @ 28 26 5 YOU'LL NEVER STOP ME FROM LOVING YOU CHRYSALIS v-23506 @ SONIA
28 29 31 8 THE HUMPTY DANCE TOMMY BOY TB 944 @ DIGITAL UNDERGROUND 30 40 3 LET THERE BE HOUSE RCA 9188-1-RD DESKEE
29 23 22 7 I'M GOING STRAIGHT TO HEAVEN NETTWERK 74004/1.R S, MC 900 FT. JESUS WITH DJ ZERO @ 29 38 6 TIME AFTER TIME JAM CITY 639615003 TIMMY-T
30 39 — 2 THAT'S THE WAY OF THE WORLD FFRR 886 981-1 /POLYGRAM D-MOB INTRODUCING CATHY DENNIS 30 16 13 10 GOT TO HAVE YOUR LOVE CAPITOL V-15521 © MANTRONIX FEATURING WONDRESS
* & # HOT SHOT DEBUT * * * * & # POWERPICK * & %
(31)| NEW 1 VOGUE SIRE 0-21513/ WARNER BROS. © MADONNA. B 43 | — | 2 HOLD ON ATLANTIC 0-86234 @ EN VOGUE
37 49 3 COME INTO MY HOUSE TOMMY BOY TB-948 @ QUEEN LATIFAH 33 — 2 RUB YOU THE RIGHT WAY MOTOWN MOT-4657 @ JOHNNY GILL
@ 35 43 4 SWEET AND LOW SiRE 0-21492/REPRISE @ DEBORAH HARRY 33 25 19 19 NO MORE LIES RUTHLESS 0-96521/ATCO € MICHEL'LE
k' | 16 11 9 THE BREEZE MICMAC MIC-534 TWO WITHOUT HATS @ 43 49 3 LOVE IS LIKE AN ITCHING IN MY HEART MOTOWN MOT-4690 @ GOOD GIRLS
@ NEW } 1 GET A LIFE/FAIRPLAY VIRGIN 0-96481 @ SOUL Il SOUL @ 47 — 2 LIGHTENING MAN GEFFEN 0-21465 & NITZER EBB
@ 42 —_ 2 | COME OFF DELICIOUS VINYL 0-96499/1SLAND @ YOUNG M.C. @ NEW ) PACIFIC TOMMY BOY TB-949 808 STATE
@ 43 47 3 THE OMEN COLUMBIA 44 73158 MYSTERIOUS ART @ NEW } 1 COME INTO MY HOUSE Tommy BOY TB.948 @ QUEEN LATIFAH
NEW } 1 LOVE CHILD ATCO 0-96487/SLAND SWEET SENSATION 38 20 11 13 LAMBADA epPiC 49 73139 © KAOMA
NEW } 1 DON'T PLAY ME RAW SLEEPING BAG SLX-40160 ECSTASY 48 -_— 2 GIRL UPSTAIRS URO 100 DAIZE
40 NEW)D 1 LOVE ON LOVE VIRGIN 0-96486 EZEE POSSE FEATURING DR. MOUTHQUAKE 40 24 20 10 ROAM REPRISE 0-21441/WARNER BROS. & THE B-52'S
NEW} 1 YOU MAKE ME FEEL {(MIGHTY REAL) LONDON 886 873-1/POLYDOR JIMMY SOMERVILLE 41 36 34 9 DANCE WITH ME CUTTING CR-234 CONCEPT OF ONE FEATURING TONY MORAN
NEW } 1 PACIFIC TOMMY BOY TB 949 808 STATE 42 45 39 4 THUMBS UP ENIGMA 75534 @ BARDEUX
43 30 18 9 DO WHAT YOU WANT/TAKE ME AWAY CUTTING CR-232 2 IN AROOM 43 41 43 4 MURDER RAP RUTHLESS 49 73155/EPIC @ ABOVE THE LAW
4 47 = 4 BLUE SAVANNAH SIRE 0-21428/WARNER BROS. @ ERASURE NEW } 1 LOVE PAINS EPIC 49 73166 LIZA MINNELLI
45 33 35 5 HIDE AND SEEK ATLANTIC 0-87973 @ PAJAMA PARTY 45 31 30 5 | CALLED U/BLACKOUT EPIC 49 73153 LIL LOUIS
46 28 16 10 MOTHERLAND POw wOw Pw-454 TRIBAL HOUSE NEW} 1 FUN HOUSE (THE HOUSE WE DANCE IN) SELECT 62356 KID ‘N PLAY
47 24 10 9 BEACH BUMP SIRE 0-21440/WARNER BROS. @ BABY FORD 47 37 41 5 WORK MY BODY OVER (SWEAT) HOT PRODUCTIONS HAL12150 DSK
NEW)D 1 DUB BE GOOD TO ME ELEKTRA 0-66654 BEATS INTERNATIONAL 48 40 25 14 BUDDY TOMMY BOY TB 943 @ DE L A SOUL
49 46 44 9 EXPRESSION NEXT PLATEAU NPS0101 @ SALT-N-PEPA NEW ) % | LEFT MY WALLET IN EL SEGUNDO JvE 1300-1-J0/RCA @ A TRIBE CALLED QUEST
50 31 17 11 GETTING AWAY WITH IT wARNER BROS. 0-21498 @ ELECTRONIC 50 32 24 11 MOTHERLAND Pow wOw Pw-454 TRIBAL HOUSE

—
() Titles with the greatest sales or club play increase this week. ® Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales.of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.
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(312) 559-1845
(312) 559-0286 - Fax

From the "Nation Of Hip House™ LP
Which.includes "Hip House Is A Style™
His new single & video -

| "LET THE MUSIC TAKE CONTROL”

DJ 998

The new single & video and follow-up to
his international smash”Promised Land”

"They Want To Be Free”

From the "Rejoice™ LP

M

DJ 997

Joe Smooth
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DANCE IN

R&B Tracks Provide A Slice Of ‘Ghetto Heaven’

UNDER A GROOVE: There has
been an abundance of quality R&B-
based dance music finding its way
onto the airwaves that will hopefully
receive its just desserts within the
dance community as well. Here are a
few noticeable and very danceable
R&B jams that merit recognition:
Fab outfit the Family Stand (former-
ly known as Evon Jeffries & the
Stand) have delivered the brilliant
“Ghetto Heaven” (Atlantic). This is
music with a message and a groove
enhanced by mixes by Jazzie B &
Nellee Hooper of Soul II Soul. The
threesome are very talented and their
forthcoming ‘“Chain” album bears
watching. Troublesome question
however: How many times is it neces-
sary to print the name Soul IT Soul on
one record that isn’t even theirs?
(Some will make the same argument
about this column) ... Also from the
label is the debut single from fierce
West Coast vocal quartet En Vogue
with “Hold On.” Lazy and hypnotic
R&B pulse serves as the perfect bed
for the members’ on-the-money styl-
ing; you would be doing your dance
floor a great disservice if you ignored
it ...Soul II Soul’s popular import
“Get A Life” is now out domestically
on Virgin sporting the 12-inch mix of
the fab track ‘“Fairplay” ... Tony
Toni Toné’s “The Blues” (Wing/Po-
lyGram) puts one foot back and one
forward on this funky, retro-laced
midtempo track, self-described as
“greasy",

“Can’t Stop Loving You” (Sam,
718-335-2212) from Richard Rogers is
a healthy helping of Philly soul, com-
pliments of its producer/songwriter,
Marshall Jefferson. Rogers’ vocal
amid the comforting string and horn
arrangements is a winner. R&B radio
shouldn’t miss either . . . Bell Biv De-
Voe’s radio smash “Poison” (MCA)
could prove a hit at the club level as
well. The hook is undeniable with a
beat that just won’t quit. New jack,
yeah, but this still kicks ... Cheryl
Lynn’s “Upset” (Virgin) is the track
you can play. Co-written with Loose
Ends, this up-tempo number sparkles
with Lynn’s vocal panache and a toe-
tapping hook. The straightforward
12-inch mix is your best bet ... Mi-
chel'le’s “Nicety” (Ruthless/Atco)
maintains the talent’s raw R&B tex-
tures with attitude.

BIG BEATS & LI'L PIECES: Den-

HOT DANCE
BREAKOUTS

CLUB PLAY

1. ALL THAT GLITTERS ISN'T GOLD THE
COVER GIRLS capiToL

. HOLD ON EN VOGUE aTLANTIC

. N-R-G ADAMSKI mca

. nEAD LIKE A HOLE NINE INCH NAILS

. NATURAL THING INNOCENCE
FEATURING GEE MORRIS proFILE

12" SINGLES SALES

. 911 1S A JOKE PUBLIC ENEMY pEF Jam
. THE POWER POWER JAM FEATURING
CHILL ROB G wiLD PITCH

. STOP ME IF | FALL IN LOVE ALE
VENDETTA

. DUB BE GOOD TO ME BEATS
INTERNATIONAL ELEKTRA

. GHETTO HEAVEN THE FAMILY STAND
ATLANTIC

[S 0 -V N}

g bW N

Breakouts: Titles with future chart potential,

based on club play or sales reported this week.

nis Wheeler has been named CEO/
managing director of Big Life Rec-
ordsin the US. ... “1990 A New Dec-
ade” is the title of Soul II Soul’s
classy new album, featuring the
forthcoming U K. single, “A Dream’s
A Dream” ... Insiders say the new
Black Box album for deConstruc-
tion/RCA U.K. will take all by sur-
prise because it's sooo good. It re-
portedly features a cover of EWF's
classic “Fantasy” ... Bootsy’s Rub-
ber Band has signed to Island/4th &
B’way and is finishing up a forthcom-
ing album ... Both Dave Morales
and Norman Cook have remixed
“Useless” for rerelease by Kym Ma-
zelle ... The Jungle Brothers have
remixed Stetsasonic’s ‘‘A.F.-
R.I.C.A.” sans Stet’s vocals and fea-
turing the JBs plus Monie Love ...
Youth (ex-Brilliant) has created a
new Art Of Noise track called “Art
Of Love.” Is an AofN remix album in
the works? ... The Boo Yaa Tribe’s
next UK. single, “Psyko Funk,” is
being remixed by Soul II Soul, Cold-
cut, and Prince Paul.

Rumor has it that Electribe 101 is
doing a cover of Odyssey’s fab classic
“Inside Out” ... A 49ers album is on
its way from 4th & B'way ... A new
Mica Paris album is due soon . ..
MCA’s Eric B & Rakim are slated to
unleash “Let The Rhythm Hit 'Em”

as a single while label mate Jody

Watley’s “Precious Love” is being re-
mixed for UK. release by Simon

Law, programmer for Soul I Soul.
Law has also been joining forces with
remixer “Louie Louie” Vega. Vega
has recently mixed the Chimes’ forth-
coming cover of U2’s “I Still Haven't
Found What I'm Looking For,” “Who
Loves You” by Junior Reid, and new

TRAX

by Bill Coleman

tracks by Was (Not Was) and female
rappers Body & Soul.

Featured vocalist/keyboardist on
the most recent Tears For Fears pro-
ject Oleta Adams previews a forth-
coming solo project with “Rhythm Of
Life,” which has been remixed by
William Orbit. Incidentally, Orbit is
due for a solo album release of his
own on Virgin U.K. while the flip of
the Tears For Fears single, “Advice
For The Young At Heart,” reported-
ly features a female rap version of its
hit “Sowing The Seeds Of Love”
called “Johnny Panic & The Bible Of
Dreams.”

Morrissey’s new album has appar-
ently been scrapped. A few tracks
have already been recorded and may
surface as yet another single with B
sides. The tentative next single will

be called ‘“November Spawned A
Monster.” Why not put all the post-
“Viva Hate” releases in one pack-
age? ... In the Don’t Know Whether
To Laugh Or Cry department: Patri-
cia Morrison has reportedly left Sis-
ters Of Mercy to pursue solo ven-
tures and will be replaced by Sigue
Sigue Sputnik’s Tony James.

POP GOES MY LOVE: Pretty un-
fortunate that this track didn’t break
from the clubs first, but you still
have no excuse for programming
“Don’t Wanna Fall In Love” (Warner
Bros.) by Jane Child. New mixes
available from Teddy Riley provide
the cut with a little extra oomph. Ril-
ey’s sound proved the perfect match
for this infectious dance/pop smash.
“New Jack Swing Club,” “T.R. Club-
A-Dub,” and “Knife Feel Good”
mixes are great ... Funky progres-
sive popsters Kid Creole & the Coco-
nuts are back in form previewing
their “Private Waters In The Great
Divide” album with “The Sex Of It,”
written by Prince and co-produced
by August Darnell (aka Kid Creole),
David Z, and Paisley Park (aka
Prince). Reworked by remixers Jus-
tin Strauss and Richie Jones, tracks
boast a house-ish tempo offset by
Creole’s customary wails and distinc-
tive delivery ... “Blue Savannah”
(Sire) by Erasure finally emerges af-
ter being available for months on im-
port. Mixes by Mark Saunders and

German DJ Dazzles At DMG Gompetition

Hip-Hop Style Spreads Thru Europe, Scandinavia

W BY WENDY BLATT

LONDON Hip-hop, like jazz and
rock’n’roll before it, has spread
across the world and is coming back
to the U.S. from Europeans whose
respect for the art outpaces that of
the American mainstream. And de-
spite rap’s heavy reliance on lyrical
content, interest and talent are not
limited to the English-speaking
world.

The DMC (Disco Mix Club) com-
petition in the past has been a match
race between Americans and Brits,
but no longer. At the recent DMC
world championships in London
(March 19-20), Germany’s David
Fascher presented a program so
stunning that even the most blatant
home-court officiating could not
deny him the gold-plated Technics
system. His dazzling program in-
cluded double-speed mixing, half-
speed mixing, and mixing with ev-
ery part of his body, without ever
missing a beat. The crowd was on
its feet from the midpoint, and back-
stage in the DJ room his competi-
tors unanimously hailed Fascher as
champion well before results were
tallied. Second place went to Italian
champ Francesco Zappala; third
place to British entrant DJ Reck-
less, whose broken needles in pre-
liminary and final rounds caused
many to question the judging.

Proof (if any more were needed)
that rap has expanded vastly from
its American inner city origins is
Scandinavia’s emergence as a hip-
hop hot spot. Of the region’s four

entries, three advanced to the fi-
nals—Sweden’s Robert Mollnar,
aka Micro (whose stunning cut-up
of NWA’s “Gangsta Gangsta” im-
pressed many), Finland’s Elliot
Ness, and Norway’s Kjetil Bechelie,
aka Big K (to hear him mix you'd
never guess he’s blind). The fourth
Scandinavian entry, Denmark’s DJ
Uggerlose, was a hair’s breadth
from making the cut.

The pop sounds of Scandinavia
are no longer limited to such groups
as a-ha and Abba—those stuck for a
name for the dance music they're
making are trying to find a working
description for what they’re calling
“Nordic Beats.” One need only look
to Sweden’s Rob’N’'Raz w/Leila K
or Denmark’s Solid Posse to know
there’s a world market for their
homegrown product.

Norway’s Australian-born DJ
Eric Walkoff, who manages a num-
ber of Norwegian DJs and operates
several other club-related business-
es, notes that there’s much more
hip-hop happening there than might
be immediately apparent. ‘‘Only
17% of records sold in Norway are
dance music, but that doesn’t mean
it isn’t happening,” he says. “Nor-
wegian charts tend to be main-
stream rock, but the DJs are play-
ing rap in the clubs.” And DJ cul-
ture is on the rise.

Continues Walkoff, “Kjetil's be-
ing our national champ has focused
a lot of attention on DJs. This year’s
competition got national press and
television coverage and our national
radio came to London to follow Kje-

til in the world event. Next year our
championship may well be tele-
vised.” Last year’s Norwegian
champ, 19-year-old Taga Slettemoen
(DJ Fresh) has lived his entire life in
a town of 4,000, vet has been able to
follow rap closely for almost ten
years and can mix with the best of
them. Electing not to defend his ti-
tle this year, he hopes to enter this
summer’s New Music Seminar DJ
Competition.

As in America, many of the mix
DJs have production ambitions. Big
K is already doing scratching on re-
mixer/producer Dakeyne’s as-yet-
untitled forthcoming album project,
having impressed the producer with
his performance at the national fi-
nals.

Elliot Ness, who hopes to produce
house and hip-hop records, also
feels hip-hop is picking up in Scandi-
navia. In addition to his regular club
work and touring Finland and Swe-
den, he plays rap and housé music
on his popular weekend mix show
on Finnish Radio Syke. He believes
this year’s strong Scandinavian
showing will go a long way toward
creating a larger hip-hop scene at
home. “Two years ago at DMC,
Denmark came in second. Last year
I was third and Denmark was in the
top five. Rob of Rob’N’Raz was a
Swedish champion. It encouraged a
lot of people in Finland to start mix-
ing. While there aren’t a lot of good
mixers in Finland yet, it's growing
and in five years there will be plen-
ty.li

Gareth Jones with Fischerman’s
Friend provide the NRG-etic number
with some extra oomph while the cov-
er of Cerrone’s slice of disco heaven,
“Supernature,” gets a contemporary
resurrection. Not a fave choice for
single release, but it works ... The
doll-like Raiana Paige returns with
the infectious “Rescue Me” (Sleeping
Bag, 212-724-1440). Freestyle pop
charmer brims with both club and ra-
dio potential. Crossover radio should
investigate ... Popular Bassment
Records (201-963-1560) artist Joey
Kid has been making noise at the
club and radio level with his Latin/
pop offering “Counting The Days,”
featuring additional vocals by
George LaMond . .. LaMond is back
on his own as well with a reinterpre-
tation of his hit with Loose Touch
called “Bad Of The Heart” (Colum-
bia). The aggressive Latin/
pop number has been altered a bit
and now features a house-ish treat-
ment . . . Laura Branigan attempts a
comeback with “Moonlight On The
Water’’ (Atlantic), which has been re-
mixed by Mojo Nicosia and David
Frank. Hooky dance/pop track could
find a home with club programmers.
Other cuts of interest are “You Make
Me Feel Mighty Real” (London) by
Jimmy Somerville (the alboum “Read
My Lips” is much more noteworthy,
however); “Italo House Mix” (Nasty-
mix, 206-441-8302) by Rococo; “The
Omen” (Columbia) by Mysterious
Art and two fun treats that radio
should definitely look into: “Take Me
Like I Am” (SBK) by Spunkadelic
and “I Wanna Make Love” (Atlantic)
by Colours.

SPIN THAT WHEEL: On the house
scene, Intense has rereleased “Let
The Rain Come Down” on Movin’
(201-674-7573). The R&B/club num-
ber received quite a bit of attention
when it first appeared on a compila-
tion from Ace Beat Records. Very
much in the Ten City vibe, “Let The
Rain” benefits from inspired new
Tony Humphries treatments. Don’t
miss ... If you stepped out of the
country for a while, the R&B/club
charmer “Love On Love” (Virgin) by
Ezee Posse Featuring Dr. Mouth-
quake is also happening. Mixes by
Bruce Forest & Paul Wright have
been provided including their origi-
nal, which still remains the best ...
“N-R-G” (MCA) is a jolly little instru-
mental technohouse from keyboard
wiz kid Adamski. Great for mixing or
running with an a cappella ... The
Cover Girls’ “All That Glitters Isn’t
Gold” (Capitol) has been completely
overhauled in new treatments by
Robert Clivilles & David Cole. The
track now sports a workable under-
ground personality. An 11-minute
dub is yours for the playing . ..
“Pump That Body” (Jive) has Mr.
Lee getting busy all over again with
a wacky hip-house track from his
forthcoming album . .. Other cuts of
interest: “Rock Me” (Westbrook, 201-
568-0040) by Screamin’ Rachael and
“Visions” (4th & B’way, 212-995-7800)
by Robert Owens.

The heat was on at
the winter dance meet
... photos, page 35
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B INTERNATIONAL

Austria Rides CD Wave To ’89 Growth
Stats Show 12.5% Rise To $216 Mil Gross

M BY MANFRED SCHREIBER

VIENNA, Austria—The Austrian
music industry achieved an overall
increase of 12.5% during 1989, ac-
cording to statistics just released by
the Austrian branch of the global
trade group IFPI. The gross of IFPI
members rose by just 5% in 1988.

The retail gross for the year
climbed to $216 million, a substan-
tial gain on 1988, when the figure on
a factory gate valuation was just
more than $84 million (excluding
record-club sales).

The improvement is attributed to
higher CD and prerecorded cassette
sales. CD singles registered a mas-
sive 274.7% gain at 177,171, worth
$903,000 (up 253.2%), and CD al-
bums climbed by 47.6% to 3.2 million
(a rise in value of 43.9% to $37.4 mil-
lion). Prerecorded cassettes im-
proved by 8.9% to 2.4 million (up
8.9% at $14.4 million).

Vinyl singles and albums were in
decline, in line with most other
countries. Twelve-inch singles lost
20.7% at 511,029 (down 18.3% with a
value of $2.47 million) and the 7-inch
format fared even worse, slumping
21.9% to 2 million (down 21.4% at
$4.8 million). Vinyl albums dipped
by 7.9% to 3.5 million (a value loss of

7.6% to $24.18 million).

International pop repertoire took
the lion’s share of the market with
75.7%, an increase of 2.7% on 1988.
Local pop repertoire managed only
7.4%, which is 3.3% less than the
previous year. Folk music achieved
5.5% compared with 4.8% in 1988,
but classical music showed a 0.6%
loss to 11.4%.

Austrian IFPI president Stephan
von Friedberg says, “Our national
pop repertoire lost 3.3% during 1989
because no well-known Austrian
artist released any new material.
That will change this year.”

He says he deplores the fact that
price reductions by the record com-
panies of 10% from Jan. 1 have not
been passed on to customers by the
retail trade.

The market leader in Austria is
still PolyGram, which, with its sub-
sidiary Amadeo, attained 25.5%
(27.7% in 1988), followed by BMG
Ariola at 18.7% (20.4%), WEA at 15%
(10.1%), EMI at 13.6% (13.7%), CBS
at 12.1% (10.7%), Musica at 5.1%
(6.7%), Koch Records at 4.9% (4.1%),
Echo Schallplatten at 2.4% (3.2%),
Bellaphon at 1.8% (2.2%), and GIG
Records at 0.9% (1.2%).

B BY ELLIE WEINERT

FRANKFURT, West Germany—
CBS Germany has brought off
what it claims is the first parallel re-
lease in both West and East Germa-
ny by a West German artist. It is an
album titled “Rio III,” by singer/
songwriter Rio Reiser, formerly
front man of the Ton Steine Scher-
ben group.

According to CBS’ Ian Graham,
the label has made a deal with East
German company Amiga to ship an

GBS Issues Parallel Release
In West, East Germany

initial 150,000 copies of the new al-
bum, which, considering that East
Germany has a population of 16 mil-
lion, is “equivalent to shipping plati-
num.”

Reiser’s manager, George
Glueck, celebrated the parallel re-
lease with a special presentation
party in East Berlin, said to be the
first such media event of its kind
there.

This is Reiser’s second solo al-
bum; it follows the 1987 release

(Continued on page 28)

Techno-Dance Fans Are Snapping Up ‘The Power’

MUNICH, West Germany—With-
in two weeks of its release in the
UK., “The Power” by Snap (Aris-
ta), another production from
Frankfurt, the “cradle” of Ger-
man techno-dance music, has hit
the No. 1 spot there and has also
made the Billboard’s dance top 40
in the U.S.

The duo Snap comprises female
singer Jackie Harris and rapper
Turbo B., cousins who are original-
ly from Pittsburgh but now reside

EASTER OFFERINGS: There
has been a deluge of product from
rock and pop acts old and new, in-
cluding a solo album from Bob
Geldof of Band Aid and Boom-
town Rats fame. His new album,
“Vegetarians Of Love” on Phono-
gram, is described musically as
“Indian Cajun music.”

Nick Cave & the Seeds are also
back with an album, “The Good
Son” for Mute Records, which was
produced by the band in Brazil.
The Band Of
Holy Joy,

(Geldof Serves ‘Vegetarian’;
Cave & Seeds Sprout Disk

previous release was on its own
Dead Dead Good label and the
band was taken completely by sur-
prise when it charted nationally
even though'it had pressed only a
few thousand copies ... Scottish
band Big Country has started
work on a new album, which will
be its first in two years, but it is
likely to be preceded by a “hits”
package on Mercury.

New MCA talent Adamski
charted with his debut album,
“Live And Di-
rected.” It is

meanwhile,

signed to
Rough Trade,
has a new re-
lease called

UnE=tbiAl

believed to be
the first time
that an album
has gone on
the charts

‘“‘Positively
Spooked.”
Holy Joy recently returned from a
provincial tour of the Soviet Union
where it played gigs in towns nev-
er before visited by Western acts.

Singer/songwriter Sam Brown
has a new single, “Kissing Gage,”
taken from the new A&M album
“April Mon,” while for the same
label rising U.K. soul singer
Lance Ellington debuts with the
single “Treat Me Right. ”

BITS & PIECES: The '80s hit
band ABC is back on the singles
chart with a Trevor Horn-remixed
version of its big hit, ‘“The Look
Of Love” ... Manchester band the
Charlatans has been working on
its first single since being signed
to Beggars Banquet. The group’s

by Chris White

without any
previous prod-
uct having been released ... The
Waterboys have finished their
new album, recorded in Ireland
with producer Bob Johnson, who
has previously worked with Bob
Dylan.

WATCH OUT FOR: Wild Week-
end, signed to EMI's Parlophone
label, whose new single, “Who’s
Afraid Of The Big Bad Love,” is
likely to bring the London-based
four-piece band wider recognition.
The group is also currently writ-
ing material for Aretha Franklin
and it is rumored that no less a
personage than Prince himself
once described one of the Week-
end’s earlier singles as being
“quite good.”

in Frankfurt. Turbo B. was sta-
tioned in West Germany with the
U.S. Army in 1985 and later opted
for a career in the German music
business.

He has since worked with Chaka
Khan, Maze, Mother’s Finest, Big
Daddy Kane, and the Fat Boys.

Though the act itself is new to
the international chart scene, the
young producers of the single, Be-

nito Benites and John “Virgo”
Garett III, are already widely
known as the masterminds behind
the groups 16BIT and OFF, which
also hit No. 1 in the U.K. with
“Electrica Salsa.” “Salsa’’ made
the charts in most European terri-
tories and sold 4 million units
worldwide.

The Benites/Garett team,
signed to the Frankfurt-based

Logic label, which is distributed by
BMG Ariola in Munich, is seen as a
typical representative of today’s
hi-tech generation of computer/
synthesizer musicians, whose ex-
perience as disco DJs proves in-
valuable in the record production
sector.

An album by Snap is set for end-
of-April release. ELLIE WEINERT

Midland Concerts Gets U.K. Promotion Prize
Agency Booked The Most 89 Shows At Wembley, NEC

B BY NIGEL HUNTER

LONDON—With the help of Aero-
smith, Simply Red, and R.E.M_,
among others, Midland Concert Pro-
motions emerged as the top U.K.
promoter at London’s popular Wem-
bley Arena last year.

The company presented 24 shows
seen by nearly 250,000 people, with
a total ticket gross exceeding $4.4
million (at an exchange rate of $1.69
to the pound sterling.) The venue ac-
commodates up to 11,500 specta-
tors, depending on stage equipment
needs.

Wembley Arena officials tallied
the 1989 results and presented MCP
with a special award Feb. 27. It is
the second consecutive year that the
promoter has achieved the same
honor.

Other shows presented by MCP

last year included Motley Crue, Lou
Reed, Bryan Ferry, Eurythmics,
Status Quo, and Gary Moore.

MCP also tops the list of concert
promoters at the National Exhibi-
tion Center in Birmingham, which

‘A season has to be
calculated on the
stature of the artists’

has an average 10,000 seating ca-
pacity.

“The most [consecutive shows]
we’'ve done at Wembley is five
nights in succession with Euryth-
mics,”” says Tim Parsons, who
founded the company 13 years ago
with partners Maurice Jones and
Stewart Galbraith. “A season of

dates like that has to be calculated
on the stature of the artists to sus-
tain them and also those who are
willing to do that many [nights] in
one venue with regard to their other
commitments,” he adds.

MCP has presented four-night
bookings at Wembley starring
AC/DC, Bryan Ferry, and Gary Nu-
man, but finds that two or three
nights is usually the maximum art-
ists wish to accept. Upcoming at-
tractions already set include Be-
linda Carlisle at the end of May.

Parsons bemoans the lack of oth-
er venues like Wembley or the NEC
in the U.K. and does not anticipate
more becoming available for at
least the next five years because lo-
cal authorities and private investors
are not enthusiastic about building
such facilities.

SUISA-Joker Licensing Deal Terminated

B BY MIKE HENNESSEY

ZURICH, Switzerland—Patrick
Liechti, director general of Swiss
authors’ society SUISA, recently
confirmed that the society has ter-
minated its licensing agreement
with Joker Tonverlag AG of Va-
duz, Liechtenstein, the holding
company of Walter Guertler’s Mi-
lan, Italy-based SAAR S.a.r.l rec-
ord company.

The move follows a bitter dis-
pute between the Swiss group of
the IFPI and SUISA over what
WEA Switzerland managing direc-
tor Claude Nobs has referred to as
SUISA’s “equivocal attitude” to-
ward the licensing of recordings

whose release in Switzerland
might represent a violation of un-
fair competition laws (Billboard,
Feb. 17).

However, Liechti says that
while the IFPI’s representations
had been taken into account,
SUISA had terminated its contract
with Joker as of March 16, princi-
pally because of the company’s al-
leged failure to honor the obliga-
tions of its contract.

On March 19, SUISA wrote to all
the BIEM societies in Western Eu-
rope informing them of its decision
to terminate its licensing agree-
ment with Joker, and also advised
all Swiss manufacturing facilities.

Walter Guertler, who has al-

ways defended his operations as
100% legitimate (Billboard, March
17), had no comment when asked
for his reaction to SUISA’s sum-
mary ending of the agreement.

Hungarian folk group
Muzsikas has begun
its first U.S. tour
in 8 years in support
of 2 earlier albums
... see page 39
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B INTERNATIONAL
Publisher Kruger Fined In UK.
For Violating Gopyright Injunction

LONDON—Music publisher Jeffrey S. Kruger has been fined $16,000
for contempt of court and sequestration orders have been placed on
the assets of his companies. Justice Harman, in the High Court, said
Kruger had “flouted” a court order banning him from claiming royal-
ties on songs by various artists, including David Bowie and Steeleye
Span. The court was told that, in July 1988, Hal Shaper, Kruger's for-
mer partner, obtained a temporary injunction banning him from col- |
lecting royalties on certain songs pending settlement of dispute over
ownership of the copyrights. Shaper claimed Kruger's companies
Songs For Today Ltd. and Songs For Today Ine. tried to claim royalties
shortly after the injunction was granted. Other contempt allegations
relating to Desmond Dekker’s “The Israelites” were proved against ]
Kruger and one or another of his companies, and he was ordered to pay
the costs of the three-day hearing. NIGEL HUNTER

Intl Stars To Finnish Up In Helsinki

HELSINKI, Finland—Some 20-30 major music festivals are to be
staged in Finland in the June-August period, starting with Bob Geldof
headlining at Kaivopuisto and Stone Roses and Happy Mondays at the I
Provinssirock event. Other international artists booked include Alice
Cooper (whose “Trash” album sold 50,000-plus units here), Bunny
Wailer, Midnight Oil, the Ringo Starr All-Stars, and Fabulous Thun-
derbirds, with the domestic representation headed by Havana Black,
just back from a North American tour. KARI HELOPALTIO

All-Tango Station Debuts In Argentina

BUENOS AIRES, Argentina—A year ago, Billboard noted that none
of the FM radio stations in Buenos Aires was playing tango music, de-
spite this city’s reputation as the world’s center for the genre. But now
the first tango-only station in the world, Tango-FM, is operating here
on a 24-hour basis, with only news/sports briefs cutting in on the mu-
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sic. Tango-FM is a privately run station, warmly welcomed by the Ar-
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P’Gram Belgium, Shell In Deal
Gas Stations To Offer Free Tapes

# BY MARC MAES

BRUSSELS, Belgium—PolyGram
Belgium and Shell have set a deal ne-
gotiated through the Ogilvy & Math-
er advertising agency whereby Shell
is distributing 1 million free premium
cassettes through its gas stations as
part of a four-month competition.

Customers at Shell gas stations are
offered a card with a series of spaces
to be scratched by a coin. If the space
selected reveals a musical note, the
customer is asked two questions
based on general knowledge of mu-
sic. If the space reveals a chocolate
symbol, the customer receives a bar
of chocolate, which is also the conso-
lation prize if he fails to answer the
two musical questions correctly.

Providing the questions are cor-
rectly answered, the customer can
choose one of the premium cassettes
immediately. The cassettes, 12 in all,
include three classical compilations,
one jazz compilation, three hit compi-
lations, and five greatest-hits collec-
tions by such artists as Rod Stewart,
Bananarama, and Abba.

All the repertoire is from Poly-
Gram resources and was selected by
special marketing manager Kristof
Turcksin. Shell is promoting the com-
petition, which began April 2, with
heavy TV spots and display advertis-
ing in its gas stations throughout
Belgium and Luxembourg.

The cassettes have been especially
packaged to incorporate the Shell
logo.

CBS GERMANY ISSUES PARALLEL RELEASE

(Continued from page 26)

“Rio 1,” which included the hit single
“Koenig von Deutschland” (“King Of
Germany”’).

Reiser is the winner of this year’s
Fred Jay Award, a cash prize of the
deutschemarks equivalent of $15,000
set up by Mary Jay Jacobson to hon-
or her late husband, whose output in-
cluded hits for such acts as Ray
Charles, Perry Como, Johnny Mathis,
and the group Boney M.

Reiser collected the Fred Jay

Award for his lyrics to the song “Ich
Denk An Dich” (“Thinking Of You”),
as sung by Marianne Rosenberg
(BMG Ariola).

There is a twist in the Reiser-Ro-
senberg link. The recording of the
winning song was the start of a ma-
jor comeback bid by the singer,
whose debut single some 20 years
ago in West Germany was penned by
Jay.
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CANADA

Radio Must Do More For Record Biz, CRTG Study Says

H BY KIRK LaPOINTE

OTTAWA—Support of the Canadian
recording business by the radio in-
dustry “is mandatory if Canadians
are to compete” internationally, and
“generally a lot more support could
be provided” than is now, a federal
broadcast regulator report con-
cludes.

The 1989 study, “Broadcast Initia-
tives For The Development Of Cana-
dian Talent,” paints a picture of an
underfinanced Canadian record com-
munity. Radio stations have an obli-
gation to do more to support domes-
tic talent, it says, including giving
wider airplay, greater promotion, and
a stronger financial commitment to
production funds.

The Canadian Radio-television and
Telecommunications Commission
study by analyst John Feihl provides
some clues on the recent CRTC pro-
posals for FM radio. Among other
things, the CRTC proposes that pop
and rock FM stations play at least
30% Canadian content and that new
Canadian music be exciuded from a
rule that limits how many charted re-
cordings can be played on FM.

The CRTC study, obtained under
the Access to Information Act, does
not include Feihl’s recommendations.
But a clear theme runs throughout of
a radio business that could do more to
help Canadian artists.

For example, it says programs fea-
turing Canadian artists “tend to be
aired in off-hours and to be used to
ghettoize Canadian content, which
frees other day-parts for a greater
number of foreign recordings.” Inter-
estingly, the CRTC had little to say
about this problem in its FM propos-
als; instead, it simply encouraged
broadcasters to play Canadian music

Atlantique Ghain
In $$ Squeeze

OTTAWA—Atlantique Video &
Sound Inc., the electronics retailer
that only last year was talking boldly
about its revolutionary expansion
plans for entertainment centers, is in
financial straits that will see it close
many stores and restructure its debt.

The company, which operates 201
stores in Ontario, Quebee, Manitoba,
and eastern Canada under the Atlan-
tique, Marche de I'Electronique,
HQE, Fuzzle, and Circuit banners,
will shut at least 30 outlets. Four in
eastern Canada have already closed
in recent weeks.

Its restructuring plan, outlined in a
$15.7 million rights offering, will cost
up to $5.5 million and not return the
firm to the black until at least next
year.

The company said in a release that
it is going to procure from fewer
manufacturers, a move that could
help the company’s chairman, Bernie
Klein. He has indirect interests in
two suppliers, Sanyo Canada Inc. and
ML Corp. Inc., which will continue to
supply Atlantique.

The company intends to trim man-
agement by an unspecified number
and could be liable for $1.4 million if
lawsuits involving former workers
and suppliers are successful.

KIRK LaPOINTE

at all hours.

The report strongly suggests that
an industry/government fund to
stimulate record and video produc-
tion may actually have one negative
impact on Canadian talent. In some
cases, it says, broadcasters substi-
tute their talent development initia-
tives and on-air support with a simple
contribution to the fund.

It criticizes some stations for get-
ting artists to relinquish their copy-
rights to songs submitted to local ra-
dio talent contests. It says stations

¢ould do more to expose contest win-
ners outside of the contest period
through wider airplay and greater
distribution of recordings from the
contests.

There is about $4 million available
through government and industry
support programs for record produc-
tion and another $1 million for video
production, and while radio stations
have proposed to produce records
and videos independent of contests,
“the sums proposed are generally in-
adequate to produce quality record-

ings and videos,” the study says.

“While there is no question that
artists have to help themselves, the
proximity to the United States
weighs heavily against them,” the re-
port says. “When considering the
number of talented artists . . . it
seems that a lot more support could
be provided.”

Feihl argues that airplay for new
artists is critical to talent develop-
ment. “To ensure the growth of the
Canadian recording industry, new
Canadian recordings must be given

radio airplay,” he says. A recommen-
dation was made, but deleted when
the document was disclosed under
the Access to Information Act. As
part of its FM proposal, the CRTC
suggests that new Canadian music
be excluded from the rule that limits
hit airplay to 49% on FM stations.
Small stations could be encouraged
to collaborate with sister stations in
local or area markets to develop Ca-
nadian talent, the report says.
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CANADA (Courtesy The Record) As of 4/16/90 Py PAN-EUROPEAN CHARTS 4/14/90
SINGLES MEDIA )
1 2 | ALLAROUND THE WORLD LISA STANSFIELD ARISTA/BMG HOT 100 SINGLES
2 1 | LET YOUR BACKBONE SLIDE MAESTRO FRESH-WES LMR/ATTIC i 1 o Tbowes B e ah
3 | 2 FANBHTFWOULDIRAINDONN PHIGOLLINS! reakTicanes 2 | 2 | NOTHING COMPARES 2U SINEAD O'CONNOR ENSIGN/CHRYSALIS
4 | 7 | GETUP! TECHNOTRONIC sBk/Emi 3 | 4 | GETUP (BEFORE THE NIGHT IS OVER) TECHNOTRONIC aRS
5 | 4 | ESCAPADE JANET JACKSON A&M/A&M 4 | 3 | ENJOY THE SILENCE DEPECHE MODE MUTE
6 3 OPPOSITES ATTRACT PAULA ABDUL VIRGIN/A&M 5 5 LOVE SHACK B-52'S REPRISE
7 | 6 | ALLORNOTHING MILLI VANILLI ARISTA/BMG 6 | 6 | DUBBE GOOD TOME BEATSINTERNATIONAL GO DISCS/POLYGRAM
8 | 11 | NOMYTH MICHAEL PENN RCA/BMG 7 7 | STRAWBERRY FIELDS FOREVER CANDY FLIP DEBUT
9 | 10 | LOVE WILL LEAD YOU BACK TAYLOR DAYNE ARISTA/BMG 8 | 9 | LETEMPS DES YEYES LES VAGABONDS CARRERE
10 | 8 | LAMBADA KAOMA CBS/CBS 9 | NEW| VOGUE MADONNA SiRE
11 12 | BLUE SKY MINE MIDNIGHT OIL  COLUMBIA/CBS 10 10 | LILY WAS-HERE DAVID A, STEWART & CANDY DULFER RCA/BMG
12 | NEW | LOVER OF MINE ALANNAHMYLES ATLANTIC/WEA LL || 2| [SEUEISAVANNAM, [ERASURE mOLE
13 | 13 | EVERY LITTLE TEAR PAUL JANZ CAPITOL/CAPITOL ig ;; rg%:‘;if‘%a:";f’:ggv ”E‘E’;:Cgags;gg‘:“ RUCHOCRAN
14 18 | ROAM B-52'S REPRISE/WEA deCONSTRUCTION/RCA/BMG
15 | 14 | PRICEOFLOVE BADENGLISH EPIC/CBS 14 | 11 | MEGAMIX CLAUDE FRANCOIS CARRERE
16 | 15 | SOMETIMES SHE CRIES WARRANT COLUMBIA/CBS 15 | 16 | HIROSHIMA SANDRA VIRGIN
17 | 9 | 1GOTOEXTREMES BILLY JOEL COLUMBIA/CBS 16 | 20 | BIRDHOUSE IN YOUR SOUL THEY MIGHT BE GIANTS ELEKTRA
J 18 | 19 | HERE WE ARE GLORIA ESTEFAN epIC/CBS 17 | 15 | HELENE ROCH VOISINE GM/BMG ARIOLA
£\ I 19 | 16 | NOTHING COMPARES 2 U SINEAD O'CONNOR CHRYSALIS/CEMA 18 | NEW | THIS BEAT IS TECHNOTRONIC TECHNOTRONIC 4RsS
20 | NEW | CHOCOLATE BOX BROS COLUMBIA/CBS 19 | NEW | OPPOSITES ATTRACT PAULA ABDUL VIRGIN
ALBUMS 20 | 13 HOWCQSM } SUPPOSED TO LIVE WITHOUT YOU MICHAEL BOLTON
@© Copyright 1990, Billboard Publications Inc. No part of this publication 1 1 ALANNAH MYLES ALANNAH TLANTIC/WE
may be reproduced, stored in any retrieval system, or transmitted, in any 2 SINEAD O'CONNOR | DO NOTMJ;? WAHAATN| LfAv\:E:J'T GOT HOT 10'0 ALBUMS !
form or by any means, electronic, mechanical, photocopying, recording, CHRYSALIS/CEMA L 1] & TSINEADIGICONNGORY IDOINOTRW ANTRW VAT AVENGGOT
or otherwise, without the prior written permission of the publisher. 3 2 PHIL COLLINS ... BUT SERIOUSLY ATLANTIC/WEA 2 1 PHIL COLLINS . . BUT SERIOUSLY VIRGIN/WEA
4 | 3 | PAULAABDUL FOREVER YOURGIRL VIRGIN/A&M 3 | 3 | DEPECHE MODE VIOLATOR MUTE
BRITAIN (cour N, W—— . 5 | 7 | COWBOY JUNKIES THE CAUTIONHORSES RCA/BMG 4 | 4 | DAVID BOWIE CHANGESBOWIE Emi
(Courtesy Music Week/Gallup) As of 4/14/ 6 | 6 | AEROSMITH PUMP GEFFEN/WEA 5 | 11 msggggmc Euu.sn.uss MISSING . . . PRESUMED HAVING A
This | Last 7 | 5 | MIDNIGHT OIL BLUE SKY MINING COLUMBIA/CBS TIME VERTIGO
Week | Week| SINGLES 8 | 10 | DEPECHE MODE VIOLATOR SIRE/WEA 6 | 10 | MIDNIGHT OIL BLUE SKY MINING CBs
1 4 | VOGUE MADONNA SIRE O I A e M — 7 | 5 | LISASTANSFIELD AFFECTION ARISTA/BMG
2 1 | THE POWER SNAP ARISTA ol o sy OVIDE ‘ 8 | 14 | THE CARPENTERS ONLY YESTERDAY A&M
3 | 17 | BLACK VELVET ALANNAHMYLES ATLANTIC/EAST WEST | | B N R O ey 9 | 8 | TECHNOTRONIC PUMP UP THE JAM RS
4 | 11 | KINGSTONTOWN UB40 DEPINTERNATIONAL/VIRGIN 11| 9 | MILLI VANILLI GIRL YOU KNOW IT'S TRUE ARISTA/BMG 10 | 6 | RODSTEWART THE BEST OF ROD STEWART WARNER BROS.
5 | 16 | STEPON HAPPY MONDAYS FACTORY 12 | 12 | BONNIERAITT NICK OF TIME caPiTOL/CAPITOL 11 | 7 | TINATURNER FOREIGN AFFAIR cAPITOL
6 2 LOVE SHACK B-52'S REPRISE/WARNER BROS. 13 16 | ROBERT PLANT MANIC NIRVANA ES PARANZA/WEA 12 | NEW| GARY MOORE STILL GOT THE BLUES VIRGIN
7 8 | DON'T MISS THE PARTYLINE BIZZ NIZZ COOLTEMPO/CHRYSALIS 14 [ 11 | JANET JACKSON RHYTHM NATION 1814 A&M/A&M 13 | 9 | CHRISREA THE ROAD TOHELL wEA
8 9 HANG ON TO YOUR LOVE JASON DONOVAN PwL 15 14 | MAESTRO FRESH-WES SYMPHONY IN EFFECT LMR/ATTIC 14 | NEW| VAN MORRISON BEST OF POLYDOR
9 | 3 | STRAWBERRY FIELDS FOREVER CANDY FLIP DEBUT/PASSION 16 | 15 | TRAGICALLY HIP UP TOHERE MCA/MCA 15 | 15 | THE CHRISTIANS COLOUR ISLAND
10 | 6 | BIRDHOUSE IN YOURSOUL THEY MIGHT BE GIANTS ELEKTRA 17 [ NEW | ROD STEWART DOWNTOWN TRAIN WARNER BROS/WEA 16 | 18 | ERICCLAPTON JOURNEYMAN wEa
11 | 15 | ALLIWANNA DO IS MAKE LOVE TO YOU HEART capiToL 18 | 18 | NEW KIDS ON THE BLOCK HANGIN' TOUGH COLUMBIA/CBS 17 | 16 | NEWKIDS ON THE BLOCK HANGIN' TOUGH ces
12 | 7 | ULY WASHERE DAVID A. STEWART & CANDY DULFER RCA 19 |NEW| LISA STANSFIELD AFFECTION ARISTA/BMG 18 | 19 | CATSTEVENS THE BESTOF isLano
13 | 13 | GHETTO HEAVEN THE FAMILY STAND ATLANTIC/EAST WEST 20 | 17 | ROXETTE LOOK SHARP! CAPITOL/CAPITOL 19 | 12 | TANITATIKARAM THE SWEET KEEPER wEA
14 | 5 | BLUESAVANNAH ERASURE MUTE — 20 | 17 | BILLY JOEL STORMFRONT cBS
15 | 23 | THIS 2EATJSREECHN°TR°N|C TECHNOTRONIC FEATURING MCERIC | WEST GERMANY  (Courtesy Der Musikmarity As of 4/9/90 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 4/8/90
WANYA E—
16 | 14 | MAMMA GAVE BIRTH TO THE SOUL CHILDREN QUEEN LATIFAH & DE SINGLES SINGLES
LASOUL TOMMY BOY/GEE StGEE 1 1 | NOTHING COMPARES 2U SINEAD O'CONNOR BMG/ARIOLA 1 1 | NOTHING COMPARES 2 U SINEAD O'CONNOR EMmi
17 | 36 | OPPOSITES ATTRACT PAULA ABDUL SIREN/VIRGIN 2 | 3 | THEPOWER SNAP BMG/ARIOLA 2 | 4 | OPPOSITES ATTRACT PAULA ABDUL VIRGIN
18 | 21 | ESCAPADE JANET JACKSON BREAKOUT/A&M 3 | 2 | ENJOY THE SILENCE DEPECHE MODE INTERCORD 3 | 2 | HOW AM1SUPPOSED TO LIVE WITHOUT YOU MICHAEL BOLTON
19 | 19 | ANOTHER DAY IN PARADISE JAM TRONIK DEBUT/PASSION 4 4 | HIROSHIMA SANDRA BMG/ARIOLA cBS
20 10 | DUB BE GOOD TO ME BEATS INTERNATIONAL GOBEAT 5 7 DUBLgEL%O(/)DJOOMg EBEATS INTERNATIONAL/LINDY LAYTON 4 3 DON'T KNOW MUCH LINDA RONSTADT wEa
INDON/METRONOM!
5 7 LOVE AND KISSES DANNI MINOGUE MUSHROOM/FESTIVAL
21 29 [JEETIERWORID, RE B O DE SR 6 | 5 | INPRIVATE DUSTY SPRINGFIELD PARLOPHONE
22 | 12 | I'LLBE LOVING YOU FOREVER NEW KIDS ON THE BLOCK cas 2 10 | HIER KOMMT KURT FRANK ZANDER INTERCORD 6 8 | BLAME IT ON THE RAIN MILLI VANILLI BMmG
23 | 26 | REALREALREAL JESUS JONES FOOD/EMS 8 | 12 | DAS ERSTE MAL TAT S NOCH WEH STEFAN 7 | 6 | GIRLI'M GONNA MISS YOU MILLI VANILLI BMG/RCA
24 | 28 | PICTURE OF YOU THE CURE FiCTION/POLYDOR WAGGGERSHAUSEN/VIKTOR LAZLO POLYDOR 8 5 BLACK VELVET ALANNAH MYLES wea
25 | 18 | THIS IS HOW IT FEELS INSPIRAL CARPETS COW/MUTE 9 | 8 | DANGEROUS ROXETTE PARLOPHONE 9 | 11| GETUPR( (ggrone THE NIGHT 1S OVER) TECHNOTRONIC
26 | 37 | {DON'T LOVE YOU ANYMORE QUIREBOYS PARLOPHONE 10 | NEW | THIS BEAT IS TECHNOTRONIC TECHNOTRONIC & MC ERIC BCM
27 | 22 | EVERYTHING STARTS WITHANE EZEE POSSEE MORE PROTEIN/VIRGIN 11 | 6 | GET UP BEFORE THE NIGHT IS OVER TECHNOTRONIC BCM 10 | 16 | IDON'T KNOW ANYBODY ELSE BLACK BOX POSSUM/BMG
28 | 34 | FAME 90 (GASS MIX) DAVID BOWIE EMiUSA 12 | 9 | GOTTOGET LEILA K & ROB'NRAZ ARISTA 11 | 9 | SACRIFICE ELTONJOHN poOL
29 | 25 | INFINITY GURU JOSH GeCONSTRUCTION/RCA 13 | 11 | TOUCHME 49ERS BCM 12 | 10 | BLUESKY MINE MIDNIGHT OIL cas
30 | NEW | COUNTING EVERY MINUTE SONIA CHRYSALIS 14 |NEW| SCREAM ICEMC 2Zvx 13 | 17 | LAMBADA KAOMA cBs
31 | NEW | EVERYBODY NEEDS SOMEBODY TO LOVE THE BLUES BROTHERS 15 | 14 | OPPOSITES ATTRACT PAULA ABDUL VIRGIN 14 | 13 | CRYINGIN THE CHAPEL PETER BLAKELEY Em
LN TIC/EASTWEST 16 |NEW | THIS BEAT IS TECHNOTRONIC TECHNOTRONIC & DAISY DEE 15 | 18 | LOVEIS ALANNAH MYLES wEA
32 | NEW PLAY' RIDE CReATION DANCE STREET 16 | 12 | WHENISEE YOU SMILE BADENGLISH cBS
33 | 24 | DON'T YOU LOVE ME THE 49ERS 4TH & B'WAY/ISLAND 17 | 13 | RICHIN PARADISE F.P.J PROJECT zvx 17 | 14 | JANIE'SGOT A GUN AEROSMITH weA
34 | NEw | EASTER MARILLION EMI 18 | NEW | ESCAPADE JANET JACKSON A&M el e o GRS R
35 | NEw | TOMORROW TONGUE NCHEEK SYNCOPATE 19 17 | LILY WAS HERE DAVID A. STEWART & CANDY DULFER RCA 19 | 20 |1 WISH IT WOULD RAIN DOWN PHIL COLLINS WEA
36 35 | WHAT “U” WAITIN "4" THE JUNGLE BROTHERS ETERNAL/WEA 20 | NEW| HOW AM { SUPPOSED TO LIVE WITHOUT YOU MICHAEL BOLTON 20 19 | RIDE ON TIME BLACK BOX BMG/RCA
37 | 27 | CHIME ORBITAL OH ZONE/fir/LONDON ALBC':,SM = A ’
38| [HEW] (EROMIGUTLORINOWHEREMFATTHINOIMORE ESUASH/UONDON 1 | 1 | SINEAD O'CONNOR 1DO NOT WANT WHAT | HAVEN'T GOT 1| 1 | MILLIVANILLI ALL OR NOTHING (US REMIX) BMG
o NS TR SRS KL CHRYSALIS 2 | 2 | SINEAD O'CONNOR 1 DO NOT WANT WHAT | HAVEN'T GOT €
40 | NEW | HOUSE OF LOVE BEATLES AND THE STONES FONTANA/PHONOGRAM 2 3 DEPECHE MODE VIOLATOR MUTE 3 A PHIL COLLINS BUT SERIOUSLY M
ALBUMS 3 | 2 | PHILCOLLINS ...BUTSERIOUSLY wEa 11 L Bt i e EA
1 | 1 | THECARPENTERS ONLY YESTERDAY a&M 4 | 4 | MIDNIGHT OIL BLUE SKY MINING cBS = 0] c8s
2 | 2 | DAVIDBOWIE CHANGESBOWIE Em 5 | 5 | LISASTANSFIELD AFFECTION ARISTA 5 | 5 | ELTON JOHN SLEEPING WITH THE PAST POLYGRAM
3 |NEW | BRIGADE HEART capiToL 6 |NEW| THE NOTTING HILLBILLIES MISSING ... PRESUMED HAVING A | 6 |NEW| DAVID BOWIE CHANGESBOWIE &mi
4 4 VAN MORRISON BEST OF POLYDOR GOOD TIME  VERTIGO 7 10 | MICHAEL BOLTON SOUL PROVIDER cBs
5 | 6 | PHILCOLLINS ...BUTSERIOUSLY VIRGIN 7 | 15 | DAVID BOWIE CHANGESBOWIE emi 8 | 9 | ALANNAHMILES ALANNAHMILES wea
6 | 7 | NIGELKENNEDY VIVALDIFOUR SEASONS Emi 8 | NEW| GARY MOORE BESTOF vIRGIN 9 | 6 | THE12THMAN 12THMANAGAIN EM
7 | 3 | SINEAD O'CONNOR | DO NOT WANT WHAT | HAVEN'T GOT 2, |l BEATASIEVENS, THIEIBESTLOL JISTAND 10 | 7 | PETERBLAKELEY HARRY'SCAFE DE WHEELS Em
8 6 UB4ZNSIGNE‘3§)HR"S£FL ISo i(l) NFéw zs:%ﬁ:w:ﬁyTT:ﬁlggsET‘—g?w VIRGI:NER BROS, B ol Ol T
1 LA UR LOVE Il DEP INT/VIRGIN L. WA 2 12 11 AEROSMITH PUMP wEa
9 | NEW | IRON MAIDEN WASTED YEARS/STRANGERINA ... EMI 12 | 8 | BILLYJOEL STORMFRONT cBs
13 | 13 | LINDARONDSTADT CRY LIKE ARAINSTORM ... WEA
10 5 | DEPECHE MODE VIOLATOR MUTE 13 7 | TINATURNER FOREIGN AFFAIR CaAPITOL
14 | 15 | PAULA ABDUL FOREVER YOUR GIRL VIRGIN/EMI
11 8 THE B-52'S COSMIC THING REPRISE 14 10 | BJH WELCOME TO THE SHOW POLYDOR s
15 | 11 | ROXETTE LOOK SHARP emi 15 | 12 | THEB-52'S COSMIC THING WEA
12 | NEW | JAMES LAST CLASSICS BY MOONLIGHT POLYOOR = | W (e SreieE
16 | 12 | NEW KIDS ON THE BLOCK HANGIN' TOUGH cBS | H RONGER Emi
13 | 10 | LUCIANO PAVAROTTI THE ESSENTIAL PAVAROTTI DECCA
14 | 12 | NOTTING HILLBILLIES MISSING ... PRESUMED HAVING A GOODTIME | 17 | 13 | QUINCY JONES BACK ONTHE BLOCK QWEST 12 (|5 | |BOBEYBRONN] DANCE .. . YAKNOWIN WeA
VERTIGO/PHONOGRAM o 18 | 17 | WESTERNHAGEN HALLELUJA wea 18 [NEW| KAOMA WORLDBEAT cBs
15 | 20 | CHER MEART OF STONE GEFFEN 19 | 18 | TECHNOTRONIC PUMP UP THE JAM BCM 19 | 18 | HUNTERS AND COLLECTORS GHOST NATION MUSHROOM/FESTIVAL
16 | 18 | TECHNOTRONIC PUMP UP THE JAM SWANYARD 20 | 16 | CHRISREA THE ROAD TO HELL MAGNET 20 | 19 | LISA STANSFIELD AFFECTION BMG
17 | NEW | BEATS INTERNATIONAL LET THEM EATBINGO GO | | ] 1 T I 1
18 | NEW HA':L JAMES WTTNESS '£P|C JAPAN (Courtesy Music Labo) As of 4/9/90 NETHERLANDS (Counesy Stlchtmg Nedertandse Top 40} As of 3/23/30 |
19 | 14 | FLOOD THEY MIGHT BE GIANTS ELEKTRA SINGLES SINGLES
20 | 11 | CHRISREA THE ROAD TOHELL wea 1 | NEW | SEXY MUSIC WINK POLYSTAR/FUJI PACIFIC 1 1 NOTHING COMPARES 2 U SINEAD O'CONNOR CHRYSALIS
21 | 17 | ERASURE WILD! MUTE 2 3 | IMASUGU KISS ME LINDBERG TOKUMA JAPAN/FUJIPACIFIC 2 2 | DAARGAAT ZE CLOUSEAU HKM I
22 13 | GARY MOORE STILL GOT THE BLUES VIRGIN 3 4 EGAO NO YUKUE DREAMS COME TRUE EPIC/SONY 3 3 HOWCQSM | SUPPOSED TO LIVE WITHOUT YOU MICHAEL BOLTON
23 | 21 | DELAMITRI WAKING HOURS A&M a 1 | SEMISWEET NO MAHOU MIHO NAKAYAMA KING BURNING
a4 | 4 |saC
24 | 15 | TINATURNER FOREIGN AFFAIR CAPTOL 5 | & | IFWEHOLD ONTOGETHER DIANA ROSS wWEAMUSIC RIFICE ELTON JOHN ROCKET
5 7 THE HEALER JOHN LEE HOOKER SILVERTONE
25 | 19 | ROOSTEWART THE BEST OF ... WARNER BROS. 6 2 | SADAME CHECKERS PONY CANYON/THREE STARS .
6 | NEW | FORTUNE FAIRYTALES LOISLANE LOWLAND
26 | NEW | BRENDA COCHRANE THE VOICE POLYDOR 7 9 MINOGASHITEKUREYO KOIZUMI WVICTOR 7 |NEW| THE POWER SNAP L0GIC RECORDS
27 22 | NEW KIDS ON THE BLOCK HANGIN' TOUGH cBS 8 7 1990 COMPLEX Em 8 8 JIJOAAR PETRA & CO  HIGH FASHION
28 | 26 | ERICCLAPTON JOURNEYMAN REPRISE/DUCK 9 |[NEW| JUMP LINDBERG TOKUMA JAPAN/JCM/FUJI PACIFIC 9 | 5 | OPPOSITES ATTRACT PAULA ABDUL VIRGIN
29 | 25 | MICHAEL BOLTON SOUL PROVIDER cBs 10 | 8 | JUNGLE JUNGLE TOSHIHIKO TAHARA PONY CANYON/JANIES 10 | NEW| DUB BE GOOD TO ME BEATS INTERNATIONAL GO BEAT
30 23 | GLORIA ESTEFAN CUTSBOTH WAYS EPIC ALBUMS ALBUMS
31 | 27 | UsA STANSF(I)ELD GAFFECTION ARISTA 1 | NEW| OTOKOGUM! SAN BMG VICTOR 1 6 sms&g OS'C(IJSNNOR 1 DO NOT WANT WHAT | HAVEN'T GOT
32 |NEW| KENNYG MONTAGE ARISTA YSALS
2 | NEW| HIROKO YAKUSHIMARU HEART DELIVERY TOSHIBA/EMI )
33 | 28 | THE STONE ROSES THE STONE ROSES SILVERTONE A [P [ hrreeraking Fikne ook 2 1 | SUPERTRAMP THE VERY BEST OF ... ARCADE
- MBIA
34 | 24 | ROBERT PLANT MANIC NIRVANA ES PARANZA/EAST WEST 3 | 2 | PHILCOLLINS ... BUTSERIOUSLY wea
4 1 | COMPUTER GAME MUSIC DRAGON QUEST 4 APOLLON s | 2 | HOEZO? CLOUSEAU
35 |NEW | MARTIKA MARTIKA cBS ? AU Hkm
5 | 5 | MIHONAKAYAMA ALLFORYOU KING S | 3 | CHICAGO THE HEART OF . . wea
36 |NEW| THE CHRISTIANS COLOURS ISLAND : e
37 | 37 | BARBRASTREISAND A COLLECTION OF GREATEST HITS AND MORE £l ([IEwil (KOMEKOMEICTUB [KOMEGUNY [GBS%SORY 6 | 5 | ELTONJOHN SLEEPING WITH THE PAST ROCKET
cBS 7 | 10 | DREAMS COME TRUE LOVE GOESON EPIC/SONY 7 |NEW| JOHN LEE HOOKER THE HEALER SILVERTONE
38 | NEW | SAM BROWNE APRIL MOON A&M 8 | 3 | SINGLES NORIKOSAKAI VICTOR 8 | 7 | VARIOUS ARTISTS TURN UP THE BASS VOLUME 3 ARCADE
39 | NEW | DAVID BOWIE HUNKY DORY EMI 9 | 2 | SOUJUKU YASUYUKIOKAMURA EPIC/SONY 9 | 8 | UB40 LABOUROF LOVEIl VIRGIN
40 | 35 | DAVID A. STEWART & CANDY DULFER LILY WAS HERE  ANXIOUS/RCA 10 | 7 | HIROSHITAKANO CUE TOSHIBA/EMI 10 |NEW | MICHAEL BOLTON SOUL PROVIDER cBS
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Jalent

Boston Scene Nurtures New Talent
Spate Of Signings Shows City’s Success

H BY DAVID WYKOFF

BOSTON—This city is once again
proving to be one of the most fertile
and versatile areas in the U.S. for de-
veloping pop music talent. In the past
two years, nearly 20 area acts have
signed with major labels and another
dozen have attracted national and in-
ternational attention with indepen-
dent label releases.

Among those inked to major labels
are the Pixies to Elektra; Finest Hour
to PolyGram; the Cavedogs to Enig-
ma; the Perfect Gentlemen to Colum-
bia; Heretix to Island; Bullet LaVolta
to RCA; East Of Eden to Capitol; the
Raindogs to Ateo; and O-Positive, Big
Dipper, and the Main Event to Epic.
Atlantic leads the rush to the Boston
area with signings of the Lemon-
heads, the Walkers, the Joneses, and
Young Neal & the Vipers.

Many of the area’s most notable
acts will be honored at the fourth an-
nual SKC Boston Music Awards,
Thursday (19) at the Wang Center.
The Perfect Gentlemen, the Joneses,
and O-Positive are due to perform,
along with Jonathan Richman,
Shawn Colvin, the Del Fuegos, and
others.

One major force behind the recent
spate of signings and releases is the
emergence in and around Boston of a

IN THIS SECTION

Words & Music: A&R, Publishing Roles Meld &

Cher Tour Debuts With Flash In Dallas

Courtney Pine Dazzles At Bottom Line

Brawny Big Shoulders Flex Chicago Blues

new generation of producers, studio
owners, and impresario-style talent
scouts, working with both R&B and
pop/rock acts.

Looming largest on the scene is
Maurice Starr, whose involvement
with the phenomenally successful
New Kids On The Block has not pre-
vented him from also developing a
stable of youthful, new acts. Among
the most promising are the pre-teen
Perfect Gentlemen, a trio including
Starr’s son, Maurice Jr., that has put
out its debut disk on Columbia.

Additionally, Gordon Worthy, who
is Starr’s cousin, and Larry Woo are
following Starr’s lead with their own
Motown-style artist development and
management organization, the New
Boston Entertainment Network.
Their act Finest Hour landed a top-30
hit on the Hot Black Singles chart
from its first PolyGram disk and a
second album is due in June. Also in
the works is a debut album from the
Main Event, co-produced by Starr.

Boston has traditionally been a
rock hotbed, and many of the more
recent signees have found support
from a group of fledgling producer/
engineers and studios. Mike Den-
neen, an independent producer and
co-owner of the studio Q Division, is a
co-producer of the Walkers, and his
studio has hosted Treat Her Right,

McClinton Is With Us Again
On Gurth Comeback Album

B BY GENE SANTORO

NEW YORK—“After the thing with
Bonnie Raitt at the Grammys, it feels
like the right time for the kind of mu-
sic I do,” drawls Delbert McClinton.

A rock’n'roll vet—he first per-
formed in his native Texas 33 years
ago—MecClinton’s hot and gritty
roadhouse soul has found a major-la-
bel home with his first studio disk in
a decade, “I'm With You” on Curb
Records. “l guess I've carved out a
whole new category at Curb,” he
says wryly. “And there’s nothing like
having major-label distribution and
backing.”

Following last year’s solid “Live
From Austin” on Alligator, McClin-
ton's luck may finally have changed.
“Until then,” he says, “every record
company I've been with since 1971
folded while I was on the label.” A
short list: Clean, ABC (where his
“Vietim Of Life” was a Southern-
rock breakthrough), Capricorn, and

TO OUR READERS

Due to holiday deadlines, Box-
score does not run in this issue.
It will return next week.

Muscle Shoals Sound (distributed by
Capitol).

When 1981’s “Playin’ From The
Heart” got caught in the crash of
Muscle Shoals Sound, McClinton says
“people at Capitol just washed their
hands of it; I felt like I was being
thrown out with the dirty water. I
just figured recording wasn’t worth
it, so I went back to work, back on
the road.” McClinton still racks up
some 200 dates a year.

During that period, Alligator own-
er Bruce Iglauer approached the
scruffy-voiced singer when he added
vocals to Roy Buchanan’s “Dancing
On The Edge” on Alligator. “I told
him I wasn’t ready to go into the stu-
dio,” McClinton explains. “I went
through a writer's slump from '80 to
‘86, went through a messy divorce,
turned 40. The IRS jumped on me for
a thing an accountant got me into.
And Alligator is a blues label; I didn’t
want to be typecast.”

But he and Iglauer compiled some
of McClinton’s out-of-print ABC sides
for “Honky Tonkin’ ” on Alligator.
And then, McClinton says, “I was on
‘Austin City Limits,” and working
with Bruce seemed like a good
chance to use those tapes.”

Co-produced by McClinton and

(Continued on page 33)

‘til tuesday, the Pixies, the Cavedogs,
and Young Neal & the Vipers. Gary
Smith, a producer and co-owner of
the two Fort Apache recording facili-
ties, and producer/engineer Paul Kol-
derie have been behind the boards for
Throwing Muses, Treat Her Right,
Big Dipper, Bullet LaVolta, and the
Blake Babies.

“It’s not just a matter of recording
the bands,” says Kolderie. ‘“We're all
involved with getting the music and
the recordings to the record compa-
nies. The bands and producers are
growing together, and we're all at-
tracting greater attention and re-

Smiles For Myles. Headlining her first U.S. club tour in the wake of the No. 1 hit
“Black Velvet,” Atlantic Records artist Alannah Myles performs for a club full of
tans and label execs at the Bottom Line in New York. With her debut album in the
top 10 on the pop chart, Myles is due to continue her tour swing with the following
April dates: Bogart’s in Cincinnati (8), Peabody's in Cleveland (10), St. Andrews Hall
in Detroit (13), and Park West in Chicago (14). The road trip is scheduled to close
with a two-night stand at Roxy May 7 and 8. (Photo: Chuck Pulin)

(Continued on page 33)
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THERE’S NO disappointment that I didn’t become
some sort of ‘megadude,”” says Nick Lowe, with typi-
cal joviality, reflecting on the mixed commereial success
of his decade with Columbia Records. With the late-"70s
acclaim for his solo disks “Pure Pop For Now People”
and “Labour Of Lust,” as well as his Rockpile collabo-
ration with Dave Edmunds, Lowe emerged as some-
thing of a spiritual godfather to the bright British pub-
rock scene, which had given rise to the Brinsley
Schwarz in the early '70s and led to debuts from the
likes of Elvis Costello and Graham

Getting The Lowe-Down On ‘Partv_()f One’;
All-Star Earth Day; Remembering Sarah

’

cause at Columbia,” says Lowe, tucking tongue in
cheek, “you could tell how important somebody was by
the number of rose petals being strewn at their feet.”

UN THE ROAD: Madonna’s upcoming U.S. teur will
be sponsored by Pioneer, in a deal reportedly worth $3
million to the singer ... TicketMaster has moved into
the Atlanta market in a joint venture with the SEATS
camputerized ticketing service, owned by the Turner
Broadcasting System, and will consolidate services in

... How could we have missed this

Parker by that decade’s end.

But after the release of his last
Columbia disk in 1987, “Pinker And
Prouder Than Previous,” Lowe
knew it was time for a change. “All
the guys [at Columbia] who thought
I was cool were long gone,” he says.
And he concedes he was in a cre-
ative and emotional slump. “I mean,

central .-Tennessee with Centratik
in Billboard’s recent roundup of hot
m summer tours? Frankie Avalon
and Annette Funicello launched a
joint summer bill April 13 at Knott's
Berry Farm in Buena Park, Calif.
ON THE LINE: Revenge. a trio
from Manchester, England, fronted

you do your best,” he says, “but
sometimes I'm not very ‘on.’

And other times he most certainly is.

The arrival of Lowe’s “Party Of One” on Warner
Bros./Reprise is a fine return to pure pop form for the
41-year-old rocker. His debut disk for the label is a col-
lection of catchy, classically constructed tunes, ripe with
Lowe’s pithy pop observations like “You Got The Look I
Like” and “All Men Are Liars.”

With Edmunds producing, the album also reunites
Lowe with his onetime partner, a decade after the rag-
ged breakup of Rockpile. “As far as my beef with Ed-
munds,”’ he says, “l woke up one day and simply
couldn’t remember what it was.” And Lowe wanted to
make the album in a fashion he knew Edmunds under-
stood. “I’ve had this bee in my bonnet for a while as to
how I would record,” he says. “I wanted to streamline
my songs as much as I could so I could go in with some
great guys and record them real brightly and live.” It
helped that those “great guys” included drummer Jim
Keltner and guitarist Ry Cooder.

So now Lowe is back on the promotion trail, with a
tour possible if this “Party” heats up. “The last time I
did this—a lot of press and radio visits—was when I had
my hit [“Cruel To Be Kind”] in the late *70s.” But work-
ing with a new label, Lowe reveals, some things are dif-
ferent.

“It’s so much more casual here {at Warner Bros.] that
it's very hard to know how important people are, be-

4 by Thom Duffy

by New Order bassist and co-song-
writer Peter Hook, has been signed
by Capitol Records with a debut disk, “One True Pas-
sion,” due for release in early May ... O-Positive, with
an upcoming debut on Epiec, has inked a management
deal with Oracle Entertainment . .. The Christian rock
group Bloodgeod has signed a booking deal with the
Dick Clark Agency.

EARTH BEAT: Among the numerous musical events
marking Earth Day April 22 (see news section) will be
the release to radio of the track “Burning Down The
Amazon” from Marc Jordan’s upcoming RCA disk,
“COW”—an acronym for Conserve Our World. The
sang features an all-star chorus, including Jane Wiedlin
of the Go-Go’s; Martha Davis; Richard Page and Steve
George of Mister Mister; former Eagles bassist Timo-
thy B. Schmidt; Kevin Cronin of REO Speedwagon;
Nicolette Larson; Brenda Russell; and Boy Meets Girl.
A portion of the song’s royalties will go to the Rain For-
est Action Network.

IN MEMORY: Her “divine” voice will stay with us al-
ways on records, continuing to inspire fellow singers
and fans alike. But Sarah Vaughan might leave another
legacy. Is it too much to suggest that musicians could
think twice about performing under the banner of tobac-
co company advertisements, after Vaughan’s death
April 3 of lung cancer?
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He is not the new kid
on the block.

M.ulti-Platinum in Mexico

Gold in the U.S., Argentina, Brazi,
Vanezuela and Chile

1385 Grammy Award Winner

His songs reached #1 on the charts
trroughout Europe, Latin America and
tre United States

Nominated for ““Lo Nuestro-Billboard
Univision Awards”

Racipient of the “Best Selling Latin
American Artist” Award at the World
Music Awards in Monaco.

Luis
Miguel

U.S.A. Tour 1930

4719 Phoenix, AZ  Phoenix Civic Plaza
420 Los Angeles, CA L.A. Sports Arena

4,21 Chicago, IL Pavillion at the
University of
Chicago

4722 San Diego, CA San Diego Sports
Arena

4725 McAllen, TX Camino Real

4726 Laredo, TX Laredo Civic Center
Auditorium

4727 San Antonio, TX Freeman Coliseum

4/28 Miami, FL James L. Knight
Center

4729 SanJose, CA  San Jose State
Recreational Center

5702 Houston, TX Coliseum
Convention Center

5703 Dalias, TX Dallas Convention
Center

5704 El Paso, TX County Coliseum

Watch for his new album to be
released in May through WEA Latina

wea

Latina
©1990 WEA Latina. A Division of WEA International inc.
A “ime Warner Company
Mznufactured and Distributed in the U.S.A. by WEA Latina
4130 W. Alameda Ave., Suite 206, Toluca Lake, CA 915065.




TALENT I

TALENT IN
ACTION

CHER
Starplex Amphitheater
Dallas

CHER OPENED the Starplex sea-
son and the spring leg of her national
tour March 31 with a slick, theatrical
show that was less a concert than Ve-
gas-style entertainment. A huge
stage complete with lift, ladders,
chain webs, and an entourage of
leather-clad dancers kept the action
level high, often acting out songs
while Cher strutted about.

Although a humorous opening vid-
eo montage showcased her past his-
tory, and notably her years with “The
Sonny & Cher Show,” the material
she belted out during the concert was
confined to her two recent Geffen
comeback albums, “Cher’’ and
“Heart Of Stone.”

Hits like “If I Could Turn Back
Time,” “I Found Someone,” and “We
All Sleep Alone” were workably per-
formed, if a bit too much like the stu-
dio versions, along with covers of
Bruce Springsteen’s “Tougher Than
The Rest,” Eddie Money’s “Baby
Hold On To Me,” and, in a sly nod,

former hubby Gregg Allman’s “I'm
No Angel.” Her voice was in fine
form throughout the evening, what
little the audience got to hear of it.

At only one hour and five minutes,
her set was too short to justify a top
ticket price of $27 plus service
charges. And videoclips repeatedly
ate into performance time, eventually
making apparent their excuse for
further costume changes.

By the time the show closed with a
cover of the Doobie Brothers’ “Takin’
It To The Streets,” Cher had not in-
troduced her 10-piece kand but had
introduced the dancers. Clearly this
walk-on kind of videc-integrated ex-
travaganza is meant to wow for an
hour but not linger in the memory.

ROBERT ABELE

COURTNEY PINE
The Bottom Line, New York

BRITISH altoist Courtney Pine
opened his first set at the Bottom
Line March 19 with a saxophonist’s
manifesto: a ferocious cover of John
Coltrane’s “Giant Steps.”

Pine, who seems to relish playing
tunes associated with master saxo-
phonists Coltrane and Sonny Rollins,
moved through the composition’s
complex chord changes with ease,
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playing at top speed with a muscular,
machine-gun attack.

His tone has deepened since the re-
cording 14 months ago of his latest
release, “The Vision’s Tale,” on Antil-
les. But in the second number of the
set, a performance of his own compo-
sition, “Sacrifice,” Pine demonstrated
the teasing phrasing that enlivens
the slower tunes on that record. His
sound is now less airy, but he played
with the ethereal swing of Coltrane
circa 1962. Though Pine is not as
searching as his master, he is more
playful and witty.

The 25-year-old Pine saved his
most stunning playing for the end of
the set. Without the accompaniment
of his superb rhythm section, Pine
fashioned a nearly 10-minute solo
that left his audience rapt and his
band mates smiling and shaking their
heads. The rhythm trio of Cyrus
Chestnut on piano and the brothers
Charnett and Codaryl Moffett on
bass and drums, respectively, swung
hard and lean, and made a tight and
swinging trio. Chestnut, a Herbie
Hancock-style pianist, helped to
make up for what Pine lacked as a
pithy melodist. Labels take note:
Chestnut and the Moffetts are easily
a cohesive and articulate enough unit
to stand on their own.

STEVEN LICHTMAN

BIG SHOULDERS
Orphans, Chicago

lI.IRBAN BLUES and roots music
fans turned out at this North Side bar
to see two brawny sets of heartland

music from Big Shoulders, the
Rounder Records act that has drawn
attention of late, from a national
Mountain Stage broadcast to a recent
South By Southwest conference gig.

Pulling no punches, even though it
was playing to less than & full house,
the Chicago-based band aggressively
showcased its self-titled Rounder de-
but as well as road-worked tunes
from its generous repertoire.

Opening with “Trax,” these five
seasoned vets served up three hours’
worth of beefy songs and potent
riffs. The swampy “Blue Way Man,”
the Bo Diddley-inspired “I’ve Got
Love,” and the zydeco jewel “I Need
Your Help” spotlighted Big Shoul-
ders’ hearty chops and expansive mu-
sical vocabulary, while “Plain Folks”
underscored the group’s working-
class values.

Burly-voiced Ken Saydak gave the
songs the rugged treatment they re-
quired, and his boogie-laced piano
work and accordion playing juiced
the experience. It was guitarist Larry
Clyman’s fluid dexterity and harmon-
ica man Ron Sorin’s aerobic virtuosi-
ty, though, that stole the show.

Wrapping up the first set with
their eponymous signature tune—a
broadly landscaped instrumental
akin to Copeland’s ‘““Appalachian
Spring”’—the players expanded the
basic vernacular of blues, roots mu-
sic, and rock’n’roll. Together with
“Shoulder Suite,” a similarly ambi-
tious orchestration heard after the
break, these songs set this perfor-
mance in a class by itself.

SHEREE MARION

LABELS PLEASED WITH ACTS COMING FROM BOSTON

(Continued from page 31)

spect from the record companies.”

Ironically, the recent signings have
come at a time when the Boston area
club scene and homegrown indie rec-
ord label activity are on the wane.
Nevertheless, many area insiders
note that Boston’s network of clubs
remains more supportive than those
of larger urban areas, including,
some suggest, industry centers on
both coasts.

“Though from a local perspective
things seem to be getting tougher,
there are still many rooms and book-
ing agents really developing bands
and audiences. It’s our headliners
now who are being signed,” says Jodi
Goodman, a longtime area talent buy-
er now associated with Great North-

PUBLICITY
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Springfleid, MO 65803
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ern Productions.

Boston’s most notable indie label
these days is Taang!, which sells di-
rect to retail, has strong international
distribution, and has helped launch
Bullet LaVolta, the Lemonheads, and
Gang Green to major deals.

Finally, it is the persistence and
maturation of many veteran area mu-
sicians that is responsible for a sub-
stantial portion of the signings.

Jay Fialkov, a leading area music
business attorney and co-owner of Gi-
ant Records, points to the growth of
such acts as Young Neal & the Vi-
pers, the Joneses, East Of Eden, and
the Raindogs.

“Many of the musicians have been
slugging it out for years,” says Fial-
kov, ‘““and their music has finally
reached the point where they’'ve
come to the right personnel combina-
tions that appeal to the major labels.”

DELBERT McGLINTON

(Continued from page 31)

Nashville stalwart Barry Beckett,
“I'm With You” had its basic tracks
cut live—in two days. “I feel this is
the first record I've made as more
than just a singer. I was there for ev-
ery heartbeat. We started cutting in
August, and by the end of September
it was in the can. I'm a firm believer
in spontaneity, sparks flying, every-
body playing together. That’s the
way it ought to be done. Overdubs
are wonderful and necessary some-
times, but live—well, it’s the differ-
ence between the truth and the retell-
ing of the truth.”

Fifth Annual

MUSIC
BUSINESS

FORUM
APRIL 28 & 29
Washington, D.C.

SPOTLIGHT ON
BALTIMORE/
WASHINGTON/VIRGINA

2 DAYS, 29 PANELS,
SHOWCASING AREA TAL-
ENT AT 24 VENUES. KEY-
NOTE SPEAKER: KOOL
MOE DEE. PARTIAL LIST-
ING OF COMPANIES PAR-
TICIPATING: SELECTREC.,
A&MREC., WARNER-CHAP-
PEL PUBL.,BCMREC.,JIVE
REC.,ROUGHTRADE,CMJ,
D.J. INTERNATIONAL REC.,
G-STREET, CELLAR DOOR,
ASCAP, RUSH MGMT,,
DADDY-O, KEMPMILL, ICM,
BILLBOARD, BMI, YOIMTV,
WPGC, COLD CHILLIN’
REC., LIAISON DISTR., 98
ROCK,PEERMUSIC,WOL...

..PEERMUSIC, VIDEO
JUKE BOX, ATCO REC,
WHFS, BIG BEAT REC,, LEE
MICHAELS, BAR NONE
REC., RICHARD GOT-
TEHRER, STREET SOUND,
CHILDSPLAY, SIMMONS
MGMT., TUFF CITY REC.,
MICMAC REC., CLASSIC
CONCEPT PROD., GREAT
BAY DISTR., NUGROOVE
REC., WAVA, MCA REC,
PRIORITY REC.,DOUG
LAZY, RIGHTHERE MGMT.,
MUSICENTRE PROD.,
NEEDERLANDER ORGAN.,
RELATIVITY REC., BASE-
MENT BOYS, B.E.T., WKYS,
STEVE ADDABBO, INTL..
MUSIC NETWORK...........
TO NAME JUST A FEW!

Discounted airfare
through Pan Am. Call
(800)635-8470 and refer to
#CNV20013. Discounted
rates at the Vista Hotel. Call
(202) 429-1700 and mention
Music Business Forum.

REGISTRATION
INFO (301) 937-6865

OR FAX
{301) 837-6590
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B TALENT

EBY IRV LICHTMAN

THAT THIN LINE: The appoint-
ment of Richard Griffiths to a se-
nior VP post, West Coast, at CBS
Records is a clear reminder that a
score card is often needed these
days to differentiate label A&R
functions from those of music pub-
lishers—a point articulated by War-
ner/Chappell’s Rick Shoemaker
(Words & Music, March 31). Grif-
fiths, who is expected to play a key
| role in CBS’ upcoming West Coast
label, comes to CBS from Virgin
Music, where, as president, he was
credited with bringing publishing
rights to such stellar acts as Basia,
Culture Club, Ozzy Osbourne, Pet
Shop Boys, and Warrant, among
others. Interestingly enough, Grif-
fiths, a former record man, reports
to CBS Records president Tommy
Mottola, who began to make his
mark in the music business as a pro-

Griffiths’ GBS Post Blurs
A&R/Publishing Distinction

Jess Leary, Leigh Reynolds, Tom
Paden, and Judy Fields.

SHOWCASE: Virgin Music
(ASCAP) flew in the U.K’s Wild
Frontiers for a set of New York
showcases the week of April 1. The
group, composed of ex-members of
the Rockats and Girl, played
CBGB, the Cat Club, and Woody’s.

THE NONAGING PROCESS:
Two songwriters of note, Gerald
Marks and Irving Caesar, who will
soon celebrate their 90th and 95th
birthdays, respectively, continue
their series of Sing A Song Of Safe-
ty! songbooks with a Friar’s Club
New York sendoff May 1. Song-
book is coming from Harry N.
Abrams Ine. with handling by Mu-
sic Sales Corp.

SHOW Music Lowdown No. 3: Hal
Leonard Publishing has just pub-
lished the third edition of musical-
theater au-

just think of
Charles Kop-
pelman. To-
gether with
Martin Ban-

fessional man

for Chappell
Music. And

eMisi

thority Stan-
ley Green’s
Broadway
Musicals
Show By
Show, noted
as a history,

dier, he has

spent years making records as well
as taking care of building his pub-
lishing empire. Now he operates
SBK Records—within months of
its debut an important contributor
to the coffers of EMI Music—and,
of course, the EMI music publish-
ing empire, greatly expanded with
EMTI’s purchase of SBK Music, the
onetime partnership of Koppelman,
Bandier, and Stephen Swid.

A cautionary note, however. The
recording industry, with the finan-
cial wherewithal to outbid the pub-
lishing industry and a eurrent need
to fill the executive rosters of a
batch of important new labels, is
going to be scouting music publish-
ing executive talent with even
greater intensity in the months and
years ahead. Are the music publish-
ing industry’s already thin ranks of
seasoned executives or its young
talent going to be depleted even
further to the detriment of music
publishing? After all, publishing
may be doing a lot of things labels
do these days. But, let’s face it, it’s
a different business, requiring,
among other things, an understand-
ing of often arcane copyright mat-
ters that takes years to master.

EMERGING EMPIRE: Singer
Reba McEntire has added a pub-
lishing division to her Starstruck
Entertainment empire—which al-
ready includes booking, promotion,
management, merchandising, and
publicity branches. Clay Myers,
former professional manager for
Don King Music, will preside over
the celestially branded Starstruck
Writers Group (ASCAP). Star-
struck Angel Music (BMI), and
Star Baby Music (SESAC). He will
be administratively assisted by
Deborah Schien. Staff writers are
Tommy Lee James, Karren Pell,

guide, fact
book, and photo album of some 300
major Broadway (and off-Broad-
way) musicals. At $16.95, it is avail-
able at book and music dealers, or
through Hal Leonard Publishing,
P.O. Box 13819, Milwaukee, Wis.
53213 . .. In another development at
Hal Leonard, it is looking for addi-
tional educational-market business
with the acquisition of the exclusive
print rights to catalogs containing
the works of the late Joe Raposo,
many of whose charmers, like
“Bein’ Green,” “Sing,” and “C Is
For Cookie,” started out as “Sesa-
me Street” songs designed to edu-
cate and, of course, entertain. The
deal was made with John Velasco,
president of Music Publishing In-
ternational, on behalf of Raposo’s
widow, Pat Collins Raposo, and
the Raposo catalogs. Previous Ra-
poso print product was produced by
Cherry Lane Music.

7]

BEAUTY”-FUL DEAL: Cherry
Lane will administer worldwide—
except in the U.S. and Canada—all
publishing rights for the “Beauty &
The Beast” TV series, including its
theme by Lee Holdridge, “The
First Time I Loved Forever,” with
music by Holdridge and lyrics by
Melanie, and scoring by Holdridge
and Don Davis. The show is seen in
more than 80 countries. On the
print end, the two songs are avail-
able in single sheets, as is a folio of
soundtrack music.

PRINT ON PRINT: The following
are the current best-selling pop foli-
os at Warner Bros. Publications:
1. Steve Vai, Guitar Extravaganza
2. Motley Crue, Dr. Feelgood (gui-
tar-tab edition)

3. Phil Collins, . .. But Seriously

4. Led Zeppelin Complete

5. Grateful Dead, Built To Last.
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by Jeff Levenson

I NEVER WITNESSED A PERFORMANCE BY Sa-
rah Vaughan that did not feature the tunes “Misty” and
“Send In The Clowns.” You'd think that after attending
nearly 20 shows (a fair estimate, yet a mere fraction of
the performance total that included those jewels), the
readings would sound dull, listless, predictable. I often
sat in awe of her royalty, anticipating those songs and
wondering what they meant to her, what it meant to
sing them time and again before a wanting audience.

The folks who came to hear Sarah couldn’t fail to ap-
preciate her artistry. | believe they carried with them a
childlike need for consolation, a need to hear something
they’d heard before, something that could transport
them to another time and place yet confirm the now of
their lives. There’s tranquility in that kind of time travel.
Call it the reassurance of memory.

Sarah understood that. Her readings warmed you, es-
pecially “Clowns,” with its melancholic strains of loss
and desire. She treated that tune as the penultimate
proclamation of her powers. The last verse, almost al-
ways rendered as the approach to the final moment in
her set, had her soaring through an afterworld of melod-
ic tracery. Up, up, she climbed, beckoning all to follow.

She never really seemed to tire of “Clowns.” Nor
“Misty.” In recent years, she fell back on kitschy antics
to keep her readings of “Misty” entertaining, shifting
identities at the song’s bridge, adopting the persona of a
husky male courter dueting with herself. This theatrical
interlude was probably more than show-biz shtick; it
kept her interested and involved and allowed her an im-
plicit bit of commentary on the perils of having a hit
song early in one’s career. (She recorded it with Quiney
Jones in 1957 and from that point on she probably sang

it each time out. Bob James, who served as her musical
director during the mid-'60s, can’t remember doing a
performance without it.) Even with the crowd-pleasing
appeal of that sendup, she never lost sight of the tune’s
essential beauty.

[t doesn’t seem possible that a singer could sing those
same songs night after night and sound purposeful,
much less convincing. Sarah’s secret involved her pro-
fessionalism, not just as a vocalist or entertainer, but as
a musician. She always viewed herself as part of the
band: You had a piano player, a bassist, a drummer, and
then you had Sarah—not a front-line chick singer with a
backup trio. The fact that she was personally endowed
with the most supple and rangy of instruments, and that

Vaughan never seemed to
tire of ‘Clowns’ or ‘Misty’

she was trained in the schools of Earl Hines and Billy
Eckstine and Charlie Parker and Dizzy Gillespie, dis-
tinguished her from the hordes of singers who merely
sang.

In recent years, she converted skeptics who thought
that vocal quality deteriorates as one gets older. Her
voice became an object of wonderment. Many of her
peers, in fact, when asked to explain the magnificence of
her gifts, resorted to that well-worn metaphor of vin-
tage wine improving with age. Clearly, Sarah could be
intoxicating.

She was best heard live, where her voice could fill a
room and engage those before her. There were, howev-
er, a few records that managed to capture her artistry
and spirit. I like “Crazy And Mixed Up,” one of her last
recordings, waxed for Pablo in 1982. It contains an up-
tempo “That’s All,” somewhat restrained by her stan-
dards, offering fewer pyrotechnics than her signature
tour-de-force renderings. Her last line is a simple appeal:
“Say it's me that you adore/ For now and evermore/
That’s all.”

Done. Those “Mistys” and “Clowns,” at the very
least, guarantee it. J

’
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by Is Horowitz

FORMAT FEAST: In June, Philips will rack up a proba-
ble industry first when it releases a new performance of
Vivaldi’s “Four Seasons” simultaneously in four for-
mats—CD), cassette, laserdisk, and VHS cassette. Vi-
suals were filmed on location in Venice, Italy.

In Europe, the addition of an LP version will raise the
marketing ante to five-of-a-kind. Performers are I Mu-
sici, the ensemble whose earlier recording of the Vivaldi
perennial has long been a Philips best-seller.

June will also see the release by Philips of the first
recording by Dmitri Hvorostovsky, the young Soviet
baritone who has become one of the hottest properties
on the international vocal scene. Taped recently in the
Netherlands with Valery Gerviev conducting, the pro-
gram offers Tchaikovsky and Verdi arias.

That same month will see Hvorostovsky’s second
project, part of his six-record deal for the label, go be-
fore the mikes. He will be heard in a new recording of
“Cavalleria Rusticana” along with Jessye Norman. The
Paris sessions will be conducted by Semyon Bychkov.

Closer to home, Norman is set to record in New York
this month, says Philips VP Nancy Zannini. On the
agenda is portions of Schoenberg’s “Erwartung,” with
James Levine conducting, to complete a project begun
last spring. Norman and Levine, this time as pianist, will
also record a program of Beethoven, Wolf, and Debussy
songs. It will repeat the material in a recital the two
gave last year in Salzburg, Austria.

Meanwhile, Bernard Haitink has just completed his
second recording with the Boston Symphony, this one a
performance of the Brahms 2nd Symphony, part of a
projected cycle of the symphonies. The producer was
Haitink’s longtime collaborator, Volker Straus.

Zannini now estimates that the first batch of vintage
Mercury recordings will make their long-awaited CD
bow in September. That project, in process for many
months, is under the personal supervision of Wilma Co-
zart Fine, who was in charge of Mercury’s classical pro-
gram when the recordings were originally produced.

PASSING NOTES: The joint concert by the Israel and
Berlin Philharmonic Orchestras in Tel Aviv Wednesday
(18) is to be recorded live by Sony Classical. The unusual
concert, which will also be filmed, will find both orches-
tras on stage together for Beethoven’s 5th Symphony

In a likely 1st, Philips will offer
a 5-format ‘Four Seasons’

and a Ben Haim “Psalm,” and individually in works by
Saint-Saéns and Weber, respectively. Zubin Mehta will
conduct; Steven Epstein will be audio producer.

In another Sony production, this in combination
with film maker George Lucas, John Williams has
just conducted a 95-piece orchestra in 13 selections
from his ‘““Star Wars” film trilogy. The sessions
were held at the Lucas Skywalker Ranch in Nicasio,
Calif. The album is scheduled for fall release. The
title: “Star Wars Go Digital.”” Tom Shepard pro-
duced.

Ward Bottsford, Arabesque Records chief, is
back at work after being sidelined by illness. He
spent a good part of Easter week at Concordia Col-
lege just outside New York digging deeper into his
Chopin project with pianist Garrick Olhsson. All
the keyboard works are to be taped in a series that
will require an estimated 15 CDs. The first three
disks are due out in September.

Arabesque has two more albums blocked in with
tenor Rockwell Blake, says Bottsford, although
session times remain to be fixed. One disk will hold
songs by Liszt; the other, arias by Donizetti and Bel-
lini. Label releases, stalled since the first of the
year, resume in May.

J
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NEWSMAKERS i

Heat Is On At Winter Meet

March 13-17 found many within the dance music community gathering
in sunny Fort Lauderdale, Fla., for the 5th Annual Winter Music Confer-
ence at the Marriott Hotel and Marina. Artists, retailers, remixers, la-
bels, radio programmers, publishers, DJs, producers, distributors, re-
cord pools, and promoters gathered to discuss issues and attend panels,
showcases, an awards banquet, and a Billhoard picnic.

MG

Holding court poolside, from left, are Rich McVay, Flamingo Record Pool;
Dannie “Foote” James; independent promoter Mark Walker; Brian Chin, PWL,;
conference attendse; and Biltboard DJ reporter Oscar Zayas and friend:

Enjoying the sun, from left, are CJ John Collins; conference attendee and friend,
Billboard DJ reporter Phillip Dickerscn; Rick Squillante, Virgin; and Billboard DJ
reporter JD Amold.

A rare calm moment for conference
organizers Bill Kelly, and Louis
Possenti.

Manny Lehman, right, dance director
for A&M, explains B point to Joe
Hecht, dance director for RCA.

Catching some rays are Lance Walden, dance promotion, Island, and friend;
New York DJ Tommyy Nappi; and Ghsistine Rosetti of WMUA Amherst, Mass.

Mic Mac's Ray Caviano, director cf
special projects, promotion, and
marketing, and Bill Coleman, singles
reviews/dance music editor, Billboard.

;.-u,l.i!”i

% e ; n—— _-.s , '“
Cardiac’s Cathy Jacobson discusses ; “
: : the future of independents during the ’ '
Producer/songwriter Andy ‘“‘Panda” "“No autographs please, " says Brad indie panel conclave, which she Big smiles from a conference guest; Bryan Cronin, president of Bryan Gronin
Tripoli makes an inguiry. LeBeau, president of Pro-Motion. moderated. Promotions; and Frank Murray, director of crossover promotion for Capiiol.
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Magyars Make Sweet Music?

Music Wehs Thrive In Boston Area
Chains Undaunted By Shaky Economy

B BY DAVID WYKOFF

BOSTON—Despite a local economy
that has taken an unexpected down-
turn, nearly every established mu-
sic chain in the metropolitan Boston
region is enlarging its presence
here.

The out-of-town chains—The Mu-
sicland Group of Minneapolis and
Trans World Music. Corp. of Alba-
ny, N.Y.—as well as such local oper-
ations as Milford, Mass.-based
Strawberries Inc. and Boston-based
Newbury Comics, are adding out-
lets and upping their advertising
profiles.

In addition, superstore web Tow-
er Records, headquartered in West
Sacramento, Calif., continues
searching for sites to supplement
its outlet in the Back Bay section,
and is currently negotiating for a
site in nearby Cambridge. Mean-
while, real estate insiders confirm
that English megastore retailer
HMYV has leased about 40,000
square feet in a site still to be built
in Cambridge’s Harvard Square,
one of the most intensive and tight-
ly packed prerecorded-music mar-
kets on the East Coast (see story,
this page).

“The total marketplace for this in-
dustry is growing in America as the
target demographic grows older,
and it's particularly the case for the
Boston-area market,” says Jim Wil-
liamson, VP of finance for 435-unit
Trans World.

The greater Boston metropolitan
area houses about 3.7 million peo-
ple, according to Automated Mar-
keting Systems Inc., a Chicago-
based research firm. That company
estimates that the area’s median
household income was $31,453 in
1988 and projects it to grow to
$39,825 by 1993. But that projection
may be optimistic. For years, Bos-
ton was cited as one of the stron-
gest economies in the country, but
now its financial outlook is uncer-
tain. A softening real estate market
is already causing problems for the
local banks, including Bank of New

MARKET

STUDY

England and Shawmut Bank, and
threatens to spill over into the ar-
ea's economy in general.

Despite that, Larry Gaines, se-
nior VP of stores at the 752-unit Mu-
sicland, says, “We're quite pleased
with the Boston marketplace, which
is an important one for us. Our
stores in the area are certainly
above-average performers, and
we're actively looking to and will
continue to open new stores in the
region. There's certainly room for
us to put in another five or six
stores in the next couple of years.”
Last year, the chain opened three
stores in the market.

Tower Records, which already
runs the market’s dominant store, is
also scouting for new locations, ac-
cording to local real estate sources.
Tower senior VP of retail opera-
tions Stan Goman confirms that the
chain is involved in negotiations for
a store in Cambridge—in an aban-
doned Sears store, about a mile and

(Continued on page 41)

W TiSEsr—
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In a suburb of Boston, Albany, N.Y.-based Trans World operates its Music
Company concept in The Malil at Chestnut Hill, regarded as one of the most

upscale malls in the country.

Gompetition Keen In Boston Submarkets

BOSTON—Music chains have es-
tablished critical mass in three
submarkets in the Boston region—
the Downtown Crossing area, Har-
vard Square in Cambridge, and the
western suburb along Route 9
near the towns of Framingham
and Natick.

¢ ONEINCH/ 11 MILESJ

1 1

.
o !
Framingham Natick

Cambridge

Massachusetts
Bay

In the past three years, the
Downtown Crossing section,
which is equidistant from two
tourist magnets—the Boston Com-
mon and Faneuil Hall—has grown
into one of the area’s key competi-
tive prerecorded-music markets.

With the addition of the six-unit,
Boston-based Newbury Comics,
five chains have outlets battling
head to head in and around the
Downtown Crossing. Strawberries
Inc., a 124-unit chain based in Mil-
ford, Mass.; Record Town, which is
owned by the 435-unit, Albany,
N.Y.-based Trans World Music
Corp.; and Barnes & Noble’s plen-
tiful prerecorded music depart-
ments are established outlets,
while 752-unit, Minneapolis-based
The Musicland Group added a Sam
Goody to the fray last December.

Most stores in Downtown Cross-
ing balance hit product with cata-
log sales, and all report strong
classical sales as well.

Says Musicland senior VP of
stores Larry Gaines, “We're very
encouraged by how we’ve done so
far. There seems to be enough
business [in the Downtown Cross-
ing neighborhood] for all of us.”

Strawberries’ executive VP and
chief operating officer, Ivan Lip-
ton, echoes Gaines. “Our Washing-
ton Street store is one of our very
strongest,” he says. “By Memorial
Day we're looking to completely
renovate it and expand its inven-
tory by approximately 50%.”

Mike Dreese, co-owner of New-
bury Comics, says he is eager to
open the chain’s new outlet in that

(Continued on page 40)

Goncrete Vid Service Gements Its Retail Relationship

& BY BRUCE HARING

NEW YORK—Concrete Market-
ing’s Retailvision program, which
offers compilation tapes for in-
store video play, is now 1 year old
and appears to be thriving.

The concept, which began last
March with Metalvision—a heavy-
metal compilation—has since ex-
panded to include alternative, pop,
and rap music, the latter first of-
fered in February of this year.

Retailvision places 13-18 videos

on a tape, which stores then run on
video monitors. The identifying
chyrons remain on-screen at all
times, allowing consumers instant
identification of the artist, song ti-
tle, album, and record company. A
new compilation tape is offered ev-
ery six weeks; the Retailvision of-
ferings are screened by New York-
based Concrete to determine that
the tapes are suitable for general-
audience in-store play.

The series started as a way to
break music at retail that got limit-

ed play on radio and television, ac-
cording to Concrete president Bob
Chiappardi. As more chains added
video monitors, they relied on
tapes provided by record compa-
nies. But those tapes often mixed
genres or offered a limited number
of clips. Some chains had begun to
put together their own compila-
tions when Concrete stepped into
the breach.

Since its March 1989 launch,
store count has grown to 750 out-
lets for Metalvision; 550 for Alter-

navision; 400 stores for Popvision;
and 300 stores for the brand-new
Rapvision. Some stores take multi-
ple programs, the better to serve
their particular customers, accord-
ing to Jim Saliby, video coordina-
tor at Concrete.

“You have college alternative
stores near the New York Univ.
who want Alternavision,” he says.
“Then our suburban stores want
more metal, urban stores more
rap. Some stores can cross over.

(Continued on page 40)

¢ Best Prices Guaranteed
¢ Personalized Service

LATIN MUSIC DlSTRlBUTOR

* Great Selection of Major
Brands: CBS, BMG, Poligram,
Capitol, Wea, Fonovisa, Musart,
Th Rodven and many more

PHONE : (619) 695-8863
FAX : {619) 695-3768
TOLL FREE: 1-800-87-LATIN

Quality Printing
Quality Product
Quality Service

DIVIDER CARDS

\ FOR A FREE

% CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

DIVIDER CARDS

CHECK OUR PRICES!
Direct From Manufacturer

Call
1-800-222:5116
1-317-935-2990

Or Write

H.E. Woodruff Corporation
1235 North F St.
Richmond. IN 47374

{A Subsidiary of Primex Plastics Corporation)

Special Volume Rates

Are you having a
problem with your
subscription? For
fast service, call

914-628-7771
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RETAIL N

Record Bar/Tracks
Presents Sales,
Service Awards

NEW YORK—Record Bar/Tracks
Music & Video presented its annu-
al sales and service awards at a
Feb. 22 banquet at the Omni Hotel
in Durham, N.C. The winners, hon-
ored for outstanding achievement
in sales and service, were as fol-
lows:

e Manager of the year: Paul
Childers, store No. 62, Lynchburg,
Va.

o Store of the year: No. 158, in
the Dadeland Mall in Miami; Mar-
ion Jamison, manager.

e New manager of the year: Da-
vid Shelly, No. 214, Greenville,
S.C.

o Merchandiser of the year: Pe-
ter Davis, No. 189, Asheville, N.C.

e Managers’ customer-service
award: Edward Spalding in store
No. 93, Norfolk, Va.

e Employees’ customer-service
award: Fernando Lerma in store
No. 179, Midland, Texas.

¢ Regional sales manager cus-
tomer-service award: Phillip
Strickland, region No. 17.

e Office employee of the year:
Robert Branum.

¢ Distribution employee of the
year: Spencer Hicks.

e Regional sales manager of the
year: Bev Gwinn.

e Bertha Bergman business-
woman of the year: Patti Murray.

e Label representatives of the
year: Wayne King, WEA Corp;
Reade White-Spunner, RBL Mar-
keting.

The Boston area
is proving to be
a fertile breeding
ground for new
pop music talent
... see page 31

It's OQur Service
That Makes The Difference!

VENDOLS

Massic Merchandisers

We sefl §t ALL
ALCIDC to Zappa. . . Bach to Zamfie
Compact Discs to Cassette Singhes!

90 Fill on 90% of your orders!
Baox-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice + Personal Service
Competitive Pricing!

Guaranteed initial orders for
all mew customers!

AN (BTGl 3238517

CHECKFIELD’'S NEW
RELEASE FEATURES THEIR
HIT VOCAL ““"HITCHHIKER""
AND THE CALIFORNIA

« Checkficld

o e

AMERICAN GRAMAPHONE INSTRUMENTALISTS INCLUDE
EXTRAORDINARY VOCALS ON THEIR LATEST ALBUM,
‘A VIEW FROM THE EDGE’’ (AG790)!

American Gramaphone recording artists John Archer and Ron Satterfield
are better known to fans throughout the world as “Checkfield.”

Their first three releases on American Gramaphone, Water, Wind & Stone,
Distant Thunder and Through the Lens, have gained widespread critical
acclaim and nationwide air play.

This new release, A View from the Edge, includes innovative vocals which
blend perfectly with the Checkfield instrumental sound and will expand
Checkfield’s audience dramatically!

AMERICAT GRAMAPHCIE

AMERICAN GRAMAPHONE RECORDS

somoe: of 9130 MORMON BRIDGE ROAD
OMAHA, NEBRASKA 68152
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by Geoff Mayfield

BOX REDUX: The item in the March 3 Retail Track re-
garding the compact disk’s disposable 6-by-12-inch box,
which suggested that longbox abolitionists should
come up with alternatives in order to carry off their
goal, drew responses from two 6-by-12 opponents. Ry-
kodisc chief financial officer Rob Simonds, whose la-
bel offers a discount to accounts that choose to buy
their CDs without disposable boxes, wrote, “If concern
for the environment is indeed an essential stance, and I
agree with your assertion that it is, how essential (in-
deed, how possible) is finding a solution which satisfies
everyone's aesthetic sensibilities? And what are the
priorities here?”

He added a reminder that “any other country in the
world” has found ways to merchandise CDs without the
longbox (although it's safe to say that many Canadian
retailers, who are dealing with a 6-by-12 phaseout in
their country, might dispute that), adding, “The problem
is not a lack of reasonable solutions. The problem is that
too many of us do not see concern for the environment
essential enough to make it a priority in our lives and
work."”

We also heard from Bill Nowlin, a partner of Round-
er Records, who reminded us of the oft-repeated argu-
ment that two CDs occupy the same amount of bin
space that it takes to merchandise three LPs, and thus,
“a store that used to carry 30,000 LPs can now only
stock 20,000 CDs. Environmental concerns aside, it is as-
tonishing to me that retailers are not more concerned

about this” shrinking selection space.

As for alternatives to the 6-by-12, Nowlin cites the in-
dustry proposal put forth a year ago by Simonds, which
suggested that labels cut prices on disks, with the sav-
ings earmarked for refixturing and/or security mea-
sures. Adds Nowlin: “It shouldn’t be on us, the oppo-
nents of the longbox, to come up with ideas on how to do
this. We offered to pay for it! Isn't that enough?”

No, Bill, that’s not enough if you really hope to sell
your concept to the industry at large. Retailers and rack-
jobbers aren’t the only ones who insist that the 6-by-12
continue as a standard. Although some major labels, like
A&M and Virgin, have added their voices to the call to
wipe out the disposable package, and BMG Distribu-
tion has suggested that the industry should look at de-
veloping alternatives to the packaging standard, some
majors, including CBS Records Distribution and
CEMA, remain committed to the 6-by-12.

Those who vow to see the longbox disappear face a
sales job not unlike the one a record company faces
when trying to introduce a new artist, an innovative
marketing program, or a new configuration. In order to
win over those holdouts who insist that the 6-by-12 must
remain in place, longbox opponents must first help de-
velop workable alternatives that address the concerns
proponents have about life without extended packaging.

Environmental convictions provide reason enough for
many to decide that the 6-by-12 should be eliminated, but
that mission can only be accomplished if those who
share that commitment suggest pragmatic and reason-
able alternatives to persuade those who do not share
their view. To get there, a spirit of understanding and
cooperation by longbox detractors will go farther than
finger-pointing.

ONE SUGGESTION: From the end of 1985 through the
next two years, a joint committee of merchandisers and
manufacturers from NARM and the Video Soft-

(Continued on next page)

Call us.

compare the fill. s
Call us again.

SixFasy
' Steps to Success

1
2. We enter your CD order into our computers and tell you how
many are in stock and provide you with the latest sale pricing.
3. With a single keystroke, the ifems you select are now
instantly yours. Guaranteed!

4. Your order ships overnight air express ( at no extra charge) and
arrives at your doorstep the next day with absolutely no surprises.
The order you place is the order you get.

5. Look over our easy fo read invoice, compare the prices,

AMERICA'S LARGEST DISTRIBUTOR
COMPACT DISCS

Saturday Delivery Now Available!

OF

0 Representing 450 labels with over 27,000 titles in stock O Worldwide service
Q Incredible deals and sale pricing O Comprehensive new release and product

information (3 Supported by the most knowledgeable sales staff in the U.S.
800-388-8889 CT203-798-6590 NY 212-517-3737 LA 213-388-9834 FAX 203-798-8852

ALBUM RELEASES

The following configuration ab-
breviations are used: CD—com-
pact disk; CA cassette; LP—al-
bum; EP extended play. Price
noted when available. Multiple
records and/or tapes in a set
appear within parentheses fol-
lowing the manufacturer num-
ber.

POP/ROCK

ADAMSKI
Liveandirect

CD MCA MCAD-6403
CA MCAC-6403

LP MCA-6403

MICHAEL ANDERSON
Michael Anderson

CD A&M 750215295-2
CA 750215295-4
LP 750215295-1

CHICKASAW MUD PUPPIES
White Lisa

CD PolyGram 843217-2

CA 843217-4

CONSOLIDATED

The Myth Of Rock

CD Nettwerk IRSD 82039

CA IRSC-8203%
LP IRS-8203%

LAVA HAY

Lava Hay

CD PolyGram 843192-2
CA 843192-4

JILL SOBULE

Things Here Are Different
€D MCA MCAD-6375

CA MCAC-6375

LP MCA-6375

TRIP SHAKESPEARE
Across The Universe
CD A&M 750215294-2

CA 750215294-4

LP 750215294-1

SUZANNE VEGA
Days Of Open Hand
CD A&M 750215293-2
CA 750215293-4

LP 750215293-1

JOEY WELZ

Rock 'N’ Roll Gold
CA Caprice International CIR1022/$8.95
LP CIR1022/$8.95

THE ZIPPERS

The Zippers

€D MCA MCAD 6362

CA MCAC-6362
LP MCA-6362

BLACK

JOHNNY GILL
Johnny Gill

CD Motown MOTD-6283

CA MOTC-6283

LP MOT.6283

THE JAMAICA BOYS
J Boys

CD Reprise 2-26076
CA 4-26076
LP 1-26076

COUNTRY

MARK COLLIE
Hardin County Line
CD MCA MCAD-42333

CA MCAC-42333
FORRESTER SISTERS
Come Hold Me

CD Warner Bros, 2-26141

CA 4-26141

JOEY WELZ

Forever And A Day

CA Caprice International CIR1024/$8.95
LP CiR1024/$8.95

JAZZ/NEW AGE

1AIN BALLAMY
Balloon Man

CD EG-Caroline EEGCD-63
CA EGEDC-63

BILL COSBY & FRIENDS

Where You Lay Your Head

CD Verve 841930-2
CA 841930-4
LP 841930-1

JACK DeJOHNETTE

Parallel Realities

CD MCA MCAD-42313
CA MCAC-42313
LPMCA-42313

MARTY FOGEL

Many Bobbing Heads, At Last ...
CD CMP CMP-37

CA CMP-37

LP CMP-37

RICKY FORD
Manhattan Blues
CD Candid 79036

CA 79036

LP 79036

HUMAN CHAIN
Cashin’ In

CD EG-Caroline EEGCD-57
CA EGEDC-57
CHRISTOF LAUER
Christof Lauer
CD CMP CMP-39

CA CMP-39

LP CMP-39

ERICA LINDSAY
Dreamer

€D Candid 79040

CA 79040

LP 79040

KEIKO MATSUI
No Borders

€D MCA MCAD-6380
CA MCAC-6380

LP MCA-6380

LEE RITENOUR
Stolen Moments
CD GRP 9615

CA 9615

LP 9615

SPECIAL EFX
Just Like Magic
CD GRP 9609

CA 9609

ART TATUM

The Complete Pablo Group
Masterpieces

CD Pablo PACD-4401-2

KEITH & JULIE TIPPETT
Couple In Spirit

CD EG-Caroline EEGCD-52
CAEGEDC-52

400 CD Books in 2 sq. ft.-
CD’s keptinjewel hoxes
behind the counter.

Browser:

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior « Chicago, IL 60610
Phone: 312-822/0822 - Tollfree: 800- 822/4410

BEST PRICES!

Your Best Distributor of

AUDIO

1
] , C.D.'sand Cassettes

“It AUDIO ONE Is not your 1st stop every order...

] WEEKLY SPECIALS!

you are simply missing the AUDIO ONE ADVANTAGE.”

Call: 1-800-8-AUDIO-1
Call: 1-203-381-0202
FAX: 1-203-381-0255

NEXT DAY DELIVERY AVAILABLE Call Today.
400 Long Beach Bivd., Stratford, CT 06497

B Your 1st Stop!
| Your BEST Stop!
m Your AUDIO 1 Stop!
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RETAIL I

East Bloc’s Muzsikas Feeds Listeners Hungary For Folk

8 BY BRUCE HARING

THE IRON CURTAIN of Eastern
Europe has swung open over the
last year, releasing some long-sup-
pressed creative energies and re-
sulting in such delicious exports as
Nonesuch’s the Bulgarian State
Radio & Television Female Vocal
Choir finding their way to the U.S.

This month, Muzsikas, a Hun-
garian folk group that records do-
mestically under the Carthage/
Hannibal banner, has begun its
first U.S. tour in eight years in
support of two previously released
albums available on the label,
“The Prisoner’s Song’’ and “Marta
Sebestyen Muzsikas.”

Sort of an Eastern Bloc version
of the Pogues, Muzsikas incorpo-
rates recorder, tin whistle, hurdy-
gurdy, zither, bouzouki, and violin
into its fiercely political musie, in-
fusing the traditional folk of Hun-
garian village music with an urban
understanding.

The sound was first revived in
the '70s by young Hungarians,
who were drawn to their roots
when the rigid state system closed
down other avenues.

A particularly rich source of in-
spiration is Transylvania, a section
of Romania annexed from Hunga-
ry after World War I and purged of
much of its culture by the regime
of Nicolae Ceasescu.

“The 2.5 million Hungarians

RETAIL TRACK

(Continued from preceding page)

ware Dealers Assn. sought to de-
termine the feasibility of estab-
lishing an industrywide security
tag for prerecorded entertainment
products. If such a surveillance
standard were available, the idea
was that music and video suppliers
would place tags within CD, audio-
cassette, and video packaging at
the point of manufacture. Retail-
ers figured that any resultant
price increase would be cheaper
than attaching security tags to
product at their warehouses or
stores. And, since the manufactur-
er-placed tags could be imbedded
in the package, rather than placed
on the shrink-wrap, it was as-
sumed this would be a more effec-
tive theft deterrent than is now
available in the marketplace.
Unfortunately, ‘t was found that
technology available at the time
could not accommodate the needs
of all stores. As recently as last
(Continued on page 42)

there have battled to keep their
traditions,” says Daniel Hamar,
the upright bassist of Muzsikas,
speaking in heavily-accented but
fluent English. “It’s one of the un-
touched areas of Europe. All of the
things we do we have learned from
their musicians; we have strong
emotional feelings for the people

Litiih)
At

who are living there.”

Not surprisingly, creative peo-
ple in a repressive land face great
pressures. Muzsikas was no excep-
tion.

“We were not accepted,” Hamar
says. “For a long time, we were al-
most distant in Hungary because
in a Communist country, the poli-
tics says that everyone had to be
international; internationalism
means you have to serve Russian
nationalism. If you wanted to
serve a bit of your nation, it was al-
most a crime. Many times there
were secret police watching our
shows.”

Although Muzsikas merely rear-
ranges traditional music, “how we
put it together means something,”
Hamar says. “It’s the general feel-
ing we have, how someone feels
when they’re not free. We couldn’t
speak out before because of the
situation; we could only explain in
the song how bad someone feels
when they’re not free, but every-
one understood what we were talk-
ing about.”

Muzsikas continues its U.S. tour
for the next month, and will issue
“Blues For Transylvania” through
Carthage/Hannibal on May 25.
More information is available
through the label at 201-846-7070.

FOOD FOR THOUGHT: Two inde-
pendent label executives carried
some interesting ideas over the
Grass Route transom this week,
reflecting on trends that may soon
impact heavily on the independent
business.

Alan Becker, director of pur-
chasing for Important Record
Distributors, predicts, ‘‘By the
end of 1990, you will see four or
five established rock alternative
labels falling into an exclusive dis-
tribution agreement with us and
others.

“There is really a sense of frus-
tration,”” Becker adds of the cur-
rent scattershot approach to distri-
bution used by most independent

labels. The results usually see lit-
tle coordination of promotional ef-
forts.

“The labels are working so hard
on radio and press, but the retail
side is getting left to a number of
distributors that are selling paral-
lel to the same account with differ-
ent programs and plans,” Becker
continues. ‘“We're trying to per-
suade the labels to commit money
to a retail budget outside of radio
and press; in America, to get rec-
ords on sale at eye-level with a
poster up, you have to pay for it.”’

Becker reports that IRD already
has nonbinding agreements to dis-
tribute indie product from
Nettwerk, Metal Blade, and the
new Guitar For Practicing Musi-
cians label, and is talking to sever-
al other prominent indies about a
similar arrangement.

Also providing word this week
of a provocative new direction for
independent distribution is John
Iammarino, retail promotions di-
rector of the Hearts Of Space la-
bel in San Francisco, who reports
that high-end audio store owners
are increasingly interested in
stocking new-age product.

Iammarino says ‘‘audiophile-
type material, new age and instru-
mental, is one way [such stores]
can advertise their product, to say
‘check out this system.” We have

heard from several audio dealers
in the past few weeks who want to
sell product; they won’t stock pop
and rap.”

While audio stores selling prod-
uct is not new, the high-end stores
have traditionally refrained from
getting into audio sell-through too
deeply. Perhaps it is time for savvy
indie labels to direct some promo-
tional efforts in that direction.

GEMINI
DISTRIBUTING
INDEPENDENT
DISTRIBUTOR &

FULL LINE MAJOR
LABEL ONE STOP

6299 McDonough Drive
Norcross, GA 3C093
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Here's how TDK
Cassettes rank
in performance
over the
competition.

MA-XG #

SA-X #

AR-X #

For more information about Audio Magazine's
“Greatest Cassette Test Ever”, write:

TDK Reprints

P.O. Box 166

70A Greenwich Ave.

New York, N.Y. 10014
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3 BOSTON-AREA SUBMARKETS TEEM WITH MUSIC RETAIL COMPETITION

(Continued from page 36)

shopping neighborhood. “It’s a re-
tail area that still has huge poten-
tial growth among consumers who
work nearby,” he says. “That mar-
ket is only now being tapped.”

Like the Downtown Crossing
section, both Harvard Square and
Route 9 are highly competitive ar-
eas attracting significant store ex-
pansion. However, both regions
may soon be overstored with music
retailers, according to Dreese.

He says that Newbury’s Har-
vard Square and Framingham out-
lets are the web’s “weakest,” and
adds that he is “amused that ev-
eryone else seems to be going
headlong into those areas. In both,
we’re having to push our top-five
CD product down to less than $11
from $15 or $13. There’s going to
be some real bloodletting.”

In Harvard Square, Newbury,
Strawberries, the Harvard Cooper-
ative Society (a local department
store), and Musicland (with one
Sam Goody and another smaller
unit under the old Discount Rec-
ords banner) operate stores within
100 yards of one another in a shop-
ping area weak in parking but
strong in foot traffic. In addition,
two feisty, market-niche indepen-
dents—CD-only Boston Compact
Disc and classical-based Briggs &
Briggs—and a half-dozen used-
record outlets all occupy space
within another quarter mile.

As if Harvard Square were not
crowded enough, HMV has signed
a lease, according to local real es-
tate observers, that calls for the
British-based retailer to open a
40,000-square-foot superstore.
HMYV officials declined to com-
ment on when the chain will open
its store, but local speculation tar-
gets 1990 at the earliest, given
that a now-standing building must
be demolished before construction
can begin on a new multistory
complex. Furthermore, Tower
Records is negotiating for a site
about a mile and a half away from
Harvard Square, says senior VP of
retail operations Stan Goman.
Also, nearby is the flagship store
of Lechmere, which sports a

10,000-square-foot music depart-
ment.

Dreese, for one, is concerned.
“There’s no doubt that we’re go-
ing to be at each other’s throats, if
we aren’t already there,” he says.

Strawberries has plans to en-
large its Harvard Square location,
though Lipton expresses some
concern as well. “If HMV is really
coming, it means that we really
need to get rolling with our expan-
sion and grab for ourselves an
even stronger foothold right on
Harvard Square,” he says.

‘There’s no doubt
that we’re going
to be at each
other’s throats’

Local music retailing scuttlebutt
suggests that the Coop’s prere-
corded music department, once the
Square’s dominant player, is get-
ting squeezed out. However, Coop
merchandise manager Ken Procter
says that is not true. “In fact, if we
could, we’d expand the space allot-
ted to prerecorded music sales,”
he says.

Some Harvard Square retailers
are concerned that another coming
Cambridge retail development, the
900,000-square-foot Cambridge-
Side Galleria, will draw shoppers
away. The project, under construc-
tion in East Cambridge—next to
Lechmere’s recently renovated
and expanded original unit—is
scheduled to house approximately
80 retail outlets.

Says Dreese, “One of the major
pluses of Harvard Square is the
immensg traffic. If shoppers are
drawn elsewhere—and with better
parking facilities and closer prox-
imity to some of the most affluent
parts of the city of Boston [Cam-
bridgeSide Galleria] can’t help but
do that—we're going to feel it.”

Though more spread out, the
competition along east-west artery
Route 9 in Framingham is just as

feverish as in Harvard Square. In
a one-mile stretch where major
north-south highway U.S. 95 and
three smaller state roadways in-
tersect Route 9, better than a bak-
er’s dozen malls are packed to-
gether. The market houses 14 mu-
sic operations—Strawberries,
Newbury Comics, Lechmere, and
Musicland, each with one outlet;
Trans World with three stores;
five discount chains with racked
music departments; and a pair of
independent retailers. Moreover,
rumors abound that Tower will
soon announce a location on Route
9.

Newbury Comics’ Dreese notes
that “nearly all of the area’s sur-
rounding mom-and-pop stores
[have gone] belly up in the past
year or two.”” Like Harvard
Square, the competitive climate of
Route 9 forces music retailers to
increasingly specialize their inven-
tories and pay close attention to
their rivals’ pricing.

In general, ‘““the competition is
actually helping all of us,” says
Musicland’s Gaines. ‘“The more
we're going at it, the more we're
promoting ourselves and the mu-
sie, and we all benefit from that.”

DAVID WYKOFF

The Musicland Group runs a Sam
Goody in Southshore Plaza in
Braintree, Mass.

CONCRETE VID-COMPILATION SERVICE CEMENTS ITS RETAIL RELATIONSHIP

(Continued from page 36)

Pop music is generally good for
the major chains that want a main-
stream selection.”

Time of day is a major factor in
which tape is running, Saliby says.
“Pop is always good during the
day, when you have lots of moth-
ers and kids; afternoon is good for
college music, when the kids get
out of school; nighttime is more
rap, alternative, metal.”

The idea for rap music, like the
other genres, came because of the
demand. ““We felt there was a
need,” Saliby says. “We know rap
is well accepted and has become a
music force. There’s money to be
made in it.”

The six majors and 15 indepen-
dent labels participate in the ser-
vice. Labels pay $1,000 for each
clip aired in the individual Retailvi-
sion genres, with a discount for
multiple clips. Conerete Marketing
reports back to the labels on the
reaction at retail. Stores are not

charged for the service.

Besides touting the albums, the
clips also feature artist promos
and music video blurbs.

“We spruce it up, doing some-
thing that looks like a documenta-
ry from television,” Saliby says.
“We did something fun with Giant,
making the clip look like a Levi
commercial.”’

Stores using Retailvision pro-
grams include outlets in the Trans
World, National Record Mart,
Waxie Maxie, Camelot, Musicland,
Wherehouse, Music Plus, and Tow-
er chains, as well as numerous
mom-and-pops.

Most of the outlets contacted re-
port using Retailvision programs
for spot plays during the day, run-
ning clips as an added marketing
tool in the overall store concept.

Mike Ziomek, manager at single-
store Rock Records in Chicago,
says Retailvision “does pay off.”

“It works great for me,” he

says. “The stuff they put on there
is newer stuff, newer styles, and
bands that might have been out
there that you won't get radio or
MTV on. The only way a customer
will really hear it is a live show or
MTV at 3 in the morning.”

Ziomek spot-plays Retailvision,
generally at ‘‘off-peak’ hours,
mornings, and Saturdays.

““Alternavision is probably the
best, because it has a lot of acts
you don’t see or hear everyday,”
says Mark Benzenberg, director of
purchasing for the 19-store Be-
lieve In Music of Grand Rapids,
Mich. ““A lot of the stores we have
with monitors have a good market
for alternative musie, so that’s the
program we use the most.

“It’s effective,”” Benzenberg
continues. “When they're new, it’s
like new music, so we'll play them
quite a bit.”
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(Continued from page 36)

a half from Harvard Square—but
he declines to provide details. In ad-
dition, real estate observers indicate
that Tower continues to search for a
site in the competitive Framing-
ham/Natick/Route 9 region. An
earlier deal for a site in Natick fell
apart because of a dispute over a
lease clause, according to sources.
That site will now be occupied by a
Trans World store.

Goman says Tower’s existing
Boston store, which set a chain rec-
ord for first-week revenues when it
opened in late 1987 on Newbury
Street in Back Bay, “is doing fan-
tastic. We had very high expecta-
tions for it, and it’s doing very, very
well.”

Deborah Byrnes, principal with
Deborah Byrnes Retail Leasing Ser-
vice in Boston, agrees, saying,
“There’s no question that Tower
has taken the town by storm. It's
busy all hours of the day.” Byrnes
credits Tower with rejuvenating the
surrounding area. ‘“‘Rents have dou-
bled or tripled to between $40 and
$60 a square foot there since Tower
opened.”

As for the coming of HMV to the
Boston market, Goman says he is
unconcerned. “At most, I think that
it will be similar to what happened
in the long run after we opened,” he
says. “That is, everyone seems to be
healthier and more prosperous. I
would guess that the same would
happen” when HMV opens.

But a branch manager with a ma-
jor distributor says Tower should be
concerned about HMV’s imminent
arrival. ‘“Tower takes time to re-
plenish,” he says. ‘“Sometimes they
are out of titles until the label sales
reps go into the store and reorder
for them. If HMV has a computer
overseeing inventory, it could be a
problem for Tower.”

LOCAL RETAILERS UNFAZED

HMYV officials declined to com-
ment on its upcoming area outlet. In
past interviews, the chain’s execu-
tives have said that its U.S. strategy
will include opening a superstore or
possibly two in large urban markets
and then surrounding such stores
with smaller satellite outlets.

Although Musicland and Trans
World will increase their Boston
penetration, and a superstore war
between Tower and HMV appears
on the horizon, the local retailers
say they are unfazed by the escalat-
ing competitive situation.

“Though the competition seems
to get tougher every day, we're
very encouraged about the future
of this area,” says Mike Dreese, co-
owner of five-unit Newbury Com-
ics.

Ivan Lipton, executive VP and
chief operating officer for the LIVE
Enterprises-owned 124-unit Straw-
berries, says, ‘“We're still aggres-
sively expanding in the metropoli-
tan Boston area. And we're also re-
modeling 24 Boston-area outlets
and increasing our space in many of
the important stores, including Har-
vard Square.” The chain operates
“between 45 and 50 units in the
[greater] Boston area, depending on
how you define it,”” Lipton adds.

Three of Strawberries’ most re-
cent area openings—Milford, West-
borough, and Worcester—are in the

suburban Metrowest region, which
extends west from Natick to great-
er Worcester, the next major Massa-
chusetts city west of Boston.

Lipton is quick to note, however,
that Strawberries is also actively
scouting urban locations. ‘“There
are a number of in-close locations
that we're very interested in,” he
says.

GONSERVATIVE GROWTH SCHEME

Because of its smaller size, New-
bury Comies is pursuing a more con-
servative store-by-store growth
scheme. Newbury balances prere-
corded music offerings that lean to-
ward alternative rock with substan-
tial merchandise and clothing. A
savvy and aggressive retailer, New-
bury was among the area’s pioneer-
ing CD dealers and has developed a
substantial classical CD trade at its
Harvard Square and MIT units.

The chain recently opened a ware-
house in the Boston neighborhood
of Allston, and Dreese looks to open
a seventh outlet this summer. The
chain’s sixth location opened in late
March in downtown Boston at Gov-
ernment Center, near Downtown
Crossing, the city’s major weekday
shopping draw.

“Our interest is in completing our
area map, which means adding
stores in the surburan Routes 95
and 495 areas,” says Dreese.

Lechmere, an 18-unit discount
home appliance chain that carries
prerecorded music, is also looking
for new store opportunities in the
market. The Woburn, Mass.-head-
quartered operation, which was re-
purchased last fall by management
from Minneapolis-based Dayton
Hudson Corp., shuttered 11 stores
in the Southeast so that it could con-
centrate on the New England mar-
ket. Recently, the chain renovated
and greatly enlarged its original
East Cambridge unit, including
bringing its music department to
10,000 square feet.

“Our strategy is to drive traffic
... 50 we have the sharpest price,”
says Lechmere marketing manager
Dave Curtis. “I don’t think anyone
in the market is as aggressive as
us.”

Lechmere’s customers are “older,
more upscale, and more main-
stream” than the average shopper
at other area chains, says Curtis.

Trans World operates approxi-
mately 35 stores in the Boston met-
ro region under five separate ban-
ners: Record Town, Good Vibra-
tions, Tape World, the Music
Company, and the soon-to-come Co-
conuts. Trans World’s inaugural
area Coconuts unit, scheduled for a
June opening, will be situated in a
14,000-square-foot Natick location
that was long slated to be Tower’s
second area unit.

While Trans World operates
stores under a variety of logos, Mu-
sicland has consolidated its growing
array of area outlets around a sin-
gle name. ‘‘We recently switched
the name of all 11 Boston-area
stores to Sam Goody and will refix-
ture and redesign each as their
leases come up,” says Gaines. “It's
easier to market ourselves under
one name, and especially a name
that has a strong recognition value
in the Northeast.”

Here’s the proof:
Audio Magazine tests
confirm
TDK superiority.

In its March 1990 issue, the industry's most respected technical audio magazine has

pubished the most complete test of blank audio cassettes ever attempted. Altogether, 83

Precision Anti-Resonance

different audio cassettes were put through their paces. But only one tape could be #1.

#1 in Mectal and the Overail Champ — TDK MA-XG
MaG 60 \
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We're proud to announce that TDK
MA-XG scored first place as the highest
performance tape in the AUDIO magazine
test. Here's how AUDIO puts it:

Dual Metal Particie Conling /Exstta Wade Dynan Range
METAL S T0us EQ

IEC N/TYPE N METAL POSITION

= ¥

REFERENCE STANDARD CASSETTE MECHANISM I

Very high MOLs (maximum output levels)
and the best SOLs (saturation output
levels) make a potent combination,
especially with the addition of a good S/N
ratio and the most extended response of
all Type IV tapes... Overall, at 92%,

the best of all 88 tapes.

y (@ .. :

Of all high-bias tapes tested, TDK SA-X
placed firstin high-frequency dynamic
range (61.2 dBA saturation/noise ratio)
and low-frequency dynamic range (65.4
dBA signal/noise ratio) — the two critical
performance parameters for great CD
recordings. Says AUDIO:

[SA-X] provided high MOLs and a high
S/N ratio — the highest for Type | and
Type Il tapes. In fact, S/N is higher than
for many Type IV tapes.

High Bias : 70us€Q
HIGH(CrO:} POSITION

SAX

Cassetta Mechanism I

EC TYPEXR
HIGHICrOs) POSITION

STDK SAX20

e
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In normal-bias, TDK AR-X, AR and AD
scored top honors as the highest perform-
ance Type | tapes tested. Summing up the
performance of #1 rated AR-X, AUDIO says:

SUPER PRECISION ANTI-RESONANCE CASSET TE MECHANISM
NORMAL BIAS 120us EQ

MRX

=

The SOLs (saturation output levels)

were the highest of all Type [ tapes...The
10.5 kHz response limit was the best for a
Type I tape {matched by TDK AD)...The

high overall rating of 82% is the highest
for all Type | tapes.

§€ eci/rveer normaL PosTION AR_X 9

e T .

Thank you, Audio Magazine for setting
the record straight!

ATDK.

» ®

S

Tests results reprinted with permission of
Audio Magazine and Diamandis Communications
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For orders or a free catalog cail toll free:
The best prices  The best service  The best compact discs  Period.

2219 Market St., Denver, CO 80205 (303) 292-9333 FAX (303) 292-6969

| SCHWARTZ BROTHERS, INC

Compact Disc Distribution_
Impressive filll

Over 20,000 titles! m}

Computerized inventory! #

Free domestic freight! -

Tailor-made backorder service!
_~ Special orders welcomel

m Export service!

o« -~— Call today for our exclusive
/ compact disc sampler and free catalog!
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1-800-638-0243
1-301-459-8000
FAX 1-301-731-0323

Let over 44 years of experience work for you.
Distributors of Distinction Stnce 1946.

4901 Forbes Blvd. Lanham, Md. 20706

“‘Go ahead,
make YOUR day

“You know, in all
the excitement over compact disc
and other music media, a lot of retailers

clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

MAIL TO
| Go ahead. make my day. Send me a

Han 5 t ie h L | Pranstiehl Needie Information Kit

N ————==___— = —— - — ==

l Store Name
3300 Washington 5t
Waukegan. IL 60085 | Your Name
Tel: 1 (800} 323-9446 I Address
:w | City State Zip
k ' Your Phone Numberl ) J

RETAIL TRACK

(Continued from page 39)

June, NARM's loss-prevention
committee again tabled the idea of
a universal security tag, saying it
feared that such a surveillance
system might lull merchandisers
into a false sense of security, and
that mall leases imposed by sever-
al major developers make it im-
practical for mall stores to install
surveillance ports.

So, here’s one Track suggestion
regarding the 6-by-12, although
this idea does nothing to address
the issue of merchandising impact,
which many longbox proponents
hold dear. Perhaps technology in
the articles-surveillance field has
progressed enough in the last two
years to accommodate the original
1985 proposal of an industrywide
system.

If dealers were given a tool that
would deter the number of jewel-
box-size CD packages that would
be stolen without the longbox, it
might go a long way in making
them feel comfortable about the
elimination of the 6-by-12.

WORTH CONSIDERING: Many
who remain in the pro-longbox
camp have a tendency to deflect
the environmental issue by point-
ing to other industries that use ex-
tended packaging. Certainly it
seems that many everyday prod-
ucts—like shampoo, toothpaste,
and razors—are sold in plastic an-
d/or cardboard packages that are
disposed of as soon as the consum-
er brings the goods home. Still,
this argument does little to accom-
modate the sense of responsibility
that Rykodisc’s Simonds or Round-
er’s Nowlin would like the music
industry to consider. (Your mother
might have put it another way,
like, “If your friends jumped off
the Brooklyn Bridge, would you do
it, too?” or “Just because every-
one else in class is cheating, that
doesn’t make it any less wrong’ for
you to cheat.”)

The recent battle over explicit
lyrics and cover graphies, not to
mention some of the nefarious
headlines that have been attached
to the music business in the last
four years, suggests that—de-
served or not—the industry faces
an image crisis. Maybe if we fig-
ured out a way to set an example
for other product industries by
finding a sensible way to eliminate
extended packaging on CDs, then
we could win back some positive
perceptions by portraying the mu-
sic trade as a business that tries to
do the right things.

However, such a solution can
only be reached if people on both
sides of the longbox debate remain
focused on merchandising consid-
erations. After all, with cassettes
and CDs comprising a bulk of the
business and the smaller digital
audiotape looming as a configura-
tion that may well be viable in the
future, we’re living in an era that
finds our products shrinking in
size.

Regardless of whether or not
you are a fan of the 6-by-12, it
might well be a smart time for mu-
sic retailers and suppliers to con-
sider new and exciting ways to re-
store the visual impact that the 12-
inch-square LP jacket once
provided.
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I | & | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
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NO BLUE THING RAY LYNCH

MUSIC WEST MW-103

33 weeks at No. 1

YELLOWSTONE: THE MUSIC OF NATURE

AMERICAN GRAMAPHONE AG3089

MANNHEIM STEAMROLLER

DANCING WITH THE LION

ANDREAS VOLLENWEIDER

3|33 | coLumaia oc 45154

4179 CRISTOFORI'S DREAM DAVID LANZ
NARADA 61021/MCA

5 |21 GARDEN CITY JOHN TESH
CYPRESS YD 0133
CHAPTER 1l CELESTIAL NAVIGATIONS

NOUVEAU A 381-2

THE NARADA COLLECTION TWO

NARADA ARTISTS
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6 | 47 | NaraDA N-39117/MCA
WATERMARK @ ENYA
10 | 63 GEFFEN 24233
8113 ABACUS MOON DON HARRISS
SONIC ATMOSPHERES 80026
DEEP BREAKFAST © RAY LYNCH
10 11|79 MUSIC WEST MW-102
11 | 13|51 WINTER INTO SPRING A GEORGE WINSTON
WINDHAM HILL 1019/A&M
NIKI NANA YANNI
12 9 |3 PRIVATE MUSIC 2056
THEMES VANGELIS
13 |12]19 POLYDOR 839 518-2
14 |15 7 SET FREE CONSTANCE DEMBY
HEARTS OF SPACE HS11016-2
15 | 211 3 DORIAN'S LEGACY SPENCER BREWER
NARADA ND-63008/MCA
16 |19 5 MIL AMORES DOUG CAMERON
NARADA ND 63010/MCA
17 14| 11 MOMENTS, DREAMS & VISIONS PETER KATER
SILVER WAVE SD509/0PTIMISM
KOJIKI KITARO
18 |NEWD GEFFEN 24255.2
19 |20 | 43 THE NATURE OF THINGS BRUCE BECVAR
SHINING STAR SSP 113
20 |16 7 THE GREAT WHEEL JAMES ASHER
MUSIC WEST MW-180
21 |18 % WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS
WINDHAM HILL 1082/A&M
ELDORADO PATRICK O'HEARN
2 (17)31 PRIVATE MUSIC 2054
23 | 22|19 INSTRUMENTS OF PEACE SOUNDINGS ENSEMBLE/SINGH KAUR
SOUNDINGS OF THE PLANET SP-7139
24 | 2317 MIDNIGHT ECHOES STEVE HAUN
SILVER WAVE SD-507/OPTIMISM
25 24|27 ENYA ENYA

ATLANTIC 81842

¢ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional million indicated by a numeral following the

symbol.
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FAX# (305) 621-0465
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MUSIC VIDEO s

NEW VIDEOCLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 3107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

DEL AMITRI

Michael Geoghegan

BOB DYLAN

Most Of The Time
Oh Mercy/Columbia
Karen Livingston/Epoch
Pete Rose

EXILE

Nobody’s Talking

The B-52’s Still Standing/ Arista
Dead Beat Club

Cosmic Thing/Reprise Jim May

Jim Czarnecki/Epoch Films LOU GRAMM

Jeff Preiss

THE BIG F

Kill The Cowboy
The Big F/Elektra
Joe Charbanic, Linda Valenzuela/ VIVID

True Blue Love
Long Hard Look/Atlantic
M-Ocean Pictures Ltd.
Howard Greenhalgh

Mark Miremont Strictly For The Ladies
CLINT BLACK Funky Technician/Wild Pitch
Walkin' Away Soup Bone Films

Danny Silverman

HI TEK 3
Spin That Wheel

Killin” Time/RCA
Mary M. Matthews/Studio Productions
Jim May

LLOYD COLE
Don’t Look Back
Lloyd Cole/Polydor
Laura Bicktord/VIVID
Matthew Chapman

COWBOY JUNKIES

Sun Comes Up, It's Tuesday Morning
The Caution Horses/RCA-BMG
Julie Fong/The Film Syndicate

Soundtrack/SBK
Jon Small/Picture Vision
Jon Small

Candy Song

Tamra Davis

Mark Lindquist PARTNERS IN KRYME
THE CREATURES Turtle Power
Fury Eyes Soundtrack/SBK

Boomerang/Geften

Jon Small/Picture Vision
Jon Small

Richard Bell/State Films
Peter Scammell

THIE
ESE

by Melinda Newman

cALLING ALL EARTHLINGS: In conjunction with
International Earth Day, April 22, the Grateful Dead
has worked in tandem with The National Audubon So-
ciety on a music video. The effort is one of the firstin a
series of clips that the Audubon Society hopes to do with
artists.

“They contacted us about artists that were environ-
mentally conscious who might want to participate in the
project,” says Arista’s VP of artist development and vid-
€0, Marty Diamond. “The Grateful Dead gave their ap-
proval to the society to use ‘We Can Run’ from their al-
bum ‘Built To Last.” The Audubon Society asked us to
help them assemble the video.”

The clip contains footage supplied by the society of
the environment before and after man’s intervention, in-
cluding shots of whales, dolphins caught in tuna nets,
and animals affected by the recent rash of oil spills.

“I don’t know if the song was written with the envi-
ronment in mind,” says Lee Fehr, Arista’s director of
national video promotion, “but this is a natural fit. The
Dead are extremely vocal in their support of environ-
mental issues, and this was another chance to show
that.”

The video of “We Can Run,” which the label has no
plans to release as a single, went to VH-1, MTV, and
other national and local outlets April 6, in time for
strong Earth Day showings. In addition to the usual
chyron information of group, song, album, and label, the
National Audubon Society name is included so that
viewers are aware of the group’s participation. Claude
Carmichael, producer of music videos at Audubon, can
be reached at 212-580-5805.

VIDEO PERESTROIKA: Soviets were exposed to their
first national prime-time taste of Western music videos
last month as “Multicolored Band,” a monthly music
and comedy series, debuted. The 60-minute show is pro-
duced and distributed by StoryFirst Distribution, an
L.A.-based distributor of U.S. entertainment to the

Nothing Ever Happens
Waking Hours/A&MM-Ocean Pictures, Ltd.

Joan French, Phran Schwartz/Studio Productions

LORD FINESSE & DJ MIKE SMOOTH

Teenage Mutant Ninja Turties, Original Motion Picture

MASTERS OF REALITY

Candy Song/Delicious Vinyl
Anita Wetterstedt/O Pictures

Teenage Mutant Ninja Turtles, Original Motion Picture

' Atlantic Goes All Out For Street Label

Rap Vid Set Sells 50K Copies In 1st Week

H BY MELINDA NEWMAN

NEW YORK—Atlantic Records’ on-
going push of its new rap division,
Atlantic Street, is already paying off
on the video front as sales of its first
longform compilation have surpassed
the 50,000 mark in its first few weeks
of release.

“Rap From Atlantic Street Volume
I,” a collection of 12 videos by eight
artists interspersed with exclusive in-
terview footage, retails for $16.98
and is being touted through several
different avenues.

“Because we're so committed to
these artists, we didn’t just want to
slap the home video together and
hope someone sees it,” says Linda
Ferrando, Atlantic’s director of na-
tional music video promotion. There-
fore, the label put together a compre-
hensive marketing plan that includes
in-store fliers, advertising buys, pro-
motion, and publicity.

Figuring prominently into the plan
is plugging the product through the
video outlets that helped make some
of the individual clips popular in the
first place.

First, Ferrando serviced the long-
form to more than 25 local video

U.S.S.R.

“All we do is bring in Western decadence,” jokes Story-
First’s founder and president, Peter Gerwe. “It’s one of
America’s best exportable products.”

The show airs on Channel One, which is beamed to
98% of the populace, and follows the highly rated night-
ly news.

The format allows for eight music videos surrounded
by humorous sketches done by the Soviets. The first vid-
eo aired was Tracy Chapman’s “Fast Car.” The first
show aired all Elektra clips, simply because they were
easy for Gerwe to get. “My next-door neighbor is a VP |
there and so I just went through connections,” he says. |
However, Gerwe is certainly willing to expose other la-
beks’ clips to the comrades.

StoryFirst is basically given free rein as to which vid-
eos are shown, which means that Gerwe might bring
Motley Crue to the Muscovites soon. “We don’t have
any censorship problems,” says Gerwe. “There’s a good
trust level with our company. They don’t want drugs or
nudity, but lyrics about partying are fine. I just keep
telling them that we're going to use the same standards
that MTV uses.”

“The Soviets place a high political support on distribu-
tion activities; they're trying to sell perestroika to the
people,” he continues. “They’re trying to make the coun-
try more open, but it takes time. It takes five years to
redo a factory; when we bring in programs, it’s instant
gratification.”

In the meantime, StoryFirst is working on another
music show for Soviet television—a video countdown
program based on European music charts. “That one
will be in partnership with RadioVision,” says Gerwe.
“Basically, the Soviets have asked us to fill another slot.
Pepsi is interested in sponsoring it.” He expects the pro-
gram to be ready to go possibly as early as July. Gerwe |
can be reached at 213-857-1234. [

THE DICEMAN COMETH: Andrew Dice Clay fans of
the world unite around your television sets May 4.
That’s when the comedian hosts NBC’s “Friday Night
Videos.” Though the mere thought of his appearance on
television is enough to start even the most liberal of cen-
sors quaking, what we saw of the taping seemed pretty
tame. Clay’s hilarious opening monolog is PG-rated. The
comedian is touting not only his new movie, “The Adven-
tures Of Ford Fairlane,” which opens in late May, but
also his new double album on Def American/Geffen,
“The Day The Laughter Died,” released April 3.

shows. She also sent a letter to all the
outlets asking them to re-chyron any
clips from the compilation they might
play mentioning the longform as well
as the album.

Then Ferrando set up giveaways
with several of the programs, includ-
ing “Music Video Connection,” Wash-
ington, D.C.; “Music In Motion,” San
Diego; California Music Channel, San
Francisco; “Club Beat,” Syracuse,
N.Y.; “Hot Tracks,” San Diego; “Vid-
eo Visions,” Boston; ‘“Video Music
Box,” New York; and “Soul Beat,”
Oakland, Calif.

“We'd never really had a video to
give away before,” says Ferrando.
“Primarily our promotions with the
black outlets had consisted of inter-
views and record giveaways.”

The label decided to release the rap
compilation because, Ferrando says,
“This is a whole genre of music that
(senior VP/GM black music] Sylvia
Rhone is supportive of and very
proud of. Many of these acts that
she’s signed have been extremely
successful, and we want Atlantic to
be in the (video] forefront on this.”

In addition to local promotions,
Ferrando also coordinated several na-
tional tie-ins. Atlantic held a large
party in October when it first an-
nounced that all its rap-distributed re-
leases would go through Atlantic
Street. MTV’s “Yo! MTV Raps” at-
tended the party and taped inter-
views with several of the artists in-
volved on the longform, including
Kwame, the D.O.C., Cool C, and the
W.LS.E. Guys. It then aired a special
edition of the program that focused
on the new label and video. Plans are
being coordinated for MC Lyte to ap-

pear on an upcoming episode of “Yo”
to further promote the longform.

MC Lyte also figured prominently
in a promotion with Black Entertain-
ment Television’s “Rap City.” ‘“We
just did a huge club promoction with
BET in a local club in Washington
with MC Lyte and some of our other
acts where we gave away the video,
and MC Lyte judged a contest there,”
says Ferrando. The artist also hosts
upcoming episodes of “Rap City.”

The label utilized the exposure the
national shows offer by purchasing
time buys for three weeks on “Yo!
MTV Raps” and “Rap City” that tied
in with local record retailers offering
the longform.

In addition to the television and se-
lected print ads, Atlantic pushed the
compilation via radio time. As “Pump
It Up,” a weekly television rap show
that is being rolled out nationwide via
Fox Network’s owned and operated
stations, bought radio ad time to plug
its debut in new towns, the spots also
mentioned ‘““Rap From Atlantic
Street.”

Though pleased with the results so
far, Atlantic is not slowing down its
push. As the first round of promo-
tions winds down, the label is coming
back to the local video shows, offer-
ing them interviews with artists fea-
tured on the compilation.

TO OUR READERS

Due to holiday deadlines, the

Clip List will not run in this is-
| sue. It will return next week.
|

VIDEO

TRACK

LOS ANGELES

BLUES LEGEND ETTA JAMES
teamed up with rapper Def Jef to
lens “Beware,” a video directed by
Tamra Davis. The song appears on
James’ upcoming Island Records re-
lease, “Stickin’ To My Guns.” The
crew shot footage in Small’s Bar in
Hollywood. Anita Wetterstedt pro-
duced for O Pictures. Davis and Wet-
terstedt also directed and produced
Young M.C.’s “Louie, Louie,” a video
spawned from the Universal Pic-
tures’ “Coupe De Ville.” Wetterstedt,
meanwhile, produced Jody Watley’s
“Precious Love” clip for MCA. Mat-
thew Rolston directed, shooting foot-
age in a dry lake bed in the desert.

NEW YORK

TIMES SQUARE PROVIDED a
cast of indescribable characters to en-
rich the background of the Jesus &
Mary Chain’s new video, “Her Way
Of Praying.” Paula Greif directed
the three-night location shoot, with
director of photography Ken Ross.
Elizabeth Bailey produced for Paula
Greif Productions.

Enigma’s Dead Milkmen staged
their new “Methodist Coloring Book”
clip in a monastery just outside New
York. Adam Bernstein directed, Lee
Rolontz produced, and Nancy Ben-

nett was executive producer for Zeit-
geist.

Picture Vision's Jon Small recent-
ly directed a longform concert video
featuring the Highwaymen, better
known as Kris Kristofferson, John-
ny Cash, Waylon Jennings, and Wil-
lie Nelson. Jeff Zimmerman direct-
ed photography on the 10-camera
shoot, lensed at Long Island’s Nas-
sau Coliseum for CBS Music Video.

OTHER CITIES

TONY TONI TONE AND Vanessa
Williams pool their talents in the
new Classic Concept video “The
Oakland Stroke.” Ralph McDaniels
directed the clip, which features a col-
lection of Bay-area celebrities. The
video, produced by Lionel C. Martin
and Sabrina Gray, comes from the
new 3T album, “Revival,” on Poly-
Gram. Martin also directed Biz Mar-
kie’s “Spring Again” video, shot in
Miami, and Oran “Juice” Jones' new
clip, “Shaniqua,” lensed in Washing-
ton, D.C. McDaniels and Gray pro-
duced both clips.

Fragile Films' Joseph Uliano re-
cently produced ‘“‘Juicy Gotcha
Krazy” for Oaktown’s 3-5-7. Jona-
than Siegel directed the dance video
for Capitol Records, and Rupert
Wainwright and Terance Power ex-
ecutive-produced.
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Rock’N’Rollo. Jon Bon Jovi, left, and
Bobby Bandiera (Asbury Jukes) sing
for Tishna Rollo, the 8-year-old
daughter of producer/engineer John
Rollo. Tishna is battling Wilm’s Tumor,
a form of cancer. Three benefits at
the Stone Pony in Asbury Park, N.J.,
will raise funds for a bone marrow
transplant. In addition to Bon Jovi and
Bandiera, the first show featured the
Diamonds, Cats On A Smooth
Surface, and E Street Band members,
and raised $4,000. Two other shows
are scheduled for April. (Photo: Terri
Valenti)

Film Grew Is True To Beach Boys’ Sound

B BY SUSAN NUNZIATA

NEW YORK—Authenticity was
the primary goal of Jay Levy, the
20-year industry veteran who
served as music director on “Sum-
mer Dreams,” a film about the
Beach Boys.

Airing on ABC-TV April 29, the
film’s stereo soundtrack features
11 rerecorded Beach Boys classics,
six new surf instrumentals, and
two new pieces written by Levy.
Vintage instruments and equip-
ment were used to re-create the
original songs.

The film will play theatrically
outside the U.S., and there has
been some discussion of a sound-
track album release, according to
Levy.

A team of studio musicians in-
cluded Levy on keyboards and gui-
tar, Grand Geisman on guitar, Gor-
don Peake on drums, and Bill Mil-
lay on bass. Vocal tracks feature
Levy, Millay, Herb Pederson, Da-
vid Morgan, Bob Joyce, and Randy
Crenshaw.

Pre- and postproduction were
done at Levy’s home studio, which
features a Tascam 388 eight-track

recorder/mixer, as well as Tas-
cam’s !/,-track, 122 MKII stereo
mixdown deck, and MM-1 key-
board mixer.

Most of the recording was done
in Los Angeles at The Bakery,
with some overdubs done at En-
tourage Studios. The Bakery fea-

1t’s as close to the
original as possible’

tures one of the first Amek Mozart
consoles in the U.S.

Andy Waterman engineered the
project, with John Baker also
spending some time at the board.

The project was digitally record-
ed, and all songs and background
music and effects were mastered
to a Tascam DAT.

Part of Levy’s quest for authen-
ticity included searching through
his collection and those of his col-
leagues to amass 13 period pieces.

“This is my favorite part,” he
says. “We used an old Fender Tele-
caster, a 1962 Fender L Series
Stratocaster, a '60s Ekko bass,
which Brian Wilson used, Ampeg

B-15 bass amps, a Fender Prince-
ton reverb amp, a Rickenbacker
12-string, a Paisley Fender Tele-
caster, and an old Wurlitzer elec-
tric piano, among others.”

The Rickenbacker, Stratocaster,
and a Fender Precision bass were
used in rerecording ‘‘California
Girls.”

Levy used authentic gear wher-
ever possible, although some or-
gan samples were necessary.

In the case of ‘“God Only
Knows,” Levy was forced to sam-
ple almost 90% of the tune because
the original, recorded in 1966, was
a unique creation. He used the Am-
peg amps and Ekko bass on the
tune.

“By sampling and sequencing
the sounds for ‘God Only Knows,’
I was able to carefully control ev-
ery aspect of the song until it came
as close to the original as possi-
ble,” he says.

Levy’s keyboard array included
E-Mu’s Proteus, Yamaha DXT7s,
two Ensonigs, a Mirage, Roland
MKS 30, Alesis Quadraverb, and
Ibanez multi-effects processor.

A selection of new and antique
microphones included product

from RCA, AKG, Shure, Neu-
mann, and Tascam.

With the exception of “God Only
Knows,” all the other Beach Boys
tracks were cut live, says Levy.
“Basically I and four other singers
stood around a mike and sang. One
of the things we really tried to
achieve was feeling like a group in
the studio.”

Levy also had the actors sing
during filming to eliminate a lip-
sync appearance when audio was
locked to picture. “It was really
challenging and exciting to work
with the actors and get them to
stand up there and sing,” he says.

“If we used the actual Beach
Boys recordings, we wouldn’t have
been able to convince the audi-
ence’s ears that a rehearsal in the
Wilson’s garage was realistic,
since the original was recorded in
a studio and carries the ambiance
of that studio. In many cases, orig-
inals would have sounded too pol-
ished to play back to live perfor-
mances, and concert scenes would
have been impossible.”

Levy also appears in the film, in
a role he describes as ‘“‘an evil,
dope-smoking fiend.”

AUDIO TRACK

ACCORDING TO Webster’s Dictio-
nary, the definition of kiva is “a
Pueblo Indian ceremonial structure.”
Gary Belz, owner of Kiva Recording
Studio in Memphis, defines Kiva as
one of the South’s premier recording
facilities.

Belz, a Memphis native, opened
Kiva in January 1988. Prior to that,
the space had been home of the
Sound Of Memphis Recording Stu-
dio since 1969, a facility that was fre-
quented by such artists as Sam The
Sham and the Bar Kays.

Belz brought redesign and renova-
tion to Kiva. “We gutted and re-
worked the entire building,” he says,
“and had Tom Hidley design and
construct our new 24-Hz monitoring
system in Studio A.”

The equipment and design of the
studio make the facility unique, says
Belz. A comfortable, relaxing envi-
ronment, a generous amount of
tracking space, and isolation from
much of the city’s commercial activi-
ty are its main features, he notes.

Belz describes the control room as
transparent and colorless. “You can
actually hear what is going on tape,”
he explains. “The room doesn’t ab-
sorb or play tricks with the sound
coming out of the monitor.”

Studio A of the three-room facility
houses a Solid State Logic 4056 G-
Series with Total Recall and an API
16-by<4 submixer with 550-A equaliz-
ers, as well as a Mitsubishi X-800 32-
track digital tape machine and a
Studer A-80 24-track analog.

Studio B offers a Westar 52-by-24
console with Compumix VCA auto-
mation and a Mitsubishi tape ma-
chine. Studio C, geared to the MIDI
and preproduction client, is equipped
with an Akai MG 1214.

Belz, who owns the Peabody Hotel
and a local Holiday Inn, has an under-
standing of client service. His connec-
tion to these hotels allows Kiva to put
together housing and accommodation

packages to accompany studio work.

Joe Walsh visited recently to work
on self-produced tracks with engi-
neer Mike Childress. John Prine
tracked in Studio A for Oh Boy Rec-
ords with co-producer Keith Sykes
and Kiva chief engineer Greg Ar-
chilla, assisted by Tim Ray. Albert
King was in Studio A cutting for
Kiva Productions with Archilla and
Ray at the desk.

Phalon Alexander worked on ma-
terial in Studio B for Memphis-based
Megajam Records. Ernest William-
son produced, with Doug Nightwine
at the board. Mike Patterson assist-
ed. Stevie Ray Vaughan tracked for
Epic with producer Jim Gaines.

Omara and Chris McDaniel
worked on separate projects with
Williamson producing and Nightwine
engineering. Patterson assisted on
Omara’s project. Achilla and Ray also
teamed at the console for producer
Mark Lindsay’s new album project
with Mike Bradley; Ricky McNeal
with producer Kevin Paige for Pri-
ority Records; and MCA’s the Zip-
pers with producer Freddie Salem.

Jimi Jamison tracked with engi-
neer Nightwine and producer Jim
Gaines for Scotti Bros. Records.

NEW YORK

PRODUCER MARK KAMINS was
in Prime Cuts’ Studio A overdubbing
UB40’s ‘“The Way You Do The
Things You Do” for Virgin. Eric
Kupper was in for keyboards; Gary
Clugston engineered. Remixing was
done at Sound Track with Hugo
Dwyer at the board, assisted by
Chris Trevett. Kamins also worked
on Begonia’s upcoming album tracks
for Quark Records at Prime Cuts.
Kupper was on keys; Chanin Wara-
kulnukroh was at the board.
Producer/artist Jellybean stopped
in the Hit Factory to cut the tracks
“When You Talk To Me” and “Man-
handled” with Sarah Dash for her
upcoming RCA release. Paul Logus

engineered; Robert Smith assisted.

At Crystal Sound, Linda Hopkins
cut vocal overdubs on modern gospel
material with producer Mike McFre-
drick. Larry Buksbaum engineered;
Beatrice Winkler assisted. Wacky
Child, formerly known as East Of
Urban, tracked for single release on
East-Red Records. Johnny Byrne
engineered, assisted by Winkler. The
Pure Form production company, Mi-
cahel Formanek and Marc Puri-
celli, were in scoring for the new
film, “The Three Believers.” Mike
MacDonald engineered.

LOS ANGELES

I..JL]{HA BEE HAD Carmen Rizzo in

mixing single and 12-inch versions of
Nona Hendryx’s tune “It’s Only
Love’” for BMG/Private Music.
Taavi Mote mixed single and 12-inch
versions of the Gap Band’s “We Can
Make It Alright” for Capitol. Mote
and David Bianco mixed the new
Midnight Star album for Selar/
Epic. Keith Cohen mixed Glen Me-
deiros’ “She Ain’t Worth It” for Am-
herst Records. The song features a
rap with Bebby Brown.

Jet Boys mixed a project for MCA
at Devonshire. John Purdell and
Duane Baron produced on a Neve V-
Series with GML automation.
Stryper overdubbed in the newly re-
modeled Studio 1. Eddie Delana en-
gineered; Tom Werman produced.

NEW PRODUGTS AND SERVIGES

SSL LADY: Electric Lady took delivery of an SSL 64-input SL 4000 G-
Series console. In recent months, projects at the studio included “Listen To
Your Heart” by Roxette, “Love In An Elevator” by Aerosmith, and “Love
Shack” by the B-562's. Contact: 212-677-4700.

NEVE NEWS: Neve entered an agreement with Orion Research making
it responsible for manufacturing and worldwide sales and service of the
Orion line of audio consoles for the TV, broadcast, production, remote, and
video post markets. Orion president Richard Hajdu was named VP of sales
and marketing for Neve. Neve also became the exclusive Canadian distribu-
tor of the Wheatstone Corp.’s line of broadcast, on-air, and production con-

soles.

MORE MARK IV: A majority interest in Dynacord GmbH, a West Ger-
man-based manufacturer, was acquired by Mark IV Audio Inc. Dynacord,
which had sales in excess of $25 million in 1989, will continue to operate as a
separate company. The recently formed Dynatech Electronics Inc. in Cali-
fornia will work to increase the company’s North American share. Contact:

616-695-6831.

DAT ONLY: Mountain Records issued a DAT-only release by its company
founder/roster member Stewart Brodian. Titled “Poems,” the album de-
buts Monday (16). Contact: 609-426-1105.

SPRING FORWARD: Spring/summer sessions are under way at Center
For Electronic Music. The curriculum runs through August and features
workshops for beginners and advanced users of electronic music. Contact:

212-686-1755.

SUSAN NUNZIATA

Clarence Ofwerman (of Roxette
fame) produced the Swedish group
Passayerarna for Slick Records.
Paul Dugre engineered on the Neve
8128.

Jasmine Guy (of the sitcom “A
Different World”) tracked and re-
corded vocals in M’Bila Recording
with producer Timmy Gatling (for-
mer member of the group Guy).
Mitch Gibson engineered; Scott
Wetherspoon assisted. Solar/Epic
act Shalamar tracked and cut vocals
on the songs “For Sure,” “I'll Give
You Time,” “Wake Up,” and “I Want
You.” Band member Sidney Justin
produced with Al Richardson at the
board. Wetherspoon assisted.

NASHVILLE

JOHNNY VAN ZANT mixed at the
Castle with producers Robert John-
son and Brian Foraker for Atlantic.
Foraker also engineered. Producer
Brown Bannister mixed a Sparrow
project on Charlie Peacock with Jeff
Balding at the board. Scott Hen-
dricks produced and engineered
mixes by Rob Crosby for Arista.

The Bellamy Brothers were in Re-
cording Arts overdubbing a new
MCA album with producer Emory
Gordy. Steve Tilisch engineered at
the Soundcraft TS-12, assisted by
Jeff Coppage.

OTHER CITIES

Tom Tucker joined Paisley Park
Studios, Prince’s Minneapolis-based
production facility, as chief recording
engineer. Tucker, an 18year record-
ing studio veteran, was formerly co-
owner of Metro Studios. Paisley’s
plans for 1990 include the develop-
ment of its fourth studio.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W.,, Nashville, Tenn.
387203.
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By JESSE NASH & GEORGE FLOWERS

n March 6 of this year, Gloria Estefan and Miami
Sound Machine were awarded the Crystal Globe
Award at New York City's 21 Club, becoming only
the 27th recording artist since the awards began in
1974 to have sold five million albums outside their
country of origin. The following day, their latest Epic album,
“Cuts Both Ways,” officially went double platinum in the
U.S., where it spent five weeks at No. 1 on the Adult Con-
temporary chart. In England the album has gone 10 times
platinum.

On March 20, Gloria, her husband/manager Emilio and
son Nayib were involved in a near-tragic highway accident in
Pennsylvania on their way to a tour date in Syracuse, N.Y.
Serious injury to Gloria's back and subsequent surgery have
temporarily forced postponement of the world tour, but the
band's ringing achievements early in 1990 will only serve to
draw attention to their exploits and sustain momentum until
Gloria returns to full strength within six months.

Both Gloria and Emilio were nominated for Grammys this
year—Gloria for Best Female Vocal Performance for the
first single off “Cuts Both Ways,” “Don’t Wanna Lose You,"”
and Emilio for Producer of the Year. Ms. Estefan also per-
formed on the Grammy Awards program. A few weeks earli-
er, she had co-hosted the American Music Awards.

Obviously, the Estefans and Miami Sound Machine have
begun the 1990s in blockbuster form. They closed out
1989 equally strong, with a European tour to promote the
new album. The reaction overseas is evident in the unit sales
that earned them their coveted Crystal Globe. The perfor-
mance of “Don’t Wanna Lose You” outside of the U.S. paral-
leled the American showing. It reached well into the top 10
in Norway, Holland, Finland, England and Japan. In Europe,
"Cuts Both Ways’’ debuted in England at the No. 1 spot. In
Scotland, Holland and Belgium, the album topped the
charts, as well. It also enjoyed No. 1 status in Japan.

Furthermore, the release of 'Cuts Both Ways" marks the
first time in England since 1981 that any group has had two
albums reach No. 1 during the same calendar year (the last
band to achieve the same was ABBA). The other album (out-

side of the U.S.) was called “Anything For You—it is known
in the States as “Let It Loose,” which went double platinum
and spent two years on the charts.

This year, on Oct. 25, Gloria Estefan and Miami Sound
Machine will celebrate their 15th anniversary.

Gloria has always displayed an intoxicating singing style.
On “Cuts Both Ways” she also showcases her impressive
writing and arranging skills. She wrote seven of the album’s
10 cuts, and laid down the basic arrangements on several of
them before turning them over to Jorge Casas, Clay Ostwald
and Emilio, who completed them. Casas and Ostwald pro-
grammed all the songs on the album and performed along
with the rest of the members of Miami Sounc Machine. They
also served as part of the production team with Emilio.

Emilio Estefan and co-producers Casas and Ostwald have
also been busy contributing to recordings oy other artists,
such as Pia Zadora, Julio Iglesias, well-known Latin singer
Jose Luis Rodriquez (“El Puma”), pop-jazz guitarist Taka-
naka and pop singer Seiko, both from Japar.

“Cuts Both Ways" is an exciting composite of the group’s
history. It incorporates ideas and experiences from live per-
formances and countless hours on the road. Their most re-

(Continued on page M-8)

BREAKING DOWN CULTURAL
BARRIERS AND BULDING BRIDGES
TO ONE MUSICAL WORLD

Epic Records president David Glew,
Gloria, Billy Joel, and CBS

| Emilio and Gloria at tha

| Grammys. Both were nioasi
nated, but did not win &

¢ time around, and vow to re-
turn to the winner's circle.

B )

Records president Tommy Mottola at
% Grammy party.
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CBS Records International.
Wherever You're Lisiening, Our Music Is There.

“CBS.” ®' 4 rademarks of CBS Ine © 199 (BS Recoacs bic. %



N

AN

PLAYING DUAL ROLES IN A SOUND RELATIONSHIP:
INTERVIEW WITH GLORIA AND EMILIO ESTEFAN

By JESSE NASH & GEORGE FLOWERS

loria Estefan, lead singer of Miami Sound Machine,
and her husband—and the group’s founder and
manager, milio—truly personify the *“American
Dream”—both are immigrants, and both have suc-
ceeded beyond their wildest childhood dreams.

“I remember watching the Grammys many years ago—
when | was a kid,” recalls Emilio. ““I said maybe one day !
might be in the show—just in the show. | never even
dreamed that | would be nominated for a Grammy" (he was
nominated for Producer of the Year for the “Let It Loose”
album in 1987 and again this year).

Gloria Estefan and her mother came to Miami from Cuba
in 1960 when she was only 16 months old to escape the
regime of Fidel Castro. Her father served time in a Cuban
prison, and was involved in the failed “Bay of Pigs™ invasion.
He eventually joined the U.S. Army and served in Viet Nam,
where he became a victim of Agent Orange poisoning, which
ultimately killed him.

In spite of the “tough” times in Miami during the 1960s,
Estefan holds the city and her adopted homeland in high es-
teem. She considers America to be a great country, even
though her childhood memories are of *‘a lot of prejudice. All
these Hispanics were coming into one place that had never
had any Hispanics before. But we survived.” She is most
grateful for the “opportunities” made available to her and
other Latin Americans here.

“Freedom was the most important thing in my father’s
life,” explains Gloria, who says it would be a “‘betrayal” if she
and MSM were ever to play in Castro’s Cuba. “It would be
the ultimate insult to our heritage if we performed there,”
she says. “We cannot return.”

Despite her bitterness, Gloria says the band tries to avoid
politics in their songs. “Music to me is an escape. | do have
my opinions about politics, but they have been so interwo-
ven into my personal life that I've always preferred to keep
politics out of my music. Love and emotions are things that
everyone can share, but politics and religion can get you into
a lot of trouble.”

Emilio is originally from
Cuba, to0, and he has been

FAN and MIAMI SOUND MACHINE

Gloria reasons that “family comes first”"—but...

To Estefan, having a child keeps life in perspective. “He's
more important to me than anything in the whole wide
world,” she says, but adds it’s a “mistake” for a woman to
sacrifice her career for her children.

“Nine times out of 10, your kids don’t appreciate it when
you do. And when you give up something of yourself, you're
usually not as happy as you were before. And if you're not
happy with yourself, it's very difficult to make someone else
happy,” she says.

Being a working mother has not provided Gloria with the
easiest of circumstances, but, as Emilio has done, Gloria has
managed to make certain adjustments. “In the past, Emilio
brought our son on tour with us in the summer,” she says,
noting that Nayib is “exposed to a lot of experiences that
other kids never get. In the beginning, | have to admit it was
very tough on me because | was used to being with Emilio all
the time. But | would rather our son have one parent with
him than be totally left alone. Missing both of us would be
very traumatic for him.”

On this fatest road trip, Nayib went along for the ride, and
the experience. “He wanted to,” says Emilio. “Last year he
didn’t want to come, but this year was different. He's very
inclined toward music. | think he's going to want to be a sing-
er or to be a performer.

“Just one thing,” laughs father Emilio, *“| don't want to
manage him. | want to retire someday.”

Separation is hard for parents and child. “We miss him a
lot,” admits Emilio, “and | think it would be great for him to
go all over the world and get to know different cultures.”

While Emilio realizes that famous parents can be a prob-
lem for a child, he feels that Nayib has adjusted well. “When
we go out we try to hide ourselves a little bit,” he says. “We
use different hats and glasses so that people won't recog-
nize us, but most of the time people realize it’s us.

“You have to remember that we grew up here in Miami
and we spend a lot of time here. When we go out, we don't
have the same impact that we have in other places in the
world—you know, when they see Gloria they go wild. But for
us in Miami, although we get approached by lots of people—
it's in a nice way, instead of
being mobbed.”

in the U.S. for about 25
years. "My dad used to
have factories in Cuba,” he
says, adding with a laugh
and a wink, “‘but aside from
that he has been a poker
player all his life.”

Emilic is a first genera-
tion musician in a very
skeptical family. “Every-
body told me | was crazy.
My brother's an engineer,
and everybody else has a
career, but everybody’s
working for me now, you
know.

“My parents told me that
music wasn't the right thing
to do, it wasn’t very secure,
but | said that's what | like
and that's what | want to
do. They eventually came
around and were support-
ive of me.”

Over the years, Emilio

His parents’ relatively
slow rise to stardom has
made it easier for Nayib in
school. His classmates and
he have merely adjusted to
his family's ever increasing
prominence. ‘““Most of the
kids grew up with him, and
when you develop the fame
little by little, they see you
as a human being instead
of as a star. And that's
great for him,” explains
Emilio, who adds that Nayib
was taught by a tutor when
he and the family were on
the road, and once they are
back home in Miami he sim-
ply returned to the class-
room.

Just as any other proud
father would, Emilio boasts
about his son, the super-
achiever. Nayib—now in
the third grade—is reading

and Gloria Estefan have de- Emilio and Gloria: Hitting No. 1 was confirmation enough (in both Spanish and En-

veloped a special relation- that they were going in the right direction.

ship. Comments Emilio on
the professional life he shares with his wife: ““We worked to-
gether for about a year before | even asked [her] out on a
date. | didn’t want to mix business with pleasure at first, and
neither did she because we were afraid we might ruin the
professional thing we had going. We dated for two years be-
fore we even thought about marriage. Now we've spent 14
years together and all that time we’ve hardly been separated
at all until the ‘Let It Loose’ tour—when Gloria began travel-
ing without me. | know she really misses me when we're
apart—even if it's just a day or two, but we speak several
times a day when we're not together.”

Aside from her duties as lead singer of Miami Sound Ma-
chine, Gloria is also the mother of a 9-year-old son, Nayib.

glish) at the 12th grade lev-
el. “He reads better than |
do,” says Emilio.

Gloria and Emilio Estefan may be sitting on top of the
world (and the charts), but their phenomenal success hasn't
changed them; they're still very down-to-earth people. Even
though their work schedules take up much of their time, Glo-
ria and Emilio still like to socialize when possible. They are
remarkably unpretentious. They still eat in a few very special
Cuban restaurants, and like to go dancing, especially to their
favorite salsa bands in Miami Beach.

According to Emilio, “'Gloria and | love to dance. We love
to dance to salsa music, in particular. We rarely get a chance
to listen to other people's music, so it's nice.”

(Continued on page M-17)
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GLORIA ESTEFAN and MIAMI SOUND MACHINE

MSM TODAY

(Continued from page M-4)

cent European tour (Sept. 4 to Oct. 22, 1989) took them to
England, Scotland, Holland and Belgium—where they sold
out every show. Their crowning achievement was three
nights at London's Wembley Stadium before frenzied
crowds.

Gloria Estefan and Miami Sound Machine postponed the
first leg of their U.S. tour in December of last year after Ms.
Estefan developed a throat infection. The tour resumed
March 2, with performances at New York City's Madison
Square Garden on March 7 and New Jersey’s Meadowlands

On hand at Club Nu, South Miami Beach, Fla. in July '89
to celebrate the release of “Cuts Both Ways” album,
from left: Emilio; Club Nu’'s Dianne Siquier; Club Nu pro-
moter Norman Bedford; Gloria; Nu owner John Turchin.
The black-tie gala, thrown by Club Nu and radio station
Y-100, drew 2,000 fans.

Arena on March 8. The accident has put the rest of the
world tour on hold—Miami Sound Machine will switch to low
gear until Gloria is back on her feet dancing again.

Miami Sound Machine is definitely a growth industry. Ini-
tially, Emitio and his brother, Jose, had managed the busi-
ness affairs of the group out of an office built as an exten-
sion to the family home, but they are currently building
three state-of-the-art recording studios in their spacious
new office complex in Miami reportedly costing several mil-
lion dollars. Emilio boasts that he will be able to work on
three recording projects simultaneously as a result of the
expansion. There will be facilities for editing as well. The stu-
dios will be used for recording Miami Sound Machine and
some of Emilio’s other productions.

Gloria has been busy working on material for her next al-
bum, which Emilio says is customary: “Whenever she finish-
es an album, she usually writes two or three new songs just
to have them for the next project.” He says the songs she
has finished to date are not yet titled.

Their stage show was also revamped for this tour. For one
thing, Estefan and MSM added more acoustic instrumenta-
tion. When it resumes, this latest road trip marks the first
time Miami Sound Machine will tour strictly on its musical
merits. Where choreography, for example, had been a major
part of the program, the group is now focusing on what Emi-
lio describes as ‘‘real serious music'—less glitz and a lot
more substance.

Gloria Estefan and the group also recorded Spanish and
Portuguese versions of “Here We Are,”” "Your Love Is Bad
For Me,” and *‘Don't Wanna Lose You."”

They have also filmed three videos off the *'Cuts Both
Ways” album—one for the successful first single, “Don't
Wanna Lose You,” another for the second single, “Get On
Your Feet,” and a third, the current single, *‘Oye Mi Canto.”
The next single off the album in the States is the title track,
"Cuts Both Ways."

“QOye Mi Canto” is very special to Gloria and MSM. Re-
corded in Spanish, it is a tribute to the roots of a Latin-Amer-
ican stylistic fusion that has evolved into one of the great
contributors to American contemporary music.
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AUDIO VIDEO PROFESSIONAL

“Nobody does it like you do”

You’ve given us a rhythm that keeps getting stronger.

do the conga.

fall in love again.

We applaud your music. . .

Your triumphs . . . and your magic,

You’ve taught us how to shake our bodies and

You'’ve shown us how to feel the beat and

captured on Agfa mastering tape.

Congratulations

AGFA &
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Dear Gloria,

Our warmest wishes
for a swift recovery
are with you.

From all your friends.
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GLORIA ESTEFAN and MIAMI SOUND MACHINE

or the last 15 years,
Gioria Estefan and
Miami Sound Ma-
chine have been
singing their way
into music history. Never
before has a Latin group managed to achieve such wide-
spread appeal.

Estefan and her musical eohorts effortlessly mix pulsating
Latin beats, up-tempo urban pop, moving ballads and rock
into a style that has found its way comfortably into a variety
of formats—from Latin to middie-of-the-road, and into the
hearts of millions of fans.

Although the musical amalgam that is Miami Sound Ma-
~ chine today enjoys acceptance across a wide range of mar-
kets, life wasn't always so harmonious. Gloria recalls being
rejected by a producer for not being easily and distinctly
classified. “I'll never forget when we first did ‘Conga,”” she
says. "‘This producer told us that the song was ‘too Latin for

THE SOUND MACHINE
TIME MACHINE

dthat was it, until my mother dragged me to this wedding
iwhere, it just so happens, Emiliac and the Miami Latin Boys
' playing. We met again there and he had me sit-in for

SELF-MANAGEMENT:

the Americans, and too
American for the Latins.’ |
said, ‘thank you, that's ex-
actly what we are! We're a
mix." "

Estefan says that while
she and MSM are proud of their Latin roots, they are not a
legitimate salsa band: *‘We never claimed to be. | mean, we
could pfay salsa if we wanted to but we've grown up listening
to pop music—it’s a big part of Miami Sound Machire.”

The group began as the Miami Latin Boys in the early
'70s; Gloria's husband, Emilio, served as their leader. Glo-
ria, who first became involved with Emilio and the Latin Boys
in 1975, explains, “They used to play only Latin music and
they didn't have a lead singer. They would all take turns
singing or they would sing together.”

Gloria met Emilio Estefan after her parents invited him
over to the family house to give them a few pointers on put-
ting a band together. “| wanted to form a little group for a
fun thing my parents were doing,” she recalls, adding, “He
heard me sing for the first time right then and there, but

KEEPING THE FAMILY MACHINE HUMMING WITH
CARING, KINSHIP AND COMMON GOALS

usic for many is a source of pleasure and a

means of expression. For others it is a means to

another, more lucrative end. in the case of Emilio

Estefan, manager and fcunder of Miami Sound

Machine and husband of the group's lead singer
Gloria Estefan, it has been a truly marvelous vehicle for suc-
cess.

Unlike many superstar acts, the management duties are
not hendled externally. Operating out of their spacious new
office complex in Miami Beach, Emilio still serves as person-
al manager and the group’s administrator, as he has for
most of the past 14 years. Hz is aided by his brother Jose
who manages MSM’s business affairs. Gloria is alsc heavily
involved in the decision-making process. They've triad “out-
side” management, but were vary dissatisfied. -

“One time we hired a manager,” Emitio recalls. “We had

to get rid of him. There were lots of problems. Things were
not done. Pecple tried to contact us and we were never told.
Sometimes we would be scheduled-to perform and were told
that everything would be taken care o*—all‘the lighting-and
so on. We would arrive and nothing had beer done. We'd call
the manager and he would hide fram us. He wouidn't come
tc the phone. It was a real pain.”

He remembers that the group wes faring poorly in-the Eu-
rcpean markets, and the dramatic turn around that oc-

-curred when he re-assumed control. “When ! fired the man-

ager our album became No. 1 in England and in Holland.
Our abum sales in England were:seconc only to Michaet
Jackson." - 34

These days, the day-to-day functioring ¢f Miami Sound
Machine is handled mostly by tha Estefan family, which
takes care of everything from mailing postars to planring

fum, and | sang a few standards.”

Emilio was determiried and he called her again two weeks
later and said that she wouldn't have to give up school. “He
said that | could sing on weekends—that it would just be a
hobby,” she says. "Well, | loved music so much that |
couldn't let an opportunity like this pass me by, so | joined
the group.” And so, Miami Sound Machine was born.

Emilio Estefan began producing Miami Sound Machine for
Epic Records with the “Rio” album in 1982, which was re-
corded only in Spanish. The group's first single, “Dr. Beat,”
was a production triumph for Estefan because it was Miami
Sound Machine's first song recorded in English. “Dr. Beat”
went on to be an international hit, charting in the top 5 all
over Europe and in the top 10 on the dance charts in the
us.

The band’s first English album, “Primitive Love,” released
in 1986, sold 1.5 millicn copies in the U.S. alone, and spun
off three top 10 singles, “Conga,” “Bad Boy,” and “Words
Get In The Way.”

Each of their albums has outsold the one preceding it.
Their current release, “Cuts Both Ways,"” is a huge commer-
cial success. Their last record, “‘Let It Loose” (1987), yield-
ed four top 10 singles; “Rhythm Is Gonna Get You'" reached
(Continued on page M-15)

internztional tours. Emiko feels a greater sense of control
and knows that those directing the group have its best inter-
ests at heart. “We are real secure,” he says. "It feels 10
times better.”

The Estefans have praven themselves to be shrewd busi-
ness neople with a carefully orchestrated corporate struc-
ture. Miami Sound Machine is really a D.B.A. for Foreign Im-
ported Production and Publishing Inc., the corporation
established to handle the group's publishing. Production
and some property acquisition (like their new office build-
ing) come under the aegis of Estefan Enterprises Inc.

Each time the group tours a new corporation is begun car-
rying 3 name linking it to that tour (for example, for the last
excursion, for the “Cuts Both Ways™ album, the touring
company was named “Get On Your Feet” after one of the
cuts an the album) The touring corporation is owned by
Jose in order to insulate Gloria and Emilio, in whose names
most of the monies have been invested.

Markating is handled by the record company, and outside
public relations firms such as Rogers & Cowan are hired to
promcte the group—cne for the American market and an-

f (Continued on page M-18)
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Gloria left a lasting
impression in Holland.
Emilio looks on
proudly.

INTERNATIONAL: DRIVING THE SOUND

MACHINE INTO FOREIGN MARKETS

[l markets—foreign and domestic—are important
to the music business today, although not all artists
are marketable multi-nationally. For those perform-
ers with far-reaching appeal, however, the opportu-
nities for success are virtually limitless.

Gloria Estefan and Miami Sound Machine have managed
to bridge the oceans. They have always done well in Latin
America and the U.S. Hispanic market, and they are scoring
bigin the U.S., England, Holland, and Japan, as well as many
other European markets and are starting to make inroads in
Australia,

CBS Records International,
whose Discos CBS operation is
responsible for signing Latin tal-
ent and distributing it in the U.S.
Hispanic market, has been care-
fully orchestrating their career
since they were signed by Dis-
cos in 1980.

Miami Sound Machine had a
strong appeal early on in His-
panic markets in the U.S. and in
Latin America. They did particu-
farly well in Venezuela, Argenti-
na, Mexico and Brazil, and had
several successful Spanish al-
bums. Crossover into the Ameri-
can market took time because
they didn't sing in English.

The decision to try crossing
over was made by Gloria and

CBS Int’l president Bob Summers, Emilio & Gloria, Epic
(U.K.) president Paul Russell, Epic (Holland) president

Koz Devrez.

her manager/husband Emilio,
recalls Bunny Freidus, Senior VP
of Creative Operations and Tal-

ent for CBS Records International (CRI). In fact, she says,
Miami Sound Machine is the first-ever act signed to a Latin
distribution company that successfully crossed over.

Although now considered an American act, and conse-
quently signed to the Epic label, Gloria Estefan and Miami
Sound Machine work hard to retain and nurture their Latin
audience. “The more successful they have gotten, the hard-
er thev¥'ve workec at it,”" says Freidus, who points out that
for the release of the “Cuts Both Ways'" album in Spanish-
speaking territories, Gloria recorded a Spanish version of
“Don’t Wanna Lose You" and “Oye Mi Canto” (which is sung
only ir Spanish). When Discos CBS, CRI's Latin distribution
inthe J.S., releasad the Spanish version together with Epic’s
releas2 of “Don’t Wanna Lose You" in English, MSM scored
another first. They were No. 1 on both the American and
Latin 3iltboard charts simultaneously.

Marco Bissi, Director of Marketing and A&R Develop-
ment, Latin Markets, for CRI, adds that Brazil—although a
South American country—presents a unique challenge. Bra-
zilians speak Pcrtuguese, and Bissi says the “Cuts Both
Ways ' album was released there in English, accompanied by
versions of select cuts sung in flawless Portuguese. “It was
fantastic to see how clean she sings in Portuguese, with no
accent,” says Bissi.

Buz it has been in Europe where the greatest victories
have been won. Bunny Freidus points to the impressive
sales figures fram England tallied for the *‘Let It Loose” al-
bum which was eventually released there as "Anything For
You." "It sold ¢ million-and-a-half copies. If you compare
that to the American market [with a population that is five
times larger] it sold the equivalent of 7.5 million here in the
States,” she says.

The “Let It Loose™” album was re-packaged and re-re-

(Continued on page M-19)

U.S. STORY:

GLORIA'S STYLISH CROSSOVER CONQUEST

record promoter’s job is to create a “feeding fren-

zy”" in the marketplace centering on a particular

project, according to Polly Anthony, VP of pop pro-

motion for Epic Records. Radio stations and retail-

rs must constantly satisfy their respective needs

for higher ratings and increased record sales, and Anthony

says Gloria Estefan and Miami Sound Machine is an easy sell
these days.

Her task, she insists, has been aided by the success of the
previous album “Let It Loose,” which charted for nearly two
years in the U.S. Anthony is confident the “Cut Both Ways"
album will be equally successful, and will spinoff at least five
singles. Radio stations and retailers have welcomed the al-
bum, and the public has been equally enthusiastic.

Gloria Estefan has managed to make the difficult transi-
tion from ethnic to general market performer. “Her last al-
bum sold over 2 million copies in this country. Gloria is now
beyond regionalization—beyond any ethnic categorization.
She is as credible, as viable, and as valuable to an adult con-
temporary station as she is to a top 40 station. Her demo-
graphics are basically birth to death,” Anthony says.

All of the above is not to imply that effort is no longer re-
quired to promote a Gloria Estefan record. Quite the con-
trary. Just a less rigorous, better directed effort.

Anthony explains that about a month or so before the al-
bum was released, she and her 20 local promotion people
began talking about the project—about different cuts—and
playing selected excerpts to radio station music directors
around the country. *“You just create excitement,” she says.
“You let them know it's coming, creating a need in the mar-
ketplace.

“But | don't decide what's a hit and neither does radio. A
record becomes a hit when phones start ringing and people
walk into record stores and buy it.”

A lot of the credit for an album'’s success must go to Glo-
ria, who works hard to satisfy demands by radio stations for
a piece of her time. She makes herself available in person,
when possible, but most often by telephone, to promote the
record.

One unique promotional strategy involves a clever CD on

which Gloria answers questions supplied in script form to
the local announcers who can ask the questions and play the
recorded responses. Anthony says it sounds as though she's
at the station. “Until we invent cloning machines we have to
think of other options and this has
worked very well. It personalizes the
whole project.”

When the effervescent Ms. Estefan is
one-on-one, or in a crowd, she is poised
and comfortable—a great relief to those
charged with her promotion; she pro-
motes herself.

“Some artists you want to protect be-
cause they're not socially ;
adept, they're awkward or
shy,” Anthony explains. No »
such problems exist with £ i
Gloria. «

One persistent problem
that does face promoters
involves leaks—copies of a
soon-to-be-released record
smuggled to local radio sta-
tions so they can be the
first in their market to air it.
Anthony says Epic tried a
new tactic with this latest
album to prevent prema-
ture airplay: trustt—and it
worked. "“We put the CD
single in everybody's hands
about a week in advance of
the date we wanted airplay.
We looked everybody in the
eye and said, 'you got it
from us. The first time you
should play this record is 9
a.m. next Wednesday. If we
hear it before then, there'll
be hell to pay.’
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in Los Angeles.

Emilio and Glioria enjoy Miami Sound Machine Day

BMI president/CEO Frances Pres-
ton, BMI Pop Songwriter of the
Year Gloria Estefan, and BM| VP
Rick Riccobono.

“Radio gets squirrelly on
things like this when they get
it from an outside source. If
they get it from us and we
say we trust them, they won't
violate that trust.”

While Estefan’s music is
suited to many radio for-
mats, the American teen
market has been difficult to
crack. Anthony feels teens
are “flavor-of-the-month ori-
ented’’ and have difficulty
with Gloria's consistency.
But efforts are constantly be-
ing made to appeal to more
teens. Creating the right im-
age is very important, as are
videos and press exposure.

(Continued on page M-19)
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GLORIA ESTEFAN and MIAMI SOUND MACHINE

SOUND TIME MACHINE

(Continued from page M-10)

No. 6 on the Billboard charts, ‘‘Betcha Say That' also
achieved top 10 status, “1-2-3" made it to the top 5, and
“Anything For You" took top honors by reaching No. 1. And
if that wasn't enough, Gloria Estefan was a writer or co-writ-
er on each one of those hits.

The release of *Cuts Both Ways" follows the highly suc-
cessful international “'Let It Loose'" tour and sold-out perfor-
mances in Japan, Southeast Asia, Canada, and the U.S.
There was also a major 1988 promotional tour of Europe
that included successful appearances in Madrid, Amster-
dam, London, Paris, Stockholm, Rome and Milan.

Gloria Estefan and Miami Sound Machine returned trium-
phantly home to Miami, and to the cheers of thousands of
appreciative fans at concerts that were filmed for a special
Showtime video presentation (it was subsequently released
in longer form as the ‘‘Homecoming Concert,” a CBS Music
Video Enterprises home video that shipped gold in the U.S.
and U.K.). and early in 1989 they were back in Europe—
playing again in London and Holland.

The accolades of the public are certainly appreciated, as
is the success they have enjoyed, but industry recognition is
equally satisfying to Gloria and the group. This past year
their artistic accomplishments were widely recognized:
oAt The American Music Awards, Gloria and MSM won for
Favorite Duo/Group in Pop/Rock'n’'Roll;
eGloria Estefan and Miami Sound Machine were nominated
for a Grammy in the category Best Vocal Performance by a
Duo or Group for the bilingual version of “Anything For
You.” (This is not the first time the group was up for a Gram-
my, however. Emilio Estefan was previously nominated as
producer.) And:
eBillboard Magazine's 1988 The Year in Music And Video
wrapup issue handed Gloria Estefan and MSM 18 mentions
in 14 separate categories, including: Top Adult Contempo-

rary Singles and Top Pop Singles (both for “Can’t Stay Away
From You," “Anything For You,” and "1-2-3"); Top Adult
Contemporary Artist; Top Hot Crossover Artist; Top Pop Al-
bum Artist; Top Pop Single Artist; Top Pop Album Artist—
Duos/Group; Top Pop Artist Of The Year (ali for Gloria Este-
fan and Miami Sound Machine); and Top Pop Singles Pro-
ducer (Emilio Estefan).

eBillboard Magazine's 1989 The Year In Music issue cited
Gloria Estefan and Miami Sound Machine 11 times.

In addition to his work on the Gloria Estefan and Miami
Sound Machine albums, Emilic has produced tracks for a di-
verse assortment of artists from Barry Manilow to Clarence
Clemons. His talents have also been featured prominently in
several films. He produced an original song, “Suave,” for
the Sylvester Stallone film “Cobra,” and “Top Gun,” one of
the top-grossing films of 1986, contained “‘Hot Summer
Nights,”" another original tune that can be heard on the
film's quadruple platinum soundtrack album. In addition,
the film “Stakeout” included “Rhythm is Gonna Get You"
from “Let It Loose,” and the box-office hit “Three Men And
A Baby"” featured two Miami Sound Machine tunes, “Bad
Boys” and “Conga.”

1987 was a year of milestone performances for Gloria
and the band, including the prestigious “Prince’s Trust Con-
cert” in London, and an appearance at the Pan Am Games in
Minneapolis, marked by intense controversy when the Cu-
ban delegates threatened to boycott the games if Miami
Sound Machine performed (Gloria and Emilio are Cuban
born). The band did perform, as scheduled, with no political
repercussions.

Although the popularity of Miami Sound Machine has
grown immensely, Gloria and Emilio and their band are still
loyal to their Spanish audience. Comments Gloria, “We've
never thought of abandoning Spanish for one moment. We
will always record in Spanish. In fact, in the future | would
like to release an album of ballads in Spanish. Hey, we're
Latin Americans; Spanish is our Mother language. Like |
said, it's our roots—we're proud of our heritage.”

GLORITA:

%

Muchas felicidades por todos tus
exitos . .. Estamos orgullosos de tus
fiunfos . .. Te quieren

/7,4%77(#
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GLORIA ESTEFAN and MIAMI SOUND MACHINE

CBS/EPIC: MARKETING THE PLATINUM
MOON OVER MIAMI SOUND MACHINE

ou can make the best car in the world—that gets 75

miles to the gallon and never breaks down—but if it

looks terrible, it'll never sell,” explains Larry Stessel,

product manager for Epic Records. “The same is

true for a recording artist. She can have the greatest
voice you've ever heard, but if she’s bald and weighs 400
pounds, she’s not likely to be a superstar.”

Music is always the bottom line in the record business,
but packaging and marketing are needed to make an artist
as appealing as possible to consumers who demand a cer-
tain look from the people they idolize.

Stessel explains that he met with Gloria and her manager/
husband Emilio after he was given the assignment to help
market them. “They just needed someone to believe in
them,” he says. “We talked about changing the name of the
band, about image. We immediately went out and did a pho-
to session with one of the top photographers in Los Angeles.
We started on the clothes, and we changed the whole video
direction.”

He says that Gloria Estefan needed time to “grow’ after
the release of “Primitive Love,” her first successful English
album. Says Stessel, “ ‘Let It Loose’ showed us that she was
a very accomplished songwriter. ‘Cuts Both Ways’ [her cur-
rent album] is the first album which Gloria really feels is
hers from top to bottom [she wrote seven of the songs].”

Very often a record company will push an artist too hard,
too soon. With Gloria, Epic was very careful about how many
singles were released, and about the places she played.
Overly ambitious dates were avoided, and everything was
taken step-by-step. She played a lot of small theaters and
fairs before moving up to larger venues like Radio City Mu-

sic Hall and Westbury Music Fair (in New York).

David Glew, president of Epic Records, which handles Glo-
ria Estefan and Miami Sound Machine domestically, remem-
bers his approach after whe was signed. it was very impor-
tant that she was not treated as strictly a pop act. We
wanted to broaden her base. Part of the initial plan involved
touring to get her out there to
middle America.”

A broader base did not mean,
however, that the Latin market
was to be ignored. Glew says
Emilio and Gloria were emphatic
that their early supporters not
be forgotten: “We made sure
that in merchandising and radio
the heavy Latin markets were
covered.”

As for reshaping her all-im-
portant image, Tommy Mottola,
President of CBS Records,
whose international division,
CBS Discos, handles the group
in foreign markets, says his first
evaluation led to a promotional
face-lift. | felt there was a lot of
marketing confusion—that she
needed a change of direction, so
we pulled it together and got the
right videos happening. We
made Gloria look like a star, and

(Continued on page M-20)

At New York's 21 Club for CBS' recent Crystal Globe
Award ceremony, from left (first row): Walter Yetnikoff,
president/CEQ, CBS Records Inc.; Gloria; Tommy
Mottola, president, CBS Records Division; and David
Glew, president, Epic Records. Second row: Robert
Summer, president, CBS Records International; and
Emilio Estefan.

THE WILLIAM MORRIS AGENCY AND MSM:
PAVING THE GLOBAL ROAD TO SUCCESS

he William Morris Agency is one of the largest talent
agencies in the world. Among other things, it is re-
sponsible for the placement of its superstar clients in
all media, and for negotiating contracts. The agency
also carefully guides its clientele. Included on its im-
pressive roster is Gloria Estefan and Miami Sound Machine.

Jorge Pinos, an executive in the international department
at William Morris in Los Angeles, is in charge of booking Glo-
ria and the group worldwide. He describes himself as a “co-
ordinator’” and says he assigns various agents to book the
group. “We have music agents in our New York, Los Angeles
and Nashville offices,” says Pinos. *Each agent has a specif-
ic territory.”

Performance schedules are carefully planned by the agen-
cy to insure efficiency and maximize profits. Part of Pinos
coordinating job is “routing”—mapping out target cities for
each tour. He says routes are carefully selected, and he cites
their most recent tour: “The record company wanted Gloria
to tour the States because ‘Don’'t Wanna Lose You' was out.
The second single was to be released and they needed them
to go out and help record sales. Every time an artist tours it

creates a momentum. We concentrated on one area—the
east coast this time—with some cities in the midwest.”

Limiting tours to a specific region is important. it isn't
practical to cover the entire country in one sweep. “We basi-
cally had until the first week of December to tour,” he says,
“Trying to tour all across the country wouldn't have been
cost effective for a band traveling with four trucks and four
buses. It would be too expensive, say, to go from New York
to Los Angeles. The next time out we'll probably concentrate
on Texas and the west coast.”

Once a routing plan has been worked out, agents in the
territories included are instructed to get offers from local
promoters for performances, which are then presented to
Pinos for review. “We quote a price, then go to the buyers
and get the proposals or the offers for each venue. | get all
of those offers and review them to make sure they're fair.”

Fairness depends on the market in question. The artist re-
ceives a percentage of the net proceeds, after expenses
have been deducted. *In some places you can work a 90%
deal; in other places it might be 85%."

As the group has become more successful, the task of

representing it has become more complex and more diffi-
cult, according to Pinos. He explains that in the beginning
the agency had to actively sell the band, but now it receives
numerous calls from both legitimate promoters and those
who just want to exploit the group. “We have to protect the
band more now. We have to make sure we take the right
steps.”

Another vital agency role is weeding out the “dreamers”
from among the many promoters submitting bids. A
“dreamer,” in Pinos' opinion, is someone who has an idea
for a performance that is impractical or impossible. He ex-
plains, “You go by whoever offers the best deal and the best
protection for the band. You really have tc be careful. You
need to work with a person who knows what they're doing.
There are people who call and say they want to promote Mi-
ami Sound Machine in, let's say, Dodger Stadium in Los An-
geles. | know that’s a wrong venue for them—it's too big.
That might change in the future as they keep on growing—
don't forget, last year they were playing 6,000 seaters—but
for now, I'd rather see them do two coliseums holding

(Continued on page M-22)
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SOUND RELATIONSHIP

(Continued from page M-7)

Gloria points out that Emilio is the social butterfly of the
duo and complains (with only a modicum of sincerity) that
he spends too much time talking with other people and ig-

nores her. “When we go to a restaurant,” she says, “Emilio

leaves me to order alone while he table-hops. He leaves me
alone to fend off the autograph hounds. Sometimes | could
just kill that man”—and then she bursts into laughter.

The success of Miami Sound Machine hasn’t changed
Emilio—and neither will the admonitions of his wife. “Hey,”
he says, “just because we've made it doesn’t mean I'm going
to forget who | am and where | come from. Gloria and | still
have the same friends that we had before the band became
so popular. We will always be good to eur friends. They've
always been good to us.”

Emilio, the business brain in the family—with a degree
from Miami Dade Univ. and a background in marketing—
claims to have always had a special visicn of the future. Part
of that vision, he explains, “had Gloria and me starting a
family—which we have; Miami Sound Machine reaching the
top of the charts—which the group has done; and me be-
coming a producer—which | seem to be doing more and
more of nowadays. | have always had my share of ideas, and,
as a producer, | feel that | have the chance to express those
ideas creatively. | am like the artist who paints a picture—
the most satisfying moment is when he finishes the painting
and displays it for all to see. For me, when | finish producing
a song | am most proud when | play the song for people the

first time and they enjoy it. That's the mast satisfaction | can
ask for."”

As for Emilio’'s managerial technique—it rates higher in
Gloria's estimation than his restaurant manners. “Emilio
gives creative freedom,” she comments about the writing
process among members of Miami Sound Machine. “We all
write and express our ideas. Emilio will then come in and
suggest certain things. Everybody basically writes what they
want, but somebody has to do the picking. At that point, we
all sit down and try to decide which are the best songs.”

She confirms that Emilio will play some of the songs “for
close friends and family” to get their opinions on what they
feel would make a good single.

While his business acumen is excellent, it is not infallible.
He recalls a particularly harrowing experience during the re-
cording of one important album cut. Emilio says, ““Recording
the music for ‘Let It Loose’ wasn't a difficult task, but it was
scary when we did ‘Anything For You.” We originally cut the
song in one day, but then 72 hours befare we were going 10
press the record, Gloria said she was unhappy with her vocal
performance. We listened and finally decided that her vocals
were great—it was the music that wasn’t happening. So,
three days before we had to turn in the master tapes, we
decided to re-record all the music around Gloria’'s voice. We
felt that Gloria's vocal was so special that we weren't goirg
to mess with it, so we re-recorded all the instruments. We
didn't sleep for three straight days. Talk about exhaustion!

“After we finished, we wondered it we had made the right
decision. The record went to No. 1, so | guess we did. That's
the best kind of confirmation that we did the right thing.”

GLORIA  AND EMILIO
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help put the sound
in the Machine.
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Congratulations
on all your much-deserved success.

We know your
“Get on Your Feet Tour”
will “Knock ‘em Dead”

in Japan.

Massy Havashi

H.LP. Tokyo (Head Office) H.LP. Osaka
Aoyama Nozu Building 4F Wakasugi Umeda Building 2F
3-31-20 Jingumae, Shibuya-ku Tokyo 150 2-1 Kamiyama-cho, Kita-ku Osaka 530
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SELF-MANAGEMENT

(Continued from page M-10)

other for the Spanish market.

Family management can be fraught with many risks borne
of inexperience. But as the years pass and experience
mounts, competence and efficiency increase. In general, the
Estefan family finds self-management a productive under-
taking.

“When you make decisions, you don't make them just for
money, you make them more as a career move—as some-
thing that will be good for your wife, your child, or other
members of the family,” says Emilio, who adds, "“So far we
have been very lucky. For instance, on “Let It Loose,” no-
body [at the record company] wanted to include ‘Anything
For You' on the album. | said it was a hit and Gloria backed
me up. It was the only song on the album that | produced
myself and it was the first No. 1 single.”

In spite of their remarkable good fortune and fortuitous
decisions, Emilio isn’t cocky. He knows there is always room
for improvement. "I think every day you learn something
from people you respect,” he says. “And | would like to learn
and improve as much as | can.”

It can be difficult for two brothers to work together as
adults—sibling rivalry can fester and make the office envi-
ronment untenable. Emilio acknowledges that he and Jose
used to fight as kids (“Jose used to hit me a lot,” he jokes),
but today *“[Jose] takes my advice and | respect what he
says. We work together well.”

An average day for Emilio Estefan begins at 6:30 in the
morning. After a rigorous game of racquetball and taking his
son Nayib to school, he goes to the office. Much of his busi-
ness is done by phone. “| talk everyday to promoters, to the
William Morris Agency, and | talk to CBS, worldwide—proba-
bly to 10 countries each day.”

He feels fortunate that the relationship with the label is so
good. “We never have any real problems. Whenever we have
a small disagreement we come to a conclusion and it's al-
ways been the right conclusion and the right decision.”

Emilio says he speaks with Tommy Mottola, the president
of CBS Records, 3 or 4 times a week. ""He's like a brother,
and so far he's never let me down. If he has a problem, he
tells me and we work it out. When | have a problem, | talk to
him and he takes care of it.”

Family problems, according to Emilio, never cloud their
professional lives. At five o'clock each day, he says, Gloria
and he check out of the office and into their marriage. “In
every marriage,” he explains, “you have problems. | try nev-
er to talk about business when | get home. Just family.”

Gloria Estefan and Miami Sound Machine, with a tightly
knit management team—held together and motivated by
kinship and common goals, is soaring to new heights. But
can it reach its fullest potential under home-spun leader-
ship? Emilio thinks the chances that it can are good. And one
thing is certain—he and his family team are going to give it a
healthy try.

JESSE NASH & GEORGE FLOWERS
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U.S. STORY

(Continued from page M-14)

Radio airplay is crucial.

The Spanish market in the U.S., which first embraced
their music, remains a priority to Gloria Estefan and to her
husband and manager/producer Emilio. “There's always
been a tremendous consideration on Emilio’s and Gloria's
part towards that market,” notes Anthony, who has been
with them since they joined the label. “Those are their roots.
These aren't the kind of people who will ever say goodbye to
anyone who has supported them. | know when it comes to
co-promotions with different radio stations in tour markets,
the Spanish station is always right on the list with the top
40s and ACs.”

Over the years, Polly Anthony says fondly that she has be-
come very close to Gloria and Emilio Estefan. “When | start-
ed with Miami Sound Machine,” she says, ““| was not vice
president of promotion for this label. | was maybe doing AC
promotion, or working with the trades. So Emilio and Gloria
have seen me come up as they've achieved their success.
It's been a wonderful period for all of us.”

Anthony predicts that the next year or so—the anticipat-
ed life of the “Cuts Both Ways” album—will be wonderful,
too. “Luckily we have such tremendous music that we can
keep releasing single after single after single. It probably will
sell at least 5 or 6 million copies, plus there will be videos
for each of the singles.” She says the company may cap the
project with “Oye Mi Canto.”” Anthony says there's an impor-
tant message in the song: ‘‘Hear my voice, let's be one. |
think that's what every performer is trying to say today.
Let's cast the racial barriers aside. Let’s cast the prejudice
aside and let's be one world.”

JESSE NASH & GEORGE FLOWERS

FOREIGN MARKETS

(Continued from page M-14)

leased nearly a year-and-a-half after it was initially put out.
Lisa Kramer, Director of Marketing and Sales for CRI, ex-
plains that the album had not been doing well in the U.K. but
the re-release of one of the cuts, “Anything For You,” led to
an interesting turn of events.

As the single began succeeding on regional radio, the al-
bum *‘Let It Loose” was removed from the stores, the pack-
aging was changed (although the album’s contents were the
same), and it was re-titled "'Anything For You™ after the suc-
cessful single. At the same time, Gloria went to England on a
promotional tour and did a TV special. As a result, Kramer
says, the record “just exploded.”

There are CBS subsidiaries in every major market in the
world—51 in all. Their function is to strengthen CBS Rec-
ords International’s foothold in existing markets, and to de-
velop new markets. “Each affiliate comes up with their own
strategies,” says Kramer. "“They know what works best in
their area. For the recent ‘Cuts Both Ways' album, all our
companies around the world were prepared to pull out all
the stops.”

Kramer says where Gloria Estefan is big (England and
Holland for example), she's very big—and she's “kicking in"
everywhere else. Kramer adds, ‘'Scandinavia is doing very
well, and so are Belgium and Spain. She's broken in Germa-
ny, too.”

But Kramer recognizes that marketing and promotion
alone do not make a hit record. Radio airplay is crucial. Tele-
vision is also important. it helps to establish the group’s im-
age and works hand-in-hand with radio to boost record
sales.

Every hit isn’'t automatically a hit everywhere. Kramer rea-
sons, ‘‘Sometimes it just takes a bit longer to convince peo-
ple.” She and the CBS Records Internaticnal team are out to
convert the world into Gloria Estefan fans. And apparently
CBS Records International has succeeded, because Gloria's
latest album has now passed 2.5 million units outside the
u.sS.
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CBS/EPIC

(Continued from page M-16)

focused the group more into the mainstream.”

Mottola says a fresh marketing plan was developed. New
point-of-purchase displays were designed, and the advertis-
ing campaign was revamped to portray the “new” Gloria.

The image change was accomplished in several discreet
steps. Larry Stessel and the Epic marketing department de-
cided to make her the focus of the group. They changed the
name of the band from Miami Sound Machine to Gloria Este-
fan and Miami Sound Machine. Stessel explains: “Gloria was
the one constant [in the band]. We chose to provide focus
by bringing her out.”

Efforts were then made to make the videos more competi-
tive so they would fit in better on MTV and VH-1. They had
produced some early videos that fared well in the Latin com-
munity, but couldn’t compete on MTV. To get a more con-
temporary look, Stessel says some of the best directors in
the business were hired. Along with **Cuts Both Ways," Stes-
sel says Gloria did a “cutting-edge” video for *“Don’'t Wanna
Lose You.” It was more eclectic than usual, which, he feels,
really enhanced the song.

Additionally, the Estefans began traveling to places like
Europe and Asia researching the latest and most interesting
styles—things that might be hip in America six months
down the road. Gloria also changed her hair style. She grew
it longer and permed it.

Stessel says television and print exposure were vital to the
success of the “Primitive Love” and “Let It Loose"” albums.
He recalls that it was very difficult to reach middle America
“at a time when MTV was not giving us a real fair shake, and
VH-1 was just gearing up. To have her on Johnny Carson,
the American Music Awards, and the Grammys—shows that
everyone watches—was essential. So was getting her in
newspapers like the Des Moines Register and the Topeka
Times."”

But pop radio has always been the key to the success of
Gloria Estefan and Miami Sound Machine. Comments Stes-
sel: “I think they've given us a tremendous teen female audi-
ence. Adult contemporary radio and VH-1 get all the 21-
plus audience, but to get the teenagers you need top 40 or
MTV."”

Gloria Estefan is perceived at CBS Records as an artist
with unlimited and largely untapped potential. Tommy Mot-
tola explains, “When you have a mass appeal artist with a
strong Latin base who writes and sings her own songs,

it.”

Should she eventually “peak out” in record sales, Mottola
says “new dimensions’ will be sought: “With Gloria, that
might mean a combination of films and Broadway. We can
use all of those areas to be a parallel and an adjunct when
we see that we're ready to take the next step.” He declines
to say when that next step might be taken, but Ms. Estefan
has been reviewing scripts.

David Glew sums up Goria Estefan’s significance to his la-
bel by saying simply, “Besides Michael Jackson, she’s one of
our biggest and most important artists.” After that com-
ment, there's not much more that can be said.
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WILLIAM MORRIS AGENCY

(Continued from page M-16)

20,000 people than a 50,000-seat ballpark. It has to be
done gradually. You have to make sure they go to the right
places.”

He describes the promoters his agency prefers to work
with as “A-line"—these are well established, the ones who
do every major show in their area. Some promoters handie
only one city or venue; others do shows in several.

While he feels nothing is easy, Pinos says that booking
Gloria Estefan and Miami Sound Machine is getting easier
with every successful album. “Not all of the American ven-
ues are sold out, but they are all above 85%. In Europe
they've sold out well in advance.” (There is a lead-time of
about seven months for booking the group. Pinos cites ‘‘ven-
ue availabilities” as the major reason.)

Radio airplay has a strong impact on ticket sales— sales
are highest in areas where stations play a record most. “The
record company has done a terrific job of getting airplay.
[With ‘Cuts Both Ways'] | think there has been radio airplay
in 98% of the country. When a record company is really
supportive we try to work in conjunction with them. We find
out what radio stations they're happy with, or where we
should let the promoters know they should promote shows.
It's a chain and we all have to pull together.”

When an album soars up the charts the agency, the pro-
moter and the band enjoy a greater degree of safety. “All
these deals are done against percentages,” says Pinos. “If
the album does well you're going to sell out, and then you're
protected on the back end.”

In the future, Pinos says we may see Gloria on the silver
screen. Although the William Morris Agency has not been re-
questing scripts for her, Pinos says many have been submit-
ted and he's reading them over. If he finds a good one he’ll
send it on to her for consideration. What kind of movie
would be “good” for Ms. Estefan? “‘Possibly a musical,” he
says.

Pinos has booked a lot of stars—Irene Cara, Julio Iglesias,
Stevie Wonder and Donna Summer, to name just a few, and
he says he really enjoys working with Gloria Estefan and Mi-
ami Sound Machine: “They're a very together band. They
don’t do drugs, they don't drink. Emilio Estefan, their man-
ager, likes to keep everybody happy. He wants a big family.
They’re very hard workers, they're very loyal, and | respect
that a lot.”

JESSE NASH & GEORGE FLOWERS

CREDITS: Special Issues Editors, Ed Ochs & Robyn Wells;
All editorial by Jesse Nash & George Flowers, New York mu-
sic writers; Photos by George Bodnar, Alberto Tilot, Randee
St. Nicholas, Ron Wolfson, Ken Nahoum, Kenji Miura, Rudly,
Lee Salem; Cover photography by Randee St. Nicholas,
George Bodnar; Cover & design, Steve Stewart, Stewart De-
sign, Los Angeles.

M-22 A Billboard Advertising Supplement

BILLBOARD APRIL 21, 1990



Thanks for
the great
shows.

We’re looRing
forward to
future
success!

Best Wishes

Don Law Company « Electric Factory Concerts
Jam Productions « Magic City Productions
The Metropolitan Entertainment Co., Inc.




W ST

=

S

CBS

RECORDS
INTERNATIONAL

IS

PROUD

TO

PRESENT

THE

CRYSTAL

GLOBE
AWARD
TO

"GLORIA
" ESTEFAN

AND
MIAMI

~ SOUND
.~ MACHINE

FOR
SALES
OF

5

MILLION
OUTSITIDE

CONGRATULATIONS, GLORIA & MSM, ON YOUR WORLDWIDE SUCCESS.
CBS RECORDS INTERNATIONAL. WHEREVER YOU'RE LISTENING OUR MUSIC IS THERE.

THE
U.S.



Billboard.

\ideo

IN THIS SECTION

Interactive ‘Close Encounters’ Disk a7
Pioneer Artists, BMG Video Team Up a8
AVA Convention Capsules 50

Nelson Posts Profit Despite Vid Slump a9

Staggering Stats From AVA a9

ANAHEIM, Calif.—Sell-through,
both as an initial release strategy
for blockbuster titles and as an af-
termarket for product already ex-
ploited in the rental market, will
comprise the principal area for
growth in the home video industry
over the next five years.

That, with some exceptions, was
the consensus among studio execu-
tives at an industry-leaders panel
here during the American Video
Assn. annual convention April 14.

Other items at the top of the
manufacturers’ agendas were the
development of the laserdisk mar-
ket (and its role in the overall sell-
through business) and the rapid es-
calation in marketing costs associ-
ated with both sell-through and

Studio Executives Stress
Sell-Through At AVA Panel

rantal product.

“We see sell-through as the main
zrea of growth for the industry in
the next few years,” said John
Quinn, VP of sales for Warner
Home Video. “And 1 think special-
ists have a role in s2ll-through.”

Claiming that sell-through hes
“turbocharged” the business, Bue-
ma Vista senior VP Richard Cohen
taid, “There is no such thing as zn
unsuccessful sell-through release
from the consumer’s point of view.”
Cohen argued that, despite com-
plaints from some specialists about
being undercut by mass merchants,
“sell-through pricicg is a bonanza
“or the rental market, because it
Juts more copies of a title

(Continued on page 51)

Calif. AUA Meet Attended By 2,000

Distribution, Database Plans Announced

# BY PAUL SWEETING

ANAHEIM, Calif.—It was a newly
aggressive and proactive American
Video Assn. that made a bid for in-
dustry prominence at the organiza-
tion’s annual convention here April 1-
4, the second outside the 10-year-old
buying group’s native state of Arizo-
na.
Evidence of the group’s ambitions
was abundant, from opening large
parts of the show for the first time to
nonmembers to unveiling myriad
new member programs and services,
including a centralized buying ar-
rangement with distributor Baker &
Taylor and an ambitious new data-
base marketing program (Billboard,
April 14).

The entire confab drew more than
2,000 people, including nonmembers,

according to the AVA, more than dou-
ble the 700 who showed up last year
in New Orleans. The exhibit floor
also boasted the largest number of
booths ever for an AVA convention
and included representation—albeit
small in some cases—from virtually
every major program supplier.

Another measure of what AVA of-
ficials referred to as the group’s
emerging new status was an indus-
try leaders panel discussion (see sto-
ry, this page) that included top-level
representatives from Warner Home
Video, RCA/Columbia, Paramount,
MCA/Universal, MGM/UA, Orion,
and Buena Vista Home Video.

Some observers at the show, how-
ever, speculated that the presence of
so many studio heavyweights, includ-
ing return engagements by Para-
mount senior VP/GM Eric Doctorow

and Buena Vista senior VP Richard
Cohen for the closing night awards
banquet, owed more to the gather-
ing’s proximity to Hollywood than to
the “new stature” of AVA.

The panel discussion itselif was also
a source of some embarrassment to
AVA when aggressive questioning
from the audience, particularly on
the matter of sell-through pricing,
left several panel participants visibly
perturbed (Billboard, April 14). AVA
president Michael Weiss promised
that next year an attorney would be
present to deflect questions that
strayed into an area that could be le-
gally construed as price-fixing or col-
lusion.

An informal survey of exhibitors
produced mixed reactions. Some ex-
pressed delight at the traffic flow to

(Continued on page 50)
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Stylus wins World Cup 1990!

Stylus are proud to announce the exclusive world cup 1990 videos

‘; ~ World Cup Italia "90
" =k The ultimate soccer footage
~ % from the ultimate sporting
/i - event.
€ . °k 52 matches - comprising of

The World Cup Stnry1990
>k Ten commercial one hour
programmes.

>k Explosive, breathtaking
action.

> The story from 1930 to et ). the finals in Italy from 8th June
1990 incorporating rare archive [ g o 8th July 1390.
footage. R \ >k Ten specially produced

>k Presented by top players one hour offi(_:ial |
of each country including programmes including

Rossi, Lineker, Beckenbauer and more. highlights, great goals,

3k Titles available are Uruguay, Holland, ~ Saves and national stories.
Spain, USSR, ltaly, West Germany, Brazil, =< The FIFA official footage
England, Argentina and other Contenders.  for worldwide video exploitation.

C o

T OFIFA

THE ESSENTIAL WORLD CUP SOCCER PACKAGE.
For further information on video rights available please contact Larry Levene.

Stylus Sports Video International, Axis 2, Hogarth Business Park, 3 Burlington Lane, Chiswick, London W4 2TH. Tel: 01-742 1662
or at MIPTV Stand Number 0101, Telephone: 8053
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‘Close Encounters’ Of Both Kinds Available Via Yoyager Interactive Disk

B BY CHRIS McGOWAN

INTERACTIVE ENCOUNTERS:
Steven Spielberg’s sci-fi master-
piece “Close Encounters Of The
Third Kind”’ was released two ways:
in the original 135-minute version in
1977 and then in a re-edited 132-min-
ute special edition in 1980 that tight-
ened up the film’s middle section
and expanded the alien-encounter
ending. This fall, Voyager Compa-
ny will prove that the movie viewer
can have it both ways, as it releases
an interactive “Close Encounters”
laserdisk that will contain both cuts
of the film. While there have been
interactive disks before, this will be
the first interactive A title. In a very
simple sense, the viewer will be-
come a film editor, a participant in
plot decisions.

“You can watch the disk straight
through and see the original ver-
sion, or you can program your laser-
disk player to watch the special edi-
tion,” says Morgan Holly, a video-
disk producer working on the
project. Such programming will al-
low the viewer to delete or add cer-
tain chapters, thus determining
which “Close Encounters’” version
they wish to see. Just as CD-audio
players can be programmed to play
certain tracks of a CD, so too can
many (but not all) laserdisk players
be programmed to play particular
chapters of a laserdisk if that disk

has chapter markers (as many ti-
tles, including Voyager's upcoming
“Close Encounters,” do).

In addition, Voyager's “Close En-
counters” will include a wealth of
supplementary material, including
interviews with director Spielberg,
special-effects wizard Douglas
Trumball, composer John Williams,
and many others. Also included will
be still shots from the set and pho-
tos of various production materials.

The supplementary section will
also be interactive, allowing viewer
participation in a way that Holly lik-
ens to the “windows” employed by
Macintosh computers. “It will give
you a variety of options,” he says.
Voyager’s “Close Encounters” will
definitely be released in a three-disk
CAV version, and the label is mull-
ing the possibility of a two-disk CLV
edition as well. The release date and
retail price for the Voyager edi-
tion(s) are not yet set.

Laserdisk releases featuring plot
options and multiple endings might
work well for many other films in
which a studio’s cut and a director’s
version exist. What about a laser-
disk release of Michael Cimino’s
“Heaven’s Gate,” which would give
viewers the option of watching Ci-
mino’s 219-minute cut or the stu-
dios’ 149-minute release? Francis
Ford Coppola reputedly shot three
different endings for ‘““Apocalypse
Now.” What if all three were includ-
ed on a special laserdisk edition?

“COMNGSO0-

A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES"

Mysteries are ideal subject mat-
ter for interactive laserdisks. In
1982, Vidmax released the two-vol-
ume ‘‘Mystery Discs,” the first
widely available “‘interactive fic-
tion” disks. Will it be long before we

LASER
SCANS

TITLE (MPAA RATING) PREBOOK BOX OFFICE P-0-P
STARS CUTOFF IN MILLIONS AVAIL-
STUDIO/LIST PRICE (STREET DATE) | (# OF SCREENS) ABILITY
DAD (PG) 4/18/90 $19.7 Poster,
Jack Lemmon, Ted Danson, Olympia | (5/10/90) [ (1,108) Admats
Dukakis

MCA/None

LIONHEART (PG) 4/19/90 NA Poster
Eric Stoltz, Gabriel Byrne (5/9/90) (NA)
Warner/$79.95

THE LITTLE MERMAID (G) 4/24/90 $77.5 Poster,
Animated (5/18/90) | (1,325) Standee
Disney/$26.99

PENN & TELLER GET KILLED (R) 4/19/90 $.058 Poster
Penn Jillette, Teller, Caitlin Clarke (5/9/90) 7)
Warner/$89.95

TEXAS CHAINSAW MASSACRE 1l 4/24/90 $5.8 Poster,
(R) (5/9/90) (1,109) Admats
Kate Hodge, William Butler

RCA/Columbia/$89.95

* INFORMATION FURNISHED BY VIDEQ FORECASTER.

OTHER TITLES

CRACK HOUSE

Jim Brown, Richard Roundtree
Cannon/$89.95

Prebook cutoff: 4/23/90; Street: 5/15/90

THE EXECUTION OF RAYMOND
GRAHAM

Morgan Freeman, Jerrey Fahey
AlLP./$79.95

Prebook cutoff: 4/17/90; Street: 5/2/90

THE LONE RANGER: COLORADO GOLD
Clayton Moore

Rhino/$19.95

Prebook cutoff: 4/17/90; Street: 5/10/90

MOVING TARGET

Ernest Borgnine, Linda Blair, Stuart
Whitman

Southgate/$79.95

Prebook cutoff: 4/24/90; Street: 5/19/90

RED KING, WHITE KNIGHT

Tom Skerritt, Max Von Sydow, Hellen
Mirren

HBO/$89.99

Prebook cutoft: 4/18/90; Street: 5/8/90

THE REVENGER

Oliver Reed, Frank Zagarino
AlP./$79.95

Prebook cutoff: 4/20/80; Street: 5/2/90

To get your company's new video releases listed, send the following information—title, performers,
distributor/manufacturer, format(s), prebook cutoft, ship date, box-office gress, and suggested list
price (if available}—to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036.

see the play “Tamara’ (with its
many scenes that are staged simul-
taneously) released in a deluxe in-
teractive laser box set, packaged
perhaps with champagne?

DIRECTOR’S CUT: Speaking of re-
stored versions, MGM/UA will re-
lease Howard Hawk’s cut of the
famed 1948 Western ‘“Red River,”
starring John Wayne and Montgom-
ery Clift ($34.95). Plus, the label will
launch Ken Russell’s restored ver-
sion of his film musical “The Boy-

FOR WEEK ENDING APRIL 21, 1990

friend” in November, a few months
later than planned. “We're doing a
massive sound restoration on it,”
says George Feltenstein, MGM/UA
director of laserdisk sales and mar-
keting. The project posed unusual
problems in that the uncut edition
had mono sound and the cut version
stereo. Feltenstein says he is solv-
ing the problem by using mono au-
dio for the dialogue sequences and
the stereo soundtrack for the musi-
cal numbers.

MGM/UA is also launching a spe-
cial edition of the 1944 Vincente
Minnelli musical “Meet Me In St.
Louis.” To be released on videocas-
sette in May at $19.95 and laserdisk
in July at $24.95, the video features
the fully restored film, transferred
from the original three-strip Techni-
color negatives. A special supple-
mentary section will include the au-
dio track of a musical number
(““Boys And Girls Like You And
Me”) that was cut from the film and

wedded to unpublished still photos
from different scenes in the movie.
In addition, a montage sequence
will explain where and why the mu-
sical number was deleted. The laser-
disk version will be packaged in a
deluxe gatefold package with exten-
sive liner notes. Can MGM/UA real-
ly afford to release it at $24.95 on
disk? “Absolutely,” says Felten-
stein. ““We can go to $24.95 when we
feel we’ll sell enough copies. [The
price point] is basically for A titles.”

HEPUBLIC PICTURES Home
Video will launch six new titles in
May, each priced at $29.98: “Only
The Valiant” with Gregory Peck;
“The Enforcer” with Humphrey Bo-
gart; “Kiss Tomorrow Goodbye”
with James Cagney; ‘‘Force Of
Evil” with John Garfield; “G-Men
Vs. The Black Dragon’” with Rod
Cameron; and “Hoppity Goes To
Town,” a 1941 feature-length ani-
mated film directed by Max
Fleischer.

Billooard.
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TOP VIDEODISKS.

= < Con;;piled from a national sample of retail store sales reports.
522 -8 s
Z g 4 TITLE Copyright Owner, Principal ;§ 5 :‘3‘5
= I Manufacturer, Catalog Number Performers L&l 8133
) * % NO.1 & * T
1 [ 2] 7 | LETHAL WEAPON 2 '&'2:22: ggor:e"\'ﬁdeo 11876 g:rlmr?;%smfr - Bl T K
7|+ ] 2 | resooroncaws ec s oo | |
3]0 |9 | RANAJONESANDTHELAST  pwmompcwe i | || ms
IR ., aniercien | s [ro1s| o
§ | 6 | 11 | WHOFRAMED ROGER RABBIT Q;‘:L‘:j{r‘:‘zggig:;_eggz g Sg;‘;‘ie"jmy g || pe |29
6 | NEW)> | TURNER & HOOCH ;f:::;:tg‘g?f::gf; — Tom Hanks 198 | PG | 2099
7 | 7 | 15| WHENHARRY MET SALLY... 'F‘,‘i‘;'zggr'l‘;)"c‘iﬁ’;"f_“‘;;g"‘zg"‘ mé ggj‘“' 1988 | R | 2495
8 | 8 | 9 | STARTREKV:THEFINALFRONTIER poremoumbchres = L ds,[“f’r:"g’y' 1989 | PG | 2495
9| 9 | 5 | THEGOOD, THE BAD, & THE UGLY Eé‘n“lé‘,’/‘?ﬁé’gl“’sﬁi‘.‘ﬁuo 1739 Clint Eastwood 1968 | NR | 3995
10| 2 [ 7] ropun . s, || o [ms
e e R
(12| 1] 9 | oomemaT NG IO e gt e[ v [
13| 5 | 5 | anenmuoon e o eetern | | s
14|10 | 3 | YOUNGEINSTEIN I L Yahoo Serious 1989 | PG | 2498
15 | NEWD | new vomk sTomes . BN e |99 | o |9
16 | NEWD | SHOCKER ginc:r::z?:ggéeséﬁiﬁzzogal e ELTgurphy 1989 | R 13498
17 | 15 | 3 | LETHAL WEAPON Warrer 5?&"\‘/?&90 11709 ’[\)n:rlmr?;tz;slcc))r\‘/er 1987 | R | 2498
18 | 18 | 31 | STARWARS gi%iggrx/lvnigzz Ent. 5023 T 1977 | /8EG, L6995
19|17 | 11| BAmBI ‘F’,"ig'r:ezif/’l‘;ya:g?:(_";‘jg Animated 1942 | 6 | 2099
20 | 13 | 47 | DIEHARD Covacs/mage Ent. 1666-80 Bonove Bedelia 1388 §, R ] w8

L 2 ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
4 L y 4

units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 miltion

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles.
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NO. OF TOTAL
SCRNS  WKS GROSS
THIS WEEKEND  PERSCRN  IN TO DATE
WEEK  PICTURE/(STUDIO) GROSS (3) AVG ($)  REL $)
1 Teenage Mutant Ninja 18,813,741 2,226 1 50,976,486
Turtles (New Lins) 8,452
2 Pretty Woman 11,270,218 1,707 2 44,297 551
(Buena Vista) 6,602
3 Ernest Goes To Jail 6,143,372 1,943 — 6,143,372
(Buena Vista) 3,162
4 The First Power 5,677,715 1332 — 5,677,715
(Orion) 4,262
5 Hunt for Red October 5,023,444 1,765 5 83,548,125
(Paramount) 2,846
6 |Love You To Death 4014640 1,072 — 4,014,640
(Tri-Star) 3,745
7 Driving Miss Daisy 3,210,821 1,628 16 86,911,643
(Warner Bros.) 3,103
8 Cry-Baby 3,004,905 1,229 — 3,004,905
(Universal) 2,445
9 Opportunity Knocks 2,097,375 1,275 1 6,406,875
(Universal) 1,645
10 Joe Versus the Volcano 1,475,377 1,085 4 33,005,598
(Warner Bros.) 1,360
11 Nuns on the Run 1,347,435 702 3 6,231,513
(Fox) 1,919
12 House Party 1,262,785 603 4 18,203,616
(New Line Cinema) 2,094
13 My Left Foot 802,449 430 21 11,454,800
(Miramax) 1,866
14 Little Mermaid 610,776 885 20 81,041,638
(Buena Vista) 690
15 Lord of the Flies 597,474 606 3 11,657,262
(Columbia) 986
16 Look Who's Talking 528,320 508 24 136,407,510
(Tri-Star) 1,040
17 Impulse 471,126 156 — 471,126
(Warner Bros.) 3,039
18 Glory 439,945 421 16 24,960,912
(Tri-Star) 1,045
19 Hard To Kill 436,685 380 8 43,599,662
(Warner Bros.) 1,149
20 Born on the Fourth 379.950 447 15 67,584,109
of July (Universal) 850
21 Bad Influence 358,849 288 4 11,825,467
(Triumph) 1,246
22 Steel Magnolias 337,365 357 20 78,953,024
(Tri-Star) 945
23 Henry V 326,248 124 20 7,516,205
(Goldwyn) 2,631
24 Cinema Paradiso 264,183 52 7 1,989,321
(Miramax) 5,080
25 The Cook,The Thief 261,947 17 — 261,947
(Miramax) 15,409
26 Shock to the System 254,990 133 2 2,488,882
(Corsair) 1,917
27 Bilue Steel 207,746 228 3 7,494,000
(MGM/UA) 911
28 Madhouse 201,653 374 7 19,733,491
(Orion) 539
29 Tango & Cash 198,206 308 14 62,608,506
(Warner Bros.) 643
30 Handmaid's Tale 192,742 69 4 3,765,040
(Cinecom) 2,793
31 Body Chemistry 179,280 80 4 643,190
(Concorde) 2241
32 Streets 170,154 69 11 1,124,564
(Concordes) 2,466
33 Haunting of Morella 159,920 80 5 901,360
(Concordes) 1,999
34 Brain Dead 147,136 64 11 999,025
(Concorde) 2,299
35 Love at Large 109,239 207 8 918,702
(Orion) 528
36 Blind Fury 101,000 101 3 2,345,628
(Tri-Star) 1,000
37 Welcome to Oblivion 97,092 58 4 410,880
(Concorde) 1,674
38 Harlem Nights 88,123 100 20 60,513,305
(Paramount) 881
39 Side Out 86,450 95 1 403,357
(Tri-Star) 910
40 Mountains of the Moon 85,680 34 6 1,733,738
(Tri-Star) 2,520

I HOME VIDEO

Pioneer Forges
Laserdisk Link
With Music Titles

B BY CHRIS McGOWAN

LOS ANGELES—Confident that
music video is an important
growth area in the long-term for
the laserdisk market, Pioneer Art-
ists has recently begun linking up
with music and video labels for vid-
eo co-productions on select titles.
Pioneer’s latest and most ambi-
tious effort in this area is its co-
production with BMG Video of the
“Marcus Roberts: Deep In The
Shed’’ music video, which features
the much-heralded young jazz pia-
nist.

BMG Video released the title in
VHS form April 3 (for $16.98),
while Pioneer Artists launched the
laserdisk version April 5 (for
$29.95), and both followed only
about a month after RCA’s release
of the title’s audio configuration.

“Pioneer underwrote the entire

‘We want to
produce videos that
really platform the
laserdisk format’

cost of the production and BMG
supplied the talent. And we pooled
our ad money and built a [$75,000-
plus] campaign,” says Steven Gal-
loway, manager of the Pioneer
Artists label.

Galloway hopes that the nearly
day-and-date releases of the dif-
ferent formats, the large ad cam-
paign, the mentioning of laserdisk
availability on the CD and VHS
packaging, and planned in-store
appearances (with Camelot and
Sound Advice outlets already set)
will boost sales for Roberts, an up-
and-coming artist.

In the laserdisk release, the title
has the added attraction of the for-
mat’s built-in merits: digital audio,
visual resolution that is superior
to that of VHS, and track pro-
grammability so that viewers can
pick the cuts they wish to view.

“We want to produce videos that
really will platform the laserdisk
format,” Galloway says. ‘“Long-
forms are so fitting for the laser-
disk business, so it is a natural
move on Pioneer’s part to get in-
volved with record companies to
raise the creative and production
aspects of music videos.” Accord-
ingly, no expense was spared on
the Roberts production, which was
shot on film and recorded with the
best possible sound equipment, ac-
cording to Galloway.

“We want to solidify relation-
ships with people we've been work-
ing with. It's a great opportunity
for the record companies and for
us,”” he adds. ‘A video adds a
whole other big expense [for the
record company] and Pioneer’s in-
volvement helps alleviate that and
support the artist. It’s one less fi-
nancial burden on the label’s part.

““We have pooled our resources
to develop a bigger awareness of
Marcus.”

newsline.. [

Of Special Interest: Earthy Fare,
Sports Titles, And A Real Dog

It was inevitable—an environmental video. International Video Pub-
lications Inc., Santa Monica, Calif., in association with Save The
Earth Brigade, is producing a 60-minute ‘‘Save The Earth: A How-To
Video” for national release Thursday (19), three days before Earth
Day ... Paramount is picking up distribution of all M.R.S. Enter-
prises titles, including two titles hosted by ‘“Golden Girl”’ Rue
McClanahan—“The Dog Care Video Guide” and the companion
“The Cat Care Video Guide,” priced at $29.95 each. Release date is
June 28 . .. SVS Inc. is jumping on the sports-tape bandwagon with
“The Golden Decade Of Baseball” and “Reach For The Skies With
Spud Webb,” both at $14.95.

Promotions, Promotions, Promotions

There is a method to Warner Home Video’s “National Lampoon’s
(Continued on next page)

©Copyright 1990, Billboard Publications, Inc. No part of this publication
may be reproduced, stored in any retrieval system, or transmitted, in any
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TOP SPECIAL INTEREST
VIDEOCASSETTES..=

5 % Compiled from a national sample of retail store sales reports.
g|z]g|l™ Cortog mper” | &2
- o~ = g Nu =]

HEALTH AND FITNESS
*x NO.1 & n
1 3 | 171 | KATHY SMITH'S BODY BASICS JCIVideo 8111 14.95
2 2 63 #(;‘REKFO%P}DA'S COMPLETE Warner Home Video 650 29.98
3| 6 | 13| R T RKOUT  Fox Hills Video M032466 | 1995
4|1 |1 #(;‘REKFO%NTDA'S LIGHT AEROBIC Warner Home Video 652 | 29.98
5 | 4 {171 CALLANETICS Rl e meiCeo g
6 | 5 | 25| BEGINNING CALLANETICS g aniversal Home Video | 5, o
7| 8 | 71| WARHYSMITH'S ULTIMATE VIDEO ¢ yigeo8100 1495
8 | 15 [ 109 | START UP WITH JANE FONDA Warner Home Video 077 19.95
9 |9 [ iﬁ:géﬁ:"xégggﬁ. IMBRET Warner Home Video 070 | 29.98
0 7 || 78 | oy SMiTHS FAT-BURNING Fox Hills Video FH1059 1995
11112 ] 59 Ih\‘?(d)(\;IEléA LANSBURY: POSITIVE xaol%l;réapp Video 2995
12 | 10 | 171 | JANE FONDA'S NEW WORKOUT @  Warner Home Video 069 29.98
13|17 ] 8 gﬂ'ﬂégﬁgﬁﬁo MISSETT'S JCIVideo 8119 1495
14 | 11 | 73 | KATHY SMITH'S TONEUP JCI video 8112 14.95
15 | NEWD | RITA MORENO: NOW YOU CAN ¢ Wood Knapp Video 1054 ;997
16|13 |7 suPEk CALLANETICS N ganiversal Home Video | 5, g
17 | 14 | 171 #(;‘REKFO%P}D:'S EASY GOING Warner Home Video 058 2998
18 | 16 | 53 a’gs%{#mmm?s INNER Vestron Video 5270 2998
19 | REENTRY | RATHY SMITH'S WINNING Fox Hills Video FH1012 | 2995
20 | 19 | 37 | WATHY SMITH'S PREGNANCY Fox Hills Video M0O32223 | 1995

L 217 gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for
nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a doltar volume
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. Next week: Recreational Sports and Self Improvement.
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NEWSLINES

(Continued from preceding page)

Christmas Vacation” madness. Although the title will be released May 9,
WHYV will not reduce its price before 1991 in order to prolong its rental life.
In addition, the company plans to “work” the title for an extended pericd
with not only a heavy advertising campaign but retail/wholesale display
contests as well . . . Make Whoopee With IVE is a five-pack April/May sales
promotion highlighted by “The Fabulous Baker Boys,” “Johnny Hand-
some,” “Cold Feet,” “Drugstore Cowboy,” and “Hollywood Hot Tubs II.”
The company plans to mount a multimillion-dollar promotion and aggres-
sive marketing/sales effort that it believes can net at least a combined
500,000-unit sales figure.

Survey Shows Good News & Bad News

A survey of video specialty stores conducted by Video Store magazine and
unveiled at the American Video Assn.’s annual convention in Anaheim,
Calif., showed gross revenue per store increased by 12% in 1989 over 1988.
Median gross revenue per store was $125,000 in 1989, compared with

Despite Vid Dip, Nelson Int’l Posts Profit

NEW YORK—Despite a decline in
its home video revenues last year,
NHI Nelson Holdings International
Ltd. saw a strong rise in theatrical
film sales and a return to profitabili-
ty.

“The company has shifted from an
almost exclusively home video com-
pany to an integrated filmed enter-
tainment company,’”’ says Peter
Graves, Nelson’s senior VP.

For the fiscal year that ended Deec.
31, Nelson reports a net profit of
$4.47 million on $108.5 million in reve-
nues, compared with a net loss of
$9.35 million on $100.6 million in sales
the year before.

says the company shipped “fewer but
more profitable titles” in 1989.

The company’s theatrical film unit,
on the other hand, reports a 99.6%
rise in annual revenues to $33.3 mil-
lion.

Operating income for filmed enter-
tainment (which includes home video
profits) was $18.5 million, compared
with a loss of $28 million the year be-
fore.

Despite the profitability of films
and videos, Nelson reports continu-
ing losses for its 68%-owned video
vending subsidiary, Nelson Vending
Technology Ltd. The operating loss
for vending was narrowed to $6.5 mil-

lion last year, from $9.3 million the
year before.

Rental volume for vending, howev-
er, was up to $3.24 million on the
year, from $1.48 million in 1988.

Graves says the vending subsid-
iary is “still in a startup phase.” He
adds that it is “in the process of roll-
ing out” operations in the U.S. this
year. DON JEFFREY

An Atlantic rap vid
raced past the 50,000
mark in a few weeks

... See page 43

$112,000 in 1988. That is the first increase since 1983, and probably reflects
a slight decline in the number of video specialty stores, according to Video
Store’s director of market research, Bart Story. On the other hand, for the
first time last year specialty retailers faced more competition from nonvi-
deo specialists than from other specialists. The survey showed an average
of five nonspecialists selling or renting videos within a three-mile radius of
a respondent’s store, compared with only 4.6 other specialists. In other find-
ings, the total number of software units in inventory grew 10% in 1989
while the number of titles purchased was flat, reflecting deeper buying on a
limited selection of new titles. Nintendo sales and rentals accounted for
7.7% of the average store’s gross revenue. Video sell-through accounted for

5.1% and video rentals for 70.7%.

For the fourth quarter, the Toron-
to-based company reports a $2.93 mil-
lion net profit on $40 million in sales,
compared with a $5.78 million net loss
on $29.2 million in revenues in the
same period the year before.

The Canadian corporation is the
holding company for Beverly Hills,
Calif -based Nelson Entertainment.

Home video revenues for the year
were down 21% to $63 million. Graves
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by Earl Paige

STAGGERING STATS: Speakers at the American
Video Assn.’s annual confab at the Disneyland Hotel
in Southern California punctuated many presenta-
tions and seminar comments with sometimes unbeliev-
able statistics. For example, Commtron Corp. VP of
sales John Farr said he doubted a figure from Buena
Vista Home Video that 45% of the customers buying
“Bambi’ were making their first home video pur-
chase. '“Think how much potential there is in special
ordering, and they pay you in advance,” he =zaid. Farr,
conducting his famed managemernt and leadership
seminar April -4, the closing days of AVA, tossed up
some fine stats himself. He says, for instance, that
there are 28 million ACAs in Ameriea (adult child of an
aleohnlic). “I figured there must be several working
for me and have adapted elements that fit the ACA
needs.” (Farr has 300 people reporting to him through
27 managers.)

Jim Warburton, president of Baker & Tayxlor, said
there is plenty of growth for the progressive dealer: 6
million new 1.5, VCR households coming on this year;
2 mithon adding & second VOR; and 2 million replacing
an old VCR, “What other business hasz this kind of
growth going for it?,” he wondered ... A hefty 28%
read only the headlines in advertisements, said expert
Cynthia Smith in her seminar, meaning that head-
lines can be long or short ... J. Conrad Levinson,
guru of guerrilla marketing, said saving time 18 now
the conaumer's top pricrity, not just one of the top 10
of priorities, as it was a decade ago . .. Retail training
expert Harry Friedman boasted that, although he of-
ten good-naturedly scolids his audienee, he is frequent-
ly invited back to speak—to the tune of 250,000 miles
of jet Lravel annually.

AVA FOUNDER John Power told an awards audi-
ence that it was his intention from day one 10 years
ago that the trade group be member-owned. What is
Power up to now? He is, oddly enough, back at hig old
Mesa, Ariz., digs, which served as the launching pad
for AVA. There, Power puts together deals for all
sorts of associations, coordinatss travel and insurance
plans, and hasically runs a sort of one-stop for associa-
tion executives, staffers at AVA explained.

AARDVARK ALIVE: There are approximately 60
Aardvark Video stores spread throughout Missouri,
Oklahoma, and other heartland states, says Roy Rag-
land, president of R.C. Entertainment Corp. of Liber-
ty, Mo. Aardvark was an outgrowth of the initially
successful Adventureland Video chain from Salt
Lake City. At the AVA show Ragland recalled the Ad-
ventureland annual soiree, also at the Disneyland Ho-
tel. At its peak—before the sellout to RKO Warner
Video and the resulting fallout—Adventureland was
counting nearly 1,000 franchisees. Aardvark has an-
other meaning in the industry now. This was the moni-
ker given trade shows by cynical VSDA chapter lead-
ers at the leadership conference in Las Vegas in mid-
January. “If you can’t call a regional meeting a trade
show call it an aardvark,” was the rallying cry.

FOOD FOR THOUGHT: Several food-item vendors
reported excellent results from their AVA exhibits,
among them candy jobber Admiral Distributors, but
especially SaniServ, making this year’s conclave the
frozen yogurt machine manufacturer’s first AVA
show, where regional sales manager Bruce Schade
vowed that he is going to wake up a lot of independent
vides slore operators,

NiGHT 0F THE DROP: Video stores are fast chang-
ing the terminology “night drap” to simply “drop
box™ or *video return,” reflecting the growing use of
such depositories for daytime drop-offs. Kenneth
Rummel, the outspoken operator of Rob's Video in
Newport, Ky., said he lost 18 tapes the first month a
drop box was put in but still feels it pays off. During a
seminar several delegates said frequent uzers are the
sheepish customers wha, running a day or two late on
a video return, don't have the nerve to face a clerk.
Other attendeez said that many customers honestly
forget. (ne store has two staffers keep a record of
drop-hox retfirns in order to referee arguments,

I.OW~KEY RACKFEIt EMERGES: International Vid-
eo Presentations finally announced its decision to put
stores in the B businei:s and unveiled a joint effort via
AVA. IVP, steadily avoiding media queries for
months, held a press conference at the AVA meet.

VID GAME GAME: Look for more progressive music
product one-stops to start offering video games, said
the gang at the Abbey Road Record Distributors
booth. Abbey was at AVA for the first time touting its
music one-stop service to the burgeoning crop of video
stores now adding music on CD and cassette. Abbey
has jumped into laserdisks, too.
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2 17} 2 - 2| wy
RS < ES Copyright Owner, Manutfacturer, Catalog Number 22135
| * % NO.1 * &
BAMBI
I 1 . a Walt Disney Home Video 942 1942 | 2699
[ THE LAND BEFORE TIME
2 2 3 Amblin Entertainment/MCA/Universal Home Video 80864 LB | @kE |
|
TEEN MUTANT NINJA TURTLES: KILLER PIZZAS
3 3 % Family Home Entertainment 27314 LB | REE
CINDERELLA
4 o n Walt Disney Home Video 410 LEED) || ek
TEEN MUTANT NINJA TURTLES/COWABUNGA ...
5| 8 2 IVE 27319 1990 | 14.95
THE LITTLE MERMAID
6 S 16 Starmaker Ent. Inc. 2001 LR
TEEN MUTANT NINJA TURTLES: THE SHREDDER. ..
7 gl Family Home Entertainment 23981 1987 | 1495
TEEN MUTANT NINJA TURTLES: HEROES. ..
8 6 n Family Home Entertainment 23978 L3 || BEE
TEEN MUTANT NINJA TURTLES: HOT RODDING...
9 12| 62 Family Home Entertainment 23980 1989 | 1495
DUMBO A ¢
10| 9 | 238 |\ Disney Home Video 24 LEL0} || ek
CHARLOTTE'S WEB
11|10 | 8 Hanna-Barbera Prod. Inc./Paramount Home Video 8099 128 |} (KEE
HERE COMES PETER COTTONTAIL
12/ n 5 Family Home Entertainment 27321 LR || R
WINNIE THE POOH: NEW FOUND FRIENDS
1318|125 Walt Disney Home Video 902 1989 | 1299
MCTREASURE ISLAND
1411716 | (ops Video M022170 1989 | 995
ALICE IN WONDERLAND A ©
15 | 16 | 183 Walt Disney Home Video 36 LR || Eek
AN AMERICAN TAIL
16 | 18 | 133 Amblin Entertainment/MCA/Universal Home Video 80536 1986 | 23.35
WINNIE THE POOH: THE GREAT HONEY POT ROBBERY
171412 Walt Disney Home Video 903 1989 | 1299
WINNIE THE POOH: THE WISHING BEAR
18 | 21 | 25 | (0.} Disney Home Video 920 1989 | 1299
DISNEY'S SING ALONG SONGS: HEIGH-HO!
19 22 |14 Walt Disney Home Video 531 1987 | 1495
BEETLEJUICE VOLUME 1
20| 2 12 Warner Home Video 11940 LB | ikkE
LADY AND THE TRAMP
21 | 15 | 3L ot Disney Home Video 582 1955 | 2995
DAFFY DUCK & COMPANY
2 NEWD | Entertainment Co./MGM/UA Home Video M201768 | 1% | 1495
g DISNEY'S SING ALONG SONGS: ZIP-A-DEE-DOO-DAH
23 | REENTRY Walt Disney Home Video 480 e || ke
RAFFI IN CONCERT WITH THE RISE & SHINE BAND
24|18 1 57 | T 0 badour Records Ltd./A&M Video VC61719 1988 | 1998
PORKY PIG & COMPANY
\_ %5 NEW’ Turner Entertainment Co./MGM/UA Home Video M201769 1950} | 1S5S

L 27 gold certification for a minimum sale of 125,000 units or a doilar volume of $9 million at retail for
theatrically released programs, or of at jeast 25.000 units or $1 million at suggested retail for

nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dollar volume

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles.
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=
f - e Compiled f a national sample of retail st .
SHAKEDOWN CRUISE: The bution laws, and retail pioneer | | | & mptlec from 2 national sample of refall store sales reports
American Video Assn. is moving George Atkinson, founder of the E E z 5 2
fast,‘ad('img new services, and ex- Video Station chain, who ran into o | = | o | TITLE Copyright Owner, Principal S| @ ﬁé
panding into new areas. The best ex- tax trouble. Awards partygoers ap- Els] 2 Manufacturer, Catalog Number Performers 22l & |3
ample of that was an evening preciated that AVA, if less than prac- ** NO.1 & &
“cruise” event at this year’s AVA ticed in some aspects of show produc- .
convention at the Disneyland Hotel, tion, is certainly politically astute, if 1 | 1 | 4 | HONEY,ISHRUNK THE KiDS Walt Disney Home Video 909 Rick Moranis 1989 | PG | 2299
on the vast grounds of the Southern for no other reason than hardly = =7 ElG
California amusement park. On open-  friendly Paramount Home Video 2| 2| 8 LETHALWEAPON 2 e e D:nf.;;l)é'ﬁ,cer 1989 | R | 2498
ing day, April 1, about 480 attendees and Walt Disney Home Video tied z
. ! INDIANA JONES AND THE LAST P t Pict i
boarded buses for what turned out to ~ for studio of the decade. (Did some- | 3 | 3 | 10| cRusapE Paramount Home video 31859 ;‘:;;‘?;‘n’;‘;',‘j 1989 | PG-13 | 2495
be a one-hour-plus ride to San Pedro  one say “recount?”) MC Rita More- THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment Co Judy Garland
for a dinner cruis%?board the Califor- no stunned the audience with hervo- | 4 | 4 [152| Annw.ED.A® MGM)/UA Home Video 60001 Ray Boiger 1939 | @ 7495
nia Hornblower. The event was listed  cal and dancing skills as well as her
a , : NEW KIDS ON THE BLOCK: HANGIN’ — ) New Kids O
as a “Two-Hour Cruise,” but figuring  good looks—the latter obviously a 5|5 | 21| TOUGHLIVEA CBS Music Video Enterprises 19V-49030 Te'gels O" 1369 | MR (1058
in bus time both ways, ended up last-  factor in the sale of 100,000 of her lat-
! L . , 25X5: CONTINUING ADVENTURES OF . i !
ing about six hours. Some wondered est exercise tape. At one point, when | 6 | 7 | 8 | ROLLING STONES CBS Music Video Enterprises 19V-49027 Rolling Stones 1990 | NR ] 1339
if AVA’s directors had bothered to the stage lights fouled, Moreno, unof- _ ] ]
check it all out. It was a cash bar, too. ficial winner of the show-mustgoon | / | & | 27 | BAMBI WaltiBisneyJhlomelVideol 942 Animated 1942 ) ok 1]i26:99
An enjoyable enough evening, for award, said, “I don’t give a shit, I'm
] i I ! TEENAGE MUTANT NINJA TURTLES: . ) :
sure. But for some, a little daunting. 58, I've had everything there is to go | 8 | 1 | 2 | CASE OF THE KILLER PIZZAS family homelEntertainmenti2y 314 fnimated 1989 | MR | 1888
wrong.” Later, Moreno had to tone TEENAGE MUTANT NINJA TURTLES: . . ,
E down the language of presenters 9 21 2 COWABUNGA, SHREDHEAD Family Home Entertainment 27319 Animated 1990 | NR {1495
NVELOPE PLEASE: The closing- John Farr, VP sales at Commtron NEW KIDS ON THE BLOCK: HANGIN' i
- 3 > : —— i New Kids On
night awards banquet had its share Corp., and Allan Caplan, controver- | 10| * | % | ToucHa CBS Music Video Enterprises 14V-49022 1 ')\ [9858] MR || 1495
of unexpected moments: The ex- sial VSDA director and Omaha retail- 1! s ! 2| sarman Warner Bros. Inc. Jack Nichalson
tremely unofficial Nice Guy award er, who really got after each other. Warner Home Video 12000 Michael Keaton 1383, [|FG;13 | 24.98
goes to Danny Kopels, executive  Some awards met with such derision Amblin Entertainment Bob Hoskins
VP/chief operating officer of Mag- that audience members were hang- 12| 10 | 25 | WHO FRAMED ROGER RABBIT Touchstone Home Video 940 Christopher Lioyd ol IR
num Entertainment, who said of the  ing on to their chairs for support. For Warner B i
! ; . 101 12 | 91 ros. inc. Mel Gibson
proceedings, “What a night for the instance, the best-original-program- 3 SEIRATES o Warner Home Video 11709 Danny Giover BT & ]
has-beens and the might-have- ming/special-interest-video-of-the- T
14 | 16 | THE LITTLE MERMAID Starmaker Ent. Inc. i
beens”—a hardly subtle reference to  decade trophy went to J2 Communi- ] armaker Ent. Inc. 2001 Animated il Il Bl
certain presenters who have been out  cations’ “Dorf On Golf,” and the Amblin Entertainment
3 . . 11 | 29 | THE LAND BEFORE TIME ! ! imated
of the mainstream for one reason or  most-innovative-product-of-the-year 15 MCA/Universa Home Video 80864 s | Bl g
another. Among the presenters were  prize was awarded to the firm that ' Bruce Willi
; } : : ! 16 | 15 | 12 | DIEHARD CBS-Fox Video 1666 A 1988 | R | 19.98
Stuart Karl, the pioneer at Karl came up with third-party written in- e BonniclBedelia
Home Video and later Karl/Lori- structions for video games 17 Virgin Records America, Inc
t ) L ] 18 | 22 | PAULA ABDUL: STRAIGHT UP A el Jeh panc: Paula Abdul 1989 | NR | 1998
mar, who ran afoul of election contri- (Continued on page 52) Virgin Music Video 50141 o
18 19| 3 THE B-52'S: 1979-1989 Warner Reprise Video 3-38160. The B-52's 1990 | NR | 19.95
=—— ———— —
JANET JACKSON'S RHYTHM NATION  A&M Records Inc.
GAI.IFORNIA AVA MEET 19| 16 | 24 1814 4 A&M Video 61900 Janet Jackson 1989 | NR | 2498
(Continued from page 45) -
) ) 20 [ 17 | 9 | INDY TRILOGY-PACK RafamourtRictures Harrison Ford 199 | PG | 6485
their booths, especially when com- base management firm to compile Paramount Home Video 31860
pared to traffic at the much larger and organize the lists. , 21| 29 | 79 | CINDERELLA Walt Disney Home Video 410 Animated 1950 | o |269
annual trade show mounted by the Such a database, once organized,
Video Software Dealers Assn., where  could then be rented through listbro- | 22 | 23 | 7 | GLORIAESTEFAN & MIAMISOUND ., e Vi i Gloria Estefan/Miami
i . L 4 N S Music Video Enterprises 19v-49032 3 1990 | NR [ 1998
smaller exhibitors are often lost in  kers to third-party marketers looking T =S Sound Machine
the hoopla surrounding the bigger to reach vggious demo.graphic 23 | 28 | 4 | HERE COMES PETER COTTONTAIL  Family Home Entertainment 27321 Animated 1971 | NR | 1495
booths. groups, providing a potentially sub-
Other e>.(h.1b1tors expressed dismay  stantial source of ancillary revenue 24 | 20 | 12 éwgsl:s()gg;\uscli_llngc\égggll}%AND ﬁ;‘fﬁg?"‘_‘d:me Video 652 Jane Fonda 1990 | NR | 2998
that publicity stunts on the show to members. The database could it- i
floor were poorly promoted, so that self also become the basis of a signifi- | 25 | 22 | 172 | RAIDERS OF THE LOST ARK g:;z:gt:: E‘éﬁk’ée\?. ™ E Harrison Ford 1981 | PG | 1495
Playboy Playmates and other star- cant direct-marketing effort by AVA
lets often had little to do for long  along the lines of the CBS Video Club | 26 | NEW» | TEERMAGE MUTANTNINJATURTLES: - ¢, iome Entertainment 23978 Animated 1988 | NR | 14.95
stretches because few attendees  or the Time-Life Video Club. "
n : 3 arner Bros. Inc. Glenn Close
knew t}.ley‘ were on hand for auto- ngeral members vglceq ](),l,ld ob 27 | 32 | 3 | DANGEROUS LIAISONS T . ot T e e 1988 | R |1995
graph signings and photo opportuni- jections, however, to “selling” their
ties. Such complaints, however, could lists, regarding them as proprietary 28 | 30 | 4 | THEGOOD, THE BAD, & THE UGLY  MGM/UA Home Video 301465 Cint Eastwood 1968 | NR | 2995
be construed as reflecting AVA’s rela- and exclusive. Patient explanations -
tive inexperience at mounting larger by AVA directors, and the unsched- | 29 | NEW)> | DEAD POETS SOCIETY 23222:222 g . Robin Williams 1989 | PG | 89.95
exhibitions and will presumably be uled, personal intercession of Weiss, ——i Cator —
ironed out at future shows. were required to calm the dissen- | 30 | 26 | 156 | CALLANETICS A e (ki = . Callan Pinckney 1986 | NR | 2495
Universally praised was the ex- sions. KAOMAWORLD BEAT: THE
panded schedule of seminars and The roots of the dispute, AVA insid- | 31 | NEWD | e e ADA VIDEOS CBS Music Video Enterprises 9VS-49036 Kaoma 199 | NR | 998
panel discussions, which were well at-  ers say, can be traced back to the T N
tended. Most were nuts-and-bolts-ori-  transfer of ownership of the organi- | 32 | 25 | 24 | LAWRENCE OF ARABIA 50133 s romeTidee ReterOjToale 1962 [hG {12995
ented and elicited spirited participa- zation from founder John Power to
, o o KATHY SMITH'S ULTIMATE p— )
tion from attendees. the membership itself—a $1.5 million | 33 | 27 | 12 | STOMACH AND THIGHS WORKOUT  Fox Hills Video M032466 Kathy Smith 1930 NR (19195
_ Surprisingly, the seminars spark-  transaction effected a year ago. Ac- 34 | 31 | 126 | GONEWITH THE WIND: THE FIFTIETH Turrer Entertainment Co. Clark Gable ..
ing the g’r;elatesti a:inountd of contro(\;er- cording t}(: som}f AVA mmd(;lrs,d dis- ANNIV.ED. A ¢ MGM/UA Home Video 901678 Vivien Leigh :
sy were those dedicated to introduc- putes such as the one over the data- WARRANT: DIRTY ROTTEN FI
; . . 3 b LTHY il )
ing and explaining some of the AVA’s  base project arise because some 353 |10 STINKING RICH-LIVE! CBS Music Video Enterprises 19V-49031 Warrant 1990 | NR | 1998
own new programs, and in so doing  members do not fully appreciate the ] Cary Grant
revealed what may prove the group’s  significance of member ownership. 36 | 37 | 2 | ANAFFAIRTOREMEMBER B FOXVigEstz 40 Deborah Kerr 0 Bl R
knottiest problem in its bid for great- “We work for them,” one AVA offi- '.
er industry prominece. cial said. “The database project was 37 | NEWp | R.EM.:POP SCREEN Warner Reprise Video 38156 R.EM. 1990 | NR [ 1998
One of the liveliest exchanges oc-  conceived as a way of generating rev- ] ] ]
curred during a discussion of AVA’s  enue, all of which will go back to the 38|24 |19 1990 PLAYMATE VIDEQ CALENDAR  HBO Video 0312 Various Artists 1989 | NR | 2999
database ma}rketmg plans, one of its members in one ff)rm or anothe'r. }t’s 39 | 33 | 64 | JANE FONDA'S COMPLETE Jane Fonda ol wn | 35 Lo
most ambitious new programs. At not a case of ‘us’ taking ‘their’ lists WORKOUT Warner Home Video 650 :
the heart of the program is a pooling  and selling them and then pocketing MICHAEL JORDAN: COME FLY WITH ] :
of AVA members’ customer lists—  the money. There's no us and them |30 |3 | 2 | Mme R TiRchize(mctgan sl ol

AVA'’s 2,800 members service an esti-
mated 21 million customers, accord-
ing to Weiss—into a giant, central-
ized database. AVA has hired a data-

involved.”
This official points out that every
name submitted by a member will be
(Continued on page 52)

®ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million

at suggested retail for nontheatrical titles.
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SELL-THRU STRESSED

(Continued from page 45)

into the marketplace and better satis-
fies the consumer.”

Cohen said Buena Vista, through
its Disney, Touchstone, and Holly-
wood Home Video labels, “will con-
tinue to bring out product for sell-
through.”

Much discussion was focused on
the role of the video specialists in the
emerging sell-through business. Par-
amount Home Video senior VP/GM
Eric Doctorow drew howls of protest
from many retailers in the audience
for suggesting that many specialists
‘“‘are turning away from sell-
through.” Later, during the question-
and-answer portion of the discussion,
Paramount was accused of cutting
the specialty retailer out by selling at
lower prices to mass merchants, a
charge Doctorow and other execu-
tives denied (Billboard, April 14).

“We're selling a lot of cassettes al-
most by accident through mass mer-
chants,” Doctorow said. “I'm con-
cerned that specialty stores are not
playing a dominant role in sales.”
Doctorow said Paramount was
searching for ways to expand its
minimum-advertised-price policy to
help control “spiraling prices” in the
sell-through market.

One notable exception to the em-
phasis on sell-through came from
RCA/Columbia, whose chief operat-
ing officer Paul Culberg reminded re-
tailers that his was “one of the only
companies not to ship sell-through ti-
tles out of the box in the past year.”
Culberg added that RCA/ Columbia
will maintain that policy at least
through the end of 1990.

Most of the executives made a
point of stressing the development of
the laserdisk market and urged re-
tailers to embrace the format. “Laser
will be an important part of the
growth of sell-through,” Warner's
Quinn said.

Most executives on the panel said
their companies are trying to shorten
the window between the cassette and
laserdisk release of titles, if they
have not already gone day-and-date.
Because they see it as a component
of the sell-through business, most
also vowed to keep prices down. One
caveat came from Warner, when
Quinn said the studio would raise la-
serdisk prices above its standard
$24.98 price point if a significant rent-
al market developed.

Both Doctorow and MCA/Univer-
sal executive VP Louis Feola also em-
phasized the need to control escalat-
ing marketing costs. Doctorow esti-
mated that marketing costs now
equal about 20% of a studio’s annual
revenue, while Feola said marketing
costs are escalating at a double-digit
rate annually.

The cost of television advertising
was pegged as the single largest
component of such increases. “We've
been on TV every month since last
June, and we’ll be on every month
through August,” Feola said. “It's
very expensive to do television adver-
tising right.”” Nonetheless, Feola said
he was convinced of TV’s ability to
“drive the rental and sale of cas-
settes.”

Doctorow stressed that while the
studios are continually applying pres-
sure on their duplicators to control
the costs of manufacturing, such de-
creases are not sufficient to offset
higher marketing costs.

PAUL SWEETING
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TOP VIDEOCASSETTES .RENTALS
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" Universal City Studios ' Kevin Costner
1 |1 4 | FIELDOFDREAMS MCA/Universal Home Video 80884 Amy Madigan S NS
2 2 4 HONEY, | SHRUNK THE KIDS Walt Disney Home Video 909 Rick Moranis 1989 | PG
Universal City Studios Steve Martin
3 | 3 | 8 | PARENTHOOD MCA/Uriversal Home Video 80921 Dianne Wiest L [
Warner Bros. Inc. Mel Gibson
4 . 8 LETHAL WEAPON 2 Warner Home Video 11876 Danny Glover L g
Touchstone Pictures
511 2 AN INNOCENT MAN Touchstone Home Video 910 Tom Selleck 1989 | R
RCA/Columbia Pictures Home Video Michael J. Fox
6|10 2 CASUALTIES OF WAR 50183 Sean Penn 1989 R
Touchstone Pictures
7 6 10 TURNER & HOOCH Touchstone Home Video 911 Tom Hanks 1989 | PG
8| s 9 INDIANA JONES AND THE LAST Paramount Pictures Harrison Ford 1989 | PG-13
CRUSADE Paramount Home Video 31859 Sean Connery
Touchstone Pictures I
9 | 28| 2 DEAD POETS SOCIETY Touchstone Home Video 947 Robin Williams 1989 | PG
Universal City Studios
10 | 7 | 10 | UNCLEBUCK MCA/Universal Home Video 80891 John Candy 1989 | PG
Orion Pictures Gene Hackman
1 8 6 THE PACKAGE Orion Home Video 8747 Tommy Lee Jones L k
12| 9 | 15 | WHEN HARRY MET SALLY... Nelson Home Entertainment 7732 ,\Bn‘ﬂé g;gf]“"' 1989 | R
Kris Kristofferson
13 | 19 3 MILLENIUM IVE 68908 Cheryl Ladd 1989 | PG-13
Universal City Studios Danny Aiello
B2 DO THE RIGHT THING MCA/Universal Home Video 80894 Ossie Davis e E
. Ed Harris
15 | NEW)p> | THE ABYSS CBS-Fox Video 1561 Mary Mastrantonio 1989 | PG-13
Universal City Studios Michael Murphy
16 ( 24 | 2 | SHOCKER MCA/Universal Home Video 80931 Peter Berg LS
. Andrew McCarthy
17| 14| 14 WEEKEND AT BERNIE'S IVE 68904 Jonathan Silverman 1989 | PG-13
Warner Bros. inc. .
18| 13 5 YOUNG EINSTEIN Warner Home Video 11759 Yahoo Serious 1989 | PG
Cinetel Films, Inc. Judd Nelson
19 (15 7 | RELENTLESS RCA/Columbia Home Video 90493-5  Robert Loggia L L
Touchstone Pictures Woody Allen
20|16 9 NEW YORK STORIES Touchstone Home Video 952 Rosanna Arquette L
. Patrick Swayze
21 | 2 16 ROAD HOUSE MGM/UA Home Video 901703 Ben Gazzara 1989 R
Universal City Studios .
22| 2|2 K-9 MCA/Universal Home Video 80880 JamesBelshi L (e
THE PHANTOM OF THE OPERA: THE RCA/Columbia Pictures Home Video
23| 7| 4| MOTION PICTURE 77013.5 Robert Englund L) | S
. Fred Savage
24 | 18 3 LITTLE MONSTERS MGM/UA Home Video 907292 Howie Mandel 1989 | PG
Warner Bros. Inc. Clint Eastwood
25| 17 9 PINK CADILLAC Warner Home Video 11877 Bernadette Peters 1989 | PG-13
N Burt Reynolds
26 | 25 | 6 | BREAKINGIN HBO Video 0380 Casey Siemaszko 1989 | R
27 | 36 | 3 | APARTMENT ZERO Academy Entertainment 1205 hiartjBochner 1989 | R
Colin Firth
Lorimar Film Entertainment Peter Falk
28 | NEWD | COOKIE Warner Home Video 660 Emily Lloyd UL
Kings Road Entertainment Jean-Claude
23 | 23 | 10 | KICKBOXER HBO Video 0233 Van Damme 1989 | R
302113 LICENCE TOKILL CBS-Fox Video 4755 Timothy Dalton 1989 | PG-13
31| 29| 15| LOCKUP IVE 68901 Sylvester Stallone 1989 | R
RCA/Columbia Pictures Home Video Gene Wilder
32|38 |16 SEE NO EVIL, HEAR NO EVIL 70223.5 Richard Pryor 1989 | R
Michael Chiklis
3331 7 WIRED IVE 68906 1T walsh 1989 R
34|33 | 5 | THEBIGPICTURE ’;g‘z‘g?'“’“bi"’ Pictures Home Video Kevin Bacon 1989 | PG-13
. Paramount Pictures William Shatner
3513715 STAR TREK V: THE FINAL FRONTIER Paramount Home Video 32044 Leonard Nimoy 1989 | PG
363 | 2 ROMERO Vidmark Entertainment VM5228 Raul Julia 1989 | R
RCA/Columbia Pictures Home Video Ralph Macchio
37|12 |10 THE KARATE KID PART Il 50173-5 Pat Morita 1989 | PG
) Cheech Marin
38 (39| 8 RUDE AWAKENING HBO Video 0352 Eric Roberts 1989 | R
HALLOWEEN 5: THE REVENGE OF . Donald Pleasance
39 (32| 5 | MICHAEL MYERS T Je et Danielle Harris Ll
The Movie Group Eric Roberts X
40 NEW} BEST OF THE BEST Taurus Entertainment Co. James Earl Jones i

L v gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.

Il HOME VIDEO

CONVENTION CAPSULES

(Continued from page 50)

VSDA PRESENCE: Inevitable gos-
sip about bad feelings between cer-
tain factions within the Video Soft-
ware Dealers Assn. and AVA had
people counting VSDA luminaries
around the convention. Board mem-
bers Caplan, who hijacked the indus-
try-leaders panel Monday afternoon,
and a low-keyed Jim Salzer were
around during the four-day event.
VSDA president and AVA member
Lou Berg, however, was looking like
a no-show, as reports of efforts by
certain VSDA board members to pre-
vent Berg’s appearance swirled
through AVA. Berg eventually ar-
rived in time for the awards banquet,
where he won for retailer of the year.
Salzer, meanwhile, pronounced him-
self “sick” of stories about conflicts
between AVA and VSDA. As in New
Orleans last year, VSDA had a mem-
bership booth on the floor.

FISH STORY: AVA insiders said
that Buena Vista Home Video,
which was touting the sale-priced re-
lease of “Little Mermaid,” put out
$200,000 for a lavish party inside the
Disneyland complex on the night of
April 3. The seafood buffet “was in-
credible,” according to numerous del-
egates. “I thought we would have to
endure some stale trailers and a
whole song and dance,” said a jaded
AVA store operator. “Instead it was
as great an evening event as you will
ever see.”

POSITIVE THINKING: Wary that
the sometimes spirited debate over
some of AVA's new programs would
reflect badly on the organization, the
media was asked to be patient. Bill
Patterson, a director and operator of
five stores in Columbus, Ga., urged
“fairness” until “we iron out a lot of
the new programs we're trying.” De-
spite the debate, this year's affair
had none of the embarrassing mo-
ments of a year ago in New Orleans,
when outbursts from the audience
arose during the opening session. So
pointed was the questioning that
year that Tom Daugherty, AVA
chairman and operator of two Idaho
stores, pleaded from the stage for pa-
tience until financial reports were
available for the then year-old owner-
ship transfer of AVA from founder
John Power to its members. This
year, in contrast, the opening session
went smoothly.

HOW’S THAT AGAIN? Distributor
executives at the show were sur-
prised, to say the least, to hear Orion

Home Video senior VP of sales Gene
Silverman recommend that retailers
investigate having their distributor
rack their stores for sell-through.
One executive called the remark “ir-
responsible” given the “developmen-
tal” status of most distributors’ rack-
jobbing capability. “I probably just
got 9,000 new customers I can’t han-
dle,” said another.

EASY DOES IT: While the Video
Software Dealers Assn. convention
has grown into a large, well-orches-
trated affair, AVA retains some of
the slapdash charm of a small gather-
ing. AVA staffers periodically but-
tonholed reporters flourishing hand-
written notes comprising the “official
schedule” of press conferences. Af-
ter being apprised of one upcoming
event, a reporter asked a staffer
about other conferences apparently
scribbled in on the sheet for later in
the day. “Oh, you weren’t supposed
to see that part,” was the staffer’s re-
ply. Several press conferences had to
be rescheduled because no one
showed up at their originally appoint-
ed hours.

RATINGS RUMBLE: Not all video
store operators wholeheartedly op-
pose efforts in various states to curb
violence in movies. Some video retail-
ers want the movies cleaned up, espe-
cially in regard to profanity other
than “ripping out an oath if a charac-
ter hits his finger with a hammer,”
says Peyton Terry, owner of both a
theater and video store in Glasgow,
Mont. Terry applauds the plea that
erupted here during an industry-is-
sues panel with top studio executives.
More than one AVA member peti-
tioned the studios for more family
films or at least sanitized airline ver-
sions. Says Terry of the theatrical sit-
uation: “It just amazes me when you
have a ‘Rambo’ playing and a family
film on the next screen and in comes
a man and wife with kids—they head
for the ‘Rambo’ movie.” What irks
Terry is the gratuitous profanity.
“It’s just tossed in as if it’s obliga-
tol'y‘,,

STAGGERING STAT: It came dur-
ing a seminar when John Farr, VP of
sales at Commtron Corp., noted how
few stores do a monthly mailing. Re-
search shows a staggering 60% of the
rental customers visit stores just 1.5
times a month. “You have to be out
there hitting them with a mailing
piece of some kind,” said Farr.

CALIFORNIA AVA MEET

(Continued from page 50)

coded so that the majority of revenue
generated by that name, whether
through list brokering or AVA’s own
direct-marketing efforts, will be re-
turned to that member.

Other observers at the show point-
ed to the makeup of the AVA mem-
bership. To a greater degree even
than the VSDA, the rank and file of
AVA members are small-market,
mom-and-pop operators who retain
much of the entrepreneurial fervor
that characterized the earliest years
of the video retailing industry. Many
are still capable of exhibiting a suspi-
cion of anything that requires them
to relinquish complete control over
any part of their operation.

In either case, the new manage-
ment of AVA faces a challenge as it
attempts to make the organization
more of a force to be reckoned with—
the challenge of not getting too far
out in front of its own membership.

One development that should help
in that regard is the stabilization of
AVA'’s leadership. Last year, after the
ownership transfer created turmoil,
several members of the board of di-
rectors were ousted, leaving a sub-
stantially new board.

At this year’s show, by contrast, all
three board members up for re-elec-
tion were returned to the board by
the membership, allowing for a de-
gree of continuity.
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COUNTRY I

LOS ANGELES—The Academy
of Country Music has named
WSIX Nashville the radio station
of the year for the second year in
a row. Jon Conlon of WGKX
Memphis was also a repeat win-
ner in the DJ-of-the-year catego-

ry.

A third ACM award for coun-
try nightclub of the year goes to
the Crazy Horse Steak House &
Saloon, Santa Ana, Calif. The
club has been so honored for four
straight years.

The winners were announced
by Bill Boyd, executive director
of the ACM, on behalf of the

ACM Pegs WSIX Top Station;
WGKX DJ, Galif. Club Honored

mined by a vote of record-label
promotion personnel, indepen-
dent promoters, major music in-
dustry trade publication repre-
sentatives, and the promotional
and publication members of the
ACM. The nightclub award is de-
termined by those same voters,
plus managers, agents, and book-
ers who deal with country music
nightclubs.

WSIX, Conlon, and the Crazy
Horse will be recognized at the
academy’s 25th annual awards
presentation ceremonies, April
25 at Hollywood, Calif.’s Pan-
tages Theatre. The event will be

Lahel Rosters Are Rife With Talent

10 Largest Logos List Total Of 188 Acts

NASHVILLE—It's getting to be a
crowded field.

As of April 1, country music’s 10
largest record labels revealed a
combined artist roster of 188 acts
that are competing or getting ready
to compete for space on already
crowded playlists.

CBS Records has the largest line-
up (34), followed by Capitol and
Warner Bros. (29), MCA (22), RCA
(19), PolyGram (16), Curb (15), At-
lantic (10), Arista (9), and 16th Ave-
nue (5).

The dominant country voice is
still male. There are 100 male vocal-
ists, 43 female vocalists, and 45
duos or larger groups.

academy’s board of directors.
The radio categories were deter-

broadcast on NBC-TV.

Here is the label-by-labe} lineup:

CBS—Columbia: Chet Atkins, Mary

| This one’s for Ryan.

THE BIGGEST STAR AT FARM AID DIED. Willie
Nelson, Kris Kristofferson, Jackson Browne, Bruce
Hornsby, John Mellencamp, Taj Mahal, Carl Perkins,
John Hiatt, Arlo Guthrie, K.T. Oslin, Dwight Yoakam,
Guns N’ Roses, John Prine, Bonnie Raitt, John Den-
ver, Elton John, and Crosby, Stills, Nash & Young.
Those are just a few of the major stars from the world
of rock, country, folk, blues, and pop music who helped

Farm Aid IV Honors Fallen AIDS Victim

‘This One’s For Ryan White’ Was Heard Throughout

cadia, and the town and fellow students rallied around
him. The notoriety of his situation put the media spot-
light on him, and he used it to dramatize the plight of
children with AIDS. He appeared at congressional hear-
ings and fund raisers—and his list of friends grew from
Hoosier schoolkids to figures such as Elton John, Mi-
chael Jackson (who gave him a red Mustang and kept
in constant touch), Ronald Reagan, Greg Louganis, and
the Rev. Jackson, who hosted White at his California
ranch over the New Year holiday. Jesse Jackson and

force in awakening Amer-
ica’s conscience to the
plight of the family farm-
er. And the list goeson . ..
until it totals 71 acts plus
the Rev. Jesse Jackson.
But the biggest star of
the April 7 event at the In-
dianapolis Hoosier Dome
didn’t make it to the
stage. Ryan White’s life was slowly slipping away only
six blocks away at the James Whitcomb Riley Hospital
for Children.

Only one time from 11:21 Saturday morning, when the
concert started, to 12:40 Sunday morning, when the
show closed with a rousing version of “This Land Is
Your Land,” did the giant domed stadium fall silent.
Jackson asked for a period of silence and prayers for the
AIDS-stricken teenager who had won the hearts of
America with his valiant struggle against the plague of
the '90s. Hospitalized since March 29 with an AIDS-re-
lated respiratory infection, Ryan was unconscious, un-
der heavy sedation, in critical condition, and on life sup-
port. He had contracted AIDS at age 13 in 1984 when an
infected blood-clotting agent was used to treat his hemo-
philia. His valiant fight for life and respect provoked
contrasts of the best and worst of human nature. He
was taunted viciously during his struggle to attend
Western Middle School near Kokomo. He was embraced
by major stars and major powers as he became a living
symbol that AIDS can be as unfair as it is fatal. He
faced it all—the good, the bad, the ugly—with a boyish
grin that warmed his pale face and won hearts in a
world frustrated by a disease that has already taken too
many good people too soon. Barred from attending
school, White finally won the legal battle only to endure
harassment from school officials, parents, and students
who refused to believe that AIDS cannot be spread
through casual contact. The pressure drove the Whites
out of the town that turned out ta be sicker than Ryan.
He switched to Hamilton Heights High School near Ar-

make Farm Aid IV not
(——\—q

only a classic entertain-
OCNG

ment event but a major

by Gerry Wood

John joined White’s moth-
er and sister often in a
bedside vigil during the
last days. Willie Nelson,
unbelievably busy during
the middle of the Farm
Aid concert, took time out
to visit the hospital Satur-
day afternoon. So did
Kristofferson. Earlier in
the week President
George Bush had planted
a tree in Indianapolis and
remarked, “Let it be Ryan’s tree.” Sen. Edward Kenne-
dy, who has suffered more than his share of untimely
deaths in the family, called White’s mother after a Sen-
ate committee approved his bill providing emergency
funds for AIDS care, and said, “This one’s for you,
Ryan.”

The emotional high point for Farm Aid IV came as
Dick Clark announced the “special guest performer.”
Some 45,000 musie fans rose to their feet as Elton John
walked onstage and sat down at the piano. Just before
he launched into “Candle In The Wind,” he said, “This
one’s for Ryan.” The arena exploded with applause, and,
as the house lights dimmed, a giant starfield of tiny
flames from matches and cigarette lighters created a
close earthly approximation of the heavens on a starry,
starry night. The applause became a roar and the dome
shook with sound and light and the lyrics from an obvi-
ously distraught Elton John who fought back tears. The
swirl of song, starlight, love, and concern for Ryan
White grew with overwhelming power and intensity. As
John completed the song, the crescendo seemed to
sweep out of the dome and glide down the block to gent-
ly surround, protect, and guide a sick kid on his un-
known journey ahead.

The starfield blurred with tears as Elton John sang
from the soul, “And it seems to me you lived your life
like a candle in the wind . . . Your candle burned out long
before your legend ever did.”

Ryan White, 18, died that morning, Palm Sunday, at
T:11.

Chapin Carpenter, Rosanne Cash,
Rodney Crowell, Vern Gosdin, Don
Henry, Tim Mensy, Willie Nelson,
Reed Nielsen, the O’Kanes, Dolly
Parton, Mike Reid, Earl Scruggs,
Ricky Van Shelton, Shenandoah,

Of the total number,
100 are male artists,
and 45 are groups

Sweethearts Of The Rodeo, Lori
Yates, and Zaca Creek. Epic: The
Charlie Daniels Band, Linda Davis,
Joe Diffie, James Gregory, Merle
Haggard, Waylon Jennings, George
Jones, Shelby Lynne, Tim Ryan, the
Shooters, Ricky Skaggs, the Smith
Brothers, Doug Stone, Les Taylor,
Zack Turner, and Tammy Wynette.

Capitol—John Anderson, Joe Barn-
hill, Suzy Bogguss, Garth Brooks,
T. Graham Brown, Glen Campbell,
Lacy J. Dalton, Gail Davies, Larry

Gatlin & the Gatlin Brothers, Lee
Greenwood, Joni Harms, Barbara
Mandrell, Scott McQuaig, Gary
Morris, Anne Murray, Wayland Pat-
ton, Pirates Of The Mississippi, Ed-
die Rabbitt, Eddy Raven, Dan Seals,
Trader-Price, Tanya Tucker, Cheryl
Wheeler, Roger Whittaker, and
Wild Rose. Capitol/Curb: Cee Cee
Chapman, Jara Lane, Sawyer
Brown, and Ray Stevens

Warner Bros.—Chris Austin, Holly
Dunn, the Forester Sisters, Rhonda
Gunn, Highway 101, Brenda Lee,
the Marcy Brothers, Dawn Marie,
Jennifer McCarter & the
McCarters, Michael Martin Mur-
phey, DeWayne Phillips, Pinkard &
Bowden, Southern Pacific, Texas
Tornados, Randy Travis, Travis
Tritt, and Gene Watson. Warner/
Reprise: Billy Hill, Carlene Carter,
Emmylou Harris, Molly & the Hey-
makers, Tony Perez, Kenny Rogers,
Kevin Welch, and Dwight Yoakam.
Warner/Curb: Hank Williams Jr.

(Continued on page 56)

Songwriters Oppose DAT Bill,
Applaud New Labels, Poll Shows

@ BY EDWARD MORRIS

This is the first of an occasional
series based on Billboard surveys
of music industry professionals.

NASHVILLE—Professional song-
writers here do not like the pro-
posed DAT law in Congress, the
disappearance of their names from
record albums, or having their
work screened by novices. A thin
majority of them oppose all record-
content labeling. But they are
pleased about such trends as the
proliferation of country record
companies, the resurgence of
small independent publishers, and
what they perceive to be their own
increasing professionalism.

These are some of the conclu-
sions gathered in Billboard’s first
ROW WATCH poll. The questions
were asked at the March 28 meet-
ing of the Nashville Songwriters
Assn. International’s professional
division. Of the 55 attending, 23
participated in the poll.

The issue most cited on the ques-
tion of what the songwriters saw
as the main problems facing them
was the DAT bill. Introduced in the
House Of Representatives in Feb-
ruary, the Digital Audio Tape Re-
corder Act Of 1990 would require
that DAT recorders sold in the
U.S. be equipped with a device to
prevent the making of serial
copies—that is, copies from copies
of the original.

Songwriters argue that this
amounts to an implicit approval of
home taping and that it abandons
the long push for a blank-tape roy-
alty to help compensate for home-
taping losses.

Other respondents objected to
producers and A&R departments
using “interns’ or other novices to

screen their songs. One wrote:
“Too many interns screen country
songs during the week and go
home to Molly Hatchet on the
weekend. They have no practical
experience.”

Among additional concerns list-
ed were lack of credit lines on “all
product”; holds on songs that last
too long and which have no provi-
sion to compensate the songwriter
for this risk; lack of cooperation
between record companies and ra-
dio; controlled composition
clauses; “inside deals” among art-
ists, producers, and songwriters
that edge out writers without such
connections; and publishers who
do not work their catalogs suffi-
ciently.

Several of the writers applauded
the expanding market created by
new record operations: ‘“More la-
bels—more outlets,” one summa-
rized. Another pointed to a “widen-
ing alternative market.”

Creative pluses, according to the
respondents, included “the infu-
sion of rap into the pop/rock ver-
nacular’’; the signing of such artis-
tically adventurous singer/song-
writers as Lyle Lovett and Nanci
Griffith; and an industry accep-
tance of “less formula music.”

One writer noted that CD remix-
es of her old product were stimu-
lating resales. She added that Mu-
sic Row’s proclivity for throwing
parties enables writers to meet
A&R people face to face.

On the question of whether rec-
ords should be labeled for content
and how the labels should be ar-
rived at, 13 respondents wanted no
labeling at all, nine thought the
record companies should volun-
tarily sticker, and one said there
should be a law to require sticker-

ing.
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E Compiled from a national sample of retail store E
E E § é and one-stop sales reports. E E § é
z = 7 s} z z - o
g 5 £ 1 2 | ARTIST TITLE 2 § £ | ¢ | ARTIST TITLE
= 3 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® [= 3 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * % 39 | 40 | 36 | 217 | ALABAMA A3RCA AHLI-7170 (8.98) (CD) GREATEST HITS
1 1 1 12 RICKY VAN SHELTON @ CoLuMBIA 45250/CBS (CD) 8 weeks at No. 1 RVS i NEW)D 1 DOUG STONE epiC 45303/CBS (CD) DOUG STONE
2 3 3 9 HANK WILLIAMS, JR. WARNER/CURB 26090/ WARNER BROS. (8.98) (CD) LONE WOLF 41 37 37 48 55%2?5‘5507?5522:512 BROS, (8.98) (D) SOMETHING INSIDE SO STRONG
3 2 2 49 CLINT BLACK A RCA 96681 (8.98) (CD) KILLIN' TIME 42 | 46 34 52 THE JUDDS @ CURB/RCA 9595/RCA (8.98) (CD) RIVER OF TIME
4 4 5 23 THE KENTUCKY HEADHUNTERS MERCURY 838 744-1 (CD) PICKIN' ON NASHVILLE 43 38 45 | 200 | RANDY TRAVIS A2 wARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE
@ 7 8 6 WILLIE, WAYLON, JOHNNY & KRIS coLumsia 45240/CBS (CD) HIGHWAYMAN 2 u a4 8 SWEETHEARTS OF THE RODEO coLumBIA 45373/CBS (CD) BUFFALO ZONE
6 5 4 27 RANDY TRAVIS A WARNER BROS. 25988 (8.98) (CD) NO HOLDIN' BACK 45 | 43 44 | 163 | RICKY VAN SHELTON A COLUMBIA 40602/CBS (CD) WILD EYED DREAM
7 6 7 L2} LORRIE MORGAN Rca 9594-1 (8.98) (CD) LEAVE THE LIGHT ON 46 42 60 4 EXILE ARISTA 8624 (8.98) (CD) STILL STANDING
11 21 4 TRAVIS TRITT wARNER BROS. 26094-4 (8.98) (CD) COUNTRY CLUB 47 51 43 | 27 HIGHWAY 101 wARNER BROS. 25992 (8.98) (CD) PAINT THE TOWN
9 8 6 9 RESTLESS HEART RrCA 9961-2 (8.98) (CD) FAST MOVIN' TRAIN 43 52 74 49 THE CHARLIE DANIELS BAND A epic 38795/CBS (CD) A DECADE OF HITS
13 17 5 ALAN JACKSON ARiSTA 8623 (8.98) (CD) HERE IN THE REAL WORLD 63 | — 2 ROBIN LEE ATLANTIC 7 82085 (8.98) (CD) BLACK VELVET
11 9 9 52 KATHY MATTEA MERCURY 836 950 1 (CD) WILLOW IN THE WIND 5 [ 50 | 49 7 MARSHA THORNTON mca 42319 (8.98) (CD) MARSHA THORNTON
12 | 10 | 10 | 24 | THE CHARLIE DANIELS BAND epic 45316/CaS (CD) SIMPLE MAN 51 | 44 | 52 | 48 | NITTYGRITTY DIRTBAND WILL THE CIRCLE BE UNBROKEN, VOL.Ii
13 15 11 49 GARTH BROOKS cAPITOL 90897 (8.98) (CD) GARTH BROOKS 52 | 45 | 48 | 134 | GEORGE STRAIT A mCa 42035 (8.98) (CD) GREATEST HITS, VOL. 2
14 14 12 | 28 SAWYER BROWN CAPITOL/CURB 92358/CAPITOL (8.98) (CD) THE BOYS ARE BACK 53 | 49 | 46 10 | SOUTHERN PACIFIC waRNER BROS. 25895 (8.98) (CD) COUNTY LINE
15 17 16 26 PAUL OVERSTREET Rrca 97171 (8.98) (CD) SOWIN' LOVE 54 35 38 83 K.T. OSLIN A rCa 8369 (8.98) (CD) THIS WOMAN
16 12 14 80 PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL @ 64 66 | 231 GEORGE STRAIT A mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
17|18 (15|45 gkgzggﬁggmggf&%' ABSOLUTE TORCH AND TWANG 56 | 55 | 42 | 59 | BILLY JOE ROYAL ATLANTIC 91064 (8.98) (D) TELL IT LIKE ITIS
18 16 13 30 REBA MCENTIRE mca 8034 (8.98) (CD) REBA LIVE 57 54 51 48 REBA MCENTIRE @ mca 6294 (8.98) (CD) SWEET SIXTEEN
19 20 19 4 DOLLY PARTON coiumsia 4438;1/685 (CD) WHITE LIMOZEEN 58 | 53 57 48 LYLE LOVETT MCA/CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND
20 19 18 39 VERN GOSDIN coiumgia 45104/CBS (CD) ALONE 62 68 3 JANN BROWNE CuRB 10630 (8.98) (CD) TELL ME WHY
21 21 22 | 152 | RANDY TRAVIS A3 WARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 60| 56 | 54 11 JO-EL SONNIER Rrca 59718 (8.98) (CD) HAVE A LITTLE FAITH
2 | 2 23 61 SHENANDOAH COLUMBIA 44468/CBS (CD) THE ROAD NOT TAKEN 61 58 56 15 VINCE GILL mca 42321 (8.98) (CD) WHEN | CALL YOUR NAME
@ 26 29 35 KEITH WHITLEY Rca 9809 (8.98) (CD) | WONDER DO YOU THINK OF ME 62 59 58 9% K.D. LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
32 | 85 | 3 | DAN SEALS caPTOL91782(9.98) (CD) ON ARRIVAL 63 | 60 | 55 | 41 | RICKY SKAGGS eric 45027/C8S (CO) KENTUCKY THUNDER
x| 23 20 60 GEORGE STRAIT ® mca 42266 (8.98) (CD) BEYOND THE BLUE NEON 64 48 40 | 103 { RODNEY CROWELL ® COLUMBIA 24076/CBS (CD) DIAMONDS & DIRT
% | 29 21 23 RODNEY CROWELL COLUMBIA 45242/CBS (CD) KEYS TO THE HIGHWAY 68 | 63 6 LARRY BOONE MERCURY 842 156 2 (CD) DOWN THAT RIVER ROAD
a 24 26 60 HANK WILLIAMS, JR. A WARNER/CURB 25834/WARNER BROS. (8.98) (CD) GREATEST HITS 1l 66 51 | 47 36 WILLIE NELSON coLumBiA 45046/CBS (CD) A HORSE CALLED MUSIC
2 | 25 | 24 | 11 | THE DESERT ROSE BAND MCA/CURS 42332/MCA (8.98) (CD) PAGES OF LIFE 67 | 61 | 61 | 308 | HANKWILLIAMS, JR. A7 @« P GREATEST HITS, VOLUME |
2 (28|25 | 27 DWIGHT YOAKAM REPRISE 25985/WARNER BROS. (8.98) (CD) JUST LOOKIN' FOR A HIT 68 | 67 [ 67 | 114 | VERN GOSDIN ® coLUMBIA 40982/CBS (CD) CHISELED IN STONE
30 | 30 [ 31 | 8 | THE JUDDS A RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 69 [ 69 | 69 [ 25 | MARTY STUART mca 42312 (8.98) (CD) HILLBILLY ROCK
31 31 3 | 3 MARY CHAPIN CARPENTER cotumsia 44228/CBS (CD) STATE OF THE HEART 70 | 72 53 16 K.D. LANG & THE RECLINES SiRe 1-25441/wARNER BROS. (8 98) (CO)  ANGEL WITH A LARIAT
32 27 28 |1 RICKY VAN SHELTON A cOLUMBIA 44221/CBS (CD) LOVING PROOF 7 75| 70 8 THE O’KANES coLumBIA 451 31/CBS (CD) IMAGINE THAT
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Surgeon General Warns: Strait Fever Spreading, Worst Is Yet To Come

WASHINGTON, DC—1In a strongly
worded statement issued during a
packed press conference in Washing-
ton, DC, the Surgeon General of the
United States has warned of an epi-
demnic that appears to be sweeping the
nation.

Strait Fever, named for the reigning
Country Music Association's Enter-
tainer of the Year George Strait, is
known to be highly contagious and so
far incurable.

First spotted nearly ten years ago in
Strait’s home state of Texas, the Fever
has now been confirmed in all 50
states.

According to health officials, symp-
toms include uncontrollable sighing,
swooning, screaming and insatiable

desires for the sight or sound of super-
star Strait. Medical personnel warned
that women seem particularly suscep-
tible to Strait Fever.

Men who have contacted the Fever
are more likely to suffer in silence, yet
can usually be spotted by their tend-
ency to wear sharply-creased blue
jeans, heavily starched shirts, cow-
boy boots and hats. They often refer to
themselves as “Firemen.”

Officials cited several recent out-
breaks of Strait Fever.

In December, vacationers and con-
ventioneers crammed the Las Vegas
Hilton showroom during his appear-
ance there. The Mayor was quoted as
saying, “We love George in Vegas, but
our casino people can’t take more than

a few nights of him. The tables were
empty!”

The new decade began with major
epidemics in Lafayette, Louisiana;
Jackson, Mississippi; and Montgom-
ery, Alabama. The three cities re-
ported a combined tally of more than
20,000 cases.

The most severe outbreak thus far
has been in Houston. In just one day,
95,000 Texans with a bad case of the
Fever bought tickets for Strait’s two
night stand at the Houston Astro-
dome.

Even President George Bush is not
immune. Following arecent Rose Gar-
den ceremony where Strait was pre-
sented with the American Success
Award, the President pulled him aside

and pleaded with him to return to the
White House for a concert as soon as
possible.

The Surgeon General warned that
the worst is yet to come. Strait has
just completed recording a new al-
bum, his first in nearly 18 months.

The new MCA Records release
“Livin’ It Up”, is expected to hit the
streets May 15. It will be preceded by
the album’s first single, “Love With-
out End, Amen” on 4/16/90.

While there i1s no known cure for
Strait Fever, people affected by the
epidemic can be treated and can even
lead somewhat normal lives.

An appeal has been issued to the
nation’s radio and retail personnel.

“We are begging radio stations, play

this record as soon and as often as
possible. Be kind to listeners making
unreasonable requests for the record,
they just can’t help themselves.”

Turning to retailers, he went on
“Once the record hits the air, you can
expect a near stampede of Strait Fever
sufferers to your store. Please, for
their sake, for your sake, for the na-
tion’s s<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>